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A WORD FROM OUR SPONSORS

A s Central New York’s community
 bank, local is at the heart of who
 we are and what we do. We work hard 

to provide innovative financial services to the 
businesses and residents of the communities 
we serve. We keep our loans local, putting 
your deposits to work for people right here in 
your community. 

Tompkins is proud to be an industry leader in 
providing innovative small business lending 
solutions via our online application program, 
Lightning Loans.

We understand that today’s small business 
owner needs to be able to apply for a loan on 
their schedule, which may or not be during 
traditional business hours. Lightning Loans, 
our online small business lending applica-
tion, allows borrowers to easily apply for a 
loan wherever they are, whenever they need 
it, without having to come into the bank. The 
Trust Company is dedicated to helping small 
business owners get the money they need to 
expand and grow their ideas.

Although Lightning Loans offers the conve-
nience of an all-online process, the personal 
touch of community banking remains avail-
able as a unique and valuable resource. The 
team at our full-service Financial Center at 
6872 East Genesee Street in Fayetteville is 
available to complete loan applications in 
person, or to help applicants throughout the 
process.  

For more information about Lightning Loans 
or any of Tompkins Trust Company’s products 
or services, visit TompkinsTrust.com, or stop 
in to the Syracuse Office to experience the 
power of local. 

– Greg Hartz 
   President and CEO, 

Tompkins Trust Company

SPONSOR MESSAGE

Energy Bills are an 

Unavoidable Byproduct 

of Running a Business. 

Choosing a Local Energy 

Company Can Help.

A full-service energy company provides a full 
range of energy solutions to its customers, including 
auditing, redesigning, and implementing changes to 
the ways a business consumes energy. By partnering 
with a local energy provider focused on energy 
solutions, businesses can experience the benefits 
from working with a company that puts them first.
The energy company will work to create a customized 
plan designed around risk mitigation and energy 
management strategies across all commodities 
including heating oil, natural gas, electricity, diesel, 
and gasoline. It’s this ability to bundle services that 
differentiates a full-service energy company from other 
energy suppliers who may only provide one or two 
energy commodities. 
 
Marathon Energy,  a privately held full-service energy 

company based in Syracuse has been in business 
for over 20 years and continues to be at the forefront of 
energy advancements and innovation, offering a wide 
variety of traditional and renewable energy options to 
choose from, including renewable energy credits. 
 
Marathon Energy works with business owners,  

one-on-one, to create, develop, and implement the best 
opportunities to reduce energy consumption and lower 
energy costs. 
 
Wondering if Marathon Energy is the right choice 

for you and your business?  Contact Lyndsay Quiggle 
today for a free evaluation to see how you can reduce 
your energy costs and maximize your savings - and 
profitability. 

Lyndsay Q uiggle 

Lyndsay@MECNY.COM 
315.380.9434

100 Elwood Davis Road, Syracuse, NY 13212
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A WORD FROM OUR SPONSORS

BY NORMAN POLTENSON  I  Contributing Writer I news@cnybj.com

The growth was powered by a strong manufacturing base led by 
major corporations such as General Electric, Smith-Corona, Carrier, 
Crouse Hinds, and Syracuse China and was supported by a skilled 
workforce and solid infrastructure.

Six decades later, the population had shrunk to an estimated 142,000. 
In 2017, a Brookings Institution study for the years 2010-2015 ranked 
Syracuse dead last in economic growth among the nation’s largest 
100 metropolitan areas. The city ranked 80th out of 100 in prosperity 
(changes in wealth and income) and 83rd out of 100 in inclusion (dis-
tribution of growth and prosperity). Syracuse’s job growth was at the 
bottom of the list, and the gross metropolitan product barely escaped 
the last-place position. Productivity levels were negative, there was no 
growth in the standard of living, and median wages were declining.

The Turnaround
In 2018, the declining trend abruptly reversed. Estimates from the 

U.S. Census Bureau indicated a modest rise in Syracuse’s population 
between 2017 and 2018, while all other major New York State cites 
saw a population decline. From April 2018 to April 2019, the Syracuse 
metropolitan statistical area posted a net increase of 6,700 private-sec-
tor jobs, a 2.5 percent gain that exceeded both the state and national 
averages. 

Wages grew 2.6 percent, the best performance of any city in the 
Northeast and among the top 10 cities in the country. 

In April of this year, the National Association of Realtors (NAR) 
reported that among the top-100 U.S. metropolitan areas, Syracuse 
experienced the third-highest percentage of millennials moving to 
the area. The NAR study reported that, in fact, three of every four 
new Syracuse residents in 2017 were millennials. Just in the past 
year, Onondaga County recorded an 8-percent increase in residential 

Decades of Decline
According to the U.S. Census, the population of 
the city of Syracuse expanded continually from 
its incorporation in 1848 until 1950 when the 
city’s residents peaked at 220,583. 

SYRACUSE 
is Experiencing a

Rebirth

J.D. Burrows 
Vice President of Marketing 
ENGIE Resources

As a top U.S. power provider, ENGIE 

Resources is pleased to put our 

century of experience and innovation 

to work across upstate New York. 

By concentrating on helping our 

business customers �nd ideal energy 

rates and reduce use at strategic 

intervals, we enable them to not only 

save money, but earn handsome 

returns. In turn, our clients help reduce 

overall grid demand, eliminating  

the need for new power plants and 

power lines. 

The success of energy providers 

no longer lies in simply being price 

competitive or risk managers. The 

future lies in bringing a greener 

and more sustainable energy grid 

to thriving markets like Syracuse, 

Buffalo, and Rochester, NY.
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real-estate values, a substantial change from 
its historic sluggish appreciation trend. 

Another sign of recent progress is a drop 
in the poverty rate from 35 percent to 32 
percent, according to Syracuse Mayor Ben 
Walsh.

The latest census estimate identifies not 
only a growing city, but also a diverse pop-
ulation. The 2019 estimate categorizes the 
residents as 56 percent white, 29 percent 
black or African-American, 7 percent Asian, 
5 percent with two or more races, and 3 
percent distributed among other categories. 

The median age of all residents is 30.6 
years, with females outnumbering males by 
53 percent to 47 percent. The average house-
hold income is $50,825. The 26 neighbor-
hoods in the city reflect a diverse population 
of Polish, Irish, Ukrainian, Jewish, African-
American, Italian, and German heritage, as 
well as people of multiple religions including 
Christianity, Buddhism, Hinduism, Sikhism, 
Islam, and Judaism. 

Forbes magazine recently ranked Syracuse 
the 4th best place in the U.S. to raise a family 
due to its low-crime rate, excellent education, 
and relatively low cost of living.

What’s Driving the Turnaround?
Residential
 “It’s thanks to collaboration and the consis-

tent and collective push for our community … 

that Syracuse has experienced tremendous 
growth,” says Merike Treier, executive direc-
tor of the Downtown Committee of Syracuse. 
“[An increasing number of people] … want to 
live and work in downtown Syracuse, and the 
momentum is attracting developers and new 
businesses.” 

With more than 4,000 residents now liv-
ing in downtown, Treier says the population 
has increased 70 percent since 2010. In 
just the past year, 70 new apartments came 
online with another 106 projected for com-
pletion this year. “The projects are spread 
across across downtown — in Armory 
Square, Hanover Square, Clinton Square, 
South Warren St., South Salina Street, and 
in the former NYNEX building,” Treier ex-
plains. “At this point, most of the major 
projects are underway or completed, and 
we’re now filling in the spaces between these 
projects. The result is a walkable downtown 
that keeps spreading out to include other 
neighborhoods.”

The local demand for apartments shows 
no signs of slowing down, and occupancy 
rates hover at 99 percent. The popularity 
of renting follows a national trend where 
millennials who may defer buying homes 
because they may be burdened with student 
debt, the rising cost of child care, and/or 
lack the financial resources for a down pay-
ment. They also show a preference for urban 

living with its amenities and conveniences. 
“In the past eight years, developers have 

pumped $200 million just into Salina Street, 
and there is another $160 million in devel-
opment committed to the core over the 
next three years,” says Treier. “Our market 
research shows this growth will continue 
at least through 2022, at which time we 
will have added more than 760 new units, 
bringing downtown’s residential population 
to well above 5,000 people.” 

Treier notes that those attracted to the 
city’s core can be divided generally into 
three categories: Empty nesters (20 per-
cent), young businesspeople (20 percent), 
and education and medical professionals (60 
percent).

According to a publication produced by the 
Downtown Committee of Syracuse and titled 
“Be Downtown Syracuse, Market Data for 
Retail,” 71 percent of the downtown popula-
tion is under the age of 35, 87 percent doesn’t 
have kids, and 17 percent is comprised of 
students. Collectively, downtown’s residents 
are well educated (89 percent), employed full-
time (80 percent), live and work in downtown 
Syracuse (55 percent), and have relatively 
high incomes (33 percent report household 
incomes of $100,000 or more.) Further, 18 
percent work in professional, scientific, or 

4CONTINUED ON PAGE 39 

Merika Treier, 
executive director 
of the Downtown 
Committee of 
Syracuse, in her 
offices on West 
Fayette Street in 
Syracuse.

ERIN ZEHR / BJNN
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“S yracuse is a diverse city,” avers
 Mayor Ben Walsh. “In ex-
 panding our economic base, we 

must ensure that there are opportunities for 
all our residents in areas such as housing 
and employment. Our investments must be 
planned to be inclusive.” 

Ryan McMahon, the Onondaga County 
executive, echoes Walsh’s commitment — 
pointing to the strengths in the county’s “… 
multiple cultures and entrepreneurial spirit.” 

Rob Simpson, president and CEO of 
CenterState CEO, is another advocate of in-
clusive development as “… a core strategy to 
position the city to grow in the new economy.” 

Two examples of the inclusiveness theme 
are the Salt City Market and Blueprint 15 
projects.

Salt City Market
In August, construction began on “a 

new building to help revitalize downtown 

[Syracuse],” according to Adam Sudmann, 
market manager for the Salt City Market. 
“The mixed-use project will create oppor-
tunities for area food entrepreneurs, of-
fice space for not-for-profit companies, and 
offer affordable living [in the city’s core].” 
Sudmann is an employee of Syracuse Urban 
Partnership, a 501(c)(3) corporation es-
tablished by the Allyn Family Foundation, 
which is spearheading the venture.

The Project
According to Maarten Jacobs, director 

of community prosperity at the foundation, 
the four-story structure will comprise 78,000 
square feet (including 13,000 square feet 
of basement). VIP Structures is both the 
architect and construction manager on the 
project. The first floor will feature a food 
hall highlighting international cuisine. The 
second floor will house the Syracuse office 
of the Allyn Family Foundation and other 
nonprofit organizations. Floors three and 
four will contain 26 one- and two-bedroom 
apartments, ranging in size from 750 to 900 

square feet. The apartments are scheduled 
to accommodate mixed-income renters, in-
cluding those utilizing Section-8 vouchers is-
sued by the federal government, “affordable 
units” that are subsidized, and those paying 
market rates. He also observes that the 
building design includes “… a 33-foot-wide 
patio for eating outside, entertainment, and 
cultural infrastructure. The ecosystem we 
create should be both alive and entertaining 
with daily programs and promotions that are 
always changing, such as classes in cooking, 
crafts, and flowers.” On-site parking will be 
available for visitors.

The Food Hall
“The 24,100-square-foot first floor is des-

ignated as a food hall,” says Sudmann. “The 
area will contain eight booths complete 
with cooking equipment for vendors plus 
two other booths without equipment. We 
want to create an international vibe with cui-
sine from Southeast Asia, Central America, 

BY NORMAN POLTENSON  
Contributing Writer I npoltenson@cnybj.com
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Making Economic Development 
in Syracuse Inclusive

Maarten Jacobs, left, director of 
community prosperity at the Allyn 
Family Foundation, and Adam Sudmann, 
right, market manager for the Salt City 
Market, stand in front of renderings of 
the project's food hall.

