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F or three years now, Wilmington Trust has chosen to sponsor the Business  
Journal’s Family Business Awards.  Family business is the backbone of our
economy and it is the willingness of today’s honorees to follow their passion
that makes these awards so special.  

Wilmington Trust has been working with family business owners for more than a 
century, helping individuals, business owners, and families translate their success into 
meaningful and lasting legacies.  The most successful at this are the families that have 
created a culture in which transition is welcomed and encouraged.  We are dedicated 
to helping Central New York family businesses develop this lasting culture, as there 
is much more to managing wealth than simply managing money.  We are committed 
to serving as a partner to all entrepreneurs, helping them grow steadily, transition 
smoothly, and continue achieving their goals.  

It is an honor to be a part of the recognition The Family Business Awards extends 
to deserving family businesses in Central New York. Congratulations to this year’s 
winners!

Wilmington Trust is a registered service mark.  Wilmington Trust Corporation is a 
wholly owned subsidiary of M&T Bank Corporation (M&T).  

Kenneth S Williams, ChFC®
Administrative Vice President 

and Regional Sales Manager
Wilmington Trust, NA

SPONSORSHIP MESSAGE

Dan Cummings, 
NewsChannel 9
Event Emcee

Follow 
us on 

Twitter at

@cnybj

FAM LY
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Keynote Speaker:
Renée Downey Hart, Ph.D.
Le Moyne College

Topic: Espresso and Herbal Tea: 
Finding Human Moments in the Age of e

Renée Downey Hart is Professor of Practice at the 
Madden School of Business at Le Moyne Col-
lege in Syracuse, New York.  Prior to joining the 
faculty seven years ago, she was a partner in the 
�rm of Eagle Consultants, an international orga-
nizational development �rm based in Syracuse.  
She has been praised for her interactive style and 
ability to bring research into reality.  Her years of 
consulting from the Silicon Valley to the Valley of 
the Kings in Egypt (and parenting four children) 
o�er her wonderful vantage points from which 
to explore this exciting topic. 

Dan Cummings can be seen ev-
ery day on The Morning News 
as co-anchor, and every week 
on Newsmakers with Dan Cum-
mings, Newschannel 9's weekly 
public a�airs program. He has 
twice been honored with the 
Syracuse Press Club’s Profes-
sional Standards Award, along 
with numerous other awards 
during his 40 years in radio and 
television news around Central 
New York. 
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THE MID-YORK PRESS, INC.
ROBERT TENNEY, PRESIDENT & CEO

Q:  What does it mean to
 your company to win

      the Family Business
      Leader of the Year Award? 

It has been our privilege to serve the needs of 
our customers throughout the world for nearly two 
centuries and six generations with a commitment to 
quality printed packaging. On behalf of my aunt, my 
cousins, brother and sisters, and most especially my 
wife and children, we thank you for this honor. 

Q:  What are the guiding 
 principles that you base your

      success on? 
In order to become a very old company, you continue to have to reinvent yourself to serve the 

needs of your customers. We pride ourselves on serving and anticipating the needs of customers 
throughout the world.

PEPPINO’S 
RESTAURANT 
& CATERING COMPANY
JOHN VIGLIOTTI, OWNER

Q:  What does it mean to your
 company to win the Community

  Service Excellence Award? 
We are honored to accept this award. Our nomination has 

�lled us with a strong sense of pride and con�rmation that we 
have done right by the community. Going back 20 years when 
�rst in business, I always felt the importance as a local business 
to give back to the community that in turn supports us. We 
are proud that a lot of our outreach is focused on our youth, 
youth programs, and the local city schools. Peppino’s has been 
blessed and we are grateful to be able to give back and be part 
of these positive programs and the community overall.

Q:  What are the guiding principles
 that you base your success on? 

Our number one guiding principle for success is very sim-
ple, “work.” So many feel that once you become owner, you 
no longer work as you once did. Other principles are to be 
organized, dedicated, decisive, and always optimistic. Know 
your business like no one else and keep up with the trends. 
It is important to continually educate yourself, and always be 
eager and willing to learn more. Read books, watch videos, 
attend seminars, and network with other professionals in your 
�eld. Become a master and an expert in your industry. Always 
give back, there’s a lot of talk about “buy local” — We’d like to 
hear more of “give local.” 

