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AUBURN SELECTS 13 PROJECTS TO BENEFIT FROM STATE REVITALIZATION MONEY
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SALES SLIPPING:
New York home 
sales slide in 
June, CNY 
sales mixed.
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CNYBJ Briefs

CNYBJ Data & Details
COMING UP:

August 12 List: Sta�  ng Firms

August 12 Special Report:
Construction / Real Estate

August 19 List: Lifestyle List: 
Fine Dining NEW!
August 19 Special Report: Hospitality/
Tourism NEW!

August 26 List: Energy Companies NEW!
August 26 Special Report: NextGen 
Southern Tier

September 2 List: Engineering Firms

September 2 Special Report: Small 
Business

September 9 List: Risk-Management 
Providers

September 9 Special Report: Energy/
Environment/Sustainability/Manufacturing

September 16 List: Document Manage-
ment Companies/Corporate Law Firms

September 16 Special Report:
Employee Bene� ts/HR/Insurance

September 23 Special Report:
Revitalize Syracuse III Feature Publication

September 30 List: Certi� ed Service-
Disabled Veteran-Owned Businesses

September 30 Special Report: North 
Country Business/Veteran-Owned 
Businesses

   CNYtweetstweets

Follow us on Twitter at
@cnybj

NEWS ALERTS

Sign up for the Business Journal 
News Network’s Email News Alerts

Visit www.cnybj.com

Shineman Foundation awards $182,000 
in grants to Oswego County nonprofits

OSWEGO — Seven Oswego County not-
for-profit organizations received grants from 
the Richard S. Shineman Foundation in its 
second grant round of 2019 at its July board 
meeting, the foundation announced.

The funded projects cover a wide range 
of focus areas, including health and welfare 
for children, education, arts and culture, 
civic benefit, and historical preservation, the 
Shineman Foundation said in a news release.

The grants will ben-
efit Oswego County in 
several ways. The larg-
est award — $100,000 
— was given to Camp 
Talooli in Pennellville 
for its capital cam-
paign to transform its facilities to year-round 
use, beginning with the new multi-purpose 
building: Nakomis Lodge. 

The Shineman Foundation made sev-
eral health and welfare grants, including 
Integrated Community Planning, which was 
provided funding to spearhead a child-care 
expansion pilot program to fill the identi-
fied gaps of infant care and provision of care 
during non-standard hours. Blessings in a 
Backpack – Fulton Chapter received funding 
to feed children over the weekends for the 

upcoming school year.
In the education arena, the Shineman 

Foundation awarded Fitzhugh Park 
Elementary School a fourth-year grant to 
continue the expansion of its “very suc-
cessful” Leader In Me program, the release 
stated.

The foundation made a capacity building 
grant to Oswego Opera Theatre to enhance 
its website and expand its marketing and 

social-media platforms. 
Another capacity build-
ing grant was provided 
to Fulton Youth Soccer 
for the renovation of its 
main facility building. 

The Pulaski Historical 
Society received funding from the Shineman 
Foundation to renovate and upgrade the 
Military Room in its Pulaski museum. 

The release didn’t break out the amount of 
funding for each individual grant.

The mission of the Shineman Foundation 
is to be a “catalyst for change” to enhance the 
quality of life in Oswego County. The founda-
tion says it uses its resources to fuel economic 
vitality, to encourage strong social bonds that 
improve the community, and to build the ca-
pacity of its nonprofit partners.

CNYBJ CANVASS
Here are the results of the latest 
poll on cnybj.com:

Have the high 
Central New York 
waters changed 
your recreational 
plans this summer?

Total Responses: 

75

SBA @SBAgov
Did you know that 1 out of every 5 American 
jobs is tied to exports. Explore #exporting 
with SBA — http://ow.ly/CpqI50uHyzV

Strategic Watch @Strategic_Watch
What Does a Good Startup Idea Look Like? 
http://dlvr.it/R90sHs #Entrepreneur #SmallBiz 
#Startup 

James Freeman @FreemanWSJ
A New Small Business Burden: Aiming at drug 
dealers and terrorists — but hitting mom and 
pop: https://www.wsj.com/articles/a-new-
small-business-burden-11563232900

PwC @PwC
Are transport & logistics CEOs investing in #AI? 
The answer may surprise you. Find out more: 
https://pwc.to/CS2019-TnL

Hancock Estabrook @HancockLawLLP
Healthcare Law Alert: What Healthcare 
Providers Need to Know About the Shield Act 
from attorney Andriy Troyanovych — http://
bit.ly/2ZdQcGb #ShieldAct #cybersecurity 

Mark C. Crowley @MarkCCrowley
Enlightened leaders welcome dissent. Be-
cause it’s people who are unlike us who make 
us grow the most.

Mitch Mitchell @Mitch_M
What One #Leadership Concept Is Overlooked 
Too Often? — link: https://www.ttmitchell-
consulting.com/Mitchblog/what-one-leader-
ship-concept-is-overlooked-too-often

Hannah Morgan @careersherpa
How To Brand Yourself As A Leader At Your 
Company by @williamarruda (link: https://
bu� .ly/2YnVvp7) #leadership #career 

Rasha Al Mahruqy @ralmahruqy
The Job Candidate Is Interviewing the Com-
pany, via @hrbartender. (link: http://bddy.
me/2YjIxsA) #HR

Kim Williams @kimmalia
Important factors to consider when building 
your talent supply chain! #HR @KellyServices 
(link: http://bit.ly/2Z9E4pB) 

John Katko @RepJohnKatko
My o�  ce has heard from numerous Central 
New Yorkers who have been relentlessly 
harassed by robocalls. These robocalls are not 
only a nuisance but also present signi� cant 
security and � nancial threats.

Christopher @Christo99061802
A Swedish study published in 2017 found that 
for people living alone, man’s best friend can 
decrease your risk of death by 33% & your 
risk of cardiovascular-related death by 36% 
compared to people who live alone that don’t 
have a pet. (link: http://bit.ly/2SK6zYn) 

Laura Logans @true� tnessgirl
#Health, #� tness and weight loss are complex 
issues and we’ve been fed a lot of myths over 
the years. Find out more about these myths 
here: https://goo.gl/3L1rra

NYCM Insurance @nycminsurance
Adding safety features to your home like secu-
rity systems, water safety systems, and more 
can help to lower your insurance premium!

Some recent tweets that came across 
the @cnybj Twitter feed, o� ering 
various small business, tech, HR, and 
personal tips.

SYRACUSE — LiteracyCNY announced that 
its board of directors recently appointed five 
new board members from area organizations. 
They are:

• Mary Katherine Buckley, audit manager,
Fust Charles Chambers 

• John Maas, regional director, Office of the
New York State Attorney General 

• Caitlin Moriarty, director of membership,
CenterStateCEO, Tech Garden 

• Crystal Rhode, mar-
keting coordinator, C&S 
Companies 

• Mike O’Shea, CPA 
and tax principal, Firley 
Moran 

LiteracyCNY also an-
nounced that its newly 
elected board president 
is Bill Kriesel, managing 
member of Diversified Capital Management 
LLC. 

Bill Kriesel expressed enthusiasm for the 
new class of board members. “The energy 
and backgrounds of the new board members 
will be a great addition to our organization. 
We have spent the last few years focusing on 
adding board members from all sectors, includ-

ing business, government and academia,” he 
said in a news release. “I think with these new 
members, our board now has a broad mix of 
expertise and experience, which will help us 
accomplish our mission.” 

Other newly elected officers for the 
LiteracyCNY board are: Jon Mathews, 
Syracuse Marriott Downtown hotel manager, 
as VP; Marlena Daher-Rahman, Syracuse 
Educational Opportunity Center director of 

community engage-
ment, as secretary; 
and Richard Sargent, 
an attorney, as trea-
surer.

LiteracyCNY’s mis-
sion is to provide 
adults in Central New 
York with the literacy 
tools and skills that 

they need to be contributing, productive, and 
engaged members of the community. It advo-
cates for adult education, providing instruction, 
and partnering with other community-based 
agencies. LiteracyCNY says it enrolled more 
than 350 adult students last year and consis-
tently exceeds its New York Department of 
Education mandates.

59%
No

41%
Yes

LiteracyCNY appoints new board members 
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BY ERIC REINHARDT
ereinhardt@cnybj.com

AUBURN — The city of Auburn has un-
veiled a plan involving 13 projects that it 
will target with its $10 million Downtown 
Revitalization Initiative (DRI) award. 

Lt. Gov. Kathy Hochul announced the 
projects during a July 30 event at the 
Auburn Public Theater. The state had an-
nounced the funding award last July.

Auburn developed a plan to revitalize its 
downtown with $300,000 in planning funds 
from the $10 million DRI grant. A local 
planning committee made up of municipal 
representatives, community leaders, and 
other stakeholders led the effort, sup-
ported by a team of private-sector experts 
and state planners. 

Projects involved
Crews will also redevelop a 1970s strip 

mall on Seminary Street as a new shared-
services, public-safety building to create 
office space for a city and county emer-
gency operations center and emergency-
management office, as well as facilities to 
replace the deteriorating City of Auburn 
Fire Department facility “currently locat-
ed in a dam inundation zone.”

Another project will renovate the 
Auburn Public Theater to allow for a great-
er variety of programming and ensure the 
community anchor’s long-term stability, 
the state said. The project includes the 
creation of a café, community event space, 
a black box theater, an Auburn Music Hall 

of Fame, an elevator, kitchen space, a new 
entryway, and exterior renovations such 
as a new entrance, digital sign, awnings, 
and marquees.

Auburn also wants to convert a vacant 
commercial structure at 22 East Genesee 
St. into apartments and ground-floor retail 
space. The scope of the project includes 
new plumbing, electrical, sprinkler, and 
heating, ventilation, and air-conditioning 
systems; energy-efficient windows; apart-
ment kitchens and bathrooms; an elevator; 
fire-rated stairways; façade improvements; 
flooring and finishes; masonry and car-
pentry; and storage units.

In addition, crews will convert the 
Rudolph Building at 99 Genesee St. into 
a mixed-use development across from the 
Auburn Public Theater. New ground-floor 
retail space and upper-story residential 
units will boost traffic downtown following 
installation of a sprinkler system and new 
electrical and plumbing, renovations to 
apartments and other interior spaces, and 
façade improvements.

The plan also calls for work on a vacant 
three-story structure at 13 Chapel St. into 
a central facility for recovery, treatment, 
and complementary health-care services. 
The facility will house the existing non-
profit Nick’s Ride 4 Friends and other 
health-based organizations targeting is-
sues of addiction. The project will include 
both interior and exterior renovations.

North Country CEO uses 
Entrepreneurship Bootcamp 
for Vets training to grow firm
BY ERIC REINHARDT
ereinhardt@cnybj.com

SYRACUSE — Thad Hunkins took over 
as owner, president, and CEO of NCC 
Systems, Inc. at the beginning of the year. 

The family-owned NCC Systems is 
an electronics-integration company with 
locations in Watertown, Potsdam, and 
Plattsburgh, as well as Washington, D.C., 
per its website. The company’s products 
include fire systems, commercial and 
residential-security systems, CCTV cam-
era systems, door-access control systems, 
phone systems; and pro sound and public-
address systems.

Hunkins’ father, David, is the firm’s VP 
and minority owner.

Thad Hunkins returned to the com-
pany after serving in the U.S. Air Force 
for nearly 30 years, having retired from 
service in July 2018.

When he agreed to assume control and 
operate the business, Hunkins realized he 
had a problem. “That’s not something I 
have any experience in,” he noted.

Hunkins was among 30 veteran entre-
preneurs who participated in the 12th 
annual Entrepreneurship Bootcamp for 
Veterans (EBV) held  in July at Syracuse 
University. The program targets those 
who want to start or grow their own busi-
ness.

Getting involved
Once his family learned that Hunkins 

would be leading the family business, one 
of Hunkins’ sons asked him if he would 

be taking any business classes to prepare 
him for his new role. 

“I thought that was very sage advice,” 
said Hunkins, noting his son is a computer 
electrical engineer who works in New 
York City. 

Hunkins spoke with reporters dur-
ing an EBV media day held July 24 at 
Syracuse University’s Martin J. Whitman 
School of Management.

As he was transitioning out of the mili-
tary, he had a chance to participate in the 
military’s transition-assistance program, 
or TAP. It provides programs offering help 
in how to find a job and includes a pro-
gram on entrepreneurship and starting 
your own business. Hunkins signed up for 
“all of them,” he said. 

At the same time, he also met Chris 
Dambach, president of Industry Standard 
USA of Clay, at a Veterans Institute for 
Procurement program. Dambach had recom-
mended he get involved in the EBV program. 

“I had not heard of that … It was never 
on my list of things to do,” Hunkins re-
called.

But it became part of his to-do list in 
2019. Before the program concluded, all 
the veteran entrepreneurs went before an 
expert panel to pitch an idea they were 
pursuing to get some feedback on how to 
proceed. 

For his presentation, Hunkins planned 
to discuss NCC’s plans for growing geo-
graphically, specifically mentioning that 
the firm has a presence in Plattsburgh 
with “couple of technicians” but no dedi-
cated office building. But he wants to 

change that.
“The team is on board with let’s go to 

Plattsburgh. Got some land. We’re going to 
put up a building and fill it with technicians 
who do nothing but secure and protect 
Plattsburgh,” Hunkins said of the firm’s 
plans for that area of Northern New York. 

About EBV
Veterans from more than 12 states 

participated in EBV, an eight-day pro-
gram focused on starting and building 
a business offered through Syracuse 
University’s Institute for Veterans and 
Military Families (IVMF). 

Participants attended classes, network-
ing events, and presentations, “learning 
the fundamentals of running a business 
from over 30 accomplished entrepreneurs 
and professors,” per a July 22 news re-
lease about the program. The program at 

Syracuse University continued from July 
20 through July 27.

They learned about subjects that in-
clude social media, human resources, 
technology, accounting, and personal 
branding, said Misty Stutsman, director 
of entrepreneurship and small business 
at the IVMF.

“They really get a whole breadth of 
knowledge throughout the week,” 
Stutsman said in speaking to reporters 
at the July 24 media day at the Whitman 
School. 