NORM POLTENSON / BJNN

4SALT CITY MARKET, CONTINUED ON PAGE 36
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Member FDIC

At NBT Bank, our goal is to help Downtown Syracuse thrive. 
Our relationship managers have the expert guidance, capital and cash management 
solutions it takes to help grow business in our communities. Our local perspective builds 
strong partnerships that maximize potential for business success. Let our experienced 
commercial banking team create real opportunity for Downtown Syracuse.

Partnering with Downtown Syracuse.
One business at a time.

Connect with us today.

Rick Shirtz
Regional President 
315.475.7514
rshirtz@nbtbank.com

Maria Wheeler
Assistant 
Vice President 
315.475.1268
mwheeler@nbtbank.com

David Kavney
Regional Executive 
315.475.2711
dkavney@nbtbank.com
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Downtown is 
THRIVING! 

Come be a part of the new downtown 
and bring your team for the work/life 

balance they’re looking for!

Prime Office Space Available

RYAN BENZ,
Licensed Real Estate Salesperson

RBenz@AcropolisRealtyGroup.com   •   315-282-0808 

Shaping Syracuse’s 
Future for the New 
Economy

t Syracuse Mayor Ben Walsh notes that his administration’s efforts to 
transform the city and grow the economy are paying off. Population has 
increased, provate-sector jobs are rising, the Salt City is a national leader in 
attracting millennials, and the city’s fiscal ratngs are positive.

The future belongs to those who 
believe in the beauty of their dreams.

— Eleanor Roosevelt

CenterState CEO
“Our region is experiencing 

the effects of a technological rev-
olution that will fundamentally 
change how we live, work, and 
even relate to each other,” opines 
Robert M. (Rob) Simpson, pres-

ident and CEO of CenterState 
CEO. The organization bills itself 
as an economic-development strat-
egist, business-leadership entity, 
and chamber of commerce. “The 
first industrial revolution relied on 
water and steam to mechanize pro-
duction, the second used electric 
power to create mass production, 
the third deployed electronics and 
information to automate produc-

BY NORMAN POLTENSON  I  Contributing Writer I npoltenson@cnybj.com

NORM POLTENSON / BJNN
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www.cnybac.com

CONTACT US
CNY Biotech Accelerator 
841 East Fayette Street
Syracuse, NY 13210
cnybac@upstate.edu
315-464-9288

Unique Event Space
The Central New York Biotech Accelerator (CNYBAC) has 
specialized event space available to rent for educational, 
business and community institutions and organizations. 
Facilities include a high tech 200-seat theater, café, 
conference rooms, the Creation Garage and on-site parking. 

For more information, to request rates and availability 
or to schedule a tour, contact us at cnybac@upstate.edu 
or 315-464-9288. 

tion. We’re now in the fourth revolution, 
which is fusing a variety of technologies. 
Think of a world where billions of people 
are connected by mobile devices with ac-
cess to a wealth of information. Imagine 
the growing impact of artificial intelligence, 
robotics, IOT (Internet of Things), auton-
omous vehicles and drones, 3-D printing, 
nanotechnology, and quantum computing. 
Today, consumers have the option online to 
order an Uber, book a flight, listen to music, 
and watch and share videos. The impact on 
businesses is seen both on the demand and 
supply side disrupting logistics and supply 
chains, driving down the cost of business, 
and opening new marketing opportunities. 
It’s also seen in the transformation of the 
marketplace as the new technologies … 
[upend] existing industry business models 
at a rate never seen before,” Simpson says.

“The fourth revolution has the potential 
to raise incomes and improve the quality of 
life substantially,” he continues, “but it also 
poses a challenge to distort labor markets, 
create greater inequality, and invade privacy. 
The biggest beneficiaries of this revolution 
are the innovators, the investors, and highly 
skilled workers. We must be sure we don’t 
create inequality in a … [winner-take-all] 
economy that rewards a minority of the pop-
ulation. We also have to ensure that we cre-

ate a skilled work force to propel the current 
revolution … I think developing talent will 
be the key factor driving the new economy.”

Office of the Syracuse Mayor
Simpson’s concerns are shared by 

Syracuse Mayor Ben Walsh. “I see Syracuse 
as a growing city that embraces diversity 
and creates opportunities for all our resi-
dents,” stresses the mayor. “I truly believe 
our community’s diversity is our greatest 
strength. To succeed in the new economy, 
the city needs to align our resources and 
reverse a financially unsustainable course 
by being fiscally sound and delivering ser-

vices effectively and efficiently. That means 
modernizing our infrastructure to include 
sewers, water, site development, broadband 
access, and roads. In June, I directed the 
City’s Innovation Team to make the govern-
ment permitting process a priority in order 
to improve the customer experience. We are 
also implementing ‘smart-city’ technologies 
with the purchase of 17,507 streetlights 
from National Grid, allowing us to create 
a smart network of LED lights that can be 
controlled remotely. The project opens the 
possibility not only to control the lighting 
and reduce operating costs, but it also al-
lows us to collect data for things such as 
road condition and air-quality monitoring,” 
he says. 

“Our efforts to grow the economy are 
paying off. We have finally reversed a de-
cades-old decline in population with a pop-
ulation gain in 2018 (according to the U.S. 
Census Bureau). Private-sector jobs grew 
by 6,700 over the past year, beating both 
the state and national averages. Syracuse 
is attracting millennials, who comprised 
three-quarters of the new residents in 2017, 
the third-highest percentage in the nation.” 
In June, Standard & Poor’s Global Ratings, 
which had rated our outlook as ‘negative,’ 

ERIC REINHARDT / BJNN FILE PHOTO
Robert (Rob) Simpson, president and CEO of Center-
State CEO, discusses the future of Interstate 81 with 
local reporters during a Feb. 22 news conference held 
at the CenterState CEO office at 115 W. Fayette St. in 
Syracuse.

4SHAPING SYRACUSE'S FUTURE, CONTINUED ON PAGE 32
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Anything But Beer readies
taproom/restaurant in 
South Salina Street space

SYRACUSE — Anything But Beer 
— a local craft brewery that pro-
duces gluten free and vegan alco-
holic beverages “that live at the 

crossroads of cider, wine, and 
beer” — is opening a taproom/
restaurant at 201-203 S. Salina St. 
in downtown Syracuse.

The business leased the 
5,454-square foot corner retail 
space in the White Memorial 

Building, starting Aug. 1, ac-
cording to a news release 
from JF Real Estate, which 

listed the property. Matt 
Funiciello of JF Real 
Estate represented the 
landlord in the transac-
tion. Onondaga County 
property records list an 

entity called Salina White Associates LLC as 
the property owner.

Anything But Beer (ABB) said in late July 
on its Facebook page that it was expecting 
to open its doors in late/summer/early fall.

A CNYBJ reporter on Aug. 22 observed 
construction/renovation work clutter on the 
interior of the property as work was under-
way to get the taproom ready for opening.

ABB was founded in mid-2017 by Logan 
Bonney and Brittany Berry. They make fruit 
ales and ciders from locally sourced fruits and 
vegetables instead of barley malt like most 
beers use. They say they seek “to meet the 
needs and preferences of niche consumer 
markets, such as those with dietary restric-
tions and those who dislike the taste of tradi-
tional beers,” according to the ABB website.

The brewery’s production facility, located 
at 1153 W. Fayette St., opened in early 2018.

 ABB currently sells its products at se-
lected bars and brewery taprooms across 
Central New York and in the Rochester 
area, as well as at city and regional markets, 
festivals, and other special events ABB at-
tends. For example, the business appears 
at the CNY Regional Market in Syracuse 
and the Rochester Public Market every 
Saturday, per its website.

“We are excited to be growing the 
food and beverage scene in Downtown 
Syracuse,” Bonney, co-founder and CEO, 
said in the JF Real Estate release. 

The space Anything But Beer is taking 
was formerly home to Sahm Brewing Co., 
Clark’s Ale House, Wise Guys Comedy 
Club, and Traditions of Syracuse.   — AR

BY ADAM ROMBEL  I  arombel@cnybj.com ADAM ROMBEL / BJNN

A shot of the exterior of Anything But Beer, taken on 
Aug. 22, as the brewery worked to get its new taproom/
restaurant ready to open in the White Memorial Build-
ing on South Salina Street.
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the highest level of care.
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SYRACUSE — Annual festivals 
and other events are a big 
deal for downtown Syracuse. 

About 2.5 million people visit downtown 
each year to see shows, attend festivals, 
and participate in events, according to the 
Downtown Committee of Syracuse, Inc.

Taste of Syracuse, Syracuse Polish 
Festival, New York State Blues Festival, 
Syracuse Arts & Crafts Festival, and Festa 
Italiana Syracuse are just a few of the 
festivals that attract scores of visitors and 
their spending to the city’s downtown area 
annually.

“The events downtown tend to give 
people an excuse or reason to visit. So, lots 
of times these events attract new visitors 
and showcase a new element of downtown 
Syracuse,” says Merike Treier, executive 
director of the Downtown Committee. 

The festivals are also an enticement to 
the growing downtown residential pop-
ulation, which has ballooned in the last 
decade to surpass 4,000. The festivals are 
a big part of the urban lifestyle.

“What we’ve heard from our downtown 
residents is they love the energy that a 

downtown lifestyle gives them. They love 
to have events right out their front door,” 
says Treier. 

Most of the festivals in downtown 
Syracuse are held in Clinton Square, 
which operates as a city park. Each of the 
festivals tend to have a different organizer, 
but the Downtown Committee helps pro-
mote them all, the organization says.

The Downtown Committee of Syracuse 
also directly operates 
the AmeriCU Syracuse 
Arts & Crafts Festival 
held in the city’s 
Columbus Circle area. 
This past year’s event 
was held was held July 
26-28 and attracted 
an estimated 50,000 
visitors to Columbus 
Circle and the sur-
rounding streets. The 
weekend-long, 49th 
edition of the festival 
featured 170 artists, 
craftspeople, and en-
tertainers from as 
far away as Texas, 
Utah, and Florida, the 
Downtown Committee 
says.

Visitors shopped 
for items like ceram-
ics, computer art, 
paintings, sculptures, 
photography, jewelry, 
and glass. The free 

event also featured a variety of street 
performers, kids’ activities, and traditional 
festival foods and sweet treats.

Downtown Syracuse’s festivals also pro-
vide enticing activities and things to do 
for the growing employee base in the city 
as more businesses set up or move their 
headquarters downtown. Today, about 
29,000 people work in the city’s core dis-
trict in industries such as technology, 
engineering, finance, accounting, law, in-
surance, advertising, architecture, public 
relations, and marketing.

The timing of downtown events plays a 
role in attracting employees to attend.