DELMONICO 
INSURANCE AGENCY
JOSEPH (JED) DELMONICO, III, 
PRESIDENT

Q:  What does it mean to your
 company to win the Community

  Service Excellence Award? 
We are very honored to win this award. We strongly believe 

it is the responsibility of a company to give back to the com-
munities that support it. Whether it’s helping to feed the hun-
gry, participating in a nonpro�t event, or sponsoring a family 
in need, sharing our time and resources can be our greatest 
gift. As a family business, we truly value the opportunity to 
give back to all the stakeholders of our community. Giving 

back whenever you can is not only the right thing to do, but 
it’s also good business. 

Q:  What are the guiding principles
 that you base your success on? 

To get better every day, act with integrity, and always do 
the right thing for our clients. The major advantage that we 
believe all family businesses have is a very long-term view of 
the world. We make business decisions based on 5-, 10-, 20-

year or even generational paybacks of ROI. That timeline af-
fords us the opportunity to do the right thing for our employ-
ees, clients, and community. We never have to change our 
behavior to maximize pro�ts for the end of the quarter. When 
we wake up every day and do the right thing, not only are we 
creating a highly ethical environment, we are also building a 
company based on values and not short-term returns.

Gasparini Sales, Inc.
Celebrating

“A family tradition for four generations.”

(315) 471-1438  •  www.gasparinisales.com

Congratulations on being honored as the 2017 
Multi-Generational Family Busness of the Year!

COMMUNITY SERVICE EXCELLENCE

FAMILY BUSINESS LEADER OF THE YEAR

Tenney

http://www.gasparinisales.com
http://www.gasparinisales.com
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CH INSURANCE
JOE CONVERTINO, SR., CEO

Q:  What does it mean to your
 company to win the Family

  Business of the Year Award? 
It’s an incredible honor. Being a part of a family business 

can present its own unique challenges as well as opportuni-
ties. We’ve been fortunate, while also being prepared and dili-
gent to maintain a balance that’s necessary in our leadership 
and we’re always striving to improve. We have tremendous 
talent on the CH Team and we work hard to ensure everyone 
feels like they’re a part of something bigger. The vision and 
loyalty that CH was founded upon nearly two decades ago 
holds true today and will for as long as this leadership is in 
place. 

Q:  What are the guiding principles
 that you base your success on? 

n Learning: We’re always learning and always growing. 
n Staying true to who we are: We strive to combine the 

best of our traditions with the innovation necessary in the in-
surance industry and the business world to continue to thrive 
in the coming years. 
n Giving: We believe in giving back. We’re dedicated to 

giving back and rewarding and recognizing our internal cus-
tomers — our employees — as well as our external customers 
and community.
n Enterprise & Energy: We work like champions so that 

every day our clients get our best and know that we are in 
their corner every step of the way. 

FAMILY BUSINESS OF THE YEAR

USHERWOOD 
OFFICE 
TECHNOLOGY
LOU USHERWOOD, 
PRESIDENT

Q:  What does it mean to your company to win the Fastest
 Growing Family Business of the Year Award? 

We are proud to be recognized as the Fastest Growing Family Business of the Year. As with 
most winning teams, it’s the little things done correctly that lead to successful performance. 
We are very fortunate that we have been able to retain the very best people, and our em-
ployees work hard to follow our company mission. They work tirelessly to provide exemplary 
service to our clients and that has resulted in our ability to add new clients while maintaining 
and growing our current base.

Q:  What are the guiding principles
 that you base your success on? 

n Have a raison d’étre — have a purpose and under-
stand yourself so you may set your goals accordingly. 
Stay relevant to your employees and clients. Give them a 
reason to want more, and respect that they have equally 
invested in you. People sell what they believe in. Lead-
ing by example. Understanding and perpetuating the 
purpose. 
n Take educated risks. Always be on the watch for 

opportunity. The door of opportunity is often in front of 
us, but we very seldom listen. Understand the Macro ele-
ments of your industry so that you can anticipate change. 
n Design a technology infrastructure platform built to 

scale your business upwards. 

FASTEST GROWING FAMILY BUSINESS

FAM LY
BUSINESS
AWARDS OF CNY

AGENDA:
7:30 - 8:15 a.m. 

