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SYRACUSE FIRE DEPARTMENT EMPLOYEES FCU OFFERS 
ZELLE DIGITAL-PAYMENT NETWORK

PAGE 1B

PH
OT

O 
CR

ED
IT:

 SY
RA

CU
SE

 FI
RE

 D
EP

AR
TM

EN
T E

M
PL

OY
EE

S F
ED

ER
AL

 CR
ED

IT 
UN

IO
N 

PAGE 3

NCUA RECOGNITION AWARDS HONOR VISIONS, 
HORIZONS, & SEFCU BOARD CHAIRMAN
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I-81 PROJECT 
COMMENT 
PERIOD STARTS 
AFTER DOT 
RELEASES 
REPORT
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PARTICIPATE IN $50M 
AIR FORCE CONTRACT. 
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VAN BUREN — Sysco Syracuse LLC, has re-
cently been awarded a maximum $8.7 million 
contract from the U.S. Defense Logistics Agency 
for full-line food distribution to the U.S. Army, Air 
Force, Navy, Marine Corps, and Coast Guard.

This is a two-year base contract with two 
18-month option periods, according to a July 
12 contract announcement from the U.S. 
Department of Defense. The contract work will 
be done in Northern New York for Zone 2, with 
a June 30, 2023 ordering-period end date. The 
contract award date was July 1, 2021. 

The type of appropriation is fiscal 2021 
through 2023 defense working-capital funds. 
The contracting authority is the Defense 
Logistics Agency Troop Support division in 
Philadelphia, Pennsylvania. Sysco beat out one 
other bid for the pact. 

The Sysco Syracuse distribution center is lo-
cated at 2508 Warners Road in the town of Van 
Buren. Sysco Syracuse says it distributes more 
than 10,000 items, including meat, poultry, 
seafood, produce, dairy, frozen, beverage, dry, 
and canned-food products, as well as non-food 
wares such as paper plates, napkins, and cook-
ing utensils.

Sysco Syracuse is a unit of Houston, Texas–
based Sysco Corporation (NYSE: SYY), which 
sells, markets, and distributes food products 
to restaurants, health care and educational 
facilities, and hotels. Its family of products also 
includes equipment and supplies for the food 
service and hospitality industries. With more 
than 57,000 employees, it operates 326 distri-
bution facilities worldwide and serves more 
than 625,000 customer locations. 
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September 27 Special Report:  
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Central New York
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News Alerts
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Sysco wins up to $8.7 million contract for 
food distribution to the military

CNYBJ Briefs

CNYBJ 
CANVASS
Here are the 
results of the 
latest poll on 
cnybj.com:

TOTAL
RESPONSES: 

151

Community 
Foundation of 
Herkimer and Oneida 
Counties appoints 
Warfel of MVHS to 
board of directors

UTICA — The 
Community Foundation 
of Herkimer and Oneida 
Counties recently an-
nounced that it has added 
Dr. Mark Warfel to its board 
of directors.

Warfel serves as direc-
tor of the St. Elizabeth 
Family Medicine Residency Program and 
the Mohawk Valley Health System’s (MVHS) 
director of medical education. 

Warfel is a graduate of the St. Elizabeth 
Hospital Family Medicine Program. He 
received his Doctor of Osteopathy degree 
from the University of New England College 
of Osteopathic Medicine in Biddeford, 
Maine, and a Bachelor of Pharmacy de-
gree from the Massachusetts College of 
Pharmacy in Boston. He is a fellow of the 
American Academy of Family Physicians and 
member of the New York State Academy of 
Family Practice, Medical Society of the State 
of New York, the Oneida County Medical 
Society, American College of Physician 
Executives, American Academy of Hospice 
and Palliative Medicine, and the American 
Osteopathic Association.

The Community Foundation of Herkimer 
and Oneida Counties, founded in 1952, is head-
quartered at 2608 Genesee Street in Utica.

Broome County 
hotel occupancy 
rate more than 
doubles in May  

BINGHAMTON — Broome County hotels 
saw their biggest rebound in customers to 
date in May as they recover from the business 
disruptions of the COVID pandemic, according 
to a new report.

The hotel occupancy rate 
(rooms sold as a percent-
age of rooms available) 
in the county more 
than doubled (up 102 
percent) to 54.1 per-
cent in May, according 
to STR, a Tennessee–based 
hotel market data and ana-
lytics company. It was just the third monthly 
increase in occupancy in the county since 
January 2020, with all of them coming in the 
last three months.

Broome County’s revenue per available 
room (RevPar), a key industry gauge that mea-
sures how much money hotels are bringing 
in per available room, ratcheted up nearly 175 
percent to $50.13 in May.

Average daily rate (or ADR), which rep-
resents the average rental rate for a sold room, 
jumped 35.9 percent to $92.64 in the county 
in the fifth month of the year. 

The strong May 2021 hotel-occupancy re-
port follows the April and March results when 
occupancy rose 86.1 percent and 38.5 percent, 
respectively, from a year ago These are the first 
three months in which the year-over-year com-
parisons were to a month affected significantly by 
the COVID crisis. The last year of monthly reports 
showed significant declines in occupancy as the 
comparisons were to a pre-pandemic month.

As we 
recover from 

the pandemic, 
how much do 
you feel like 

life is back to 
normal now?

28%

Completely 
back to normal 1%

Somewhat 
normal
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New York farms are expected to produce 
2.34 million bushels of oats this year, up 38 
percent from nearly 1.7 million bushels in 
2020, according to a July 1 forecast from 
the USDA National Agricultural Statistics 
Service (NASS).

Yield per acre for oats in New York state 
is forecast to rise almost 23 percent to 65 
bushels per acre in 2021 from 53 bushels 
last year, NASS reports.

Area harvested for oats in the Empire 
State is expected to be 36,000 acres this 

year, up 12.5 percent from 32,000 acres in 
2020, according to NASS.

New York is bucking the national trend 
as U.S. oat production is forecast to de-
cline almost 37 percent to 41.3 million 
bushels in 2021, compared to nearly 65.4 
million bushels last year, according to the 
USDA. Large oat-production declines are 
expected this year in the Midwest states of 
Minnesota, Wisconsin, Iowa, South Dakota, 
and North Dakota, which are big producers 
of oats.

New York oat production is forecast to 
rise 38 percent this year

38%

Mostly normal
33%

Not at all back 
to normal

Warfel

https://www.cnybj.com/news-email-alerts/
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Please Join Us

American Sign Language and Spanish interpretation will be provided. Un 
inté rprete de españ ol estará  presente. For any other accommodations, please 
contact Curtis Jetter (NYSDOT) at 315-428-4351 by August 3, 2021.

V irtual h earing  sessions v ia Z oom: 
Tuesday, Aug ust 17 , 2021 |  11 am &  5  pm

Register to speak through the project website at
https:/ / www.dot.ny.gov/ i81opportunities

In- person h earing  sessions:
W ednesday, Aug ust 18 , 2021 |  4  pm &  6  pm 

Doors open at 3:30 pm
Th e Oncenter, 8 00 South  State Street, Syracuse

Read the DE I S at the project website and at libraries and town halls 
throughout the Syracuse metropolitan region. Public comments will be 
accepted until 5 pm E DT on September 14, 2021. 

PUB LIC H EARIN G S
f or th e

We look forward to hearing from you!

You will have an opportunity to submit oral comments at the virtual 
hearing and oral and written comments at the in-person hearing on the 
Draft E nvironmental I mpact Statement (DE I S) for the project.

BY ERIC REINHARDT
ereinhardt@cnybj.com

SYRACUSE — The public now has the 
chance to comment on the $2 billion 
Interstate 81 (I-81) viaduct-replacement 
project after state officials released the 
latest report on the project on July 16.

State officials favor the community-grid 
alternative for the project, which would 
deconstruct a section of I-81 in downtown 
Syracuse and redirect highway traffic to 
I- 481. A portion of I-690 near the current
intersection with I-81 would also be re-
built and a boulevard-like Business Loop
81 would be created in downtown.

Marie Therese Dominguez, commis-
sioner of the New York State Department 
of Transportation (DOT); Mark Frechette, 
project manager; and other DOT officials 

addressed reporters during a July 16 brief-
ing at the Senator John H. Hughes State 
Office Building at 333 E. Washington St. in 
Syracuse, next to Syracuse City Hall. 

The report issued that day is the DEIS, 
or the draft environmental-impact state-
ment, available at https://static.parsons.
com/I-81-DEIS/07-2021/.

The DOT — working with the U.S. 
Department of Transportation’s Federal 
Highway Administration (FHWA) — craft-
ed the DEIS after conducting “extensive 
outreach with the public and stakehold-
ers” throughout the Central New York 
region, the office of Gov. Andrew Cuomo 
said in a July 16 release.

Public hearings
The public hearings on the DEIS for the 

I-81 viaduct project and eminent-domain 
procedure law are set for Tuesday, Aug. 
17 and Wednesday, Aug. 18. 

The project team will be holding two 
virtual public hearings on Aug. 17 at 11 
a.m. and then 5 p.m. To submit oral com-
ments, those interested can register at: 
https://cscos.zoom.us/webinar/register/
WN_uALJ5SbDQRK6IqnilPuYJA#_blank

The project team will also conduct two 
in-person public hearings on Aug. 18 at 
the Oncenter. Doors open at 3:30 p.m. A 
pre-recorded presentation will be shown 
at 4 p.m. and 6 p.m., which will be followed 
by oral comments. 

Public comment period
NYSDOT and FHWA will accept com-

ments on the document through 5 p.m. 
eastern time on Sept. 14. The entities will 
summarize and respond to “all substantive 
comments received” in the final design re-
port/final EIS for the project, per Cuomo’s 
office. 

The public may submit comments 
using the department’s electronic com-
ment form, accessible through this link: 
https://bit.ly/3ixawNu.

Additional features
Additional project features that 

NYSDOT will highlight in detail in the 
coming weeks will include: 

• A Gateway to the City at the en-
trance to Business Loop 81 featuring 
a roundabout at Business Loop 81 and 
Martin Luther King, Jr. Drive 

• A new off-ramp from Business Loop
81 northbound at Colvin Street 

• Bear Street improvements
• Reconstruction of Almond Street to

include two 12-foot-wide travel lanes in 

each direction, widened sidewalks and 
bicycle facilities 

• A new third lane on I-481 between
the Thruway and I-690; and a “greatly 
improved” Exit 3 

• A new full interchange on I-690 at
Crouse and Irving Avenues to provide 
more direct connections to hospitals, em-
ployment centers, and educational facili-
ties on University Hill 

• A reconfigured West Street Exit
• Sewer-system upgrades that will im-

prove stormwater management and water 
quality 

After federal approval, the project will 
break ground in 2022, Cuomo’s office 
said. 

Preliminary plans call for phase 1 to 
include work on the northern and south-
ern sections of Business Loop 81; work 
on I-690 over Crouse and Irving Avenues; 
and the conversion of I-481 to I-81 includ-
ing several road and bridge projects along 
the corridor.          

I-81 project comment period starts 
after State DOT releases latest report

The Interstate 81 viaduct in downtown Syracuse
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ERIC REINHARDT / CNYBJ
Marie Therese Dominguez, commissioner of the New 
York State Department of Transportation (DOT)(right) 
and Mark Frechette, project manager, and other DOT 
offi  cials addressed reporters on the Interstate 81 
viaduct-replacement project during a July 16 briefi ng 
in Syracuse. 

Onondaga County uses $5M incentive 
fund to attract more productions                      
BY ERIC REINHARDT
ereinhardt@cnybj.com

SYRACUSE — Onondaga County is hoping 
a $5 million initiative called PRIMED will 
help attract additional film, television, and 
commercial productions to the area.

PRIMED is short for production incentives 
for movies and entertainment development.

“Why are we doing it? We’re doing it 
because we have an emerging industry 
… we are past proof of concept for film in 
Onondaga County. We now know we can do 
it and we can do it well,” Onondaga County 
Executive Ryan McMahon said.

McMahon on July 14 announced the in-
centive program during a press event at the 
Redhouse Arts Center at 400 S. Salina St. in 
downtown Syracuse.

The initiative is part of the stimulus pack-
age announced during McMahon’s State of 
the County address.

The program will offer rebates on 
local spending related to pre-, principal, 
or post-production process for film, tele-
vision, and large commercial-advertising 
campaigns. It includes an additional bonus 
incentive for those that hire from underrep-
resented communities including veterans, 
members of the disability community, mi-
nority populations, and for those that hire 
students enrolled in local colleges and uni-
versities so they can “gain valuable experi-
ence and learn trade,” McMahon said. 

“This PRIMED initiative is going to help 
give us a little bit of an advantage … create 
a little bit of buzz, but at the same time, in-
centivize production here in our community 
based off local spend,” he said. 

Who qualifies
To qualify, an applicant must have 70 

percent of its production within Onondaga 
County. Films are required to have a mini-
mum budget of $1.5 million. TV productions 
must have a minimum budget of $1 million. 
And commercial productions need to spend 
a minimum of $400,000. The rebates are 
based on the amount of money spent in 
Onondaga County, McMahon noted. 

Eligible expenses in the program include 
lodging, hotels, rooms, meals, restaurants, 
transportation costs, construction sets, sup-
plies, and retail. “These are all qualifying 
expenses,” he said. 

