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SPONSOR MESSAGE

Proud to Support Your Continued Legacy

N BT Bank is dedicated to each and every one  the communities that we serve  
The Central New York business community has been no exception.
What makes NBT Bank the right fit for so many businesses in this market 

is that we are just the right size between the biggest and smallest banks, and that we 
are actively involved in the community and nonprofit organizations here. We offer all 
the products, services  and resources of a larger bank, while still maintaining personal 
relationships as a true community bank.

Within this community are many businesses that started generations ago and thrive 
today through thoughtful planning and partnerships with their local banker.

An impressive amount of work goes into starting, running, and continuing the lega-
cy of a family business. �is is no small feat and we want to recognize the leaders who 
make the continued success of their family businesses possible. �at’s why NBT Bank 
is the presenting sponsor for the 4th Annual Family Business Awards of CNY. 

We are proud to be a part of many family-run and family-oriented businesses in 
Central New York, serving as a quality �nancial advisor, especially during times of 
transition from one generation to another.

Our commercial bankers have become trusted resources for these businesses. We 
take time to understand each individual organization’s current �nancial position as 
well as their goals for transitions and business continuity. �is team then helps busi-
ness leaders build plans that consider timing, �nancial needs, ideal sale/purchase 
terms, and the continued legacy of each business.

�e opportunity to continue our relationship with the next generation of leadership 
is equally as exciting for us. �e ongoing dialogue with business leaders throughout 
the evolution of their business is what helps us to provide the best resources for future 
growth.

Congratulations to the family businesses being recognized this year.

Richard Shirtz
Regional President,
NBT Bank

Dan Cummings, 
NewsChannel 9
Emcee

Follow 
us on 

Twitter at

@cnybj
Keynote Speaker:
Daniel G. Van Der Vliet
Smith Family Business Initiative at Cornell
Topic: Why the Family in Family Business Matters

Daniel G. Van Der Vliet is Executive Director 
of the John and Dyan Smith Family Business 
Initiative at the Cornell SC Johnson College 
of Business. As director of the Smith Family 
Business Initiative at Cornell since its inception 
in 2014, Daniel has helped to build one of the 
premier academic family business programs, 
consisting of the Annual Families in Business 
Conference, the Family Innovation Summit, 
and an array of Family Business Roundtables 
and Owners Forums that focus on current is-
sues related to ownership and leadership. Each 

fall semester, he teaches the Leaders in Family 
Enterprise Class: In Practice and Theory, that 
explores multi-generational businesses and 
the families that own them. Van Der Vliet has 
taught and spoken globally on topics ranging 
from leadership, entrepreneurship and peer 
networks in family business.  

Previously, while at the University of Vermont 
(UVM) from 2000 - 2014, he worked with the 
owners and their successors to � nd solutions 
that work for both families and businesses. He 
developed and taught the Leading and Manag-

ing the Family and Closely Held Business course 
at the University of Vermont and co-founded 
the Family Enterprise Case Competition, at 
the time the only case competition dedicated 
entirely to family enterprise. As founding direc-
tor of Vermont Business Center, he oversaw the 
launch and growth of executive education and 
management development seminars at UVM.

Van Der Vliet received his BS from the 
University of Vermont in 2000, and an MEd 
in Leadership, also from the University of 
Vermont, in 2010.  

Dan Cummings can be seen 
every day on The Morning News 
as co-anchor, and every week 
on Newsmakers with Dan Cum-
mings, Newschannel 9's weekly 
public a� airs program. He has 
twice been honored with the 
Syracuse Press Club’s Professional 
Standards Award, along with nu-
merous other awards during his 
40 years in radio and television 
news around Central New York. 
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USHERWOOD OFFICE 
TECHNOLOGY

In the 1970s, Charles and Carol Usherwood 
began selling cash registers and calculators 
out of their home in Oswego, New York. In-
corporated in 1976, they began selling o�  ce 
furniture, machines, and supplies. By 1980, 
Usherwood had expanded its Oswego o�  ce 
to include copiers and typewriters, growing 
to seven employees. In 1984, they opened 
o�  ces in Syracuse and Seneca Falls with 15 
employees. By the end of 1990, Usherwood
had consolidated its branch o�  ces into a 
main headquarters o�  ce in Syracuse.

Usherwood O�  ce Technology now o� ers IT 
services and employs more than 160 people with 
16 o�  ces in six states throughout the Northeast.

Q: What are the guiding principles
 that you base your success on? 

           Are they the same now as when
           the business began? 