Registration  
& Networking

8:20 - 10:00 a.m. 
Breakfast, Keynote  
& Awards Program

10:00 - 10:30 a.m. 
Closing Remarks  
& Group Photos

Congratulations

On behalf of the Smith Family Business Initiative at Cornell 
University, congratulations to all of the 2017 CNY Family 
Business honorees. Family businesses exemplify many 
things – innovation, dedication, resilience, entrepreneurship 

and fortitude. Foremost however, they are the backbone of our local 
communities and our global economy - from the corner store to the 
Fortune 500. Family businesses are as diverse as the customers they 
serve, and this year’s class is evidence of that with food, technology, 
financial services, manufacturers and creative firms. Ranging in age from 
15 years to over 100 years, with roots dating back to the nineteenth 
century, these businesses are committed to growing locally and have 
had lasting positive impact on their communities, employees and 
families. The Smith Family Business Initiative wishes you each continued 
success for generations to come. Congratulations to all of you.

   Daniel G. Van Der Vliet 
   The John and Dyan Smith  
   Executive Director of Family Business
   The Smith Family Business Initiative 
   at Cornell University 
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Meet a few members of our 
Central New York team.  
Kenneth S. Williams, ChFC®, Administrative Vice President and Regional Sales Manager

315-424-8707   |   kwilliams@mtb.com

Ken manages Wilmington Trust’s Central and Capital regions in New York State, including all administrative 
and business development functions for personal trust, investment management, and private banking.* 
He oversees the development and coordination of Wealth Advisory Services for individuals, families, 
and institutional investment accounts. Ken has nearly two decades of experience in the fi nancial services 
industry and holds a bachelor’s degree in business administration and a certifi cate in fi nancial planning. 

Julia M. O’Donnell, Vice President and Private Banker*
315-424-4566   |   jmodonnell@wilmingtontrust.com

Julia is responsible for meeting the fi nancial needs of clients throughout the Central New York and Southern 
Tier regions. She provides strategic advice, highly personalized service, and – through M&T Bank – access to 
banking and tailored credit solutions, including deposit products, lines of credit, residential mortgages, and 
yacht and aircraft fi nancing. In addition, Julia coordinates a broad range of specialized services available 
through our Wealth Advisory team, including investment management, planning, trust, family governance, 
and family o�  ce services.

  
Michael A. Day, Senior Financial Consultant 
315-433-2757   |   mday@wilmingtontrust.com

Michael is responsible for providing comprehensive wealth management advice to high-net-worth 
individuals and families, business owners, entrepreneurs, and foundations and endowments. He has 
more than two decades of experience in the fi nancial services industry, and he has been a Certifi ed 
Financial Planner™ for more than ten years. Michael has hosted the local radio program Making Money 
Work and has appeared as a guest speaker on WCNY’s television program Financial Fitness.

Alyssa Barreiro, Vice President and Senior Fiduciary Advisor
607-779-5926   |   abarreiro@wilmingtontrust.com

Alyssa is responsible for managing the ongoing fi duciary needs of signifi cant personal trust clients 
throughout the Southern New York region. She has more than two decades of broad practice experience 
as an attorney, having focused on guardianship and trust disputes, as well as healthcare law. Alyssa holds 
a Juris Doctor from Syracuse University School of Law, as well as a bachelor of arts and a master’s degree 
from Binghamton University.

W I L M I N G T O N  T R U S T  R E N O W N E D  I N S I G H T 

Wilmington Trust is a registered service mark. Wilmington Trust Corporation is a wholly owned subsidiary of M&T Bank Corporation. Wilmington Trust Company, operating in Delaware 
only, Wilmington Trust, N.A., M&T Bank, and certain other affi liates provide various fi duciary and non-fi duciary services, including trustee, custodial, agency, investment management, 
and other services. International corporate and institutional services are offered through Wilmington Trust Corporation’s international affi liates. Loans, credit cards, retail and business 
deposits, and other business and personal banking services and products are offered by M&T Bank, member FDIC.  Equal Housing Lender.

  *Private Banking is the marketing name for an offering of M&T Bank deposit and loan products and services.

There is no assurance that any investment, fi nancial, or estate planning strategy will be successful.

Investment Products: • Are NOT Deposits • Are NOT FDIC-Insured • Are NOT Insured By Any Federal Government Agency • Have NO Bank Guarantee • May Go Down In Value

©2017 Wilmington Trust Corporation and its affi liates. All rights reserved.

016237_FamilyBusinessEvent / Trim 7.5"w x 9.875"h

AIR INNOVATIONS
MICHAEL WETZEL, PRESIDENT & CEO

Q:  What does it mean to your company
 to win the International 

      Development Award? 
Air Innovations is honored to win this award. We’ve found that 

with niche products and services (like the ones we o�er), there 
are often customers around the world with similar needs. The 
more we’ve reached out internationally, the more customers 
we’ve found. It’s exciting to export to countries from China and 
South Korea to Germany and Mexico. We’ve even set up a new 
sales o�ce in Switzerland to keep growing overseas. 