“We have a number of festivals that 
start on Friday afternoon or evening to 
capture the employee market. It allows 
them to go during or after work,” Treier 
says.                 — AR

Annual Downtown Syracuse 
Festivals/Key Events
(Red denotes Downtown Committee festival/related event)

u Crawfish estival, Clinton Square. This year’s 
12th annual event was held May 10. 

u Taste of Syracuse, Clinton Square. Typically 
takes place the first eekend in June. In 2019, it 
was held June 7-8. Galaxy Communications is the 
event’s lead organizer.

u Juneteenth, Clinton Square. Always held in mid-
June. It took place on June 15 this year.

u Syracuse Polish Festival, Clinton Square. This 
year’s 65th annual event was held June 21-23, 
and it always falls around this weekend.

u New York State Blues Festival, Clinton Square. 
The 27th annual event was held June 27-29 in 
2019. 

u Cuse Culture Festival, held at Montgomery 
& Washington Streets, in front of City Hall. The 
first edition of this i ternational music and food 
street festival was held July 20, 2019. 

u Northeast Jazz & Wine Festival, Clinton Square. 
Held July 26-27, 2019.

u Syracuse Family Times Street Painting Festi-
val, along Montgomery Street (300 block). Took 
place on July 27 this year.

u AmeriCU Syracuse Arts & Crafts Festival, held 
in and around Columbus Circle. Took place July 
26-28 this year. (Note: Dates for the Northeast 
Jazz & Wine Festival, Syracuse Family Times Street 
Painting Festival, and AmeriCU Arts & Crafts 
Festival consistently fall on the last full weekend 
in July, to culminate the ArtsWeek Celebration.)

u Syracuse Bacon Festival, in and around Clinton 
Square. This year’s 3rd annual event was held on 
Saturday, Aug. 17. 

u Syracuse Irish Festival, Clinton Square. 2019 
dates: Sept. 6-7. 

u Syracuse Italian Festival (Festa Italiana Syra-
cuse), at the corner of Montgomery & Washing-
ton Streets, in front of City Hall. 2019 dates: Sept. 
13-15.

u Downtown Syracuse Employee Appreciation 
Week: The second annual event was set for Mon-
day, Sept. 16 to Friday, Sept. 20 this year.

u Downtown Farmers Market runs every Tuesday 
from 7 am to 3 pm in Clinton Square from mid-
June through mid-October (ends on Oct. 8 this 
year)

u Holidays in the City, event throughout down-
town Syracuse. It took place Dec. 8-9 in 2018. 

u WinterFest typically runs throughout down-
town Syracuse during the middle two weeks of 
February

u Downtown Dining Weeks — Dates are tenta-
tively set for Feb. 17 to March 2, 2020.

Source: Downtown Committee of Syracuse and  
event websites

Downtown Syracuse festivals draw 
visitors, boost urban lifestyle
BY ADAM ROMBEL  I  arombel@cnybj.com

ADAM ROMBEL / BJNN

A local band performs at the 2018 Festa Italiana Syracuse event. Festivals and 
other events are a big boon to downtown Syracuse, attracting large numbers of 
visitors and their spending annually.
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Office Investment
Genesee St • Syracuse NY
$18.9 Million

Professional Office
N Main St • Elmira NY

Office Investment
Medical Office Portfolio
$11.4 Million

Professional Office
First St E • Oswego NY
$1.6 Million

Industrial Facility
Carrier Pkwy • Syracuse NY

Distribution Facility
Route 3• Watertown NY
$680,000

Dollar Tree Stores
Tops Plaza • Cortland NY

Net Leased Shopping Ctr
Erie Blvd E • Syracuse NY
$3.4 Million

Ruby Tuesday NNN Deal
Yorktown Cir • Syracuse NY
$2 Million

Manufacturing Facility
Riverside Pk • LittleFalls NY

Warehouse Space
Mautz Rd • Syracuse NY

Freestanding Retail
W Main • Endicott NY

•Property Management
•Receivership Services
•Hospitality Services
•Impaired Asset Services
•Market Analysis & Research
•Finance & Capital Services

•Asset & Excess Property Dispositions
•Landlord/Seller Representation
•Tenant/Buyer Representation
•Site Selection & Acquisitions
•Investment Sales
•Advisory Services

UPSTATE NEW YORK’S LEADING FULL SERVICE
COMMERCIAL REAL ESTATE ORGANIZATION SINCE 1971.

Providing expert 
local knowledge in  
multiple regional 
markets.

           

           

DOING DEALS THROUGHOUT UPSTATE–BELOW IS A SMAPLING OF OUR RECENT REGIONAL REAL ESTATE TRANSACTIONS

SYRACUSE — The Creators Lounge, which 
occupies a space at 2223 S. Salina St., says 
it is a members-only lounge “redefining the 
traditional office experience for profession-
als and entrepreneurs.”

The lounge, which held its formal-open-
ing event on July 23, adds that it is a 
co-working space “designed to bring the 
creative, professional and entrepreneurial 
spaces all under one roof.”

Indaria Jones, a 2010 graduate of 
Nottingham High School in Syracuse, is the 
founder and CEO of the Creators Lounge, 
which is a physical extension of an online 
community Jones spearheaded.

It is a “diverse community” of executives, 
creatives, entrepreneurs, and professionals 
transforming relationships through curated 
experiences, exclusive events, and stimulat-
ing workshops at the lounge.

“They come here to lounge. They come 
here to work. They come here to be social,” 
Jones explains “We have people who work 
on individual projects. We have startups as 
well in our network.”

The Creators Lounge had 22 members as 
of mid-August. “We’re stopping at 50 mem-
bers only because of the square footage of 
the space,” says Jones. 

The number of members involved in its 
online community is about 2,700. The web 
community started under the name “The 
Like Minded,” but now also operates as the 
Creators Lounge, Jones notes.

BY ERIC REINHARDT  I  ereinhardt@cnybj.com

The Creators Lounge offers 
entrepreneurs a place to 
work, think, socialize                       

ERIC REINHARDT / BJNN
A crowd gathered around the Creators Lounge at 2223 S. Salina St. on July 23 for the formal-opening event, which 
included speakers and a ribbon cutting. 
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The lounge membership fee is $50 per 
month. The gallery membership costs 
$100 per month. A private studio member-
ship is $200 per month, per its website.

At the July 23 event, a crowd gathered on a 
sunshine-filled afternoon to hear speakers and 
watch a ribbon cutting at the Creators Lounge. 

Syracuse Mayor Ben Walsh and depu-
ty mayor Sharon Owens were among the 
speakers. 

“To see her pursue her passion and her 
dreams is really inspiring,” Walsh said about 
Jones at the formal-opening event. 

Origin
The idea for the Creators Lounge started 

as a clothing line that Jones had created to 
spread positive messages. 

She says she was inspired by news events 
that included the police-involved shooting and 
killing of Michael Brown in Ferguson, Missouri, 
along with other high-profile incidents of vio-
lence that made headlines on social media.

At the urging of friends, Jones decided to 
put positive messages on T-shirts and sell 
them online. At the same time, she also re-
searched information on financial literacy and 
posted links and articles on the topic online 
on sites such as YouTube. Her effort would 
lead to discussions about books and even 
starting a book club. Jones’ online activity was 
generating interest among her friends.

“That’s what kind of started people com-
ing together,” says Jones, who spoke with 

CNYBJ at the Creators Lounge on Aug. 15.
Along the way, Jones was pursuing her 

education, having earned an associate de-
gree in public relations (PR) from Cayuga 
Community College in 2012 before earning 
a bachelor’s degree in PR from University 
College of Syracuse University in 2014.

While pursuing her degree, Jones says 
she would also help people she knew lo-
cally with branding for projects or startup 
businesses. She also worked an internship 
at Kingpin Entertainment in New York City 

ERIC REINHARDT / BJNN

Indaria Jones is founder and CEO of the Creators Lounge at 2223 S. Salina St. It describes itself as a members’ 
only lounge “redefining the traditional office experience for professionals and entrepreneurs.” Besides the Cre-
ators Lounge, Jones also works for the City of Syracuse as an economic-development planner in the department 
of neighborhood and business development. 

4THE CREATORS LOUNGE, CONTINUED ON PAGE 30
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Rochester Loan Office
242 West Main Street, Rochester 
585.399.8430

Buffalo Loan Office 
403 West Main Street, Suite 225, Buffalo 
716.559.3503

stbank.com

Contact S&T’s Upstate New York 
commercial banking group for the  
highest level of customer service and 
commercial banking solutions.

MEMBER FDIC

SyracuseFirst Refocuses 
Programs to Better Support 
Small & Local Businesses 

S mall and local businesses are a vital
 part of our economy, generating
 jobs, vibrancy, and prosperity in com-

munities throughout the region. In fact, the 
vast majority of employers in Onondaga 
County, 93 percent, are small businesses. 

CenterState CEO is proud to support 

these businesses through targeted initia-
tives including SyracuseFirst, a critical pro-
gram to promote locally owned businesses. 
Recently, our membership team, in part-
nership with a dedicated steering commit-

tee, has worked to reshape SyracuseFirst 
to better meet the evolving needs of small 
businesses. As part of that effort, [in early 
August] we held the first SyracuseFirst 
Morning Meet Up, hosted by Café Kubal. 
The event welcomed more than 45 people 
committed to supporting buying local. 

Additionally, we have an-
nounced several upcoming 
events to drive attention to 
locally owned businesses 
and provide networking 
opportunities for our mem-
bers. These events include 
a local business stroll in 
October and the 10th annu-

al Buy Local Bash on Nov. 25. Those events 
followed a Lunch Mob at Kitty Hoynes in 
Armory Square on Sept. 17.

We hope you’ll join us for these events 
and continue to support the small and local 

businesses that create a more dynamic 
and strong regional economy. To learn 
more, please contact Shannon Fults, stra-
tegic programs and events coordinator at 
sfults@centerStateCEO.com.

Robert M. (Rob) Simpson is president and 
CEO of CenterState CEO, the primary eco-
nomic-development organization for Central 
New York. This viewpoint is drawn and ed-
ited from the “CEO Focus” email newsletter 
that the organization sent to members on 
Aug. 8. 

CEO FOCUS:
ROB SIMPSON 

PRESIDENT & CEO

CenterState CEO

We have announced several upcoming 
events to drive attention to locally owned 
businesses and provide networking 
opportunities for our members
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Offices in Albany, New York City, Syracuse, and Utica | jmt.com

Let’s 
Envision 
the 
Possibilities

Ranked as one of the Top 20 Transportation Firms by ENR
At JMT, our 1,600 employee-owners are skilled planners, designers, and 
construction managers who make sure your project is completed smoothly, 
successfully, and on schedule. Meet us at jmt.com. 

SYRACUSE — Wildflowers Armory, which 
describes itself as a “multi-vendor market-
place” shop located at 225 W. Jefferson St., 
plans to move to a new location later this fall.

It’ll move into the 2,000-square-foot space 
that Dunkin’ Donuts previously occupied in 
the McCarthy building at 217 S. Salina St., 
says Michael John Heagerty, one of seven 

owners who are part of an artisan collective 
and have equal ownership. 

The organization has operated in a 
2,200-square-foot space across from the 
Milton J. Rubenstein Museum of Science & 
Technology (the MOST) since May 2018.

Wildflowers Armory hopes to make the 
move in early November before the holi-
day season, he says. Heagerty spoke with 
CNYBJ on Aug. 21.

Crews are also working to create a stair-

case down to a lower level where Wildflowers 
Armory will occupy an additional 5,000 
square feet for small retail spaces and small 
studio spaces for artists. It will also have 
3,000 square feet of what Heagerty calls “flex 
event space,” which he says is “key because 
we host so many different eclectic events.” 

“Flex space is my most favorite thing be-
cause what it says is there’s an opportunity 
here,” he says.

Heagerty will oversee the additional space 

BY ERIC REINHARDT  I  ereinhardt@cnybj.com

Wildflowers 
Armory to 
move to 
South Salina 
Street space                       

Michael John Heagerty is one of seven owners 
who are part of an artisan collective operating 
Wildfl wers Armory at 225 West Jefferson St. 
in Syracuse’s Armory Square area. Wildfl wers 
Armory plans to move to 217 S. Salina St. in 
downtown — in a space that Dunkin’ Donuts 
previously occupied in the McCarthy building. 

ERIC REINHARDT / BJNN
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EMERGENCY SERVICES 

Quickest Cardiac Care
• Door-to-cardiac treatment times among the lowest in the region
• Only area hospital designated by American Heart Association as 

a Mission: Lifeline Gold provider
• Close teamwork with local and regional EMS partners 

Comprehensive Stroke Center
• One of just 12 in New York State
• Aggressive door-to-treatment times exceed national average
• Earned Gold Plus–Elite Honor Roll status from 

American Heart/Stroke Association 

Advanced Facility, Advanced Care
• Highly efficient triage for all medical situations
• High-quality care delivered promptly and with Carepassion®

• Modern design allows us to move patients faster – and 
more comfortably

This all adds up to superior emergency care from the 
hospital you trust – Crouse Health.
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as an event coordinator, and other tenants in 
the McCarthy building can also use the lo-
cation for events, he notes. Other tenants in 
the building include the nonprofit Peace Inc. 
and Liehs & Steigherwald’s downtown deli.

