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FULTON — The New York State Conference of 
Mayors (NYCOM) announced it has selected the 
City of Fulton as one of four winners of its Local 
Government Achievement Award for 2020. The 
awards program, in its 33rd year, recognized Fulton 
for its Block Builders Program.

Fulton’s Block Builders Program is a revitalization 
initiative that encourages clusters of neighbors to col-
laborate on exterior improvements to their properties 
in order to enhance Fulton’s neighborhoods and in-
spire others to reinvest, according to an Oct. 23 news 
release from NYCOM. Since its start, Fulton Block 
Builders has awarded 596 Block Challenge Grants that 
have had a “transformative impact” on the city.

“I want to commend the City of Fulton for this 
excellent program. This award recognizes that 

local officials are continuing to work diligently to 
improve their communities and the quality-of-life 
for their residents in efficient and innovative ways. 
The Block Builders Program will benefit the City of 
Fulton for years to come. Congratulations to Mayor 
Michaels on a job well done,” NYCOM President 
Rich David, mayor of the City of Binghamton, said 
in an Oct. 23 news release.

The other three winners of NYCOM’s Local 
Government Achievement Award for 2020 are 
the Village of Briarcliff Manor, which is located in 
Westchester County; the Village of Naples, situated 
in Ontario County; and the City of Oneonta, locat-
ed in Otsego County. NYCOM, founded in 1910, 
represents 574 cities and villages in New York state. 
The organization is headquartered in Albany.
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November 16 List: Commercial 
Builders/Mechanical/HVAC/Electrical 
Contractors 
November 16 Special Report:
Resources for Small Business/Education

November 23 List: Colleges & 
Universities
November 23 Special Report:
Innovation/Entrepreneur Resource 
Directory

November 30 List: Chambers of 
Commerce
November 30 Special Report:
Manufacturing/High-Tech/Incubators

December 7 List: Commercial Real- 
Estate Firms/Trucking, Equipment, and 
Logistics Companies
December 7 Special Report:
Showcase CNY

December 14 List: Independent-Living 
Facilities
December 14 Special Report: Energy/
Environment/Sustainability

December 21 List: Lifestyle List: Ski 
Resorts 
December 21 Special Report:
Construction/Design/Real Estate

December 28 Special Report:
CNY Legends NEW!

January 4 List: Hotels 
January 4 Special Report:
Employee Bene� ts/HR/Insurance

CNYBJ Briefs

CNYBJ 
CANVASS
Here are the 
results of the 
latest poll on 
cnybj.com:

TOTAL
RESPONSES: 

117

   CNYtweetstweets

SBA @SBAgov
Take out a #PaycheckProtection Program loan? 
Here are 4 steps to apply for forgiveness: Contact 
your lender & complete the correct form, compile 
documentation, submit the forgiveness form & doc-
umentation to your lender, communicate with your 
lender throughout the process. Paycheck Protection 
Program Loan Details and Forgiveness: https://
www.sba.gov/funding-programs/loans/coronavi-
rus-relief-options/paycheck-protection-program#-
section-header-5

NFIB @NFIB
“One in � ve owners say they’ll have to close things 
if things don’t get much better in the next six 
months, that’s from the @NFIB.” More from our 
#COVID19 #smallbiz loan program survey data here: 
https://n� b.com/content/press-release/economy/
one-in-� ve-small-businesses-anticipate-having-
to-lay-o� -employees-in-next-six-months/

New York SBDC @nysbdc
“7 steps to starting a small business on a shoestring 
budget - with free startup help” notes some 
amazing free business help available from @
ASBDC, @SBAgov, & @ScoreMentors. Check out 
https://usatoday.com/story/money/usaand-
main/2020/02/19/small-business-small-budget-
free-help/4799594002/ via @usatoday

The Bonadio Group @bonadiogroup
Learn about the speci� c ways that you can 
take advantage of recent #opportunities in the 
#realestate market today from this @FastCompany 
article. https://www.fastcompany.com/90563746/
real-estate-prices-are-about-to-drop-10

Mark C. Crowley @MarkCCrowley
#Business As Usual? McKinsey’s survey of US 
workplaces found that only half of all companies 
communicated new productivity expectations 
in light of the COVID pandemic. Just 37% made 
adjustments to their performance review process.

Aleah Byrne @Aleah_Byrne
5 Common #challenges faced by #HR #professionals 
today. Here’s how you can e� ectively solve them. 
https://globalpatron.com/blog/hr-challenges/ via 
@TheGlobalPatron

Engagedly@engagedlyInc
Is Lack Of #EmployeeRecognition Damaging To The 
Company? https://hubs.ly/H0z3Y5m0

Team Coaching International 
@TeamCoachingInt
Is There One Quality That All Leaders Need? http://
bit.ly/2PrtCqA #Leadership 

Dr. Jim Afremow @goldmedalmind
“Leaders don’t look for recognition from others, 
leaders look for others to recognize.” —Simon 
Sinek #TheChampionsMind Trophy #Leadership

Lolly Daskal @LollyDaskal
How Do the Best Leaders Avoid Miscommunication 
— http://bit.ly/2ZWM3aR

Michael D Johnson @mkjy2k
Knowledge is valuable; be open to learning; explore 
the depths of understanding.

Work Coach Café @WorkCoachCafe
#JobSearchTips — Wonder how recruiters pick THE 
candidates? Read this explanation by a top recruiter 
-- https://bu� .ly/2CmG4SR  

Here are some recent tweets that came 
across the @cnybj Twitter feed, o� ering 
small business, COVID-19, HR, leadership, 
and career tips.

CNYBJ Data & Details

Sign up for the 
Central New York

Business Journal’s Email 
News Alerts

Visit cnybj.com

City of Fulton receives NYCOM Local Government 
Achievement Award for Block Builders program

Would 
you eat 

outside at a 
restaurant during 
the winter in this 

pandemic?

JUMO Process Control buys DeWitt building for $1.05M
DeWITT — JUMO Process Control, Inc. recently 

purchased the 20,803-square-foot industrial build-
ing at 6724 Joy Road in DeWitt for $1.05 million.

Mark Rupprecht and Marty Dowd of CBRE/
Syracuse were the exclusive listing brokers in this 
sale. JUMO Process Control was represented by 
Rupprecht in the transaction.

The property was previously occupied by 

Downtown Decorations, which has relocated, ac-
cording to CBRE.

JUMO Process Control says it is a leader in in-
dustrial sensor and automation technology. It’s a 
provider of measurement and control instrumenta-
tion to manufacturers across the United States and 
Canada. Parent company JUMO GmbH & Co. KG is 
based in Fulda, Germany.
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Physical health is always important. But your employees’ total 
wellbeing relies on their emotional and financial health, too.  
Our Synchronized Health™ approach brings it all together – 
combining people, programs, and tools to make coverage work 
harder and cost less, with greater peace of mind. 

Learn more about our holistic approach to care –  
and explore free resources for you and your team at 
ExcellusForBusiness.com

BECAUSE WELLBEING 
GOES BEYOND  
A HEALTHY BODY.

Cree still targeting 2022 to 
begin production at Mohawk 
Valley Fab site near Utica                                                                                                
BY ERIC REINHARDT
ereinhardt@cnybj.com

MARCY — Durham, North Carolina–
based Cree, Inc. expects that production 
will begin in 2022 at the upcoming Mohawk 
Valley Fab at the Marcy Nanocenter on 
the SUNY Polytechnic Institute campus 
near Utica. 

Company, state, and local officials on 
Oct. 29 gathered at the site for a beam 
signing and “topping off” ceremony ac-
knowledging “the placement of the final 
steel beam atop the new fab,” per the 
office of Gov. Andrew Cuomo.  

The event “symbolizes a major con-
struction milestone” for the project, 
Cuomo’s office said. 

The Mohawk Valley Fab is described as 
the “world’s largest silicon carbide device 
manufacturing facility.” The upcoming 
facility is Cree/Wolfspeed’s brand new, 
“state-of-the-art, automotive-qualified and 
200mm-capable” power and radio frequen-
cy wafer-fabrication facility. 

“All involved in this project should be 
proud of where we are today — from 
Cree/Wolfspeed employees, to our ven-
dors, New York State, generous commu-
nity partners and the residents who have 

welcomed us into this amazing commu-
nity,” Gregg Lowe, CEO of Cree, said. 
“Silicon carbide is at the forefront of green 
technologies — including electric vehi-
cles, renewable energy, and energy stor-
age — that will greatly reduce greenhouse 
gases. The technology that will be created 
at this fab — right here in your backyard 
— will power our customers to build a 
brighter future that is sustainable for all.”  

Eric Gertler, acting commissioner, 
president, and CEO of Empire State 
Development, along with executive mem-
bers from Cree/Wolfspeed and Oneida 
County officials participated in the cere-
mony, per Cuomo’s office. 

Cree’s investment
Cree/Wolfspeed has committed to in-

vesting at least $1 billion through the con-
struction of the fab, creating more than 600 
new jobs within eight years, and will pro-
vide internships and research opportunities 
for SUNY students. SUNY has also commit-
ted to match up to $5 million in semicon-
ductor-related research funding from Cree/
Wolfspeed for the SUNY system. 

New York State is providing $500 mil-
lion in performance-based, capital grants 
from Empire State Development to re-

imburse a portion of Cree/Wolfspeed’s 
costs of construction and fitting out the 
new facility and acquiring and installing 
machinery and equipment, as well as $1 
million in Excelsior Jobs tax credits, per 
Cuomo’s office. 

The company has 40 full-time employ-
ees in New York and had 24 interns 
this past summer from local universi-
ties throughout the state. Cree also has 
multiple job openings listed for the fab, 
which include engineering and techni-
cian-related positions. Additionally, Cree 
announced in July that it will establish the 

“Cree/Wolfspeed Scholarship” program 
and endowed chairs as part of its ongoing, 
long-term commitment to the Mohawk 
Valley to help expand the local economy 
and develop a pipeline of high-tech pro-
fessionals. 

The program is designed to educate 
the “next-generation, high-tech workforce 
by increasing student opportunities in sci-
ence, technology, engineering, and mathe-
matics (STEM) education and graduation 
rates, as well as by providing access to 
funds to assist students in advancing their 
education.           
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Officials on Oct. 29 gathered for a ceremony marking the placement of the final steel beam on top of the new 
Mohawk Valley Fab, which is under construction at the Marcy Nanocenter at SUNY Polytechnic Institute. Those 
participating include (from left to right) Oneida County Executive Anthony Picente, Jr.; Margaret Chadwick, VP 
and chief human resource officer of Cree; Steven DiMeo, president of Mohawk Valley EDGE; and Eric Gertler, acting 
commissioner, president, and CEO of Empire State Development.

http://www.excellusforbusiness.com
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:: business journal index ::

Featuring stocks of local interest 
shown every weeknight on 

Spectrum News
Heart Attacks and Strokes Don't Stop During Pandemics

Call 911 right away if you have symptoms. 
Even while fighting the coronavirus, emergency systems stand ready to help.

heart.org

Burns-Gerling uses network 
to build successful business
T he ABC’s of STEM (science, 

 technology, engineering, and 
 mathematics) is a labor of love for 

Karyn Burns-Gerling; a mother of three, 
incredibly hard working, and an inspiration 

to all who meet her. She 
began working on this 
business venture when 
she was expecting her 
children. Burns-Gerling 
would make posters 
called the ABC’s of 
wherever she imagined 
they would one day visit 
— the ABC’s of Cape 
Cod or the ABC’s of 
Nantucket, for example.

Years later, when 
she went through her 
divorce, she decided 

it was time to sell these posters. Burns-
Gerling stated, “While I originally did the 
artwork as gifts for my three children, I 
found myself a few years later in the midst 
of a big life change looking for something 
to occupy my time. With some help from 
one of my MACNY, The Manufacturers 
Association members, I printed out a hand-
ful of copies of the poster I created for my 
son and tried to sell them to stores. In my 
first try, I sold 100 prints. From there my 
goals got loftier, and about a year later I 
found myself with new lines, new accounts, 
and even some collegiate licenses.” 

Pretty soon, Burns-Gerling was selling 
these pieces to New England gift shops and 
some of the collegiate campus bookstores. 

And so the business, Karyn Burns ABC’s 
was born. 

The ideas kept coming, and during a 
typical weeknight another product line 
was conceived. “My newest product line is 
something I call my true labor: The ABC’s 
of STEM Student of the Week classroom 
program. As a lobbyist to manufacturers, I 
had firsthand knowledge of their growing 
workforce concerns,” she says. 

Burns-Gerling recalls how she “was al-
ready in the process of creating an ABC’s of 
STEM poster and placemat to add to my ev-
er-growing line of products when my mid-
dle son, Charlie, came home from school 
as ‘Star Student of the Week.’” She contin-
ues, “Though his week of special activities 
seemed trivial (and to be honest, a little 
inconvenient at the time), we read books, 
and even made cookies from scratch, on 
a Thursday. He returned to school with a 
poster he created about his week and I was 
able to witness firsthand how implementing 
family project-based learning was treasured 
by Charlie, and to be honest, me as well.”

Burns-Gerling took this experience, 
thought about all the challenges that she 
would hear about STEM and early engage-
ment, and decided that it was time to do 
something about it. She thought, why not 
develop a program where STEM takes 
the center stage? “I fused the two concepts 
together,” she says, “and after two years of 
research and input from industry and aca-
demia, I launched a soup-to-nuts Student of 
the Week program that teachers can imple-
ment in their classrooms. And get this: at no 

cost to the teacher, or the district.” 
As part of this program, Burns-Gerling 

partners with community supporting busi-
nesses that want to help encourage STEM 
education in any way they can. With these 
partners, Karyn Burns ABC’s is bringing 
STEM directly into children’s classrooms 
and into the homes of the students and their 
families.

“I built the business with essentially little 
to no business knowledge, and while I was 
surrounded and supported by some of the 
most brilliant business leaders in the area 
(thanks to my MACNY relationships), I 
found myself hitting a ceiling with my own 
business,” Burns-Gerling explains. “I had 
ideas about pursuing government contracts 
and the direction I wanted to go for the busi-
ness but had no clue where to start. One 
day I was chatting with a MACNY colleague 
about some of my challenges and she sug-
gested I contact the folks at the SBDC.”

Karyn met with an advisor at the 
Onondaga Small Business Development 
Center and received assistance with gov-
ernment contracting.

She had already obtained her NYS 
Women Business Enterprise (WBE) certi-
fication, but her work as a lobbyist helped 
her understand the value of networking and 
connecting with all those that could be help-
ful in expanding and growing her business. 
At the Onondaga SBDC, I was able to con-

nect her with Empire State Development’s 
Ryan Smith, an economic-development 
program specialist 2, as well as LaMont 
Mitchell from the City of Syracuse. 

Burns-Gerling, says, “The SBDC is truly 
an extended arm of my business; basically 
anytime I email them with a question they 
are there to help me out. Or even better, 
in the rare events they didn’t know how 
best to help me, they have found someone 
though their networking and resources 
who can.”

Networking and relationship building are 
the primary factors Karyn feels have helped 
her grow her business to where it is today. 
While she has had her experiences as a 
MACNY lobbyist to thank for that skill set 
and strategy that she uses today for the 
business, she feels networking was a major 
part of her growth. People often describe a 
lobbyist’s role as an “intermediary,” in her 
case, between industry and government. 
The lobbyist’s role is to create that bridge 
of communication, bring everyone to the 
table, and come to agreements and com-
promises in order to achieve progress or 
goals. Burns-Gerling says, “I use this same 
model in my business, now with ‘The ABC’s 
of STEM’ programming.”