A production can receive up to 25 percent 
of qualifying expenses, plus an additional 
incentive bonus of up to 5 percent for the 
hiring it does. The cap per year is $300,000, 
or two projects, according to McMahon.

McMahon went on to say that Onondaga 
County is offering the incentive because 
film production locally is seen as an “emerg-
ing industry” which is “past proof of con-
cept” in the county. 

The county is also offering the incentive 
to help a sector that was hurt during the 
pandemic. 

“We’re doing it because our hospitality 
and arts community and our restaurant com-
munity have been hurt drastically through 
the pandemic. And film drives room nights. 
It drives spend in these exact areas … We 
believe this will give us a competitive advan-
tage and will give us a sales tool to continue 
to go talk to more production houses and get 
more economic activity in our community,” 
he said.             

https://www.dot.ny.gov/i81opportunities
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:: business journal index ::

Featuring stocks of local interest 
shown every weeknight on 

Spectrum News

BY ERIC REINHARDT
ereinhardt@cnybj.com

N ew York manufacturing activity
 jumped in July, according to the
 latest edition of the Empire State 

Manufacturing Survey. 
The state’s general business-conditions 

index soared 26 points to 43 in the year’s 
seventh month, a record high, the Federal 
Reserve Bank of New York said in its July 
15 report. That easily topped economists’ 
expectations of a reading of 17.4, according 
to the Wall Street Journal.

The July results — based on firms re-
sponding to the survey — indicates business 
activity in New York “grew at a record-set-
ting pace,” the New York Fed said. 

The survey found half of respondents re-
ported that conditions had improved over the 
month, while just 7 percent said that condi-
tions had worsened, the New York Fed said.

Survey details
The Empire State Survey’s new-orders 

index climbed 17 points to 33.2, and the 
shipments index increased 30 points to 43.8, 
pointing to “rapid growth” in both orders 
and shipments, the New York Fed said. 

Unfilled orders rose. The delivery-times 
index fell 10 points from last month’s re-
cord high, though at 20.2, it indicated that 
“significantly longer” delivery times are an 

“ongoing issue.” Inventories expanded “con-
siderably.”

The index for number of employees in-
creased 8 points to 20.6, and the aver-
age-workweek index held steady at 14.0, 
pointing to ongoing gains in employment 
and hours worked. 

Both price indexes were at or near re-
cord highs, indicating that price increases 
“remain significant.” The prices-paid index 
edged down just slightly to 76.8, while the 
prices-received index climbed 6 points to 
39.4, a new record, the New York Fed said.

The index for future business conditions 
fell 8 points, but at 39.5 indicated “ongoing 
optimism” about future conditions. The in-
dexes for future new orders and shipments 
fell to similar levels. 

The index for future employment edged 
up to a new record high of 43.9, with half of 
firms reporting that they expect to increase 
employment over the next six months. The 
indexes for future prices paid and future 
prices received remained elevated. 

The capital-expenditures index rose to 
26.3, and the technology-spending index 
held steady at 14.1.

The Federal Reserve Bank of New York 
distributes the Empire State Manufacturing 
Survey on the first day of each month to the 
same pool of about 200 manufacturing exec-
utives in New York. On average, about 100 
executives return responses.                       

CNY LEGENDS
SPECIAL REPORT

CNY BUSINESS JOURNAL

Help us commemorate 2021’s legendary companies 
by advertising in this year’s special report!

ISSUE DATE: DECEMBER 27, 2021     Ad Deadline: November 30, 2021
Contact us today for rate and placement information

The CNY Business Journal and Onondaga Historical Association 
have partnered to identify companies that have left an indelible mark 

on our region with their history, mission and impact. 

Kelly Bailey: (315) 579-3924   kbailey@cnybj.com
Marny Nesher: (315) 579-3925   mnesher@cnybj.com

�e 2021 companies will be honored for their longevity, innovation, impact and 
commitment to the needs of the community- traits that make them “legendary”.

Announcing our next 2021 Legend!

New York manufacturing 
activity surged in July   

General Business Conditions

VISUAL CREDIT: FEDERAL RESERVE BANK OF NEW YORK WEBSITE

Jefferson County hotel occupancy 
rate soars again in May
BY JOURNAL STAFF
news@cnybj.com

WATERTOWN — Hotels in Jefferson 
County saw another large influx in guests 
in May compared to a year prior, as the 
travel and leisure business recovers from 
the pandemic’s disruptions, according to a 
recent report.

The hotel occupancy rate (rooms sold 
as a percentage of rooms available) in the 
county more than doubled (up 114.5 per-
cent) to 49.2 percent in May, according to 
STR, a Tennessee–based hotel market data 
and analytics company. 

Revenue per available room (RevPar), a 
key industry gauge that measures how much 

money hotels are bringing in per available 
room, climbed 158.5 percent to $44.57 in the 
fifth month of the year compared to May 2020. 

Average daily rate (or ADR), which rep-
resents the average rental rate for a sold 
room, rose 20.5 percent to $90.65 in May 
from the year-ago month.

The strong May 2021 hotel-occupancy 
report follows Jefferson County’s nearly 158 
percent jump in occupancy in April and 49 
percent rise in March. These are the first 
three months in which the year-over-year 
comparisons are to a month affected sig-
nificantly by the COVID crisis. The prior 12 
reports each featured double-digit declines 
in occupancy as the comparisons were to a 
pre-pandemic month.             

https://spectrumlocalnews.com/nys/central-ny
https://www.cnybj.com/cny-legends/
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Local Area Unemployment Rates* (%)
June 2021 and June 2020
(not seasonally adjusted)

BY ERIC REINHARDT
ereinhardt@cnybj.com

U nemployment rates in the Syracuse,
Utica–Rome, Watertown–Fort Drum,

 Binghamton, and Elmira regions 
were in mid-single-digit figures in June 
and were roughly half as high as a year 
ago when the COVID-19 pandemic led to 
large-scale layoffs.

The numbers were part of the latest 
New York State Department of Labor data 
released July 20.

In addition, all the Central New York 
regions generated more than 5 percent 
growth in jobs in the last year. That’s ac-
cording to the latest monthly employment 
report that the NYS Department of Labor 
issued July 15.

Regional unemployment rates
The jobless rate in the Syracuse area 

was 5.4 percent in June, down from 11.6 
percent in June 2020.

The Utica–Rome region rate fell to 5.6 
percent in June from 10.7 percent a year 
ago; the Watertown–Fort Drum area’s 
number was more than halved to 5.1 per-
cent from 10.7 percent; the Binghamton 
region’s rate plunged to 5.4 percent from 

11.4 percent; the Ithaca area’s jobless 
number was 4.3 percent, down from 
9.2 percent; and the unemployment rate 
in the Elmira region fell sharply to 5.6 
percent in June from 12.3 percent a year 
prior.

The local-unemployment data isn’t 
seasonally adjusted, meaning the figures 
don’t reflect seasonal influences such as 
holiday hires.

The unemployment rates are calculated 
following procedures prescribed by the 
U.S. Bureau of Labor Statistics, the state 
Labor Department said.

State unemployment rate
New York state’s seasonally adjusted 

unemployment rate fell to 7.7 percent 
in June from 7.8 percent in May and 15 
percent in June 2020, according to prelim-
inary figures released by the New York 
State Department of Labor. 

Despite the decline, the 7.7 percent 
state unemployment rate was higher than 
the U.S. jobless rate of 5.9 percent, which 
increased in June. New York’s June rate 
was tied for the 4th highest in the country 
with Hawaii and California. Only Nevada, 
Connecticut, and New Mexico had higher 
unemployment rates in June.

The federal government calculates 
New York’s unemployment rate partly 
based upon the results of a monthly tele-
phone survey of 3,100 state households 
that the U.S. Bureau of Labor Statistics 
conducts.

June jobs data
The Syracuse region gained 16,500 total 

nonfarm jobs in the past year, a 5.8 percent 
increase.

The Utica–Rome metro area picked 
up 6,500 positions, a rise of 5.7 percent; 

the Watertown–Fort Drum region gained 
3,300 jobs, up 8.8 percent; the Binghamton 
area gained 5,400 jobs, an increase of 6 
percent; the Ithaca region picked up 4,100 
positions, a rise of 7.6 percent; and the 
Elmira metro area gained 1,900 jobs in the 
past year, an increase of 5.8 percent.

New York state as a whole gained near-
ly 690,000 total nonfarm jobs, an increase 
of 8.3 percent, in that 12-month period. 
Private-sector positions in the state rose 
by almost 671,000, up nearly 10 percent, 
in the last year.           

CNY region unemployment 
rates fall in June, jobs rise

Contact: Press Office
Phone: 518-457-5519

www.dol.ny.gov

FOR IMMEDIATE RELEASE
July 20, 2021

State Labor Department Releases Preliminary
June 2021 Area Unemployment Rates

The New York State Department of Labor today released preliminary local area
unemployment rates for June 2021. Rates are calculated using methods prescribed by the U.S.
Bureau of Labor Statistics. The State’s area unemployment rates rely in part on the results of
the Current Population Survey, which contacts approximately 3,100 households in New York
State each month. To recap last week’s statewide press release, New York State’s seasonally
adjusted unemployment rate decreased from 7.8% in May to 7.7% in June 2021.

Local Area Unemployment Rates* (%)
June 2020 and June 2021

(not seasonally adjusted)

53rd 
Annual

July 28, 
2021

Guest Speaker
COL Michael Fossum, USAFR 

Michael Fossum has had a career as big as his Texas roots. A 
veteran of three space flights he has logged over 194 days in 
space including a total of 48 hours over seven space walks. In 
2011 he commanded the 29th mission of the International Space 
Station, a facility he helped build and repair. Prior to that he was a 
veteran of two missions of Space Shuttle Discovery including the 
return to space mission following the Challenger tragedy. 

He was commissioned as an officer in the United States Air 
Force in 1980 when he graduated with a degree in Mechanical 
Engineering from Texas A&M University. He’s a graduate of the 
USAF Test Pilot School and has over 2,000 hours in 35 different 
types of aircraft. He has served in numerous senior leadership 
roles at NASA. With Mike as the speaker, this event is sure to be 
out of this world!

To learn more about 
the event or support 
Scouting in CNY 
scan the QR code!

SOURCE: NYS LABOR DEPARTMENT

http://www.cnyscouts.org/scoutpower/
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A history of its approach to “common 
sense heating and sanitary plumbing”

 BY THOMAS HUNTER

I f you ever lived in a house that was warmed by an “octopus” 
 steam or hot-water heating system, you would be famil-
 iar with the subject of this article: The Pierce, Butler & Pierce 

Manufacturing Company of Syracuse. A number of homes in the 
Central New York region, and around the U.S., undoubtedly were 
heated by this company’s systems in the 19th and early 20th cen-
turies, with some lasting almost until the end of the last century. 
The founder of this successful heating manufacturing company 
was Sylvester P. Pierce. 

Sylvester Phineas Pierce was born on Sept. 19, 1814 in Sauquoit 
in Oneida County, the fifth of eight children born to Dr. Spalding 
Pierce and Abigail Bacon Pierce. Unfortunately, Dr. Pierce died 
when Sylvester was just 12 years old, so the youngster sought 
employment at the local general store to help the family meet its 
financial obligations. Sylvester then worked for the next 13 years as 
a store clerk and salesman in Rome and Utica.

Pierce came to the village of Syracuse in the spring of 1839 and 
established a crockery business with Ransom Curtis selling import-
ed earthenware from England. Curtis retired after four years and 
Pierce bought out his share of the business in 1843. Pierce then 
broadened the inventory by im-
porting crockery from Germany, 
France, and Holland, selling his 
merchandise to wholesale and 
retail markets throughout New 
York state.

Pierce married Cornelia 
Marsh of Geddes in 1841 and 
they had three sons — Marsh 
C., Charles H., & William K. — 
and one daughter — Emma 
C. Upon graduating from the
public schools, the Pierce sons
joined their father in the family
business. Emma would marry
William A. Butler, who would
later join the business. 

The crockery company ex-
panded to sell plumbing fixtures 
and kerosene lamps. Two years after Syracuse was incorporated as 
a city in 1848, the Syracuse Gas Lighting Company installed the first 
gas lines to provide coal-gas lighting to domestic and commercial 
properties. Along with buying their crockery, kerosene lamps, 
and plumbing fittings from Pierce, his customers also wanted to 
purchase their gas fittings from him. Not knowing the gas business 
himself, Pierce partnered with the more knowledgeable George 
Chase to form a separate company — Pierce and Chase — to sell 
steam and gas fittings in the 1850s. 

Pierce bought Chase’s business interest in 1876. He then added 
his son, William, and his son-in-law, William A. Butler, and formed 
Pierce, Butler & Pierce — selling wholesale gas, water, and steam 
supplies, as well as providing sanitary engineering services. The 
business grew by leaps and bounds, and by 1885, Pierce, Butler 
& Pierce had 150 plumbers and steam and gas fitters working 
across New York state. That year, Sylvester Pierce decided to take 
on more of an advisory role while his son, William, became com-
pany president, and William Butler was head of the engineering 
department. Other long-time employees managed bookkeeping, 

purchasing and selling, and receiving and shipping. The company 
utilized a horse-drawn, stake-body wagon to deliver the products. 
As a side business, Pierce, Butler & Pierce bought a lead press to 
make its own lead pipe. The company was located on Clinton 
Street in Syracuse next to the crockery store. The main office was 
located on the first floor, the shop was on the second floor, and the 
pipe cutting and threading machines were in the basement. The 
company’s two boilers constituted one of the first central-heating 
plants, furnishing heat to other buildings on the block. 