“We were not … considering a move,” 
Heagerty replies, when asked why 
Wildflowers was making the move. 

Joseph Hucko, president of Washington 
St. Partners, offered the McCarthy build-
ing space to Heagerty because he was 
“surprised,” as Heagerty put it, with what 
Wildflowers Armory has accomplished in 
its current, less flexible, less visible location. 
Washington St. Partners is also the landlord 
at Wildflowers’ current space. 

Even though a move wasn’t under consid-
eration, Wildflowers thinks this move has 
plenty of benefits.

“We’re going to put our sign up on one of 
the most recognized corners, period … in 
the entire city,” says Heagerty. “We’re going 
to put up beautiful, amazing signage in the 
window that no one’s going to able to avoid.”

Some older customers have the told 
Wildflowers that its West Jefferson Street 
location is hard to find. 

“We have a little bit of that, but that all 
goes away when we move to that corner 
because there’s no confusing the McCarthy 
building,” he adds.

About Wildflowers Armory
Wildflowers Armory originated from a 

series of pop-up shops in Syracuse that 
Heagerty branded as #INFINITEPOP 

“We have a unique mix of everything 
from apparel to original illustrations and 
paintings to soy wax candles … we have 
more than just your average, everyday arts 
and crafts,” he says.

The collective’s “overarching appeal” is 
that it started as pop-ups in spaces that were 

vacant, former retails spots in temporary 
status. 

Without providing a dollar figure, he 
explains how artisans pay Wildflowers to 
participate in its shop.

“Every vendor pays the exact same 
amount of rent, which covers [our] rent,” 
says Heagerty. “It’s how a collective 
works.”        — ER

ERIC REINHARDT / BJNN

The space in the McCarthy building at the corner of South Salina Street and East Fayette Street in downtown 
Syracuse where Wildflowers Armory will move to in early November. The artisan collective currently operates in 
Armory Square, near the Milton J. Rubenstein Museum of Science & Technology. 
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The MOST deploys 
permanent dinosaur 
exhibit, Dino Zone                       

The MOST, which is located at 500 S. Franklin 
St. in Syracuse in a former armory, now includes 
a permanent 3,000-square-foot dinosaur exhibit 
called Dino Zone. 

The museum has had traveling dinosaur exhib-
its in the past which have been available for view-
ing for between four and six months, says Lauren 
Kochian, president of the MOST. She says they 
usually become the mu-
seum’s “most popular 
exhibit.”

“People look forward 
to them. People ask 
about them,” she notes. 
Even certain pieces of 
the Dino Zone had been at the MOST before. 
Kochian spoke with CNYBJ on Aug 19.

After the last visiting exhibit left the MOST 
in the beginning of 2019, Kochian asked her 
staff and the museum’s board of directors why it 
doesn’t have a permanent dinosaur exhibit. 

Later, the MOST learned that the company 
from which it leases the dinosaur exhibits was 
looking to sell some of its pieces. The museum 
was then able to find two “major donors” to help 

sponsor the exhibit and provide funding for 
about half of the exhibit, says Kochian. One was 
a naming sponsor, Honest Engine Films, which 
is headquartered in Monterey, California. Some 
additional sponsors were also involved as well. 

Canoga Park, California–based Kokoro 
Exhibits, LLC sold the exhibit to the MOST. The 
exhibit pieces cost a total of more than $250,000, 

she says. 
“We’re guessing 

we’ll have this exhibit 
for about 10 to 12 years. 
That’s the typical lifes-
pan,” says Kochian. 

The exhibit includes 
dinosaurs and dig boxes in which kids can dig 
through rubble mulch and find dinosaur bones. 
“They’re all animatronic, so they move,” says 
Kochian.

The opening weekend for Dino Zone at the 
MOST was held July 13-14.

The MOST also decided to display Dino Zone 
in an area where its café previously operated. The 
museum moved the café operation to an area near 
its Planetarium. Each move required renovation 

SYRACUSE — 
The dinosaurs 
are no longer 
just visiting 
the Milton J. 
Rubenstein 
Museum of 
Science & 
Technology 
(MOST) in 
Syracuse’s 
Armory 
Square. 

BY ERIC REINHARDT  
ereinhardt@cnybj.com

ERIC REINHARDT / BJNN
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work, according to Kochian.
The facilities team at the MOST handled 

the majority of the work of the café renovation 
to prepare for Dino Zone. That included the 
floors, painting, electricity, and lighting. 

“We’re very very fortunate to have people 
in-house who can do all that kind of work,” 
she says. 

The MOST hired a contracting company to 
handle the painting of the new café space and 
will also hire a company to work on the floor, 
she adds. 

The Dino Zone exhibit will “reinforce the 
MOST’s place as a premier STEM learning 
institution” in the Central New York region, 
the museum contended in its May 15 news 
release announcing the new exhibit. STEM 
is short for science, technology, engineering, 
and mathematics.

 “What we love about the dinosaurs in par-
ticular is [that] part of the MOST’s purpose 
is to excite kids about STEM and inspire stu-
dents to want to learn science, study science, 
be excited about science — so something like 
the dinosaurs really hits that on the head,” 
says Kochian.   — ER

ERIC REINHARDT / BJNN

Dino Zone is a dinosaur exhibit that the Milton J Rubenstein Museum of Science & Technology (MOST) acquired 
earlier this year. Lauren Kochian, president of the MOST, says the organization pursued the exhibit because 
traveling dinosaur exhibits have always been a popular attraction at the Syracuse museum. 

t Lauren Kochian, president of the Milton J Rubenstein 
Museum of Science & Technology (MOST), stands next 
to Dino Zone. It’s a dinosaur exhibit that the museum 
purchased in the spring. Dinosaur exhibits have always 
been a popular attraction at the MOST, says Kochian, so 
the museum decided to pursue a permanent exhibit. 
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Marriott 
Syracuse 
Downtown’s 
“Rock the 
Block” concerts 
drew Tuesday 
crowds 

The concerts were free events for 
those who wanted to hear the music and 
get some food from the food trucks that 
also participated, says Todd Plouffe, gen-
eral manager of the Marriott Syracuse 
Downtown, the former Hotel Syracuse.

“The point of it was to get people 
down to this area, give people some-
thing to do on a Tuesday evening,” says 
Plouffe, noting the series ended for this 
summer on Aug. 6. 

The concerts were meant to generate 

summer evening activity in that part of 
the downtown’s convention district. 

The convention district includes the 
eastern side of South Warren Street, 
between Madison and Adams Streets; 
the southern side of Madison between 
South Warren and South State Streets; 
Harrison Street from South Warren to 
South Townsend Streets; and Adams 
Street from South Warren Street to 
South Townsend Streets, as defined by 
the Downtown Committee of Syracuse, 

BY ERIC REINHARDT 
ereinhardt@cnybj.com

SYRACUSE — The Marriott 
Syracuse Downtown hosted the 
“Rock the Block” summer con-
cert series on selected Tuesday 
evenings between early June 
and early August outside the 
hotel.
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MARRIOTT SYRACUSE DOWNTOWN FACEBOOK PAGE
The crowd gathered for a “Rock the Block” concert outside the  

Marriott Syracuse Downtown this past summer. . A third option is to construct a depressed
fic and cost less than the tunnel to build and

ovements to I-481, which … [circumnavigates]

ecapture of valuable property to enhance the

ovide better access to the Hill, while eliminat

an Burgs

e creating a hybrid to offer the best of both

e there are restaurants, bars, coffee shops,

value on work-life balance and flexibility. In short, they are creating the qualities of downtown: dense housing, transit connections, walkability,
food, great bars — all without the high prices of the inner city. What the planners are trying to craft is a suburb different from the one in which
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Let's work together to 
gather the information 
you need to make informed 
decisions & make your 
business more successful.

15 E. Genesee Street, Suite 210
Baldwinsville, NY 13027

315.635.9802
RMSresults.com

MEASURE
YOUR 
SUCCESS
& OPPORTUNITIES

WE CAN HELP

Ask. Listen. Solve.

Surveys • Recruiting • Focus Groups
Market Studies • Customer Experience

Qualitative & Quantitative Research

Research & Marketing
Strategies, Inc.

Inc.
The area includes the Marriott 

Syracuse Downtown, the 
Oncenter, Onondaga County War 
Memorial, the Axa Towers, and 
Columbus Circle. 

Those performing during the 
“Rock the Block” concerts were 
well-known local bands, says 
Melissa Oliver, director of sales 
& marketing for the Marriott 
Syracuse Downtown. The bands 
included Hard Promises, Scars 
N’ Stripes, Seattle Sons, and 
Country Swagg, according to the 
hotel’s Facebook page devoted to 
the concert series.

“They played in front of the 
Tech Garden … on top of the 
steps,” she added. 

Both Oliver and Plouffe spoke 
with CNYBJ on Aug. 8

TCGPlayer, which operates 
nearby inside the Galleries, is 
the naming sponsor of “Rock 
the Block” and offered Marriott 
Syracuse Downtown restaurant 
perks to its employees, per a 
news release about event. 

The Marriott Syracuse 
Downtown would offer potential 
concert patrons a chance to win 
VIP bracelets, which would offer 
an “open bar for beer & wine, 

burgers & hot dogs with prime 
seating” on the Eleven Waters 
patio, per the hotel’s Facebook 
page.

As the summer continued, the 
“Rock the Block” concert series 
provided the setting for one local 
announcement. Syracuse Mayor 
Ben Walsh announced the launch 
of Gotcha’s Syracuse Sync bike-
share program during the July 9 
Rock the Block event. 

“That was a great evening for 
it,” Oliver recalls. 

CenterState CEO and the 
Tech Garden also partnered 
with the hotel to hold their an-
nual “Drones over Downtown” 
event during the final “Rock the 
Block” event on Aug. 6. The rain 
that evening prevented a band 
from performing, but the food 
trucks were available, according 
to Plouffe. 

The hotel wanted the concert 
series to give people a reason to 
stay downtown for a few more 
hours.

“We need to give people more 
reason to realize that there’s 
great businesses, great restau-
rants, reason to be in this corner 
of downtown … get people to stay 
a little longer,” says Oliver.    — ER
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“One of the world’s most beautiful inns”
– Brides Magazine

www.genevaonthelake.com l 1001 Lochland Rd., Geneva NY l 315-789-7190

Geneva On The Lake
Boutique Resort Hotel

BOOKNOW!

An Aug. 22 photo of the Margaritas Mexican Cantina restaurant and bar getting ready to open on the high-profile, high-traffic corner of Walton and South Franklin Streets. Margaritas says 
on its Facebook page that it will serve a variety of Mexican dishes such as tacos, enchiladas, quesadillas, and specialty dishes. An assortment of cocktails — including, of course, margaritas — 
and a wide selection of beers and wines will also be offered. The long-vacant space at 201 Walton St. was last home to a restaurant called La Piazza in 2014. It was open for only about half 
a year. Before that, the Ambrosia restaurant operated in the space in much of the first decade of the 2000s, before being closed by New York State in mid-2009 for failing to pay back sales 
taxes. The location is situated across the street from a Starbucks on the Franklin Street side and across from an AmeriCU Credit Union branch on the Walton Street side.

NEW 
EATERY 
FOR 
ARMORY 
SQUARE 
CORNER

ADAM ROMBEL/BJNN
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BELL & SPINA, ARCHITECTS-
PLANNERS, P.C.
Onondaga County War Memorial Renovations

 Project Description: Bell & Spina provided 
A/ E services for the installation of six luxury arena 
suites. Also included was the remodel of the 
Assembly Hall, now known as the “All Who Served 
Room.” The All Who Served Room renovation 
included new finishes, new bar, warming kitchen, 
two new upgraded bathrooms and the replace-
ment of mechanical, electrical, plumbing and fire 
protection systems. A large lenticular steel truss 
was installed at the north arena wall to support 

the cantilevered suites and Assembly Hall floor 
area behind the balcony. Access to the luxury 
suites is from the All Who Served Room. 