Since the COVID-19 shutdown, Burns-
Gerling has pivoted her business plan by 

MELISSA 
ZOMRO DAVIS 

Small Business 
Spotlight
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reflecting on her early years when her 
focus was on small goals. “As a start, I took 
time during this pandemic to focus on my 
business to address and tackle areas of my 
business that needed my attention, but I 
had been putting off. Curriculum improve-
ment and automation of systems were two 
big focus areas of mine,” Karyn says. 

At this point, she called me to review 
what other certifications she was eligible 
for and what those could do to help ex-
pand her business. After speaking with 
me, Burns-Gerling took the time to com-
plete certifications for additional govern-
ment contracting and supplier diversity 
programs. She is now expanding her geo-
graphic footprint by working with compa-
nies throughout the United States.

Burns-Gerling has also improved the 
STEM programming and worked to prepare 
her business for further pandemic-related 
shutdowns. She has created alternative on-
line programming for virtual learning. 

“While of course not ideal, we need to be 
able to provide our students, teachers and 
families with resources that can be used 
for continuation of learning and supporting 
health and safety measures for all,” Burns-
Gerling says. 

Every business in these uncertain 
times needs to stop, regroup, and refresh 
their plan. Using her networking skills, 
Burns-Gerling was able to do this seam-
lessly. 

“One networking advantage that I have, 
thanks to my opportunity at MACNY is 
the abundance of experts, knowledge, 
and resources in my network. I wanted 
to create posters, I called one of my 
members and sure enough, within days 
they were printed and ready to go,” says 
Burns-Gerling. “I needed help on pricing 
my product, the former chairman of my 
board sat with me and helped me price 
out all my materials and labor. Another 
instance I was explaining to my box man-
ufacturer that I was overwhelmed with 
assembling all the kits myself, he con-
nected me with the Madison County ARC 

Director. Today they house, assemble, 
customize, and ship all my products out 
right from their facility.”

Karyn still contracts with MACNY, but 
as of January 2019 she knew it was time 
to take the leap and leave her position to 

continue to work on this business and give 
it her all. When asked if she would do all 
this again, she stated, “Yes. Although the 
beginning of my business was started as a 
result of trying to get through the toughest 
time in my life, clearly that was what was 

needed in order for me to take the leap.”
Advisor’s Tip: Networking and busi-

ness-relationship building are vital to the 
growth and success of one’s business.       

Melissa Zomro Davis is a New York State 
advanced certified business advisor at the 
SBDC, located at Onondaga Community 
College. Contact her at m.l.zomro@sun-
yocc.edu

BY ADAM ROMBEL
arombel@cnybj.com

ONEIDA — The Greater Oneida 
Chamber of Commerce has re-
cently closed its small office in 
Oneida and moved to a virtual 
model to serve members.

“The concept of a virtual model 
for the chamber came to fruition 
via a sequence of events,” Kim 
M. Caro president of the Greater
Oneida Chamber of Commerce
board of directors, tells CNYBJ
in an email interview. “We, as
the board, had discussions at
pre-COVID meetings regarding
possible options as an alternative
to a brick-and-mortar location.”

As COVID-19 restrictions in 
the spring caused businesses to 
either close or function remotely, 
the chamber opted for remote. 
At the time, the organization had 
a part-time executive director, its 
sole employee, who was able to 
work from home, doing member-
ship outreach. 

Due to COVID-19 restrictions, 
the Greater Oneida Chamber 
was forced to cancel its fundrais-
ing events, which are its major 
sources of revenue, says Caro — 
who owns an insurance agency 
in Oneida, called Caro-Northrup 
Agency, which is associated with 
Allstate. “Unfortunately, 501 (c)
(6) organizations like chambers
of commerce do not qualify for
the grants/loans offered by the
government to assist,” she adds.

In July, the chamber’s execu-
tive director left the organization 
and from that point on, the ex-
ecutive committee of the board 
has taken on many of the duties. 
“This was the catalyst needed to 
spur our new vision into action,” 
says Caro. 

The Greater Oneida Chamber 
of Commerce (www.oneidacham-
berny.org) hired Happy to Assist, 
a local company that handles ad-
ministrative duties for business-
es, she says. And, at the end of 
September, the chamber vacated 

its approximately 400-square-foot 
office at 136 Lenox Ave. in Oneida 
and moved to the virtual model. 

“We are the Greater Oneida 
Chamber and our membership 
force includes a large geograph-
ical area. By being virtual, it 
allows us the freedom to not 
be held captive by a physical 
address,” says Caro. “We have 
all had first-hand experiences as 
to changing consumer mindset, 
technology advancements, com-
munication options, and the role 
of social media in every aspect of 
our lives. As a supporter of local 
commerce, we the chamber, feel 
it is important to embrace and 
help facilitate these changes.”

Although New York’s gathering 
restrictions still inhibit the cham-
ber from having its traditional 
fundraisers, it has been develop-
ing and implementing new ways 
to support its membership force. 

“This year we have chosen to 
host our annual dinner awards 
through a virtual forum. We are 

engaging members to be more 
interactive by posting and shar-
ing on social media. We are en-
couraging members to promote 
their businesses on the newslet-

ter, [and] our marketing com-
mittee is diligently working on 
campaigns to help foster addi-
tional value to our members as 
well,” Caro says.          

Greater Oneida Chamber 
switches to virtual model

Kim M. Caro, president of the Greater Oneida Chamber of Commerce board of directors, 
with her dog.
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NONPROFITS — HEALTH, HUMAN, & SOCIAL SERVICES
Ranked by Revenue for Most Recent Fiscal Year Available

Rank

Name
Address
Phone/Website

Revenue
Expenses

Fiscal Year Ending Primary Focus/Services Offered
Executive Director or Top

Executive

Top
Executive's

Compensation
Year

Estab.

1.
Cayuga Centers
101 Hamilton Ave.
Auburn, NY 13021
(315) 253-5383/cayugacenters.org

$92.7M
$91M

6/30/19

helps children, families, and individuals to grow
as independent, healthy, and productive citizens
through quality counseling, and residential and

support services

Edward Myers Hayes, Executive
Director

$289,146 1852

.
Upstate Cerebral Palsy
125 Business Park Drive
Utica, NY 13502
(315) 724-6907/upstatecp.org

$92.7M
$91.9M
12/31/18

provider of direct-care services and programs for
individuals who are physically, developmentally,

or mentally challenged, and their families

Geno DeCondo, Executive Director $217,608 1950

3.
Resource Center for Independent
Living
409 Columbia St.
Utica, NY 13503
(315) 797-4642/rcil.com

$89.5M
$84M

12/31/18

ensures a fully accessible, integrated society that
enables full participation by people with

disabilities

Zvia McCormick, CEO, Resource
Center for Independent Living

$232,885 1983

4.
Central Association for the Blind and
Visually Impaired
507 Kent St.
Utica, NY 13501
(315) 797-2233/cabvi.org

$63M
$49.6M
12/31/19

assists blind or visually impaired people to
achieve their highest levels of independence

through a comprehensive menu of vision
rehabilitation and employment services

Ed Welsh, CEO NA 1929

5.
Catholic Charities of the Roman
Catholic Diocese of Syracuse
240 E. Onondaga St.
Syracuse, NY 13202
(315) 470-1415/syracusediocese.org/
offices/catholic-charities

$62.2M
$60.4M
12/31/18

marriage and family counseling, psychotherapy,
adoption services, emergency services, services

to unwed mothers; intensive counseling to youth;
parent-aid services; residential facilities; nutrition
programs; youth recreational activities; summer

camps; child-abuse services and volunteer
services

Mike Melara, CEO $149,053 1946

6.
Liberty Resources Inc.
1045 James St.
Syracuse, NY 13203
(315) 425-1004 /liberty-resources.org

$59.5M
$58.5M
12/31/18

assists individuals and families in need of an
improved quality of life by providing residential

and non-residential services tailored to meet
their particular needs

Carl M. Coyle, CEO NA 1979

7.
AccessCNY
1603 Court St.
Syracuse, NY 13208
(315) 455-7591/accesscny.org

$50M
$49.3M

12/31/2020

offers person-centered services that empower
individuals of all ages and abilities to reach their
full potential as part of our shared community;

the agency serves 3,200 people with
developmental disabilities, acquired brain
injuries, or with a mental-health diagnosis

Paul Joslyn, Executive Director $112,6731 1948

8.
Helio Health
329 N. Salina St.
Syracuse, NY 13203
(315) 474-5506/sbh.org

$42.6M
$39.5M
12/31/18

helps individuals struggling with drug or alcohol
substance-use disorders

Jeremy Klemanski, President & CEO $338,382 1920

9.
The Arc Jefferson-St. Lawrence
380 Gaffney Drive
Watertown, NY 13601
(315) 788-2730/thearcjslc.org

$41.6M
$37.4M
12/31/18

to enhance the quality of life and maximize the
potential of persons with disabilities through
education, vocational opportunities, training,

residential services, inclusion, and advocacy in a
community-based setting

Howard W. Ganter, Executive
Director

$202,283 1954

10.
Racker
3226 Wilkins Road
Ithaca, NY 14850
(607) 272-5891/racker.org

$38.7M
$38.6M
12/31/18

support for individuals with disabilities and their
families in Tompkins, Cortland, and Tioga

counties

Daniel Brown, Executive Director $177,078 1948

11.
The Arc, Oneida-Lewis Chapter
245 Genesee St.
Utica, NY 13501
(315) 735-6477/thearcolc.org

$36.2M
$34.6M
12/31/19

to enable persons with disabilities and their
families to achieve their potential though self-

determined goals in partnership with the agency

Karen Korotzer, CEO $208,766 1954

12.
Achieve (NYSARC, Inc. Broome-
Chenango-Tioga Chapter)
47 Riverside Drive
Johnson City, NY 13790
(607) 723-8361/achieveny.org

$30.3M
$29.1M
12/31/18

advocates for an enhanced quality of life through
skill advancement, inclusion, integration, and
independence of persons with intellectual and

other developmental disabilities through services
provided in Broome and Tioga counties

Amy Howard, CEO $147,531 1952

13.
Oswego County Opportunities, Inc.
239 Oneida St.
Fulton, NY 13096
(315) 598-4717/oco.org

$29.6M
$29.4M
12/31/18

community-action agency for Oswego County to
build partnerships and provide services that
empower people, support communities, and

change lives

Diane Cooper-Currier, Executive
Director

$117,195 1966

14.
Food Bank of Central New York
7066 Interstate Island Road
Syracuse, NY 13209
(315) 437-1899/foodbankcny.org

$28.9M
$2.7M
6/30/19

works to eliminate hunger through nutritious
food distribution, education, and advocacy in

cooperation with the community

Karen Belcher, Executive Director $105,6332 1985

15.
The William George Agency for
Children's Services, Inc.
380 Freeville Road
Freeville, NY 13068
(607) 844-6460/wgaforchildren.org

$28.3M
$29.2M
06/30/19

helps young people acquire strength and tools
for greater success

Helen Hulings, Executive Director $43,800 1895

16.
Elmcrest Children's Center, Inc.
960 Salt Springs Road
Syracuse, NY 13224
(315) 446-6250/elmcrest.org

$27.3M
$26.8M
6/30/19

provides services for children and families
throughout CNY with residential, educational,

and community-based services

Joseph Geglia, Executive Director/
CEO

$148,292 1845

17.
Arc of Seneca Cayuga
1083 Waterloo-Geneva Road
Waterloo, NY 13165
(315) 539-5067/arcofsenecacayuga.org

$26.9M
$26M

12/31/18

services for persons with intellectual and other
developmental disabilities in the Finger Lakes

region of New York

Allen Connely, Executive Director $150,869 1953

18.
Arc of Onondaga
600 S. Wilbur Ave.
Syracuse, NY 13204
(315) 476-7441/arcon.org

$26.8M
$26.3M
12/31/18

assists individuals with developmental
disabilities achieve their fullest potential

Ellen Gutmaker, Executive Director $176,077 1951

19.
Arc Herkimer
350 S. Washington St.
Herkimer, NY 13350
(315) 574-7000/archerkimer.org

$25.9M
$25.3M
12/31/18

empowering people with disabilities and
enriching lives throughout our community

Kevin Crosley, President/CEO $230,173 1969

20.
Cerebral Palsy Association of the North
Country, Inc.
4 Commerce Drive
Canton, NY 13617
(315) 386-8191/cpnorthcountry.org

$25.3M
$24.2M
12/31/18

provides quality, comprehensive, accessible
health and human services in the communities of
Northern NY, and to offer services to all income
levels, medically underserved individuals, and

people with disabilities

Anne Richey, Executive Director $136,940 1998
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Media-Interview Tips in a Socially Distant Digital Age
O ur routines were disrupted when 

 the world as we know it paused
 earlier this year, but somehow, we 

have figured out how to 
traverse a new normal, 
balancing the demands of 
our “day” jobs with the 
24/7 responsibilities that 
include life, home, fami-
lies, and pets also require. 

Thanks to the magic 
of the internet and virtu-
al meeting rooms, set up 
through Zoom, Teams, 
WebEx (pick your plat-
form), nearly every in-
dustry has found new 
ways to virtually con-

nect, while maintaining a safe, social dis-
tance. Whether we realize it or not, these 
digital meeting rooms are also teaching us 
techniques to help us improve communica-
tions skills, verbally, non-verbally, and even 
how we interact with the news media. 

Verbally, we’ve learned how to be more 
succinct and efficient with our word choices. 
I bet more than a few of us have already 
reduced our “ah” and “um” count. 

From a nonverbal perspective, we’ve be-
come more self-aware. You might feel a 
little bit uncomfortable watching yourself on 
camera to begin with. Where do I look? Does 
my hair look okay? Ugh, why did I just make 
that face? Wait, does that mean I actually 
make that face in-person? Good grief. Sound 
familiar? 

Regarding media interactions — even if 
you don’t regularly interface with the media 
in your role right now — learning valuable 
skills will help you shine the next time a 
reporter comes calling. 

What will fly as an excuse for being unable 

to do an interview has changed. Not having 
time isn’t one of them. We’re all just a call — 
and a good internet connection — away from 
an interview request. 

Thanks to the magic of virtual video chats, 
there are seven simple steps you can take 
behind the screen to ensure success when 
the record button is rolling. 

As a former television news producer, 
admittedly, I watch the news with a more crit-
ical eye than the average bear. The following 
seven tips were curated from interviews I 
have watched recently. 

Disclaimer: In May, Strategic 
Communications, LLC president Crystal 
DeStefano hosted a virtual panel discussion 
with the Central New York Chapter of the 
Public Relations Society of America (PRSA) 
and three Syracuse–based journalists. The 
discussion was focused on how public-rela-
tions professionals can be helpful to the media 
in pitching COVID-19 and non-COVID sto-
ries. Brad Vivacqua, a reporter at Spectrum 
News, shared that computer screens and lap-
top screens are widely preferred over phones 
for video interviews. The following tips are 
written with this advice in mind. 