• Have a reason to be “raison d’etre”
• Be relevant to both your clients and your

employees
• Have a vision of who you want to be and

when you want to be there

Q: What is one piece of advice
   you would offer anyone just 

          starting out? 
You will live longer than you think. Make 

every day count.

BUSINESS INNOVATION

THOMPSON & JOHNSON 
EQUIPMENT COMPANY

For 65 years, Thompson and Johnson have 
been providing top-of-the-line material handling 
and compact construction solutions to our 
customers. With the number one and two lines in 
the forklift industry, Toyota and Crown respec-
tively, we o� er unique solutions for more than 
2,000 customers ranging in size from national 
accounts to local businesses. On the other side 
of our business, compact construction custom-
ers bene� t from our 50 years of experience with 
Bobcat multi-faceted equipment line, Bandit 
chipper and stump grinders, and our newest 
addition, Multi-One articulated loaders.

Q: What are the guiding principles
 that you base your success on? 

           Are they the same now as when
           the business began? 

At Thompson and Johnson, we de� nitely 
work as a “lean” company and always try to 
promote from within. Our average tenure here 
is 11 years and we just recently saw two of our 
technicians retire after 38 years of service to 
the company. What I think distinguishes us the 
most is a family business that is run with a fam-
ily feel. I was recently asked why I came to work 
at Thompson and Johnson and the reason was 
simple. I looked around and saw happy smiling 
people that truly enjoyed working together. 
As a testament to that, we were runner-up for 
business of the year and best places to work in 

2018. Our founder, George Johnson, had a line, 
“If and when someone leaves us at Thompson 
& Johnson, if they don’t leave a better person 
than when they showed up, we have failed 
them.” Everyone at Thompson & Johnson works 
very hard on always striving to improve and will 
be a continued process into the future.

Q: What is one piece of advice
   you would offer anyone just 

           starting out? 
The three “Ls”:
• Look – always make sure you have your

eyes open and watch what the most success-
ful people are doing at the company, there is a 
reason why they are at the top.

• Listen – because listening to others may
reveal the one thing you need to complete your 
goal.

• Learn – there are a lot of di� erent people
in the world with a lot of di� erent experiences. 
The more you can learn from them, the better 
o�  you can be to advance yourself in the future.

COMMUNITY SERVICE EXCELLENCE 

CHAD M. PENS, PT, DPT, OCS, ATC, CSCS

COAST PHYSICAL THERAPY
COAST Physical Therapy was founded in 

1991 and acquired by Dr. Chad Pens in 2007. At 
that time, the business had two full-time clini-
cians, two part-time clinicians, and three o�  ce 
sta� . Dr. Pens and his wife, Dr. Maria Shepherd, 
have successfully grown the practice to eight 
full-time clinicians, one part-time clinician, four 
administrative sta�  and � ve o�  ce sta� . Dr. Pens 
has grown the practice through positive suc-
cess stories shared with referring physicians and 
subsequent word-of-mouth in the community. 
The o�  ce space was expanded by 1,000 square 
feet two years ago to maske it more than 6,000 
square feet, o� ering 14 private treatment rooms 
and a large gym space. With the continued 
growth and expansion of the practice, Dr. Pens 
has made sure to hire and train high-quality 
sta� , paying close attention to quality control 
over all aspects of the practice, with an empha-
sis on a strong patient experience from their 
� rst step in the clinic to their end results with a 
successful discharge.

Q: What are the guiding principles
 that you base your success on? 

           Are they the same now as when
           the business began? 

Dr. Pens has several guiding principles in 
order to have a successful practice, which have 
remained at the core of the practice since the 

beginning 
and are 
continually 
evolving to 
ensure the 
highest qual-
ity service: 

• Create
an environ-
ment where 
people want 
to come to re-
ceive the help 
they want 
and need. 

• Make sure that all employees go above
and beyond with each patient. 

• Provide the highest quality of outpatient
physical therapy including: e� ectively diagnos-
ing the problem, educating the patient about 
the pathology, establishing expectations of the 
rehab process, and creating an individual treat-
ment plan. The treatment plan should include 
treating the current condition, looking to 
identify the cause of the problem, and looking 
to avoid future problems from developing. 

• Create and maintain an environment that
encourages patients to return if they need ser-
vices in the future and who happily refer their 
friends and family. 

Q: What is one piece of advice
   you would offer anyone just 

          starting out? 
Take care of your employees by respecting 

them and they will take care of your business. 