 Project Location: Syracuse
 Total Construction Volume: $3.5 million
 Approximate Square Footage: 5,300
 Start Date: June 25, 2018
 Completion Date: Sept. 20, 2018
 Building Owner: Onondaga County 
 Architect: Bell & Spina, Architects-Planners, PC 
 Engineer: Ram-Tech Engineers
 General Contractor: RJ Ortlieb Construction 

Company
 Primary Subcontractors: Patricia Electric, 

Burns Bros. Contractors, C&S Technical Services 
 Financing Source: Onondaga County 

CBD CONSTRUCTION, LLC
Woodlawn Cemetery Administration Building

 Project Description: This project included the 
demolition and removal of the existing adminis-
trative building constructed in the early 1980s and 
reconstruction of a new 4,500-square-foot struc-
ture. The new building includes timeless exterior 

architectural details including brick, precast arches 
and stone. The interior consists of general office 
space, meeting space, and a large board room. This 
is the second project that CBD has partnered with 
and completed for Woodlawn Cemetery. 

 Project Location: 800 Grant Blvd., Syracuse
 Total Construction Volume: $1.5 million
 Approximate Square Footage: 4,500
 Start Date: July 2018
 Completion Date: February 2019
 Building Owner: Woodlawn Cemetery
 Construction Manager: CBD Construction, LLC
 Architect: Robert C. Killingsworth, J. Stuart Todd, Inc.
 Engineer: Robert C. Killingsworth, J. Stuart 

Todd, Inc.
 Landscape Architect: Napierala Consulting 

Professional Engineer P.C.
 General Contractor: CBD Construction, LLC
 Primary Subcontractors: Allied Electric 

Company, All Seasons Mechanical Inc, Bellucci 
Enterprises Inc, Chesapeake Builders, Churchill 
Environmental, Commercial Steel, Courcy 
Enterprises, Crown Commercial Cleaning Services, 
The Effect Group Inc. Greer Construction, 

Recent City of Syracuse 
Construction Projects 
(excerpted from the CNY Construction Projects section of the March 4, 2019 CNYBJ)

4SYRACUSE PROJECTS, CONTINUED ON PAGE 28
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Central New York’s historic home 
for arts and entertainment

 since 1928.
Welcoming over 100,000 guests

to downtown Syracuse every year.

Landmark Theatre | 362 S. Salina Street | Syracuse, NY  13202 | 315-475-7979
www.landmarktheatre.org
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J&B Seamless Gutter, Kapper 
Landscaping, Knudsen & Associates, 
National Painting LLC, Northern 
Roofing, Paragon Masonry LLC, 
P. Black Glass Co., P.E. Dwyer 
Construction Co., Pro CM, Summit 
Environmental, Truax & Hovey LTD

 Financing Source: Owner financed

HOLMES KING 
KALLQUIST & 
ASSOCIATES, 
ARCHITECTS, LLP
505 on Walnut Apartments

 Project Description: 363-bed, 
five-story student-apartment complex

 Project Location: Syracuse
 Total Construction Cost: $34 

million
 Approximate Square 

Footage: 222,435
 Start Date: March 2017
 Completion Date: August 2018
 Building Owner: The Michaels 

Organization
 Construction Manager: 

Hueber-Breuer
 Architect: Erdie McHenry 

Architecture/Holmes King 
Kallquist & Assoc.

 Engineer: Sack and Associates/

Klepper Hahn and Hyatt
 Landscape Architect: Passero 

Associates
 General Contractor: Hueber-

Breuer

Harborbrook Apartments
 Project Description: 60 one-bed-

room apartments serving elderly and 
traumatic brain-injury populations.

 Project Location: Syracuse
 Total Construction Volume: $9.4 

million
 Approximate Square Footage: 

53,767
 Start Date: March 2017
 Completion Date: November 2018
 Building Owner: Christopher 

Community, Inc.
 Architect: Holmes King Kallquist 

& Assoc.
 Engineer: Barton & Loguidice, PPC, 

Argus Consulting Group, St. Germain 
& Aupperle Consulting Engineers

 Landscape Architect: Keplinger 
Freeman Assoc.

 General Contractor: Rich & 
Gardner Construction Co.

HUEBER-BREUER 
CONSTRUCTION CO., INC.
Theory Syracuse

 Project Description: This proj-
ect is a 601-bed, 245-unit student 
housing community close to the 

Syracuse University campus. Studio, 
one-, two-, three-, and four-bedroom 
apartments come fully furnished. 
Amenities include a fitness center, 
hot tub, business center, study/
conference areas, game room, bike 
storage, and parking garage.

 Project Location: Syracuse
 Total Construction Volume: 

$49.5 million
 Approximate Square Footage: 

408,000
 Start Date: March 21, 2017
 Completion Date: August 10, 2018
 Building Owner: Blue Vista 

Student Housing Acquisitions LLC
 Construction Manager: Hueber-

Breuer Construction Co., Inc.
 Architect: CUBE3
 Engineer: Jordan & Skala, CHA
 Landscape Architect: CHA
 General Contractor: Hueber-

Breuer Construction Co., Inc.
 Primary Subcontractors: Lan-

Co Companies, Ceco Concrete 
Construction, Whitacre Engineering, 
Benedict Floors, Burns Bros. 
Contractors, DEMCO

 Financing Source: Private

KING + KING 
ARCHITECTS LLP
Clarence L. Jordan Food Service 
and Culinary Education Center

 Project Location: Syracuse
 Total Construction Cost: $6.7 

million
 Approximate Square 

Footage: 15,500
 Start Date: April 2017
 Completion Date: November 

2019
 Building Owner: Rescue 

Mission Syracuse

KLEPPER, HAHN & HYATT
505 on Walnut Apartments

 Project Description: 505 on 
Walnut is a new apartment complex 
for off-campus university students. 
The structure is a podium style build-
ing with five wood-framed towers. 
Between these towers, there are 
raised pedestrian plazas.

 Project Location: 505 Walnut 
Ave., Syracuse

 Total Construction Cost: $35 
million

 Approximate Square Footage: 
220,000

 Start Date: July 1, 2016
 Completion Date: August 2018
 Building Owner: The Michaels 

Organization - University Student Living
 Architect: Erdy 

McHenry Architecture, LLC

 Engineer: Klepper, Hahn & Hyatt, PC
 General Contractor: Hueber-

Breuer Construction Company, Inc.
 Primary Subcontractors: Special 

Inspector: CME Associates 

Crouse Hospital Emergency 
Department Expansion

 Project Description: This 
project consisted of the relocation 
of the hospital’s emergency depart-
ment entrance and the redesign of 
the roadside frontage along Irving 
Avenue. The improvements clarified 
pedestrian and vehicular traffic, al-
lowing easier access to the hospital.

 Project Location: 736 Irving 
Avenue, Syracuse

 Start Date: November 2014
 Completion Date: September 2018
 Building Owner: Crouse Hospital
 Construction Manager: The 

Hayner Hoyt Corporation
 Architect: LPS Design Associates, 

Inc.
 Engineer: Klepper, Hahn & Hyatt
 Landscape Architect: Klepper, 

Hahn & Hyatt
 Primary Subcontractors: Site 

Contractor: JK Tobin Construction 
Inc.; Concrete Contractor: Benedict 
Floors, Inc.; MEP: ASM Engineering; 
Testing Company: CME Associates

LECHASE 
CONSTRUCTION 
SERVICES, LLC
Syracuse Hancock International 
Airport Phase III

 Project Description: 
14,500-square-foot terminal building 
expansion.

 Project Location: Syracuse
 Total Construction Cost: $45 

million
 Approximate Square Footage: 

14,500
 Start Date: January 2018
 Completion Date: October 2018
 Building Owner: Syracuse 

Regional Airport Authority
 Architect: C&S Companies
 General Contractor: LeChase 

Construction Services, LLC

MURNANE BUILDING 
CONTRACTORS, INC.
Upstate Cancer Center 4th and 
5th Floors

 Project Description: The project 
consisted of the renovation of floors 
2-5 to convert existing exam rooms 
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n BY SAMANTHA LEADER

D avid Foor, president of Visual Technologies, grew up 
 in Upstate N.Y. and has always loved the area, 
 prompting him to move back after college.

“I was an AV geek in high school and have always been 
interested in technology,” David said. “I sold insurance af-
ter college and then ran a bar business before I was here.” 

In 1981, David had sold his previous business and was 
looking for a new opportunity. At that time, the previous 
owner of Visual Technologies, Ewald Maas, was retiring. It 
was just the opportunity David was looking for. 

“VHS video was just coming into its own when I came on 
board in 1981, and Kodak was our major supplier,” David 
said. “It is exciting to watch - over 38 years, technology 
has changed so drastically and continues co change, from 
slide projectors to now having laser video projectors.” 

Within the first two years of David owning the compa-
ny, Visual Technologies expanded to rentals and staging. 
They now do event staging, video production, and rentals, 
plus sales, design and installation of all types of audio vid-
eo equipment and services. 

“I am very fortunate to have a great sta� that helps this 
business grow and continue to prosper. Michelle Fontaine 
has been with me for 30 years along with Andrew Reichel 
and Ken Powers,” David said. “I consider them homegrown. 
They all started as entry-level team members, a grip, roll-
ing cables, setting up screens, etc., and now make up the 
management team at Visual Technologies.” 

David said the business has been growing steadily by 
about one employee every year; Visual Technologies cur-
rently employs 18 people. 

The company does a lot of work with the Carrier Dome, 
the Oncenter Complex, the New York State Fairgrounds, 
and Onondaga Community College. They have smaller of-
fices in the Marriott Syracuse Downtown, Sheraton Univer-
sity Inn, and Holiday Inn in Liverpool. 

“We are considered in-house AV Services at those loca-
tions,” David said. 

“When people have meetings we can service them right 
away with projectors, podiums, laptops, and more.” 

David noted that Visual Technologies is also committed 
to helping the community. 

“Visual Technologies is community minded business 
and focuses on helping the non-profits in the community,” 
he said. 

“Connections made through non-profits have opened 
the doors to business connections.” 

A few of the non-profit groups that Visual Technologies 
services is American Red Cross, Boy Scouts, McMahon-Ry-
an Child Advocacy, Make A Wish of CNY, David’s Refuge, 
Food Bank of CNY, and many more. 

“Usually equipment for the events run about $5,000, 
so we will help sponsor the event and give donations of 
$1,000 to $2,000,” David explained. 

David became a member of the Women’s Business Op-
portunity Council (WBOC), a non-profit organization, about 
10 years ago. Visual Technologies provides audio and vi-
sual equipment for WBOC educational events, including 
microphones, laptops and podiums. 

“Nicole Samolis, owner of SKY Armory, and a close 
friend, got me involved with the organization, and Michelle 
in my o£ce also participates,” David said. “It is a great op-
portunity to help our community and can only make Visual 
Technologies a better place to work.”1

“Visual Technologies is community 
minded and we try to say YES 
to every nonprofit to help their 
fundraising efforts   ” 

Visual Technologies Brings Success to CNY

David Foor, president of Visual Technologies

1620 Burnet Ave, Syracuse, N.Y. 13206
(315) 423-2000      visualtec.com
This piece was originally published in the June edition of Syracuse Woman Magazine 
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in the summer of 2014, where she 
would work with entertainment cli-
ents on their brands.

Kingpin eventually offered 
Jones a chance to join the firm, 
but Jones, who had also become a 
young mother and built an online 
community of followers (The Like 
Minded), declined the offer.

Jones used the phrase “the like 
minded” because she saw her online 
community of followers as “this con-
cept that the like minded attracts…
like minded people coming togeth-
er.”

Jones says her internship in New 
York City was in a WeWork, a large 
co-working space that she hoped to 
one day replicate in Syracuse.

“It would be great if we had 
something like that here [in 
Syracuse],” she recalls thinking.

