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11%

A great deal

58%

Not at all

Not much

22%

9%

A fair amount

https://www.cnybj.com/news-email-alerts/
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$9,370* health plan refund?
Now, that’s refreshing.
It’s possible with a UnitedHealthcare Level Funded health plan —built to help your New York small 
business get back to business faster. Level funded plans are based only on your plan participants, so if
their medical claims are lower than expected, your health plan may get a surplus refund* at year-end.

Our Platinum agencies can help you with the details and give you a quote.

Yep, that’s a real number. Among the 36% of UnitedHealthcare’s level funded business customers nationwide who received a refund, the average refund was $9,370. UnitedHealthcare internal reconciliation analysis, April 1, 2020 through March 31, 2021. Please consult a 
tax and/or legal advisor to determine if, by receiving this refund, there are any restrictions or obligations. Surplus refund available only where allowed by state law.

Administrative services provided by United HealthCare Services, Inc. or their affiliates, and UnitedHealthcare Service LLC in NY. Stop-loss insurance is underwritten by All Savers Insurance Company (except CA, MA, MN, NJ and NY), UnitedHealthcare Insurance Company in 
MA and MN, UnitedHealthcare Life Insurance Company in NJ, UnitedHealthcare Insurance Company of New York in NY, and All Savers Life Insurance Company of California in CA.

* 

B2B   EI UANY16   9/21   © 2021 United HealthCare Services, Inc. All Rights Reserved.   21-840984 

������������������������������
�����������������
BY ERIC REINHARDT
ereinhardt@cnybj.com

SYRACUSE — The state says electric-ve-
hicle charging units are now available at 
one Syracuse Mirabito convenience store 
and will soon be available at an upcoming 
Mirabito location in a Syracuse suburb.

New York State hopes that adding more 
charging stations will “encourage more New 
Yorkers to drive electric vehicles (EVs).” 

The Mirabito store at 415 E. Brighton 
Ave. has four stations that are currently 
open for use. The store serving the north-
ern Syracuse area at 414 Seventh North 
St. in Salina — which is currently under 
construction — has three stations that will 
be available in late October. 

Mirabito is a family-owned and operated 
energy retailer based in Binghamton that 
operates more than 100 gas station/conve-
nience stores throughout Central New York.

Mirabito will have a total of 19 char-
gers at five sites, including Castle Creek 
and Binghamton. An Oneonta site opened 

in May. The New York Power Authority 
will construct, own, and operate the EVolve 
NY charging network in coordination with 
Mirabito site hosts. 

“The goal of our partnership with NYPA and 
EVolve NY is to help provide New Yorkers with 
the charging station options they need to con-
fidently drive electric vehicles,” Joe Mirabito, 
CEO of Mirabito convenience stores, said in a 
release. “We support and understand the impor-
tance of reducing carbon emissions and appre-
ciate the opportunity to be part of the solution. 
Working together on projects like these will be 
key to moving the mission forward.” 

EVolve NY will have installed near-
ly 100 chargers across New York by the 
end of 2021, which will give the state the 
third-largest, open access (available to all 
EVs) 150kW+ fast charging network in the 
U.S. After this EVolve NY buildout phase is 
complete, New Yorkers will be able to drive 
any EV across the state using fast chargers 
capable of recharging their vehicles in 15-to-
30 minutes located every 50 miles or less, 
according to the state.            n

�����������������
��������������������

SYRACUSE — An aquarium that will 
be a magnet for tourists and boost eco-
nomic development is in the Syracuse 
Inner Harbor’s future if Onondaga County 
Executive Ryan McMahon has his way.

The proposed 2022 budget that 
McMahon outlined Oct. 5 includes an 
$85 million aquarium project at the 
Syracuse Inner Harbor. 

“We’ve been working on this in part-
nership with our parks department, our 
zoo, and the Central New York Regional 
Planning [and Development] Board for 
months,” McMahon said Oct. 4 in an-
nouncing the project at the Inner Harbor. 

The plan was included in McMahon’s 
county-budget address the next day before 
the county legislature.

“In this budget, we are seeking $35 mil-
lion to construct an aquarium at the Inner 
Harbor of Syracuse. I will come back to this 
body for an additional $50 million of 2021 
surplus funds in 2022,” the county executive 
said in prepared remarks for the budget 

address. “As usual, we did our homework 
to make sure this project was viable. We 
solicited a professional, independent market 
analysis and the results were nothing short 
of astounding,” he added.

The aquarium project would result in 
hundreds of good-paying trades and con-
struction jobs; hundreds of permanent 
jobs; and a “catalyst for development” 
in the Inner Harbor neighborhood, per 
McMahon. The aquarium project would 
have a private operator and function as a 
public-private partnership.

Fayetteville–based COR Development 
Co. LLC currently owns the four acres of 
land where crews would build the aquari-
um, but McMahon said Onondaga County 
has negotiated terms to “hopefully close on 
this land, so it’ll be owned by the county.” 

The county executive is hopeful that 
crews could begin construction on the 
project in late 2022 but he’s unsure of when 
the project might finish. 

“This is big,” Syracuse Mayor Ben 
Walsh said to begin his remarks at the 
Oct. 4 event. “And it’s a long time com-
ing.”                                                          n
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:: business journal index ::

Featuring stocks of local interest 
shown every weeknight on 

Spectrum News
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ALBANY — New York realtors sold 14,808 
previously owned homes in August, up 
nearly 17 percent from 12,663 homes sold 
in August 2020.

However, pending sales in August fell 
about 8 percent, indicating closed sales 
could take hit in upcoming months.

The data comes from the New York State 
Association of Realtors (NYSAR)’s August 
housing-market report issued Sept. 22.

“The number of homes sold has risen 
for 12 consecutive months in year-over-
year comparisons despite a continuation 
of low inventory across the Empire State,” 
NYSAR said in the housing report.

����������
Pending sales totaled 15,357 homes in 

August, a drop of 8.4 percent from the 16,766 
pending home sales in the same month in 
2020, according to the NYSAR data.

The constrained supply of homes for 

sale continued push home sales up sharply.
The August 2021 statewide median sales 

price surged 30 percent to $395,000 from 
$304,000 a year ago.

The months’ supply of homes for sale 
at the end of August stood at 3.2 months, 
down 36 percent from 5 months a year 
prior, per NYSAR’s report. A 6 month to 
6.5 month supply is considered to be a 
balanced market. 

The number of homes for sale totaled 
43,106 in August, a decline of about 21 per-
cent compared to August 2020.

���������������������
Realtors in Onondaga County sold 562 

previously owned homes in August, up 
about 1 percent compared to the 554 sold in 
the same month in 2020. The median sales 
price rose about 5 percent to more than 
$195,000, up from $185,000 a year earlier, 
according to the NYSAR report.

NYSAR also reports that realtors sold 
196 homes in Oneida County in August, up 
about 9 percent compared to the 180 sold 

during August 2020. The median sales price 
increased about 8 percent to more than 
$177,000 from nearly $165,000 a year ago.

Realtors in Broome County sold 199 
existing homes in August, down about 2 
percent from 204 a year ago, according to 
the NYSAR report. The median sales price 
rose about 21 percent to $160,000 from 
nearly $132,000 a year ago. 

In Jefferson County, realtors closed on 

148 homes in August, down less than 1 per-
cent from 149 a year prior, and the median 
sales price of $203,000 is up about 11 per-
cent from $182,000 a year ago, according 
to the NYSAR data.

All home-sales data is compiled from 
multiple-listing services in New York state 
and it includes townhomes and condomini-
ums in addition to existing single-family 
homes, according to NYSAR.                      n
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ALBANY — The New York State 
Department of Health (DOH) allowed 
more than $1.5 billion in improper 
Medicaid payments over a period of sever-
al years due to errors in its billing system 
and may have exposed patients to un-
qualified and uncredentialed health-care 
providers.

That’s according to three reports re-
leased in August by State Comptroller 
Thomas P. DiNapoli.

“Troubling errors like the ones rou-
tinely identified by my auditors are ex-
tremely costly. They can also put patients 
at risk,” DiNapoli said in announcing the 
reports. “By not fixing problems with the 
Department of Health’s eMedNY system 
and other issues, hundreds of millions of 
dollars more in taxpayer dollars could be 
misspent and unqualified providers could 
continue to treat Medicaid patients. The 
department must act on our recommen-
dations and address these shortfalls, so 
Medicaid recipients receive the level of 
care they deserve, and taxpayers’ dollars 
are spent effectively.” 

For the state fiscal year that ended 
March 31, 2020, New York’s Medicaid pro-
gram had about 7.3 million recipients and 
Medicaid claim costs totaled $69.8 billion.

The Affordable Care Act and federal 
regulations mandate that state Medicaid 
agencies require all ordering and refer-
ring physicians and other professionals 
providing services through the Medicaid 
fee-for-service program to be enrolled as 
participating providers and their National 
Provider Identifiers (NPIs) to be includ-
ed on Medicaid claims. This screening 
and provider-enrollment process seeks 

to improve the efficiency 
of the health-care system 
and help to reduce fraud 
and abuse. It’s supposed to 
also help ensure the quali-
ty of services and protects 
public health by validating 
that providers have the ap-
propriate credentials to provide services 
and are not prohibited from participating 
in the Medicaid program by the federal 
government.