Q:  What are the guiding principles that
 you base your success on? 

We have a dozen “Foundations” we use to guide our culture 
and growth. Here are a few: 
n View each situation from the customer’s perspective – In 

every situation, particularly di�cult ones, view it �rst from the 
other side, then make the best decision on what’s right for the 
customer and us. 
n Listen and ask �rst – Ask questions, listen, and fully 

understand a situation before rendering an opinion or making 

a decision. 
n Positively embrace 

challenges – Challenges 
take many forms, exist at 
all levels of the organi-
zation, and happen every day. Embrace, don’t fear, these 
challenges. 
n Maintain healthy life/work balance – Don’t miss im-

portant family events. The �rm is �exible when it comes to 
family issues. An appropriate work/life balance is impor-
tant.

INTERNATIONAL DEVELOPMEN T

MANUFACTURING 
EXCELLENCE

MEYDA LIGHTING
MAX COHEN, DIRECTOR OF 
HOSPITALITY MARKETING

Q:  What does it mean to
 your company to win the

      Manufacturing Excellence
              Award? 

Winning the 
Manufacturing 
Excellence Award 
speaks volumes 
about our com-

mitment to the American dream. Manufacturing 
excellence is the outcome of a constant push to 
provide the highest level of customer service and 
product quality. Creating beautiful lighting �xtures 
in Central New York also demonstrates our support 
for the workforce and business growth in this com-
munity. We are proud members of this region and 
we support it whenever we can.

Q:  What are the guiding
 principles that you base

      your success on? 
The “YES” attitude is our #1 guiding principle. As 

a custom manufacturer of lighting, our market is 
always looking for the most capable problem-solver. 
Remaining vertical is also critical in our business. 
Control over each step of the manufacturing process 
helps maintain levels of unmatched quality. Almost 
every item we manufacture stays under our roof 
from start to �nish. We pride our company as innova-
tors in lighting design, quality, and technology.

mailto:kwilliams@mtb.com
mailto:jmodonnell@wilmingtontrust.com
mailto:mday@wilmingtontrust.com
mailto:abarreiro@wilmingtontrust.com
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GASPARINI SALES, INC.
ED GASPARINI, PRESIDENT   

Q:  What does it mean to your company to win the Multi-Generational 
 Family Business of the Year Award? 

It is a great honor to win the Multi-Generational Family Business award. Following the work ethic of our (Great) 
Grandfather, Dad, and Mom, we have tried to make our fellow employees and customers part of the family. To be rec-
ognized for their achievement and what they had taught us adds to this honor.

Q:  What are the guiding principles that
 you base your success on? 

Very long hours and attention to our associates has been 
a family tradition for four generations. 

It is understood that if we don’t take good care of our 
customers, someone else will. We have worked to support 
our customers, our community, and the companies that we 
represent. It is not so much what we do, but why we do it. The Gasparini family continues to evolve in our marketplace 
while stressing service, o�ering product knowledge, bringing new ideas to the (kitchen) table and sincere appreciation 
for the support of our extended family. 

BRONSTEIN 
CONTAINER CO., INC.
MICHAEL J. BRONSTEIN, CEO   

Q:  What does it mean to your
 company to win the Multi-

      Generational Family
  Business of the Year Award? 

We understand that it’s unusual today for a family business, 
especially in upstate New York, to be in its third generation, 
and even more so — a fourth generation. 

We work very hard, every day, for our customers and 
employees. Receiving this award has forced us to pause 
from the daily grind and think about that success, as well 
as all the changes that have occurred through these many 
years. 

Being recognized for our success and growth truly is very 
rewarding, on many levels. 

Q:  What are the guiding principles
 that you base your success on? 

n Like any business, you are successful when you have 
“that balance” in quality, service, and fair pricing. But more 
than anything, success and longevity really come down to 
the service that you provide. Our focus has always been on 
not just meeting our customers’ expectations, but exceeding 
them. 
n Somebody may o�er a better price. But, if the prod-

uct doesn’t show up when it was promised and when the 
customer needs it — in 
the end, nothing was 
saved.
n The guiding prin-

ciple that we base our 
success and growth 
on comes down to a 
phrase that I periodi-
cally remind our sta� 
of … “If we don’t take 
care of our customers, 
somebody else will.”

