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The Pop Up Show « Burma : With Pop in the Mix » 
will brighten up The Square showroom, in Geneva  from October 18th  

 to 22nd  2016 
 
 
Developped and presented by AgentSpécial this project brings together the Pop and 
Vintage collections of Yangoods, Myanmar’s pioneer brand of lifestyle accessories as well 
as the unique paintings of Pop Art artist Delphine de Lorme, who is equally Creative 
Director at Yangoods. For the very first time in Switzerland for Delphine de Lorme and in 
Europe for Yangoods, this is an event full of creative and artistic vibes not to be missed! 
 
 
 

Birmanie : Quand le Pop s’en Mêle 
 
With Myanmar opening up to the outside world everyone wants to discover the ancient 
and mysterious beauty of the country of the thousand pagodas. Each year, Myanmar 
attracts more and more tourists, expats and corporations seeking respectively authenticity 
and new business opportunities. 
Thanks to its rich artistic heritage, one of the oldest in South East Asia, Myanmar now 
reveals its wonders after 40 years of isolation. 
 
It was in the bustling capital of Yangon that three creative minds launched the ambitious 
project to revive and rework marks and symbols of the past and thereby convey the image 
of a Myanmar proud of its traditions but also in harmony with its 21st century democracy. 
 
 

 
 
In April 2015, Yangoods was thus created. It is a lifestyle brand which blends historical art 
with 21st century discernment to revitalize Myanmar’s heritage. 
 
Pioneer in her field and hugely successful with 4 branded stores and more than 20 points 
of sale all over Myanmar in less than 18 months, Yangoods ventures for the very first time 
beyond Myanmar’s borders.  
 
Delphine de Lorme, artist and Yangoods Creative Director delves into Burmese culture, 
transforming and mixing styles and textures. Her creations present distinctive designs via 
a colorful Pop collection representing the new Myanmar as well as a more traditional 
Vintage line exalting the country’s heritage. 
 



 
 
Pop Art artist, Interior, furniture and lifestyle accessory designer, Delphine de Lorme is an 
eclectic artist of many talents and successes. 
Her paintings and themes are strongly inspired from Pop Art and New realist movements 
like Mimmo Rotella and Jacques Villeglé 
 
De Lorme is greatly interested in the jet set society and its continuous quest for identity.  
Her work is a true representation of this so-called ‘dolce vita’ – essentially characterized by 
glamour, flamboyance, and superficiality. Despite her ‘carefree life’, de Lorme reveals the 
violent paradox between a global reality dominated by power and injustice and a fervent 
desire to express a life – both magical and tragic.   
 
This is seen, not only in her choices of subjects, but in her preferred techniques as well.  
Recklessly torn bits of paper in her paintings add the striking elements in her provocative 
body of works. Her large canvasses have been crisscrossed with bold strokes of shrill, 
vivid color.  Meanwhile, her sharp, but seemingly nervous, brushstrokes, in which borders 
fade away, have been marked by strong mixed-media treatment which provides something 
close to a visual shock and often triggers a strong emotional impact – something that 
pushes the viewers to interrogate the nature of reality.  
 
De Lorme works from ads, provocative titles, comics, and characters, layered by vintage 
cinema posters, with ripped edges. Her deconstructive work diverts the matter from its 
initial meaning by reinterpreting it and suggesting other narratives.   
 
Provoking and disrupting consciences with a delectable ironic and caustic sense of humor 
she forces us to face our world. De Lorme has mastered a critical approach intended to 
arouse awareness while inviting the viewers to reflection and interpretation. 
 
Paris, Hong Kong, Manila or Singapore, de Lorme’s artworks are regularly exhibited in 
prestigious galleries or international events. 
 
Myanmar, where she has lived for the past three years, offers de Lorme a wide graphical 
and visual playground rarely used as inspiration until now. Swept up by the exuberance of 
these new images, it simply became evident to Delphine to explore new artistic 
orientations. Hence, she naturally explored fresh adaptations and started to create novel 
interior decors and lifestyle accessories…She then met her future business partners which 
sowed the seeds for the beginning of the Yangoods adventure. 
 
 

 
 
Discover and share original concepts and talents. Promote and reveal rare or innovative 
designs, materials and know-how. AgentSpécial offers a creative selection of unique and 
exceptional objects, concepts and artworks.  
 
 
 
 



Pop up Show - Birmanie : Quand le Pop s’en Mêle 
From October 18 to 22 2016 – from 10am à 7pm  
The Square showroom, 2-4 rue du Diorama, 1204 Genève 
 
Contact : 
Info@agentspecial.com 
+41 79 816 46 71 
www.agentspecial.com 
 