FAMILY BUSINESS LEADER OF THE YEAR Congratulations

On behalf of the Smith Family Business Initiative at Cornell, 
congratulations to all of the 2018 CNY Family Business honorees. 
Family businesses exemplify many things – innovation, 
dedication, resilience, entrepreneurship and fortitude. From 

the corner store to the Fortune 500 firm, they are the backbone of 
our communities and economies. Family businesses are as diverse 
as the customers they serve, and this year’s class is evidence of that
with organizations representing technology, equipment, maintenance,
manufacturers, healthcare and creative industry. Ranging in age from 10
years to 150 years, first generation founders and 5th generation successors,
with roots dating back as far as 1868, these businesses are committed
to growing locally and have had untold impact on their communities,
employees and families. The Smith Family Business Initiative wishes you all
continued success for generations to come.

Daniel G. Van Der Vliet 
The John and Dyan Smith 
Executive Director of Family Business
The Smith Family Business Initiative 
at Cornell University
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CATHEDRAL CANDLE 
COMPANY

In 1897, a German immigrant named Ja-
cob Steigerwald founded Cathedral Candle 
Company in an empty lot behind his home 
on the north side of Syracuse. Jacob had 
mastered the art of candle-making through 
training in his native Bavaria, and after 
years of working as a production supervi-
sor at another candle company in Syracuse, 
he decided to found a company devoted 
entirely to the liturgical candle market. He 
developed a reputation for making beauti-
ful candles of exacting quality — a legacy 
that has been passed down to the fourth 
and � fth generations of the Steigerwald 
family who still own and operate the busi-
ness today. 

Q: What are the guiding principles
 that you base your success on? 

           Are they the same now as when
           the business began? 

For the past 121 years, our guiding prin-
ciples have always remained the same: to 
deliver the best quality product with the best 
possible service. Over the years, our business 
has adapted to changes in technology and 

the marketplace by staying focused on these 
simple principles, which has allowed us to 
continue growing for more than a century. 

Q: What is one piece of advice
   you would offer anyone just 

          starting out? 
Starting Cathedral Candle Company was 

a leap of faith for Jacob Steigerwald, but 
he knew there was a need for high-quality 
liturgical candles and that he had the talent 
and drive to � ll that need. If you can � gure 
out what you’re passionate about and how 
that can bene� t other people, the success will 
follow. 

MANUFACTURING

RUDY SCHMID INC. 
TOTAL CAR CARE

In 1927, Rudy Schmid came to the U.S. with 
his wife Mary and settled with family already 
in Syracuse. By 1930, he established the � rst 
shop on North State Street. As the busi-
ness grew, he moved to North Salina Street, 
adjacent to the Pastime Athletic Club. Rudy 
recognized a need for service as well as col-
lision repairs and opened the Frame Shop in 
the late 1940s, located on the near West Side. 
His son Paul took over operations by the mid- 
1950s. With father and son working together, 
they established a reputation for craftmanship 
and quality at a fair price. They also hosted 
immigrants in their home and business, giving 
others opportunity. In the 1960s, Paul moved 
the collision shop to Hiawatha Blvd., and also 
relocated the Frame Shop by 1975 so that 
now all services were under one roof. At this 
time, Paul invested in frame-straightening 
equipment; the � rst shop in the region to 
do so. PJ spent his summers at the shop, and 
after graduation, joined the team full time. 
He learned all aspects of the business, and 
became the most quali� ed in frames, heavy 
trucks, and service. Diane began working part 
time while attending college and full time 
after graduating. She took over o�  ce opera-
tions, customer service, HR, and accounting 
responsibilities. PJ and Diane were close 
growing up, so becoming business partners 
seemed natural when Paul retired in 1992. In 
2000, they added Rust Check rustproo� ng to 
their services. Three years ago, they invested 
$250,000 in an addition dedicated solely to 
undercoating school district buses and retail 
customer vehicles. PJ and Diane attended 
collision industry training and invested in 
advanced education for the sta�  that earned 
them I-CAR Gold and Honda/Acura collision 
certi� cations. They are active members at the 
NY Family Business Center, many trade orga-
nizations and advisors to BOCES and SUNY 
Morrisville automotive technology programs. 

PJ and Diane feel it is important to give back 
to the community and support several local 
nonpro� ts on an annual basis. 

Q: What are the guiding principles
 that you base your success on? 

           Are they the same now as when
           the business began? 

Our grandfather’s success was based in 
honesty and fairness. He passed that on to 
two more generations. Taking pride in your 
work and earning the customer’s trust, again 
and again, ensures the success of the busi-
ness. Treating the sta�  like family and invest-
ing in their individual success is success for the 
business. We were founded on honesty and 
integrity, and those values hold true today.

