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T hrough hard work, long hours, sacri�ce and dedication, a family business is
built. But, in a year dominated by unforeseen challenges, it takes even more
thoughtful planning and strategic thinking to weather the storm and 
protect your legacy. 

You’ve had to adapt and hone your focus on what makes you di�erent—your customer 
service, your community support, your innovation. And through it all, you’ve stayed 
true to what really matters.

At NBT Bank, we’re proud to support the family-run and family-oriented businesses of 
Central New York. We’re your �nancial partner here to help not just in good times, but 
especially in extraordinary ones. Because we know how important your business is to 
you, we’ve structured our company with the �exibility to o�er all the products, services 
and resources of a larger bank, while still maintaining personal relationships as a true 
community bank.

Our commercial bankers help business leaders build plans that consider timing, �nancial 
needs, ideal sale/purchase terms, and the long-term �nancial health of each business.

NBT Bank is focused on what matters—so you can be, too. 

As the presenting sponsor for the 2020 Family Business Awards of CNY, we’re excited 
to take this time to celebrate. Congratulations to the family businesses being recognized 
this year, and to all of you contributing to successful business in Central New York.

Richard Shirtz
Regional President,
NBT Bank

Member FDIC

FOLLOW US!

@bizeventz

GUEST PRESENTER
John M. Torrens, Ph.D.
Whitman School of Management I Syracuse University

Dr. Torrens is a health care and education entrepreneur with 25 years of experience leading high-growth companies. 
He is currently acting COO of Saluber MD, a global telemedicine company. Dr. Torrens has a Ph.D. in health-
care administration and holds a faculty position in the Syracuse University Whitman School of Management’s 
Department of Entrepreneurship.  He is a frequent guest speaker and executive education instructor in the areas 
of entrepreneurship, strategy, and corporate innovation, and is a TEDx speaker. Dr. Torrens is an active member 
of Young Presidents Organization (YPO) and served in multiple volunteer leadership positions including a term 
on the International Board of Directors (2013-2015). He is a 2004 40 Under Forty alum.

Did you miss 
the Family 
Business 

Awards 
Premiere?

Watch it 
anytime at 

bizeventz.com

https://www.facebook.com/BizEventz?ref=ts&fref=ts
https://www.linkedin.com/company/11206175/
https://twitter.com/BizEventz
http://www.instagram.com/bizeventz
https://www.youtube.com/user/BIZEVENTZ
https://www.cnybj.com/2020-family-business-awards/
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DIBELLA’S SUBS 
DiBella’s Subs, headquartered in nearby Rochester, started as a little 

corner grocery store in 1918. Today, the family-owned business spans 44 
locations and serves 15 communities including DeWitt (5805 Bridge St). 
DiBella’s Subs is known for quality, value, and consistency. After 100-plus 
years, DiBella’s Subs still adheres to the same classic baking techniques for 
rolls and cookies that Grandma DiBella instilled.

When DiBella’s Subs President Richard Fox died in 2019, his children 
— Peter, Jennifer, John, and Charlie — followed in their father’s footsteps 
and assumed new leadership roles. As prepared as the family team was to 
take the reins of the company, the Fox family never imagined the changes 
we would all be navigating as the world started to transform in profound 
ways. The new generation of leadership guided employees through un-
precedented challenges and successfully launched charitable initiatives to 
support local communities.

Q: After these last few months of pandemic mode, what
 would you like the community to know about your family
    business? How can people help?

At DiBella’s Subs, we know our success is equal to the success of our communi-
ties. We are proud to be part of your life, whether it is at the lunch or dinner table, 
and/or as a supporter of causes that matter to you. Throughout the year, we are 
happy to support a variety of nonprofit organizations at the local level by giving 
back through in-kind donations, sponsorships, and fundraising programs.

As we continue to navigate COVID-19, we carry on our “You Give, We Give” cam-
paign to pay kindness forward. We will match donations made by customers to 
feed health-care heroes. And any nurse, doctor, emergency responder, or health-
care worker who visits DiBella’s Subs will receive 25 percent o�  their meal(s).

COMMUNITY SERVICE EXCELLENCE 

JIM HICKEY, 
President, Charles Signs, Inc.  