1. Eliminate possible distractions be-
fore they become disasters: Always ask 
if the interview will be live or pre-recorded 
when you first speak to your media contact, 
so that you can communicate as best you 
can with members of your household to stay 
out of the picture (and be quiet) ahead of 
time. While the interview itself will probably 
only be about a five to 10-minute time com-
mitment, in a live scenario, the need for this 
time to be uninterrupted will be paramount 
to your sanity (and greatly minimize your 
chance of going viral.). 

Pro tip: In the event your interview is live, 
if there’s a TV in the room where you’re re-

cording, resist the urge to put on the channel 
that will be airing your interview. If there is a 
delay by even a nanosecond, it might throw 
you off your A-game. 

2. Sticky-note strategy: If curating de-
tailed talking points is normally on your 
prep list prior to a media interview, proceed 
as normal. In a pre-COVID-19 world, if you 
were meeting a reporter for an on-camera 
interview, it wasn’t easy to refer to notes. 
But now, Zoom provides us with the luxury 
of being able to keep a few tricks up our 
sleeves — or in this case, just to the right 
of our screens. When curating your talking 
points, if you feel like you’re struggling 
to remember something — be it statistics, 
clunky information, or a hard-to-pronounce 
name — we recommend writing a reminders 
on sticky notes, and sticking them to the side 
of your laptop screen at eye level, or beside 
the camera lens. 

Pro tip: Don’t go overboard. If you regular-
ly prepare talking points, you already know 
your organization inside and out, and you 
naturally know the most important compo-
nents of your message. Save the sticky notes 
for what may not come as easily. Think about 
your goals for the interview and try to limit 
yourself to three reminders. 

3. Dress for success: While you may 
be in the privacy of your home, you’ll still be 
public when your interview airs on television. 
What are you comfortable being seen in? 
The nice thing is, technically, you only need 
to look nice from the waist up — but you may 
feel more put together if you get dressed all 
the way. And if you wear makeup, try not to 
go too dark around your eyes — depending 
on the lighting situation, that might make 
you look more washed out. 

4. Get into a groove: Once you’re con-
fident you look the part, practice speaking 

to make sure you can “talk the talk.” Run 
through your talking points, and if you can, 
watch yourself talk — in either a mirror or 
better yet, in a practice recording. This will 
help you get in the right groove for your con-
versation and show yourself grace by catch-
ing problematic facial expressions to prevent 
the non-verbal blunders mentioned earlier. 

5. Lights. When it comes to lighting, 
don’t be too hard on yourself. After all, few 
of us are trained photographers. Just re-
member two things: 1) Natural light beats 
overhead light, but if you’re confident in 
your non-cluttered background, prioritize 
this over stressing about positioning yourself 
in the perfect natural-light situation. 2) Don’t 
sit in front of a window. If you position your-
self in front of a window, and the sun shines 
behind you, your face will look too dark and 
the background will appear too bright. At 
best, this scenario is distracting. At worst, 
you will not be recognizable. 

Pro tip: When possible, add depth to your 
background. Don’t sit right up against the 
wall; try to move yourself out by two to three 
feet. If you choose to position yourself in 
front of a bookshelf, make sure it’s not too 
cluttered. 

Pro tip: Zoom also allows users to insert 
their own backgrounds as images (Account 
Settings – Account Profile – Background 
Image – Upload New Image). Use this to 
your advantage. Pop up your company logo, 
a scene related to the organization you repre-
sent, or create a background, showcasing a 
product sample on a neutral-colored palette. 

6. Camera.: Clean the camera lens prior 
to the interview. If you’re using Zoom, make 
sure the touch-up feature (Settings – Meeting 
– Touch Up) is turned on. Think of this 

ALICE 
MAGGIORE 
The Strategic 

Minute

SEE TIPS, PAGE 11  4

visionsfcu.org/cares

New Jersey   |   New York   |   Pennsylvania

We support more than 500 organizations 
that have a local impact. Your membership 
makes us a stronger credit union so we all can 

build stronger communities together.

Federally insured by NCUA.

and in your community.

Find out how where you bank 
can make a difference in your life

Syracuse
500 Erie Blvd. West 

 

Cicero
5788 Circle Drive East

http://www.visionsfcu.org/cares


8 I
CNYBJ.COM

THE CENTRAL NEW YORK BUSINESS JOURNAL    I   NOVEMBER 9, 2020

 How many generations is your business?
Two

 What are the products and/or services you pro-
vide? Printed and embroidered apparel as well 
as promotional products branded with logos.

 What is something you are most proud of?
Development of our website has extended our 
reach from a local to national market.

 What is your greatest success? Maintaining an 
experienced sta� with extensive knowledge of 

our industry gained through long term employment.

 What do you attribute your success to?
Continued promotion of our company’s 
core values and a positive environment with 
unrivaled customer service in mind.

 Why did you join/benefits of membership in 
the FBC? Being a member of the FBC provides 
for a great resource to be able to communicate 
among peers with business related issues from 
employee matters to opportunities for growth.

MEMBER 
SPOTLIGHT

7152 State Fair Blvd., Syracuse, NY 13209
(315) 638-0084 • customlogousa.com

Your Logo Elite Brands+

Jim Diliberto, founder of Custom Logo, left, 
and Matt Cordell, president, right.

Forget the turkey - a box of Speach 
truffles is the real star of  

Thanksgiving dinner!
With over 200 flavors available you’re 
guaranteed to make everyone happy!

SPEACHCANDY.COM • 315-478-3100

NONPROFITS — HEALTH, HUMAN, & SOCIAL SERVICES
Ranked by Revenue for Most Recent Fiscal Year Available

Rank

Name
Address
Phone/Website

Revenue
Expenses

Fiscal Year Ending Primary Focus/Services Offered
Executive Director or Top

Executive

Top
Executive's

Compensation
Year

Estab.

21.
YMCA of Greater Syracuse, Inc.
340 Montgomery St.
Syracuse, NY 13202
(315) 474-0783/ycny.org

$25.1M
$22.9M
12/31/18

to strengthen the CNY community Mike Brown, CEO $245,244 1858

22.
The House of the Good Shepherd
1550 Champlin Ave.
Utica, NY 13502
(315) 235-7600
/ChangingChildrensLives.com

$24.6M
$24.6M
6/30/18

provides treatment, education, and support to
425 children and their families each day to help

them recover from chronic trauma

Brian McKee, CEO $83,771 1872

23.
Children's Home of Wyoming
Conference
1182 Chenango St.
Binghamton, NY 13901
(607) 772-6904/chowc.org

$24.4M
$23.9M
6/30/19

enhance the safety, stability, and well-being of
our children, families, and their communities

George T. Dermody, President &
CEO

$172,801 1912

24.
The Arc of Chemung
711 Sullivan St.
Elmira, NY 14901
(607) 734-6151/chemungarc.org

$23.7M
$23.3M
12/31/18

committed to meeting the needs of individuals
with developmental disabilities

Sean Eagen, Executive Director $140,185 1953

25.
The Arc of Madison Cortland
701 Lenox Ave.
Oneida, NY 13421
(315) 363-3389/madisoncortlandarc.org

$23.5M
$22.8M
12/31/18

provides leadership in the field of disabilities,
supporting people, and developing the necessary

human and financial resources to allow all
members of our community to achieve their

potential

Perry Courto, Executive Director $141,171 1966-68

26.
ARISE Child and Family Service
635 James St.
Syracuse, NY 13203
(315) 472-3171/ariseinc.org

$22.9M
$22.8M
6/30/18

offers more than 50 programs to remove barriers,
sustain needs, strengthen skills, and enrich the

lives of people with disabilities across CNY

Tania S. Anderson, Chief Executive
Officer

$153,158 1979

27.
Human Technologies Corporation (HTC)
2260 Dwyer Ave.
Utica, NY 13501
(315) 724-9891/htcorp.net

$22.7M
$17M

12/31/18

a company of diverse businesses to enhance the
quality of life for those with disabilities and

others who have barriers to employment

Timothy Giarrusso, President & CEO $278,384 1954

28.
Rescue Mission Alliance of Syracuse
155 Gifford St.
Syracuse, NY 13202
(315) 472-6251/rmlifechanging.org

$22.3M
$21.9M
9/30/19

share hope, end hunger, and homelessness,
change lives and strengthen communities one

person at a time

Daniel Sieburg, CEO $136,815 1887

.
Unity House of Cayuga County
34 Wright Ave.
Auburn, NY 13021
(315) 253-6227/unityhouse.com

$22.3M
$21.9M
12/31/18

provide transitional and permanent housing,
respite care, and rehabilitative and employment
services for adults with mental health illnesses,

developmental disabilities, and/or chemical
dependencies

Elizabeth Smith, Executive Director $138,195 1977

30.
PEACE, Inc.
217 S. Salina St., 2nd floor
Syracuse, NY 13202
(315) 470-3300/peace-caa.org

$21.8M
$21.9M
1/31/19

helping people in the community realize their
potential for becoming self-sufficient

Joseph E. O'Hara, Executive
Director

$187,590 1968
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N ew York state’s unemployment
 rate has fallen sharply since the
 economically devastating pan-

demic lockdown last 
spring. But as New York 
Comptroller Thomas 
DiNapoli points out in 
his latest economic re-
port, the jobless rate 
doesn’t tell the whole 
story.

In September, the 
state’s seasonally ad-
justed unemployment 
rate of 9.7 percent was 
down 2.8 percentage 
points from the previous 

month, the second-biggest improvement 
in any state. The state’s official jobless rate 
had hit a record of 15.3 percent in April.

Based on unemployment claims and a 
monthly survey of a statistical sample of 
New York households, the unemployment 
rate represents the number of state resi-
dents aged 16 and over who are looking 
for work but unable to find it, divided by 
the total labor force, which is the total 
number of New Yorkers at least minimally 
employed or self-employed.

DiNapoli’s report notes: “Unfortunately, 
a deeper dive into the Bureau of Labor 
Statistics data reveals troubling context: 
New York State’s workforce [labor force] 
declined by nearly 363,000 last month, a 
2.3 percentage point drop from August 
(based on preliminary figures), while the 
number of individuals officially considered 
unemployed declined by 302,000. In short, 
the unemployment rate went down in large 
part because of the decline in New Yorkers 
counted as working or seeking employ-
ment. Such a decrease in the size of the 
workforce may indicate that individuals 
have ceased searching for a job actively.”

On closer inspection, it’s even worse. 
Assuming the number holds up in re-esti-
mates, New York’s September labor force 
decline of 362,889 residents was the larg-

est monthly drop on record in the state 
— exceeding even the decline in April, 
when most New Yorkers couldn’t seek 
work. Excluding the pandemic period, the 
September change in New York’s esti-
mated labor force was by far the largest 
decline on record — easily exceeding 
drop offs in job seekers during severe 
recessions and months affected by severe 
weather — dating back to the start of the 
current statewide statistical series in 1976.

DiNapoli’s observation on this point 
bears repeating: a shrinking labor force 
“may indicate that individuals have ceased 
searching for a job actively.” The job mar-
ket is so bad that many New Yorkers have 
— for now, at least — stopped looking.

Although there has been significant and 
steady improvement since the spring, and 
many of the initially unemployed have 
found or regained employment, New 
York’s jobless ranks continue to add tens 
of thousands of newly unemployed people 
every week. During the week ending Oct. 
24, another 52,566 initial unemployment 
claims were reportedly filed with the state 
Labor Department. This represented a 
decline of roughly 7 percent compared 
to initial claims the previous week — but 
an increase of 286 percent over the same 
week in 2019.

Worse, the number of employed New 
Yorkers also dropped in September, by 
nearly 61,000 below the August estimate, 
to 8.25 million. While that’s an improve-
ment over the dreadful April total of 7.7 
million, the September figure is still below 
any pre-pandemic employment total in 
New York since 1996.

In other words, New York’s unemploy-
ment rate was down in September mainly 
because the number of people seeking 
work declined — not that they’re finding 
jobs.

Labor-force ups and downs
Prior to the pandemic, starting with 

the onset of the Great Recession in 2008, 

the combination of falling unemployment 
rates and a shrinking labor force was 
concentrated in economically struggling 
regions of upstate New York, as [I have] 
frequently noted. By contrast, during the 
economic recovery, the jobless rate de-
creased in downstate suburbs and New 
York City, even as their labor forces ex-
panded.

That has all changed since the novel 
coronavirus hit New York in March, how-
ever. 

The declining upstate labor force bot-
tomed out in mid-2019, 5 percent below 
the 2000 level and 10 percent below the 
peak just before the start of the Great 
Recession in December 2008. It had 
begun to increase slowly until the pan-
demic shutdown hit in March, at which 
point it tumbled in April, shot up in July 
to its highest level in nearly five years, 
then resumed declining in August and 
September.

The New York City trend had been 
strong with increases in the city labor 
force starting in 1995, peaking at roughly 
13 percent above the 2000 level before 
slightly decreasing in 2018 and 2019, then 
dropping sharply when the pandemic hit 
in April. The downstate counties of Long 
Island and the Hudson Valley had lower 
labor-force growth than the city, but high-
er than Upstate’s, with a similar pattern of 
a crash during the pandemic, a recovery 
in July, and another drop in August.

The employment statistics for 
September could be revised in future 
reports. However, combined with slowing 
growth in the number of private-payroll 
jobs based in the state, the data suggest 
a worrisome weakening in New York’s 
recovery.           

E.J. McMahon is the founder and a senior 
fellow at the Empire Center for Public 
Policy, Inc. Contact him at ejm@empire-
center.org. This article first appeared in the 
Empire Center’s blog.
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OPINION

Fewer Workers, Not More Jobs, Explains 
N.Y.’s September Jobless-Rate Drop

�e Central New York
BUSINESS JOURNAL

Tax climate and COVID 
weigh on residents

R esidents in New York want out; 
 and as recent tax rankings show
 — metrics that illustrate New 

York continues to have one of the worst 
economic climates in the U.S. — it is no 

surprise they are flee-
ing in droves.

According to the 
latest study from 
Redfin, New York and 
California were the two 
states exhibiting the 
most interest from res-
idents looking to relo-
cate. In just the third 
quarter alone, close to 
47,000 more users were 
looking to leave New 

York than move into the state. That num-
ber represents a 35-percent jump from the 
same period last year.

For years, New York’s outmigration 
problems have been well documented. 
The state’s overall population has fall-

en to fourth in the nation (not too long 
ago, we were ahead of Florida) and its 
diminishing numbers have threatened 
our Congressional representation and tax 
base. The reason for the mass exodus is 
simple, and it’s the same reason people 
have been fleeing since Gov. Cuomo took 
office — the tax climate here is toxic.

Each year, the Tax Foundation pub-
lishes a ranking based on the theoretical 
amount of time it takes each state’s res-
idents to pay off their local, state, and 
federal-tax obligations. Of all 50 states, 
New York ranked dead last with the latest 
such date: May 3. This “Tax Freedom 
Day” is more than a month after states 
like Oklahoma and Alaska. Florida’s Tax 
Freedom Day is April 4. That means New 
Yorkers have to work harder and longer 
than any other states’ residents in the 
entire nation just to pay their tax bill. This 
trend is unsustainable.

To that end, the Assembly Minority 
Conference has consistently advocated 
for reforms to the state’s prohibitive tax 
climate and has railed against the liberal 
majority’s failure to acknowledge the long-
term harm it is imposing on New York. 