Q: What is one piece of advice
   you would offer anyone just 

          starting out? 
Stay true to yourself and your vision. Pas-

sion is a fantastic fuel to get you through the 
di�  cult days, but the reward is worth it. We 
have almost 90 years to prove it.

MULTI-GENERATIONAL FAMILY BUSINESS 

INDUSTRY STANDARD 
USA, LLC

Chris Dambach started the business in 
2010 when he returned home from Iraq with 
the money he had saved while deployed. His 
wife was the � rst employee to come on board 
and the � rst one he was extremely excited 
to � re. He says “excited to � re” because he 
handed her the role of employee when they 
� rst started even though she didn’t ask for it. 
She accepted the unpaid position to support 
Chris but he always told her, the day I can af-
ford to bring on someone else in the o�  ce I’m
� ring you, which through the past year, he has
been able to accomplish. 

Q: What are the guiding principles
 that you base your success on? 

           Are they the same now as when
           the business began? 

Honest prices, a good product, and world-
class customer service. Always been the same 
thing; only change is, we continue to try and 
make these a little better each year.

Q: What is one piece of advice
   you would offer anyone just 

          starting out? 
It is not easy being a business owner. It is 

one of the scariest things you will ever do… 

Get ready for a bare knuckle brawl every day, 
dare you choose to go down this road. Good 
news is, you can become anything you want 
and achieve what you set out to if you put the 
work in, travel the world, meet amazing peo-
ple, get to make all the decisions within your 
company. Separate all the negative people 
from your life immediately if you ever want to 
grow. Those negative people, including some 
of your friends, are dragging you down. Time 
to unfriend them for a little bit from your life. 
Smile  — this is a happy thing not a bad thing. 

VETERAN-OWNED FAMILY BUSINESS 

BIZEVENTZ
Proud�  Presents

SAVE THE DATE!

Wednesday, March 27, 2019
Holiday Inn, Liverpool

Check bizeventz.com for updates. 
Nominations open December 17!

Presented By:

http://www.bizeventz.com
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Member FDIC

At NBT Bank, our goal is to help you reach yours. Our relationship managers 

have the expert guidance, capital and cash management solutions it takes to 

help grow your business. Our local perspective builds strong partnerships that 

maximize your potential for success. Let our experienced commercial banking 

team create real opportunity for your business. 

Partnering with New York’s future.
One business at a time.

connect today
Rick Shirtz
Regional President
315.475.7514
rshirtz@nbtbank.com

A&P MASTER IMAGES 
A&P Master Images, LLC was started 15 years ago by Amanda 

and Howard Potter in the living room of their home. The business 
has since grown to a 5,500-square-foot building with 21 employ-
ees. They provide screen printing, embroidery, graphic design, 
promotional product, and vinyl graphics services. 

Q: What are the guiding principles that you base
 your Success on? Are they the same now as when

       the business began? 
The guiding principles are to always treat people the way we 

would like to be treated and make sure that every customer is 
taken care of in a timely, courteous manner. We pride ourselves 
on quality, customer service and turn-around times to be one 
of the best in our industry. Our principles are the same now as 
they were when we started. We � rmly believe in remembering 

where you come from and remembering those that helped 
along the way.

Q: What is one piece of advice you would offer
 anyone Just starting out? 

Ask questions, ask as many as you can along the way. There is 
no written rule book to business, and the only stupid question is 
the one you don’t ask. There is a wealth of knowledge out there 
for you to be successful, but you have to be willing to put in the 
time and e� ort to obtain that knowledge. 

WOMEN-OWNED FAMILY BUSINESS 

Congratulations 
Honorees and 

Thank You 
Sponsors!

SAVE THE DATE!
40 Under Forty Alumni 

Project Blood Drive
March 1, 2019

Visit 
bizeventz.com 

to sign up

mailto:rshirtz@nbtbank.com
http://www.nbtbank.com
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King + King has 
staying power

BY JOURNAL STAFF
news@cnybj.com

For 150 years, King + King says it has
 been serving the upstate New York
 area by building “outstanding client 
 relationships and creating award-
 winning designs.” Founded in 1868 

by Architect Archimedes Russell, King + King 
says it the oldest architectural firm in the state 
and the third oldest in the U.S. 

“History is not something to be taken lightly 
and throughout ours, we have helped shape 
not only the city that we call home, but also 
assisted in creating some of the most notable 
buildings around Central New York,” the firm 
says. 