In his first report, DiNapoli’s auditors 
found that a significant number of claims 
were paid even though they did not have 
a proper NPI to ensure the ordering, pre-
scribing, referring, or attending provider 
was properly qualified or credentialed, 
creating a risk for patients. Processing 
weaknesses in eMedNY, the Medicaid- 
claims processing and payment system, 
allowed $1.5 billion in payments for 
Medicaid clinic and professional claims 
without an appropriate NPI.

For example, some claims contained 
NPIs of providers who were not enrolled 
in Medicaid, while other claims did not 
contain an NPI at all.

Auditors also found $57.3 million in 
payments for pharmacy claims that did 
not contain an appropriate prescriber NPI 
and $19.4 million in payments for claims 
that contained an NPI but, according to 
regulations, should not be included on 
Medicaid claims or that should be further 
reviewed by DOH due to past misconduct.

DiNapoli’s office made a series of rec-
ommendations for the DOH to implement 
to avoid these kinds of errors in the future. 
DOH “officials agreed with the audit rec-
ommendations and said actions will and 
have been taken,” the comptroller’s office 
said.           n

DiNapoli

CLOSED SALES PENDING SALES NEW LISTINGS

https://spectrumlocalnews.com/nys/central-ny
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AUBURN — Up until now, Stephanie 
McCall — owner of Quilts By Commission, 
LLC of Auburn — has created custom 

quilts as a one-woman 
show. However, COVID 
shutdowns made her 
re-imagine her custom-
ers’ experience. 

While the part of 
McCall’s business that 
required in-person 
consultations suffered 
early in the pandemic, 
she was able to adapt 
by changing her proce-
dures. She reorganized 
her processes and no-

tified her customers so that they would be 
aware that she was doing the best she could 
to keep their product(s) safe. Sometimes 
that meant reaching out, one-by-one, to 
customers so that they knew that it was 
personal, and not just a paycheck for her. 

“Acting like I’m not post-COVID helps me 
to keep clients’ projects safe and organized. 
I’m still wearing masks in my business, and 
letting my customers take the lead with how 
their project is handled. If that means a little 
(or a lot) of extra time, I’m making sure that 
as I move forward, I’m being conscious of 
others and how they interact with me in my 
business,” McCall explains.

While McCall was doing that, on top of her 
regular workday, she started giving back to 
her community. She used her skills to help 
local essential workers by creating 40 CDC-
compliant medical masks a day for three days. 
Stephanie also organized an event where she 
and 15 volunteers created a twin-sized quilt 
as a welcoming gift for the eventual owner 
of a Cayuga County Habitat for Humanity 
house. While she took philanthropic action to 
be charitable for charity’s sake, she could not 
deny the good PR that came with her altruis-
tic acts. “I didn’t seek out the reporters, they 
came to me. I just kept doing what I was doing 
and doing it the best I could.” McCall explains.

In 2020, Quilts By Commission flour-
ished — generating a 220 percent increase 
in revenue. 

“It was all about being in the right niche 
at the right time. It was important that I had 
a solid client base, a simple-to-use website, 
and consistent social-media posts,” McCall 
says in attributing her results. “My busi-
ness works with people in my industry and 
everyone else. I make the process to gain 
my products easy, with exceptional custom-
er service, and attention to personal details 

for each client.”
McCall says she found that the trust she 

had in her Small Business Development 
Center (SBDC) advisor, who I was fortunate 
to be, was instrumental in expanding her 
business. “In the artisan field, I’m protective 
of my work and my ideas. I try to be unique 
with my approach to selling and marketing,” 
McCall says. “I was confident that the rela-
tionship with Keyona was protected and that 
I could bounce ideas and future plans off her 
without worry that it would show up locally 
in other businesses. I also appreciated the 
market research that was available through 
the SBDC. I was able to understand the local 
and national market better, which helped me 
focus on the areas that were trending.”

Even during the worst of the shutdowns, 
McCall found creative ways to continue to 
network. Stephanie began to make con-
tacts via Zoom, as we all quickly learned 
how to navigate business in a virtual world. 

“When we were all hibernating in our 
homes, I Zoomed with other local business 
owners in my industry and we made a 
focus group that lifted us up,” Stephanie 
says. “We bounced ideas off each other 
for our specific niches and we didn’t feel 
so alone. I wouldn’t have learned the value 
of brainstorming if it weren’t for Keyona. 
This Zoom group still exists and is a lifeline 
for me when I have questions or concerns 
about something in our industry.”

Quilts By Commission has seen so 
much growth over the four-plus years of 
McCall working with her advisor at the 
SBDC at Onondaga Community College, 
that it is easy to forget that she started out 
as a home-based business. 

“I started with less than $200 in tools 
and grew my business into a full-time po-
sition (and then some). I made slow and 
smart decisions early on, I gathered people 
around me that uplifted and supported me, 
and I ignored the naysayers,” says McCall. 
“If you own a business and feel like you’re 
alone, then gather a team of friends or 
colleagues, buy them coffee or dinner, and 
beg them to listen to your ideas. The cul-
ture surrounding your business is where 
you want to start to gather your customers, 
think big, and think about what they need. 
Everyone loves someone who can help. If 
you make or do a thing that lots of people 
need then you are poised for success.” 

Quilts By Commission has moved out 
of McCall’s converted garage and into a 
1,341-square-foot space at 53 Genesee St. 
that is three times bigger. The business 

held a grand-opening event on Sept. 18. 
McCall has added many new services and 
products, as well as a gallery of finished 
work to purchase that she has curated from 
local professionals and advanced crafters. 

Tired of being a one-woman show 
Stephanie is contracting others in her field 
and working with semi-professionals to help 
with orders. “I’m personally booking proj-
ects into May 2022, so it is definitely time 
to bring more hands to the table. After six 
years, I finally found funding for a machine 
that will almost double my output — this 
is my first hire. But I plan to be hiring an 
assistant before the holidays so that I can 
continue to scale the business,” she said.

With 97 Shops in New York state that are 
in her industry, it can be hard to stand out. 

McCall uses creative techniques, that she is 
constantly adding to, to pique the interest of 
potential customers. But the core of her busi-
ness is solid workmanship, a tried-and-true 
process, personalized customer service, and 
creativity in everything she does.

Check out the Quilts By Commission 
website at: www.stephaniemccallquilts.com.

Advisor’s Business Tip: You may 
have a vision of what you want your busi-
ness to be eventually, but there are a lot of 
factors to consider. Sometimes it is best to 
work within your means to get started and 
build your vision gradually.         n

Keyona Kelly is a certified business advisor 
at the SBDC, located at OCC. Contact her at 
k.r.kelly@sunyocc.edu
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Learn about the forward-thinking 
that has fueled momentum 
throughout our community.
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For tickets go to:
www.DowntownSyracuse.com/FallProgressBreakfast

Featured topic 

Investing in our Community

ONONDAGA — The Onondaga 
Community College (OCC) Foundation 
recently announced it welcomed nine new 
members to its board of directors during its 
September meeting. 

The mission of the OCC Foundation is to 
raise, administer, and invest funds for OCC 
student scholarships, programs, and proj-
ects that support the success of the college 
and its students.

The nine new board members are:
• Me’Shae Brooks-Rolling — executive

director of the Upstate Minority Economic 
Alliance and franchise owner/operator of 
EventPrep

• Tony DelVecchio — VP and team lead-
er at M&T Bank

• Ethan Gilbert — partner and financial ad-
visor at Rockbridge Investment Management

• Ellion Magsino — an OCC student
representative. He’s a 2020 graduate of 
Chittenango High School, who is in the math-
ematics and science degree program at OCC

• Nicole Osborne — an associate with
the Education Strategy Group

• Juanita Perez-Williams — executive
director of integrated services for the New 
York State Workers Compensation Board

• Paul Reichel — an attorney at Bond,
Schoeneck & King PLLC

• Aria Sherman — an OCC student rep-
resentative majoring in health studies

• Jason Terreri — executive director of
the Syracuse Regional Airport Authority

Each new board member will serve a 
three-year term, except for the student rep-
resentatives, who will each serve for one 
year, OCC said.          n

��������������������������
�����������������

http://www.downtownsyracuse.com/fallprogressbreakfast


I
CNYBJ.COM

THE CENTRAL NEW YORK BUSINESS JOURNAL    I   OCTOBER 11, 2021

THE LIST
��������������������������
������������������
�
	�������
�		
�����������������������

���������
	����������������������������������������������
��������������� �������������
���������������������������������������
��������

��������������
��������������������������������������������
������������ ��������������������������������
����������������������������������������
����������������� ������� ���������������
�������� ��������������������������������
�������������������������������The Business 
Journal����������������������������������������
�������������������������������������������
������������������������������������ ������
��������������������������� ����������������
��������������

������������������������������������� ���
������ �������� �����������������������
�����������������������������������������
 ������� ��������������������������� �������
�����������������

HEALTH-INSURANCE PROVIDERS SERVING CNY
Listed Alphabetically

Rank

Name
Address
Phone/Website

For
Profit(FP)/Nonprofit

(NP) Status

No. of
Statewide
Members

Small Business
Marketplace

Qualified Plan
Available in CNY? CNY Counties Covered Key Executives

Year
Estab.