Her drive to create the space 
was enhanced further during one 
of her bus rides from New York 
City back to Syracuse when she 
had a conversation with a photog-
rapher about the advantages of a 
co-working space. Jones says she 
was determined to eventually see 
it through.

Finding the space
Back in Syracuse, Jones landed 

a job with the City of Syracuse as 
an economic-development planner 
in the department of neighborhood 
and business development.

Her efforts to pursue a creative 
working space picked up steam in 
2018 when Jones started looking 
for a building. She found the South 
Salina Street space through a con-
tractor client she works with as a 
marketing consultant. 

Joseph Bryant, managing part-
ner at JE Bryant & Associates LLC 
of Syracuse, thought about rent-
ing the space for his specialized 
construction and consulting busi-
ness, but Jones says he decided 
against it. That decision provided 
her the opportunity to secure the 
space she’d been seeking for the 
Creators Lounge.

Jones signed the lease with 
Housing Visions in September 
2018, and after some flooring work, 
she decided to open the space to 
those who might want to rent it for 
different functions.

A neighbor handled the flooring 
work. Another contractor focused 
on fixing the space’s bathroom 
area. The space also needed paint-
ing. Jones also purchased furniture 
from Interior Innovations.

She had a lot of meetings about 
grants, loans, and financing in early 
2018, but says she wasn’t having 
much luck. Then, she met Tamika 
Otis, program manager for the 
KeyBank JumpStart Boost-to-Build 
program, and explained what she 
was trying to accomplish with the 
Creators Lounge. 

KeyBank didn’t have any appli-
cable programs for Jones’ effort, 
but the JumpStart Boost-to-Build 
program paid rent to use the facil-
ity for workshops, so it could raise 
revenue for the renovation costs.

Upstate Minority Economic 
Alliance (UMEA) also used the 
venue for workshops, and KeyBank 
sponsored UMEA’s events, accord-
ing to Jones.

Combining the rental events 
with the growing numbers of 
Lounge members using the space, 
Jones says her vision is coming 
together.

“It’s been working,” she con-
cludes. “It’s nice to see.”    — ER

THE CREATORS LOUNGE 
CONTINUED FROM PAGE 15

O N O N D A G A 
H I S T O R I C A L 
A S S O C I AT I O N

GIFT GALLERY
321 MONTGOMERY ST.  |  315-428-1864

CNYHISTORY.ORG   |   @ONONDAGAHISASSN

DOWNTOWN 
SYRACUSE’S 

ONLY BOOKSTORE

3220 Erie Blvd E. • Syracuse, NY 13214  •  315.214.5408  •  StonesSteak.com

where we put our passion for food on your plate!
v Fresh and local from our farm to your table c

FRESH AND LOCAL FROM OUR FARM TO YOUR TABLE

Spend your evening at Stone’s Steakhouse
Where we put our passion for food on your plate!

Stone’s Steakhouse is committed to supporting local business.
With the best beef from our own Green Acres Farm and

exceptional service, you’re sure to have a night to remember!

LOCAL, 
WOMAN 

OWNED AND 
OPERATED

LOCAL, WOMAN OWNED AND OPERATED
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upgraded the outlook for the city to ‘stable,’” 
Walsh says. 

“The city’s growth is most evident in 
the downtown core,” the mayor states. 
“Developers have invested hundreds of mil-
lions of dollars to transform downtown, 
building apartments and attracting new 
businesses to the city. The population liv-
ing downtown now exceeds 4,000 and the 
demand for new residential units remains 
strong. Occupancy rates are running at 99 
percent. The city’s core business district is 
developing rapidly, which means we should 
start to see more development in adjacent 
neighborhoods as the expansion continues. 
Accompanying the growth is the develop-
ment of mixed-income housing projects 
such as the Salt City Market and Blueprint 
15, where we have encouraged community 
engagement in the planning process. It’s an 
important step in our market-based strategy 
to break up the concentration of poverty and 
residential segregation. The benefits of this 
policy are demonstrable: housing quality 
improves, crime decreases, new social net-
works develop cohesion, opportunities exist 
for individual growth, and property values 
and the tax base increase.”

Office of Onondaga County 
Executive

“To continue our economic growth, we 
need to focus on the area’s industrial clus-
ters and build on our base,” posits Onondaga 
County Executive Ryan McMahon. “We’re 
not looking for a silver bullet to fast-track 
the expansion, but rather relying primarily 
on organic growth as opposed to building 
new industries from the ground up. This 
requires listening closely to the business 
community. We need to understand their 
needs, and the first prerequisite is to ensure 
a skilled work force to fill the jobs in the new 
economy.

“The county is working very closely with 
the mayor’s team and other partners, such 
as Le Moyne [College], SUNY, and Syracuse 
[University], to develop a talent pipeline 
ranging from welders to engineers,” contin-
ues McMahon. “One example is to build on 
the success of the career and technical-ed-
ucation programs offered at the Institute of 
Technology at Syracuse by converting the 
adjacent, vacant building, the old Central 
High School, into a countywide science, 
technology, engineering, arts, and mathe-
matics (STEAM) high school. Businesses 
are looking for a work force already trained 
in order to ramp up operations quickly 
without the time and expense of prolonged 
training. The STEAM school would help to 
close the gap between available technology 

jobs and the skilled workers to fill those 
jobs. Its location in the heart of the Syracuse 
“Tech Corridor” is a bonus. The city and 
county are currently waiting for the state 
legislature and governor to authorize the 
sale of bonds to finance the project.

“Another resource is SUNY EOC 
(Educational Opportunity Center), an educa-
tional enterprise that serves adult learners,” 
notes the county executive. “The Syracuse 
office provides comprehensive, communi-
ty-based academic, and workforce-develop-
ment programs and services that lead to 
enhanced employment opportunities as well 
as personal growth and development. Add 
to this Syracuse University’s new Institute 
for Autonomous Systems Policy to research 
complex social, ethical, and legal questions 
in this rapidly evolving field of artificial in-
telligence and the University’s nationally 
recognized cyber-security program. We also 
enjoy the support of the business community, 
which is committed to expanding internships 
that give students real-world experience.”

McMahon stresses that revitalizing 
Syracuse requires a long-term commitment. 
“The city and the county are agreed on both 
a bold vision and the plan for economic 
progress while creating pathways out of 
poverty,” asserts McMahon. “The mayor 
and I think our engagement is a full-time 
job, and that’s why both the principals and 
their staffs meet regularly. What’s particu-
larly heartening is the outside validation by 
J.P. Morgan, which recently awarded the 
city a $3 million grant to CenterState CEO 
to be used for strategic planning, workforce 
training, and programming to spur tech-in-
dustry growth here. The award, which is 
designed to ensure minorities, women, and 
veterans are included in the economic ex-
pansion, followed a joint application by the 
city, county, Syracuse University, Le Moyne 

College, and the Allyn Family Foundation. 
J.P. Morgan was not only impressed with 
the grant request but also with the fact the 
community’s stakeholders were all aligned. 
We beat out 250 cities to win this grant 
and Syracuse was by far the smallest city 
recognized.”

Interstate-81 (I-81): Obstacle 
or Opportunity

“In 2018, CenterState CEO conducted 
extensive research, surveyed our board 
and members, and hosted a number of 
meetings to plot a strategy for the future 
of I-81,” recalls Simpson. He is referring to 
the need to demolish or restore a 1.4-mile, 
elevated portion of the interstate highway 
that runs north-south through the city and 
is approaching the end of its useful life. 

“From this effort, the board endorsed 
what is called the ‘Community Grid Plus’ 
solution, which calls for tearing down the 
elevated highway and replacing it with 
an improved network of city streets that 
would enhance the traffic flow and connect 
the city’s downtown center to Syracuse 
University and the medical complex. This 
option is both less expensive and the least 
disruptive to the alternatives: rebuilding the 
elevated stretch, digging a tunnel, or build-
ing a depressed viaduct. The grid solution 
would include among other things improve-
ments to I-481, designed to carry through 
traffic around the city, and a mitigation 
fund for stakeholders [negatively] impact-
ed by the project. The cost is projected at 
$2.1 billion with a five-year timetable to com-
plete the transition.”

“It’s irrefutable that the old 15th Ward 
was negatively impacted when I-81 was con-
structed, “says Meg O’Connell, executive 
director of the Allyn Family Foundation 
and a supporter of the grid concept. “I-81 
is an eyesore that splits the neighborhood. 
Whatever happens regarding the future of 
[the elevated portion of the highway], many 
community members have been concerned 
about the adjacent neighborhoods and, 
through a partnership with Purpose Built 
Communities, have developed a vision to 
rebuild the old 15th Ward into a vibrant, 
mixed-income neighborhood complete with 
new housing; amenities such as commer-
cial enterprises, including a grocery store; 
high-performing local schools; a health and 
wellness program; and recreational facilities. 
The initiative, known as Blueprint 15, charts 
a path to convert a struggling neighborhood 
into a thriving community integrated into 
the city’s fabric. We have a rare opportunity 
to invest in this … [project] and incorporate 
it into the city’s thriving economy. The foun-
dation’s role is to be a catalyst and convener 
[in order] to spark a conversation and to 

SHAPING SYRACUSE'S FUTURE 
CONTINUED FROM PAGE 9

NORM POLTENSON / BJNN
Ryan McMahon, Onondaga County executive, is 
a strong advocate of Syracuse's economic growth 
and the need to build the infrastructure to support 
it, especially creating a skilled work force. He has 
established a close partnership with Syracuse Mayor 
Ben Walsh to ensure that all residents of the city and 
county share in the expanding prosperity.
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By Reginald Rose | Directed by James Still
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BEAUTY AND 
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Music by Alan Menken | Lyrics by 
Howard Ashman and Tim Rice | Book by
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encourage residents and community stake-
holders to work together. By providing start-
up capital to support the initiative, we hope 
that the community will work together and 
prioritize the needs of the neighborhood.” 
The mission of the Allyn Family Foundation, 
with assets of $92 million, is to help build 
strong families and vibrant neighborhoods 
in Central New York.

“Funding Blueprint 15 is certainly a chal-
lenge,” intones Onondaga County Executive 
McMahon, another supporter of the grid 
solution, “but I am convinced it can be 

done. Support among the public, private, 
and nonprofit sectors is very strong. Don’t 
underestimate the power of the ‘oppor-
tunity zones’ to attract private developers 
drawn by the attraction of deferring capital 
gains. The redevelopment of I-81 will inject 
substantial federal funding for Blueprint 
15. By proceeding with the Community
Grid development, the city will add another
seven acres of land which can generate new
property-tax revenue as well as common
space for public use. We’re seeing this
(the tearing down of elevated highways
through urban areas) happening already
across America and the results are positive.
And even if, for some reason, the decision is
to rebuild the elevated highway, we’ll pivot

the current plan and still go ahead with our 
development.”

It appears that the stars are aligned for re-
vitalizing Syracuse. The public, private, non-
profit, and educational leadership is agreed 
on the vision and marshaling the resources 
needed to grow in the new economy while 
making sure all its residents share in the 
growth. The signs of an economic turn-
around are readily visible downtown and 
beginning to spread out from the city’s core. 
Perhaps Mayor Walsh best sums up the 
city’s future best when he says, “Syracuse’s 
best days are ahead of us.” To which Merike 
Treier, the Downtown Committee’s execu-
tive director, adds: “There’s more to dream, 
more to achieve.”     — NP

SHAPING SYRACUSE'S FUTURE 
CONTINUED FROM PAGE 32

Join us for special events this fall, including live tapings of “Says You!”
in Syracuse and Utica on November 1 and 2. Details online.
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1969 - 2019
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89.9 FM Oswego & Syracuse | 90.3 FM Downtown Syracuse

Bringing news to central and northern 
New York for half a century.

to private infusion rooms. Fourth floor shell space 
to be fit out to exam rooms, water purification, and 
administrative functions. Fifth-floor, fit-out shell 
space to include pathology laboratories.