Those buildings include the Niagara-
Mohawk Building, an art deco classic structure 
in downtown Syracuse. Melvin King designed 
the Syracuse Lighting Company building 
in consultation with Buffalo firm Bley and 
Lyman, according to the Onondaga Historical 
Association (OHA). It became the headquarters 
of Niagara-Hudson, Niagara-Mohawk, and now 
National Grid. By 1933, citizens referred to it 
as “the electric jewel;” this striking design is 
“resplendent” with shining Crucible Steel, pro-
duced in Solvay, the OHA says. The same steel 
was used in the Chrysler Building in New York 
City. Arranged with setbacks, black glass, he-
lium filled lighting tubes, and topped with The 
Spirit of Light, this building is “one of the finest 

examples of Art Deco design” in the U.S., the 
OHA notes. In 2009, the building was placed on 
the National Register.

King + King was also involved in projects in-
cluding the Rainbow Lounge at Hotel Syracuse, 
the Pioneer Housing Project, and the General 
Ice Cream Corporation Building in the 1930s, as 
well as the Onondaga County Office Building 
in the 1950s.

In more recent times, noteworthy King + 
King projects include the Carmelo K. Anthony 
Center basketball practice facility at Syracuse 
University, the WCNY headquarters in down-
town Syracuse, King + King’s own headquarters 
nearby, and a series of “massive projects” at 
St. Joseph’s Hospital, including new surgical 
spaces, an atrium, and a new waiting room for 
the hospital and emergency care facilities. 

King + King credits its staying power to its 
ability to adapt to the changing needs of cli-
ents and the architecture profession, where its 
design focus is with spaces where people work, 
live, learn, play, and heal. The firm specializes 
in the education (K-12 and higher education), 
health care, and commercial market segments. 

The King family involvement can be traced 
back 130 years, when in 1888 Melvin King ap-
prenticed under Archimedes Russell. Melvin’s 
son, Harry, and nephew, Curtis, joined the firm 
in 1924. They were later joined by Russ King 
in 1952. Russ’ twin sons, Pete and Jim, are cur-
rently partners, starting at the firm in 1977. In 
addition to Pete and Jim, the current partner 

team in composed of Kirk Narburgh, CEO/man-
aging partner; Jason Benedict, David Johnson, 
Chad Rogers, and Kerry Tarolli. 

When asked about the guiding principles 
behind the firm’s success, King + King points to 
its “outstanding reputation, being an employer 
of choice, having an honest and ethical ap-
proach to business, innovative design, as well 
as our commitment to give back to the com-
munities we serve.”

It continues, “Client relationships and client 
satisfaction are part of the legacy and founda-
tion that has kept our firm flourishing for the 
past 150 years. Our firm’s collective leadership 
skills, ability to perform as a team, collaborate, 
be open minded, solicit regular feedback, and 
manage projects, is something that our staff 
takes pride in delivering.”

One of King + King’s pledges, for staff and 
partners, in terms of community service is: 
“To volunteer our time, invest our dollars, be 
actively involved, and serve as leaders in our 
local communities.” That started with the firm’s 
founding father, Archimedes Russell, who 
gave of his “exceptional design talent” to vol-
unteer, as a professor, at the newly founded 
Architectural School at Syracuse University in 
1873. Today, that commitment to volunteerism 
continues with the firm’s staff collectively do-
nating more than 2,000 hours per year to 
various causes they feel passionate about. “We 
have remained committed to all these values 
for 150 years,” the firm says.      n

Special Recognition- Celebrating 150 Years
KING + KING ARCHITECTS

mailto:news@Fcnybj.com
mailto:news@Fcnybj.com
mailto:news@Fcnybj.com
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Make Sure Your Time 
In the Spotlight 

Lasts Forever

Order online at 
cnybj.com 

or call (315) 579-3922 
for more information.

*Depending on the length of the article, the plaque size will vary

https://bjnn-newsstand.com/products/full-color-plaques
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save!

Can Your Small Business Save Money 
with a Health Care Tax Credit?

If you are a small employer, there is a tax credit that could put money in your pocket.

To find out more, contact the NY State of Health Small Business Marketplace:

•  Go online at: nystateofhealth.ny.gov

•  Call the Customer Service Center at: 1-855-355-5777

•  Search for a Marketplace-certified insurance broker or in-person assistor at:
    info.nystateofhealth.ny.gov/findassistor

Signing up is easy as 1-2-3:

1     Qualify 2     Shop 3     Enroll

http://www.nystateofhealth.ny.gov