Since its founding at Syracuse in 2007, 
EBV has expanded to a consortium of nine 
schools across the country and has gradu-
ated nearly 2,000 aspiring entrepreneurs, 
79 percent of whom have gone on to 
start their own business. And, 92 percent 
of those are still in business, Syracuse 
University says.                                       n
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Thad Hunkins — CEO of NCC Systems, which has offices in the North Country — was among about 30 veteran 
entrepreneurs participating in this year’s Entrepreneurship Bootcamp for Veterans (EBV) at Syracuse University, 
held July 20 through July 27. The veteran of the U.S. Air Force spoke with reporters during EBV media day held 
July 24 at the Martin J. Whitman School of Management.

Auburn selects 13 projects to 
benefit from state downtown-
revitalization money                 
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New York Lt. Gov. Kathy Hochul and Auburn Mayor Michael Quill hold the ceremonial check for Auburn’s $10 mil-
lion state grant in the Downtown Revitalization Initiative (DRI). Officials on July 30 announced 13 projects that 
Auburn will target with its grant award.

SEE  MONEY, PAGE 15  4

Our state-of-the-art Assessment 
Tool can help!

Are you ready for a DOL Audit?

haylor.com
Tom Flynn 315.451.1500
t�ynn@haylor.com
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All CNY jobless 
rates dip in 
June, but only 
two areas 
gain jobs                 
BY ERIC REINHARDT
ereinhardt@cnybj.com

U nemployment rates in the
Syracuse, Utica–Rome, Watertown–

 Fort Drum, Binghamton, Ithaca, 
and Elmira regions all declined in June 
compared to a year ago, according to 
New York State Department of Labor data 
released July 23.

On the job-growth front, the Syracuse 
and Ithaca areas gained jobs between June 
2018 and this past June, while the Utica–
Rome region lost jobs in the same period.

In the Watertown–Fort Drum, 
Binghamton, and Elmira regions, there 
was no change in jobs the last 12 months.

That’s according to the latest monthly 
employment report that the New York 
State Department of Labor issued July 18.

Regional unemployment rates
The jobless rate in the Syracuse area 

dipped to 3.6 percent in June from 4.3 
percent in June 2018.

The Utica–Rome region’s jobless rate 
fell to 4 percent from 4.3 percent; the 
Watertown–Fort Drum area’s rate slipped 
to 4.2 percent from 4.7 percent; in the 
Binghamton region, it declined to 4 per-
cent from 4.7 percent; in the Ithaca area, 
the rate dipped to 3.4 percent from 4.2 
percent; and in the Elmira region, the un-
employment rate fell to 3.8 percent from 
4.7 percent in the year-earlier period.

The local-unemployment data isn’t season-
ally adjusted, meaning the figures don’t reflect 
seasonal influences such as holiday hires.

The unemployment rates are calculated 
following procedures prescribed by the 
U.S. Bureau of Labor Statistics, the state 
Labor Department said.

State unemployment rate
New York state’s unemployment rate 

remained at 4 percent in June for a second 
straight month. It was higher than the U.S. 
unemployment rate of 3.7 percent in June.

The June statewide unemployment fig-
ure of 4 percent was down from 4.1 percent 
in June 2018, according to department 
figures.

The federal government calculates New 
York’s unemployment rate partly based 
upon the results of a monthly telephone 
survey of 3,100 state households that the 
U.S. Bureau of Labor Statistics conducts.

June job-growth data
The Syracuse region gained 7,100 jobs 

in the past year, a 2.2 percent increase.
The Utica–Rome region lost 600 jobs, 

a decrease of 0.7 percent; the Ithaca area 
gained 1,400 positions, an increase of 
2.2 percent; the Binghamton region had 
no change in jobs; the Watertown–Fort 
Drum region was unchanged; and the 
Elmira region also had no change.

New York state as a whole gained more 
than 111,000 jobs, an increase of 1.1 per-
cent, in that 12-month period. The state 
economy gained nearly 13,000 jobs, a 0.1 
percent rise, in June compared to May, the 
labor department said.         n

CHANNEL
1 & 200

Local Area Unemployment Rates* (%)
June 2019 and June 2018
(not seasonally adjusted)

The data in the preceding table are not seasonally adjusted, which means they refl ect seasonal infl uences 
(e.g., holiday and summer hires). Therefore, the most valid comparisons with this type of data are year-to-
year comparisons of the same month, for example, June 2018 versus June 2019. 

Jefferson County hotel 
occupancy rate jumps 
10 percent in June
BY JOURNAL STAFF
news@cnybj.com

WATERTOWN — Hotels in Jefferson County were substantially 
fuller in June than in the year-ago month, according to a new report.

The hotel occupancy rate (rooms sold as a percentage of rooms 
available) in the county increased 10 percent to 68 
percent in June from 61.8 percent a year before, 
according to STR, a Tennessee–based hotel mar-
ket data and analytics company. That snapped a 
string of five straight months in which Jefferson 
County’s occupancy rate declined compared to the 
year-earlier period. Year to date, hotel occupancy 
in the county was down 1.1 percent to 47.2 percent. 

Revenue per available room (RevPar), a key 
industry gauge that measures how much money 
hotels are bringing in per available room, soared 
13.6 percent to $69.09 in June from $60.83 in June 
2018. Through the first six months of the year, the 
county’s RevPar increased 2.7 percent to $44.25.

Average daily rate (or ADR), which represents the average rent-
al rate for a sold room, gained 3.3 percent to $101.64 in June from 
$98.40 a year earlier. Year to date, Jefferson County’s ADR was up 
3.9 percent to $93.72.                      n

Oneida County hotel 
occupancy rate 
declines in June
BY JOURNAL STAFF
news@cnybj.com

UTICA — Hotels in Oneida County were slightly less full in 
June than in the year-prior month, according to a recent report.

The hotel occupancy rate (rooms sold as a percentage 
of rooms available) in the county slipped 
1.3 percent to 66.1 percent in June from 
67 percent a year ago, according to STR, 
a Tennessee–based hotel market data and 
analytics company. Year to date, the coun-
ty’s occupancy was up 0.5 percent to 52.3 
percent.

Revenue per available room (RevPar), 
a key industry gauge that measures how 
much money hotels are bringing in per 
available room, fell 3.8 percent to $76 in 
June from $79.03 in June 2018. In the 
first six months of 2019, Oneida County’s 
RevPar rose 0.5 percent to $56.01.

Average daily rate (or ADR), which represents the av-
erage rental rate for a sold room, declined 2.6 percent to 
$114.97 in June from $117.99 a year prior. Year to date, ADR 
was unchanged at $107.04.           n

SOURCE: NYS DEPT. OF LABOR
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Median Sales Price

Prior Year Percent Change

July 2018 $280,000 $260,000 +7.7%

August 2018 $275,000 $265,000 +3.8%

September 2018 $265,000 $250,000 +6.0%

October 2018 $259,900 $245,000 +6.1%

November 2018 $270,000 $250,000 +8.0%

December 2018 $270,000 $257,211 +5.0%

January 2019 $275,000 $262,500 +4.8%

February 2019 $275,000 $255,000 +7.8%

March 2019 $267,500 $255,000 +4.9%

April 2019 $269,900 $255,000 +5.8%

May 2019 $270,000 $257,600 +4.8%

June 2019 $299,000 $275,000 +8.7%

12-Month Med* $272,500 $258,000 +5.6%

Historical Median Sales Price by Month

Current as of July 10, 2019. All data from the multiple listing services in the state of New York. Report © 2019 ShowingTime.

Point at which half of the sales sold for more and half sold for less, not accounting for seller concessions, in a given month.

Median Sales Price

* Median Sales Price of all properties from July 2018 through June 2019. This is not 
the average of the individual figures above.

$253,950
$275,000

$299,000

2017 2018 2019

June

$180,000

$200,000

$220,000

$240,000

$260,000

$280,000

$300,000

$320,000

1-2005 1-2006 1-2007 1-2008 1-2009 1-2010 1-2011 1-2012 1-2013 1-2014 1-2015 1-2016 1-2017 1-2018 1-2019

$240,000
$260,000

$275,000

2017 2018 2019

Year to Date

+ 5.8%+ 8.3% + 8.7% + 8.3%+ 5.8% + 4.4%

Median Sales Price
Point at which half of the homes sold for more and half sold for less, not accounting for seller concessions, in a given month.

VISUAL CREDIT: NYSAR WEBSITE

New York home sales slide in June, CNY sales mixed    
BY ERIC REINHARDT
ereinhardt@cnybj.com

ALBANY — New York realtors sold 
11,166 previously-owned homes in June, 
a decline of nearly 15 percent from 13,076 
homes sold in the year-ago period.

That’s according to the New York State 
Association of Realtors (NYSAR)’s June 
housing-market report issued July 23.

Sales data
The June statewide median sales price 

was $299,000, up almost 9 percent from 
the June 2018 median price of $275,000, 

according to the NYSAR data.
Pending sales totaled 13,208 homes in 

June, down nearly 2 percent from 13,460 
in the same month in 2018.

The months’ supply of homes for sale 
remained unchanged at the end of June at 
6.4 months of supply, per NYSAR’s report. 
It also stood at 6.4 months at the end of 
June 2018. A 6-month to 6.5-month supply 
is considered to be a balanced market, per
the association.

The number of homes for sale totaled 
71,344 in June, down 1.1 percent from 72,166 
homes for sale in the year-ago period.

Central New York data
Realtors in Onondaga County sold 473 

previously owned homes in June, down 
nearly 13 percent from 543 sold in the 
same month in 2018. The median sales 
price rose almost 4 percent to $164,000, up 
from nearly $158,000 a year prior, accord-
ing to the NYSAR report.

NYSAR also says that realtors sold 149 
homes in Oneida County in June, down
more than 28 percent from the 208 homes 
sold in June 2018. The median sales price 
rose almost 6 percent to $130,000 from 
under $123,000 a year ago.

Realtors in Broome County sold 159 

existing homes in June, down 12.6 per-
cent from 182 homes sold a year ago, 
according to the NYSAR report. The me-
dian sales price decreased 10.6 percent to 
$116,000 from $129,787 a year ago.

In Jefferson County, realtors closed on 105 
homes in June, up 1 percent from 104 homes 
sold a year ago, and the median sales price 
of $150,000 was up 1 percent from $148,500 
a year earlier, according to the NYSAR data.

All home-sales data is compiled from 
multiple-listing services in New York state 
and it includes townhomes and condomin-
iums in addition to existing single-family 
homes, according to NYSAR. n

New York maple-syrup 
production rose nearly 
2 percent in 2019
BY JOURNAL STAFF
news@cnybj.com

M aple-syrup production in
 New York state increased
 1.7 percent to 820,000 gal-

lons this year from 806,000 gallons in 
2018, despite a shorter season, accord-
ing to the USDA National Agricultural 
Statistics Service (NASS).

New York’s maple-syrup season 
lasted an average of 32 days in 2019, 
down from 52 days last year. The 
earliest sap flow reported in the state 
this year was Jan. 5 and the latest sap 
flow was May 1.

The number of taps in the Empire 
State rose 2.6 percent to 2.8 million 
taps in 2019 from 2.73 million last 
year. The yield per tap dipped slightly 
from 0.295 gallons in 2018 to 0.293 
gallons this year.

U.S. maple-syrup production to-
taled 4.24 million gallons in 2019, up 
1 percent from nearly 4.2 million gal-
lons the previous year, per the USDA. 
The number of taps was estimated at 
13.3 million this year, down 4 percent 
from the 2018 total. Yield per tap was 
estimated to be 0.318 gallons in 2018, 
up 5 percent from 0.303 gallons the 
previous season.                n
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Freshly-made maple 
syrup is poured into 
a test container at 
Beaver View Maple 
Makers in Lowville. 
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CNY Community 
Foundation announces 
grants for Madison 
& Onondaga counties
Funding 
totals more than 
$730,000
BY JOURNAL STAFF
news@cnybj.com

SYRACUSE — The Central New 
York Community Foundation an-
nounced that it recently awarded 
$731,745 in grants to support non-
profits in Onondaga and Madison 
counties. The grants include the 
following.
n Action for Healthy Kids

received $50,000 to support the 
Game On program to promote 
healthy eating and physical activ-
ity in 24 Onondaga County and 
Madison County schools. 
n Central New York Jazz Arts

Foundation was allocated $27,000 
to complete renovations to the 
lower level of its theater. 
n Central New York Land

Trust received $60,000 to es-
tablish an Outdoor Watershed 
Education Center on Skaneateles 
Lake. 
n City of Syracuse/Bureau of

Research was provided $39,600 
to support SyraCoin Housing 
Stability program, a peer-to-peer 
crowd funding platform connect-
ing low-income renters to emer-
gency-housing funding. 
n  Community Action 

Partnership for Madison County 
received a $20,000 grant to con-
tinue its Transitional Housing and 
STEHP programs. The STEHP 
program provides housing to 
homeless people and helps people 
facing eviction with the resources 
to stay in their home while the 

Transitional Housing program 
provides families with housing as 
they work toward housing stabil-
ity. 
n Food Bank of CNY was allo-

cated a $50,000 grant to renovate 
a portion of its warehouse to ex-
pand the capacity of its volunteer 
program and maximize distribu-
tion efforts. 
n Hamilton Central School re-

ceived $17,995 to purchase virtual 
welding hardware and software 
for use in the agriculture edu-
cation programs of three school 
districts in Madison County 
— Hamilton, Madison, and 
Stockbridge Valley. 
n The Haven at Skanda was

offered $20,000 to weatherize its 
barn to accommodate for year-
round learning. 
n Image Initiative was al-

located $15,000 to expand the 
CHOICES program for SCSD 
high school girls. The program 
provides mentorship and work-
shops that focus on conflict reso-
lution, education, career choices, 
entrepreneurship, and wellness. 
n Jewish Home of Central

New York received $23,650 to in-
stall a new security system as a 
result of increased threats of anti-
Semitic hate crimes, incidents, 
and security concerns affecting 
Jewish senior care facilities. 
n Junior Achievement of 

Central Upstate New York was 
allocated $10,000 to expand its ex-
tended learning, afterschool and 
business programs for students in 
the Syracuse City School District. 
n Legal Services of Central

New York received $25,000 to 
conduct an equity audit, conduct 
training and create an advocacy 

plan to build a race-equity culture.
n  Loretto Health & 

Rehabilitation Center was provid-
ed with $75,000 to purchase class-
room equipment for its Training 
Center of the Future that will help 
increase training opportunities for 
staff. 
n McMahon/Ryan Child

