
EVERY DAY IS A BEAUTIFUL  
DAY FOR GOLF.



You can’t win if you don’t play.

At Galway Bay we make the world’s best performance 

outerwear to ensure you never miss a shot.



THE ONLY THREAT  
IS NOT BEING  
ABLE TO PLAY. 

It’s cold, windy and the rain shows no signs of letting up.  

The sky is gray, there’s frost on the ground and when it gusts,  

it’s a challenge just to walk up to the tee box.  

Who in their right mind would want to go out and play golf?  

Who would want to spend four hours outside  

battling the elements?  

You.  

And Us.



ALL-WEATHER  
GEAR FOR GOLFERS  
BY GOLFERS. 
Chances are, if you’ve read this far, you agree that any day on the 

links is better than any day not on the links. To help ourselves, and 

golfers everywhere, get more rounds in we developed a full line of 

performance apparel and accessories that help players feel good 

and look good so they can play good in any conditions.



THE TECH TO BE 
YOUR BEST WHEN 
CONDITIONS ARE  
AT THEIR WORST. 
For our jackets, pants, pullovers and vests, we needed a fabric that was  

warm, waterproof and wind-resistant. For comfort, it had to be breathable, 

stretchable, soft, quiet and lightweight. Strong and durable but never,  

ever bulky. We searched high and low for an all-weather material that 

didn’t make you feel like you were wearing an all-weather material. And 

when we couldn’t find one, we invented our proprietary Hydro-Flex 32. 



YOU’LL WEAR IT  
OFF THE COURSE. 
PROMISE. 
Let’s admit it — most functional performance outerwear looks and 

feels like functional performance outerwear. Not ours. It’s designed 

for a streamlined style, smartly trimmed out and tapered in all the 

right places so you can swing and move like a champ. 

We also thought through the little touches that make a big 

difference, so all you have to do is pick your size and you’ll  

have your new favorite weekend attire, rain or shine.



IN GRAY WEATHER,  
WE SEE A BRIGHT  
FUTURE. 
Since starting in 2011 with a goal of staying dry and being 

comfortable every time we golf, we’ve grown to become an 

underground sensation in the golfing world. The gear your pro’s 

pro knows. We’ve been recognized across the industry and have 

carefully nurtured a loyal following by improving performance 

and reimagining style with every product cycle. Now, it’s time to 

capitalize on our momentum and take it to the next level.  

Galway Bay has earned the title of “The Best Rain Gear” by 

MyGolfSpy for two years running and has been lauded by 

GolfWRX.com and on PGA Tour Radio.



NEXT UP  
ON THE TEE.

With recent sales-generating investments in our website 

and marketing, exciting partnerships with key players 

in retail and goals for an expanded product line, we’re 

taking our next shot to reach new levels as a company. 

And we want you to join us.

Our partnership with V1 Sports gives us access to over  

1M golfers and 10,000 golf pros worldwide.

Our warehouse is full of over $1M in paid-off inventory.  

Funds raised from investments will drive development, marketing  

and sales to propel us to the next level!

We’re currently in 50+ PGA Superstore retail locations.

Here’s the pitch: We’re building on our growth, and with  

your investment you can be a part of our success. 



OUR LEADERBOARD.
Galway Bay was founded and is being guided by individuals who have a  

history of building successful businesses. They wish they could achieve the  

same successes on the golf course, but at least they stay dry and comfortable.

Leadership:

Key team players

Jim Dougherty – Industry insider   |   Haley Sandberg – Digital/Social 

Kevin Frisch – PR   |   Brian Foy – Foy Commerce  |  Patti Blair – Phoenix Direct 

Bryan Finnerty — After successfully founding and growing companies 

such as The Sports Facility Advisory and ProtectCELL, Bryan formed 

Opportunity Seed Capital, an investment firm that specializes in 

companies within the sports and technology industries. In 2016, Bryan 

invested in V1 Sports, and as the acting visionary and CEO has grown and 

expanded the company to become the industry and world leader in video 

swing analysis software for golf and other sports.

Mike Brown — With a background in financial services at Wachovia 

Securities and Quicken Loans, and in sales operation at Compuware 

Corporation and ProtectCELL, as well as the successful launch of his  

own company TrackLeft, Mike is building on his most recent experience  

at V1 Sports to help take Galway Bay to the next level. 

Active shareholders and advisors

Mark Petrosky 

Founder/CEO of DP+, a full service marketing/communication firm based in Farmington Hills, 

Michigan. Mark has been the architect of the firm’s growth since he founded the company in 1997. 

Under his leadership, the agency has earned the distinction of being named one of Inc. magazine’s 

fastest-growing companies multiple years in a row.

Scott Schueller 

Partner in the Detroit office of PricewaterhouseCoopers. He advises clients on a wide variety  

of topics and has accumulated a broad variety of experiences in his 25 years with the firm.  

He is an avid golfer and really enjoys spending time with family and friends on the golf course.

Cory Savage 

Founder/CEO of Savage, a creative branding and marketing agency in Milwaukee, Wisconsin. 

His small yet mighty Future 50 company has seen a 37% growth in revenue over the past four 

years. Cory is a partner with SoulBoxer Cocktail Co., which has achieved a 30% growth year 

over year for the past three years. 

Bob Palmer 
Partner with Plante Moran and directs its Wealth Management practice. Bob’s management 

responsibilities include planning and forecasting, monitoring current practices, motivating staff to meet 

the groups’ objectives and career development. Barron’s Top 100 Independent Financial Advisors  

list in 2007 and 2008, and is listed as one of The Top 250 Wealth Advisors in Worth magazine.

Chris McGinley 

Thirty-two-year golf industry veteran with 21 years of service at Titleist, Chris built category- 

leading product lines under the Titleist, Vokey Design and Scotty Cameron brands. Chris 

is now the GM of North America for HonmaGolf, a 60-year-old Japanese brand known for 

craftsmanship and super premium product.

Bob Paul

Former CEO and chairman of Compuware Corporation and Covisint Corporation. Responsible  

for four successful corporate turnarounds. Led over $3.5B of mergers and acquisitions.



For additional investment information, contact 

Bryan Finnerty, CEO 

bryan@opportunityseed.com   |   734.216.9877   |   galwaybaygolf.com   