.
Capital District Physicians' Health Plan,
Inc. (CDPHP)
500 Patroon Creek Blvd.
Albany, NY 12206
(518) 641-3000/cdphp.com

NP 242,817 Y Broome, Chenango,
Herkimer, Jefferson, Lewis,

Madison, Oneida, St.
Lawrence, Tioga

Dr. John Bennett, President &
CEO

1984

.
EmblemHealth
5015 Campuswood Drive, Suite 2
East Syracuse, NY 13057
(315) 432-0198 /emblemhealth.com

NP 3,000,0001 Y N/A Karen M. Ignagni, President &
CEO

1937

.
Excellus BlueCross BlueShield
333 Butternut Drive
Syracuse, NY 13214
(315) 671-6400/
ExcellusBCBS.com

NP 1,500,000 N all CNY counties Eve Van de Wal, Regional
President, Utica Region
Jessica Renner, Regional

President, Southern Tier Region
Mark Muthumbi, Regional

President, Central New York
Region

1936

.
Fidelis Care
5010 Campuswood Drive
East Syracuse, NY 13057
(315) 437-1835/fideliscare.org

NP 1,700,000 N all CNY counties David P. Thomas, President &
CEO

1993

.
Molina Healthcare of New York, Inc.
5232 Witz Drive
North Syracuse, NY 13212
(844) 879-4400/molinahealthcare.com

FP - N Broome, Chenango,
Cortland, Onondaga,

Oswego, Seneca, Tioga,
Tompkins

Joe Zubretsky, President & CEO 1980

.
MVP Health Care
333 West Washington St.
Syracuse, NY 13202
(800) 825-5687/
mvphealthcare.com

NP 700,0002 Y Broome, Cayuga, Chenango,
Cortland, Herkimer,

Jefferson, Lewis, Madison,
Oneida, Onondaga, Oswego,

Seneca, Tioga, Tompkins

Christopher Del Vecchio, CEO 1983

.
UnitedHealthcare
2363 James St.
Syracuse, NY 13206
(315) 433-5880/uhc.com

FP - N Broome, Cayuga, Chemung,
Chenango, Herkimer,

Jefferson, Lewis, Madison,
Oneida, Onondaga, Oswego,
Seneca, St. Lawrence, Tioga

Dan Bernardette, CEO,
UnitedHealthcare Community

Plan of New York

1977

W hen you meet highly effective
leaders in the business com-
munity, you will often find that

they have played a mu-
sical instrument. This 
could mean anything 
from four years of 
piano lessons with the 
neighborhood teacher 
in elementary school, 
all the way up to earn-
ing a four-year degree 
in music before enter-
ing another field. 

According to the 
National Association for Music Education 
(NAfME), music provides important ben-
efits to future leaders, including the fol-
lowing:

• Development in creative thinking
• Teamwork
• Discipline
• Self-confidence
• And more. Check out “Important

Benefits of Music in Our Schools” at 
https://nafme.org/important-benefits-
of-music-in-our-schools/ for a full list of 
benefits.

Maureen McCarthy Tracy provides an 
excellent example of this phenomenon. 
As the VP of community and connections 
at Northland Communications, she draws 
on her musical background every day to 
successfully lead her family’s company.

McCarthy Tracy’s musical background 
is quite literal. When Maureen and her 
team began working remotely in March 
2020, she set up her home office in her 
music room. With a full grand piano 
as her backdrop, music provides a con-
versation starter to help her team stay 
emotionally connected while working re-
motely. McCarthy Tracy shared that her 
definition of leadership is “providing a 
path for others to be safe, successful, and 

happy.” Having the piano as part of her 
office helps her do this. 

Meetings with employees “often turn 
into deeper conversations about both their 
interests and my interests outside of work. 
I have barely seen most of my coworkers 
in person in the past 18 months. I am 
onboarding three new team members 
myself and we have hired over a dozen 
new employees to the Northland family 
since COVID,” McCarthy Tracy said. All 
of it has been virtual. Having time to learn 
about others’ interests whether it pertains 
to music, arts, or sports is so important to 
building these new remote experiences.” 

Talking about music helps to build the 
human connections that are necessary for 
teams to thrive.

For Maureen, though, music is more 
than just a conversation starter; it nour-
ishes what she sees as the three most 
important skills for leaders:

1. Be humble. A leader is only as
strong as the people they lean on for 
guidance and direction. It is a team who 
makes a leader.

2. Always take time to listen to both
sides of a situation. Be sure to take time 
to mentally digest before making the next 
move.

3. Never send an email when upset.
Craft your thoughts, draft the email, sleep 
on it, and revisit the following morning. 
And then, don’t send the email. Instead, 
pick up the phone and have a conversa-
tion. Email is for documentation and not 
communication; especially when some-
thing has emotion tied to it.

How does music influence the develop-
ment of these skills for McCarthy Tracy?

���������
Maureen’s early musical training re-

vealed that there are many things about 
the world that she can never know. This 

ignited her curiosity and encouraged her 
to avoid “pretending to know more than I 
do. Instead, I absorb and listen.” 

As she’s coaching new employees who 
are extremely knowledgeable in their con-
tent areas at Northland Communications, 
McCarthy Tracy adjusts to knowing 
“when I’m a resource and when I’m not. 
This helps our team with collaboration 
as we all bring different strengths to the 
conversation,” she said. 

McCarthy Tracy is an expert on the com-
munity and Northland Communications’ 
culture and history. She can lead her 
tech-savvy team to best utilize their skills 
to move the customer relations depart-
ment & community impact program for-
ward. Studying music helped Maureen 
to put her ego aside and stay in learning 
mode, knowing that it takes a great team 
with varied skills and experiences for a 
company to succeed.

�������������������������������������
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McCarthy Tracy learned to read music 
but is also adept at playing music by ear. 
She often learns a favorite tune (such as “A 
Whiter Shade of Pale”) by ear rather than 
by reading music. This has sharpened her 
listening skills as a leader. Working with 
her team, Maureen often utilizes “Reflect-
Assert-Reframe” as taught by the Culture 
Catalyst training program: Reflect — This 
is what I heard you say; Assert — This is 
what our plan is; and Reframe — Recap to 
make sure the team is on the same page. 
Maureen says that “this is parallel to my 
musical experiences, where I’ve learned 
to listen, pause to think, and then confirm 
that I’m correct in my understanding.” 

Maureen is an advocate of verbal com-
munication. Being able to listen and re-
flect in real time, much like she does 
when performing music, helps her team 

to communicate effectively through the 
many challenges they face each week.

����
������
There is another benefit to playing 

music that helps McCarthy Tracy pro-
fessionally and personally. Like reading a 
good book or watching a movie, playing 
the piano helps her to get her mind out of 
work. “Playing piano is therapy for me and 
often brings my family together.” When 
Maureen sits down to play, “it’s calming 
for the whole house, which is often so 
hectic. My daughters, husband, and pets 
will all gather nearby, and we spend a few 
moments being still together.”

Whether playing music herself or 
attending a live concert, music helps 
McCarthy Tracy to stay centered and 
mindful amidst the chaos of daily life, a 
chaos that has only increased since the 
pandemic begin in March 2020. 

How will you use music to lead your 
team forward?          n

Pam Murchison is the executive director of 
Symphoria: The Orchestra of CNY. Contact 
her at pmurchison@experiencesymphoria.org.

PAM 
MURCHISON
Music & Leadership
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7 Kitchens restaurant is 
also coming soon  
�����������������
�������������

VERONA — The men’s-clothing retailer 
Mr. Shop at Turning Stone opened at 
Turning Stone Resort Casino on Oct. 1 as 
the venue is also anticipating the opening 
of a restaurant called 7 Kitchens.

Both are part of “The Best Never Rest” 
campaign, which involves several “signif-
icant” renovations and new amenities at 
Turning Stone. 

Mr. Shop at Turning Stone
The opening represents a second Mr. 

Shop store for owner Joel Shapiro, who 
has operated the original Mr. Shop in 
the Armory Square section of downtown 
Syracuse since 1990.

The 1,600-square-foot second location 
of Mr. Shop includes men’s fashion, cus-
tom-tailored suits, business attire, casual 
wear, and accessories, per a Sept. 23 news 
release. Mr. Shop at Turning Stone also 
offers suit and tuxedo rentals and a se-
lection of accessories, including watches, 
belts, ties, and jewelry. 

Mr. Shop at Turning Stone employs six 
people, a spokesperson for the Oneida 
Indian Nation tells CNYBJ.

“We have seen from the success of The 

Commons that the unique boutique shop-
ping experience resonates with our guests 
and the opening of Mr. Shop at Turning 
Stone will be another welcomed addition 
to our roster of world-class amenities,” 
Ray Halbritter, Oneida Nation Enterprises 
CEO and Oneida Indian Nation represen-
tative, said. 

Similar to The Commons at Turning 
Stone and YBR Supply Co. at the 
Oneida Indian Nation’s YBR Casino in 
Chittenango, Shapiro will own and oper-
ate Mr. Shop at Turning Stone. In addition 
to owning the flagship Mr. Shop in down-
town Syracuse, Shapiro has served on the 
Armory Square Association and board of 

directors of the Landmark Theatre.
“Opening Mr. Shop in a world-re-

nowned destination resort like Turning 
Stone will introduce our collection of 
men’s wear to millions of guests who visit 
from all around the country,” Shapiro said 
in the Turning Stone release.

The Mr. Shop announcement is the 
latest of several significant renovations and 
new amenities at Turning Stone as part of 
its “The Best Never Rest” campaign. The 
investments include an all-new Showroom, 
renovations to event spaces such as the 
Shenendoah Clubhouse, and new venues 
including an all-new Lodge Lounge bar and 
Lodge Boardroom, Turning Stone said.

7 Kitchens 
Turning Stone Resort Casino on July 

6 released details about a new restaurant 
called 7 Kitchens, which is scheduled to 
open in early 2022. 