During the following year, 1886, Sylvester Pierce retired, and the 
company reorganized as the Pierce, Butler & Pierce Manufacturing 
Company with $200,000 in capital. Two years later, in 1888, al-
though retired, Sylvester Pierce advised that the business invest 
in home-heating boilers. Pierce, Butler & Pierce Manufacturing 
Company partnered with Alfred Catchpole, a Geneva, New York–
based boiler manufacturer to produce a round-cast-iron heating 
boiler and established the Catchpole Company with $100,000 in 
capital. In 1890, the Catchpole Company merged with the Pierce, 
Butler & Pierce Manufacturing Company. The Catchpole heating 
boilers were then renamed the Florida steam and the Tropic hot 
water boilers. The company generated more than $1 million in 
revenue that year. 

These boilers became popular and the production models ex-
panded: 19 sizes for steam and 14 sizes for hot water, all fueled by 
coal. The business boasted that its boilers were self-feeding, able 
to run for 10-24 hours without attention. Advertisements in 1890 

stated that thousands of boilers 
were in use, were economical, 
and most importantly, would 
not explode! Salesmen sold 
plumbing supplies, boiler parts, 
and boilers in almost every U.S. 
state and the company’s success 
continued to multiply. Pierce, 
Butler & Pierce established a 
jobbing department that was 
responsible for outsourcing its 
plumbing and boiler installation 
and repair to local professionals. 
These men bought their plumb-
ing and boiler supplies from 
Pierce, Butler & Pierce and then 
conducted the installation and 
repair work in their own locales. 
The system proved profitable 
and eventually covered territory 

from Maine to Ohio. The company also opened branch offices in 
Boston, New York City, and Philadelphia. 

Sylvester P. Pierce passed away on Nov. 5, 1893. Pierce’s funeral 
was held at St. Paul’s Episcopal Church on Montgomery Street in 
Syracuse. Nine of the city’s notable men were honorary pall bearers, 
including a judge, a militia colonel, and seven fellow businessmen. 
Along with operating his lucrative business, Sylvester Pierce also 
was a long-time member of St. Paul’s Episcopal Church, served as a 
supervisor of Ward 6 for two terms, and was a member of the Whig 
Party, and then the nascent Republican Party. 

During that same year, William Pierce helped form the American 
Boiler Company, which sold the products of five of the largest 
American boiler manufacturers. Chicago served as the company’s 
main office. Three years later, Pierce, Butler & Pierce bought out all 
the other company stockholders, as well as the company’s man-
ufacturing plant in Eastwood. (Eastwood was incorporated as a 
village in 1895 and annexed by the city of Syracuse in 1926). The 
company continued to improve its boiler designs and began to 

manufacture heating radiators.
William Pierce remained com-

pany president until 1914 when 
Dr. Jesse T. Duryea, a former med-
ical physician of Bronxville, New 
York, was elected company presi-
dent when Pierce, Butler & Pierce 
went into receivership as the result 
of declaring bankruptcy in January 
1914. Dr. Duryea, with his busi-
ness acumen, had managed hos-
pitals in New York City, and then 
pursued manufacturing interests, 
attaining success as president of 
the Colwell Lead Company, a man-
ufacturer of plumbing and heating 
supplies. Bankruptcy proceedings 
caused Pierce, Butler & Pierce 
Manufacturing Company to be 
reorganized as the Pierce, Butler & 
Pierce Manufacturing Corporation. 

William Pierce experienced 
extreme mental and physical an-
guish with Pierce, Butler & Pierce’s 
company bankruptcy, coupled 

with his own personal bankruptcy. Pierce blamed his company’s 
demise on the acquisition of the Kellogg-Mackay Company of 
Chicago, (which became Butler & Pierce’s western sales agency), 
along with a decline in general business conditions of the time. 
“The crisis came like a bolt of lightning from a clear sky,” Pierce 
exclaimed at the bankruptcy hearing in 1914. He testified that the 
Chicago acquisition would have been a good business decision if 
economic times had been better. Pierce estimated his own per-
sonal worth at $1.2 million (about $32 million today). After losing 
control of the company he had presided over for almost 30 years, 
and with his own wealth evaporating, he fell into a deep depres-
sion, from which none of his family or friends could extricate him. 
After months of suffering, Pierce took his own life on April 5, 1915 
at age 64 while he and his wife, Eleanor, were visiting a relative 
in Washington, D.C. Pierce left behind his widow, two sons and a 
daughter, and three grandchildren. 

Dr. Duryea was optimistic that the company would soon regain 
its solvency and become even larger. The corporate office moved 
to New York City in 1915, where it stayed until 1922 before moving 
back to Syracuse that year. Duryea forged ahead with his expansion 
plans and, in 1917, bought the Syracuse Faucet and Valve Company 
and the Azadian Gauge Company, and combined the two compa-
nies into Pierce’s valve and gauge department. 

Two years later, Pierce, Butler & Pierce bought the Ames Iron 
Works in Oswego, which was founded in 1853. This acquisition aug-
mented its product line with Ames uniflow engines and high-pres-
sure boilers. The expansion continued with the acquisition of the 
Atlantic Radiator Company of Huntington, Pennsylvania in 1920 
and the Federal Radiator Company of Zanesville, Ohio in 1923. 

Dr. Duryea’s expansion plans were suddenly interrupted with 
his death from heart disease in 1927. While making his way to 
California, possibly to visit his brother in Los Angeles, Duryea 
was stricken in his hotel room in New Mexico. Besides being 
president of Pierce, Butler & Pierce, Duryea also was vice presi-
dent of the Kellogg-Mackay Company and president of the Wolf 
Manufacturing Company, both of Chicago. After Duryea’s death, 
his son-in-law, Roger Morton, ascended to the presidency. Morton 
had been employed by the company for many years with his last 
position being treasurer. Stanley DeLong, general manager of man-
ufacturing, was elected as president in April 1929. Delong offered 
strong organizational skills and was adept at directing employees 
to make quality products that were sold around the U.S. 

Due to its continued bankruptcy circumstances, the company 
was reorganized again as the Pierce Butler Radiator Corporation 
in 1935 with a loan of $350,000 negotiated through the Federal 
Reserve Bank in New York City. The loan was used as capital and 
was to be paid back in four years at 6 percent interest. Along with 
accepting the stipulations of the loan, the company’s presidency 
changed again with Blair McFarlane, general manager, stepping into 
the position. The company’s complex reorganization plan concluded 
in 1936 when all outstanding debts, as well as attorneys’ and other 
fees were paid in full — a total of $87,829 (about $1.6 million today). 

By 1941, Pierce Butler Radiator Corporation employed 300 work-
ers at its Syracuse plant. As World War II was unfolding, 60 percent of 
the company’s business volume was related to defense contracts. 
Its federal contracts included supplying heating equipment to the 
federal government for the Maritime Commission’s shipbuilding 
program for the U.S. Merchant Marine’s merchant ship fleet. That 
year, the company reported a dramatic uptick in its business and 
was looking forward to selling additional plumbing supplies and 
boilers during the autumn season. In 1942, Pierce Butler Radiator 
produced heating equipment and auxiliary engines in large vol-
ume for the U.S. Army and Navy. One of Pierce’s nautical heating 
units was installed aboard President Franklin Roosevelt’s presiden-
tial yacht (the floating White House), the USS Potomac. The military 
was installing Pierce Butler Radiator heating equipment in barracks, 

The story of Pierce, Butler & Pierce 
Manufacturing Company

Add value 
to your 
building

Contact Gregg Tripoli, 
OHA Executive Director, to 

discuss your project.
gregg.tripoli@cnyhistory.org

(315) 428-1864 x311 Custom window treatment 
at the Iron Pier Building.

OHA CAN SHOW 
YOU HOW.
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Register: www.CenterStateCEO.com/Golf or 315.470.1870

SPONSORS:

CENTERSTATE CEO SUMMER 
GOLF TOURNAMENT

CenterState CEO and The Links will follow the most recent New York State, CDC and venue COVID-19 guidelines. 

Invite your staff, colleagues, and clients for CenterState CEO’s 
18-hole captain and crew golf tournament, followed by a Steak Bake BBQ.

Foursomes and individual golfers are welcome. Tees time offered.

Tuesday, Aug. 17
Traditions at the Links

PRESENTED BY:

Transforming Leaders, Teams, and Organizations

126 North Salina Street, Syracuse | 315.635.6300 | GetEmergent.com

e•mer•gent - coming into being

Mention this ad and receive $100 off your registration!

INCREASE TEAM
PERFORMANCEGAIN A

PERSONALIZED
VISION

IDENTIFY OTHERS'
STYLES AND 

PREFERENCES

IMPROVE
COMMUNICATIONS

DRIVE HIGH 
PERFORMING

TEAMS

Back to school is right around the corner. It's the perfect 
time to continue your own growth by adding tools to 

your leadership backpack.

Unite team members with a foundation of trust, 
proactivity, and positive change.

Join us for our next Emergent Leader course beginning 
September 8, 2021 and learn the concepts and skills 

needed to:

Learn more - support@getemergent.com

Paying it forward through 
mentorship
O ne of the ways we encourage

 our members to engage in the
 success of our regional econ-

omy is by actively 
participating in the 
success of other busi-
nesses, particularly 
those just starting out, 
or looking for oppor-
tunities to take their 
product, technology, 
or service to the next 
level.

At The Tech 
Garden, we have a 
network of mentors 

and entrepreneurs in residence (www.the-
techgarden.com/mentors.html) that have 
stepped up to share their time, experience, 
and knowledge with members of our incu-
bator. They coach, advise, and inspire.

Our Up Start program (www.centerstate-
ceo.com/about-us/partners-programs/
start) brings together the resources of 
business organizations and community 
partners to give aspiring entrepreneurs 
and new business owners the tools and 
networks they need to thrive. Up Start 
also utilizes a resource pool and leverages 
CenterState CEO’s membership to connect 
program participants to service providers, 
mentors and subject-matter experts within 
their industry. To learn about opportu-
nities to engage in this network, contact 
CenterState CEO Director of Community 
Investment Andrew Obernesser at aober-
nesser@centerstateceo.com.

Our organizational partner, the Central 

New York Biotech Accelerator (https://
cnybac.com/), owned and operated 
by SUNY Upstate Medical University, 
is focused on growing biotechnology 
companies through programs such as 
its annual Medical Device Innovation 
Challenge (MDIC). The CNYBAC is cur-
rently seeking volunteer mentors from 
CenterState CEO’s membership for the 
MDIC that can provide skills and exper-
tise in the areas of regulatory compliance 
for medical devices, project management, 
product design/development, engineer-
ing, manufacturing, quality systems, and 
product marketing for startup compa-
nies. Mentors are assigned to each team 
based on specific goals to be accom-
plished during the program. 

Whether it’s networking with fellow 
members for new business opportunities 
or passing your expertise and institution-
al knowledge on to the emerging busi-
nesses in our community, engaging with 
CenterState CEO’s network of businesses, 
programming, and partnerships is among 
the best ways to take advantage of your 
membership, while also making an impact. 
As always, please reach out (email: presi-
dent@centerstateceo.com) to learn more 
about how you can get involved.              

Robert M. Simpson is president and CEO 
of CenterState CEO, the primary econom-
ic-development organization for Central 
New York. This article is drawn and edited 
from the “CEO Focus” email newsletter 
that the organization sent to members on 
July 15.

ROBERT  M.
SIMPSON 

CEO Focus

Mohawk Valley firms participate 
in $50M Air Force contract
BY JOURNAL STAFF
news@cnybj.com

ROME — Black River Systems Inc. of 
Utica and North Point Defense Inc. of 
Rome, along with a Maryland company, 
were recently awarded a nearly $50 mil-
lion contract from the U.S. 
Air Force.

The Mohawk Valley 
companies and Geon 
Technologies LLC of 
Columbia, Maryland have 
been awarded up to a max-
imum $49.9 million order 
for technical documenta-
tion, technical reports, 
software, and hardware. 
The scope of this contract is to perform 
research, development, enhancement, 
and integration of technologies to de-
velop digital-signal processing capabil-
ities that will scan through the Radio 
Frequency spectrum to detect high-prior-
ity emissions, according to a Department 
of Defense contract announcement. 

The pact will also provide for research 
and the development/integration of 
technologies that will provide collection, 
detection, exploitation and geo-location 
capabilities of emerging signals of inter-
est to various collection platforms. 

The work will be performed in Rome 
and is expected to be completed by July 
15, 2028, per the contract announcement. 

This award is the result of a competi-
tive acquisition with 10 offers received. 
Fiscal 2021 research, development, test, 
and evaluation funds totaling more than 
$4.4 million are being obligated at the 
time of award. The Air Force Research 
Laboratory in Rome is the contracting 

authority.
Black River Systems de-

signs, develops, deploys, 
and analyzes radar, infra-
red, acoustic, and electron-
ic-warfare sensing systems 
for the Department of 
Defense and prime con-
tractors. The company, 
headquartered at 162 
Genesee St in Utica, also 

has offices in Ohio, Minnesota, and 
California. 