Advocacy Site received $36,100 
to make HVAC system improve-
ments and install intercom equip-
ment to increase safety measures. 
n Mercy Works was offered

$13,000 to develop and implement 
career and life-skill development 
programming for youth. 
n Museum of Science &

Technology (MOST) Foundation 
received $22,000 to purchase a 
permanent dinosaur exhibit and 
cafeteria seating for its new stu-
dent dining space. 
n National Math Foundation

was allocated $20,000 to purchase 
marketing materials, supplies 
and refreshments for its Young 
Leaders United program. The 
program helps the United Way of 
CNY through donations, fundrais-
ing, volunteering, and advocacy. 

n  Onondaga Historical 
Association received $25,000 
to conduct research, develop-
ment, and artifact selection for 
the Brewseum, a museum on the 
brewing history in Syracuse and 
Onondaga County, located within 
the Iron Pier facility. 
n Salvation Army of Syracuse

was provided with $64,000 to ren-
ovate two elevators at its central 
office to provide visitors and staff 
with a dependable way to access 
the building. 
n Skaneateles Festival re-

ceived $16,500 to expand digital 
and social-media programs to im-
prove audience engagement and 
customer relations. 
n Syracuse City Ballet was al-

located $20,900 to purchase office 
equipment and technology up-
grades to operate more efficiently. 
n Syracuse International Film

Festival received $18,000 to sup-
port the 2019 October film festi-
val. The purpose of the festival is 
to help increase civic participation 
and community vitality by open-
ing up the world of film literacy to 
the Central New York community. 

n Syracuse Stage was of-
fered $25,000 to make Federal 
Communications Commissions 
(FCC)-mandated upgrades that 
include re-banding and replacing 
wireless devices for hearing im-
paired patrons. 
n Town of Nelson received

$20,000 to create an Americans 
with Disabilities Act (ADA)-
compliant multi-use trail that will 
provide the public with access to 
the Nelson Swamp Unique Area. 
n YMCA of the Greater Tri-

Valley – Oneida was allocated 
$18,000 to support for HVAC ren-
ovations and upgrades. 

The Central New York 
Community Foundation is a pub-
lic charity established in 1927 
that collects contributions from 
donors, manages and invests 
them to grow over time, and 
then distributes grants to local 
charities. It says it is the largest 
charitable foundation in Central 
New York with assets of more 
than $280 million and has in-
vested more than $200 million in 
community improvement proj-
ects since its start.         n

CNY Community Foundation headquarters at the CNY Philanthropy Center in Syracuse.  ADAM ROMBEL/BJNN
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MVP Health Care 
to administer behav-
ioral-health services
Ends partnership with 
Boston firm       
BY ERIC REINHARDT
ereinhardt@cnybj.com

SCHENECTADY — Health insurer MVP 
Health Care plans to “directly adminis-
ter” case management, utilization review, 
claims payment, and network manage-
ment for all of its New York members that 
use behavioral-health services. 

That service will start in early 2020, the 
Schenectady–based insurer announced 
July 10. Boston, Massachusetts–based 
Beacon Health Options has administered 
behavioral-health services for MVP cus-
tomers in New York since 2009.

Behavioral-health services could in-
clude mental health and substance-use 
disorder services. 

The MVP announcement comes just 
over a month after health insurer Anthem 
Inc. (NYSE: ANTM) announced it had 
agreed to acquire Beacon Health Options. 
However, Christopher Del Vecchio, presi-
dent and COO of MVP Health Care, told 
the Albany Times Union in a July 10 article 
that MVP’s decision had been under con-
sideration for more than a year and wasn’t 
prompted by the acquisition news.

In addition, the Times Union article 
noted that a group of state behavioral-
health agencies had told Crain’s New York 
Business that they had some payment 
issues with Beacon, but Del Vecchio said 
those concerns also weren’t a factor in 

MVP’s decision to bring the behavioral-
health service administration in-house.

Del Vecchio is set to become MVP’s 
CEO on Sept. 1, replacing current CEO 
Denise Gonick, who is resigning.

MVP has a total membership of more 
than 700,000 people, including more 
than 600,000 in New York state, Michelle 
Golden, a PR staff person at MVP Health 
Care, said in an email response to a 
CNYBJ inquiry. 

MVP Health Care noted in its release 
that, “on average,” 20 percent of its mem-
bers have a diagnosed behavioral-health 
condition.

In addition, MVP customers with be-
havioral-health conditions can incur costs 
up to “six times more” than those without 
a behavioral-health diagnosis; and inte-
grating behavioral and physical health 
care “significantly improves outcomes and 
lowers costs.”

MVP contends that its new health initia-
tive will “empower primary-care and be-
havioral-health professionals to succeed at 
integrating patient care.”

Pending regulatory approval, when 
MVP assumes the administration of all 
services from Beacon Health Options, 
MVP’s behavioral-health network will in-
clude personalized service and support 
directly from the health insurer. 

Behavioral-health providers will ben-
efit from a new structure that lets them 
treat their patients “holistically,” and that 
“streamlines their reimbursements,” 
MVP contends. 

MVP says it is working with Beacon 

Health Options to ensure that all areas 
of care delivery transition over well. 
Through the remainder of this year, as 
MVP builds its own behavioral-health 
network comprised of Beacon’s current 
providers and other services “deemed es-
sential to MVP’s integrated-health vision,” 
members’ current 2019 benefits will not 
be affected.

A “fragmented” health-care delivery 
system has kept behavioral health and 
physical health apart, and as a result, 
the system has “lost sight of the fact that 
behavior often drives the morbidity of 
medical conditions,” MVP Health Care 
stipulated in its release. Fragmentation 
also contributes to “poor accessibility, 
less robust outcomes, and higher medical 

costs.”
“Our new streamlined approach to 

providing behavioral-health services will 
allow us to look at a patients’ entire con-
tinuum of care and evaluate the best 
way to improve their overall health and 
well-being,” Dr. Bruce Himelstein, chief 
medical officer at MVP Health Care, said. 
“Putting the patient back at the center of 
our health-care system is vital to improv-
ing outcomes and by implementing this 
new initiative, we will provide comprehen-
sive, high quality care to our members.”

MVP Health Care operates a Syracuse 
office at 333 West Washington St., an 
Endwell office at 3660 George F Highway, 
and another location at 421 Broad St. in 
Utica, per its website.         n

PHOTO CREDIT: MVP HEALTH CARE

Christopher Del Vecchio, president and COO of MVP Health Care, who will become CEO on Sept. 1. 

Schenectady–based MVP Health Care, which operates an office in Syracuse, plans to “directly administer” behavioral-health services for all of its New York members, beginning in 
early 2020. A Boston–based firm had handled those duties for MVP for the past decade.

ERIC REINHARDT / BJNN FILE PHOTO
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BY ERIC REINHARDT
ereinhardt@cnybj.com

A new study from the Employee
Benefit Research Institute (EBRI)

 finds the number of workers eli-
gible to receive health insurance through 
their job rose from 2014 through 2018, 
despite offer rates from employers “slowly 
declining.”

The Employee Benefit Research 
Institute says it is a nonprofit research 
institute based in Washington, D.C., that 
focuses on health, savings, retirement, 
and financial security issues. 

The EBRI issue brief, “More Workers 
Eligible for Health Coverage Despite 
Lack of Growth in Employer Offer 
Rates,” examines how the availability of 
employment-based health insurance has 
been changing. It also looks at how 
the availability may have been affected 
by the Affordable Care Act (ACA) of 
2010 (Obamacare), as well as the Great 
Recession of 2007–2009 and the subse-
quent economic recovery.

“Despite the lack of an increase in offer 

rates, the percentage of workers eligible 
for health coverage through their job con-
tinued its upward trend,” Paul Fronstin, 
director of the health research and edu-
cation program at EBRI, said in a news 
release about the research. “Between 2014 
and 2018, the 
percentage of 
workers eligi-
ble for health 
coverage in-
creased from 
75.4 percent to 78 percent. We believe this 
increase is likely due to changes in the 
composition of the work force. We found a 
shift to full-time employment, fewer work-
ers considered low-wage, and a shift to 
larger firms.”

Affordable Care Act impact
The ACA requires employers with 50 

or more employees to either offer health-
insurance coverage or pay a penalty. 
Employers with fewer than 50 employees 
are exempt from this provision. However, 
the law includes a number of provisions in-
tended to make it easier for small employ-

ers to obtain coverage for their employees, 
including insurance-market reforms, the 
Small Business Health Options Program 
(SHOP) or health-insurance exchanges, 
and small employer tax credits. 

Obamacare also required that indi-
viduals have 
health-insur-
ance coverage 
or pay a penal-
ty, though the 
Tax Cuts and 

Jobs Act of 2017 eliminated the financial 
penalty for not having health insurance 
starting in 2019.

HRA effect
The EBRI issue brief also explores 

the future implications of the Trump 
Administration’s final rule to expand the use 
of stand-alone health-reimbursement arrange-
ments (HRAs) by employers of all sizes. 

HRAs are employer-owned and funded 
accounts that help workers pay for quali-
fied medical expenses not covered by 
their health plans. 

Under the final rule, employers would 

be able to offer a stand-alone HRA that em-
ployees could then use to purchase health 
insurance in the non-group market. The 
HRA would have to be used to purchase 
ACA-compliant plans and would have to 
meet ACA-affordability requirements in 
order for the employer to meet the shared-
responsibility requirement. 

The HRA would not be subject to 
ERISA if certain conditions were met and 
there is no limit to the amount of money 
that an employer can contribute to an 
HRA. ERISA is short for the Employee 
Retirement Income Security Act, “a fed-
eral law that sets minimum standards 
for most voluntarily established retire-
ment and health plans in private industry 
to provide protection for individuals in 
these plans,” per the website of the U.S. 
Department of Labor.

The Trump Administration expects 
about 800,000 employers will offer stand-
alone HRAs by 2024 and beyond. As a 
result, some 10.7 million individuals would 
be covered by such an HRA by 2027 and 
6.8 million fewer workers (and their de-
pendents) would have traditional employ-
ment-based health coverage.

“Ultimately, employers may decide that 
they no longer need to offer health ben-
efits to be competitive in the labor market 
during the next recession, and the com-
bination of the insurance-market reforms 
and the ability to give workers tax-free 
money to purchase health insurance on 
their own may finally put the future of 
employment-based health coverage to the 
test,” said Fronstin.         n
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Study: Number of workers eligible 
for health coverage at work rises

I [recently] found myself in a Brazilian
 Jiu-jitsu class with a 250-pound, 
 musclebound gentleman sitting on 

my chest trying to do 
rather unkind things 
to my neck and vulner-
able joints. While this 
was certainly not the 
most opportune time to 
be thinking about how 
to parlay this situation 
into a blog article, it did 
occur to me that the 
crushing weight on my 
chest and the attendant 
loss of oxygen there-
from, is how many of 
my clients must feel in 

the day-to-day trenches of the modern-day 
digital world of human resources.

The situation also gave me pause to 
think about what life lessons I have learned 
from many years of training in different 
styles of martial arts (other than how to 
tape deformed fingers and that a bag of 
frozen peas works wonders on bruised 
ribs). Upon further reflection, I realized 
that I do in fact incorporate many of the 
philosophies that underlie martial arts into 
my employment-law practice. I share those 
pearls of wisdom below.

Bruce Lee
Any discussion of martial-arts philoso-

phy simply has to start with a quote from 
Bruce Lee, who was in fact a philosophy 
major. While the Internet is replete with his 
sage musings, I think the most apt when 
it comes to human resources, is: “In the 
middle of chaos comes opportunity.” Now 
I have to confess that oftentimes it feels 
that the only thing that comes from being 
in the middle of chaos is more chaos and 
accompanying agita. But that really does 

not have to be so.
In this regard, there is no better time 

to practice responding to chaos than right 
now. The New York State Legislature has 
recently seen fit to pass a series of laws 
converting the employment laws into a bas-
tion of frontier justice. Among other new 
laws, the severe and pervasive standard 
for a hostile work environment under the 
New York Human Rights Law has been 
eradicated in favor of the more liberal New 
York City Human Rights Law standard, the 
Faragher defense that had been available 
under the state law has been eliminated, 
and there is even a bill waiting for signa-
tures that allows an employee to place a 
lien on an employer’s property upon the 
mere allegation of being underpaid.

This all begs the question: what pos-
sible opportunity could there be in the 
middle of this particular chaos? My initial 
knee-jerk reaction was that it presents the 
opportunity to pack our bags and move to 
the Carolinas. But let’s turn back to Mr. 
Lee for a second. If we take a deep breath, 
it becomes readily apparent that we have 
all survived legal pendulum swings, and 
alarms about the sky falling have invari-
ably proved false. Take, for example, the 
abolition of the “severe and pervasive stan-
dard” in favor of New York City’s standard 
of something more than “petty slights” 
and “trivial inconveniences.” This actually 
does not mean strict liability. Courts have 
adjusted to this standard and made clear 
that the law is not a “civility code” and 
workplaces do not need to be sterile and 
devoid of humor.

The opportunity here is to shift focus 
away from attempting to walk legal tight-
ropes, and focus more on collaboration, 

team building, and supervisory coaching. 
From my observations, and as cheesy as it 
sounds, we don’t see too many harassment 
complaints coming out of a collaborative 
workplace where everyone feels heard and 
respected. I have seen many employers 
successfully use coaches for supervisors 
whose gruff styles have previously led to 
complaints, and those employers now find 
a more productive and efficient environ-
ment. It also pays to make sure that all con-
cerned understand that mere supervision 
is not harassment, and that expectations 
need not be delivered via an anvil.

At bottom, the way to deal with new 
chaos is to return to old fundamentals, but 
with a modern twist. Documenting files 
in the digital world is easy and expedient. 
Supervising the training can be pragmat-
ic, yet entertaining, using multi-media. In 
other words, we can seize the opportunity 
to take control over all of this.