The “totally redesigned and reimagined 
buffet will have a contemporary design” 
with seating for more than 375 guests, mak-
ing it Turning Stone’s largest restaurant. 

7 Kitchens will combine a variety of artisan 
food prepared by Turning Stone’s culinary 
team, with a contemporary design from La 
Jolla, California–based Sixteenfifty Creative 
Intelligence. The same firm helped develop 
the resort’s TS Steakhouse, Upstate Tavern, 
and Tin Rooster, and also designed Point 
Place Casino and the newly remodeled YBR 
Casino & Sports Book, Turning Stone said. 

Turning Stone’s culinary team has cu-
rated a menu for the restaurant’s seven 
market-style stations that will feature a 
mix of new food options, while also offer-
ing “new twists on all the classics.”

“Dining at our buffet has always been 
one of the signature experiences at Turning 
Stone, and that experience is now being 
elevated to be even better with the open-
ing of 7 Kitchens,” Halbritter said. “Going 
to 7 Kitchens will be like going to seven 
different, incredible restaurants. We know 
our guests have been counting down the 
minutes until we reopen our buffet and we 
cannot wait for them to experience and taste 
everything 7 Kitchens has to offer.”        n

����������������������������
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PHOTO CREDIT: TURNING STONE RESORT CASINO Mr. Shop at Turning Stone, a men’s clothing retailer, on Oct. 1 opened for business at Turning Stone Resort Casino. It’s the second store for Mr. Shop, 
which has operated in downtown Syracuse for decades. 
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SPONSORED BY:

This special report will highlight business news 
from our area’s gaming industry. Stories could 
include news updates on major area casino 
projects, articles about new spino� or gaming-
related businesses that have emerged, tourism-
promotion initiatives for the area gaming industry, 
and the impact the area’s gaming businesses are 
having on the economy and tourism.
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SYRACUSE — TCGplayer, an online store 
for collectible trading-card games and 
more, has added a chief supply chain 
officer. 

Kristin Bauer started her 
duties Sept. 27, per a com-
pany news release.

In this newly created 
role, Bauer is responsible 
for advancing TCGplayer’s 
end-to-end supply-chain 
strategy, including oversee-

ing its fulfillment-center oper-
ations in Syracuse.

Bauer joins TCGplayer from Framingham, 
Massachusetts–based TJX Companies Inc. 
(NYSE: TJX), where she helped lead the 
company’s logistics strategy. 

She brings to TCGplayer nearly two 
decades of experience developing and 
implementing strategies for omnichannel 
retailers, including overseeing a 2 million 
square-foot distribution center at Target 
Corporation. 

“Kristin represents a new era of leaders 
who have grown up leveraging technology 
and data to impact and accelerate organiza-
tions,” Chedy Hampson, founder and CEO of 
TCGplayer, said in the release. “She [brings] 
to TCGplayer the experience and innovation 
required to scale our supply chain and ensure 
our fulfillment operations continue to be our 
strategic differentiator. I am confident that 
Kristin is the right leader to take our fulfill-
ment services to the next level.”

“I am thrilled to join TCGplayer as chief 
supply chain officer at such an exciting 
time in the company’s history,” Bauer said. 

“I look forward to working with Chedy 
and the entire TCGplayer team to enhance 
our supply chain strategy, better serve our 
customers and strengthen TCGplayer’s 
position in the hobby collectibles market.”

Bauer joins TCGplayer a few months 
after the company announced that it has 
secured $35 million in strategic financing 
from Vista Credit Partners, a subsidiary of 
Vista Equity Partners. With the financing, 
the local firm seeks to support its “continued 
rapid growth” and upcoming expansion into 
multiple new hobby-collectible categories, 
including sports cards and comic books. 

TCGplayer also recently doubled its 
physical footprint in downtown Syracuse 
and expanded its workforce to more than 
500 employees. It also created and filled 
several senior-leadership positions, includ-
ing its first-ever chief people officer, chief 
marketing officer, and chief product officer. 

“Our fulfillment center continues 
to be TCGplayer’s strategic differentia-
tor,” Hampson said. “It has tripled in size 
over the past year, helped to establish 
TCGplayer as the industry’s go-to card au-
thenticator, and transformed the way we’re 
able to serve our customers.

The CEO says he sees no signs of slow-
ing down as he looks ahead. “In fact, the 
fulfillment center is poised for imminent 
growth as we expand our offerings and 
break into new hobby collectible catego-
ries. It has never been more important that 
we ensure we take our home-grown scrap-
piness and pair it with the most innovative 
minds in the country. Under Kristin’s lead-
ership, I believe we will be best positioned 
to do just that and capitalize on the many 
growth opportunities ahead,” Hampson 
said.              n

Bauer
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VERONA — Nearly all hourly employ-
ees of the Oneida Indian Nation received 
summer bonuses in gratitude for their 
work serving customers returning to the 
Nation’s gaming, entertainment, and hos-
pitality properties.

The Oneida Nation says it paid the hour-
ly workers a total of $1.5 million in summer 
bonuses.

“Eligible employees received bonuses in 
recognition of welcoming guests returning 
for a busy summer season,” the organiza-
tion noted in a Sept. 17 news release.
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CONGRATULATIONS!
Business Innovation Award
     Air Innovations, Inc. 
Community Service Excellence Award
     Northland Communications
Family Business Leader of the Year
     Bill Rexer, President, Amrex Chemical Co.
International Development Award
     Glottal Enterprises Inc.
Multi-Generational Family Business of the Year Awards
     Feldmeier Equipment and Syracuse Blue Print Co., Inc.
Woman-Owned Family Business Award 
     Danielle Mercuri Campolito, CEO, Rise N Shine | LODED

JOIN US DEC. 2
8:30 AM  •  Embassy Suites by Hilton 

Syracuse Destiny USA
VISIT BIZEVENTZ.COM 
TO REGISTER

     Bill Rexer, President, Amrex Chemical Co.

Multi-Generational Family Business of the Year Awards

     Bill Rexer, President, Amrex Chemical Co.

Multi-Generational Family Business of the Year Awards
 Syracuse Blue Print Co., Inc.

| LODED

http://www.centerstateceo.com/events
https://www.cnybj.com/2021-family-business-awards/
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CHITTENANGO — YBR Casino & Sports 
Book has announced a new Tuesday 
night mixed bowling league at its bowling 
venue, called The Lanes at YBR.

The 11-week league starts Oct. 19 and 
can accommodate up to eight 2-player 
teams. That’s according to a Sept. 28 
blog post on the venue’s website. YBR 
Casino & Sports Book operates at 800 W. 
Genesee St. in Chittenango.

This new endeavor represents YBR’s 
first foray into bowling leagues.

Dan Jones, YBR’s director of guest ex-
perience, said the move was a nod to the 
popularity of bowling and a “celebration of 
the diversity of entertainment opportuni-
ties in YBR’s East End.” 

He added that the league also rep-

resents the shift to cooler weather and 
guests looking for fun indoor activities.

“Bowling is one of the top two or three 
participation sports in the country,” Jones 
said in the blog post. “People are get-
ting ready to move inside for the winter 
months, we have the lanes to host them, 
and we thought it was a great chance to 
create something that some of our most 
loyal guests could get behind and work 
into their weekly routine.”

Earlier in his career, Jones served 
as the general manager of the 36-lane 
Bowling Green Lanes in East Greenbush, 
near Albany, the blog post said.

Participation in the league costs $15 
per week, or $165 for the season, and the 
fees include a drink and bowling shoes. 
Participants can also bring their own if 
they have them. The season includes a 
preliminary week for handicapping pur-

poses, and three games bowled on each 
lane each week.

Unlike other local leagues that run for as 
long as six months, the YBR mixed league 
will span 11 weeks, meaning the league will 
crown a champion prior to Christmas.

The new league will kick off with an 
opening-night party on Oct. 19 and all 
participants will get light appetizers and 

one free drink. At the end of the season, 
teams that finish in the top-four slots will 
get a variety of prizes, including overnight 
stays at Turning Stone Resort Casino and 
free meals. 

YBR also will give out $25 gift cards for 
the most-improved bowler and the highest 
points over average for the season and for 
a game.           n
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The Oneida Nation added that it de-
veloped the summer-bonus program to 
recognize the employees’ “commitment 
to excellence during challenging times,” 
as well as the efforts needed to prepare 
for reopening the Oneida Nation’s enter-
prises. Additionally, the program acknowl-

edged the added responsibilities that 
employees took on during a busy summer 
as more visitors returned to Oneida Indian 
Nation properties for gaming, dining, and 
golfing. 

“Serving the needs of our guests along 
with the continued growth of our busi-

nesses has made for an especially busy 
season for the Nation’s workforce,” Ray 
Halbritter, Oneida Nation Enterprises 
CEO and Oneida Indian Nation represen-
tative, said. “We couldn’t accomplish all 
we do without our talented and dedicated 
employees.”