Working from his basement making paper signs for 
grocery stores in 1968, Charles (Chuck) Spinoso founded 
Charles Signs. He gradually expanded his o� erings over 
the years, but it wasn’t until the early 1980s that major 
changes in the sign industry took over. The company, as 
well as the industry, made the jump from hand-painted 
signs to computer-generated vinyl lettering. In 1995, 
Chuck made the decision to include additional family 
members in the business. Jim and Linda (daughter) Hick-
ey became financial partners. And upon Chuck’s retire-
ment in 2002, the Hickeys bought out Chuck’s remaining 
shares and now own 100 percent of the business. Today, 
Charles Signs proudly remains a family-owned business. 
The constant over the years has been attention to detail, 
quality, and customer service. The main di� erence today 
compared to yesterday, is now the company is completely automated and is considered a state-of- 
the art fully integrated signage-manufacturing facility.

A sign tells people a lot more about your business than its name. Your business image is either 
captured or ignored by potential customers within seconds. Since a sign is such a significant asset to 
your company, our job is to apply our professional and experienced set of skills to ensure your image 
is captured within seconds. Whether your sign is sandblasted, vinyl lettered, LED monument, fleet 
graphics, etc., we will ensure your image stands out as professional, unique, and creative.

Q: After these last few months of pandemic mode, what would you like the 
 community to know about your family business? How can people help?

It has been an unprecedented year for everyone and has presented many challenges that few, 
if any, of us could have foreseen. During the beginning of the pandemic, our business was ordered 
closed by New York State along with many other businesses. Thankfully, the state allowed the 
sign industry to reopen one week later as an essential business to produce signs for essential 
businesses like hospitals and COVID-19 testing centers. This allowed us to begin to bring back 

our employees. At that time, we shifted our business to 
focus on selling PPE, clear separation shields to protect employees and 
customers, and we developed COVID-19 sign programs for schools to help them safely 
re-open in the fall. We are proud of our team here at Charles Signs and all the e� orts put forth 
to help our family-owned business work through these unique times.

FAMILY BUSINESS LEADER OF THE YEAR FAMILY BUSINESS LEADER OF THE YEAR 

focus on selling PPE, clear separation shields to protect employees and 
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ORIGINAL HERKIMER 
CHEESE

Original Herkimer Cheese is a third-generation, family-owned specialty-cheese 
manufacturer with roots that stretch back to 1949 when founder Sheldon Basloe and 
his wife Norma started a small mail-order gourmet-cheese shop business in Herkimer. 
Since the company was founded, it has been known for the quality and care with 
which products are manufactured. Original Herkimer Cheese company continues to 
innovate, expand, and grow. The Basloes and their three sons have earned a national 
reputation for their finely-crafted artisan cheeses. Their most popular cheeses include 
aged New York state sharp cheddar wheels and Cheese & Nut Balls and Logs, as well 
as unique products like Chocolate Cheese Fudge, Pretzel Dip, and Cheese & Nut Vari-
ety Circles. Just last year the firm celebrated a milestone 70th anniversary along with 
national recognition of its flagship product CHUTTER®, which was awarded the bronze 
medal in the Cold Pack Cheese category at the 2019 U.S. Championship Cheese Contest. 
Their products are available online and locally at Wegmans.

Q: After these last few months of pandemic mode, what would you like 
 the community to know about your family business? How can people help?

Due to our Level 2 Safe Quality Foods program, we were uniquely positioned to meet the incredible 
challenge of food manufacturing during the COVID-19 pandemic head-on, and were able to maintain 
our production capability, ensuring the supply chain was uninterrupted. In a time when unfortunately 
many small businesses were not able to keep their doors open, we were fortunate enough to be able 
to continue operations without downsizing our workforce, and have even added new employees for our 
increased holiday volume. 

We have also stayed committed to our community. During the pandemic, we have donated macaroni 
and cheese trays, as well as gift baskets, to area hospitals and food banks. We would like our customers 

to know that we will continue to put their safety 
first, especially as we head into the holiday season.
Customers can continue to shop for our products
from the comfort of their home through our website
at originalherkimercheese.com or we now o� er private
gifting appointments where customers can shop safely
knowing they will have the showroom to themselves and
that we fully sanitize between appointments.

MANUFACTURING EXCELLENCE MANUFACTURING EXCELLENCE 

M. LEMP JEWELERS
Founded in 1890 by Michael Lemp, M. Lemp Jewelers has been in downtown Syracuse from the 

beginning. Service has always been a hallmark of M. Lemp. High standards of craftsmanship were 
established then that carry on to this day.