Brazilian Jiu-Jitsu
Brazilian Jiu-jitsu (BJJ) is the ultimate 

strategy game — a moving chess board 
if you will. But instead of your pawn being 
trapped, it’s your arms and legs. BJJ legend 
Saulo Ribeiro observed:

“Jiu-jitsu is the gentle art. It’s the art 
where a small man (or woman) is going 
to prove to you, no matter how strong you 
are, no matter how mad you get, that you’re 
going to have to accept defeat. That’s what 
Brazilian Jiu-jitsu is.”

I think every HR director should adopt 
this philosophy. Basically it translates to: 
when you walk into my office, no matter 
how hard you try to game the system, 
threaten me into giving you something you 
have not earned, or threaten me into excus-

ing inexcusable behavior, you will not faze 
me and you will lose. The key here is to do 
this without looking angry or being angry. 
It’s all about a calm, confident effect. You’ve 
been there and done that. You’ve seen 
every trick, out-strategized every setup, 
and you are still standing.

Krav Maga
Krav Maga is the Israeli hand-to-hand 

combat system used by its military and 
known for its overwhelming and violent 
counter-attacks. It is not a sport — it is sur-
vival at its most primitive. Imi Lichtenfeld, 
the founder of Krav Maga, has been quoted 
as saying: “Krav Maga, so that one may 
walk in peace.”

Applicable here, HR executives need to 
be confident in their training, know how to 
avoid unnecessary and counterproductive 
confrontations, but know how to deploy all 
manner of overwhelming weaponry when 
subjected to unprovoked attacks (lawsuits). 
Take, for example, an employee who was 
fired for theft, fraud, or other serious mis-
conduct. The employee nonetheless sues. 
All manner of reasonable efforts to make 
the employee withdraw the suit fail. Now 
what?

Know available counterstrikes. For ex-
ample, counterclaim under the faithless 
servant doctrine, seek employer side fee 
shifting under 28 U.S.C. § 1927, and if 
misrepresentations are made by opposing 
counsel on state law claims, seek to treble 
the attorneys’ fees under Section 487 of the 
Judiciary Law.

Often times, an adversary will back off 
when threatened with these remedies. But 
if they don’t, Krav Maga.

Conclusion
You don’t need to wear a gi or be able 

to break boards to become a human-re-
sources ninja (though I suppose it couldn’t 
hurt). But studying the philosophies of the 
combat arts actually could lead to never 
having to engage in litigation combat over 
workplace disputes. At a minimum, a confi-
dent and calm approach to solving human 
resources quagmires is not only the most 
effective, but also good for the psyche.      n

Howard M. Miller is a member (partner) of 
Bond, Schoeneck & King PLLC, a Syracuse–
based law firm. Miller works from the firm’s 
Garden City office and is part of its labor and 
employment law practice. Contact Miller at 
hmiller@bsk.com. This article is drawn from 
Bond’s New York Labor and Employment 
Law Report blog.

Employment 
Law Through 
the Philosophy 
of a Martial-Arts 
Practitioner

HOWARD M.  
MILLER 
Viewpoint
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DeWITT — Big I New York says Jim 
Lombardo has joined the association as 

its assistant vice president 
(AVP) of learning and de-
velopment. 

Lombardo most recent-
ly served as chief operat-
ing manager at AmeriCU 
Insurance Services, LLC.

Big I New York de-
scribes itself as the state’s 

oldest insurance producer trade associa-

tion. Insurance agents and brokers are 
commonly referred to as “insurance 
producers,” the organization said. Big I 
New York was previously known as the 
Independent Insurance Agents & Brokers 
of New York Inc. (IIABNY).

Lombardo will be responsible for ex-
panding the association’s education and 
research offerings to meet the “needs and 
expectations of 21st century learning,” Big 
I New York said in a July 23 news release. 

As AVP of learning and development, 
Lombardo will be teaching and support-
ing agents, along with helping the insur-
ance industry develop new talent. Big I 

New York will offer classes and webinars, 
utilizing technology for “ease of registra-
tion and participation,” and reaching into 
schools and colleges to “encourage the 
next generation of insurance-agency per-
sonnel,” per its release.

“Simply put, I want Big I New York to 
be the first and only place where any inde-
pendent agent goes for education, knowl-
edge, research, and support,” Lombardo 
said. “Our education department will le-
verage our first-class research and gov-
ernment relations areas to create content 
our agent/members can use and apply to 
their everyday operations.”

Lombardo has more than 35 years of 
experience in the insurance industry, in-
cluding serving as an adjunct instructor 
for Mohawk Valley Community College, 
Bryant and Stratton, Utica School of 
Commerce, Keuka College Accelerated 
Studies for Adults Program, Le Moyne 
College, and Big I New York, the orga-
nization said. He earned his bachelor’s 
degree from SUNY Geneseo and his 
MBA degree from SUNY Empire State 
College.

“Jim’s successful track record on the car-
rier and agency side coupled with his expe-
rience and passion for insurance education 
are unique,” Lisa Lounsbury, president and 
CEO of Big I New York, added in the re-
lease. “He is well positioned to understand 
the development needs within the industry 
and deliver on innovative ways to serve 
today and tomorrow’s learner.”

Big I New York says it works to rep-
resent the educational, political, and 
business interests of its more than 1,750 
insurance agencies and their 13,000-plus 
employees.          n
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Downtown is THRIVING! 
Come be a part of the new downtown and bring your 

team for the work/life balance they’re looking for!

Prime Office Space Available
RYAN BENZ,

Licensed Real Estate Salesperson
RBenz@AcropolisRealtyGroup.com

315-282-0808 

Big I New York taps Lombardo as 
AVP of learning, development

Business Betrayals: Protecting 
Yourself From Workplace Treachery

B etrayal in business can come 
 in many forms. A supervisor 
 who gives specific direc-

tions for a project, then lays the 
blame squarely on you when things 
go awry. An employee who fails to 
inform you of a high-end client’s 
unhappiness, leaving you blindsided 
and feeling the CEO’s wrath when 
the client cancels a contract.

In such scenarios, the person be-
trayed can feel angry, devastated 
and perhaps unsure whether to ever 
trust anyone again. 

In all relationships we trust oth-
ers, believing that while they will 
look out for their own best inter-
est, they will also respect ours. 
Unfortunately, that’s not always so.

In business, there’s no guarantee 
that even a good friend or family 
member deserves your confidence.

Regardless of how well you 
know someone, treat any business 
arrangement with due diligence. 
Motives can be hidden, even with 
the best of friends.

So, how can business leaders and 
their employees avoid betrayals that 
can harm them and their organiza-
tions? And how should they handle 
the fallout if they are betrayed? We 
offer a few suggestions.

Learn to trust wisely. Blind 
trust can make you an easy target 
because you ignore the potential 
for human nature’s darker side. But 
it’s also ill-advised to assume no one 
can be trusted ever. What you’re 
after is “wise trust,” which allows 
you to weigh each situation, assess-
ing whether there is low or high 
probability of betrayal.

Listen to what your gut tells 
you. So-called “gut feelings” act as 
an early warning system. Ignore 
those feelings at your own peril. 
Take the story of a woman named 
Ingrid, a chief finance officer in the 
public sector who was involved in 
the recruiting of a comptroller who 
came highly recommended. Ingrid 
preferred to handle reference 
checks herself, but that was HR’s 
job so she backed off, even though 
something told her this job candi-
date’s credentials were too good to 
be true. She shouldn’t have ignored 
her instinct because, after he was 
hired, the comptroller was charged 
with white-collar crimes committed 
in another state. For Ingrid, this 
became a triple betrayal — by col-
leagues who tried to make her the 
scapegoat, by HR, who didn’t per-
form a thorough background check, 
and, of course, she was betrayed by 
the man she hired. 

Don’t seek revenge immedi-
ately — if at all. Planning revenge 
continues to provide the betrayer 
with power over you rather than 
allowing you to take that power into 
your own hands. It’s more produc-
tive to distance yourself from the 
betrayal and shore up your emo-
tions with rational thoughts. 

If you are betrayed, there is no 
need to beat up on yourself. It is 
critical to recognize that what you 
are feeling is completely normal. If 
you blow the event out of propor-
tion, exaggerating its impact on all 
aspects of your life, you’ll only post-
pone your recovery.

The key to moving forward is 

self-compassion. Get yourself to 
a safe space, both physically and 
emotionally, and get some sleep.

Reactions to stress differ. So, 
don’t worry if your immediate reac-
tion includes anger. Try to balance 
it and take the energy to hold onto 
your power. Surround yourself with 
friends. Have the courage to move 
forward and leave the past behind. 
Learn to pivot. We discovered that 
the formula for success is creating a 
new positive, self-confidence about 
work and informed risk taking.       n

Elaine Eisenman, Ph.D. and 
Susan Stautberg are co-authors of 
“Betrayed: A Survivor’s Guide to 
Lying, Cheating, & Double Dealing.” 
Eisenman is the managing director of 
Saeje Advisors, LLC, an advisory firm 
for high-growth ventures. Stautberg is 
a governance advisor to the portfolio 
companies of Atlantic Street Capital, 
a private-equity firm. She is also 
president and CEO of PartnerCom 
Corporation and chair emeritus 
of the WomenCorporateDirectors 
(WCD) Education and Development 
Foundation. 

SUNY Cortland 
appoints new 
director of 
career services
BY JOURNAL STAFF
news@cnybj.com

CORTLAND — SUNY Cortland re-
cently announced that it appointed 
Nan Pasquarello as its new director 
of career services.

She took over the position at the 
end of June when John Shirley, long-
time career services director, retired. 

In her new role, Pasquarello 
works with SUNY Cortland aca-
demic faculty, other professional staff, and key out-
side stakeholder groups to expand and maintain an 
employer-recruitment network while developing and 
maintaining internships for students and job oppor-
tunities for graduates, the university said in a news 
release. She also leads the use of communication 
technology and effective data collection, analysis, and 
reporting systems to achieve the Division for Student 
Affairs’ career services goals.

Pasquarello previously served as the university’s 
Title IX coordinator since 2015. In that role, she 
oversaw efforts to comply with and carry out the 
federal law intended to fight sex discrimination.

In all, she has worked at SUNY Cortland for 24 
years. Her other positions have included director of 
student conduct and career counselor/technical sup-
port specialist.

Pasquarello is a graduate of Binghamton 
University with a dual bachelor’s degree in English 
and geography and a master’s degree in public 
policy analysis and administration. She has also 
completed doctoral coursework in the Syracuse 
University higher-education program.

In the community, Pasquarello served on the 
Cortland YWCA board of directors from 2011 to 
2018 and is the current past board president. In her 
spare time, she plays flute with the SUNY Cortland 
Community Orchestra, the release stated.              n

Pasquarello

Lombardo

ELAINE  EISENMAN 
& SUSAN STAUTBERG 
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Report: New 
York leads 
U.S. in non-
profit jobs & 
wages   
BY ERIC REINHARDT
ereinhardt@cnybj.com

ALBANY — Nonprofits are “essential” 
in upstate New York regions such as the 
Mohawk Valley and the Southern Tier 
where nearly one in four private-sector 
jobs was at a nonprofit in 2017. 

In addition, wages paid by nonprofits were 
higher than other private-sector employers 
in five of New York’s 10 regions. That’s ac-
cording to a report that State Comptroller 
Thomas DiNapoli released July 23. 

The report found that New York state 
led the nation in nonprofit employment 
with more than 1.4 million jobs and total 
wages of just over $78 billion in 2017. 
However, nonprofit job growth in the rest 
of the U.S. surpassed New York.

New York’s nonprofit organizations 
helped stabilize employment during and 
after the Great Recession, DiNapoli’s of-
fice contended in the report.

Other report findings
Nonprofit entities added more than 

175,000 jobs in New York between 2007 
and 2017, a gain of 14 percent. These or-
ganizations provided 17.8 percent of New 
York’s private-sector employment in 2017, 
compared to 10.2 percent nationwide, 
ranking third behind Vermont and Maine. 

Nonprofit jobs grew faster than the rest 
of the private sector in most New York 
regions in the latter half of this decade.

“Nonprofits play an important role in 
every region of New York, delivering vital 
services to New Yorkers, from hospital 
care and education to legal services and 

environmental protection,” DiNapoli said. 
“They also have a measurable impact on 
our economy, providing one in every six 
private-sector jobs statewide.”

Wages at nonprofits have also grown at 
a faster pace statewide than the rest of the 
private sector and the public sector in the 
period that the reports covers. The annual 
average wage was $55,572 per employee, 
ranking New York eighth in the nation on 
that measure in 2017. Nonprofit wages 
varied widely, with educational services 
having the highest average annual wage 

at just over $65,000. Social-assistance in-
dustries, including home-care aides and 
child-care workers, had the lowest, at just 
over $30,500.

Health care — the largest nonprofit in-
dustry — along with education and social 
assistance, represented more than 81 per-
cent of all nonprofit jobs in New York state 
in 2017. Other industries with large em-
ployment numbers include professional 
services, arts and entertainment, as well 
as religious, civic, and social-advocacy 
organizations.          n

5

As shown in Figure 3, employment by nonprofit organizations in New York and the 
rest of the nation rose continually over the decade ending in 2017, with increases 
of 14.3 percent and 19.1 percent, respectively. Even during the Great Recession, 
when other private sector establishments were shedding jobs, nonprofits 
continued to hire. While nonprofit employment growth was not as robust in New 
York as it was nationally during this time period, the number of jobs increased 
faster than at other private sector establishments. 

FIGURE 3 
Nonprofit Employment Growth, New York and the Rest of the United States, 2008 – 2017

Source: U.S. Bureau of Labor Statistics
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VISUAL CREDIT: OFFICE OF THE NEW YORK STATE COMPTROLLER REPORT

So You’re Not The Boss? Here’s How You Can Still Be A Leader
A re leaders born or are they devel-

 oped? It’s a subject that’s long
 been debated.

And in the workplace, can an employee 

who holds no supervisory job title be an 
effective leader — before being entrusted 
with managing people? 

I say yes, and that it’s almost mandatory 

if someone hopes to be ready as a leader 
when promoted to a bigger role in an 
organization.

Leadership is a choice. It’s not a title, 
position, or rank. You don’t have to be a 
department head, manager, or CEO to be 
a leader.

Leadership is a group of characteristics, 
and you can acquire them even if you’re 
not the boss. You’ll never be a leader when 
you assume that primetime role unless 
you have developed the qualities of lead-
ership as part of your preparation for the 
next big step.