The Oneida Nation also said it has 
open positions available, including roles in 
housekeeping, beverage service, culinary, 
and gaming. Those interested in checking 
out the open positions and applying, can 
visit the Oneida Nation Enterprises web-
site.            n

ONEIDA NATION:   Open positions include roles in housekeeping, beverage services, culinary, and gaming Continued from page 8
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EXCELLENCE IN
10 th Annual

EXCELLENCE IN MEDICINE

David G. Heisig, MD, FACP, PACE CNY

EXCELLENCE IN NURSING

Tiffany Shaver, MSN, MHA, RN, CNOR, St. Joseph’s Health

EXCELLENCE IN SURGERY

Zhandong Zhou, MD, St. Joseph’s Health

EXCELLENCE IN VETERINARY MEDICINE

Annette Otis, DVM, MS, CHPV, StillWaters Vet Care

HEALTHCARE FACILITY OF DISTINCTION

Cayuga Health

HEART OF HEALTHCARE

Amanda Ray, DO, Connextcare

IMPACT PLAYERS

Ryan Clapper, EdD, RN, St. Joseph’s Health

AND

Tom Schattinger, Loretto

OUTSTANDING HEALTHCARE EXECUTIVE

Andrea Lazarek-LaQuay, RN, Nascentia Health 

OUTSTANDING PHYSICAL THERAPIST

Meghan Barry, DPT, Onondaga Physical Therapy

OUTSTANDING RISING STAR

Nancy Aureli, RN, Community Living Advocates 

VISIT BIZEVENTZ.COM

JOIN US

Featuring Dr. Indu Gupta, 2020 Lifetime Achievement Award honoree and Onondaga County 
Commissioner of Health, speaking about where we are this year compared to last year. 

CNY BUSINESS JOURNAL

EXCELLENCE IN
HEALTHCARE

10 th Annual
October 20 at 4:15 PM for the Virtual Awards

and help us congratulate this year’s honorees!

2021 A. John Merola 
Lifetime Achievement Award presented to

NANCY E. PAGE, MSN, RN, NEA-BC
Upstate University Hospital

PRESENTED BY

https://www.cnybj.com/2021-excellence-in-healthcare-awards/
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A s the football season rolls on and
we look forward to Super Bowl
LVI, there is soon to be one new 

element in New York 
state that has never ex-
isted before, legally. A 
law that was recently 
passed with hope to 
be in effect ahead of 
the big game, has New 
York State placing its 
own wager on mobile 
sports betting. 

This is an untapped 
opportunity within the 
state. Neighboring 

states, Pennsylvania and New Jersey, have 
been racking up tremendous growth from 
online betting. Facing a budget deficit 
going into the 2021-2022 fiscal year, it ap-
parently dawned on the executive branch 
as well as the legislature, that the time had 
come for New York to join the majority 
of other states that already incorporated 
mobile sports betting into their revenue 
plans. New York State estimates new rev-
enue from sports betting to be around 
$500 million.

Online betting has the potential to cre-

ate an exciting niche in this market. Surely 
it will benefit the state and the platform 
providers, but it also opens the door for 
other areas of growth and opportunity. 
Naturally, it begs the question of how we 
can expand this idea even further. 

The last 18 months have been a chal-
lenge for so many businesses and organi-
zations. We have, as a community, learned 
to do more with less and modify normal 
operations. There are some, however, that 
have not had the easiest go of bouncing 
back. Especially, as we look at our non-
profit and charitable organizations, fund-
raising efforts have brought challenges. 
Yet, community services are still needed 
— and some more than ever. 

Years ago, many charitable organiza-
tions, such as nonprofits, churches, and 
veteran halls, used bingo and pull tabs 
as a major revenue source. This reve-
nue would then be used to directly im-
pact the community by funding programs 
that helped and supported those in need. 
Sadly, with more casino development and 
the introduction of games, such as Quick 
Draw, charitable-organization revenue has 

dwindled significantly. As their revenue 
suffers, so do the communities they serve. 
Aged laws on the books prevent many 
gaming options for charitable organiza-
tions that are afforded to casinos. Why not 
capitalize on this new legislation and filter 
it down to enhance the revenue streams of 
charitable gaming? Perhaps not exactly in 
the same way, but by creating a pathway 
and lifting antiquated restrictions, chari-
table gaming could get a boost allowing 
the use of new technology. I believe it is 
time to allow charitable organizations to 
come into the 21st Century with the latest 
technology for gaming options onsite. It 
seems only appropriate to review other 
legislation that might need updating. 

In 2019, the New York Legislature 
passed legislation to allow for updates to 
the popular pull-tab games. It was never 
signed into law. This legislation has been 
reintroduced in both the Senate and 
Assembly, allowing for electronic pull-tab 
vending machines, but in my opinion, that 
bill does not go far enough. Consumers 
want to access all aspects of life on their 
phones or other electronic devices, and 

pull tabs are no different. Vending ma-
chines are good, yet do not create enough 
excitement for the game or encourage-
ment to stay and visit charitable estab-
lishments. Charitable organizations and 
vendors in this field have been advocat-
ing to allow for onsite electronic pull-tab 
games. The technology exists, is easy to 
implement, and can produce favorable out-
comes, but because it is viewed as direct 
competition with casino slot machines, 
this change has been difficult to bring 
to fruition. There has been pushback 
from casino lobbyists with deep pockets, 
while in the end, it is the charitable or-
ganizations that suffer and thereby the 
communities. It doesn’t have to be compli-
cated. Helping to prop up our community 
organizations with simple, logical ways to 
allow them to raise money for communi-
ty-based programming is easy when you 
take lobbying efforts out of it. It also takes 
budgetary strains off government. 

A new day is dawning for New York 
with mobile betting coming online soon. 
This opens the door to many possibili-
ties that will generate new state revenue, 
create new jobs, and develop new market 
share. It is exciting for the state and for 
sports enthusiasts. I have never been a 
fan of taking an idea only so far. We have 
the momentum to bring ideas like mobile 
betting so much further. Driving this idea 
into charitable gaming and ultimately into 
other areas will not only ensure healthy 
competition but also will provide new eco-
nomic growth. Economic and legislative 
restrictions were so last year.         n

Angi Renna is president of Sterling 
Financial Group, LLC, a Central New 
York financial planning and wealth-man-
agement firm. She is the host of a local 
podcast, called “CNY Matters.” Renna (R) 
was also a candidate for the NYS Senate 
seat in the 50th District in November 2020, 
losing to John Mannion (D) by about 5 
percentage points.
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ALBANY — The State University of New 
York (SUNY) on Sept. 30 issued a report 
outlining a vision to position New York 
as the “epicenter” of the semiconductor 
industry, which could have an impact on 
gaming. 

The research report is titled, 
“Supporting the Future of US-Based 
Semiconductor Manufacturing.” 

“Artificial intelligence, 
electric cars, smart grid, 
cryptocurrency, inter-
net-of-things, and even 
gaming cannot exist with-
out the type of research 
and resulting data capa-
bilities that the semicon-

ductor industry provides,” 
said F. Shadi Shahedipour-Sandvik, 
SUNY Provost-in-Charge, who co-drafted 
the report. “This involves a high-level 
of [research and development (R&D)] 
sophistication, and, in order for the U.S. 
to stay ahead of the competition, higher 
education must lead innovation and train-
ing for our students and the generations to 
follow, as well as work hand in glove with 
our emerging manufacturers.”

As the U.S. continues to see sup-
ply-chain difficulties in everything from 

automobiles to cell phones and other elec-
tronic devices, the root cause is a severe 
shortage of semiconductor chips, which 
are slightly smaller than the size of an 
eraser. Globally, the demand will increase 
in years and decades to come, and SUNY 
and New York State are poised to meet 
the demand.

During the September meeting of the 
SUNY board of trustees, Shahedipour-
Sandvik led a discussion on strategies for 
creating a domestic laboratory-to-fabrica-
tion ecosystem. That ecosystem acceler-
ates commercialization of smaller-scale 
chips with higher density for data storage, 
and quicker speed to production that can 
happen from building stronger linkages 
between higher education and the manu-
facturing industry. The higher-education 
component involves “innovative and in-
clusive” technology translation and talent 
development, SUNY said. 

��������������
In the report, Shahedipour-Sandvik and 

SUNY colleagues outlined key elements 
needed to secure the future of the semi-
conductor for manufacturing in the U.S. 
— and how SUNY can meet these chal-
lenges.

The elements include reducing power 
and improving efficiency; enabling novel 
computing approaches; meeting increasing 

data and communication needs; and ensur-
ing computing-manufacturing security.

Those elements also include training 
and maintaining a strong workforce as 
well as providing access for students, re-
searchers, and startups to infrastructure, 
bridge tools, training, education, and fund-
ing, per the SUNY news release.

The SUNY report also says the effort 
will need the training of many more edu-
cated students, particularly in New York, 
for the growing semiconductor industry. 
The strategy centers on providing more 
New Yorkers, “as early as possible,” with 
access and education in microelectronics 
and semiconductor manufacturing. 

Key elements include offering pre-col-
lege student education to start career 
and skills-oriented summer academies, 
workshops, and bootcamps to engage in-
coming two-year and four-year college 
students.

They also include providing students 
with access to design-fab test experiences 
at the undergraduate level through cours-
es and workshops that allow students to 
submit their own designs.

In addition, the elements include ex-
panding experiential learning for students 
in advanced manufacturing, automation, 
machine learning, data literacy, and da-
ta-driven industry solutions; expanding 
industry internships, fellowships, and co-

ops to provide students with expanded 
mentoring opportunities; and expanding 
initiatives in student diversity to grow 
enrollment in microelectronics-degree 
programs.

Another element involves creating 
SUNY Microelectronics Workforce and 
Education Hubs, a system-wide approach 
to avoid redundant and unsustainable in-
frastructure.