North Point Defense says it provides 
critical capabilities to the national-in-
telligence community by developing 
communications-network access tools 
and advanced methods for communica-
tions-signal exploitation. The company’s 
areas of research and development in-
clude analog and digital multiplexing, 
signal conditioning, automated end-to-
end processing from radio-frequency 
detection to intelligence end-product, 
network exploitation, parallel process-
ing, and system miniaturization. North 
Point Defense is headquartered at 1300B 
Floyd Ave. in Rome.       

The Mohawk Valley 

Technologies LLC of 

imum $49.9 million order 

http://www.getemergent.com
http://www.centerstateceo.com/golf
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THE LIST
Research by Vance Marriner

vmarriner@cnybj.com 
(315) 579-3911

Twitter: @cnybjresearch

UPCOMING LISTS:

August 9 
Sta�ng Firms

August 16
Janitorial Services

ABOUT THE LIST
Information was provided by representatives 
of listed organizations and their websites. 
Other groups may have been eligible but did 
not respond to our requests for information. 
Organizations had to complete the survey 
by the deadline to be included on the list. 
While The Business Journal strives to print 
accurate information, it is not possible to 
independently verify all data submitted. We 
reserve the right to edit entries or delete 
categories for space considerations.

Central New York includes Broome, Cayuga, 
Chemung, Chenango, Cortland, Herkimer, 
Je�erson, Lewis, Madison, Oneida, Ononda-
ga, Oswego, St. Lawrence, Seneca, Tioga, and 
Tompkins counties.

 

NEED A COPY OF A LIST?
Electronic versions of all our lists, with 
additional �elds of information, are available 
for purchase at our website: cnybj.com/
Lists-Research
 

WANT TO BE ON THE LIST?
If your company would like to be considered 
for next year’s list, or another list, please 
email vmarriner@cnybj.com

LEADERSHIP & MANAGEMENT CONSULTANTS
Ranked by No. of CNY Consultants

Rank

Name
Address
Phone/Website

CNY:
Consultants
Employees

Clients Areas of Consulting Expertise Key Local Executives
Year

Estab.

1.
Quality Training Solution Corp.
24 Amy Avenue
Utica, NY 13502
(315) 542-1230/qtsc.biz

30
2
6

educational consulting in health care, leadership management, nursing,
curriculum development, tutoring for nursing, certification-review courses
in over 30 nursing specialties, including nurse executive, NCLEX review,

and tutoring

Civita Allard, CEO 2009

2.
M.A. Polce Consulting, Inc.
401 Phoenix Drive
Rome, NY 13441
(315) 338-0388/mapolce.com

29
47
371

consulting and implementation of managed cybersecurity, managed IT,
cloud services, and technology services

Michael A. Polce, President 1998

3.
Cabral Enterprises, LLC d/b/a, The DeClutter
Coach & DC Efficiency Consulting
Oxford Professional Centre
New Hartford, NY 13413
(315) 794-9495/dceffconsult.com

14
18
115

NYS, NYC, federally & nationally certified Women‘s Business Enterprise,
staff/leadership/executive training, coaching & development, efficiency and

productivity-improvement consulting & coaching, wellness and team-
building programs, lunch and/or breakfast and learn programs,

motivational speaking; Wiley authorized partner & certified trainer for
Everything DiSC and “The Five Behaviors of a Cohesive Team,“ LEA, & IDI

assessments

Deborah J. Cabral, President 2010

4.
Metis Counsulting Group
8112 Cazenovia Road
Manlius, NY 13104
(315) 682-0378/metiscg.com

12
13
-

custom-software development, systems integration, and management
consulting, core capabilities include: Python, SQL, web & database
development, enterprise-data management, transformation, and
integration, eMarketing platform solutions, PMI certified agile

methodologies, in-depth requirements and SWOT analysis, API integration,
vendor management, custom reporting & analytics

Aimee Koval, President
Jim Jurista, CTO

1997

5.
Emergent LLC
126 N. Salina St., Suite 402
Syracuse, NY 13202
(315) 635-6300/getEmergent.com

7
7
45

succession planning, leadership-development programs, executive
coaching, leadership coaching, team development, strategic planning,

board-meeting facilitation, dynamic team performance, client assessments,
professional coaching

Cathy Gaynor, Managing Partner
Ralph Simone, Partner

Bill Berthel, Partner

2004

6.
Human Services Consulting and Training
214 Kent Ave
Endwell, NY 13760
hsconsultingandtraining.com

6
6
10

conflict/dispute resolution, negotiation, and mediation-workshop delivery,
ethical leadership and management-development skills training, pitching

and presentation-skills training, organizational-crisis management,
business and strategic coaching and consulting

Jesan Sorrells, CEO 2012

.
Strategic Communications, LLC
P.O. Box 353
Syracuse, NY 13206
(315) 463-2325/stratcomllc.com

6
6
12

proactive public relations, media relations, media monitoring & analysis Crystal DeStefano, President and
Director of Public Relations

2004

8.
Gwen, Inc.
27 Thornton Avenue
Auburn, NY 13021
(315) 252-6326/gweninc.com

5
1
10

leadership education, organization consulting for executive teams,
leadership technical assistance, strategic planning, strategic development

of emerging minority and women leaders, diversity and inclusion

Gwendolyn Webber-McLeod,
President & CEO

2008

.
Teri Goodall & Associates, LLC
602-B Clubhouse Road
Vestal, NY 13850
(607) 343-9102/tgoodall.com

5
6
17

organizational development, including 360 analysis, emotional intelligence,
and communication behavioral assessments, leadership coaching and

mentoring, strategic planning, problem-solving, leadership,
communications, mergers/acquisitions, and culture improvement

William Monopoli, Principal 1984

.
PPS International, Ltd.
34 S. First St., Suite 2
Fulton, NY 13069
(315) 593-7002/ppsinternational.net

5
1
25

executive development, high-potential curriculum, global leadership and
management development, talent management, workshop design, turn-key

workshop administration, and assessment centers

Alexander J. Grimshaw, Founder
Kelly Fairbairn, President

1999

11.
TDO
445 Electronics Parkway, Suite 102
Liverpool, NY 13088
(315) 425-5144/tdo.org

4
5
-

help manufacturers and technology entrepreneurs through lean
manufacturing, Six Sigma, Toyota Kata, Quality Management Systems,

global business development, technology commercialization, SBIR
assistance, ISO certification

Jim D'Agostino, Center Director 1988

.
Govsphere, Inc.
Syracuse City Centre
Syracuse, NY 13202
(315) 897-7100/govsphere.com

4
12
84

developing custom information sharing and collaboration solutions for
federal, state, and local-government agencies, and health-care

organizations

George Mazevski, President &
CEO

2002

.
DH Leonard Consulting & Grant Writing
Services, LLC
15227 Heritage Drive
Clayton, NY 13624
(315) 285-5194/dhleonardconsulting.com

4
8
24

Agile, Scrum, grant writing Diane H. Leonard, President 2006

14.
TDS Performance Improvement, LLC
Suite 2A
Vestal, NY 13850
(607) 221-6191/tdspi.com

3
3
12

accelerate the development of people-centered leaders, who coach people,
manage processes, and get out of the way; the result is contagious
performance improvement, a future-proof culture where people feel

inspired, appreciated, and fulfilled

Timothy Dean Smith, People-
Centered Leadership Coach,

Inspirational Speaker

2011

.
Sandler Training/AJS Training Services, LLC
443 North Franklin St.
Syracuse, NY 13204
(315) 451-8797/ajstrainingservices.sandler.com

3
1
38

Sandler sales/business-development training, customer-service and
management-training programs; OutMatch hiring assessments and

employment role evaluations, Extended DISC communication/behavioral
assessments, custom in-house training programs to include customer care

customer service training, high-impact presentation training, win-win
negotiations, and effective communications-training programs

Sandy Stefano, Owner/Principal 1987

16.
Point-to-Point Coaching
P.O. Box 370
Verona Beach, NY 13162
(315) 391-1156

2
0
24

business, executive, team and life coaching... helping motivated business
owners, management teams and self-employed professionals achieve

greater success in their business while maintaining a healthy balance in
their lives; using DISC behavior assessments, and our results proven

accountability process. "Driving Success." "Balance Life."

Anthony A. Carangelo, Owner &
Accountability Coach

2007

.
Dynamic Training and Coaching
2652 Route 20 E.
Cazenovia, NY 13035
(315) 447-0227/DynamicTraining.info

2
2
8

employee engagement, leadership, management/supervisory, train-the-
trainer, presentation skills, sales training, customer-service training, team

building, executive coaching

Robert J. Gabor, President
Molly Sherman Gabor, VP

2010

.
Ahern, Murphy & Associates
4448 E. Lake Road
Cazenovia, NY 13035
(315) 427-5383/ahernmurphy.com

2
2
55

leadership development & assessment, strategic planning, team building,
cultural transformation, one-on-one coaching, tailored performance-

assessment tools, 360 degree evaluations, DiSC profiles, sales training, and
HR-consulting services

Timothy P. Ahern, Principal
Lindsey A. Zajac, Principal

1998

.
MV Cioni Associates, Inc.
P.O. Box 779
New Hartford, NY 13413
(315) 734-1168/mvcioni.com

2
2
43

visioning, strategy, architecture & design of solutions encompassing
information technology, business-process redesign, organizational

development

Mark V. Cioni, President 2005

20.
G. A. Puzey Consultants
5745 E. Lake Road
Cazenovia, NY 13035
(315) 655-3101/decisionsmaps.homestead.com

1
1
1

strategic decision-making for expansions, capital investment, marketing
strategy, sales performance, customer satisfaction. DecisionMaps turn

decision data into pictures to show the best solution.

George A. Puzey, Principal 1999

.
Talentude Training and Development
Syracuse, NY 13212
chuckbartlett.com

1
0
13

sales training/coaching, leadership training/coaching, customer-service
training, career coaching, motivational speaking, online-video sales

training programs

Chuck Bartlett, Principal 1997

.
Cucharale Consulting Group, LLC
6808 Lowell Road
Rome, NY 13440
(315) 794-9863/cucharalegroup.com

1
5
25

business development, leadership and management development,
compliance, business-operations assessments, business continuity, merger-
and-acquisition assistance, technology administration, financial governance

Cathy A. Cucharale, President 2019



CNYBJ.COM
   I    9   JULY 26, 2021   I   THE CENTRAL NEW YORK BUSINESS JOURNAL

JULY 26, 2021
VOL. XXXV, NO. 30

NEWS
     

EDITOR-IN-CHIEF
Adam Rombel

arombel@cnybj.com

STAFF WRITER
Eric Reinhardt

ereinhardt@cnybj.com

CREATIVE DIRECTOR
Erin Zehr

ewebb@cnybj.com

RESEARCH DIRECTOR
Vance Marriner

vmarriner@cnybj.com

CONTRIBUTING WRITER
Lorna Oppedisano

CONTRIBUTING EDITOR
Maria J. Carbonaro

mcarbonaro@cnybj.com

COLUMNISTS
Will Barclay
Angi Renna

Robert Simpson

SALES
     

Kelly Bailey
kbailey@cnybj.com

CIRCULATION

   
Circulation Management

(315) 579-3927

ADMINISTRATIVE
      PUBLISHER

Marny Nesher
mnesher@cnybj.com

BUSINESS MANAGER
Kurt Bramer

kbramer@cnybj.com

OPINION

Public Participation is Critical 
to Upcoming 2022 Redistricting 

�e Central New York
BUSINESS JOURNAL

N ew York State legislators ended
 this latest session without 
 passing what may possibly be 

the most detrimen-
tal bill in state history. 
The New York Health 
Act (https://legisla-
t ion .nysenate .gov/
pdf/bills/2021/S5474) 
would have crushed 
small businesses, mid-
dle-class families, and 
a myriad of jobs within 
the health care and in-
surance industries. 

With a Democrat su-
permajority in the state legislature, certainly 
the votes are there to pass the first-of-its-
kind universal, single-payer health-care sys-
tem. This proposal has been at the forefront 
of the state Democrats’ agenda for decades 
and has passed the state Assembly five pre-
vious times. So, what has changed? Perhaps 
legislators have finally come to their senses. 
Could it be that unions and insurance carri-
ers have lobbied the sense right into them? 
In a NY Now article, Assembly Health 
Committee Chair Richard Gottfried (D) 
said, “I think the public sector unions in 
particular are the main group that we need 
to work out issues with. I believe that if we 
and they can sit down at a table, roll up 
our sleeves, there are ways we can modify 
the language in the bill that can guarantee 
them that their concerns will be more than 
satisfied.”

That sounds like a carve-out for labor 
unions, to me. Meanwhile, the bill would 
hand the rest of the state’s population and 
out-of-state commuters a large payroll-tax 
bill to cover the extraordinary costs of 
managing a health-care system of this mag-
nitude. This could be, in my estimation, 
the largest health-insurance disruption we 
have ever seen as it calls for the elimination 
of all health-insurance plans within the 
state including Medicare, Medicaid, em-
ployer group coverage, and individual cov-

erage. Federal waivers are needed to allow 
for all of this. The uninsured population in 
New York state is less than 5 percent of 
the population, which is a historically low 
rate. No one has ever said that the system 
isn’t broken. We can and should work to 
do better and I think there are many other 
options available to assist in lowering the 
exorbitant cost of health insurance in New 
York state. The answer is not a one-size-fits-
all, state-run health-care system. We have 
witnessed the runaway costs of Medicaid 
in this state and should expect no different 
result here. 