In 1903 Michael Lemp purchased an Iroquois Truck, the second motorized vehicle in the city 
of Syracuse. The vehicle was utilized to deliver watch, clock, and optical repairs. This original, 
historic vehicle has found a home and is displayed in the current store.

M. Lemp Jewelers has always been a family a� air. Walter C. Lemp, the son of Michael Lemp
carried forward the business. Walter C. Lemp saw the store through some of the most di� icult 
days: the depression, a store fire and several moves created by urban renewal. Walter C. Lemp 
sought the current location at the corner of Warren and Fayette Streets in passing the store to 
third-generation jeweler Walter D. Lemp. Walter D. Lemp, an optometrist trained at Columbia 
University, raised the bar for excellence, completing courses with the Gemological Institute of 
America (GIA) and joining the American Gem Society.

In 1976 W. Donald (Don) Lemp became the fourth generation of Lemps to join his father in 
the family tradition. Don has introduced internationally known jewelry and watch brands to the 
Syracuse area while maintaining the excellence M. Lemp has become synonymous with. The M. 

Lemp legacy of honest, hard-work, and straight-
forwardness is also our business motto. With three 
GIA-trained diamond graders, a bench jeweler on 
premise M. Lemp Jewelers continues to build on 
its 13-decade foundation and tradition of service, 
value, and quality. M. Lemp Park is across 
the street from the store’s current loca-
tion, which the city named in recognition 
of our long-term success and commit-
ment to downtown Syracuse. 

Q: After these last few months of pandemic mode, what would you 
 like the community to know about your family business? 

      How can people help?
We have been through many business cycles in our 130-year history. We have 

taken numerous precautions to ensure the safety of our employees and custom-
ers, we are providing the same high level of service quality and value as we 
always have. People have been great supporting us since we reopened in June. 
People can help by giving us the opportunity to show them how good we are at 
what we do. 

MULTI-GENERATIONAL FAMILY BUSINESS 

Walter C. Lemp
Walter D. Lemp

Michael Lemp
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Member FDIC

Partnering with 
New York’s future.
One business at a time.
At NBT Bank, our goal is to help you reach yours. Our relationship 
managers have the expert guidance, capital and cash management 
solutions it takes to help grow your business. Our local perspective 
builds strong partnerships that maximize your potential for success. 
Let our experienced commercial banking team create real 
opportunity for your business.

nbtbank.com

connect today
Rick Shirtz
Regional President
315.475.7514
rshirtz@nbtbank.com

http://www.nbtbank.com
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VICKS 
Vicks was founded in 1918 by Dwight E. Vicks, Sr., and his brother, when they purchased an 

internal print shop of a textile mill in Utica. Dwight Sr. was 17 with only a seventh-grade education. 
He decided to make printing his life’s work and Vicks Brothers Printers was born. The first job was to 
print the Italian-language newspaper. Dwight Sr. did so on the letterpress that now sits in the com-
pany lobby, a refurbished gift of his employees on his 70th birthday. During the roaring 20s, Dwight 
Sr. purchased his brother’s stake and renamed the company Vicks Lithograph & Printing Corporation. 
He led the company through the Great Depression.

Dwight Sr. and his wife Mary had one child, Dwight (Duke) E. Vicks, Jr. Duke’s parents made 
education a priority. Duke studied economics and naval science at Cornell University and 
conducted the Cornell Big Red Band. Upon graduation in 1954, he served as a Lieutenant in the U.S. 
Navy then returned to Cornell to earn an MBA. While completing his final year of business school, Duke drove 
the two hours home weekly to assist his father. After completing his MBA in 1957, Duke returned to the family 
business for good. O� set-printing technology was just introduced, and Duke saw this process as the future. 
He mortgaged the company, against the wishes of his father’s advisors, to purchase a 29” Miehle o� set press. 

Duke’s courageous decision proved correct as letterpress was quickly 
overtaken by o� set. Vicks served local defense companies in the late 50s 
and early 60s. As these businesses began to leave the area, Duke pursued 
the book-publishing industry traveling semi-monthly to New York City. Soft-
cover book manufacturing remains an important focus today.