“The growth potential of the semicon-
ductor industry is boundless, and SUNY 
has all the tools needed to take it to the 
next level for New York State — from 
our state-of-the-art research laboratories 
at SUNY, to our world class researchers 
spurring innovation, our strong industry 
partnerships, and the workforce develop-
ment pipeline to meet the job demands of 
the industry — be it community colleges to 
research universities,” SUNY Chancellor 
Jim Malatras said. “Semiconductors are 
the source for data storage, and they 
drive just about everything we use — 
cell phones, cars, and other electronics. 
By harnessing the power of private and 
public partnership, and leveraging our 
collective resources, SUNY and New York 
State can be at the forefront of innovating 
semiconductor R&D, manufacturing, and 
workforce development, and in turn help 
solidify the nation’s competitiveness in 
microelectronics.”         n

Sandvik
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Every dollar counts in business. That’s why our energy 
experts have been getting together with small business 

owners throughout Upstate New York to maximize 
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Let’s talk.  
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G ov. Kathy Hochul, along with
 NUAIR and the MITRE Engenuity
 Open Generation 5G Consortium, 

recently announced 
the region’s 50-mile un-
manned aircraft systems 
(UAS) corridor between 
Syracuse and Rome has 
been selected to launch 
the nation’s first 5G UAS 
testing range. This des-
ignation greatly enhanc-
es our region’s position 
as a global leader in the 
unmanned-systems in-
dustry as it will support 

federal efforts to test, enhance, and deploy 
drone-related technology, networks, and sys-

tems. This 5G research supports the use of 
drones for emergency response, infrastruc-
ture inspection, package delivery, and asset 
management, while creating generational 
technological advancements and unlocking 
economic impact.

Having nation-leading unmanned-sys-
tems testing assets directly impacts our 
regional economy because it attracts estab-
lished companies and high-quality talent to 
the region. It also supports our ability to 
attract startup firms through the GENIUS 
NY program. This year’s cohort has shared 
that the leading factor in their decision to be 
a part of the program is the ecosystem of 
support and technologies only found here. 
Additionally, they plan to utilize the invest-
ments made in their companies through 

the program to establish testing facilities, 
U.S. headquarters, and hire staff in Central 
New York.

Deploying 5G technologies at the New York 
50-mile drone corridor also compliments the 
City of Syracuse’s efforts to lead in the use of 
ultra-high speed wireless technology through 
its Syracuse Surge strategy for inclusive 
growth. Already, the city has installed more 
than 175 5G sites, and construction is advanc-
ing at JMA Wireless’ new facility on Syracuse’s 
south side, which will be the region’s first man-
ufacturing plant for 5G equipment.

It is beyond rewarding to see such im-
portant progress on some of the strategic 
economic-development initiatives within our 
region that we’ve had the opportunity to lead 
and partner on — ones that leverage our as-

sets and are rooted in data, innovation, and 
collaboration. We are committed to continu-
ing to drive partnerships, growth, and equity 
to advance targeted market opportunities 
within the region’s larger smart-systems 
industries.

To learn more about how these advance-
ments can impact your business-develop-
ment goals, contact Andrew Fish, senior 
VP of business development at CenterState 
CEO, at afish@centerstateceo.com.        n

Robert M. Simpson is president and CEO of 
CenterState CEO, the primary economic-de-
velopment organization for Central New York. 
This article is drawn and edited from the 
“CEO Focus” email newsletter that the orga-
nization sent to members on Sept. 30.
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CEO Focus
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news@cnybj.com

ROME — Assured Information Security 
(AIS) has been awarded a $95 million 
contract from the U.S. Air Force for an 
Antifragility Workstation for Resiliency 
(AWARE) prototype. 

The pact will be focused on researching 
“novel and innovative” anti-fragility concepts 
and integrating proven anti-fragility tools, 
techniques and processes into operational 
and emerging cyber platforms. 

Rome–based AIS is a cyber and infor-
mation-security company that works in 
supporting critical cyber operations for the 

federal government, working with both the 
U.S. Department of Defense (DoD) and 
the intelligence community. AIS currently 
has more than 250 employees and locations 
throughout the U.S.

“AWARE is an effort that provides AIS 
the opportunity to integrate and transition 
proven anti-fragility tools that make sys-
tems more secure, reliable and robust when 
subjected to attacks, failures and faults,” 
Salvatore Paladino, director of account man-
agement at AIS, said in a company news re-
lease. “This work will substantially improve 
software quality and reduce the resources 
required for incident response and recovery 
for the Air Force, its [U.S. Department of 

Defense (DoD)] partners and the commer-
cial marketplace.”

AIS will perform the work in Rome, and 
it’s expected to be completed by Sept. 30, 
2026. The Air Force Research Laboratory 
(AFRL), also in Rome, is the contracting 
authority for the award.

AWARE will result in the delivery of sys-
tems characterized by greater cyber resilien-
cy and fewer vulnerabilities throughout the 

development life cycle, “thereby reducing 
risk to mission systems and ensuring mis-
sion demands are met under an array of 
conditions,” AIS said. 

Fiscal 2021 DoD research, development, 
test and evaluation funds of $5,000; and fiscal 
2021 operations and maintenance funds to-
taling $14.47 million will be obligated at the 
time of award, according to a Sept. 30 DoD 
contract announcement.          n
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OPINION

Without Action, New York’s 
Economic Shortcomings Could 
Become Permanent
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A new report from the Empire Center 
citng Bureau of Labor Statistics
(BLS) data paints an alarming pic-

ture of New York’s COVID-19 recovery. 
Check it out at: https://www.empirecen-

ter.org/publications/
nys-still-has-very-far-to-
go/. Just one month 
after then-Gov. Andrew 
Cuomo “paused” the 
state, New York had 
already lost close to 2 
million jobs as the out-
break spread. Since 
that initial shutdown, 
New York has had, ob-
jectively, the worst eco-

nomic recovery of any state except Hawaii 
and Nevada, which have economies heavi-
ly invested in tourism.

Simply put, our state’s economic data 
looks abysmal. According to information 
from the BLS, employment in New York 
state as of August 2021 was nearly 10 
percent below its February 2020 level. 
In stark contrast, nationally, the average 
decrease was just 3.6 percent. Further, 
notes the Empire Center, New York “trails 
the national jobs-recovery trend in every 
private industry for which comparable 

data exists.” No matter what numbers you 
choose to look at, they are all bad. 

 Making matters worse, New York has 
seen its labor force decline and its par-
ticipation rate plummet. Adding to the 
economic pressure, the state maintains 
an outstanding debt of $9 billion for fed-
eral unemployment-insurance loans that 
already-struggling businesses will be ex-
pected to repay. These trends are unsus-
tainable. New York is going to have an 
extremely challenging recovery without 
direct intervention from the state legisla-
ture and Gov. Kathy Hochul, which so far 
has been largely non-existent. 

Private-sector jobs, especially those 
derived from small businesses, are the 
engine which drives our economy. If we 
cannot recover those jobs soon, they might 
never come back, and that is only going to 
exacerbate the existing labor shortage 
already holding the state’s recovery back. 

 The Assembly minority conference has 
long advocated for a more robust effort to 
stabilize the economy, while the Democrat 
majorities and the executive have floun-
dered. For example, recovery and aid 
programs, like the one aimed at getting bil-
lions of dollars into the hands of struggling 
renters and their landlords, took months 

longer than every other state to get off 
the ground. Business expenses have sky-
rocketed due to monetary policy-driven 
inflation and taxes in New York remain as 
oppressive as ever. What is being done to 
combat these problems?

 Many of these issues could be resolved 
with political will and attention. However, 
the current administration and legislative 
leadership have been far more concerned 
with continuing to erode public safety with 
unworkable bail and parole “reforms” than 
they are with getting New Yorkers back to 
work. As is the case with most problems 
in this state, misguided priorities are to 
blame. If leadership does not take drastic 
action soon, we are looking at the potential 
for a labor and economic disaster that may 
become permanent and unfixable. We sim-
ply cannot allow that to happen.                n

William (Will) A. Barclay, Republican, is 
the New York Assembly minority leader and 
represents the 120th New York Assembly 
District, which encompasses most of Oswego 
County, including the cities of Oswego and 
Fulton, as well as the town of Lysander in 
Onondaga County and town of Ellisburg in 
Jefferson County. Contact Barclay at bar-
claw@assembly.state.ny.us. 

WILL 
BARCLAY

Opinion

Religion Plays an Important 
Role in Public Life
T                                    he question of what role religion

should play in American public life
is difficult and controversial. It pro-

duces a lot of heated debate and no easy 
answers.

My view is that reli-
gion has a role to play 
in our political life and 
that its impact on our 
democracy is largely 
positive.

It’s true that reli-
gion can be misused 
in politics. Some politi-
cians wield religion as 
a weapon, using it to 
support their positions; 
they argue, in effect, 

that God is on their side. We pay attention 
to political figures’ religious beliefs and 
practices, and may often question whether 
they are sincere, suspecting their displays 
of religion are for show.

Not surprisingly, Americans have debat-
ed where to draw the line between religion 
and government since the beginning.

The founders, who were not uniform in 
their religious views, left room for disagree-
ment. In the Declaration of Independence, 
they said we owe our rights to “our cre-
ator,” but the Constitution doesn’t refer to 
God. State constitutions often reference 
God or the divine.

However, religious language is ubiq-
uitous in American life. The Pledge of 
Allegiance refers to “one nation under 
God.” Our currency bears the motto “In 

God we trust.” Almost all presidents and 
most members of Congress have been 
affiliated with a church and identified as 
Christian.

Americans have mixed views on these 
matters. According to Pew Research 
Center surveys, just over half say it’s im-
portant for the president to have strong 
religious beliefs, and roughly half say the 
Bible should influence U.S. laws. About a 
third say that government policies should 
support religious values; a majority say 
churches should “stay out of politics.”