As an advocate and user of telemedicine, 
I have often believed that there are better 
methods for the delivery of health care 
while also making it more affordable and 
accessible to all. Telehealth is one way 
to achieve this objective. The COVID-19 
pandemic, as burdensome as it was, thrust 
market alternatives into deliverables from 
practitioner to patient. Few business models 
skirted business interruption during the 
pandemic and 16 months of shutdowns. 
The crisis, however, created a forced oppor-
tunity to go through a process of business 
analysis to determine how to continue to 
compete, be profitable, and still provide 
excellent consumer experiences. Emerging 
technologies and development by health-
care service providers have sped up growth 
in this market space. Telemedicine pro-
grams have become more widely used than 
ever before. As mobile devices, tablets, and 
laptops have become common personal 
items, the infrastructure for these types of 
services is more readily accessible. A tre-
mendous growth opportunity is still present 
as usage increases and software develop-
ment becomes savvier. Insurance carriers 
and medical programs like Medicare ex-
panded the telemedicine opportunities to 
their subscribers at a time during the pan-
demic when people were hesitant to visit the 
doctor’s office. As a result, patients learned 
how to utilize and appreciate the service, 
whereas before COVID, they would have 

preferred to have face-to-face interactions 
with their physicians. Telehealth will not 
fully replace in-person care, but it presents 
an exciting opportunity to help lower costs 
and manage usage, especially unnecessary 
emergency or urgent-care visits for nonseri-
ous illnesses. Moreover, as we address the 
needs and care of all people in New York, 
telehealth should not just be thought of as 
a service for the insured. MDLive, Teledoc, 
and other web-based platforms are growing 
in popularity among both the insured and 
uninsured. Anyone with a mobile device can 
access these platforms, enter a few personal 
details, and receive medical care almost 
instantaneously in the privacy and comfort 
of their own home at a reasonable price. 
No insurance is needed. In an era where 
consumers, especially younger generations, 
want quick responses from their mobile de-
vices, telehealth companies are delivering.

The question we must ask now is how 
can government work to help these net-
works bridge the gap between provid-
ers and the uninsured? Mandating higher 
payroll taxes and unsettling the entire 
industry is not the answer. However, I 
believe government can work with the 
industry to allow for innovative ways in 
providing access to care. Telehealth now 
has increased momentum pushing it for-
ward into additional health-care areas for 
virtual services. Additional investment will 
be needed as health-care service develop-
ers fight for market share in this field. If 
focus and incentives can be given to ex-
pand these technologies and deliverables 
to consumers, while creating a competitive 
marketplace and retaining personal choice, 
rather than uprooting an entire system, 
this could be a win-win. In doing so, we pro-
vide better, more affordable care to New 
Yorkers instead of continuing the course 
of outmigration due to continually higher 
taxation. Let’s hope our legislators lead this 
initiative.                   

Angi Renna is president of Sterling Financial 
Group, LLC, a Central New York financial 
planning and wealth-management firm. She 
is the host of a local podcast, called “CNY 
Matters.” Renna (R) was also a candidate 
for the NYS Senate seat in the 50th District 
in November 2020, losing to John Mannion 
(D) by about 5 percentage points. 

Telemedicine: A Preventive 
Measure Against Single Payer

The Central New York Business 
Journal (ISSN #1050-3005) is pub-
lished every week by CNY Business 
Review, Inc. All contents copyrighted 
2021. All rights reserved. No part of 
this publication may be reproduced 
without the written consent of the 
publisher.

Cover Price $3.00
Subscription Rate $95 per year

Call (315) 579-3927

ANGI 
RENNA 
Opinion

T he Independent Redistricting
 Commission (IRC) announced
 [recently that] it would host eight 

public listening ses-
sions across New York 
state prior to redraw-
ing state legislative and 
Congressional district 
lines. It’s a process that 
takes place every 10 
years to reflect popula-
tion changes. The ses-
sions are a result of a 
2014 public referendum 
in which millions of New 
Yorkers voted in favor of 

a Constitutional Amendment assembling the 
IRC in the hopes of ensuring fair and honest 
guidelines for the upcoming 2022 redistrict-
ing effort.

While the listening sessions will be held 
virtually only, I encourage all New Yorkers 
to participate and have their voices heard. 
Similar to the importance of exercising your 
right to vote, participating in public forums 
such as this is an expression of our civic duty, 
vital to our communities and critical at every 
level of government.

 Each virtual meeting will begin at 2 
p.m. and the schedule for the first round of 
hearings is as follows. Meetings were held 
on Tuesday, July 20 in Nassau and Suffolk 
counties and Thursday, July 22 in Queens 
County. Meetings are still to come in CNY 
on: Thursday, Aug. 5 in the North Country 
and Mohawk Valley; and Monday, Aug. 9 in 
the Southern Tier and Central New York.

  At the beginning of the year, Assembly 
and Senate Democrats voted to undermine 
the 2014 vote and devised a scheme that 
would change the threshold for new redis-
tricting plans to be approved at both the com-
mission and legislative levels. While this was 
nothing more than a pure political maneuver, 
I have repeatedly called on good government 
groups, the public, and lawmakers to see this 
for what it is — opportunistic and undemo-
cratic.

In a democracy, every voice matters and 
every opinion counts. Sadly, when voices 
are stifled and the will of the people is ig-
nored, people notice and start to look for 
“greener pastures,” just like 1.5 million New 
Yorkers have done over the past decade. As 
a result of this population loss, we learned 
earlier this year that New York lost one 

Congressional seat — diminishing our level 
of representation in the halls of Congress.

The only way to ensure fair and equitable 
representation at the state and federal levels, 
and that no special interest or political party 
gains an unfair advantage in the election 
process, is for the public to provide feedback 
and demand a transparent, balanced govern-
ment. Residents in communities across the 
state cannot afford to lose representation — 
at any level.

More information about the regional re-
districting meetings and how to participate 
virtually or submit testimony is available on 
the IRC’s website: https://www.nyirc.gov/
meetings. The first redistricting proposal will 
be made public on Sept. 15; additional hear-
ings will then be scheduled.           

William (Will) A. Barclay, Republican, is the 
New York Assembly minority leader and rep-
resents the 120th New York Assembly District, 
which encompasses most of Oswego County, 
including the cities of Oswego and Fulton, as 
well as the town of Lysander in Onondaga 
County and town of Ellisburg in Jefferson 
County. Contact Barclay at barclaw@assembly.
state.ny.us. 

WILL  
BARCLAY 

Opinion
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JULY 28

 Tech & Culture Speaker Series
Featuring David Richardson from 5:30-
6:30 p.m. Meet David Richardson, a
system and test engineer at SRC, Inc., a
not-for-profit research and development
company that focuses on areas that
include defense, environment, and
intelligence. After graduating from
Syracuse University, Richardson started
his career in tech at Saab Sensis, where
he worked in the Air Traffic Control
division. Hosted by Generation Next, the
Tech & Culture Speaker Series promotes
diversity, inclusion, and belonging in
tech-related fields through diverse
speakers who are leading in the tech
industry. The series invites speakers to
share their personal stories to inspire,
motivate, and transform the mindset
of diverse audiences. Free event. For
more information and to register, visit:
https://www.centerstateceo.com/news-
events/tech-and-culture-speaker-series-
featuring-david-richardson

AUGUST 4

 Greater Binghamton Chamber
2021 Legislative Breakfast from 7:30-
9:30 a.m. at DoubleTree by Hilton
Binghamton at 225 Water St. Join the

chamber for this engaging event with 
keynote speaker, Michael Hendrix, 
director of state and local policy at the 
Manhattan Institute. His expertise is 
in economic development and urban 
policy, and he will discuss the direction 
of New York’s public policies as the 
state emerges from the pandemic. Full 
breakfast buffet at 7:30 a.m.; program 
starts at 8 a.m. Cost is $35 for chamber 
members and $55 for non-members. 

AUGUST 5

 Storytelling Workshop from 9 a.m.-
12 p.m. CNY ATD will be conducting
an interactive, virtual workshop
on discovering, designing, and
delivering the right stories that will
move audiences to learn and act.
The instructor is Rance Greene, story
designer and author of “Instructional
Story Design.” The cost for CNY ATD
members is $45; non-members pay $60.
For more information, call (315) 546-
2783 or email: info@cnyatd.org. Register
at https://cnyatd.org/upcoming_program

 Inside the C-Suite (virtual event 
series): Conversation on Habit #6: 
Synergize featuring Binghamton 
University, SUNY Broome presidents
from 8-9 a.m. via Zoom. Facilitated by
Mary M. Surdey, this 7-part monthly series

highlights Greater Binghamton’s top 
executives and how they are inspired by 
Stephen Covey’s “The 7 Habits of Highly 
Effective People” to create success in 
their own personal and professional lives. 
This session features Harvey Stenger, 
president of Binghamton University, 
and Kevin Drumm, president of SUNY 
Broome. The cost is $25 per session 
for Greater Binghamton Chamber of 
Commerce members. Obtain more 
information, including how to register, 
through this link: https://bit.ly/3zbLZEA

AUGUST 12

 CNY BEST Information Session 
from 12-1 p.m. CNY ATD will hold an
information session regarding the CNY
BEST Talent Development Program,
recognizing excellence in talent
development and the awards-application
process. Free virtual activity. For more
information, call (315) 546-2783 or email:
info@cnyatd.org. Register at: https://
cnyatd.org/cny_best_information_sessions

AUGUST 17

 Employee Learning Awareness
Roundtable from 8:30-9:30 a.m.
CNY ATD will hold a roundtable to
discuss the importance of highlighting
employee learning and for sharing ideas

on shining the spotlight on employee 
learning in organizations. Free virtual 
event. Have any questions, call (315) 
546-2783 or email: info@cnyatd.org. 
For more information and to register, 
visit: https://cnyatd.org/ela_roundtables

AUGUST 24

 Learn@Lunch virtual event from 12-
12:45 p.m. CNY ATD holds an informal
conversation around current and
emerging talent-development topics.
The topic is “Putting Normal Behind Us,
Embracing the Now.” Free virtual activity.
For more information, call (315) 546-
2783 or email: info@cnyatd.org. Register
at https://cnyatd.org/learn_lunch

SEPTEMBER 21

 CNY Business Journal Best Places to 
Work event from 4:30-7:30 p.m. at Timber
Banks Golf Club in the Baldwinsville
area. The event is celebrating nine years
of recognizing the best companies in
Central New York. Businesses will be
honored in four different size categories:
Under 10 Employees, 10-50 Employees,
51-100 Employees, and 100+ Employees.
For more information, including a list of
the finalists and the registration form,
visit: https://www.cnybj.com/2021-best-
places-to-work/

BUSINESS CARD GALLERY

BUSINESS CALENDAR
Email us at movers@cnybj.com

http://www.syracusehearing.com
http://www.zoeyadvertising.com
https://zoeyadvertising.com/the-local-show/
https://centralnewyork.pestmaster.com/?utm_source=google&utm_medium=organic&utm_campaign=local-seo&utm_term=central-new-york-website
https://syracusepayroll.com
http://www.primeheatandair.com
http://www.clintonsditch.com
http://www.safeharborwillsandtrusts.com
https://mattressmakerssyracuse.com
http://www.staffleasing-peo.com
http://www.visualtec.com
http://www.mrhandyman.com
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CULTURAL & PERFORMING ARTS

MELISSA CRESPO has 
been named associate ar-
tistic director at Syracuse 
Stage, effective Sept. 1. 
Crespo brings a wealth 
of experience to Syracuse 
Stage, having directed 
plays, musicals, and opera. 
She is also a playwright 
and likes to promote and 
develop new work. Crespo 
has directed three times 
at Syracuse Stage in re-
cent seasons. In 2019, she 
directed the popular, suc-
cessful comedy “Native 
Gardens,” which drew recognition from 
American Theater magazine. The entire 
creative team was women of color, a rare 
occurrence in professional regional the-
ater and a first for Syracuse Stage. KYLE 
BASS, current associate artistic director 
at Syracuse Stage, will transition to a new 
role as the theater’s first resident play-
wright and will remain a member of the 
theater’s senior artistic staff. The newly 
created position of resident playwright 
is the latest of numerous administrative 
and artistic positions Bass has held since 
first joining Syracuse Stage in 1994. Bass 
was named associate artistic director in 
2016. In that capacity he has been at the 
forefront of Syracuse Stage’s efforts to 
develop and produce new work. Away 
from Syracuse Stage, Bass is an assistant 
professor in the Department of Theatre at 
Colgate University.