Continuing the family tradition Duke’s son, Dwight III, returned to Vicks in 1991 
after earning a bachelor’s degree and MBA from Cornell University, and working in the banking industry. Another 
industry revolution began when Dwight III joined in 1991, and content became digital. In the same spirit of continual 
investment and change, Dwight helped steer the company into digital bookmaking and installed the latest ink-jet 
digital technology in January 2020.

Vicks has provided distribution services to its publishing customers since the 1970s. The distribution 
division expanded significantly in January 2018 when the company purchased a 100,000-square-foot 
warehouse in Oriskany. Along with the state-of-art distribution facility, the talented workforce that served 
one of Vicks’ largest customers joined the distribution division renamed Vicks Logistics. 

Q: After these last few months of pandemic mode, what would you like the community to know
 about your family business? How can people help?

Vicks has operated every day since the COVID-19 outbreak. The leadership and employees have worked diligently 
to keep their people safe and the business open. Although some markets have been hurt by the epidemic, Vicks 
remains confident of its ability to persevere just as it has with many other challenges throughout its 102-year history. 

MULTI-GENERATIONAL FAMILY BUSINESS MULTI-GENERATIONAL FAMILY BUSINESS 

Continuing the family tradition Duke’s son, Dwight III, returned to Vicks in 1991 

MARK ANTONY HOMES, INC. 
In 1984, Mark A. DeAngelis, Sr. enlisted into the U.S. Marine Corps. where he served a 

full four-year term for his country. From day one, Mark has always had a love for building 
things and found himself to have skills in the building trades, trim carpentry more specifi-
cally. When Mark got out of the Marine Corps., he followed his passion and started working 
for local remodeling companies throughout Central New York. He caught on quickly and by 
the end of 1988 Mark went into business for himself. The business started out doing small 
remodeling jobs such as bathrooms, kitchens, and decks. The business grew quickly and be-
fore Mark knew it, he had 15 full-time carpenters working for him tackling larger remodeling 
jobs and even some light commercial jobs. In the early 1990s, Mark had been approached 
by several clients to build their homes from scratch. In 1992, he built his first new construc-
tion home in Constantia. From that point forward, the new construction business boomed, 
and Mark and his sta�  began to focus more on new construction and development. Fast for-

ward to today, Mark Antony Homes is one of the larg-
est custom home-building firms in CNY and has built over 
650 new-construction homes, thousands of remodeling 
projects and dozens of commercial projects as well. 
Mark’s sons, Mark A. DeAngelis Jr., VP of operations, and 
Matthew DeAngelis, head of project management, have 
both come into the business full time and taken on 
leading roles in the company. The business continues 
to grow and expand both in sales volume and building 
locations. Mark Sr. contributes a lot of his success 
and values to his time in the military. Mark Antony 
Homes is a proud supporter of our nation’s military 
and is VA-loan certified contractor that has built many 
homes for veterans. 

Q: After these last few months of pandemic mode, what would you like the 
 community to know about your family business? How can people help?

The pandemic has been tough on everyone in the country, unfortunately. We have been 
fortunate enough to not be as a� ected as some other businesses. It certainly has been an 
adjustment for our company with not only our employees, but also our sub-contractors to 
take more precaution when working on the di� erent projects, etc. We fully intend to carry 
out our duties to keep everyone safe and we would like to extend this to our local commu-
nity as well. We would love to see all local businesses thrive and prosper. 

VETERAN-OWNED VETERAN-OWNED 



DECEMBER 7, 2020   I   CENTRAL NEW YORK BUSINESS JOURNAL
CNYBJ.COM

I    7C2020 FAMILY BUSINESS AWARDS

BEV & CO. 
The family business began in 1978 under the name of Denim Duds. My mother, Beverly Lathrop, 

started the business selling clothing for men and women, says Renee Neiderman. The company evolved 
into selling just women’s clothing and she changed the name to Bev’s Fashions. In 1998, I quit my job 
as a secretary for a utility company and started my own business. I talked my best friend Cheryl into 
opening a gift shop with me focusing on gift baskets, and we called it “A Tisket a Tasket.” The gift shop 
started o�  in the basement of my house, and after a mutual friend took pity on us, he let us move into his 
vacant yellow barn. We did not have a lot of startup money so we took in local artists’ works, sold them 
on consignment and made and sold gift baskets. The gift-shop business grew, so we rented a more vis-
ible location on Main Street in Homer. While running the gift shop, I was working with my mother in the 
clothing store, to learn more about how to run the business. My business partner decided that this was 
not what she wanted to do with her life. I will always be grateful to her because she gave me the courage 
to do what I had always dreamed of doing. It was not long after that my mother decided to retire, and I 