In fact, churches are not infrequently 
restricted by law in their political activity, 
despite constitutional protection of free 
speech and religious freedom. We’ve long 
had laws to prevent churches and other 
tax-exempt nonprofits and charities from 
participating in election campaigns.

The First Amendment enshrines free-
dom of religion as a fundamental right: 
Government can’t prohibit the free exer-
cise of religion, and it can’t compel reli-
gious practice. Thomas Jefferson famously 
wrote that the amendment created a “wall 
of separation” between church and state.

Some Americans argue that means 
there should be no connection between 
religion and government.

My view is that religion is integral to 
people’s lives and should be a part of our 
political discourse. Why? It focuses our at-
tention on transcendent purposes, not just 
our own self-interest.

Faith traditions teach that we are all chil-
dren of the same God or part of the same 

web of life. Religion fosters qualities of com-
passion and empathy, which is needed in 
public life. Some think of religion as being 
aligned exclusively with conservative politics, 
but that isn’t always the case. Churches and 
clergy have been at the forefront of efforts to 
abolish slavery, welcome immigrants, pro-
mote civil rights, and prevent war.

Religion and politics are certainly sep-
arate spheres. Religion is concerned with 
faith, beliefs, spirituality, morality, and, 
in some traditions, eternity. The primary 
business of politics is, of course, political 
power. Sometimes religion and politics 
seem diametrically opposed. Those of us 
who participate in politics must be careful 
when we bring religion into the public 
arena. The temptation is to suggest God 
approves of our political views and is on 
our side on the issues.

But religion can be an antidote to the 
selfishness, cynicism, and nihilism that 
often infect our politics. For that reason, 
I hope religion continues to play a role in 
our public life.          n

Lee Hamilton, 90, is a senior advisor for 
the Indiana University (IU) Center on 
Representative Government, distinguished 
scholar at IU Hamilton Lugar School of 
Global and International Studies, and pro-
fessor of practice at the IU O’Neill School 
of Public and Environmental Affairs. 
Hamilton, a Democrat, was a member of 
the U.S. House of Representatives for 34 
years (1965-1999), representing a district 
in south central Indiana.

LEE 
HAMILTON

Opinion
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OCTOBER 15

n 2021 NY Statewide Virtual 
Manufacturing Day from 8:15 a.m.-12:45 
on the Remo online platform. This event 
celebrates manufacturers from across New 
York state and highlights the pathways 
students can take toward manufacturing 
careers. For more information, including the 
agenda and how to register, visit: https://
newyorkmep.org/manufacturing-day/?mc_
cid=1db5e4160b&mc_eid=8b911faf93

OCTOBER 19

n 2021 Business Persons of the Year
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OCTOBER 26

n Learn@Lunch virtual event from 12-
12:45 p.m. CNY ATD holds an informal 
conversation around current and 
emerging talent-development topics. 
The topic is “Data Visualization.” Free 
virtual activity. For more information, 
call (315) 546-2783 or email: info@
cnyatd.org. Register at: https://cnyatd.
org/learn_lunch
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OCTOBER 20

n 2021 Excellence In Healthcare
Awards virtual event. This award
program recognizes health-care
professionals including doctors,
nurses, administrators, board
members, advocates, and more
for their impact on our community,
concern for patients, unrivaled
research, and innovative programs
and services offered. For more
information, including the list
of award winners and category
descriptions, visit: https://www.
cnybj.com/2021-excellence-in-
healthcare-awards/

OCTOBER 26

n Learn@Lunch virtual event from
12-12:45 p.m. CNY ATD holds an
informal conversation around current

and emerging talent-development
topics. The topic is “Data
Visualization.” Free virtual activity. For
more information, call (315) 546-2783
or email: info@cnyatd.org. Register
at: https://cnyatd.org/learn_lunch

NOVEMBER 4

n 2021 40 under Forty Awards
virtual event. The 40 under Forty
Awards recognize 40 people under
the age of 40 who have excelled in
the workplace and in the community.
For more information, including the
list of honorees, visit: https://www.
cnybj.com/2021-40-under-forty-
awards/

n 14th Annual CNY BEST Talent
Development Awards Ceremony
interactive virtual event from
4-5:30 p.m. CNY ATD will recognize
excellence in talent development

in the CNY area. Keynote speaker is
Melanie Littlejohn, VP of customer &
community management at National
Grid. Cost is $50. Register at:
https://cnyatd.org/cny_best_awards_
ceremony. For more information,
call (315) 546-2783 or email: info@
cnyatd.org
n 2021 CenterState CEO Economic
Champions Celebration virtual
event from 12-1 p.m. Event will
celebrate the region’s outstanding
businesses and organizations as
Economic Champions for driving
the region’s economy forward
in the past year. The celebration
recognizes contributions to the
growth of the Central New York
economy, including new jobs, new
business, company milestones,
business expansions, investments in
operations, and more. It also features
CenterState CEO’s Community
Visionary Award, presented to an

individual, company, or organization 
for embodying a vision of economic 
opportunity, and for their work to 
create a significant positive impact 
on community prosperity. Cost is 
$20 for members and $30 for non-
members. For more information 
and to register, visit: https://
centerstateceo.com/news-events/
economic-champions-celebration

NOVEMBER 10

n Employee Learning Awareness
Roundtable from 12-1 p.m. CNY ATD
will hold a roundtable to discuss the
importance of highlighting employee
learning and for sharing ideas on
shining the spotlight on employee
learning in organizations. Free virtual
event. Have any questions, call (315)
546-2783 or email: info@cnyatd.org.
For more information and to register,
visit: https://cnyatd.org/

BUSINESS CARD GALLERY
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Cory P. LaDuke
Associate Real Estate Broker
Pyramid Brokerage Company
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East Syracuse, NY 13057
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NOVEMBER 16

n Virtual Voyage Open Forum from

12-12:45 p.m. CNY ATD traverses the
world of virtual with ongoing informal
conversations providing a resource and
opportunity to learn, share, and discuss.
Topic is “Microsoft Teams.” Free virtual
event. For more information, call (315)
546-2783, or email: info@cnyatd.org.
Register at: https://cnyatd.org/virtual_
forum

PEOPLE ON THE MOVE NEWS
ADVERTISING, MARKETING & PR

JOSH PADUANO has joined 
ABC Creative in its con-
tent department. In his 
new role, Paduano will be 
managing social media for 
all ABC clients, using his 
creativity and writing skills 
to give them an edge in 
a competitive space. He’ll 
also be lending his professional talents to 
influencer outreach and public relations at 
ABC. Paduano graduated from Le Moyne 
College with a degree in communications. 

ARCHITECTURE & ENGINEERING
JOHN STEINMETZ has joined 
Bergmann as a principal 
planner in its Northeast 
Buildings Group. He brings 
nearly 27 years of experi-
ence working as a commu-
nity planner and visionary 
to Bergmann. In his new 
role, Steinmetz will support projects in 
the architecture, engineering, and plan-
ning firm’s Rochester, Buffalo, Syracuse, 
Southern Tier, greater Philadelphia, and 
eastern Pennsylvania regions. Steinmetz 
previously founded his own planning prac-
tice and has held positions with several 
firms and the City of Rochester. His port-
folio consists of a wide range of planning 
and community-development projects in-
cluding comprehensive plans, regulatory 
updates, farmland-protection plans, active 
transportation studies, and waterfront and 
downtown-revitalization efforts. Steinmetz 
was inducted into the prestigious College 
of Fellows of the American Institute of 
Certified Planners (FAICP) in 2020. He 
holds a bachelor’s degree in city planning 
from the University of Virginia. He has 
also studied urban studies and public pol-
icy at the University at Buffalo as well as 
public administration at SUNY Brockport.

CULTURAL & PERFORMING ARTS
PAUL MCSHEE recently 
joined Symphoria, the non-
profit professional orches-
tra of Central New York, as 
its youth orchestra music 
director. He will be direct-
ing Symphoria’s youth 
orchestras, which give stu-
dents with a passion for 
music an opportunity to develop their 
skills, refine their musicianship, and culti-
vate an overall appreciation for excellence 
in music with other similarly interested 
students. Students receive coaching from 
Symphoria musicians, masterclasses with 
selected guest artists, and a side-by-side 
performance experience with Symphoria 
musicians. McShee is currently the as-
sistant professor of orchestral studies at 
Binghamton University. He has guest 
conducted many orchestras, including 

the Baltimore Symphony 
and the London Paradisal 
Players. DONNA VICKERS
has also recently joined 
Symphoria as full-time 
marketing coordinator. 
She is tasked with continu-
ing to expand audience 
awareness about what Symphoria brings 
to Central New York and the arts commu-
nity. Prior to moving to Syracuse in 2020, 
Vickers spent several years as a band 
director. She holds a master’s degree from 
Le Moyne College in arts administration, 
and a bachelor’s degree in music educa-
tion. Vickers served as the graduate assis-
tant for the arts administration program at 
Le Moyne, which helped prepare her for 
her role at Symphoria.