EDUCATION

KEVIN JENSEN has been 
named executive director 
of financial aid at Cornell 
University. He has 20 years 
of higher-education expe-
rience including 15 years 
directing financial aid and 
scholarship units. Jensen 
will help lead during a period of intentional 
expanding enrollment with a specific em-
phasis on increasing the Cornell student 
body’s socioeconomic diversity. He will 
work closely with admissions and stu-
dent services, as well as university leader-
ship, to align with large-scale affordability 
commitments across Cornell. After start-
ing his career in 2001 as a financial-aid 
adviser and then director at Treasure 

Valley Community College, Jensen be-
came a founding director at the College 
of Western Idaho and served in that role 
for six years, eventually becoming the 
dean of enrollment and student services. 
From 2016-2019, Jensen served as associ-
ate VP and chief enrollment management 
officer at SUNY Oneonta. His most re-
cent experience has included serving as 
the assistant vice chancellor for student 
success in Pennsylvania’s State System 
of Higher Education and as an indepen-
dent consultant during COVID-19 disrup-
tions, which have had a wide impact in 
the financial-aid industry. Jensen earned 
both his bachelor’s and master’s degrees 
from Northwest Nazarene University 
and is a graduate of Harvard University’s 
Institute for Management and Leadership 
in Education.

JOSEPH HERNON has 
been named associate VP 
for campus safety, emer-
gency management, and 
environmental health and 
safety at Colgate University. 
In that role, Hernon, a mili-
tary veteran and firefighter 
with 10 years of emergency management 
experience, will lead the university’s emer-
gency management operations. He comes 
to Colgate from Syracuse University, 
where he served as director of emergen-
cy management and business continuity. 
Prior to joining Syracuse in 2016, Hernon 
was deputy director of emergency ser-
vices for Oneida County, where he super-
vised 75 full-time staff in the management 
of the county’s fire coordinator’s office, 
emergency communications center, and 
the office of emergency management. He 
also previously served as the emergency 
management program coordinator for the 
174th Attack Wing of the New York State 
Air National Guard and as a citizen-pre-
paredness trainer for New York State. In 
addition to leading Colgate’s emergen-
cy operations, including the university’s 
Emergency Operations Center, Hernon 
will also lead teams in campus safety and 
environmental health and safety. As a 
member of the dean of the college’s lead-
ership team, Hernon will also contribute 
to the overall student experience with a 
focus on safety, diversity, and equity in 
both campus safety and emergency re-
sponse. Hernon holds an associate degree 
in applied science in emergency manage-
ment from Community College of the Air 
Force, a bachelor’s degree in criminal 

justice studies from Cazenovia College, a 
certificate of advanced study in security 
from the Institute of National Security and 
Counterterrorism at Syracuse University, 
and a master’s degree in public admin-
istration from the Maxwell School of 
Citizenship and Public Affairs at Syracuse 
University.

SPORTS

KAYLA TREANOR was re-
cently named head coach 
of the Syracuse University 
women’s lacrosse pro-
gram. The four-time All-
American starred as a 
player for Syracuse from 
2013-2016. She started 
her coaching career at Harvard, where 
she served as an assistant for former 
Orange head coach Lisa Miller for one 
year. Treanor joined the coaching staff 
at Boston College in 2017. In her four 
seasons with the Eagles, Boston College 
advanced to the championship game three 
times and claimed the national champi-
onship in 2021. Treanor has returned to 
Syracuse to become just the third coach 
in the women’s lacrosse program history. 
She replaced Gary Gait, who was named 
head coach of the Syracuse men’s lacrosse 
program. As a player, Treanor led the 
Orange to four consecutive appearances 
at Championship Weekend from 2013-16 
and a spot in the 2014 national champi-
onship game. In addition to her success 
at Syracuse, Treanor has excelled on the 
international stage for Team USA. She 
helped the U.S. take home gold at the 
2017 Federation of International Lacrosse 
(or FIL) Women’s World Cup. Treanor 
has played professionally since 2017 
and currently plays and serves on the 
Player Executive Committee for Athletes 
Unlimited.

TECHNOLOGY

JIM RANDALL has been 
named VP of strategic de-
velopment at BeerBoard, 
a Syracuse–based provider 
of technology and automat-
ed business intelligence to 
bars, restaurants, brew-
eries, and other on-prem-
ise retailers. Randall, who has almost 15 
years of experience, joins BeerBoard from 
Lagunitas Brewing Company, which is 

owned by international brewer Heineken. 
Working at Lagunitas for almost nine 
years, Randall served in roles with grow-
ing responsibility throughout his tenure. 
Most recently, he was head of national 
accounts while previously serving as both 
VP of on-premise and director of on-prem-
ise national accounts. Prior to Lagunitas, 
Randall was a sales specialist for both 
Windy City Distributing and Louis Glunz 
Beer Inc., both located in Chicago. In 
his new role at BeerBoard, Randall will 
strengthen the company’s capabilities in 
strategy, market intelligence, and go-to-
market planning and execution. He will 
also be responsible for creating and man-
aging tactical partnerships among the 
three industry verticals — retailers, sup-
pliers, and distributors.          

PEOPLE ON THE MOVE NEWS
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recreation halls, and hospitals serving U.S. mili-
tary personnel. The company concurrently sold 
heating products to the federal government for 
its domestic low-income housing projects. Pierce 
Butler Radiator declared a net profit of $473,292 
for 1942 (about $7.6 million today). 

Pierce Butler Radiator still operated manu-
facturing plants in Huntington, Pennsylvania; 
Oswego; and Syracuse. New branch offices 
opened in Cambridge, Massachusetts; Glendale, 
New York; Newark, New Jersey; New London, 
Connecticut; and Pittsburgh, Pennsylvania; and 
Richmond and Roanoke, Virginia, along with 
existing branch offices in New York City and 
Philadelphia, and the home office at 282 James 
St. in Syracuse. Its product line included cast-iron 
heating boilers fueled by coal, oil, and gas; a va-
riety of heating radiators; as well as valves, traps, 
and thermometers. The company continued to 
make the Ames univalve engine and steel boiler 

first offered in 1919.
For some unexplained reason, from this peri-

od forward, information about the Pierce Butler 
Radiator Company becomes unusually sparse. 
Only two years after fulfilling federal government 
military contracts, the Syracuse Herald newspa-
per reported that in July 1944 the Prosperity 
Company of Syracuse purchased Pierce Butler 
Radiator’s 44-acre, 350,000-square-foot complex 
at 701 Nichols Avenue in Eastwood and renamed 
it Prosperity’s Plant No. 2. Having manufactured 
laundry machinery in Syracuse since 1915, the 
Prosperity Company received government con-
tracts during World War II to manufacture aircraft 
fuselage, wing, and cabin parts. At Plant No. 2, 
the Prosperity Company made parts for large 
cargo airplanes and helicopters ordered by the 
U.S. Army. When World War II ended in 1945, 
the Prosperity Laundry Company returned to 
making laundry machinery for civilian purposes. 

Prosperity remained in business until its parent 
company, Ward Industries, closed the Syracuse 
plant and moved it to Portland, Maine in 1961. 
Members of the Braun family, who had operated 
Prosperity Laundry Company since 1915, formed 
another company named G.A. Braun in 1946, 
initially to sell Prosperity’s laundry machinery. Ten 
years later, G.A. Braun began to manufacture and 
sell its own laundry machinery. Today, G.A. Braun 
still makes and sells its own laundry machinery in 
its 255,000-square-foot plant in Syracuse and will 
celebrate its 75th anniversary in 2021. 

But what happened to the Pierce Butler 
Radiator Company? Did company officials simply 
sell the company at its possible business peak, 
not wanting to endure another bankruptcy? The 
same Syracuse Herald newspaper article states 
that “New York City men recently acquired con-
trol of the Pierce Butler Corporation” and sold 
its manufacturing equipment. There is no other 
information about this mysterious acquisition 
by these “New York City men” and, very little is 
known about what factors caused the company’s 

abrupt change toward the end of World War II. 
Under the direction of the unnamed men, 

Pierce Butler Radiator Corporation continued 
to operate the Ames Iron Works in Oswego, 
until the H. Pomeroy Company acquired Ames 
in 1961. Shortly thereafter, the Fitzgibbons Boiler 
Company, Inc. of Oswego bought this company. 
Ames Iron Works closed sometime between July 
1963 and June 1964 and was subsequently de-
molished in early 1965.

So ends the convoluted history of the Pierce, 
Butler & Pierce Manufacturing Company and 
Pierce Butler Radiator Corporation and its subsid-
iary companies. As with so many other American 
manufacturers of the 19th and 20th centuries, 
this company took a meandering, tangled path 
from its glory days of industrial accomplishments 
and triumphs to its gradual and somewhat enig-
matic demise.                                                               

Thomas Hunter is the curator of collections at the 
Onondaga Historical Association (OHA) (www.cnyhis-
tory.org), located at 321 Montgomery St. in Syracuse.

PIERCE, BUTLER & PIERCE:                  Continued from page 6

mailto:movers@cnybj.com
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The landscape of Syracuse has changed drastically before our eyes in the last decade. 
From vacant and worn buildings to luxurious apartments and an influx of businesses 

moving into the downtown area, the impact on our region has been nothing but 
positive. Now, with the pandemic, the revitalization has entered into a new era.

https://www.cnybj.com/revitalize-syracuse/
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THIS WEEK’S SPECIAL REPORT:

BANKING & CREDIT 
UNION REPORT

Syracuse Fire Department Employees Federal Credit Union at 211 Wilkinson St. in Syracuse is now off ering the Zelle digital money-transfer service to its members. Pictured 
wearing shirts with Zelle branding include (from left to right) Brian McGinnis, VP of customer implementation & support at Early Warning Services, LLC (EWS), the Zelle 
network operator; Meghan Fintland, director of infl uencer relations at EWS; Donna Turner, COO of EWS; Tonia McDonald, marketing director at Syracuse Fire Department 
Employees FCU; and Valerie Wilder, marketing specialist, Syracuse Fire Department Employees FCU.

PHOTO CREDIT: SYRACUSE FIRE DEPARTMENT EMPLOYEES FEDERAL CREDIT UNION 

Syracuse Fire Department Employees FCU 
offers Zelle digital-payment network     

BY ERIC REINHARDT
ereinhardt@cnybj.com

SYRACUSE — Syracuse Fire Department 
Employees Federal Credit Union an-
nounced it is offering its members a “fast, 
safe and easy” way to send money digitally 
with Zelle.

More than 6,000 of its members now 
have access to Zelle via online banking or 
in the credit union’s mobile app. The credit 
union is the 1,000th financial institution na-
tionally to offer Zelle, per its June 17 news 
release.

To mark the milestone, the credit union 
on May 28 hosted an onsite, member-ex-
clusive launch party at its office at 211 
Wilkinson St. in Syracuse.

The credit union said the convenience 
of the new service appeals to its members.

“Our members have jobs that are any-
thing but 9 to 5 and need to be able to send 
money quickly and easily, at the time and 
place that is most convenient for them,” 
said Andrea Thune, CEO of Syracuse Fire 
Department Employees Federal Credit 
Union. 

Money sent with Zelle goes directly from 
one bank account in the U.S. to another, 
using only a recipient’s email address or 
U.S. mobile number. Funds are “typically 
available within minutes” when both parties 
are already enrolled with Zelle.

“Zelle turned four years [old] in June, 
and what better way to celebrate than wel-
coming our 1,000th financial institution to 
the network,” said Al Ko, CEO at Early 
Warning Services, LLC, the network op-
erator of Zelle. “For more than 70 years, 
Syracuse Fire Department Employees 

Federal Credit Union has served local first 
responders with financial services, and it is 
an honor for Zelle to now be a part of that 
experience.”

Early Warning Services is headquar-
tered in Scottsdale, Arizona.

Syracuse Fire Department Employees 
Federal Credit Union is offering Zelle 
via a turnkey service for Zelle offered 
by Brookfield, Wisconsin–based Fiserv 
(NASDAQ: FISV). It “optimizes” the path to 
go live so that banks and credit unions can 
get their customers and members using 
Zelle “faster than ever before.” Fiserv en-
ables Zelle for more than 600 financial insti-
tutions, the local credit union said.

“Consumers are embracing the speed, 
convenience and security of real-time 
payments, and financial institutions are 
ready to deliver,” Matt Wilcox, president, 

digital payments and data aggregation at 
Fiserv, said. “We’re proud to be part of this 
milestone as Syracuse Fire Department 
Employees Federal Credit Union enables 
their hard-working members to take the 
next step in their digital payments jour-
ney.” 

The Zelle network includes financial in-
stitutions of all sizes. Consumers who are 
not enrolled and receive a payment notifi-
cation or a request for payment can enroll 
through their financial institution or by 
downloading the Zelle app if their financial 
institution does not offer Zelle. Consumers 
should only use Zelle to send and receive 
money with friends, family, and people they 
know and trust, the credit union said. 

The Syracuse Fire Department 
Employees Federal Credit Union was char-
tered on March 24, 1950.          

SPONSORED BY:

http://www.mapolce.com
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BY ERIC REINHARDT
ereinhardt@cnybj.com

UTICA —First Source Federal 
Credit Union recently announced 
it has expanded into downtown 
Utica by launching interactive 
ATMs.

They’re similar to standard 
ATMs, but with more capability, 
First Source said in a news re-
lease. Located on Cornelia Street, 
the interactive ATMs are acces-
sible from Cornelia, Court and 
Genesee streets, the credit union 
noted.

In addition to standard ATM 
functions such as withdrawing 
cash and checking balances, 
these machines allow members 
to perform other transactions. On 
these machines, members can 
cash a check, transfer funds with-
in First Source accounts, make 
payments on First Source loans, 
view transaction history, make 
envelope-free deposits of cash 

or checks, and withdraw cash 
in multiple bill denominations, 
which are “not limited to 20s.”

If using the machine during 
business hours, members will 
also have access to a First 
Source member-service repre-
sentative live on-screen through 
video chat.