We have proposed a number of initiatives, 
ranging from making the 2-percent prop-
erty-tax cap permanent, to eliminating 
unfunded mandates, and cutting business 
taxes in order to reduce the burdens fac-
ing residents and business owners.

Top-earning entrepreneurs, small-busi-
ness owners, and valuable human resourc-
es do not want to live and work here, 
and the impact of that reality becomes 
more obvious with each new report and 
ranking. Compounding the problem, 
businesses and residents are now faced 
with the years-long process of recovering 
from COVID-19’s economic devastation. 
Unfortunately, the governor and legis-
lative majorities have been unwilling to 
reverse course and devise common-sense 
solutions to fix these problems. I’m not 
sure what could possibly be more alarm-
ing than being ranked the worst state in 
the nation, but clearly this has not motivat-
ed them to act. Until they do something 
else, New York will continue to flounder, 
and it will continue to slide further away 
from viability, growth, and prosperity.        

 
William (Will) A. Barclay, Republican, is 
the New York Assembly Minority Leader 
and represents the 120th New York Assembly 
District, which encompasses most of Oswego 
County, including the cities of Oswego and 
Fulton, as well as the town of Lysander in 
Onondaga County and town of Ellisburg in 
Jefferson County. Contact Barclay at bar-
claw@assembly.state.ny.us 
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N ew York dairy farms
produced nearly 1.29 billion
pounds of milk in April, up

1.5 percent from almost 1.27 bil-
lion pounds in the year-ago month,
the USDA’s National Agricultural

Statistics Service (NASS) re-
cently reported.

Production per cow in the
state averaged 2,055 pounds
in April, up 1.7 percent from
2,020 pounds a year earlier.

The number of milk
cows on farms in New York
state totaled 626,000 head

in April, down slightly from 627,000
head in April 2019, NASS reported.

On the milk-price side, New York
farmers in March were paid an aver-
age of $18.50 per hundredweight,

down 60 cents from February,
but up 20 cents from March

2019.
In neighboring

Pennsylvania, dairy
farms produced 883
million pounds of milk
in April, up 1.6 percent
from 869 million pounds
a year prior, according
to the USDA. 
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MARCH 10

 Sexual Harassment training program
from 8:30-10 a.m. at the Tech Garden, 235
Harrison St., Syracuse. Taught by Pinnacle
Human Resources, LLC, this program meets
and exceeds all mandated content and training
requirements found in Section 201-g of NYS
Labor Law. The program is designed to train all
employees during the first hour, with a special
supervisory session at the end. For more infor-
mation, visit: https://www.centerstateceo.com/
news-events/creating-positive-workplace

MARCH 11

 Sandler Training: How to Better Manage
Time During the Business Day from 8:30-10
a.m. at Cayuga Community College (Fulton
Campus), 11 River Glen Dr., Fulton. Registration
and networking starts at 8 a.m. Learn some
Sandler strategies and tactics that will help you
develop a time-management plan that will
have you controlling your tasks and activities,
and more importantly help you generate new
business and manage your existing business
in 2020. For more information, visit: https://
www.centerstateceo.com/news-events/sandler-
training-how-better-manage-time-during-
business-day

MARCH 19

 Founders Fireside Chat featuring
SparkChange from 5 p.m.-6:30 p.m. at the
Tech Garden at 235 Harrison St., Syracuse. Join
the Tech Garden for its recurring fireside chat
series where it interviews the stars of its startup
ecosystem and learn from their successes,
road bumps, and experience of building and
scaling their businesses here in Central New
York, as well as the company’s impact on the
community at-large. SparkCharge is a portable,
ultrafast, and modular electric car charger that
allows electric-vehicle owners the convenience
and peace of mind to charge their car any-
time, anywhere. The company was founded in
2014 by Joshua Aviv while attending Syracuse
University. For more information on the event
or to register, visit: https://www.centerstateceo.
com/news-events/tech-garden-founders-fire-
side-chat-ft-sparkcharge

MARCH 20

Women in Business Roundtable from
3-4:30 p.m. at the Tompkins County Chamber of
Commerce, BorgWarner Conference Room, 904
East Shore Drive in Ithaca. For more informa-
tion, visit: https://business.tompkinschamber.
org/events/details/women-in-business-round-
table-190679

MARCH 22

 TEDxBinghamtonUniversity Unearthed
from 1-4 p.m. at the Anderson Center,
Osterhout Concert Theater on the Binghamton
University campus in Vestal. Hear TED Talks
from Bill Groner, founder and CEO of SSAM
Alternative Dispute Resolution; Russell Korus,
co-founder and CEO of EZ365; and more.
Events also offers interactive showcases featur-
ing 3D printing, as well as virtual reality and

physics demonstrations prior to the event and
during intermission. Tickets are $10 in advance
and $15 at the door. For more information, visit:
https://www.binghamton.edu/events/tedx/

MARCH 23

 CNY ATD Program: Effective
Communications from 8-10:30 a.m. at
OneGroup Center, 706 N. Clinton St., Syracuse.
The program covers the essential communica-
tion tools and strategies for a 21st century
workforce. The facilitator is Michael Sgro,
Michael Sgro Leadership Consulting. Cost is
$25 for CNY ATD members and $40 for non-
members. Register at cnyatd.org. For more
information, contact (315) 546-2783 or email:
info@cnyatd.org

MARCH 24

 So You Want to Start a Podcast panel
discussion from 12-1:30 p.m. at the Tech
Garden in Syracuse. Bring your lunch and
join SyracuseFirst and CenterState CEO for a
podcast panel to learn best practices, produc-
tion details, marketing needs, real experience
and more from industry experts. For more
information and to register, visit: https://www.
centerstateceo.com/news-events/so-you-want-
start-podcast-learn-how-design-develop-pro-
duce-and-more

MARCH 25

 2020 Nonprofit Awards from 11 a.m.-1:30
p.m. at the Holiday Inn, Liverpool. Nonprofit
organizations do not get recognized enough
for their own programs, leaders, and volunteers
who make our community stronger. This event
is meant to highlight the achievements of the
honorees in each category, provide education
in relation to nonprofits, networking, and the
opportunity to learn more about what is hap-
pening in the nonprofit community of Central
New York. For more information, visit: https://
www.cnybj.com/2020-nonprofit-awards/

MARCH 26

 Tompkins Chamber Annual Dinner &
Awards at Emerson Suites/Ithaca College, 953
Danby Road, Ithaca. Registration & cocktail
hour from 5:30-6:30 p.m. Dinner & program
start at 6:45 p.m. sharp. The Annual Dinner
showcases the successes and achievements
of the Tompkins Chamber and its members,
reviews the Annual Report, as well as previews
goals and initiatives for the coming year. Cost
to attend is $80 per person. For more informa-
tion, visit: https://business.tompkinschamber.
org/events/details/2020-annual-chamber-
dinner-awards-190644

MedTech MeetUp at Syracuse University
from 1-5 p.m. at Syracuse Center of Excellence,
727 E. Washington St., Syracuse. This event will
discuss diversity in the STEM fields. For more
information and to register, visit: https://www.
eventbrite.com/e/medtech-meetup-at-syra-
cuse-university-tickets-87718190469

 Advanced NYS Leave Law Compliance
Breakfast Briefing from 8-10 a.m. at the

DoubleTree by Hilton in Binghamton.
Registration and continental breakfast at 8 a.m.;
program runs from 8:30-10 a.m. This program
is designed for the human-resource profes-
sional or in-house counsel who is responsible
for managing compliance with leave laws and/
or structuring policies and practices that meet
the employer’s need. Registration fees are $40
for Bond clients and $50 for other invitees. For
more information, visit: https://www.bsk.com/
events/spring-2020nbspbreakfast-briefing-
upstate---advanced-nys-leave-law-compliance-
briefing

MARCH 27

 2020 CNY Business Journal Book of Lists
Happy Hour from 4-6 p.m. at the Scholar Hotel
in Syracuse. Get your free copy of the Book of
Lists before anyone else ($57 value), network
with your peers in the CNY region, enjoy
passed hors d’oeuvres and complimentary
beverages, and check out the newly renovated
Scholar Hotel. Tickets are $25 each. For more
information and to register, visit: https://www.
cnybj.com/2020-book-of-lists-happy-hour/

APRIL 7

 Advanced NYS Leave Law Compliance
Breakfast Briefing - Ithaca from 8-10 a.m.
at the Clarion Inn in Ithaca. Registration and
continental breakfast at 8 a.m.; program runs
from 8:30-10 a.m. This program is designed for
the human-resource professional or in-house
counsel who is responsible for managing
compliance with leave laws and/or structuring
policies and practices that meet the employer’s
need. Registration fees are $40 for Bond clients
and $50 for other invitees. For more infor-
mation, visit: https://www.bsk.com/events/
spring-2020nbspbreakfast-briefing-upstate-
--advanced-nys-leave-law-compliance-briefing

APRIL 21

Advanced NYS Leave Law Compliance
Breakfast Briefing - Syracuse from 8-10 a.m.
at the DoubleTree by Hilton, near Carrier Circle.
Registration and continental breakfast at 8 a.m.;
program runs from 8:30-10 a.m. This program is
designed for the human-resource professional
or in-house counsel who is responsible for
managing compliance with leave laws and/or
structuring policies and practices that meet the
employer’s need. Registration fees are $40 for
Bond clients and $50 for other invitees. For more
information, visit: https://www.bsk.com/events/
spring-2020nbspbreakfast-briefing-upstate---ad-
vanced-nys-leave-law-compliance-briefing

APRIL 22

 2020 GENIUS NY Finals Night from 5-8
p.m. at the Marriott Syracuse Downtown, 100
E. Onondaga St., Syracuse. Five drone startup
companies will pitch their technologies to a
panel of judges before a live audience, as they
compete for a total of $3 million in cash prizes,
including a $1 million grand prize and four
$500,000 awards. The five GENIUS NY finalists
are developing technologies in the unmanned
aircraft systems (or UAS) space. Judges will
score the companies based on factors such as

technology success, company growth potential,
and future job creation. For more information,
visit: https://www.centerstateceo.com/news-
events/genius-ny-finals-night-0

APRIL 29

 2020 CenterState CEO Annual Meeting
from 12-1:30 p.m. at the Oncenter, 800 S. State
St., Syracuse. The annual meeting is the largest
gathering of business and community leaders
in the region. The event celebrates CenterState
CEO’s 10-year anniversary and looks toward
the region’s future growth. Cost is $80/person
for CenterState CEO members and $90/person
for non-members. For more information, visit
https://www.centerstateceo.com/news-events/
centerstate-ceo-annual-meeting-celebrating-
10-years or email: lmetot@centerstateceo.com

APRIL 30

 2020 Mohawk Valley Legacy Awards from
5:30 - 8:30 p.m. at the Stanley Theater in Utica.
This is a formal awards event celebrating families
and businesses who have created a legacy in
the community through their time, talent, and
resources and have made a tremendous impact
in the Mohawk Valley. For more information and
to purchase tickets, visit: https://www.cnybj.
com/2020-mohawk-valley-legacy-awards/

 Advanced NYS Leave Law Compliance
Breakfast Briefing - Utica from 8-10 a.m. at
the DoubleTree by Hilton. Registration and
continental breakfast at 8 a.m.; program runs
from 8:30-10 a.m. This program is designed for
the human-resources professional or in-house
counsel who is responsible for managing
compliance with leave laws and/or structuring
policies and practices that meet the employer’s
need. Registration fees are $40 for Bond clients
and $50 for other invitees. For more infor-
mation, visit: https://www.bsk.com/events/
spring-2020nbspbreakfast-briefing-upstate-
--advanced-nys-leave-law-compliance-briefing

MAY 28

 Free Industry 4.0 Education Live Event
from 8:30 a.m.-3p.m. at New Horizons at
Logical Operations Syracuse at 445 Electronics
Parkway, Suite 206, Liverpool. Understand what
your organization needs to do to build a digital-
ready workforce. Investing in the latest smart
technology will only benefit your organization
if you have the workforce prepared to deal with
the volume of data being collected. Join New
Horizons Syracuse and Technical Instructor,
Stacey McBrine for this Industry 4.0 Live event
that will focus on: internet of things (IoT), artifi-
cial intelligence (AI), and ITIL (information tech-
nology infrastructure library) awareness. For
more information, visit: https://www.tdo.org/
event/free-industry-4-0-education-live-event/

ONGOING EVENTS

 Every Tuesday, Cayuga Toastmasters Club
from 6-7 p.m., at Cornell University, Ithaca,
Rhodes Hall, Hoy Road, 6th Floor Conference
Room #655. Free parking is available on first
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BUSINESS CALENDAR
Editor’s note: This calendar 
contains a limited number of 
events, all of them virtual, due 
to the coronavirus pandemic 
that has led to the widespread 
cancelation or postponement of 
in-person events for the com-
ing weeks. We encourage you 
to send us your virtual-event 
listings as well any future in-
person event announcements 
you may have, including known 
new events and rescheduled 
events with firm dates. Email us 
at movers@cnybj.com

JUNE 4

 Understanding NYS
Requirements for MBE, WBE, and
SDVOB businesses videoconfer-
ence at 8:30 a.m. This is part of
the Greater Utica Chamber of
Commerce Small Business Series.
It will feature a 45-minute discus-
sion and 45-minute live Q&A with
panelists, who include Ryan Smith
of Empire State Development,
Denise Flihan of Daughter for Hire,
and Sonia Martinez of SCORE &
Latino Association. An optional
contribution of $10 is welcome
and will help the chamber con-
tinue offering no-cost/low-cost
training opportunities. For more
information or to register, visit:
https://greateruticachamber.org/
small-business-series

JUNE 5

 Bi-Weekly Community Update
from Leadership Alliance
COVID-19 Response, Recovery
& Resiliency Task Force &
Workgroups Zoom conference
from 12-1 p.m. The task force is a
collaboration of industry, govern-
ment, economic development,
and nonprofit organizations
established to address the im-
mediate, short-term, and long-
term needs of businesses and
nonprofit organizations operating
in Broome County. No cost to at-
tend. For more information, visit:
https://business.greaterbing-
hamtonchamber.com/events/
details/bi-weekly-community-
update-from-leadership-alliance-
covid-19-response-recovery-resil-
iency-task-force-and-workgroups-
7521?calendarMonth=2020-06-01

 Women in Business
Roundtable — Virtual Happy

Hour event from 3-4:30 p.m.
Attendees will get together in
their virtual offices and homes
to commiserate and support one
another through all that they’re
trying to manage right now.
They will chat about balancing
work, family, community, and
home needs during this unprec-
edented national emergency. No
charge to attend, but attendees
are asked to consider a dona-
tion to the Tompkins County
Chamber of Commerce Member
Support Fund at: https://www.
givegab.com/campaigns/cham-
ber-member-support-fund. For
more information on this event,
visit: https://business.tompkin-
schamber.org/events/details/
women-in-business-roundtable-
virtual-happy-hour-190983

JUNE 12

 Eggs & Issues - Building
Broome: What it takes to turn
an idea into reality in Broome
County virtual Zoom event from
9-10 a.m. Learn more about how
major development happens in
Broome County. This program will
showcase a few developers in the
area and their work to make the
community a better place. For
more information, visit: https://
business.greaterbinghamton-
chamber.com/events/details/
eggs-issues-building-broome-
what-it-takes-to-turn-an-idea-
into-reality-in-broome-county-
7569?calendarMonth=2020-06-01