MULTI-GENERATIONAL FAMILY BUSINESS OF THE YEAR

Gasparini Sales, Inc   
A family Tradition for Four Generations 

www.gasparinisales.com 

…
MIRROR 
PACKAGE…

Providing our readers 
a unique mirror in the 

form of an editorial 
package which combines 
the recent past with the 

future. 

Be a part of this 
new publication!

Call (315) 579-3901 
for more info
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80 Years of Automotive Excellence in CNY!

Burdick Mazda Renovation 

Zoom-Zooming Along!
Burdick Mazda has come a long way from its early 

days.  Roger Burdick Mazda opened in the early 70’s 

on Route 11 in North Syracuse, and relocated to Driver’s 

Village in 2003.  
Today, the Mazda showroom is undergoing a complete 

renovation that will feature improved customer amenities, 

video screens, new display and service areas and more.

Currently, the Mazda 

showroom is operating in-

side the mall at DV, and will 

move into the new facility in 

late Spring/early Summer 

2017.

The Burdick family of automo-

tive dealerships has been serv-

ing Central New Yorkers since 

1937.  In 2017, we’re cele-

brating our 80th year helping 

drivers and families hit the open 

road!
Eighty years ago, Glenn Bur-

dick planted the seeds of what 

would grow to the Burdick Au-

tomotive group.  Glenn initially 

operated a garage and gas 

station in North Syracuse.  His 

early dealerships included Ram-

bler, Kaiser-Fraser and more.  

Today, local drivers buy and 

service their vehicles at over 20 

Burdick dealerships, making it 

the largest auto group in the 

area.  Glenn’s sons Roger, Da-

vid and Jonathan, along with 

their children, continue the tra-

dition of offering a World Class 

experience for every guest.
Thank you, Central New York, 

for allowing us to serve you for 

80 years!

driversvillage.com

BURDICK MAZDA IN THE 1970’S.

RENDERINGS OF NEW MAZDA DEALERSHIP.
PAID CONTENT

INTRODUCING THE 
MIRROR PACKAGE!

http://www.gasparinisales.com
http://www.usherwood.com
http://www.cnybj.com/advertising
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Congratulations 2017 Honorees 
and Thank You Sponsors!

DESIGN 
SPECIALISTS, INC.
KRISTA J. TASKEY,  
OWNER & PRESIDENT  

Q:  What does it mean to your
 company to win the Up 

      & Coming Family Business
      Award? 

It is truly an honor to win the Up & Coming Family 
Business Award, and to have been nominated by Nathan 
Andrews. Being recognized in this manner is a reward 
for our years of hard work. Most of our work is word-of-
mouth and referrals — so this event will be helpful to 
our company in terms of introducing ourselves to a new 
audience.

Q:  What are the guiding 
 principles that you base your

      success on? 
n Our business success is based on customer service. 

Though our sta� is talented, and we help to create awe-
some spaces — it’s really about servicing people in the 
most respectful way possible. 
n Our �rst and foremost job here at Design Special-

ists, whether we are performing interior design work or 
providing and installing window coverings to general 
contractors or our design clients, is providing them with 
the best possible experience.
n We have always taken the guesswork out of de-

signing a space — it can be an overwhelming challenge 
for our clients. Our company excels in the project-man-
agement arena. Clients know where they stand at every 
step along the project process. We provide one-stop 
shopping and reduce the stress level for our customers.

UP & COMING FAMILY BUSINESS ETERAN-O NE  FAMILY 
BUSINESS OF THE YEAR

SITE-SEEKER
BRIAN BLUFF, CEO & CO-FOUNDER  

Q:  What does it mean to your company
 to win the Veteran-Owned Family

      Business of the Year Award? 
Winning this award is a real honor. I think with most veterans, 

my time in the service taught me a lot about leadership. Who 
would have known, that at the age of 25, I was in the most chal-
lenging job of my life.

Q:  What are the guiding principles
 that you base your success on? 

This recognition tells me 
that people recognize what 
we’ve been working really 
hard to build — a team of 
talented marketers with a 
passion for excellent work. 
We have the right people in 
the right positions at Site-
Seeker and that is making all 
the di�erence. Not only do I 
enjoy my work, but I’m also 
lucky to work with some 
really talented people.
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Make Sure Your Time 
In the Spotlight 

Lasts Forever
Make Sure Your Time 

In the Spotlight 

Lasts Forever

Order 
online at 
cnybj.com 
or call 
(315) 579-3922 
for more 
information.