Here are five ways to become a leader 
at a company without holding a leader-
ship-type position.

Listen to others’ ideas. Leadership 
is about others, not about the self, and it 
starts with listening. Being a leader isn’t 
putting yourself above others, interrupting 
them, or acting like your ideas are more 
important than anyone else’s. True leader-
ship brings out the best in others and your 
culture, and you do that by making them 
feel valued and giving them a voice.

Be accountable for mistakes. Own 
your errors. It sets an example of account-
ability that is good for the culture. Too 
many people, when told of a mistake, assign 
blame and make excuses. A leader corrects 
constructively and surveys for solutions. As 
a subordinate, staying positive and offering 
ways to fix your mistake, and showing the 
humility of asking for help, is a path toward 
being a leader people can trust.

Learn flexibility. This applies in so 
many ways. If you’re stuck on doing some-
thing one certain way, you’re headed 
toward being a micromanager who few 
would like and fewer would want to work 
under. Leadership is about tapping into 
your broad base of workplace talent, ex-

panding knowledge, 
improving systems, 
and raising the ceiling.

Interact and net-
work. Networking 
isn’t only about find-
ing jobs, it’s about 
connecting with 
people in a way that 
enhances important 
relationships and the 
work environment. As 
you learn to interact 
with different types in 
the workplace, you’ll learn which relation-
ships are most effective, how to help those 
people with their career, and show your 
ability to direct and lead. 

Develop a thick skin. To become a 
leader, it’s vital to rise above annoyances 
and petty slights from others and let them 
roll off your back. HR isn’t the principal’s 
office, and if you vent every time about 
someone doing something irritating, 
you’ll get the reputation of being a whiner. 
Don’t complain behind closed doors, gos-
sip, or criticize people behind their backs. 
No one who does those things can be 
viewed as a leader.

People want to be led. But they don’t 
want to be bossed around. Great leaders 
can learn this as underlings on their way 
to a management position. Then when 
they get there, they’re ahead of the game 
— and everyone is in step with them.       n

Grant Parr is a mental sports perfor-
mance coach and the author of “The 
Next One Up Mindset: How To Prepare 
For The Unknown.” Parr owns and runs 
Gameface Performance, a consulting firm 
that enhances mental skills for athletes 
and coaches. 

GRANT  
PARR 
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Be a part of this premier digital and print 
magazine, spotlighting your company in 
revitalizing downtown Syracuse.
The publication’s coverage will include the following:

• Major players involved in downtown’s resurgence
• Key residential developments
• The next generation of developers
• Major business and office projects
• New restaurants & other downtown businesses
• Arts & culture — downtown theatre district
• Economic impact of downtown’s transformation

& what’s next

CONTACT US:       Dony Bardenett: dbardenett@cnybj.com   •   Kelly Bailey: kbailey@cnybj.com

Revitalize

THE DOWNTOWN TRANSFORMATION
SYRACUSE III

ADVERTISING DEADLINE: August 14
PUBLICATION DATE: September 23

Endorsed 
by:

SYRACUSE III
 Rev�a�ze

The landscape of Syracuse has changed 
drastically before our eyes in the last decade. 
From vacant and worn buildings to luxurious 
apartments and an influx of businesses moving 
into the downtown area, the impact on our 
region has been nothing but positive.

Five Star Bank adds two commercial lenders
BY JOURNAL STAFF
news@cnybj.com

WARSAW, N.Y. — Five Star Bank, sub-
sidiary of Financial Institutions, Inc. 
(NASDAQ: FISI), on July 22 announced 
the hiring of Thomas A. Halter and 
Marytherese Hayes, each as VP, senior 
commercial banker. 

Halter and Hayes are responsible for 
managing and cultivating existing and 
new commercial banking customers 
across the bank’s operating footprint, the 
bank said in a news release. Halter is 

based in Five Star Bank’s 
regional administra-
tive center in downtown 
Rochester and Hayes’ of-
fice is in the bank’s com-
mercial lending offices 
at 300 Spindrift Drive in 
Amherst.

Halter is an experi-
enced banker and financial executive, 
having served as a VP and relationship 
manager in commercial banking for 
HSBC Bank USA for more than a decade 
before transitioning to the role of CFO 

for Nymat Machine Tool 
Corp. He most recently 
served as CFO for R.W. 
Dake & Co., Inc., the bank 
said.

Hayes is “a well-known 
and respected commer-
cial banker” in Western

New York with more than 
30 years of experience at Bank of Akron, 
RBS Citizens Bank, and HSBC Bank 
USA, the release stated. She most recent-
ly served as VP and commercial relation-
ship manager at Evans Bank.

Halter received a bachelor’s degree 
in accounting from Le Moyne College 
in Syracuse and an MBA from Canisius 
College in Buffalo. Hayes received a 
bachelor’s degree in business studies 
from Buffalo State College. 

Five Star Bank, based in Warsaw 
in Wyoming County, has more than 
50 branches throughout Western and 
Central New York. Its CNY branches 
include offices in Auburn, Geneva (2), 
Seneca Falls, Elmira (2), and Horseheads.

Financial Institutions and its subsidiar-
ies employ about 700 people.         n

Halter Hayes

3 ways to strategize 
with a fiduciary

P eople are living longer, and as
wonderful as that news is to many,

 there is a possible downside: out-
living your money in 
retirement.

It’s a very large fear 
that many people have 
today.

Most retirement 
plans have not incor-
porated the longev-
ity risk. And without 
mitigating that, many 
middle-class retir-
ees could exhaust 
their 401(k)s and be 
left with only Social 

Security and a little equity in their homes.
 The financial worries about retirement 

and the planning options can be over-
whelming. One of the concerns people 
have is getting appropriate advice and 
finding a financial advisor who puts the 
client’s interests above his or her own. 
That type of retirement planner is defined 
as a fiduciary, and according to a sur-
vey by Financial Engines, 93 percent of 
Americans think financial advisors who 
provide retirement advice should be fi-
duciaries — legally required to put their 
clients’ best interest first.

On the other hand, 53 percent of those 
respondents mistakenly believe that all 
financial advisors are fiduciaries.

Trust is imperative, especially where a 
client’s retirement is concerned. An advi-
sor working as a fiduciary is held to a high 
standard of honesty and full disclosure 
to the client. And there are three critical 
aspects of retirement planning in which 
a fiduciary can help guide the client to 
both protect their retirement assets and 
prosper.

Those three areas are:
Reduce sequence-of-return risks.

This refers to the order of annual invest-
ment returns, and it becomes a concern 
for retirees who are living off the in-
come and capital of their investments. The 
danger comes when an investor receives 
lower or negative returns due to withdraw-
als made from their investment. The tim-
ing of taking those returns impacts wealth. 
A planner who’s a fiduciary has multiple 
ways to reduce sequence-of-returns risk 
by allowing the portfolio to stay ahead of 
inflation. You utilize other income-produc-
ing vehicles in the portfolio.

Prioritize a tax plan.  Understand that 
in retirement you’re creating your own 
income from qualified money — money 
that’s never been taxed before. It’s vital 
to have a tax plan that can fit into your 
portfolio. For example, the required mini-
mum distributions (RMD) at age 70½  is 
something many people are not prepared 
for in terms of tax impact. The RMDs 
have never been such a concern in our 
economy than they are now, because such 
a large percentage of baby boomers are 
over 70½. Having a reallocation plan or a 
Roth-conversion conversation is important 

to avoid higher tax burdens.
Create an estate plan. Procrastination 

is an obstacle for many when it comes 
to estate planning, and it’s important to 
differentiate between a will, which goes 
through probate, and a trust. Understand 
how those things fit in the portfolio, and 
the difference between live-on money and 
leave-behind money. You need to establish 
goals for the assets. A lot of people want 
to leave a legacy, but they don’t know how 
large, or how, or when. A fiduciary can 
help you leverage technology and look at 
a realistic rate of return, based on your  
projected longevity.

 Having all these planning tools under a 
full-service fiduciary roof is powerful, be-
cause the baby boomer generation doesn’t 
like change. They need a sense of security 
before reaching retirement; solid options 
to make their financial fears and uncer-
tainty go away.           n

Alexander Joyce is CEO and presi-
dent of ReJoyce Financial LLC (www.
ReJoyceFinancial.com), a full-service re-
tirement-income planning firm, and author 
of the book: “ReJoyce In Your Retirement: 
Everything You Need To Know To Get 
Everything You Want.”

Could You Outlive Your Retirement Funds?

ALEXANDER   
JOYCE 
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THE LIST
Research by Vance Marriner

vmarriner@cnybj.com 
(315) 579-3911

Twitter: @cnybjresearch

Employment & 
Annual Mean Wage 
of Computer-User 
Support Specialists by 
MSA in Central New 
York

         Mean
                    Annual
  Employment                Wage

Binghamton MSA 250 $45,990

Elmira MSA  140 $51,330

Ithaca MSA  290 $62,190

Syracuse MSA  1,420 $57,400

Utica-Rome MSA 390 $46,780

Watertown-Fort Drum MSA 140 $43,580

New York state 45,190 $60,160

Source: Bureau of Labor Statistics, May 2018 Metropolitan and 
Nonmetropolitan Area Occupational Employment and Wage Estimates

upcoming lists:
August 12
Sta�ng Firms

August 19
Fine-Dining Restaurants
 

ABOUT THE LIST
Information was provided by representatives 
of listed organizations and their websites. 
Other groups may have been eligible but did 
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Organizations had to complete the survey by 
the deadline to be included on the list. While 
The Business Journal strives to print accurate 
information, it is not possible to indepen-
dently verify all data submitted. We reserve 
the right to edit entries or delete categories 
for space considerations.

Central New York includes Broome, Cayuga, 
Chemung, Chenango, Cortland, Herkimer, 
Je�erson, Lewis, Madison, Oneida, Onon-
daga, Oswego, St. Lawrence, Seneca, Tioga, 
and Tompkins counties.
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email vmarriner@cnybj.com

COMPUTER/IT CONSULTANTS
Ranked by No. of CNY IT Consultants on Staff

Rank

Name

Address

Phone/Website

CNY:

IT

Consultants

Employees Services Offered Top Local Executives

Year

Estab.

1.
CXtec

5404 South Bay Road

Syracuse, NY 13212

(315) 476-3000/cxtec.com

125

212

certified pre-owned networking and voice equipment, data-center cabling

products, third-party maintenance services, IT-asset disposition services

Peter E. Belyea, CEO

Barbara Ashkin, VP & CFO

1978

2.
ICS

111 Grant Ave.

Endicott, NY 13760

(607) 757-9551/icsnewyork.com

63

84

IT-managed services, cloud-managed services, consulting, business continuity

& disaster recovery, network planning, IP-security cameras, access control, IP

& digital phone systems, digital security & vulnerability assessments,

penetration testing, print sales and services, IT-audit services, cabling (data,

fiber), MDF/IDF design and build

Kevin Blake, CEO & President

Travis Hayes, CTO, Partner

Joe Williamson, VP of Sales

Rob LaFave, COO

Jim King, CISO

1986

3.
Usherwood Office Technology

1005 W. Fayette St.

Syracuse, NY 13204

(315) 472-0050/usherwood.com

40

126

infrastructure as a service, managed IT, managed print, managed

communications

Louis F. Usherwood, President & CEO 1976

4.
M.A. Polce Consulting, Inc.

401 Phoenix Drive

Rome, NY 13441

(315) 338-0388/mapolce.com

29

39

managed services, managed-security services, hosting services, disaster-

recovery services, security services, security awareness training, business

intelligence, voice over IP (VOIP) and collaboration, storage & virtualization,

networking & wireless, desktop virtualization, and unified computing services

Michael A. Polce, President 1998

5.
ACC Technical Services, Inc.

106 Dwight Park Circle

Syracuse, NY 13209

(315) 484-4500/acctek.com

28

36

network consulting and design, server, desktop and application virtualization,

PC and server repair routers, VPNs and remote desktop services, managed

services, database services, application development, web development

Michael Rost, President 1990

6.
Network Craze Technologies, Inc.

7037 Fly Road

East Syracuse, NY 13057

(800) 505-2078/networkcraze.com

25

50

voice and data hardware reseller, third-party maintenance, security, staging

and configuration, engineering support

Ross Maniaci, Director of Sales 2008

7.
Infinit Technology Solutions

7037 Fly Road

East Syracuse, NY 13057

(315) 432-1323/infinit-tech.com

18

26

voice & data network: design, security/performance assessments, remote

monitoring & management; wireless assessment; IT staffing & augmentation;

project management; client training; cyber-risk planning; physical security &

surveillance planning; managed support: back-up & disaster recovery, anti-

virus

Thomas A. Klink, Jr., President 2005

8.
TERACAI

217 Lawrence Road

North Syracuse, NY 13212

(315) 883-3500/teracai.com

15

24

Cisco-powered cloud, hosted collaboration solution, hosted exchange, WebEx

solutions, wireless cloud services, Cisco Smart Net Total Care, third-party

maintenance, remote infrastructure management, remote help desk,

assessments, configuration/design services, project services

Peter E. Belyea, CEO

Barbara Ashkin, VP & CFO

2009

9.
WIRED Telcom

159 West First St.

Oswego, NY 13126

(315) 326-0001/wiredtelcom.com

14

16

next-generation WiFi, VoIP business phone systems, video security cameras,

background music & sound masking, data protection & monitoring,

installation & wiring, unlimited 24/7 remote helpdesk

Ed Alberts, Owner

Brandon Breitbeck, President

Art Palermo, VP of Business Development

2015

.
Plan First Technologies

120 Groton Ave.

Cortland, NY 13045

(607) 756-9347/p1tech.net

14

16

troubleshooting, network design/installation/support/performance tuning,

server design/installation/support and performance tuning, IT-managed

services, cloud solutions, network/IT documentation, server/desktop/laptop/

thin client and peripheral sales/service, custom programming, virus/malware

removal, remote and on-site support, service-desk support

Nicholas A. Pizzola, President & Senior

Network Consultant

Tessa Keefe, VP

2006

11.
Metis Counsulting Group

8112 Cazenovia Road

Manlius, NY 13104

(315) 682-0378/metiscg.com

13

15

IT-strategy consulting and analysis; strategic planning and multi-stakeholder

facilitation; system requirements definition, development, and deployment;

API and legacy software integration; enterprise data management,

transformation, and analytics.