JUNE 16

 Greater Binghamton Chamber
Webinar Series: Financial
Survival Strategies from 2-3
p.m. This unprecedented pan-
demic has taken a financial
toll on individual consumers
who are struggling to get by
as money becomes scarce and
hourly jobs are cut back. Pat
Roma of Visions Federal Credit
Union will present the credit
union’s best advice on manag-
ing money, stress, planning for
disaster, and getting through job
loss to help finances heal after
COVID-19. No charge to attend
this Zoom Webinar. For more in-
formation, visit: https://business.
greaterbinghamtonchamber.
com/events/details/webinar-se-
ries-financial-survival-strategies-

7571?calendarMonth=2020-06-01

JUNE 17

 Intellectual Property
Overview from the SU
Innovation Law Center online
workshop from 11 a.m.-12 p.m.,
presented by the Tech Garden.
The Innovation Law Center at
Syracuse University will discuss
patents, trade secrets, copy-
rights, and trademarks. The
presentation includes the require-
ments for protection, information
on when infringement arises, and
more. No cost. Attendees must
register to receive information on
how to participate in the webinar.
For more information and to reg-
ister, visit: https://www.eventbrite.
com/e/intellectual-property-over-
view-from-the-su-innovation-law-
center-tickets-105244806048

JUNE 19

 Bi-Weekly Community Update
from Leadership Alliance
COVID-19 Response, Recovery
& Resiliency Task Force &
Workgroups Zoom conference
from 12-1 p.m. The task force is a
collaboration of industry, govern-
ment, economic development,
and nonprofit organizations
established to address the im-
mediate, short-term, and long-
term needs of businesses and
nonprofit organizations operating
in Broome County. No cost to
attend. For more information,
visit: https://business.greaterbing-
hamtonchamber.com/events/
details/bi-weekly-community-
update-from-leadership-alliance-
covid-19-response-recovery-resil-
iency-task-force-and-workgroups-
7522?calendarMonth=2020-06-01

JUNE 24

 Put Me In, Coach! interac-
tive virtual program by CNY ATD
from 8:30-10 a.m. The program
will focus on coaching individu-
als and teams to tap into the full
potential of organizations. It is fa-
cilitated by Emergent leadership
and team-development certified
executive coaches. The cost is
$25 for CNY ATD members and
$40 for non-members. Register
at cnyatd.org. For more informa-
tion, call (315) 546-2783, or email:
info@cnyatd.org.
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NOVEMBER 11

 Employee Learning Awareness Virtual 
Information Session from 12-1 p.m. CNY ATD 
will hold an information session to discuss the 
importance of highlighting employee learning 
and for sharing ideas on shining the spotlight on 
employee learning in organizations. No cost to 
participate. For more information, call (315) 546-
2783 or email: info@cnyatd.org.

NOVEMBER 12

 Dannible & McKee’s 2020 Tax & Financial 
Planning Conference (virtual event) from 12-5 
p.m. This year is shaping up to be one of the 
most interesting tax years in a long time, and 
with all the changes in legislation, it’s critical to 
stay up to date to avoid unpleasant surprises. 
Dannible says it will provide valuable insight on 
recent tax, accounting ,and financial changes, 
along with highlights of the opportunities and 
challenges that businesses and individuals may 
face this year. Continuing Professional Education 
(or CPE) credit will be provided. No charge to 
participate. For more information and to register, 
visit: https://www.dmcpas.com/events/tfpconfer-
ence/

NOVEMBER 13

 GWNC Chamber Nature & Networking 
event from 8:30-10 a.m. at Black River Trail in 
Watertown. Event provides an informal oppor-
tunity for Greater Watertown-North Country 
Chamber of Commerce members and non-mem-
bers to network while enjoying the fresh, North 
Country air. Attendance fees have been cov-
ered by sponsor, Jefferson County Economic 
Development. Pre-registration is required and 
social distancing will be enforced. All partici-
pants will be asked to wear a mask. For more in-
formation and to register, visit: https://business.
watertownny.com/events/details/nature-network-
ing-black-river-trail-10674

NOVEMBER 19

 2020 CenterState CEO Economic
Champions Celebration virtual event from 12-1 
p.m. Event will celebrate the region’s outstand-
ing businesses and organizations as Economic 
Champions for driving the region’s economy 
amidst the COVID-19 crisis and beyond. Register 
at: https://centerstateceonycoc.weblinkconnect.
com/events/2020-economic-champions-celebra-
tion-5102/register

 Greater Binghamton Chamber Connect
Over Lunch event, sponsored by Southern Tier
Veterans Support Group & ServPro Of Broome
County, from 11:45 a.m.-1:15 p.m. at McGirk’s Irish
Pub in Chenango Bridge. Connect Over Lunch is
a popular networking event held on the second
Thursday of each month at various locations
throughout the community. Open to chamber
members only. Cost is $18 in advance by Nov.
13, or $21 at door after Nov. 13. For more infor-
mation, call (607) 772-8860, or email: events@
greaterbinghamtonchamber.com, or visit:
https://bit.ly/2Gka3z3

 M&T Bank Great Big Chamber Auction &
Business After Hours virtual event from 6:30-
8 p.m. Join the Tompkins County Chamber of 
Commerce for this event that combines the 
Great Big Chamber Auction with its November 
Business After Hours networking opportuni-
ty. For more information and to register, visit: 
https://business.tompkinschamber.org/events/
details/m-t-bank-great-big-chamber-auction-
business-after-hours-2020-190897

NOVEMBER 20

 2020 Greater Oneida Chamber Virtual Award
Dinner at 7 p.m., held on Facebook Live and 
YouTube. Three businesses will be honored with 
awards — the new business award, community 
service award, and the longevity award, respec-
tively. For more information, including the names 
of the winners and how to buy tickets, visit: 
https://www.oneidachamberny.org/2020-cham-
ber-virtual-awar.html

DECEMBER 3

 CNY ATD Orientation virtual event from
12-1 p.m. Learn about CNY ATD, which is the 
local affiliate chapter of Association for Talent 
Development (ATD), and its activities. No 
charge. Register at cnyatd.org. For more in-
formation, call (315) 546-2783 or email: info@
cnyatd.org.

DECEMBER 4

 2021 Executive Leadership Development 
Series Information Session from 9-10 a.m. at 
CenterState CEO in Syracuse. CenterState CEO 
offers members a seven-month comprehensive 
leadership series. The curriculum combines 
academic expertise from local colleges and uni-
versities with real-world insight from some of the 
region’s top business leaders. The series helps 
executives and rising managers reach the next 
level by enhancing critical thinking, communi-
cation, and empowerment skills. This session 
lays out all the details on the program. For more 
information and to register, visit: https://www.
centerstateceo.com/news-events/2021-exec-
utive-leadership-development-series-informa-
tion-session

DECEMBER 11

 Eggs & Issues: COVID Economic Recovery 
& Building Resilient Businesses virtual Zoom 
event by the Greater Binghamton Chamber 
of Commerce from 8:30-10 a.m. This event 
will dive into the impact COVID has had on 
our local economy and New York state. We 
will hear from key community leaders who 
were on the front line of this crisis helping 
businesses navigate this unchartered land-
scape and give them the tools to rebuild 
and come back stronger. Speakers will also 
share their predictions as we head into 2021. 
For more information, visit: https://business.
greaterbinghamtonchamber.com/events/
details/eggs-issues-covid-economic-recov-
ery-building-resilient-businesses-7822?calen-
darMonth=2020-12-01

digital business 
marketplace

The ideal place to promote your 
business inexpensively and e
 ectively.

Visit cnybj.com/business-marketplace

Sign up for the CNY Business Journal’s Email News Alerts 
visit www.cnybj.com

http://www.javelinstrategicconsultants.com
http://www.tarsonpools.com
http://www.ocmic.com
http://www.generationelectricalsupply.com
http://www.staffleasing-peo.com
http://www.cnybj.com/business-marketplace
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as your own personal Instagram filter — 
your skin looks softer and blemish-free, your 
teeth look whiter, and your background looks 
crisper. And finally, try your best to position 
yourself so that your face is at eye-level with 
the camera lens, but leave just a little space 
above your head. This way, you won’t look 
like you’re talking down to anyone, or talking 
up to anyone. You’ll be eye-to-eye with the in-
terviewer when it airs on television or online.

Pro tip: If you need to raise the screen, 

books make a great leveler. 
7. Action: When it’s go time, always 

assume that you’re on camera, even when 
you aren’t talking. While most reporters 
would have recorded “b-roll” video footage 
to be playing over your voice at some points 
throughout the story, it’s a good idea to nod 
as your interviewer is speaking and smile 
more than you think you should. In an 
interesting twist from the COVID-19 news 
world continue to look straight forward at 
the camera lens instead of at the person 
conducting the interview. If you look at the 
interviewer, you may actually appear to be 
giving “side-eye” on television. This goes 

against our best practices for in-person 
interviews, where you want to keep looking 
at the interviewer.

At the end of an interview, most report-
ers will ask: “Is there anything else you’d 
like to add?” Use this opportunity to reit-
erate the most important thing you hope 
they’ll take away from the interview. This 
is your “elevator pitch” moment, but in 
reverse. Often, this will wind up being your 
best soundbite and the most natural one for 
the reporter to use. 

With free video-conferencing tools read-
ily available, we encourage everyone to be 
taking advantage of the opportunities to prac-

tice these tips. It will help make you more 
comfortable doing virtual interviews with the 
media, increase your confidence for in-person 
interviews when they resume, and help boost 
your organization’s reputation.         

Alice Maggiore is a consultant for Strategic 
Communications, LLC and serves as direc-
tor of communications for the Downtown 
Committee of Syracuse. Syracuse–based 
Strategic Communications (www.
StratComLLC.com) says it provides trusted 
counsel for public relations, including media 
strategy, media outreach, media monitoring, 
and analysis. 

ADVERTISING, MARKETING & PR

Pinckney Hugo Group has 
promoted LINDSEY SMITH 
to senior public relations 
account manager. Smith 
was previously a public-re-
lations account manager 
and has been with the 
agency for more than six 
years. She has a bache-
lor’s degree in communi-
cation and rhetoric from 
Nazareth College. The 
firm has also promoted 
NATE WAGNER to senior 
digital media strategist. 
Wagner was previously a 
digital-media strategist and has been with 
the agency for nearly four years. He is 
a Google Qualified Individual with cer-
tifications in search advertising, display 
advertising, mobile advertising, video ad-
vertising, shopping advertising, and ana-
lytics. Wagner has a bachelor’s degree in 
technology management, with a concen-
tration in marketing management, from 
SUNY Morrisville.

HAROLD (HAL) STEWART has joined the 
staff of Riger Marketing Communications 
as media/account coor-
dinator. He previously 
worked in several mar-
keting/leadership roles, 
most recently in radio and 
digital advertising. A grad-
uate of SUNY Cortland 
with a bachelor’s degree, 
he has experience in client 
service, digital/social/SEM, and media 
sales/coordination. Stewart will work 
closely with Riger’s media buyer and ac-
count leads, meet with clients to assess 
their needs, and help develop and imple-
ment media recommendations, strategies, 
and overall plans.

BANKING

LEE WILLIAMS has been 
appointed by Bank of 
America as the consum-
er banking market leader 
for the bank’s Syracuse 
market. He joined Bank 
of America in 2015 and 
has more than 10 years 
of banking experience. Throughout 
his banking career, Williams has held 
various roles, including relationship 
banker, business banker, and, most re-
cently, financial center manager at the 
Columbia University Student Center in 
the Manhattan/Northern New York City 
region. In his tenure at Bank of America, 
he has promoted more than 15 associates, 
including three financial center managers. 
Williams has been part of many bank ini-
tiatives such as the advisory council, out-

reach, and digital readiness. He graduated 
from Syracuse University, where he also 
was a player on the football team. 

EDUCATION

MATTHEW L. COOK start-
ed on Nov. 1 as the new 
district superintendent of 
OCM BOCES. The Board 
of Education for OCM 
BOCES approved a three-
year contract for him. Cook 
comes from the Newark 
Central School District in Wayne County, 
where he served as superintendent since 
2013. Before that, he worked from 2012-
2013 as director of human resources for 
the Wayne Central School District and 
from 2000-2012 in several positions in the 
Lyons Central School District. In Lyons, 
his positions included middle school sub-
stance abuse and school safety coordina-
tor; school social worker; administrative 
intern; and, during his last five years in the 
district, director of educational services 
and special programs. Prior to Lyons, he 
worked as director of programming from 
1994-2000 for the Council of Alcoholism 
and other Chemical Dependencies of the 
Finger Lakes in Geneva. He started his 
career as a residential youth counsel-
or in Rochester in 1989-1990 and as an 
alcohol/drug education coordinator in 
Lyons from 1990-1994. Cook’s education-
al background includes a bachelor’s de-
gree in psychology from SUNY Geneseo, 
a master’s degree in social work from 
Syracuse University, an advanced certifi-
cate in school-district leadership from the 
University of Rochester, and a doctorate in 
education leadership from the University 
of Rochester. Cook succeeds former OCM 
BOCES District Superintendent Jody 
Manning, who retired in July 2019 after 
nearly seven years of service to the organi-
zation. Since that time, OCM BOCES has 
been operating under the direction of in-
terim District Superintendent Christopher 
J. Todd, who leads CiTi BOCES in neigh-
boring Oswego County.

Herkimer County Community College 
has appointed SARA GEGLER to office 
assistant II in the Humanities/Social 
Sciences Division. She re-
ceived her administrative 
office specialist associate 
degree from the Utica 
School of Commerce in 
2006. Gegler previously 
worked as an adminis-
trative office assistant at 
Bassett Healthcare in Herkimer for more 
than nine years, scheduling patient ap-
pointments, answering phones, and main-
taining medical records. In her new role at 
the college, her administrative duties will 
support the Humanities & Social Science 
Division through independently perform-

ing complex clerical operations and ad-
ministrative-support tasks for the division.

HEALTH CARE

MELISSA PURTELL, RN, di-
rector of nursing, graduat-
ed with a master’s degree 
in nursing from American 
Sentinel University, with 
a specialization in nursing 
management and orga-
nizational leadership, in 
March. Purtell has worn many hats at 
Oswego Health, where she began her 
nursing career as a registered nurse in 
1991. From intensive care unit staff edu-
cator to director of intensive care in 2010; 
director of intensive care, ambulatory sur-
gery, post anesthesia care, and pre-ad-
mission testing units in 2017 to her most 
recent title in 2019 as director of nursing. 

INSURANCE

CH Insurance recently 
hired DAVID CAPRIA as 
a benefit specialist. He 
has more than 20 years 
of experience in the sales 
profession. Most recently, 
he worked with Colonial 
Benefits as voluntary ben-
efit consultant the last few years. 

LAW

MARY L. D’AGOSTINO has 
joined Hancock Estabrook, 
LLP as an associate. She 
will practice in the firm’s 
litigation practice area 
and will focus her practice 
on commercial litigation, 
federal and state appel-
late advocacy, and other civil disputes. 
Previously, D’Agostino served as a law 
clerk to U.S. Magistrate Judges Christian 
F. Hummel and David E. Peebles, as an 
appellate court attorney with the Appellate 
Division, Fourth Department, and as an 
assistant corporation counsel for the City 
of Syracuse. She received her bachelor’s 
degree from Le Moyne College and her 
law degree from Albany Law School of 
Union University. She is admitted to prac-
tice law in New York state.