took over Bev’s Fashions. At this time, I took on a new business partner and 
we bought the historic opera house building and combined both the cloth-
ing and gift shop. With the new partnership the name changed to Bev & 
Co. The opera house had five large rooms. We rented each room to women 
who wanted to start their own business. One had a gift shop, another had a 
curtain-making business, another opened an antique business, and we kept 
one room for a children’s store and the last room was our o� ice. After two 
partnerships, I realized that it was better to run the business myself. 

Bev & Co.’s niche is lifestyle clothing and accessories for women of all 
ages with great attention to comfort, fit, and quality. Our goal is to be one of the best places to shop whenever 
you need an update to your wardrobe. Bev & Co. sells many Made in the USA products. We are still old fashioned 
and o� er free gift wrapping for your purchases and an option of shopping during store hours or by appointment. 
My daughters both grew up in the business. Ashley works full time with me and opened Ash Décor next door to 
Bev & Co. in Homer. Emily is living in Florida and helps whenever she is home. My daughter-in-law, Amber LeFe-
ver, was instrumental in setting up our social media and marketing and was the one who really got our website 
going strong. My grandchildren love to help unpack and mark product. My husband and son help with the main-
tenance. It really is a family a� air. My mother passed in 2015, but I know she is smiling down on us and would 
be proud of our accomplishments. Due to the success of the Homer store, I opened a second store in Sackets 
Harbor, then a third store in Ithaca, and then came the Skaneateles store in 2016. 

Q: After these last few months of pandemic mode, what would you like the community 
 to know about your family business? How can people help?

During the COVID-19 shutdown, we were able to give our website the attention it deserved, and it has paid o� . We now have curbside pickup and when 
we were closed, we did local delivery. We so appreciate that our loyal customers shop local. Shopping local is so important for our economy. Bev & Co. has 
been dressing women since 1978 and we will continue to carry on our name in the local area. 

WOMAN-OWNED FAMILY BUSINESS 

took over Bev’s Fashions. At this time, I took on a new business partner and took over Bev’s Fashions. At this time, I took on a new business partner and 
we bought the historic opera house building and combined both the cloth-

Co. The opera house had five large rooms. We rented each room to women 
who wanted to start their own business. One had a gift shop, another had a 
curtain-making business, another opened an antique business, and we kept 

took over Bev’s Fashions. At this time, I took on a new business partner and 

There’s No Comparison. 
GET YOUR PLAQUES FROM THE ORIGINAL SOURCE.

Our plaques are high quality, 
come straight from our 

publications and are 
specifi c to you - leave out 

the middleman!

Contact us today 
for pricing.

Visit bjnn-newsstand.com to order 
or call (315) 579-3919

https://bjnn-newsstand.com/products/full-color-plaques
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4,000 
DISTRIBUTED

OVER 

50
LISTS

1,400 
CONTACTS

1,000 
COMPANIES

1 Best Buy — no other publication deliver
  more qualified readers at a lower cost.

2 Lasts All Year — ads provide twelve
   months’ worth of advertising.

3 Unique — readers rely on the lists for
  relevant information found nowhere

       else.

4 Buyer’s Guide — influence key business
  decision makers before they make

       purchasing decisions.

5 Proven — the Book of Lists has worked for
readers and advertisers for years.

6 Flexible — you can target multiple 
industries.

7 Prestigious — a cost-e�ective way to align 
your company with industry leaders.

8 Reader-Friendly — industry indexes of companies
  and advertisers make the Book of Lists an easy-

       to-use reference tool.

9 Quality — a great-looking ad enhances your firm’s 
image.

10 Competition — get a jump on your competition
by advertising here.

2021 
BOOK OF LISTS 

THE #1 SOURCE 
OF BUSINESS INFO

IN CNY

TOP 10 REASONS
To Advertise in The Book of Lists

ONE AD = ONE WHOLE 

YEAR OF EXPOSURE!

For more information, or to book your ad, please contact Dony Bardenett: (315) 579-3901 
or dbardenett@cnybj.com, or Kelly Bailey: (315) 579-3924 or kbailey@cnybj.com

https://www.cnybj.com/book-of-lists/