“When COVID-19 emerged, 
it made it even more impera-
tive to be able to offer additional 
full-service virtual banking solu-
tions to our membership,” Tom 
Neumann, president and CEO 
of First Source Federal Credit 
Union, said. “We are thrilled to 
be able to give our members a 
new convenient way to access 
their First Source accounts in the 
downtown area.”

First Source is in the process 
of converting all its ATMs to the 
interactive version. Besides the 
ones in downtown Utica, inter-
active ATMs are also currently 
available in the New Hartford and 

Rome lobbies. 
Those who aren’t members 

of First Source Federal Credit 
Union can still use the machines, 
but they will simply function 
at the standard ATM level for 
non-member use, First Source 
said.

About First Source
First Source Federal Credit 

Union has served its members 
since 1938. Originally founded 
as Utica Teachers Federal Credit 
Union, it changed the name to 
First Source in 1992 to better re-
flect a broader membership.

The credit union serves more 

than 50,000 members with cur-
rent branches in New Hartford, 
South Utica, North Utica, 

Herkimer, and Rome, a mem-
ber-care contact center, and on-
line and mobile banking.               

First Source Federal 
Credit Union interactive 
ATMs now available in 
downtown Utica   
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First Source Federal Credit Union on July 14 held a formal-opening event for its new interactive ATMs in downtown Utica, which are accessi-
ble from Cornelia, Court, and Genesee streets.
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A closeup of the new interactive screen of a First Source Federal Credit Union ATM. 

Five Star Bank gets regulatory 
approval for Elmira branch move
BY JOURNAL STAFF
news@cnybj.com

ELMIRA — Five Star Bank in late June 
received state regulatory approval for the 
planned relocation of its Elmira branch to 
100 West Water St. from its current loca-
tion at 150 Lake St. 

The New York State Department of 
Financial Services on June 22 granted 
approval to Five Star Bank to change the 
location of its 
branch office 
at 150 Lake St. 
in Elmira to 100 
West Water St. 
in Elmira, on or 
after June 23.

Five Star Bank is a subsidiary of 
Financial Institutions, Inc. (NASDAQ: 
FISI), which is headquartered in Warsaw 
in Wyoming County in Western New York.

Five Star Bank first announced the 
planned branch relocation in late April, 
anticipating it would happen in July.

“We are very pleased to support the 
revitalization of downtown Elmira with 
our move to 100 West Water Street,” 
Martin Birmingham, president and CEO 
of Five Star Bank, said in a late April 
release. “In this new and redesigned 
branch, our associates will continue to 

provide the personalized service that 
customers have come to expect from 
Five Star Bank as well as advanced dig-
ital banking services. We look forward 
to growing our presence in the Elmira 
community as we offer education, advice 
and banking, investment and insurance 
solutions to help customers improve 
their financial well-being.”

The branch will be the second to fea-
ture Five Star’s new “reimagined” design, 

including a mix 
of new technol-
ogy and com-
munity banking 
with branch 
staff available, 

the release stated. 
The branch will have an exterior ATM 

kiosk and vestibule ATM, which will be 
accessible to customers around the clock. 
The ATMs will also function as “interac-
tive teller machines,” enabling customers 
to video-call customer-service representa-
tives to complete basic transactions. 

Five Star Bank has more than 45 
branches throughout Western and Central 
New York. Its CNY branches include of-
fices in Auburn, Seneca Falls, Geneva, 
Ovid, Horseheads, and Elmira. Financial 
Institutions and its subsidiaries employ 
about 600 people.           

http://www.americu.org/mybusiness
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BY ADAM ROMBEL
arombel@cnybj.com

ITHACA — Tompkins Financial Advisors 
announced it has recently promoted 

Jennifer Green to VP and 
managing director of its 
Central New York region.

In this post, based in 
Ithaca, Green is respon-
sible for growing the 
number of customers and 
assets under management
in the region by “ensuring 

each of the company’s team of advisors 
provides clients with the highest level of 
care,” the company said. She previously 
served as a senior wealth advisor and 

sales manager with Tompkins Financial 
Advisors, responsible for the growth of its 
Syracuse market.

“We had been carefully considering who 
would be ideal for this leadership position,” 
Brian Howard, president of Tompkins 
Financial Advisors and previous interim 
managing director for the CNY region, 
said in a release. “Jennifer has proven to be 
an invaluable asset to the company, as well 
as her team members, and has earned the 
respect of our clients and internal teams 
alike. She has deep connections in Central 
New York, a clear vision for growth and 
a passion for client service, so we know 
she’ll thrive in this position.” 

A resident of Marcellus, Green has 20 
years of experience in wealth manage-

ment and financial services. Recently, 
she authored an article, titled “Post-
Pandemic Money Moves: Financial 
Considerations for Business Owners & 
Leaders,” published in the April 26 issue 
of CNYBJ.

Prior to joining Tompkins Financial 
Advisors, Green served as managing di-
rector of Stratos Wealth Partners. She has 
also worked in several leadership roles at 
MetLife, most recently as regional direc-
tor for the northeast, and in various roles 
at HSBC Bank and ADP. 

Green holds an associate degree from 
Onondaga Community College. Active in 
her community, she served several years 
as an active board member for March of 
Dimes’ Central New York Chapter, lead-

ing its annual Bikers for Babies Ride and 
other fundraising efforts. 

Tompkins Financial Advisors is the 
wealth-management firm of Tompkins 
Financial Corp. (NYSE: TMP) a banking 
and financial-services holding company 
headquartered in Ithaca. In business for 
more than a century, Tompkins Financial 
Advisors says it provides customized 
wealth-management strategies. Its lo-
cations include Ithaca, Rochester, and 
Buffalo. Wealth advisors are also available 
by appointment at Tompkins Financial 
affiliate locations, including branches of 
Tompkins Trust Company, Tompkins 
Mahopac Bank, Tompkins Bank of Castile, 
Tompkins VIST Bank, and Tompkins 
Insurance Agencies.          

Tompkins Financial Advisors names Green CNY managing director

Green

Community 
Bank appoints 
Breed as com-
mercial-banking 
team leader
BY ADAM ROMBEL
arombel@cnybj.com

DeWITT — Community Bank N.A. an-
nounced it has promoted Thomas Breed 
to VP, team leader of commercial banking. 

In his new role, based in DeWitt, Breed 
will manage a team supporting a wide vari-
ety of commercial-banking customers in the 

Central New York region, in-
cluding small businesses and 
middle-market firms. He and 
his team will help commer-
cial customers in achieving 
their business goals while 
also identifying opportuni-
ties for additional products 
and services to support their 

business demands, Community Bank said 
in a release.

Breed has 35 years of experience in 
the banking industry. His prior title at 
Community Bank was VP, senior commer-
cial banking officer.

Before joining Community Bank in 2019, 
Breed was a senior VP and business bank-
ing sales leader at KeyBank. He has also 
worked for other banks including Citizens 
Bank and JPMorgan Chase Bank.

“We’re excited for Tom to take on this 
expanded role within our Central New York 
footprint,” Luke Fagan, Community Bank se-
nior VP & senior commercial lending officer, 
said in the release. “His industry experience 
and in-depth financial knowledge are invalu-
able assets to support our business banking 
customers with their financial needs.”

The Central New York footprint refers 
to an approximately seven-county area sur-
rounding Community Bank’s headquarters 
in DeWitt.

Breed is a Syracuse University graduate 
and a lifelong resident of the Syracuse area. 
He resides with his wife in Liverpool.

Community Bank N.A. has more than 225 
branches across upstate New York, north-
eastern Pennsylvania, Vermont, and western 
Massachusetts. It’s a unit of Community 
Bank System Inc. (NYSE: CBU) a banking 
and financial-services holding company with 
more than $13 billion in assets.         

Breed

“When looking for the right bank, we knew we needed 
a long-term partner who was going to help facilitate 
our growth. Nick and I interviewed multiple banks 
and resoundingly it was Path�nder that stood out. 
They understand us, actively communicate with us 
and create a relationship that’s good for everybody. 
It’s a more unique dynamic than most �nancial 
relationships, with Path�nder we are asked “Where 
are you going? What does it look like? How can we 
be a part of it?”

– Shawn Jacobs - President/CEO,
STS Trailer & Truck Equipment

To learn more about our personalized approach to banking, visit any of 
our 10 locations throughout Onondaga and Oswego counties or reach 
out to us by phone 315-343-0057 or at www.path�nderbank.com

Shawn Jacobs, 
President/CEO 

Nick Jacobs, 
Director of Finance 
and Operations

Are you looking to upgrade equipment, 
expand, manage cash �ow, or more? 
Our experienced Business Lending team 
has the insights to determine the best 
Commercial Banking solution you need 
to grow your business and the sound 
advice to help it thrive.

Contact us today - we’re ready to build 
a lasting relationship and help you take 
your company to the next level.

http://www.pathfinderbank.com
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The Anniversary Special 
Report is the perfect 
place to showcase your 
company’s success in 
front of our region’s top 
businesses.

Publication Date: August 16
Ad deadline: August 4, 2021

Contact us for rates*
Full page • Half page
(Special rates for this publication only)

* Also includes digital link to your website
in our digital edition

Share your success story with our readers!

DON’T MISS YOUR CHANCE 
TO ADVERTISE IN OUR 

ANNIVERSARIES SPECIAL REPORT!

=
Tout your anniversary

=
Promote your 

historic moments

=
Further launch your 
branding campaign

=
Drive prospects 
& customers to 

your website

Contact us today! Kelly Bailey: kbailey@cnybj.com or Marny Nesher: mnesher@cnybj.com
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BY ERIC REINHARDT
ereinhardt@cnybj.com

ALBANY — Visions Federal Credit Union 
(FCU) and Horizons Federal Credit Union 
in Broome County and the chairman of the 
SEFCU board of directors were among 
those honored with NYCUA Recognition 
Awards.

The awards were part of the New York 
Credit Union Association’s (NYCUA) vir-
tual annual meeting and awards ceremony 
held June 24.

Social Responsibility Community 
Service Award

NYCUA recognized Binghamton–
based Horizons FCU with the Dora 
Maxwell Social Responsibility Community 
Service Award. Endwell–based Visions 
FCU was acknowledged with an honor-

able mention. 
The Dora Maxwell Social Responsibility 

Community Service Award annually rec-
ognizes credit unions that “strengthen 
local institutions and materially improves 
the lives of non-members through com-
munity outreach programs,” as described 
in the NYCUA news release.

NYCUA honored Horizons FCU 
its Reaching Out program. The credit 
union worked to provide emotional and 
financial relief to members hit hard by 
COVID-19. Over the course of the year, 
Horizons fed over 1,500 meals to the 
community through food drives and col-
lected school supplies and winter apparel 
for children in their local elementary 
schools.

Visions FCU secured an honorable 
mention for “displaying exceptional com-
mitment” to the community and the credit 

union philosophy of “people helping peo-
ple.”

Philosophy-in-Action Member 
Service Award

Besides its honorable mention in 
the social-responsibility category, 
Visions FCU won the Louise Herring 
Philosophy-in-Action Member Service 
Award.

That award recognizes a credit union 
for its “practical application” of cred-
it-union philosophy within the actual op-
eration of the credit union. It is awarded 
for internal programs and services that 
benefit membership.

NYCUA recognized Visions FCU for 
its “We Care Skip” program. Alongside 
other COVID-19 relief programs, Visions 
FCU instituted the program, which al-
lowed qualified members to skip three 
months of eligible loans — “penalty free, 
no questions asked.” In total, the credit 
union allowed more than 28,000 skipped 
payments to members who were strug-
gling financially.

Outstanding Volunteer Award
NYCUA also recognized 

Ron Rock — chairman 
of the board of directors 
of Albany–based SEFCU 
— with the Outstanding 
Volunteer Award. 

That award recognizes 
volunteers who “exemplify 
commitment to their credit 
unions and consistently embody the ‘peo-
ple helping people’ philosophy.”

With 358,905 members and $4.8 billion 
in assets at the end of 2020, SEFCU has 
grown its membership by 162 percent 
and assets by 277 percent since Rock’s 
tenure as chair of the SEFCU supervisory 
committee began 15 years ago, per the 
release. 

But it was during the pandemic that 

Rock’s leadership “rose to new heights,” 
NYCUA said. Under his guidance, the 
credit union took “bold initiatives to make 
significant” differences in the lives of 
members, the community, and its em-
ployees. 

During the pandemic, Rock also con-
tinued to focus the board on its work in 
expanding diversity, equity, and inclusion 
efforts, “developing progressive policies 
around board recruitment.” 

Rock currently works at the Albany law 
firm of Brown & Weinraub, PLLC and he 
brings “extensive” financial experience to 
his position on the SEFCU board.

Hall of Fame induction
Besides the recognition awards, 

NYCUA also inducted all of New York 
state’s frontline credit-union employees 
into the New York Credit Union Hall of 
Fame, in what it described as an unprec-
edented move.

The Hall of Fame honors individuals 
who have devoted their lives to the phi-
losophy and success of the credit-union 
movement, and who have made a signifi-
cant impact on credit unions at the local, 
state, or national levels.