NONPROFITS

DASHIELL ELLIOTT has been promoted 
by the Central New York Community 
Foundation to program officer from pro-
gram manager. Elliott is tasked with man-
aging and implementing the Community 
Foundation’s grantmaking and associated 
programs. She leads its new Black Equity 
and Excellence Fund, which supports 
community-based projects for the Black 

community of Central 
New York by promoting 
and encouraging self-suf-
ficiency while improving 
the physical and econom-
ic conditions that affect 
quality of life. Elliott has 
a background in nonprofit 
program creation and a degree in nonprof-
it management. 

REAL ESTATECOMMERCIAL

BellCornerstone has hired JAMES 
EGITTON as a business-development ex-
ecutive. He earned a bach-
elor’s degree in innovation 
and entrepreneurship with 
a concentration in finance 
and marketing at Clarkson 
University. Egitton is a 
key member of the firm’s 
national telecommunica-
tions team. EMILY SEILS 
has joined the firm as a 
business development ex-
ecutive. She received her 
bachelor’s degree in ac-
counting and international 
business with a minor in 
economics from Fairfield 
University. Seils previously worked at 
Highline Residential and Douglas Elliman 
Real Estate in New York City.

TECHNOLOGY

SRC, Inc. has hired JUDY 
LEWIS as its new VP of 
strategy. In this newly de-
veloped role, she will pro-
vide strategic direction to 
the business to ensure that 
SRC is well-positioned in 
key markets. Additionally, 
Lewis will be responsible for several key 
strategic initiatives, including providing 
leadership to SRC’s centers of excel-
lence focused on artificial intelligence 
and machine learning and user experi-
ence. Lewis has more than 25 years of 
experience in the defense industry. She 
joins SRC from Raytheon Technologies 
Corporation, where she propelled the 
growth of the sensor business, in her 
role as VP of business development. 
Lewis previously worked at Lockheed 
Martin, where she progressed through 
several positions of leadership including 
director of business development, tech-
nical services. Lewis has extensive expe-
rience in leading strategy development 
and execution, business development, 
and program management for complex 
weapon systems. She holds a bache-
lor’s degree in business administration 
from the College of New Jersey and an 
MBA in international marketing from St. 
Joseph’s University.         

PEOPLE ON THE MOVE NEWS
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TIPS:                         Continued from page 7
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What if your 
health plan gave 
you $8,795* back?

To learn more visit uhc.com/allsaversny

* Yep, that’s a real number. Over a third of UnitedHealthcare’s All Savers customers nationwide received a surplus refund in 2019, the average of which was 
$8,795. Data from UnitedHealthcare ASO Reconciliation Report Summary, custom report for Jan. 1 – Dec. 31, 2019. Please consult a tax and/or legal advisor 
to determine if, by receiving this surplus refund, there are any restrictions or obligations, or whether the surplus refund is taxable. Potential surplus refunds 
vary by employer size and location and some employers may not be eligible for UnitedHealthcare All Savers. The UnitedHealthcare All Savers product will be 
available as of 1/1/21 for employers in Upstate New York with 100 to 300 lives.

Administrative services provided by United HealthCare Services, Inc. or their affiliates. Stop-loss insurance is underwritten by All Savers Insurance Company. 
3100 AMS Blvd., Green Bay, WI 54313 (800) 291-2634.

B2B   EI20331148.0   9/20   © 2020 United HealthCare Services, Inc.  All Rights Reserved.   20-330958-A1   Upstate NY

With All Savers® Alternate Funding, it’s possible. That’s because All Savers medical 
costs are based only on your employees — so if their medical claims are lower than 
expected, you may get a potential surplus refund at year-end.*

More freedom

Exemption from most 
Affordable Care Act regulations 
and state insurance mandates.

More stability 

Safeguards for your employee 
benefit plan that help protect it from 
unexpected high medical claims.

More ways to save

Wellness programs at no additional cost to 
you designed to help your employees get 
healthier and lower costs for everyone.

http://www.uhc.com/allsaversny
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Mercer survey: Health-benefit costs 
expected to grow 4.4 percent in 2021 

BY ERIC REINHARDT
ereinhardt@cnybj.com

E mployers expect their health-
 benefit costs to increase 4.4 
 percent, on average, in 2021 com-

pared to 2020. 
That’s according to early results from 

Mercer’s National Survey of Employer-
Sponsored Health Plans 2020. 

The increase — based on 1,113 employ-
er responses since early July — is “large-
ly in line” with the average annual cost 
growth over the past six years, Mercer, a 
global consulting firm, said.

Still, health-benefit cost growth is now 
far outpacing the Consumer Price Index 
and wage growth, which have fallen to 
nearly zero.

Health plans face many unknowns in 
developing cost projections for 2021, ac-
cording to Tracy Watts, a senior consultant 
with Mercer.

“Different assumptions about cost for 
COVID-related care, including a possible 

vaccine, and whether people will continue 
to avoid care or catch up on delayed care, 
are driving wide variations in cost projec-
tions for next year,” Watts said in an Oct. 
1 release.

Survey findings
The Mercer survey found that employ-

ers won’t cut benefits to slow cost growth 
next year.

Even amid economic uncertainty caused 
by the COVID-19 pandemic, only 18 per-
cent of employers responding to the survey 
say they will take cost-savings measures for 
2021 that shift more health-care expense 
to employees, such as raising deductibles 
or copays. In fact, the majority of survey 
respondents (57 percent) will make “no 
changes whatsoever” to reduce costs in 
their medical plans in 2021. That compares 
to 47 percent making no changes last year, 
and just 44 percent in 2018. 

“This is different from what we saw 
at the start of the economic recession in 
2008, which drove many employers to trim 

health benefits,” Watts said. “Given all the 
turmoil employees have been through this 
year, employers are putting big changes on 
hold, looking to balance economics with 
empathy.” 

The survey found that many employers 
are adding new resources to “support and 
engage” employees in the COVID era. 

At the top of the list are virtual office vis-
its and other digital health-care resources. 
More than a fourth of all respondents (27 
percent) and well over a third of the largest 
employers (37 percent of those with 5,000 
or more employees) are adding or improv-
ing digital health-care resources. Those 
resource include telemedicine for episodic 
care, artificial-intelligence-based symptoms 
triage, “text a doctor” apps, and virtual of-
fice visits with a patient’s own primary-care 
doctor. 

“The pandemic has proven not only that 
we need virtual care, but that providers 
and patients will embrace it once they try 
it,” Watts said.

Responding employers also have other 

enhancements planned for 2021 that in-
clude voluntary benefits (22 percent), such 
as critical-illness insurance or a hospital 
indemnity plan and adding or improving 
behavioral health-care resources (20 per-
cent). 

More than half of employers (59 percent) 
have provided managers with training on 
how to support employees’ emotional and 
behavioral health since the onset of the 
pandemic or are planning to do so. 

With schools and daycare schedules 
disrupted across the country, 45 percent 
of responding employers are permitting 
flexible schedules to allow parents to care 
for children during daytime working hours. 
However, even among the largest employ-
ers (5,000 or more employees, who tend 
to offer more generous benefit programs), 
just 16 percent provide a financial subsidy 
for in-home childcare, and only 12 percent 
provide a backup child-care benefit. 

Mercer’s full survey results will be 
published in mid-November, the company 
said.           

Virtual/digital 
health/telemed

Voluntary 
benefits

Behavioral
health care

Targeted health 
solutions 

(e.g. for diabetes)

Support for 
complex cases

Limit surprise/
balance billing

4%

9%
12%

20%
22%

27%

Results are based on preliminary cases

This chart shows survey data on employers planning 
to provide additional support benefits for employees 
in 2021 (or seriously considering it).

SOURCE: MERCER

% of employers to offer various support benefits
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July 26, 2019-The State of New York enacts the “Stop 
Hacks and Improve Electronic Data Security” (SHIELD) Act.

The SHIELD Act amends current state law covering breach reporting 
requirements. Any business, whether it is located in New York State or not, 
that maintains computerized data containing “private information” of a New 
York State employee must comply. 

Compliance isn’t optional. The NYS Attorney Genera I may take action 
for violation of the breach notification require men ts from 2-years, up to 
3-years after the NYS Attorney General becomes aware of the offense.

Do you know if your business is covered by the NYS SHIELD Act? 

For a free consultation contact Kim at kmoore@lnfinit-Tech.com or by phone at 
315-432-1323.        For more info: www.infinit-resource.com/nys-shield-act

NEW YORK STATE 
SHIELD ACT

BY ERIC REINHARDT
ereinhardt@cnybj.com

DeWITT — Syracuse Orthopedic 
Specialists (SOS) on Oct. 19 announced 
two recent promotions within the man-
agement team of the Specialists’ One-Day 
Surgery Center (SODS). 

Geoffrey Smith, who previously served 
as SODS administrator, has been named 
executive director, while Michele Flavin 
has been promoted to CFO of SODS. 

The surgery center is located at 5801 E. 
Taft Road in Cicero.

SODS is a locally owned ambulato-
ry-surgery center that provides same-day 
surgery for patients. 

“We are proud to recognize Geoff and 
Michele for their talent and hard work and 
the contributions they have both made to 

the success of SODS,” Dr. Brett Greenky, 
president of SOS, said. “Geoff was instru-
mental in the opening of the SODS state-
of-the-art medical center on Taft Road 
in April 2019. He ensured a seamless 
transition from the previous site, and since 
its opening has overseen the growing 
operations with an ever-higher number of 
cases of one of the largest surgery centers 
in the Northeast.” 

In 2019, more than 8,000 surgical cases 
and 6,500 pain blocks were performed at 
SODS.

Smith joined SODS in October 2018. 
Under his tenure, SODS has seen growth 
in both the caseload and complexity of 
surgical cases in the two surgery centers. 
His position is vital to the continuum of 
care between SOS and SODS and integral 
to the management team, the organization 

said. He was previously CEO at APEX 
Surgery Center in Westmoreland. 

Flavin has been in the financial ser-
vices department at SOS for seven years 
and has “continued to grow her role.” She 
continually takes on new duties in sup-

porting Jessica Woodruff, CFO of SOS, 
and the management team at SOS. Her 
newly created position will align Flavin’s 
expertise with the SODS leadership team 
to ensure the financial growth and suc-
cess of SODS.           

SOS promotes two to management 
roles at one-day surgery center                
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Syracuse Orthopedic Specialists has promoted Geoffrey Smith to executive director of the Specialists’ One-Day 
Surgery Center and Michele Flavin to the CFO role.

T he COVID-19 pandemic has
 prompted many companies in New
 York state and nationwide to operate 

differently, presenting new challenges and 
requiring some to respond to a newly at-
home workforce.

Whether employees are working remote-
ly or in-person, this fall’s open-enrollment 
season for health benefits will likely be dif-
ferent than in the past. In fact, a recent 
UnitedHealthcare survey (https://news-

room.uhc.com/2020-consumer-survey.html) 
found that 44 percent of respondents expect 
to change the health plan they select due to 
COVID-19, including 16 percent opting for 
an option with lower out-of-pocket costs and 
10 percent selecting more comprehensive 
coverage. More than one-third (35 percent) 
of respondents said they expect to spend 
more time evaluating their benefits this year, 
and with good reason: The financial and 
health-care challenges created by COVID-19 

may make health-benefit decisions especially 
important. 

In most cases, the practice of employees 
gathering in a conference room to review 
health-plan options has been postponed. Even 
before COVID-19, technology was reshaping 
how many employers select and offer health-
care benefits to employees, improving access 
to information and creating a more seamless 
and interactive health-care experience. To 
help simplify the health-care experience for 
employees, support their well-being, and 
potentially curb costs, here are five tips New 
York state employers should consider during 
open enrollment and year-round.

Help improve health-care literacy: 
According to a UnitedHealthcare survey, 
more than 78 percent of Americans say 
they are prepared for open enrollment, yet 
previous research (https://www.cdc.gov/
healthliteracy/learn/Understanding.html) 
has shown that some people struggle to fully 
understand common health-care terms and 
concepts, including plan premium, deduct-
ible, and co-insurance. Employers may help 
improve “health-care literacy” by sharing 
public resources such as JustPlainClear.com, 
which provides definitions for thousands 
of common health-care terms in English, 
Spanish, and Portuguese.

Make virtual care a priority: Given 
that COVID-19 has changed how and where 
people obtain health-care services, it may be 
important to offer a health plan that includes 
coverage for virtual care, ideally including 
options for telehealth visits with their own 
doctors and 24/7 access to a national pro-
vider network. If fact, the use of virtual-care 
resources has surged more than 10-fold 
compared to 2019, enabling some people 
to connect with a health-care provider via a 
smartphone, tablet, or personal computer. 
Telehealth resources are designed to be a 
more convenient way to visit with a doctor 
about various health issues, ranging from ur-
gent and routine care, ongoing chronic con-
dition management, behavioral health, and 
specialty care, such as oral and eye health. 

Leverage big data: Employers now 
have important access to online resourc-
es (https://www.uhc.com/content/dam/
uhcdotcom/en/landing/pdf/health-plan-
manager-leave-behind.pdf) that may enable 
managers to analyze and make sense of 
health data, taking into account aggregate 
medical, prescription, and specialty claims; 
demographics; and clinical and well-being in-
formation. This may provide an analytics-driv-

en roadmap to help 
employers implement 
tailored clinical manage-
ment and employee-en-
gagement programs, 
which may help improve 
health outcomes, miti-
gate expenses, and help 
employees take charge 
of their health. 

Encourage employ-
ees to move more: 
Some health plans offer 
programs for employers that may enable 
their employees to earn financial incentives, 
such as gift cards or deductible credits, for 
completing health assessments, signing up 
for health coaching, lowering cholesterol, 
going to gyms, or using fitness trackers 
to monitor daily movement. For instance, 
employers may be able to provide virtu-
al programs (https://newsroom.uhc.com/
experience/real-appeal-Christina.html) that 
give employees personalized, interactive on-
line weight loss and exercise support, while 
other initiatives may provide various wear-
ables (https://newsroom.uhc.com/experi-
ence/level2-diabetes-program.html) to help 
with the early detection of COVID-19 and 
assist people during recovery (if needed).

Bundle benefits: While many people 
may focus on medical coverage during open 
enrollment, it may be important that employ-
ees avoid overlooking specialty benefits such 
as vision, dental, hearing, and accident pro-
tection. In fact, the recent UnitedHealthcare 
survey found that 84 percent of employees 
said having access to specialty benefits is 
“important.” Also, companies that combine 
medical coverage with specialty benefits 
through a single health-care company may 
be able to leverage data to help improve 
health outcomes, flag gaps in care, drive 
productivity, and reduce costs. Some “bundle 
and save” programs enable employers to 
save up to possibly 4 percent on medical pre-
miums, through administrative efficiencies 
and proactive clinical interventions. (Note: 
Savings may differ depending on the em-
ployer size, plans chosen, and premiums; the 
program may not be available in all states or 
for all employer sizes.)

 By considering these tips, employers may 
help increase employee retention, satisfac-
tion, and build a culture of well-being.           