Aimee Koval, President

Jim Jurista, CTO

1997

.
Forward Business Solutions/

Avant-IT Consulting

70 Travis Ave.

Binghamton, NY 13904

(607) 677-1863/

ForwardBusinessSolutions.com

13

16

security solutions, network engineering/support, telephony/internet services

consulting, disaster recovery, remote monitoring and management

Brian Hunsinger, President 2002

.
CoveyCS

901 Broad St.

Utica, NY 13501

(315) 738-6016/coveycs.com

13

15

software-selection consulting, software-architecture consulting, process-

improvement consulting, business analysis, software development, custom

software development, product development, software maintenance

Jason A. Covey, President 2011

14.
CCNY Tech

11206 Cosby Manor Road

Utica, NY 13502

(315) 724-2209/ccnytech.com

10

30

managed-service provider for IT infrastructure for small and mid-sized

businesses

Scott Fluty, CEO & President 1988

15.
iV4

344 West Genesee St.

Syracuse, NY 13202

(315) 424-7736/iv4.com

7

21

IT consulting, security, managed services, cloud services, assessments,

compliance, IT strategy

Michael Spoont, CEO

James Ockenden, Chief Sales Officer

Jeanne Morelli, VP of Operations

1996

16.
Connecting Point Computer

Center

4522 Commercial Drive

New Hartford, NY 13413

(315) 768-8151/

connectingpointny.com

6

15

in-house, remote and on site service for business and personal consumer

needs; network/wireless installation and management, maintenance and

technical support, Apple premium support provider, iPhone repair

Frederick Griffin, Owner

Phil O'Gurk, Owner

1991

.
CCPlus Computer Solutions

913 Old Liverpool Road

Liverpool, NY 13088

(315) 458-8877/ccplus-usa.com

6

13

managed-security service provider, IT support, firewall security, end-point

protection

Randy Mayall, CEO

Brian Clark, President

Jason Barnello, Operations Manager

1992

18.
Advanced Business Systems

22811 County Route 51

Watertown, NY 13601

(315) 788-7989/abstech.com

5

25

managed-network services, help desk, network infrastructure, software

implementation, document management

Edward Jones, CEO/Owner 1991

.
Ronco

6310 Daedalus Road

Cicero, NY 13039

(315) 223-3300/ronco.net

5

20

VoIP/PBX phone systems, network infrastructure, unified communications,

system monitoring, managed services

Michael La Bella, President

Brian Hansen, EVP of Sales

1965

20.
Synergy IT Solutions

6780 Northern Blvd., Suite 201

East Syracuse, NY 13057

(315) 457-4444/synergyits.com

3

8

synergy cloud-based solutions using Microsoft Azure; unified-communication

solutions; storage and backup; Microsoft Exchange and server configuration

and design

Alan Knapton, VP Sales 1971

mailto:vmarriner@cnybj.com
mailto:vmarriner@cnybj.com
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OPINION

I ’ve been struck recently by news 
 coverage of climate change and 
 humans’ degradation of the planet. 

Two opposing themes 
keep appearing. One 
is the sense that, as in-
dividuals, there’s little 
we can do; the forces 
are too large. The 
other — and I think 
many Americans 
would agree with this 
— is that as citizens 
of the planet we have 
a responsibility to pro-
tect it and to pass it 
on in good shape to 
those who follow us.

So how do we reconcile those warring 
impulses — not just on the environment, 
but on many global and international is-
sues? How, in other words, do we engage 
with the world?

Because make no mistake: as 
Americans, we are global citizens. It’s 
not just that the world has deep-seated, 
unavoidable problems that, if ignored, will 
bite us where we live. It’s that we inhabit 
a preeminent world power that bears a 
responsibility to lead. 

If you pay attention to international 
meetings, you can’t help but notice that 
other countries have for many years 
turned to us to take the lead. That’s dimin-
ishing under our current administration, 
but not because other countries (with the 
exception of China and Russia) are eager 

to take our place. Shaping the global order 
has been a central feature of our identity 
and our history. Abraham Lincoln spoke 
of American freedom as “the last best 
hope of earth.” JFK promised to “pay any 
price, bear any burden, meet any hardship 
to assure the survival and the success 
of liberty.” Ronald Reagan spoke of this 
country as a “shining city upon a hill.”

I don’t actually agree with the bound-
less sense of American power and respon-
sibility suggested by Kennedy’s promise. 
The truth is, we couldn’t “pay any price” or 
“bear any burden” back then, and we can’t 
now. Our obligation in its broadest terms 
is to try to make our nation and the world 
safer, freer, and more prosperous when 
and where we can. But we can’t do it all.

What does this mean for us as citizens? It 
means we have an obligation to inform our-
selves about the world we live in. It means 
we should learn about international affairs, 
visit other countries if we’re able, learn a 
foreign language, read what foreign lead-
ers have to say. We should engage with 
people from other countries, both here and 
abroad, and work hard to understand the 
challenges that other countries and their 
citizens confront. In short, we should try 
to see problems not just from an American 
perspective, but more broadly.

Beyond that, I think that as Americans, 
we ought to be first in line to respond to 
humanitarian disasters and to raise our 
voices in support of innocent people who 
have been mistreated. Where we can, we 
should try to lessen tensions between na-

tions and groups, reduce conflict, and im-
prove the quality of life for all. We should 
be perceived to be a benign power.

Yet we have to do all this with keen 
awareness of our limitations. We can’t solve 
all the world’s problems. We can’t pour our 
resources into every challenging place and 
problem. We need the help of others and 
should welcome it. We have to be smart 
about how we use our power. We have to re-
serve the right to use force as a last resort, 
but diplomacy and development should be 
our preferred tools of engagement.

I’m uneasy talking about “American 
exceptionalism,” even though I really do 
believe we have a responsibility to the 
world. I’m far more comfortable when we 
show we’re exceptional. If we really are 
exceptional, others will notice. We don’t 
need to flaunt it.

In the end, we have to look at our re-
sponsibilities as global citizens quietly and 
confidently, with humility, and try to con-
tribute to a safer, more prosperous world. 
That’s something we can all do, and a goal 
we should push our leaders to pursue.     n

Lee Hamilton is a senior advisor for the 
Indiana University (IU) Center on 
Representative Government, distinguished 
scholar at IU Hamilton Lugar School of 
Global and International Studies, and pro-
fessor of practice at the IU O’Neill School of 
Public and Environmental Affairs. Hamilton, 
a Democrat, was a member of the U.S. House 
of Representatives for 34 years, representing a 
district in south central Indiana.

LEE  
HAMILTON 

Opinion

The Language Cops are 
Out of Control
O ur language police have their

 hands full.
Lately, they have pushed the 

Berkeley (California) City Council to 
scrub supposedly sex-
ist words like man-
power and manholes 
— in favor of human-
effort and mainte-
nance holes. (Please 
imagine a worker 
saying “Hey Sam, 
pry open that main-
tenance hole, would 
ya?”)

Berkeley also wants 
its employees to use 
they and them — in-
stead of she, her, he, 

and him. No more brothers and sisters. 
Only siblings. No more masters of any-
thing. In the case of ships’ masters, there 
now can only be skippers or pilots. I have no 
idea whether they have a police chief. After 
all, chiefs were men when they led tribes.

The language cops have persuaded 
the University of California, Berkeley to 
ditch words like fraternity and sorority 
— in favor of “collegiate Greek system 
residences.” That will surely become a 
popular term.

Meanwhile, Colorado State University’s 
language guide suggests that students 
abandon words like male, female, ladies, 
gentlemen, Mr., Mrs,, Ms., and freshman. 

The language police want to limit your 

use of the words America and Americans. 
You are not supposed to say you are 
an American. Because this implies that 
Canadians and Mexicans and Brazilians 
are not part of America. As in North and 
South America.

In a recent column, Brent Bozell and 
Tim Graham brought us up-to-date on 
such demands from the language police. 
Included in the list of no-no words are 
cakewalk, eenie-meenie, peanut gallery, 
and thug. Somehow, all of these offend 
African-Americans.

Terms like “Long time no see” and “No-
can-do” apparently offend Asian-Americans 
— because many of them whose English is 
limited use such phrases. 

The language cops assure us that hip-
hip-hooray is a Holocaust reference. And 
that when you say you are starving for 
pizza — or for anything — you offend 
people who are food-insecure. I think 
food-insecure means starving. But don’t 
quote me on that. I don’t wish to land in 
language prison.

You are not supposed to say you are ad-
dicted to chocolate or football — because 
that will offend people addicted to booze 
or drugs. You can also no longer be buck-
naked.

You are not supposed to say some-
one is holding down the fort. Because 
this may offend nearby Indians. Bozell 
and Graham point out that you should 
not say Indians. You should say Native 
Americans. They acknowledge that this 

will offend Brazilians and Mexicans.
The language police truly face moun-

tainous tasks.
Consider the thousands of words that 

imply sexism: cowed, bullied, half-cocked, 
king-sized, queen-sized, cockpit, male 
plugs, and female plugs, plainclothesman, 
hen-pecked, cold-cocked, and witch hunt 
among them.

Then we have our names. What will 
be the fate of Peterson, Hoffman, Roman, 
Herman, Amanda, Coleman, Samantha, 
Solomon, and Truman? And Thompson? 
The worst of the lot is Manson.

If they intend to be even-handed, the 
language police will need to hunt down 
3,300 words that begin or end with man. 
And the 6,500 words that contain man.

Their efforts could hardly be called a 
manhunt. And they will not be allowed to 
say they are managing their task.

Who pays for this attack on your lan-
guage? You do. Your taxes fund city coun-
cils that embark on such stuff. Your taxes 
fund the professors and college adminis-
trators who fill their time with it.

We must be pretty wealthy to afford all 
this nonsense.

From Tom…as in Morgan.         n

Tom Morgan writes about political, finan-
cial, and other subjects from his home in 
upstate New York. Contact him at toma-
sinmorgan@yahoo.com, read more of his 
writing at tomasinmorgan.com, or find him 
on Facebook.

TOM   
MORGAN 
Money Talk
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AUGUST 7

n Educational Seminar: Determining the 
Correct Retirement Plan for Your Business 
from 9-10 a.m. or 12-1 p.m. at the Cayuga 
County Chamber of Commerce, 2 State St., 
Auburn. The seminar will provide a short 
update on pending legislation (the SECURE 
Act) by the U.S. Congress that could impact 
401(k) plans and other retirement accounts. 
It will offer an overview of the different 
types of retirement plans available to busi-
ness owners as well as the key features that 
businesses should consider when choosing 
a retirement plan for the firm and its em-
ployees. For more information, visit: https://
cayugacountychamber.com/event/educa-
tional-seminar-determining-the-correct-
retirement-plan-for-your-business/

AUGUST 9

n Lean Six Sigma White Belt Program 
from 8 a.m. to 12 p.m. at the Alliance for
Manufacturing & Technology (AM&T) of-
fice at 5 South College Drive in the town of
Dickinson. In this half-day seminar, attendees
will gain a broad understanding of the Lean
Six Sigma improvement methodology, con-
cepts, and language. This course provides
an overview of Lean Six Sigma concepts and
language and an introduction to the Define-
Measure-Analyze-Improve-Control (DMAIC)
process improvement cycle. Registration and
continental breakfast at 7:30 am. Register
at https://www.amt-mep.org/events/lean-
six-sigma-white-belt-program/#register. For
more information, contact Kathy Peacock at 
(607) 774-0022, ext, 308.

AUGUST 12

n CNY ATD Learning Roadshow @ Crouse 
Health from 8:30-11:30 a.m. at Crouse Health 
Marley Education Center, 765 Irving Ave., 
Syracuse. CNY ATD visits local organizations 
for a sharing of learning and development 
ideas. Cost for CNY ATD members is $25; 
non-members pay $40. Register at cnyatd.
org. For more information, call (315) 546-
2783 or email: info@cnyatd.org

AUGUST 13

n Summer Give-Back BBQ from 4-8 p.m. at 
Traditions at the Links LLC at 5900 N. Burdick 
St. in the town of Manlius. This is an all-new 
summer event for the business community, 
combining food, networking, fun, and an 
opportunity to give back to some of the 
community’s charitable organizations and 
nonprofits. Golf options also available. The 
cost for BBQ only is $75 per member and $85 
for non-members. The cost for golf + BBQ is 
$175 per individual member and $200 per 
individual non-member. The cost for golf + 
BBQ for foursomes is $600 for members and 
$700 for non-members. For more informa-
tion, visit: http://www.centerstateceo.com/
news-events/summer-give-back-bbq

AUGUST 15

n 6th Annual Cayuga County Chamber 
Clambake from 4:30 to 7 p.m. at Yawger 
Brook Catering at 989 Chamberlain Road, 
Auburn. This popular networking event is 
open to all chamber members and their em-
ployees. Plentiful amounts of clams, shrimp, 

burgers, sausage, and salad. Cash bar. Cost is 
$60 per person. Registration open until Aug. 
9. Register at: https://events.r20.constantcon-
tact.com/register/eventReg?oeidk=a07egey0
ivge9e6c42c&oseq=&c=&ch=

AUGUST 19

n CNY BEST Information Session from 
9-10 a.m. at Suburban Propane, 5793 
Widewaters Pkwy., DeWitt. This is an infor-
mational session regarding the CNY BEST 
Talent Development Program, which recog-
nizes excellence in talent development, and 
the awards-application process. No cost to 
attend. For more information, call (315) 546-
2783 or email: info@cnyatd.org

AUGUST 22

n Greater Oneida Chamber of Commerce 
Business After Hours event from 5-7 p.m. 
at 31 Express Deli & Grocery at 147 Cedar St., 
Oneida. Open to the public and free for all 
chamber members. The cost for non-mem-
bers is $10. For more information or to RSVP, 
email: office@oneidachamberny.org or call: 
(315) 363-4300.

