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Nicole Eckels (pictured)

      

From the Beauty Chef to the founder of
Victoria Beckham’s favourite candle:
Meet the Aussie women making
millions from their global style and
skincare empires

March 8 is the celebration of International Women's Day in Australia
FEMAIL has rounded up some of our country's most successful businesswomen
Nicole Eckels, owner of Glasshouse Fragrances, sells a candle every two minutes
The Beauty Chef's Carla Oates, Aceology's Joanne Zhong & LaMav's Tarj Mavi

By MATILDA RUDD FOR DAILY MAIL AUSTRALIA
PUBLISHED: 23:58 EDT, 7 March 2022 | UPDATED: 00:13 EDT, 8 March 2022

Australia's millionaire businesswomen are making their mark in the beauty industry
both locally and overseas with their 'miracle' ingestible powders, perfumed candles,
makeup products and even eco-friendly cleaning products.

On March 8 FEMAIL is celebrating International Women's Day by looking at some of
the brands that are revolutionising the wellness space and earning themselves
celebrity clientele as a result.

NICOLE ECKELS FOR GLASSHOUSE FRAGRANCES 

Glasshouse Fragrances will celebrate its
15-year anniversary in 2022 with perfume
aficionado Nicole creating the brand in
2006 from a spark of imagination and a
belief in the power of fragrance.

Last year the brand, which is known
mostly for its candles but also produces
perfumes, soaps and body lotion,
sold 525,600 units from its Tahaa Affair
range, an average of one unit per
minute.

The label sold 387,284 units of A Tahaa
Affair Candle itself, which is the
equivalent to 32,273 per month, 1,075
per day, 45 per hour, or one every two
minutes.

CARLA OATES FOR THE BEAUTY
CHEF  

Carla Oates launched The Beauty Chef in 2009 as the world's first beauty brand to
focus on cultivating gut health for healthy skin.

It is a philosophy that has taken the brand from Sydney to Selfridges and around the
globe in just over a decade. 

Glow Inner Beauty Essential is the The Beauty Chef's unique bio-fermented beauty
powder which has gained cult status and is the brand's best-selling product for its
ability to deliver a daily dose of radiant skin and a healthy gut in one teaspoon.
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Carla Oates (pictured)

Joanne Zhong (pictured)

Jessica Bragdon (pictured)

In the 12 years since the brand launched
The Beauty Chef has fostered a long-
standing list of brand fans and built an
extremely loyal community boasting
international models and high-profile
celebrity fans, including Naomi Watts,
Victoria Beckham, Rosie Huntington
Whitley and Megan Markle.

JOANNE ZHONG FOR ACEOLOGY  

With less than three years of production
under its belt Australian-founded beauty
powerhouse ACEOLOGY has gone from
strength to strength with simple, yet
powerful beauty solutions that don't
compromise on quality.

The brand is best known for its sell-out
face masks and in late 2021 announced a
huge partnership with Sephora.

That same year the 'Gua Sha' trend went
viral on Instagram and Tiktok which led
to customers wanting to purchase the
Rose Quartz Gua Sha Facial Massager. 

ACEOLOGY sold 120,000 units of the
Gua Sha to fulfill the demand, which is
approximately 10,000 units a month.

JESSICA BRAGDON FOR KOALA
ECO  

Koala Eco's brand philosophy is built on
the model of refillable homecare solutions.

By offering six best-selling cleaning
products in one litre refills they are able to
minimise the environmental impact and
overall consumption of plastic.

Since the brand's beginning it has been
important to Jessica Bragdon to make
sure Koala Eco is always maximising every
opportunity to operate in an
environmentally responsible way. 

So in addition to offering refillable
cleaning solutions all products are housed
in 100 per cent post-consumer recycled
and recyclable (RPET) packaging,
meaning no new plastic is ever created.

In five short years Koala Eco has been able
to stop one million new bottles from
entering circulation.

CHARLOTTE KNIGHT FOR CIATE 
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