Michael McGuire is the CEO of 
UnitedHealthcare of New York.

5 Tips to Help Employees Make the Most of Health Benefits

MICHAEL 
MCGUIRE 

Viewpoint

http://www.infinit-tech.com
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State introduces regs on insurance for 
mental health and substance-use disorders
BY ERIC REINHARDT
ereinhardt@cnybj.com

F inal regulations that will go into
 effect on Dec. 29 require insur-
 ers to put into place policies and 

procedures that will ensure that they 
are providing comparable coverage for 
mental health and substance-use dis-
orders. 

The New York State Department of 
Financial Services (DFS) and New York 
State Department of Health proposed the 
parity compliance-program regulations. 
They were adopted following a 60-day 
period for public comments, the office 
of Gov. Andrew Cuomo said in a news 
release. 

The regulations will “strengthen” in-
surers’ obligation under both state and 
federal law to provide comparable cov-
erage for benefits to treat mental health 
and substance-use disorders, the state 
contends. 

“This regulation provides important 
protections so that New Yorkers receive 
the coverage and benefits they need. 
It is particularly critical now as more 
people experience increased stress 
from the three simultaneous crises in 
public health, the economy, and civil 
rights,” Linda Lacewell, New York State 
Superintendent of Financial Services, said 
in a statement. “DFS is proud to stand 
with Gov. Cuomo in supporting New 
Yorkers with a mental-health condition or 
substance-use disorder by requiring that 
insurers have robust programs in place 
to meet their statutory mental health and 
substance-use disorder parity compliance 
obligations.” 

Designating experienced person
The regulations require insurers to 

designate an “appropriately experienced” 
individual who will be responsible for as-
sessing, monitoring, and managing parity 
compliance. That person shall also report 
directly to the insurer’s CEO or other 
senior manager. 

In addition, the individual will report at 
least once a year to the insurer’s board of 
directors or other governing body, or an 
appropriate committee, on the activities 
of the compliance program. 

Additional requirements
The compliance program must also 

include written policies and procedures 
that implement the compliance program, 
and describe how the insurer’s parity 
compliance is assessed, monitored, and 
managed. 

It must also include methodologies for 
the identification and remediation of im-
proper practices, along with a process for 
the actuarial certification of the analyses 
of the financial requirements and quanti-
tative treatment limitations.

In addition, the compliance program 
must also include training and education 
for employees and directors; the meth-
ods by which employees and directors 
may report parity compliance issues; and 
a policy of non-intimidation and non-re-
taliation for good-faith participation in 

the compliance program. 

Prohibited practices
The regulations also outline practices 

that are prohibited and must be remedi-
ated within 60 days of discovery. 

They include a utilization-review pol-
icy that uses standards to determine 
the level of documentation required for 
mental health or substance-use disorder 
benefits that are not comparable to or 
are “more stringently applied” than the 
standards used for medical or surgical 
benefits. 

The practices also include requir-
ing preauthorization, concurrent, or 
retrospective utilization review for a 

higher percentage of mental health or 
substance-use disorder benefits in the 
“absence of defined clinical or quality 
triggers.” 

They also include implementing a 
methodology for developing and apply-
ing provider reimbursement rates for 
mental health or substance-use disorder 
benefits that is not comparable to or is 
more stringently applied than the meth-
odology for developing and applying pro-
vider reimbursement rates for medical or 
surgical benefits. 

In addition, they include implement-
ing claim edits or system configurations 
that provide for higher rates of approv-
al through auto-adjudication of claims 

for inpatient medical or surgical bene-
fits than for inpatient mental health or 
substance-use disorder benefits, per the 
state’s release.           

Linda Lacewell

http://www.birchwealth.com
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Savitch Agency of Binghamton partners with Michigan firm 
BY ERIC REINHARDT
ereinhardt@cnybj.com

BINGHAMTON — Savitch Agency, an 
independent insurance-brokerage firm in 
Binghamton, has partnered with Acrisure, 
LLC a Caledonia, Michigan–based insur-
ance-brokerage firm. 

The deal closed a few months ago, 
says Jamey Savitch, agency principal, VP 
of the Savitch Agency. The partnership 
discussions began in 2019, he told CNYBJ 
on Oct. 30. 

“They were looking for a new agency 
partner in this area and they approached 
us,” says Savitch.

The Savitch Agency has 11 employees 
and services more than 1,500 clients in 
28 states. 

“It’s a true partnership where we are 
now shareholders … they own the assets 
but on the other side of the fence, we are 
shareholders of Acrisure,” says Savitch.

Under its deal with Acrisure, the Savitch 
Agency continues operating under the 
same name and with the same employees, 
according to Savitch. It allows the busi-
ness to go “next level” by expanding its 
resources with “enhanced” access to the 
insurance marketplace, per the agency. 

“When we’re servicing clients in Utah 

or California or Georgia, 
it just really allows us to 
go next level with the 
services and support for 
all our clients, including 
[those] in the Southern Tier but also out-
side the Southern Tier,” Savitch says.

By partnering with Acrisure, Savitch 
Agency will now have access to a “deep 
bench” of technological, administrative, and 

operational support 
specialists and in-
creased purchasing 
power in the global 
insurance market-

place, “while keeping business as usual on 
a local level,” the Savitch Agency contends.

“We do very little construction busi-
ness. Now, we’re able to do a lot of con-
struction business,” Savitch explains.

On its website, Acrisure describes itself 
as a “community of agencies — united 
by our shared passion for growth and 
excellence. Our entrepreneurial partners 
maintain local autonomy while having ac-
cess to best-in-class resources from our 
Home Office teams. This unique approach 
makes us an attractive home for entrepre-
neurs planning their long-term perpetua-
tion and for clients seeking high levels of 
service.” 

Majority-owned by the operating part-
ners and management team, Acrisure says 
it has 200 agency partners with more than 
200 locations in 37 states, 14 international 
locations, and more than 6,000 employees.

Savitch tells CNYBJ that his agency 
represents insurance carriers that in-
clude the Travelers Companies (NYSE: 
TRV), Hartford Financial Services Group 
Inc. (NYSE: HIG), Chubb Limited, Ace 
American Insurance Company, the 
Hanover Insurance Group (NYSE: THG), 
and American International Group, which 
is also known as AIG (NYSE: AIG).

The agency offers personal lines of in-
surance, including home and auto. It also 
has a life and health division that handles 
employee benefits and a commercial unit 
that works with the agency’s commercial 
clients.           

It’s all about the 
culture

A rguably, the biggest mistake many
 job applicants make is focusing
 on possible advancement, ben-

efits, working con-
ditions, and pay. 
Obviously, each one 
plays a role in making a 
job decision. But taken 
together, they pale in 
comparison to scruti-
nizing the one person 
perched on the top 
rung of the ladder, the 
one called CEO, presi-
dent, or owner.

No matter how near 
or far you may wind 

up from the corner office, the decision 
maker, the one who calls the shots, affects 
your destiny.

This could seem like a questionable ex-
ercise when millions of workers are unem-
ployed or underemployed. At a time like 
this, checking out the person at the top may 
seem absurd when all they need is a job.

However, it’s worth bearing in mind 
that the culture fostered by a leader can 
make a difference when it comes to your 
future, no matter where you are on the 
company hierarchy. If you understand 
the dynamics of the corner office, you’re 
better prepared to manage your future in 
the job.

To see where this is going, here are 
eight CEO scenarios to help get a reading 
on those at the top (there are more but 
eight makes the point):

1. Rearview-mirror thinker
Looking to the past as the guide to the

future may seem incomprehensible given 
where life and the economy are today. 
Yet, there are those who view their role 
from a rearview mirror, clinging to past 
successes when challenges were more 
manageable.

2. Talks one way, acts another
There are those who use all the right

words, the ones you want to hear when 
you’re looking for a job. This makes it 
easy to be tripped up since the individual’s 
actions go in another direction, telling a 
totally different story.

3. Always suspicious
You are left walking on egg shells,

fearful, stressed, and worried you will 
say or do something that will set off 
the executive’s paranoia. Such conditions 
stifle creativity, restrain open and honest 
discussion, and inhibit a collegial envi-
ronment. 

4. Stubbornly confident
Organizations, including businesses,

are often attracted to a confident leader. 
But some exude too much confidence. In 
times of crisis, that doesn’t work. What 
can keep overconfidence under control, 
suggests Leon Eisenstaedt in a Financial 
Poise blog, is repeatedly asking the ques-
tion, “What do you think?”

5. All-knowing guide
Then, there are those at the top who

act as if having all the answers is the 
way to demonstrate their competence. 
When making appropriate decisions 
depends on data-support, they lean on 
“going with their gut,” which Annie Duke, 
a former professional poker player, says 
in a Knowledge@Wharton conversation, 
“Your gut is not a decision tool. It’s not 

reliable, no matter how reliable you think 
it is.”

6. Indecisive decision maker
This executive’s indecisiveness drives

everyone nuts. As plans are left up in the 
air, the pressure builds. It isn’t until cir-
cumstances force the issue that decisions 
are made, leaving everyone scrambling 
to get the job done. The pattern is perma-
nent and people eventually leave.

7. Phony optimism
There are two options when something

goes wrong: be transparent or cover it 
up. The former works, while the latter 
doesn’t. Even so, some chief executives 
put a happy face on anything they perceive 
to be negative or troublesome. They do it 
for one reason; they don’t believe people 
can pull together and solve problems in 
crises. Rather than allaying fears, fake 
optimism only creates distrust, confusion, 
and low morale.

8. Self-serving self-view
There are top executives whose picture

of what it means to be in their position 
requires exaggerating their expertise, 
knowledge, and skills, while underval-
uing those same assets in those around 
them. It should also be pointed out that 
they have difficulty retaining talented em-
ployees.

The 9th CEO scenario
All this may come across as overly 

critical. If your goal is landing a job, it’s 
easy to justify or ignore a top person’s 
“limitations.” Even so, the eight “CEO 
Scenarios” come with a warning: “Be 
careful. May be harmful to your career.”

All of this begs the question, “What 
should you be looking for in a CEO?” If 

you’re diligent or lucky, you may find a 
number one whose attitudes and ideas 
will advance and grow your career. That 
is to say, someone who really “sees” you. 
While no profile of such a CEO is ever 
final or complete, here are some attri-
butes to look for: 

• Has a nurturing and forward-think-
ing attitude

• Takes others and their ideas seri-
ously

• Views employees, customers, sup-
pliers, the larger community, and not just 
investors, among the company’s stake-
holders

• Possesses an inquiring mind, asks
questions, and listens intently

• Values diverse views and under-
stands improvement comes from dia-
logue

In a Harvard Business Review article, 
Walt Rakowich tells of meeting with his 
team at the company he had founded 
four years earlier. In the depths of the 
Great Recession, they faced bankruptcy, 
and everyone there looked to him for 
an answer. With head spinning, he left 
the room, and sat down alone to get his 
bearings. 

Going back to the meeting, he didn’t 
know what to say, except this: “I don’t 
know what to do,” and “I need your 
help.” What happened next, he says, was 
amazing. His colleagues gave him a re-
markable response. In effect, they let him 
know they were with him — “We’ll figure 
it out.” And, as you might guess, they did.

Walt may be the type of CEO worth 
looking for. If you find one who comes 
close, take the job.          

John Graham of GrahamComm is a 
marketing and sales-strategy consultant 
and business writer. He is the creator 
of “Magnet Marketing,” and publishes 
a free monthly eBulletin, “No Nonsense 
Marketing & Sales Ideas.” Contact him at 
jgraham@grahamcomm.com, (617) 774-
9759, or johnrgraham.com

Checking out the CEO before taking a job

JOHN
GRAHAM 
No Nonsense 

Marketing

http://www.staffleasing-peo.com
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BY ERIC REINHARDT
ereinhardt@cnybj.com

E xcellus BlueCross BlueShield,
 Central New York’s largest health
 insurer, announced it is introduc-

ing three new programs to reduce the 
out-of-pocket cost of diabetic medications 
for members in 2021.

One in 10 adults has diabetes and the 
cost of medications such as insulin “con-
tinues to dramatically increase,” the health 
insurer said in an Oct. 20 news release. 

More than $1 billion a year is spent on 
drugs to treat diabetes in upstate New 
York alone. 

Beginning Jan. 1, 2021, some Excellus 
programs will offer “significant savings” 
on insulin and certain diabetic medica-
tions for members enrolled in select com-
mercial and Medicare health plans, the 
insurer said.

Commercial insurance and indi-
vidual exchange programs 

The New York State $100 insulin max 
program limits the out-of-pocket expense 
for prescription insulin medications. 
Members will pay no more than $100 
for a 30-day supply of a covered insulin. 
This applies to all out-of-pocket expenses, 
including copayments, deductibles, and 
coinsurance. 

Under the patient-assurance program, 
members will pay no more than $25 for 
a 30-day supply of eligible Tier 2 diabetic 

drugs. 

Medicare Advantage direct pay
Nationally, about one in every three 

Medicare beneficiaries has diabetes and 
more than 3.3 million Medicare beneficia-
ries use one or more of the common forms 
of insulin, according to the Centers for 
Medicare and Medicaid Services (CMS).

Under the Part D senior savings model, 
to keep out-of-pocket costs “low, consis-
tent, and predictable,” Excellus says it will 
lower the cost of select insulin products to 
a maximum copay of $30 through the de-
ductible, initial, and coverage-gap phases 
on select Medicare Advantage direct-pay 
plans.

CMS says this program will save 
Medicare beneficiaries an average of $446 
in annual out-of-pocket costs for select 
insulins, or more than 66 percent, relative 
to their average cost-sharing today. 

“Out-of-pocket costs can fluctuate one 
month to the next because of the different 
phases in the Part D prescription drug 
benefit. This program provides Medicare 
members with a set copay for their insu-
lin from the beginning of the plan year 
through the coverage gap,” Mona Chitre, 
chief pharmacy officer and VP of integrat-
ed clinical strategy at Excellus, said in the 
release.

“Ensuring a consistent co-pay for mem-
bers can lead to better adherence, and 
taking medication as directed can result 
in better health outcomes.”         

Excellus says new programs 
will help members deal with 
diabetic-medication costs  
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Excellus BlueCross BlueShield (Excellus BCBS) says it will 
introduce three programs to reduce the cost of diabetic 
medications for members in 2021. The Rochester–based 
health insurer operates an offi  ce in DeWitt.

Solvay Bank would like to honor the memory
of a valued member of our

Board of Directors, Lon Frocione.

“We are deeply saddened by Lon’s passing,”
said Paul Mello,

Solvay Bank President and CEO.
“Lon’s visionary leadership and dedication
to the bank will be greatly missed. His

insight and stewardship over the years was
an invaluable contribution to our success.”

Mr. Frocione was appointed to the Board in
July of 1976. He remained an active

member until his death on October 21, 2020.
He was the owner and founder of Deli-Boy
Inc., a successful regional food distribution

company headquartered in Syracuse.

In Rembrance

Bassett Healthcare Network 
appoints additional members 
of executive leadership group          
BY ERIC REINHARDT
ereinhardt@cnybj.com

COOPERSTOWN — Bassett Healthcare 
Network has appointed three additional 
members of its executive leadership team.

Bassett on Nov. 3 announced the ap-
pointments of Dr. Reginald Knight as chief 
physician executive and Denise Robinson 
as chief nurse executive. Bassett also an-
nounced the appointment of Corey Heller 
as its senior VP and chief people and di-
versity officer in an Oct. 20 news release.