 Project Location: SUNY Upstate Medical 
University

 Total Construction Cost: $14.3 million
 Approximate Square Footage: 40,000
 Start Date: January 1, 2017
 Completion Date: August 1, 2018
 Building Owner: SUNY Upstate Medical University

 Architect: Ewing-Cole
 Engineer: Ewing-Cole
 General Contractor: Murnane Building 

Contractors, Inc.
 Primary Subcontractors: Edward Schalk and 

Sons Erie Mechanical Allied Electric
 Financing Source: New York State

St. Joseph’s Hospital Helipad
 Project Description: Construction of a helipad 

and enclosed connecting bridge to the hospital with 
direct access to cardiovascular center. Project provides 
expedited access to St. Joseph’s nationally renowned 
care facilities for patients coming from remote areas. 

 Project Location: St. Joseph’s Hospital, Syracuse

 Total Construction Volume: $2M
 Approximate Square Footage: N/A
 Start Date: July 1, 2018
 Completion Date: October 1, 2018
 Building Owner: St. Joseph’s Health Hospital
 Construction Manager: Murnane Building 

Contractors, Inc.
 Architect: Bivens + Associates Architects
 Engineer: St. Germain & Aupperle
 Landscape Architect: N/A
 General Contractor: Murnane Building 

Contractors, Inc.
 Primary Subcontractors: Raulli & Sons Steel 

Burns Bros. Mechanical Edward Schalk & Sons
 Financing Source: St. Joseph’s Health Hospital

SYRACUSE PROJECTS 
  CONTINUED FROM PAGE 28
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the Caribbean, and Africa. The cooking 
booths will each occupy about 300 square 
feet, and the remaining space is dedicat-
ed to a 2,100-square-foot grocery store, a 
2,000-square-foot café/bar, a food court, and 
a commercial kitchen to support events and 
cooking classes.”

Sudmann, who started My Lucky 
Tummy and led the northside teaching 
restaurant run by Onondaga Community 
College, will lead the effort, along with 
help from colleagues at CenterState 
CEO’s Up Start program. Syracuse Urban 
Partnership (SYRUP) supports the food 
vendors by providing business-plan de-
velopment, strategic planning, marketing 
strategies, menu and recipe costing and 
sourcing, establishing food-production 
schedules, financial tracking, identify-
ing business opportunities, hiring and 
firing staff, obtaining permits, buying 
insurance, and compliance. The concept 
is based on a Minneapolis–based non-
profit organization called Neighborhood 
Development Center (NDC). NDC shares 
a successful model of neighborhood-en-
terprise development that focuses on con-
necting with local entrepreneurs through 
a network of community-based partner-
ships. The organization provides com-
prehensive long-term training, financing, 
and support while tying businesses to the 
local neighborhood.

“We want to ensure that the food hall 
is a success, so we are spending a lot of 
time vetting candidates,” asserts Sudmann. 
“This spring, seven candidates joined the 
program, and there is another cohort sched-
uled for next spring. Judging the candidates 

is based on great food paired with a clear 
vision of the business, perseverance, and 
the importance of hospitality. Add to this the 
capacity to accept feedback, the burdens of 
ownership, and the vendor’s contribution to 
the overall market mix. The food merchants 
also must budget for security deposits and 
monthly rent, signage and décor, food and 
beverage inventory, cooking utensils, staff-
ing, insurance and permits, and reserve 
funds. If the prospective owners don’t have 
[sufficient] startup funds, a bank account, 
or good credit, our corporation [SYRUP} 
will work with them as part of the training 
and technical assistance we provide.” The 
vendors will be offered one- or two-year 
leases, but Sudmann stresses “… we don’t 
want them to fly away. We’re not planning 
a churn.” 

SYRUP and CenterState CEO have 
lined up area financial institutions such as 
KeyBank, Pathfinder Bank, and Cooperative 
Federal Credit Union to underwrite new 
vendor startups. To encourage banking sup-
port, the Allyn Family Foundation could act 
as a guarantor of the loans.

Sudmann says the target audience for 
the food hall includes those living and 
working downtown, residents of adja-
cent neighborhoods, passengers at the 
CENTRO bus hub located across the 
street, and Syracuse University students, 
He also hopes to draw people from the 
suburbs looking for a family experience. 
To help attract this audience, the café will 
open weekdays at 6 a.m. or 7 a.m. and the 
bar won’t close until 11 p.m. The food stalls 
will open at 11 a.m. and remain open until 
8 p.m. On weekends, the Salt City Market 
plans to extend the operating hours and 
is currently in discussions to prolong the 
hours for theater goers when performanc-
es are held during the week.

Ambassadors
“We chose this downtown location be-

cause it is the gateway to the near-west and 
south sides of the city,” intones Jacobs, “pro-
viding an opportunity to bring neighbors to-
gether. Our proximity to the Rescue Mission 
allows us to develop a unique relationship to 
partner in supporting not just economic 
development, but also human development. 
The idea is based on a program in place in 
Troy [near Albany], which provides out-
reach through peer-to-peer mentoring to 
individuals with chronic, unmet needs. The 
program trains and hires individuals called 
‘ambassadors,’ who have sought treatment 
for their own mental-health issues, to work 
as mentors in the community. The object is 
to create sustainable career opportunities to 
support citywide growth and revitalization. 
In Troy, the ambassadors provide visitors 
with directions, assistance crossing streets, 
finding parking, and even with selecting a 
place to eat. We are currently discussing 
options with the Rescue Mission to create 
a program that would support the Salt City 
Market.”

Financing the Salt City Market
“One of our core missions is communi-

ty prosperity,” observes Meg O’Connell, 
executive director of the Allyn Family 
Foundation. “The city of Syracuse is cur-
rently experiencing economic growth, 
and we want to ensure that the inner-city 
neighborhoods share in the prosperity. 
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PHOTO CREDIT: SALT CITY MARKET
A rendering of the food court scheduled for construc-
tion on the first floor of the Salt City Market.

SALT CITY MARKET 
                                            CONTINUED FROM PAGE 6
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That’s why we concentrate our 
efforts and resources to fight 
poverty, build strong families 
and vibrant neighborhoods, and 
help individuals with talent and 
motivation by providing access 
to opportunities and support to 
succeed. The Salt City Market 
is an example of our commit-
ment to empower those who 
are struggling by rewriting the 
community narrative.”

O’Connell says the proj-
ect will cost approximately 
$25 million, which includes 
the acquisition of the property, 
fees, design and building costs, 
and decoration. “Our normal 
approach is to seed a project 
and act as a catalyst to spur 
its completion by connecting 
people, resources, and ideas,” 
she states. “In order to finance 
this project, the Foundation 
took the lead and committed 
a sizable portion of our assets. 
We received support from the 
REDC (Regional Economic 
Development Council) for 
$1 million, $250,000 from 
National Grid, and continue to 
explore new market tax credits 
for the construction. The Allyn 
Family Foundation is providing 
the construction loan to the 
Syracuse Urban Partnership 
and, upon completion of the con-
struction, permanent financing 
will be put in place. The founda-
tion established a line of cred-
it with JPMorgan Chase and 
through a promissory note with 
SYRUP, has covered the cost of 
the [site] acquisition, construc-
tion, and all other expenses. The 
revenue received from the food 
vendors and apartment renters 
covers the annual operating ex-
penses, including all taxes. The 
building loan will be paid by 
annual contributions from the 
foundation.”

Blueprint 15
In its attempt to redevelop 

what was euphemistically called 
“urban blight” but more com-
monly dubbed “urban slums,” 
the city of Syracuse in the late 
1950s appointed a director of 
urban renewal. His mandate 

was to clean up the city’s slums, 
which were concentrated in 
the 15th Ward, necessitating 
knocking down a wide swath 
of housing. At about the same 
time, the 1956 Federal Highway 
Act authorized construction 
of Interstate-81, a highway 
stretching from Tennessee to 
Canada. The route was officially 
announced in November 1961, 
and the elevated portion that 
ran through the city was opera-
tional in 1966. The combination 
of urban renewal and highway 
construction forced thousands 
of residents to find new hous-
ing, most on the city’s south 
side. Fifty-three years later, the 
1.4-mile elevated portion of the 
highway has reached the end 
of its usable life span, providing 
the community an opportunity 
to consider multiple options to 
rebuilding.

The Vision
Three years ago, the city of 

Syracuse, the Syracuse Housing 
Authority (SHA), the Syracuse 
City School District, and the 
Allyn Family Foundation began 
discussions to create a bold 
vision to revitalize the city’s 
15th Ward. In February of this 
year, the SHA, the city, and the 
foundation formed a nonprof-
it corporation called Blueprint 
15. The entity was designed to
transform the neighborhood by
creating an environment where
individuals and families could

thrive. The venture focuses on 
an area of 118 acres encom-
passing 27 square blocks. Most 
of the land is controlled by the 
SHA. The property contains 
1,060 units of public housing; 
11 single-family, affordable-rent-
al homes; and some privately 
owned, single-family homes and 
rental units. More than 4,000 
people reside in the neighbor-
hood’s public housing.

“Blueprint 15 visualizes tear-
ing down the existing housing 
and building between 1,100 and 
1,400 new, mixed-income apart-
ments,” says O’Connell. “The 
project will link the city’s down-
town business and residential 
development to the ongoing 
development in the University 
Hill area creating a broader, 
dynamic, mixed-use, mixed-in-
come area. The concept calls for 
a highly ‘amenitized’ neighbor-
hood with local schools; parks; 
educational and economic-de-
velopment opportunities for 
all ages; health and wellness 
programs; recreational facilities; 
and local businesses, including 
a grocery store. The key is not 
to gentrify the area but rather 
create a holistic neighborhood. 
In June, Blueprint 15 hired 
Vincent Love as the corpora-
tion’s CEO and is now in the 
process of reviewing RFPs to 
select the master developer of 
the plan.”

Blueprint 15 is working with 
Purpose Built Communities, a 

nonprofit organization created 
to break the cycle of intergen-
erational poverty. The concept 
was developed in 1995 with 
the East Lake redevelopment 
project in Atlanta. Coordinating 
with the neighborhood’s resi-
dents and with public and pri-
vate partners, the organization 
developed a new, mixed-income 
community on the site of a for-
mer public-housing project. A 
quarter-century later the crime 
rate has dropped dramatically, 
many residents are becoming 
homeowners, and the students 
are performing well academi-
cally. Blueprint 15, which does 
not charge for its services, 
works with its clients through-
out the process. Syracuse is 
Purpose Built Communities’ 
22nd client.

Funding the Project
Estimates for implement-

ing Blueprint 15 range from 
$100 million to $500 million, 
with most observers anticipat-
ing the cost closer to the high 
end of the estimate range. 

“Blueprint 15 will require an 
alignment of public and private 
resources to fund the project,” 
asserts Mayor Walsh. “The 
public resources could include 
HUD funding, the Syracuse 
Industrial Development 
Agency, and tax credits. On the 
private side, we anticipate sup-
port from both philanthropic 
organizations and commercial 
investment.” 

Onondaga County Executive 
McMahon, a strong supporter 
of Blueprint 15, believes the 
Opportunity Zone program cre-
ated by the 2017 federal Tax 
Cuts and Jobs Act should be 
especially attractive to investors. 
“The city of Syracuse has desig-
nated economically distressed 
areas that are eligible for pref-
erential tax treatment if private 
funds are invested in these 
zones,” points out McMahon. 
“The investors can defer capital 
gains for an extended period. I 
think this is a very strong incen-
tive for attracting private capi-
tal.” Funding on the project thus 
far has been furnished by the 
Allyn Family Foundation, which 
anticipates spending $250,000 
this year.               — NP

SALT CITY MARKET 
                 CONTINUED FROM PAGE 36

NORM POLTENSON / BJNN
Meg O'Connell, executive director of the Allyn Family Foundation, grabs a quick 
lunch in between meetings at the foundation's Syracuse office. The foundation is 
leading the downtown development of the Salt City Market and is a catalyst in 
advancing the Blueprint 15 project.
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plore how
rapidly changing climate is chang-
ing research needs for building
science. Presented by Ian Shapiro,
chairman, Taitem Engineering.
This forum will be moderated by
Ed Bogucz, executive director,
SyracuseCoE and associate professor
of Syracuse University’s College of
Engineering and Computer Science,
Dept. of Mechanical and Aerospace
Engineering. For details and registra-
tion information, email klmarsha@
syr.edu at SyracuseCoE.

n SCORE Series of Workshops
on Simple Steps of Well Run
Businesses from 6 to 8 p.m. at the
East Side Business Center, 1201 E.
Fayette St., Syracuse. Subsequent
sessions will be on Dec. 20 and Dec.
27. The three sessions are how to
operate a business, navigate the
business life cycle, and communicate
effectively with others. The cost is
$75, free to veterans. Call (315) 471-
9393 x245 with questions or to sign
up.

