
INFORMATION  K IT

K NOW 
MORE

http://www.wearforsuccess.org.au
http://www.stkildagatehouse.org.au
https://ecoture.com.au/pages/waste-not-want-not
https://ecoture.com.au/pages/waste-not-want-not
https://ecoture.com.au/pages/waste-not-want-not


The team behind luxury ethical and sustainable online retailer ecoture australia has 
added "sustainability activist" to its credentials with the recent launch of its its innovative 
sustainability and social initiative Waste not, Want not. 

In an effort to help reduce Australia’s clothing and textile footprint, Waste not, Want not 
encourages ecoture customers to return clothing and accessories when they're no longer 
being worn or used. The company will ensure that all suitable returns find their way to 
good homes with one of its two charity partners, Wear for Success and St Kilda 
Gatehouse. As an incentive, customers returning pre-loved items will be rewarded with 
points that can be used for discounts on future purchases. 

ecoture australia Managing Director Rebecca Dow described the initiative as a “logical 
step” for the business, with its focus on ethical and sustainable labels. “To date the 
fashion industry has given little regard to the end of the  product lifecycle. Current 
strategies are simply insufficient for the volume of clothing and other textiles being 
consumed, so with Waste not, Want not, our hope is to focus attention  on the issue of 
textile waste and do our part to help address it”, she explained. 

Australians are the world’s second largest consumers of clothing and textiles, purchasing 
an astonishing 27 kilograms per person each year, 23 kilograms of which eventually ends  
up in landfill. 

And, while Australia has a long history of donating unwanted items to charity, it has been 
estimated that only about 15% of clothing donations end up being sold locally in op 
shops or used for direct aid. The rest are sold to rag merchants or are exported to 
developing nations, where they ultimately become a waste burden to some of the 
world’s poorest countries. 

ecoture’s Brand Manager Caitlin Clark said she was “shocked” to discover that many 
charity bins are not, in fact, charity bins, but fraudulently labelled collection points for 
commercial operators who sell "donated" items on the global second-hand clothing 
market.

Waste not, Want not Tackling the dirty shadow of the fashion industry
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“In one investigation by the National Association of Charitable Recycling 
Organisations, less than 20% of clothing collection bins in one area of Melbourne 
were found to belong to legitimate charity recyclers”, she said. “This severely impacts 
the ability of charities to collect stock for material aid and to raise funds to support 
their community work”. 

Waste not, Want not returns, on the other hand, will be donated directly to one of 
ecoture australia’s charity partners for use by them in their programs. 

“We’ve partnered with two fantastic organisations that will absolutely be able to 
immediately maximise the value of these items”, Ms Clark said. 

St Kilda Gatehouse is a grassroots organisation that works with marginalised women.  
By providing a place of belonging and engagement, it helps to address issues such 
as family violence, drug and alcohol addiction, mental health, recurring 
homelessness and social isolation. 

Wear for Success is an Australian not-for-profit that supports people in their journey 
back to work. By providing professional clothing and work skills training, Wear for 
Success has helped more than 2500 people secure meaningful employment since  
its establishment in 2011. 

Acknowledging that the benefits of the returns program will take some time to flow 
through, ecoture is currently promoting a “kick start drive” to get the donations 
rolling in. Customers will be invited to send in unwanted clothing and accessories 
not purchased from ecoture, with rewards points being credited to the customer’s 
store account for each item accepted. 

“We want to be able to give as much support as we can to these two wonderful 
charities from day one”, Ms Dow said. 

“ecoture was always intended to be more than just another nice shop”, she added, 
“From the very outset we wanted to contribute to the conversation around ethics 
and sustainability in fashion, and we wanted to give something back in a very real 
way, which is what Waste not, Want not is all about”. 

“We’d really love to see more brands and retailers innovate in a similar way and work 
together to make sustainable and responsible consumption the norm”. 

All items must be clean and still fit for purpose. 
Donations can be made anonymously, however if you’d like to receive ecoture loop 
points, please also complete and include a WNWN Return Form.  
Each item accepted will be rewarded with 250 points. 

If you’d like to donate any unwanted items as part of the kick start drive, they can be sent 
free of charge to:

Reply Paid 90992
Waste Not Want Not
Unit 10
340A Dandenong Road
St Kilda East  VIC  3183
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For all press enquiries and
high res imagery please contact
ecoture australia:

Caitlin Clark

Brand Manager
M: +61 423 762 971
E: caitlin@ecoture.com.au

K NOW 
MORE

https://ecoture.com.au/pages/waste-not-want-not
https://ecoture.com.au/pages/waste-not-want-not
https://ecoture.com.au/pages/waste-not-want-not