Dr. Tommy Ibrahim, who took over as 
president and CEO of Bassett Healthcare 
Network in July of this year, has been 
undertaking a “systematic restructuring 
of the organization as he works toward 
the implementation of a new network 
operating model and system-wide trans-
formation,” Bassett said.

Reginald Knight
Dr. Knight began his new role on Nov. 

2. In his role, and in close partnership 
with the chief nurse executive, Dr. Knight 
will “drive physician engagement, per-

formance and alignment” 
with the network as well as 
service-line development 
to ensure quality care, re-
duction in clinical variation, 
improved access, and an 
optimal patient experience. 
Additionally, Knight has 
been a “driving force” behind Bassett’s 
current diversity efforts and will be part-
nering with Heller to “continue to enhance 
Bassett’s culture around diversity, equity 
and inclusion,” the organization said.

Knight has served as VP of medical 
affairs at A.O. Fox Hospital in Oneonta for 
more than five years and is the director of 
Bassett’s Spine Care Institute. He holds a 
bachelor’s degree from SUNY Oneonta, 
a master’s in health-care administration 
from Capella University, and received his 
medical doctorate from SUNY Upstate 
Medical Center. 

Denise Robinson
In her role, Robinson will oversee de-

SEE BASSETT, PAGE 6B4

Knight

http://www.solvaybank.com
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How to fix it

L ooking for your next executive job?
 Today, so many are and often-
 times it just doesn’t seem to be 

working. It may be 
time to evaluate and 
see if perhaps you are 
not effective in your 
search because of 
something that you are 
doing or not doing. You 
might discover that 
your pandemic fatigue 
is leading to a negative 
attitude and that is hav-
ing an adverse conse-
quence on your search. 

You might not even recognize that it is, so 
here are six signs of trouble to consider 
and the solutions to fix them.

You hesitate to reach out to people 
you know to network and connect. 
You have solid experience at reputable 
companies that have strong corporate 
alumni. Additionally, you graduated from 
top-tier universities that give you access 
to incredible college alumni. Yet you don’t 
call these people you have paid for the 
opportunity to know and worked so hard 
to be connected to directly and indirectly. 
Why? Maybe you worry you won’t mea-
sure up to whom you are reaching out. It’s 
possible you imagine that you are afraid 
they won’t want to help you because you 
aren’t worthy of the help. Many times this 
hesitation is fear and it hinders moving a 
job search forward.

Solution: Realize no one is immune 
from a career setback or a career hiccup 
—particularly in a pandemic. Your net-
work — people you know and people you 
don’t know — are there to connect you 
to opportunity. But you must do the work 
for those connections to happen. And it’s 
important to also know too that you are 
worthy of it. So get out there and start 
reaching out more.

You don’t ask for help. Many of us 
are competitive people. We believe we 
have the ability to pull ourselves up by our 
bootstraps and plow through whatever 
obstacles are in our way all by ourselves. 
That is until we can’t. And during the 
pandemic with even more challenges, it 
can be especially trying. Sometimes we 
get to a point where we do actually need 
help, but our upbringing and conditioning 
subliminally tells us it is weak to ask. We 
think people will think we are not good at 
what we do if we ask — and that fear is 
compounded by the vulnerability of being 
in a position of looking for a new job.

Solution: Acknowledge that it’s human 
to not know all of the answers. Look back 
at your career at all of your wins — you 
most likely did not accomplish all of those 
all by yourself and you invoked the help 
of others in some capacity. We are often 
better when we pool the brain power of 
others collaboratively with our own knowl-
edge and abilities. 

You resist formal and informal 
instruction that you know will help 
you. Have you signed up for training or 
executive-coaching programs, either on 
your own or through your employer, and 
not followed the guidance of the coach or 
consultant brought on for your profession-
al development? This is often a big sign 
of self-sabotage done by those who don’t 
believe they are worthy of what they’re 
receiving or will receive as a benefit of the 
training. During this crisis, there seems to 
also be more training required because of 
the different nature of working remotely 
and the changes happening in the mar-
ketplace. This obviously can cause even 
more stress.

Solution: Check your ego at the door. 
Listen to the guidance and advice you are 
receiving from the person you hired to 
help you or that your company is funding 
to assist you. Attempt to put it into practice 
and try it more than once if it doesn’t go 
smoothly the first time. Pushing yourself 
outside your comfort zone will expand the 

boundaries of your comfort zone, which 
equals growth.

You look for problems instead of 
focusing on solutions. Do you feel heavy 
by everything that is going wrong at work? 
Are you someone who pokes holes in ev-
erything that comes across your laptop? 
Have you lost the ability to see how some-
thing can work because you seem to zero in 
only on how something can’t work? If these 
questions resonate with you, you may be 
resisting success by only pointing out what 
the problem is, instead of seeking the solu-
tion. In a job search, this mental albatross 
can look like thinking no one wants to hire 
you since you were rejected by one oppor-
tunity. Or another example is assuming that 
no one will help you since you sent out a few 
emails that no one replied to (and you won’t 
acknowledge that you could have written 
those emails more effectively).

Solution: When faced with a problem, 
pause and think: “How can I make this 
work?” This may sound like an oversim-
plified response, but shifting your mindset 
regarding how you can make things work 
versus only focusing on how it can’t work 
is a small shift that can have massive 
results in how you tackle setbacks and 
obstacles. When done consistently, you 
can even develop a reputation and track 
record as the person in your network who 
figures out the solution — and this is a 
coveted place to be. Be the solution during 
this pandemic, which allows you to stand 
out among your peers.

You make small problems into 
bigger obstacles. Mistakes happen and 
problems occur. Vendors, clients, employ-
ees, and managers all have situations not 
go smoothly. There are people who make 
problems go away and then there are 
those who make problems bigger.

Which person are you? Looking back 
on some recent obstacles you have ex-
perienced — do you make them bigger 
than what they need to be? Examples of 
this, which can adversely affect your job 
search include being extremely hard on 

yourself for replying in a not-so-perfect 
way in a job email or making a misstep on 
an interview.

Solution: Keep your problems right-
sized so you can assess them objectively 
to determine the right course of action for 
the quickest solution. Frankly, mistakes 
that happen in the interview process can 
give you an opportunity to show how you 
handle problems and think on your feet, 
which can be a chance to impress a hiring 
manager. In fact, how you handle the mis-
take can often speak volumes more to a 
hiring manager than the perfect answer to 
a predictable interview question. It allows 
the interviewer to see what you are made 
of in your instinctive core.

You don’t have results from your 
job search and you believe it’s what 
you deserve. When people have low 
self-esteem, and they don’t have results 
they want from their job search, the end 
result can be a compound of them feeling 
it’s what they deserve. And then it can spi-
ral from there. This is especially happen-
ing more today with the isolation people 
experience during the virus crisis.

Solution: When this happens, and it can 
happen to anyone, imagine the dearest 
people in your life coming to you with this 
comment about themselves — you would 
reassure them they are wrong in their 
assumption of their self-worth and give 
them examples that counter this self-de-
feating notion. Speak to yourself the way 
you would speak to others. And I suggest 
taking an extra step and setting up a sup-
port circle of a few choice people you trust 
that can give you the concrete examples of 
your worthiness when you need it most. 
When you see how you contribute to the 
lives around you, you will gain your mo-
tivation to resurge your job-search effort 
and get traction.

Now is the time to start taking aggres-
sive action to overcome your pandemic 
fatigue and negative attitude. These tips 
and solutions should help.          

Lisa Rangel is founder and managing di-
rector of Chameleon Resumes LLC (https://
chameleonresumes.com/), an executive ré-
sumé writing and job-landing consulting 
firm. A Cornell University graduate, she is 
a certified professional résumé writer, job 
landing consultant, and recruiter. Rangel 
was also a paid moderator for LinkedIn’s 
premium groups for eight years. 

6 Signs Your Pandemic Fatigue is 
Sabotaging Your Executive-Job Search

LISA 
RANGEL 
Viewpoint

livery of nursing and clini-
cal care across the Bassett 
system, establish a strategy 
and vision for patient care, 
advise on all aspects of nurs-
ing policy and practice, and 
pursue Magnet designation, 
a recognition program oper-
ated by the Silver Spring, Maryland–based 
American Nurses Credentialing Center. 

She will work closely with network and 
physician leaders to drive clinical transfor-
mation and develop and implement new 
patient-care models and best practices, 
Bassett said.

Most recently, Robinson served as chief 
nursing officer at Loma Linda University 

Medical Center in California. She has 
more than 20 years of experience in nurs-
ing management focusing on quality and 
patient safety initiatives, staff engagement, 
and patient satisfaction. 

Robinson holds a bachelor’s degree 
in nursing from Skidmore College in 
Saratoga Springs, a master’s degree in 
public health from Columbia University, 
and is a graduate of the doctor-of-nursing 
program at Case Western University. She 
begins her tenure at Bassett on Nov. 16.

Corey Heller 
Heller is a human resources (HR) ex-

ecutive with “diverse and extensive lead-
ership experience” within and outside of 

health care, Bassett said. 
He began his new role with 
the organization on Oct.19. 

In this newly created 
role, Heller will have lead-
ership responsibility for 
the strategic planning and 
execution of HR activities 
and initiatives across the Bassett network. 

He will lead the development of an 
integrated HR service-delivery model to 
drive system-wide efficiency and consis-
tency. Heller will also develop a formal 
structure for “cultivating a culture” of 
diversity, health equity and inclusion, and 
“embedding these principles” in the day-
to-day work of caring for each other and 

the patients and communities served by 
Bassett Healthcare Network, the organi-
zation said.

Prior to joining Bassett, Heller most 
recently served as senior director of 
human resources and shared services for 
United Health Services in Binghamton. 
He previously held executive-level HR 
positions as chief human resources offi-
cer with Uniform Advantage Brands in 
Florida; Intermountain Healthcare in Salt 
Lake City, Utah; Florida Blue (BCBS); 
and Baptist Health South Florida, among 
others. Heller earned a master’s degree 
in industrial labor relations from Cornell 
University and bachelor’s degree from 
Hamilton College in Clinton.         

BASSETT:  Dr. Tommy Ibrahim, president and CEO, has been undertaking a systematic restructuring of the organization         Continued from page 5B

Robinson Heller
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O n Oct. 20, the New York State
 Department of Labor released
 its long-awaited Guidance on Paid 

Sick Leave (PSL). Although the guidance 
provides some clarity for employers, it also 
leaves many questions unanswered. The 
following is a summary of some the infor-
mation provided by the guidance. 

Employee/employer: For purposes of 
PSL, the guidance defines employee as “any 
person employed for hire by an employer 
in any employment.” Per the guidance, this 
includes employees who work less than 
full-time, and encompasses seasonal and 
likely temporary and per-diem employees 
as well. The guidance also clarifies that all 
employers, including nonprofit entities and 
employees of domestic workers, must com-
ply with PSL. The only types of employers 
not required to comply with PSL are federal, 
state, and local government employers.

Frontloading PSL for part-time em-
ployees: The guidance provides that em-
ployers may frontload PSL for a part-time 
employee based on the hours the employee 
is anticipated to work in the upcoming year 
at an amount that equals at least the amount 
the worker would have received if the em-
ployee was granted one hour of leave for 
every 30 hours worked. Importantly, unless 
an employer frontloads all 40 or 56 hours 
for a part-time employee, the employer con-
tinues to be obligated to track the part-time 
employee’s hours of work after the leave is 
frontloaded. Per the guidance, employers 
must continue to track an employee’s hours 
so that the employer can allow the worker 
to accrue leave if the employee works more 
hours than initially anticipated by the em-
ployer. In this scenario, an employee would 
be able to accrue leave until reaching 40 or 
56 total hours.

Accrual: The guidance establishes that 
employers need only grant their employees 
up to 40 or 56 hours of sick leave (dependent 
upon employer size), even if the employee 
would accrue more than that amount during 
the course of a year using the one hour 
granted for every 30 hours worked accrual 
method set up by the statute. 

Carryover: Unfortunately, the guidance 
does not allow employers to cap the num-
ber of unused PSL hours that an employee 
may carry over between calendar years. 
Rather, the guidance states that employees 
may carry over any available, unused PSL 
between years. However, regardless of the 
amount of leave carried over, employers 
may restrict employees from using more 
than 40 or 56 hours of leave per calendar 
year. The guidance recognizes that this may 
result in the employee maintaining a sick-
leave balance in excess of the amount the 
employee is permitted to use in a given cal-
endar year. The guidance does not address 
whether employers who frontload leave are 
exempt from the carryover requirement, as 
is the case under the New York City Earned 
Sick and Safe Time Act.

Use: The guidance states that employ-
ees may use PSL for routine medical, den-
tal, or vision appointments, whether or not 
a medical condition has been diagnosed. 
Employers, per the guidance, do not have 
to allow employees to use PSL for bereave-
ment purposes.

Rate of pay: Per the statute, an employ-
ee must be paid at the employee’s “regular 
rate” for PSL. The guidance does not define 
this term, but does provide that lost tips/
gratuities do not have to be included in the 
regular-rate calculation as long as employ-
ees are paid their normal rate of pay or the 
applicable minimum wage, whichever is 
greater.

Other leave laws: The guidance pro-
vides that if an employer allows employ-
ees to use PSL while using paid family 
leave (PFL), employees may elect to do so. 
Electing this option may allow employees 
to receive full wages during this period, but 
employees cannot receive more than their 
full wages while receiving PFL benefits. 
Moreover, PSL and Westchester County 
leave for domestic workers will accrue both 
PSL and the county leave. 

Miscellaneous: The guidance also sets 
forth the following:

• Employers may not impose a waiting 
period for accrual or use of PSL.

• Seasonal employees who “maintain an 
ongoing relationship with their employer 
maintain their leave accruals through such 
breaks in employment.”

• Employees who telecommute only 
accrue sick leave for the hours that they 
physically work in New York state. 

• Employers who are physically located 

outside the state must provide sick leave to 
employees who telecommute for the hours 
those employees work in New York. 

• Employers may have a policy that 
allows employees to donate leave to other 
employees, as long as making the donations 
is voluntary.

The guidance leaves many questions 
unanswered. Among them, the guidance 
does not precisely address how employers 
are to count their employees for purposes 
of determining whether they must provide 
40 or 56 hours of leave, although it does 
state that employees at multiple facilities 
located within New York are to be counted 
as part of one company. The guidance also 
does not address whether employers can 
require documentation from an employee 
sufficient to justify the employee’s need for 
the leave. Furthermore, while the guidance 
does allow employers to require notice 
prior to the use of PSL, it does not set forth 
parameters for the notice-time period. The 

guidance also leaves unanswered questions 
regarding incorporation of paid sick leave 
into existing collective-bargaining agree-
ments and existing paid-leave policies.       

Theresa E. Rusnak is an associate attorney 
in the Rochester office of Syracuse–based 
Bond, Schoeneck & King PLLC and Kerry 
W. Langan is a member (partner) in Bond’s 
Syracuse office. This viewpoint article is 
drawn from an Oct. 21 post on the firm’s New 
York Labor and Employment Law Report 
blog. Contact Rusnak at trusnak@bsk.com 
and contact Langan at klangan@bsk.com
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