“There were many deserving credit 
union leaders eligible for the New York 
Credit Union Hall of Fame this year,” 
William Mellin, president and CEO of 
NYCUA, said. “But perhaps no one in-
dividual is as deserving of the title ‘Hall 
of Famer’ as the frontline credit union 
personnel who continued to show up for 
work each day and put their own health 
at risk, so that New Yorkers could access 
the financial support they needed most 
during the height of the pandemic.”

For more than 100 years, the New York 
Credit Union Association has served as 
the trade association for the state’s credit 
unions, which collectively hold more than 
$83 billion in assets and serve 5.9 million 
members.           

NYCUA Recognition Awards 
honor Visions, Horizons, & 
SEFCU board chairman  
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The New York Credit Union Association (NYCUA) recognized Endwell–based Visions Federal Credit Union during its 
virtual annual meeting and Recognition Awards ceremony held June 24.

Rock

digital business 
marketplace

The ideal place to promote your business inexpensively and e
 ectively.

Visit cnybj.com/business-marketplace

https://www.cnybj.com/anniversary-issue/
http://www.cnybj.com/business-marketplace
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ITHACA — The CFCU Community Credit 
Union board of directors has voted to 
posthumously honor Joseph (Joe) During 
with the title of director emeritus. 

During is the first CFCU board mem-
ber bestowed with the recognition, CFCU 
said in a June 29 news release. 

The title of director emeritus honors re-
tiring board members who have success-

fully served their term(s) on the board 
and made “significant” contributions to 
the board and/or CFCU’s community. 

Before During’s death in January 2021, 
he served 18 years on CFCU’s board, many 
of them in the role of treasurer, “bringing 
industry understanding and inspiring posi-
tivity” to the organization, CFCU said.

“Joe’s service, experience, and care 
were invaluable, and he will surely be 
missed by all. He effortlessly connected 
with and advocated for our community 

and staff. We will be forever grateful that 
Joe was a part of Team CFCU,” said Lisa 
Whitaker, president and CEO of CFCU 
Community Credit Union.

During was also active with several 
other community organizations, including 
the Cortlandville Fire District and the 
United Way of Cortland. 

Based in Ithaca, CFCU Community Credit 
Union is a nonprofit financial institution serv-
ing residents in Tompkins, Cortland, Seneca, 
Cayuga, and Ontario counties. 

Member FDIC 

MEET THE TEAM (From Left to Right)

Michael Murphy, Senior Commercial Banking Relationship Manager

Ben Verrette, Business Banking O�cer

Jonathan Spilka, Business Banking Regional Manager

Robert Vertucci, Senior Commercial Banking Relationship Manager

Kathleen Joeckel, Commercial Banking Specialist

Richard Driscoll, Senior Commercial Banking Relationship Manager

Richard Shirtz, Regional President

Michelle Corapi, Treasury Management Sales O�cer

John Mason, Regional Commercial Banking Manager

Robert Markowski, Senior Commercial Banking Relationship Manager

Tom Roman, Senior Commercial Banking Relationship Manager

Beth Steneri, Regional Commercial Banking Administration

Nicholas Petrovich, Commercial Banking Account Representative

Working toward reaching your goals is easier when you have the help 
of an experienced team. For more than 160 years, we’ve been there for 
our clients and customers, providing customized guidance and personal 
service to assist you in turning goals and dreams into realities.

Start a conversation with one of our experienced, local professionals 
today and see why the right team matters.  

Capital and Cash 
Management Solutions 

Local Perspective and 
Decision Making

HOW CAN WE HELP
YOUR BUSINESS TODAY?

TRUST THEM TO THE 
RIGHT TEAM

Y�r g�ls are a �g deal

For questions or more information, visit www.nbtbank.com/cny. 

Oswego County  |  Onondaga County  |  Cortland County

VOTED ONE OF FORBES WORLD’S BEST BANKS TWO YEARS IN A ROW

CFCU Community Credit Union 
posthumously honors board member

PHOTO CREDIT: CFCU COMMUNITY CREDIT UNION 
The late Joseph During

http://www.nbtbank.com/cny
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WARSAW, N.Y. — Five Star Bank, a unit 
of Financial Institutions, Inc. (NASDAQ: 
FISI) recently announced it has appointed 

regional bank presidents.
The bank has named 

Craig Burton Finger 
Lakes/Southern Tier re-
gional president, in addition 
to his role as commercial 
real-estate executive, ac-
cording to a June 17 Five 

Star Bank news release. Burton continues 

to lead the bank’s commercial real-estate 
lending platform. As regional president, he 
provides commercial-business-line leader-
ship by actively supporting customer and 
prospect development across all business 
lines. Burton also represents the bank in 
the community by participating in civic 
activities to support the community and 
foster a positive presence and reputation. 
Burton has more than 30 years of commer-
cial mortgage and real-estate experience 
in upstate New York. He joined Five Star 
Bank in 2016, establishing and managing 
the bank’s commercial real-estate loan 
portfolio through a period of significant 

growth and expansion in construction 
and permanent financing and the estab-
lishment of tax-credit investing, afford-
able-housing financing, and interest-rate 
derivative platforms.

Five Star Bank has also appointed 
Alison Miller as commercial and industrial 
executive and Central New York regional 
president. In this role, Miller leads the 
bank’s commercial and industrial-lending 
platform and provides commercial-busi-
ness-line leadership by actively support-
ing customer and prospect development 
across all business lines. She also rep-
resents Five Star in the community by 

participating in civic activi-
ties to support the commu-
nity and promote a positive 
presence and reputation. 
Miller has more than 25 
years of commercial-bank-
ing experience in Central 
New York. She joined Five 
Star Bank in 2018 as commercial-mar-
ket executive, working from the bank’s 
Auburn branch office. Miller has effec-
tively grown the bank’s commercial-loan 
portfolio in the region, according to the 
release. She received an MBA from Le 
Moyne College and executive-leadership 
certification from Cornell University. 

Finally, Five Star Bank also named 
Patrick Keating commercial-market ex-
ecutive and Western New York regional 
president.           

Five Star Bank names regional presidents

Burton

Miller

Join these Best Places 
to Work companies 
on September 21 at 

Timber Banks and find 
out who is #1!

Reserve your space today! 

Go to bizeventz.com
or contact Jill Allen 

jallen@bizeventz.com

Brought to you by Platinum Sponsor CH Insurance 

DA N N I B L E  &  M C K E E ,  L L P

F I R L E Y,  M O R A N ,  F R E E R  &  E ASSA ,  C PA ,  P.C.

M . A .  P O LC E  C O N SU LT I N G

For a complete list of qualifying companies, visit bizeventz.com

BY ADAM ROMBEL
arombel@cnybj.com

K eyCorp (NYSE: KEY) reported
 that its net income in the second
 quarter jumped to $698 million, 

or 72 cents per share, from $159 million, 
or 16 cents, in the year-prior period, boost-
ed primarily by strong growth in its fee-
based businesses.

KeyCorp — based in Cleveland, Ohio 
— is parent of KeyBank, which ranks No. 
2 in deposit market share in the 16-county 
Central New York region.

Key’s earnings per share this quarter 
easily beat the consensus analyst estimate 

of 55 cents, according to Zacks Equity 
Research.

The banking company generated total 
revenue of $1.77 billion in the second 
quarter, up more than 3 percent from the 
year-ago quarter. That topped the Zacks 
estimate of $1.73 billion.

Key’s noninterest income grew faster, 
up more than 8 percent year-over-year 
to $750 million. This was led by rising 
investment banking and debt-placement 
fees (up 39 percent), commercial-mort-
gage servicing fees, and credit card and 
payments income.

KeyCorp net income jumps in Q2
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KeyBank’s branch office on West Genesee Street in Camillus.SEE KEYCORP, PAGE 7B  

https://www.cnybj.com/2021-best-places-to-work/
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T he Summit Federal Credit Union
 (FCU) on July 6 opened a new 
 virtual branch, which the organi-

zation says is available “everywhere.” 
Using Zoom technology, branch “vis-

itors” see and talk directly with a local 
relationship specialist and do just about 
everything they’d do at a physical branch, 
right from a mobile or electronic device, 
Summit FCU contends.

The credit union has three existing 
employees working on the initiative, in-
cluding a virtual branch manager when 
needed, Cynthia Kolko, community and 
public relations specialist for the credit 
union, tells CNYBJ in an email.

The Summit FCU describes it as 
“secure,” “easy,” and “brand new” for 
Western and Central New York. 

“Many financial institutions use the 
term ‘virtual branch’ to describe their 
e-services: self-serve transactions like
making transfers or deposits,” Cheryl
Pohlman, VP of marketing and business
relations for the Summit FCU, said in
a release. “In contrast, The Summit’s

virtual branch is just like stepping into 
a full-service physical branch, only a 
lot more convenient. You talk to a real, 
live person from wherever you happen 
to be.”

Visiting the Summit’s new virtual 
branch is by appointment, which can be 
scheduled by visiting summitfcu.org, the 
credit union said.

“Mobile users are growing, and we 
definitely wanted to use the technology 
beyond e-services so that members have 
more banking options. But truly, our 
Virtual Branch serves all our members 
— whether they are frequent users of our 
e-services or not,” Kolko adds.

The Summit FCU recently closed
its brick-and-mortar branch office at 
Township 5 in Camillus as customers’ 
increasing use of mobile and online tech-
nology for their transactions led to declin-
ing traffic and fewer transactions for the 
past few years. The Summit FCU, which 
is headquartered in Rochester, still has 
physical local branch offices in Syracuse, 
Cortland, Clay, and Seneca Falls. The 
credit union serves about 15,000 mem-
bers and 40 member companies in Central 
New York.          

Summit FCU launches 
virtual branch   
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Meet the Team
Lyndon Corners | 6872 E Genesee St., Fayetteville | 315-446-4030 

Investments and insurance products are not insured by the FDIC,  
not deposits of, obligations of, or guaranteed by the bank or its  

a�liates, and are subject to investment risk including possible loss of principal.

All your financial needs, serviced under one roof. 

Business Banking

Loans subject to 
credit approval. 

Heather D Mulhall
AVP, Commercial & 
Consumer Banking
NMLS# 753313

Kevin Delaney
VP, Commercial Insurance  
Tompkins Insurance 
Agencies 

Brian Bisaccio
SVP, Regional Manager 
Commercial Lending

Jennifer L Green
VP, Managing Director 
Tompkins Financial 
Advisors

Insurance and Wealth Management Services

“The key to the 
quarter was growth,” 
Chris Gorman, chair-
man, CEO, and pres-
ident of Cleveland, 
Ohio–based Key, says 
in a July 20 phone in-
terview with CNYBJ. 

“Our investment-banking business 
continues to grow. We had the best 
second quarter ever and we had the 
second-best quarter ever in invest-
ment banking.”

Gorman says the growth extended 
to Key’s consumer-banking business 
as well.

“In the first six months of the year, 
we brought on more new households 
[as customers] than we have in any 
year in the last decade,” he says.

Key’s consumer loans increased by 
$2.4 billion, or 8.6 percent, from the 
year-ago period, reflecting strength 
from its Laurel Road digital-lending 
business unit and its consumer-mort-
gage business, partly offset by Key’s 
exit from the indirect auto-lending 
business.

Gorman says Laurel Road had 
produced “incredible growth” since 
KeyCorp acquired the small digital 
company in April 2019.

Key’s Central New York 
business

When asked about Key’s Central 
New York market business picture, 

Gorman says, “We often talk about 
the I-90 corridor as being one of the 
real strengths of Key. What’s inter-
esting is Key was a significant player 
in Syracuse and in other places like 
Binghamton, Utica, and Carthage… 
even before we bought First Niagara 
in 2016. Then when we put Key and 
First Niagara together in 2016, all of 
those markets are very important to 
us and very strong markets for us, 
including Syracuse.” 

Key has been ranked No. 2 in de-
posit market share in the Central New 
York region, behind M&T Bank, for 
a while now. When asked if Key is 
looking to get to No. 1, Gorman says, 
“We aspire to be No. 1 in every market 
we’re in.”

He says Key will continue to take 
a business approach to growth that it 
calls “targeted scale.” 

“You won’t see us going out with 
sort of blanket marketing. What we’ll 
figure out is for example, what com-
panies in the Syracuse area we can 
be particularly impactful for and we’ll 
focus on those companies,” he ex-
plains. “And then in a very targeted 
way, we’ll focus on consumers where 
we think we’re uniquely qualified to 
serve them.”

KeyCorp, which says its roots 
trace back nearly 200 years to Albany, 
has assets of $181 billion. KeyBank 
has more than 1,000 branches in 15 
states.                   

KEYCORP: Consumer loans increased by $2.4 billion
Continued from page 6B

Gorman
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One of Summit’s 
physical locations.

http://www.tompkinstrust.com


8B I
CNYBJ.COM

THE CENTRAL NEW YORK BUSINESS JOURNAL    I   JULY 26, 2021BANKING & CREDIT UNION REPORT

Your 
Business’s 
Cybersecurity 
Partner

M A N A G E D
S E R V I C E S

T E C H N O L O G Y
&  SE R V I C E S  

C L O U D
S E R V I C E S  C Y B E R S E C U R I T Y

Secure your Business With the Right Cybersecurity Partner

Information security is more important than ever. It is crucial that you have a Managed 

Security Service Provider (MSSP) who can help you limit the risk of modern-day threats.

Our award-winning, local experts provide the security you need so that you can focus on 

growing your business.
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