SEPTEMBER 10

n 7 Habits of 7 Highly Successful People 
2019 from 3 to 6 p.m. at a Syracuse–area 
location to be announced. Don’t miss this 
chance to hear from seven of the region’s 
most influential executives and community 
leaders. Each will share seven lessons that 
they have learned and used throughout their 
careers. Through wisdom, expertise, and 
candor, take away 49 principle-centered ap-
proaches to be more effective and impactful 
in your personal and professional life. Cost is 
$25 for CenterState CEO members and $35 
for non-members. For more information, 
email: Lisa Metot at lmetot@centerstateceo.
com. Register at https://centerstateceonycoc.
weblinkconnect.com/events/7-habits-7-high-
ly-successful-people-2019-2873/register

SEPTEMBER 12

n North Country Innovation & 
International Connections conference of 
the Upstate Capital Association of New 
York from 1-5 p.m. at Saranac Hotel, 100 
Main St., Saranac Lake. This event is pre-
sented in partnership with Point Positive, the 
New York State Adirondack Park Agency, and 
the North Country Chamber of Commerce. 
Topics and agenda include the North 
Country’s transportation and aerospace man-
ufacturing sector, startup community, and 
making connections with investors, entrepre-
neurs, and business leaders in upstate New 
York. It will include a tour of historic Saranac 
Lake’s redevelopment projects. For more 
information or to register, visit: https://upsca.
memberclicks.net/index.php?option=com_
jevents&task=icalevent.detail&evid=15 

n Enhancing your Social Media Brand 
with LinkedIn workshop from 9-11 a.m. 
at the Microsoft store at Destiny USA. Learn 
how to increase your customer base and 
increase your brand awareness with this free 
LinkedIn workshop. In this 2-hour event, you 
will learn to create a compelling profile of 
your capabilities and accomplishments and 
grow your business’s professional network. 

For more information, visit: https://www.mi-
crosoft.com/en-us/store/event_registration/?
eid=26836544&locid=98866&rtc=1

SEPTEMBER 20

n 2019 Upstate Unleashed Conference at
Turning Stone Resort in Verona. Join UVC, 
partners, and more than 400 entrepreneurial 
leaders for this event, where you can meet 
the top CEOs of upstate New York’s fastest 
growing companies and celebrate startup 
ecosystem builders across the region during 
an awards luncheon. For more information, 
contact Kathryn Cartini at (315) 400-2611 
or Kathryn@UVC.org or visit:: https://
uvc.org/event/2019-upstate-unleashed-
conference/?instance_id=149789

SEPTEMBER 24

n Disney’s Approach to Employee 
Engagement presented by CenterState CEO 
from 9 a.m. to 5 p.m. at Marriott Syracuse 
Downtown. The one-day event will allow 
area professionals to explore ways in which 
they can shape their organization’s culture 
based on desired employee behaviors, 
and select people who are a right-fit for 
the company’s culture. This day of Disney 
Institute training uses business insights and 
time-tested examples from Disney parks 
and resorts worldwide to inspire individu-
als and organizations to enhance their own 
customer experience using Disney principles 
as their guide. For more information, contact 
Lisa Metot at (315) 470-1870 or lmetot@cen-
terstateceo.com

SEPTEMBER 25

n CNY ATD Orientation from 8-9:15 a.m. at
Suburban Propane, 5793 Widewaters Pkwy, 
DeWitt. Learn about CNY ATD, the local 
affiliate chapter of Association for Talent 
Development (ATD), and CNY ATD’s activities 
and offerings. No cost to attend. Register at 
cnyatd.org. For more information, contact 
CNY ATD at (315) 546-2783 or email: info@
cnyatd.org

OCTOBER 34

n 3rd Annual Concept to 
Commercialization Boot Camp at the 
Central New York Biotech Accelerator at 
841 E. Fayette St., Syracuse in its high-tech 
250-plus seat Theater-in-the-MIND. The boot 
camp includes expert speakers and panels 
relevant to startups who are planning to or 
are currently commercializing their biotech 
innovation. For more information, contact
Kathi Durdon at durdonk@upstate.edu

ONGOING EVENTS

n Every Tuesday, Cayuga Toastmasters 
Club from 6 to 7 p.m., at Cornell University, 
Ithaca, Rhodes Hall, Hoy Road, 6th Floor 
Conference Room #655. Free parking is avail-
able on first floor of parking garage across 
from Rhodes Hall. For more information, 
visit the website at 4998.toastmastersclubs.
org and select “Contact Us,” or email: Jeff at 
jefurst52@gmail.com 

n Every Tuesday, Gung Ho Referrals 
Group, the premier networking group in 
CNY since 1999, from noon to 1:30 p.m. at 
The Gem Diner, 832 Spencer St., Syracuse. 
The cost is $10 and includes lunch. No res-
ervation required. Please bring 30 business 
cards. For more information contact Paul 
Ellis at (315) 475-0392 or email Paul.Ellis@
ComfortSystemsUSA.com or go to www.

GungHoReferrals.com      

n Every Tuesday, CNY Referral Group from
8 to 9:30 a.m. at Denny’s Restaurant, 201 
Lawrence Road, North Syracuse. Looking 
to expand your network and increase re-
ferral business? For more information, call 
Matthew Hunt at (315) 416-8881, or email: 
huntm24@nationwide.com

n Every Wednesday, 1 Million Cups at 9
a.m. at Syracuse CoWorks, 201 E. Jefferson
St., 2nd floor, Syracuse. 1 Million Cups is a 
weekly educational program designed to en-
gage, educate, and accelerate local startups/
unique businesses. No cost to attend. For 
more information, visit www.1millioncups.
com/syracuse 

n First and third Wednesday of each
month, Preferred Toastmasters from noon 
to 1 p.m. at Golden Artist Colors, 188 Bell 
Road, New Berlin. Contact Jonie Bassett at 
(607) 847-6154, ext. 1217.

n Every third Wednesday, CNYMaster
Connections.com from 12:30-1:30 p.m. at 
The Spinning Wheel in North Syracuse. No 
membership fees, just bring your business 
cards and get ready for some referral busi-
ness. 

n Fourth Wednesday of each month,
Preferred Toastmasters from 5:30 to 6:30 
p.m. at Chenango County Council of the
Arts, 27 W. Main St., Norwich. Contact Jonie 
Bassett at (607) 847-6154, ext. 1217. 

n Every Thursday, Free Business
Counseling with SCORE from 10 to 11:30 
a.m. at the Tioga County Chamber of
Commerce, 80 North Ave., Owego. Contact 
the Tioga County Chamber of Commerce to 
make an appointment at (607) 687-2020.

n Every Thursday, Empire Statesmen
Toastmasters at 6:30 p.m. at Denny’s 
Restaurant, 201 Lawrence Road, North 
Syracuse. For the latest information, visit 
http://1427.toastmastersclubs.org/

n Every second and fourth Thursday of
the month, The North Star Toastmasters 
from 11:45 a.m. to 1 p.m. at CXtec, 5404 
South Bay Road, North Syracuse. The contact 
is: Linzy Frank, (315) 400-5275, linzy.frank@
yahoo.com

n Every second and fourth Thursday 
each month Business Referral Network 
(BRN), from 7:30 to 8:45 a.m. at St. Michael’s 
Lutheran Church, 5108 W. Genesee St., 
Camillus. Contact Heather Mulhall at (315) 
752-6881.

n Every Friday, Tip Club of Syracuse, at
the Sheraton Syracuse University Hotel, 801 
University Ave., Syracuse, 8 to 9 a.m. Call 
Bernie Bregman at (315) 430-5249 or email: 
bbregman@cnybj.com

n First Friday of each month, Toolkit
Day with SCORE by appointment at The 
Tech Garden. Counselors provide free, con-
fidential, individual business mentoring to 
prospective or current business owners. For 
more information or to make an appoint-
ment, contact Lynn Hughes at (315) 470-
1969 or email Lynn@TheTechGarden.com

n Second Friday of each month, The SUN
Group meets at 7:30 a.m. at Tony’s Family 
Restaurant, 3004 Burnet Ave., Syracuse. For 
more information, contact Andy Picco at 
(315) 657-0135.

Business Calendar
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DECEMBER 12

n Family Business Awards of
CNY from 7:30 to 10:30 a.m. at the
Genesee Grand Hotel. The keynote
speaker will be Renée Downey Hart,
of Le Moyne College. To register to
attend, visit bizeventz.com or for fur-
ther information, contact Jill Allen at
jallen@bizeventz.com

n 2017 Innovation Celebration
from 2 to 8 p.m. at the CNY Biotech
Accelerator, 841 E. Fayette St.,
Syracuse. The event will include

pitches from GENIUS NY’s top six
finalists, a panel discussion on build-
ing an effective board of directors,
and top-notch networking with
investors, entrepreneurs, and busi-
ness leaders from across the region.
Contact Bailey Burke at Upstate
Capital Association of New York, Inc.
at (518) 320-2746 or email info@up-
statecapital.org for details.

DECEMBER 13

n 54th Annual Meeting of the
University Hill Corporation from

noon to 1:30 p.m. in the Grand
Ballroom at Drumlins Country Club,
800 Nottingham Road, Syracuse.
Matthew J. Driscoll, acting execu-
tive director of the New York State
Thruway Authority, will be the fea-
tured speaker. David Mankiewicz,
president of the University Hill
Corporation, will give the annual
report. Tickets are $40. For more in-
formation, contact Kristine Sherlock
at ksherlock@university-hill.com or
(315) 475-7244.

n Research & Technology Forum
from 3:30 to 5 p.m., reception
to follow at SyracuseCoE, 727 E.
Washington St., Room 203, Syracuse,
and via webinar. The there theme
is “Climate Reality + Emerging
Technologies = Drivers for Building
Science Research.” Explore how
rapidly changing climate is chang-
ing research needs for building
science. Presented by Ian Shapiro,
chairman, Taitem Engineering.
This forum will be moderated by
Ed Bogucz, executive director,
SyracuseCoE and associate professor
of Syracuse University’s College of
Engineering and Computer Science,
Dept. of Mechanical and Aerospace
Engineering. For details and registra-
tion information, email klmarsha@
syr.edu at SyracuseCoE.

n SCORE Series of Workshops
on Simple Steps of Well Run
Businesses from 6 to 8 p.m. at the
East Side Business Center, 1201 E.
Fayette St., Syracuse. Subsequent
sessions will be on Dec. 20 and Dec.
27. The three sessions are how to
operate a business, navigate the
business life cycle, and communicate
effectively with others. The cost is
$75, free to veterans. Call (315) 471-
9393 x245 with questions or to sign
up.

JANUARY 10

n CenterState CEO 2018 Economic
Forecast Breakfast from 8 to 9:30
a.m. at the Holiday Inn Syracuse-
Liverpool-Exit 37 at 441 Electronics
Parkway, Liverpool. Join hundreds
of fellow CenterState CEO members,
business leaders, and executives
for the presentation of the region’s
2018 Economic Forecast. The key-
note speaker will be Gary Keith, VP
and chief economist at M&T Bank.
For more information, visit www.
CenterStateCEO.com

JANUARY 16

n Sharing the BEST from 8 to 10:30
a.m. at OneGroup, 706 N Clinton St.,
Syracuse. CNY ATD hosts a sharing of
information and experiences of a di-
versity of talent-development prac-
tices including sales enablement,
career development, internships,
and leadership development. The

cost for members is $25; nonmem-
bers pay $40. To register, visit www.
cnyastd.org or call (315) 546-2783 or
email: info@cnyastd.org

JANUARY 26

n Believe in Syracuse’s 5th
Birthday Party from 5:30 to 9 p.m.
at the Landmark Theatre. The event
celebrates Syracuse, featuring local
food and beverage vendors, free
birthday cake, and live music. Tickets
are $10. For more information, visit
http://www.believeinsyracuse.org/
birthday

ONGOING EVENTS

n Every Tuesday, Cayuga
Toastmasters Club from 6 to 7
p.m., at Cornell University, Ithaca,
Rhodes Hall, Hoy Road, 6th Floor
Conference Room #655. Free parking
is available on first floor of parking
garage across from Rhodes Hall. For
more information, visit the website
at 4998.toastmastersclubs.org and
select “Contact Us,” or email: Jeff at
jefurst52@gmail.com

n Every Tuesday, Gung Ho
Referrals Group, the premier net-
working group in CNY since 1999,
from noon to 1:30 p.m. at The Gem
Diner, 832 Spencer St., Syracuse.
The cost is $10 and includes lunch.
No reservation required. Please
bring 30 business cards. For more
information contact Paul Ellis at
(315) 475-0392 or email Paul.Ellis@
ComfortSystemsUSA.com or go to
www.GungHoReferrals.com

n Every Tuesday, CNY Referral
Group from 8 to 9:30 a.m. at Denny’s
Restaurant, 201 Lawrence Road,
North Syracuse. Looking to expand
your network and increase referral
business? For more information, call
Matthew Hunt at (315) 416-8881, or
email: huntm24@nationwide.com

n Every Tuesday, Syracuse
Executives Association luncheon
meeting, beginning at 11:45 a.m. at
Bella Domani Banquet Facility, 5988
East Taft Road, North Syracuse. For
more information, contact Linda
Bennett, executive director, by email
at: director@syrexecs.com

n Every Tuesday, Syracuse
Networking Connections at 8 a.m.
at Dunkin’ Donuts, 7th North St.
(Conference Room). No charge to at-
tend. Contact Kim at (315) 414-8223.

n Every Wednesday, 1 Million
Cups at 9 a.m. at Syracuse
CoWorks, 201 E. Jefferson St., 2nd
floor, Syracuse. 1 Million Cups is
a weekly educational program
designed to engage, educate,
and accelerate local startups/
unique businesses. No cost to at-
tend. For more information, visit
www.1millioncups.com/syracuse

n Every Wednesday, Syracuse
Business Networking from 6 to 7
p.m. at Barbieri’s Restaurant (upstairs
level) located on Main Street in the

village of North Syracuse. For more
information, call Kim Bachstein
at (315) 414-8223 or email:  info@
SyracuseBusinessNetworking.com

n First and third Wednesday
of each month, Preferred
Toastmasters from noon to 1 p.m. at
Golden Artist Colors, 188 Bell Road,
New Berlin. Contact Jonie Bassett at
(607) 847-6154, x1217.

n Fourth Wednesday of each
month, Preferred Toastmasters
from 5:30 to 6:30 p.m. at Chenango
County Council of the Arts, 27 W.
Main St., Norwich. Contact Jonie
Bassett at (607) 847-6154, x1217.

n Every Thursday, Free Business
Counseling with SCORE from 10
to 11:30 a.m. at the Tioga County
Chamber of Commerce, 80 North Ave.,
Owego. Contact the Tioga County
Chamber of Commerce to make an ap-
pointment at (607) 687-2020.