JANUARY 10

n CenterState CEO 2018 Economic
Forecast Breakfast from 8 to 9:30
a.m. at the Holiday Inn Syracuse-
Liverpool-Exit 37 at 441 Electronics
Parkway, Liverpool. Join hundreds
of fellow CenterState CEO members,
business leaders, and executives
for the presentation of the region’s
2018 Economic Forecast. The key-
note speaker will be Gary Keith, VP
and chief economist at M&T Bank.
For more information, visit www.
CenterStateCEO.com

JANUARY 16

n Sharing the BEST from 8 to 10:30
a.m. at OneGroup, 706 N Clinton St.,
Syracuse. CNY ATD hosts a sharing of
information and experiences of a di-
versity of talent-development prac-
tices including sales enablement,
career development, internships,
and leadership development. The

select “Contact Us,” or email: Jeff at
jefurst52@gmail.com

n Every Tuesday, Gung Ho
Referrals Group, the premier net-
working group in CNY since 1999,
from noon to 1:30 p.m. at The Gem
Diner, 832 Spencer St., Syracuse.
The cost is $10 and includes lunch.
No reservation required. Please
bring 30 business cards. For more
information contact Paul Ellis at
(315) 475-0392 or email Paul.Ellis@
ComfortSystemsUSA.com or go to
www.GungHoReferrals.com

n Every Tuesday, CNY Referral
Group from 8 to 9:30 a.m. at Denny’s
Restaurant, 201 Lawrence Road,
North Syracuse. Looking to expand
your network and increase referral
business? For more information, call
Matthew Hunt at (315) 416-8881, or
email: huntm24@nationwide.com

n Every Tuesday, Syracuse
Executives Association luncheon
meeting, beginning at 11:45 a.m. at
Bella Domani Banquet Facility, 5988
East Taft Road, North Syracuse. For
more information, contact Linda
Bennett, executive director, by email
at: director@syrexecs.com

n Every Tuesday, Syracuse
Networking Connections at 8 a.m.
at Dunkin’ Donuts, 7th North St.
(Conference Room). No charge to at-
tend. Contact Kim at (315) 414-8223.

n Every Wednesday, 1 Million
Cups at 9 a.m. at Syracuse
CoWorks, 201 E. Jefferson St., 2nd
floor, Syracuse. 1 Million Cups is
a weekly educational program
designed to engage, educate,
and accelerate local startups/
unique businesses. No cost to at-
tend. For more information, visit
www.1millioncups.com/syracuse

n Every Wednesday, Syracuse
Business Networking from 6 to 7
p.m. at Barbieri’s Restaurant (upstairs
level) located on Main Street in the

Business Connections
from 8am - 9 am in E. Syracuse.
The group’s purpose is to network,
exchange referrals, leads and share
community news. For more informa
tion, contact Deb Angarano at dan
garano@tsys.com

n Every second and fourth
Thursday of the month, The North
Star Toastmasters 
p.m. at Northland Communications
One Dupli Park Drive in Franklin
Square. For more information,
contact Sandy Jurkiewicz at sjurkie
wicz@centerstateceo.com or call
(315) 470-1802.

n Every Friday, Tip Club of
Syracuse, at the Sheraton Syracuse
University Hotel, 801 University Ave.,
Syracuse, 8 to 9 a.m. Call Bernie
Bregman at (315) 430-5249 or email:
bbregman@cnybj.com

n First Friday of each month,
Toolkit Day with SCORE 
pointment at The Tech Garden.
Counselors provide free, confiden
tial, individual business mentoring
to prospective or current business
owners. For more information or to
make an appointment, contact Lynn
Hughes at (315) 579-2862 or email
Lynn@TheTechGarden.com

n Every second Friday, The
Professional Consultants Association
(PCA) of Central New York
from September to June at One
Center, 706 N. Clinton St., Syracuse.
PCA helps businesses and organiza
tions locate professional consulting
services based in CNY. The first visit is
free. For a full schedule and to register,
visit, www.pcaofcny.com

n Every second and fourth Friday
of each month, The SUN Group
(Sustainable Upstate Network)
meets from 7:30 to 9 a.m. at Tony
Family Restaurant, 3004 Burnet Ave.,
Syracuse. For more information, con
tact Andy Picco at (315) 657-0135 or
email: andrewpicco@gmail.com
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MARKETING

Bernie Bregman
Free Network 

Consulting Session

Cell: (315) 430-5249 
bbregman@cnybj.com

FREE NETWORK
CONSULTING SESSION

We let you concentrate on the business you know best.

Brian Lee
Professional Employer Consultant
149 Northern Concourse
N. Syracuse, N.Y. 13212
315-641-3600 x122
Fax: 315-641-3601
800-31-STAFF (78233)
blee@staffleasing-peo.com
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KeyCorp raises dividend for a second
time this year
BY JOURNAL STAFF
news@cnybj.com

K eyCorp (NYSE: KEY) — parent of KeyBank,
the No. 2 bank ranked by deposit market
share in the 16-county Central New York 

area — recently boosted its quarterly cash dividend 
by 11 percent to 10.5 cents per share of its common 
stock.

The dividend, up from the 9.5 cents that Key paid
last quarter, is payable on Dec. 15, to holders of record

as of the close of business on Nov. 28.
This marks the second dividend increase that

KeyCorp has initiated in 2017, following a 12 percent
hike in the second quarter.

Headquartered in Cleveland, Ohio, Key is one of
the nation’s largest bank-based financial services com
panies, with assets of $136.7 billion as Sept. 30.

In the 16-county CNY region, KeyBank had 68
branches and nearly $4.3 billion in deposits, good for
a 14.42 percent market share, according to the latest
FDIC statistics as of June 30.

Commercial Real Estate
SBA Loans
Lines of Credit
A/R Financing
Equipment Financing
Merchant Cash Advance

NEALFUNDING.COM

“More Financing Solutions 
Than Most Banks”

315-699-4703

BUSINESS CARD GALLERY

technical-service fields; 17 percent are em-
ployed in health care and social assistance; 
11 percent work in education and training; 
and 11 percent are employed in information 
media and telecommunications. 

Business
The growing downtown population has 

helped to attract businesses to the area. 
“Firms like OBG and Haylor, Freyer & 
Coon, concerned with recruitment and re-
tention of employees, recognize that their 
staffs enjoy the vibrancy and multiple retail 
and entertainment options not available else-
where,” notes Treier. (Note: Haylor plans to 
move into One Park Place by the fall.) “The 
South Warren Street Tech Corridor is also 
booming with growing companies including 
TCGplayer, DocuPet, Eaton Lighting, Plowz 
& Mowz, Spincar, and SIDEARM Sports. 
These enterprises, currently employing hun-
dreds, are forecasting rapid growth.” 

She points to TCGplayer as an example, 
which plans to add another 750 employees 
to its current workforce over the next three 
years. 

The Tech Garden anchors this burgeon-
ing “Innovation District.” A 15-year-old tech-
nology incubator, the Tech Garden is now 
at capacity with 26 resident members and 
a waitlist of entrepreneurs seeking support. 
Treier notes that plans are in the works to 
add two floors to the existing structure not 
only to accommodate the current demand 
but also in anticipation of continued growth. 

“The Tech Garden has been very suc-
cessful in developing, graduating, and spin-
ning off companies, many of which locate 
to downtown Syracuse,” she observes. “The 
growth downtown is now expanding to the 
Southside, which hasn’t seen any commer-
cial development in at least 25 years. Three 
developers are launching a project called 
Salina 1st near the corners of Burt and 
South Salina Street. The projected $6.8-mil-

lion building will include mixed-income resi-
dential units and commercial space for light 
manufacturing, office, and retail. The project 
should serve as an anchor and catalyst for 
more investment in an area of the city that 
has traditionally lacked development.”

Treier also notes other drivers spurring 
downtown’s revitalization. “Obviously, a 
strong national economy helps our growth 
locally as does the growing awareness that 
small- and mid-size cities are more afford-
able than large, metropolitan areas,” avers 
the Downtown Committee’s executive direc-

tor. “I think the key driver is the alignment 
of the community leadership, which is com-
mitted to the city’s growth and collaborating 
to ensure growth continues. Community 
leaders tend to be in agreement that any 
development should recognize the diversity 
of the city’s residents and be inclusive, en-
suring all have an opportunity to share in the 
growth. To that end, leadership encourages 
the growth of mixed-residential neighbor-
hoods where people at different income 
levels live together. We see examples in the 

exciting Salt City Market project underwrit-
ten by the Allyn Family Foundation and in 
Blueprint 15, designed to transform a large, 
blighted neighborhood into a mixed-use, 
mixed-income community. Currently, half of 
the apartments being developed on Salina 
Street — as part of the investment in down-
town’s ‘Main Street’ — include affordable 
housing, a strong sign of our progress.”

Syracuse is enjoying a resurgence when 
it comes to residential living. Not only is the 
demand for new apartments soaring, but 
millennial home buyers see Syracuse as a fun, 

affordable city keeping the American dream 
alive for home ownership. A study released 
this year of the top-100 metropolitan markets 
ranked the Salt City among the “Top-20, 
Best Cities for Millennial Home Buyers.” The 
study used 12 metrics and graded the metro-
politan areas according to four core catego-
ries: affordability, job opportunity, livability, 
and the housing-market forecast. Syracuse’s 
inclusion in the rankings was especially no-
table because 15 of the 20 cities listed were 
located in the South or Midwest.             — NP
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Photos by Shane Lavalette

401 Harrison Street, Syracuse, NY 13202 | (315) 474–6064 | everson.org

As Central New York’s architectural landmark and cultural anchor,  
the Everson Museum of Art provides meaningful encounters with art  

through its collections, exhibitions, and programs. Visit everson.org for 
information about current events and exhibitions.

Yoko Ono, Add Color (Refugee Boat), 1960/2016, 
Installation view, YOKO ONO: Installations and Performances, 
Macedonian Museum of Contemporary Art, Thessaloniki, 
Greece (October 1 – 30, 2016), Artwork © 1960/2016  
Yoko Ono, Photo courtesy of Macedonian Museum of 
Contemporary Art, Thessaloniki, Greece

Installation view of Earth Piece in the Paul Phillips & Sharon Sullivan  
Ceramics Center

YOKO ONO: REMEMBERING THE FUTURE  
On view through October 27, 2019

EARTH PIECE 
On view through January 5, 2020

View of the Danial Family Education Center

The Danial Family Education Center 
offers adult, teen, and youth programs 
throughout the year and is available 
for rentals
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WE’RE PUTTING 

ENERGY INTO 

REVITALIZING 

SYRACUSE

Let one of our Personal Energy Advisors customize a plan that’s right for your business.

Lyndsay Quiggle 

Lyndsay@MECNY.COM 

315.380.9434

We know running your business isn’t easy. 
Monitoring profits, managing supply chains, 

balancing expenses and margins can be a 

daunting task. Marathon Energy is a local, 

New York-based business. Our Personal 

Energy Advisors will work with you one-

on-one, to create, develop, and implement 

a customized energy plan that’s right for 

you and your business.

100 Elwood Davis Rd. Syracuse, New York 13212
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