OCTAVIO MÁS-AROCAS was recently ap-
pointed as the new music director at 
the Clinton Symphony 
Orchestra. An award-win-
ning conductor, Más-
Arocas is director of 
orchestras and professor 
of orchestral conduct-
ing at the Michigan 
State University College 
of Music, serves as music director and 
conductor of the Mansfield Symphony 
Orchestra in Ohio, is principal conductor 
of the Marquette Symphony Orchestra in 
Michigan, and is conductor-in-residence 
at the Cabrillo Festival of Contemporary 
Music in California. Más-Arocas has con-
ducted orchestras across North America, 
South America, and Europe and has taught 
workshops and masterclasses in the U.S., 
Portugal, Brazil, and Spain. He is current-
ly on the faculty of the Cabrillo Festival 
Conducting Workshop and the Ithaca 
International Conducting Masterclass. 
Más-Arocas was guest conductor for the 
Clinton Symphony Orchestra’s (CSO) last 
concert in October 2019. He returned to 
conduct the CSO’s Oct. 3 concert for the 
first time as the CSO music director. 

HEALTH CARE
MICHELLE SMITH and COURTNEY MINER re-
cently joined Masonic Care Community 
(MCC) as new staff mem-
bers on its marketing and
development team. As
MCC’s development man-
ager, Smith will help build
awareness for the Masonic
Care Community’s phil-
anthropic mission, pro-
gramming, and resources.
She brings over 18 years
of experience to her role,
having held positions with
Madison-Oneida BOCES
Continuing Education,
Cornell Cooperative 
Extension, and The Central 
Association for the Blind & Visually
Impaired. Her background includes pro-
gram development, event management,

marketing and communications, as well 
as health-care education. Smith holds a 
bachelor’s degree from Morrisville State 
College and a master’s degree from SUNY 
Oswego. As MCC’s marketing and devel-
opment coordinator, Miner will support 
marketing, communications, philanthro-
py, social media, and graphic design for 
MCC. She has a strong background in
digital media, graphic design, photogra-
phy, and videography. Prior to her position 
with the MCC, Miner served in the U.S. 
Marine Corps as the lead graphics spe-
cialist and platoon sergeant with the 2nd 
Marine Aircraft Wing Communications, 
Strategy, and Operations.

HEALTH INSURERS
ROBYN SMITH was appoint-
ed as community invest-
ments and partnerships 
manager at Excellus 
BlueCross BlueShield for 
its Central New York re-
gion. Her responsibilities 
in this role include over-
seeing strategic invest-
ments with the goal of improving access to 
care, advancing specific health outcomes, 
and supporting similarly mission-driven 
organizations in the region. Prior to her 
new position, Smith worked at the Central 
New York Community Foundation since 
2013, where she ascended to the role of 
director of strategic initiatives and man-
aged the organization’s grant process and 
selection, among several other duties.

NONPROFITS
MEGAN WAGNER-FLYNN was appointed as 
director of early learning strategy at the 
Early Childhood Alliance 
(ECA), a coalition of com-
munity stakeholders with 
a shared vision for a more 
coordinated and strategic 
early childhood system. 
In her new role, Wagner-
Flynn will lead, engage, 
and provide support to the diverse cross 
section of stakeholders working to im-
prove the accessibility, affordability, and 
quality of childcare in Onondaga County. 
She will develop and advance an early 
learning and childcare advocacy agenda; 
partner with local, state, and national or-
ganizations to raise early childhood issues 
to the forefront and increase investment 
in priority areas; and promote and sup-
port the work of the Child Care Quality 
Improvement (CCQI) Pilot in partnership 
with Child Care Solutions. Wagner-Flynn 
most recently served as the Snow Fellow 
in nonprofit management at the Central 
New York Community Foundation. Prior 
to the fellowship, she served as senior pro-
gram officer for the Gifford Foundation, 
working closely with grant applicants and 
recipients to ensure effective use of the 
foundation’s resources and to build the ca-

pacity of nonprofit organization in Central 
New York. A Central New York native, 
Wagner-Flynn earned her undergraduate 
degree in sociology at the SUNY Geneseo 
and her master’s degree in public ad-
ministration from Syracuse University’s 
Maxwell School of Citizenship and Public 
Affairs.

RETAIL
SAMANTHA (SAM) MERITHEW, who was 
most recently the assistant store man-
ager at the Tops located 
at 119 West Seneca St. in 
Manlius, has been promot-
ed to the position of store 
manager at Tops’ DeWitt 
location. Merithew start-
ed her career in 2008 as 
a cashier for P&C Food 
Markets. She has held sev-
eral positions over the years in several 
stores including customer-service manag-
er and assistant store manager. Merithew 
was most recently assigned to temporarily 
assist with overseeing the Tops store in 
Sherrill. 

WEALTH MANAGEMENT
MIKE MCGRAW was recently 
promoted to senior advi-
sor at Strategic Financial 
Services, Inc., an indepen-
dent, Central New York–
based wealth-management 
firm, In this role, McGraw 
will be responsible for 
managing new and current 
client relationships, as well as providing 
leadership to the Strategic advisory team. 
He recently celebrated his 10-year anni-
versary with Strategic Financial Services.
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A S K  T H E  E X P E R T

How important is 
printer security?
By Sean Hope
Director of Managed Print Services 

H
istorically printers have not been much 
of a consideration in most organizations’ 
cyber security strategies, but that is 
exactly what has made them an attrac-

tive attack vector for hackers. In the past, the 
basic assumption was that a secure firewall was 
the extent of what is necessary to keep printers 
secure, but that is no longer su�icient because 
“the bad guys” know that these are soft targets 
sitting on corporate networks. 

In fact, in 2019 Microsoft issued a warning 
that a “known adversary” was engaged in a wide-
spread campaign targeting printers and other 
IoT devices. This announcement came just as re-
searchers from the NCC Group shared findings at 
the DEF CON 2019 convention that demonstrated 
how printers could be exploited remotely despite 
being “safely” behind a corporate firewall.

Why would someone hack a printer? 
The motivation isn’t necessarily to hack the 

printer itself, but instead, the printer serves as 
a point of ingress to gain a foothold on the net-
work. From there a hacker can move laterally 
within the network, connect to other devices, 
execute malware, and/or steal valuable infor-
mation such as login credentials without being 
detected. Legitimate stolen login credentials 
were cited in a joint statement by US & UK intel-
ligence services as a key tool in the execution 
of a widespread ransomware attack this sum-
mer. They attributed the campaign to the same 
group that Microsoft had previously warned 
was targeting printers. The intelligence-gather-
ing activities were described as still active and 
ongoing since at least 2019 making the timeline 
consistent with their printer hacking campaign.  

Are there significant security feature 
di�erences in various makes/models 
of printers?

Every manufacturer is at least giving lip ser-
vice to security on their marketing collaterals to-

day, but there are vast di�erences in actual fea-
tures. These di�erences are not just from one 
manufacturer to the next, but they can also vary 
from one product family to the next. An exam-
ple of this is HP’s “Pro” and “Enterprise” series. 

While the Pro series has a solid set of se-
curity features including whitelisting, the En-
terprise series provides enhanced protections 
with anti-virus-style tools that actively monitor 
for anomalous activities in the device’s mem-
ory and network connection. They can even 
“self-heal” when an issue is detected. 

To make an analogy we can compare printer 
security to home security. One model may allow 
you to lock all the doors to the house and may-
be even check the locks when you get home (or 
reboot your printer and validate firmware via wh-
itelisting). However, another model does all that 
plus it acts as an active alarm system with motion 
detectors that can proactively alert the authori-
ties of an intrusion in the home while simultane-
ously removing the intruder and repairing any 
damage. The interesting piece to note here is 
that these high-end security features that would 
make life tough on Tom Cruise and the Mission 
Impossible team are no longer exclusive to pric-
ey models. The fact that higher-priced printers 
are typically less costly to operate means that the 
models that o�er the most protection will often 
be more cost-e�ective over their lifetime as well.

What can I do to enhance my printer 
security?

Take stock of the technology that makes up 
your current printer fleet. What type of built-in 
security features do these network endpoints 
have? Are your printers up to date with firmware 
patches? Manufacturers issue firmware updates 
to patch vulnerabilities after they are identified, 
but unpatched devices simply represent ripe 
targets for attackers. Understand that older 
technology is problematic on two fronts. For 
one, whatever security features an old device 
was designed with are outdated simply by the 
nature of being older technology. Two, manu-
facturers do not support models forever which 

means patches cease to be published. In much 
the same way that everyone still using Win-
dows 7 had to upgrade last year when Microsoft 
stopped supporting it, printers should be retired 
once the manufacturer stops supporting it.

Criminals have been increasingly leverag-
ing supply chain vulnerabilities to get inside 
networks and printers are not immune to these 
threats. For example, last year researchers 
found a component in a common TCP/IP con-
nector that had serious vulnerabilities (dubbed 
“RIPPLE20”). This component is believed to be 
in millions of IoT devices including printers. It 
is so widespread that one manufacturer-issued 
patch for 100 di�erent models. 

With that in mind, it is important to under-
stand the unique challenge that printers have 
in this regard. Every ink or toner cartridge has a 
chip in it that allows it to communicate with the 
printer. So, every time you put a new cartridge 
into a printer you are introducing an outside chip 
into a network endpoint. For those who scour 
the internet looking for the cheapest compatible 
cartridge, it may be worth pausing to consider 
where that cartridge is coming from as well as 
whether your printer’s security features would 
protect you if a chip has been compromised.  

Above all else…make a plan. 
Incorporate printers into your cybersecurity 

strategy. That could mean developing a patch-
ing process, replacing printers with new tech-
nology, or simply retiring some devices without 
replacing them. Having vulnerable printers 
does not necessarily mean the house is on fire, 
but if you choose to ignore it you have to be 
honest with yourself about that choice. As the 
old song lyric states, “if you choose not to de-
cide you still have made a choice.”           
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