n Every Thursday, Syracuse
Business Connections meets
from 8am - 9 am in E. Syracuse.
The group’s purpose is to network,
exchange referrals, leads and share
community news. For more informa-
tion, contact Deb Angarano at dan-
garano@tsys.com

n Every second and fourth
Thursday of the month, The North
Star Toastmasters from noon to 1
p.m. at Northland Communications
One Dupli Park Drive in Franklin
Square. For more information,
contact Sandy Jurkiewicz at sjurkie-
wicz@centerstateceo.com or call
(315) 470-1802.

n Every Friday, Tip Club of
Syracuse, at the Sheraton Syracuse
University Hotel, 801 University Ave.,
Syracuse, 8 to 9 a.m. Call Bernie
Bregman at (315) 430-5249 or email:
bbregman@cnybj.com

n First Friday of each month,
Toolkit Day with SCORE by ap-
pointment at The Tech Garden.
Counselors provide free, confiden-
tial, individual business mentoring
to prospective or current business
owners. For more information or to
make an appointment, contact Lynn
Hughes at (315) 579-2862 or email
Lynn@TheTechGarden.com

n Every second Friday, The
Professional Consultants Association
(PCA) of Central New York at 8:15 a.m.
from September to June at OneGroup
Center, 706 N. Clinton St., Syracuse.
PCA helps businesses and organiza-
tions locate professional consulting
services based in CNY. The first visit is
free. For a full schedule and to register,
visit, www.pcaofcny.com

n Every second and fourth Friday
of each month, The SUN Group
(Sustainable Upstate Network)
meets from 7:30 to 9 a.m. at Tony’s
Family Restaurant, 3004 Burnet Ave.,
Syracuse. For more information, con-
tact Andy Picco at (315) 657-0135 or
email: andrewpicco@gmail.com
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KeyCorp raises dividend for a second
time this year
BY JOURNAL STAFF
news@cnybj.com

K eyCorp (NYSE: KEY) — parent of KeyBank,
the No. 2 bank ranked by deposit market
share in the 16-county Central New York 

area — recently boosted its quarterly cash dividend 
by 11 percent to 10.5 cents per share of its common 
stock.

The dividend, up from the 9.5 cents that Key paid
last quarter, is payable on Dec. 15, to holders of record

as of the close of business on Nov. 28.
This marks the second dividend increase that

KeyCorp has initiated in 2017, following a 12 percent
hike in the second quarter.

Headquartered in Cleveland, Ohio, Key is one of
the nation’s largest bank-based financial services com-
panies, with assets of $136.7 billion as Sept. 30.

In the 16-county CNY region, KeyBank had 68
branches and nearly $4.3 billion in deposits, good for
a 14.42 percent market share, according to the latest
FDIC statistics as of June 30. n
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Send your news on new 
hires and promotions to:
movers@cnybj.com

ACCOUNTING

D’Arcangelo & Co., LLP has promoted 
several employees and also hired two new 
staff accountants. ANGELA IZZO, promot-
ed to manager, is a graduate of Hartwick 
College. She is an experienced tax ac-
countant with a focus on federal and state 
income-tax compliance and consultation. 
She serves a variety of clients in the Utica 
office and has experience in multi-entity 
and multi-state tax returns, tax planning, 
and projections. WILLIAM (BILL) OLNEY, 
III, promoted to manager, is a graduate of 
Ithaca College and a CPA. He is an expe-
rienced tax accountant with concentration 
on federal and state income-tax compli-
ance and consultation. Olney serves a 
variety of clients in the Rome office and 
specializes in payroll, computer-assisted 
auditing techniques, and compilation and 
reviews. JACOB LIGHTHALL has been 
hired as a staff accountant in the Rome of-
fice. He is a graduate of Utica College with 
a bachelor’s degree in accounting. The 
firm has also hired ERIC ARMITAGE as a 
staff accountant in the Utica office. He is 
a graduate of SUNY Polytechnic Institute 
with a bachelor’s degree in accounting. 
The employees will be working in the au-
diting department. 

ADVERTISING, MARKETING & PR

Pinckney Hugo Group 
has promoted MATT CHA-
THAM to creative direc-
tor. He has been with the 
agency for 10 years and 
was previously associate 
director of digital design. 
He earned his bachelor’s 
degree in studio art with 
a specialization in graphic 
design/illustration from 
Nazareth College. The 
firm has hired DAN SAT-
TERLY as an assistant ac-
count manager. He holds 
a bachelor’s degree in 
communication and film from Le Moyne 
College.

EDUCATION

WENDY KOBLER has been named VP for 
institutional advancement at Ithaca Col-
lege. She currently holds the same title 
at Kentucky State University and will join 
Ithaca College on Sept. 1. Kobler has 
previously held executive positions in ad-

vancement at Alabama 
A&M University, Purdue 
University Fort Wayne in 
Indiana, and Wittenberg 
University in Ohio. She 
has extensive experience 
leading development ef-
forts in support of insti-
tutional strategic plans. 
Kobler earned her bachelor’s degree in 
marketing from the University of West 
Florida, master’s degree in marketing ed-
ucation from Alabama A&M, and a Ph.D. 
in global leadership from the Indiana Insti-
tute of Technology. Earlier in her career, 
she held marketing and public-relations 
positions in the private sector, ran her own 
communications consulting business and 
was the lead organizer for the annual U.S. 
Army Space and Missile Defense Confer-
ence, all in Huntsville, Alabama. 

ENGINEERING

HANS ARNOLD has joined Barton & 
Loguidice (B&L) in the Syracuse office 
as a senior project manager in the firm’s 
solid waste practice area. He received his 
bachelor’s degree from Penn State Uni-
versity and a master’s degree of regional 
planning in natural resource management 
from the University of Massachusetts. He 
previously was the executive director of 
Oneida-Herkimer Solid Waste Manage-
ment Authority since its creation in 1988 
and has also owned and operated a small 
consulting firm. Arnold has a wide range 
of experience in planning, building, and 
operating solid waste management system 
facilities on a regional scale. Throughout 
his career, Arnold has received several 
professional awards. 

N.K. Bhandari, Archi-
tecture & Engineering, 
P.C. (NKB) has added SU-
ZANNE J. STEWART to its 
operations staff as control-
ler. She will also serve as 
business operations man-
ager and will leverage her 
more than 25 years of ex-
perience in administration to oversee man-
agement of the firm’s facility and assist 
with human-resources functions. Stewart 
holds a bachelor’s degree in communica-
tion applications from SUNY Brockport, 
and an associate degree in early childhood 
education from Cazenovia College. 

MATTHEW HOSKINS has joined D&B 
Engineers and Architects, P.C. (D&B) as a 
senior geologist and manager of the firm’s 

East Syracuse office. In 
this role, he will oversee 
and manage the firm’s en-
vironmental investigation, 
remediation and compli-
ance projects throughout 
Central New York. A li-
censed professional ge-
ologist in New York and 
Pennsylvania, Hoskins joins the firm with 
more than 15 years’ experience working 
on an array of environmental and geosci-
ence assignments across the country. His 
professional expertise includes leading 
complex site-remediation projects, health 
and safety management and training, and 
environmental compliance. A Syracuse 
resident, Hoskins holds masters’s degree 
in geology from the University of Wyo-
ming and a bachelor’s degree in geology 
from Boston College.

NONPROFITS

The Central Association 
for the Blind and Visually 
Impaired (CABVI) board 
of directors has selected 
EDWARD WELSH as its 
next president and CEO, 
effective Nov. 4. He previ-
ously led the CABVI board 
of directors for several 
years, and has been involved with various 
facets of the agency since 1994. Welsh will 
succeed current president and CEO Rudy 
D’Amico, who plans to retire. For the past 
12 years, Welsh has served as AAA North-
east regional general manager in Utica. 
Before becoming general manager, Welsh 
served as regional director of member 
services; marketing and public affairs for 
three years; and VP of operations, market-
ing, and public relations at AAA for nearly 
15 years. During his time at AAA, he was 
instrumental in furthering the expansion 
of AAA New York’s road service call center 
to Utica, an effort that brought more than 
100 new jobs to the area. In addition to 
his role on the CABVI board of directors, 
Welsh is also a current board member for 
the Utica Tower Corporation, consultant/
facilitator for Revolutionary Trails Council 
for the Boy Scouts of America in Utica, and 
board member/past chief for Engine 11 in 
Utica, a nonprofit group with “friends and 
neighbors” of the Utica Fire Department.

The Central New York 
Community Foundation 
has hired DARA HARPER
as events and communica-
tions associate and SEAN 
REED, JR. as program man-
ager, strategic initiatives. 
Harper previously served 
as development manager 

for the Juvenile Diabetes 
Research Foundation and 
has been a yoga teacher 
for the past 24 years. She 
holds a bachelor’s degree 
in liberal arts from Bel-
larmine University. Reed 
assists with the implemen-
tation of strategic initiative 
and affiliate fund programs. He is also the 
president of UPSTAR Academy. 

SPORTS

The Syracuse University women’s vol-
leyball program has added MORGANNE 
LONGORIA as director of operations. In 
this role, she will be responsible for the 
general oversight and monitoring of the 
program’s day-to-day operations, while 
also overseeing operational and recruiting 
budgets. A standout collegiate volleyball 
player, Longoria played at Valparaiso Uni-
versity from 2013-16. Her efforts earned 
her 2016 All-America honorable mention 
recognition from Volleyball Magazine. 
Longoria graduated from Valparaiso in 
2017 and holds a bachelor’s degree in 
sports management with minors in busi-
ness and communications.

TECHNOLOGY

SRC, Inc. has promoted 
SUSAN GALLAGHER to 
VP of engineering. She 
will be responsible for 
leading SRC’s engineering 
organization. Gallagher 
has more than 30 years 
of experience in systems 
engineering, product man-
agement, program management, contracts 
management, and business management. 
Most recently she served as senior pro-
gram manager for SRC’s radar and sensors 
division. Before joining SRC, Gallagher 
worked as a business area manager for 
Saab Sensis, where she worked both in the 
defense and air traffic business areas, and 
as a systems engineer for General Electric. 
She also worked as a senior program man-
ager at Critical Link, LLC where she man-
aged a wide range of embedded programs 
and solutions. Gallagher holds a bachelor’s 
degree in electrical engineering from the 
University at Buffalo and earned her mas-
ter’s degree in electrical engineering from 
Syracuse University.                                     n
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Auburn also wants to renovate the 
Willard Memorial Chapel, a National 
Historic Landmark, to improve its com-
munity event venue. The project consists 
of the interior restoration of the chapel 
in keeping with its original design and 
finishes, and exterior improvements to the 
parking lot and landscaping.

Also on tap is renovation work at the 
Seward House Museum’s barn and car-
riage house to serve as meeting, office, 
and event spaces. The project will include 
stabilizing and repairing the barn founda-
tion and façade, repairing interior and 
exterior features, updating electrical ser-
vice, conducting thermal improvements, 
and either fixing or removing an adjacent 
potting shed.

The plan also calls for the redevelop-
ment of a centrally-located vacant site into 
a public plaza for events, festivals, and 
socializing to “round out the vision for the 

State Street Creative Corridor.” DRI will 
fund site preparation, water lines, storm-
water management, seating areas, land-
scaping, fencing, hardscaping, and flexible 
performance space. The project will also 
include public art, moveable furniture, 
pedestrian-scale lighting, bike racks, and 
interpretive signage.

Crews will also rehabilitate 10,000 
square feet of space within the Health 
Central building to house medical, surgi-
cal, behavioral, and dental specialties, as 
well as additional diagnostic and treatment 
services. Examples of improvements in-
clude the creation of a waiting room and 
reception area, exam or therapy rooms, 
individual and group offices, nursing or 
staff working areas, and administrative 
areas and storage.

Auburn additionally wants to establish 
a fund to support the establishment and 
growth of small businesses, improve the 

built environment, and increase housing 
options in the downtown area. The pro-
gram will provide financial support to es-
tablish or expand businesses, implement 
exterior improvements that complement 
the character of downtown, and undertake 
interior improvements to renovate or cre-
ate upper-story housing.

Arts projects
The Auburn projects include architec-

tural and site improvements around the 
campuses of the Schweinfurth Art Center 
and Cayuga Museum of History and Arts, 
the office of Gov. Andrew Cuomo said in a 
news release. 

Proposed improvements include a con-
tinuous outdoor walkway, parking lot and 
driveway upgrades, new plazas, new ac-
cessible entryways to both museums, and 
amenities such as lighting, signage, inter-
pretive panels, bike racks, benches, and a 

play sculpture.
Crews will also renovate the vacant 

Plaza of the Arts building to accom-
modate Cayuga Community College’s 
new culinary arts program and provide 
a café and central space for community 
events. Interior renovations will include 
instructional space as well as build-out 
and fixed equipment for a commercial 
grade kitchen.

Auburn also wants to install public art 
throughout the DRI area to attract visitors 
to a new “Avenue of the Arts.” Proposed 
installations include sculpture and green-
space improvements at the Boyle Center; 
a Harriet Tubman life-cycle sculpture 
at Freedom Park; a sculpture at South 
Street and Genesee Street; a mural at the 
Auburn Public Theater; a mural at Nash’s 
Art Supply; and light-pole banners along 
Loop Road establishing the “Avenue of the 
Arts.”           n

MAKE SURE YOUR TIME IN THE SPOTLIGHT 

LASTS FOREVER! 
Plaques available at bjnn-newsstand.com or call (315) 579-3922

mailto:movers@cnybj.com
https://bjnn-newsstand.com/products/full-color-plaques


16 I BUSINESS JOURNAL NEWS NETWORK    I   AUGUST 5, 2019
CNYBJ.COM

CONGRATULATIONS!

Galaxy Media SparkOrange

The Marrone Law Firm, P.C. Nurse Connection Staffing

Platinum 
Sponsor

Event Partners Graphics 
Sponsor

Media 
Sponsor

Award 
Sponsor

Usherwood Office Technology Idea Kraft

Join us on September 12 
to fi nd out who ranks #1! 

Registration is open at 
www.bizeventz.com

http://www.bizeventz.com
https://www.cnybj.com/2019-best-places-to-work-awards/



