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house of lolo
by Janell Beals

Laurie Moulton recently saw her dream of 
launching a business in fashion come true 
when she opened the doors of ‘house of 

lolo’ in the Pearl District of Portland, Oregon. 
The boutique, named after Laurie’s childhood 
nickname of “Lolo”, is quickly becoming a fa-
vorite resource for locals with its affordable 
selection of styles embracing contemporary 
chic glamour with a vintage inspired twist. 
From the carefully edited collection of 
feminine and edgy styles, a customer can 
easily mix pieces to create a unique and 
personalized look. 
  ‘house of lolo’ provides this service by 
carrying a wide range of vendors, with up to 
35 designers represented in the boutique at 
any given time. Laurie selects only her 

absolute favorite styles from a vendor’s line 
and purchases just six to eight pieces of each. 
With inventory constantly changing the store 
remains fresh, new items coming in nearly 
daily. Customers have quickly learned that if 
they love an item they had better grab it now 
because it will more than likely be gone on 
a return trip in a day or two. This has created 
a repeat customer base right from the start; 
shoppers know they will find a wide variety of 
new items upon their return.
  The idea of mixing contemporary design with 
vintage and feminine glamour in the 
clothing selection is also the concept behind 
the design of the boutique. The result is a 
visually inspiring and welcoming environment 
in which to shop.

www.isabellaandmaxrooms.blogspot.com
www.houseoflolo.com
www.houseoflolo.com
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 Laurie knew from a young age that she 
wanted to work in fashion. But she found 
drawing to be a challenge, while math came 
easily to her. By college she had squashed the 
dream of pursuing a career in a creative field 
and followed her skills in math and numbers, 
building a strong career in finance. She never 
forgot her original ambitions however and, at 
the back of her mind was the idea that some-
day there would be the time to follow her 
dream. 
  As the years went by and she had a family, 
she found the pressures of her career 
becoming too demanding. Long hours and 
frequent travel resulted in more time away 
from family than she felt was good. Continuing 
on this path was a risk she didn’t want to take 
as her children grew older. 
  Ready to make a lifestyle and career 
change, Laurie and her husband Chris began 
researching their options. As a family they 
were already looking for a business to invest 
in, which proved to be helpful in having this 
venture fall into place. The timing is not always 
right to make such a move, but, according to 
Laurie, “When it is, you just have to take the 
leap of faith and go for it.” 
  One thing Laurie knew without a doubt, that 
to successfully open a new boutique in the 
current economic environment the product 
mix and pricing would have to be right.   
“Marrying the right price with the right look is 
crucial. The goal is to bring in styles that look 
expensive but aren’t. I haven’t made this store 
about the basics, we’ve made it about the 
special pieces.   
  One of the main motivations behind the new 
business venture was the desire to be there 
when the kids got home from school. This 
priority was an important part of the planning 
and budgeting process from the start, ensuring 
Laurie the ability to find and hire great help to 
allow for flexibility in her work schedule. Laurie 

works at the store Monday through Friday from 
10 to 3, with her staff assisting during the week 
and running the store on weekends. 
  “The key is to find a great staff, and then trust 
them and give them opportunities to grow 
with the business. You can’t control everything. 
You have to be able to choose the right staff, 
delegate, and let them run with it.” 

 

Marrying the right 
price with the right 

look is crucial.



104



105

With many women going into business for themselves or considering doing so, I asked Laurie to 
share her advice on what to be aware of before proceeding:

1. Understand how you are going to fund the 
business yourself, or where funding is coming 
from so you know how much you can spend. 
Start this process very early on.

2.Change your vision of the business idea 
based on the answer to number one. 

3. Budget, budget, budget! Review and 
tweak!

4. Take an educated risk. Understand what 
risks you can take to get the biggest bang for 
your buck, but know your back-up plan.

5.Understand your demographic/clientele 
and be flexible and willing to alter the business 
model to meet your customer base.
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I think I’ve been 
convinced to 

become a ‘house of 
lolo’ customer!
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  What does Laurie see for the future of ‘house 
of lolo’? Looking at this venture through the 
eyes of a woman with a strong background 
in business and finance, she aims to expand 
upon what they have built in Portland. She 
and Chris are currently working on plans to 
open a second boutique next year, with the 
goal of having three locations by 2014.  
  The ‘house of lolo’ website has also just been 
launched, with a convenient styling twist. 
Local customers who prefer a hands on 
shopping experience can reserve favorite 
looks online and schedule a personal styling 
appointment at the boutique. Their selections 
will be pulled and styled with additional pieces 
to create a customized look.  

  What are Laurie’s favorite looks for the 
holidays? 

“Glam it up! 
Sequins, metallics, 

velvets, faux fur…think 
old Hollywood, upda ted, 

for  sophistica ted 
glamour!”

www.houseoflolo.com
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laurie moulton’s favorite mix & match finds:
LOOK 1:

Cleo Fringe Earrings
by Stella & Dot

Luichiny ‘Lights Out’ 
Suede Platforms

Ani Lee’s ‘Kora’ Silk Chiffon Dress

Vanessa Mooney’s
‘Mayan Half Moon’ 

Necklace

House of Harlow 
‘Val’ Clutch

lack TieB
BSABLE

Faux Fur Jacket

“                             lack Tie – B
Timeless Old 
Hollywood 
Glamour 

with a Modern 
Twist

http://www.houseoflolo.com
http://www.houseoflolo.com
http://www.houseoflolo.com
http://www.houseoflolo.com
http://shop.stelladot.com/style/b2c_en_us/shop/earrings/e146.html 
http://www.zappos.com/product/7896136/color/500
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House of Harlow 
‘Val’ Clutch

BSABLE
Faux Fur Jacket

“                             lack Tie – 

get inspired to dress up this holiday season!

BB Dakota Vintage 
Inspired Pleated

Party Dress

Sarrina Suede Pumps
by Steve Madden

Vanessa Mooney’s ‘Annie Get Your 
Gun’ Necklace

Holiday 
Party – Elegant, 
Feminine and 
Very On Trend

Rebecca Minkoff  
‘Proposal’ Clutch

LOOK 2: 

House of Harlow Bangles

BSABLE
Faux Fur Jacket

Vanessa Mooney’s
‘Tassel’ Earrings

ocktailC

http://www.houseoflolo.com
http://www.houseoflolo.com
http://www.houseoflolo.com
http://www.stevemadden.com/Item.aspx?id=56210&np=127_282-136_394
http://www.houseoflolo.com


110

LOOK 3: 

House of Harlow Bangles

Sarrina Suede Pumps
by Steve Madden

Vanessa Mooney’s
‘Tassel’ Earrings

Rebecca Minkoff  
‘Proposal’ Clutch

Aryn K Silk Tie Blouse

Denim Black
 Pleather Pants

ight out on the townN

Cocktails with the Girls – Chic 
& Feminine with an Edgy 
Flair

BSABLE
Faux Fur Jacket

http://www.houseoflolo.com
http://www.houseoflolo.com

