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ITHACA — Castle Services of Ithaca, LLC 
recently expanded into a new, larger space 
within the South Hill Business Campus in the 
town of Ithaca.

The cleaning and maintenance-services 
company held a ceremonial ribbon-cutting 
event with the Tompkins County Chamber of 
Commerce and local dignitaries on June 25 to 

formally mark the expansion.
Castle Services, located in Suite 25 at 950 

Danby Road in Ithaca, says it offers cleaning 
and maintenance services for offices, com-
mercial buildings, and residential homes. That 
includes custom cleaning, plumbing, electrical, 
and custom carpentry. Janie Reigle is the com-
pany president, according to its website.WRITERS/EDITORS:
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KeyCorp to pay 
dividend of 18.5 
cents a share for Q3

KeyCorp (NYSE: KEY) — parent of KeyBank, 
the No. 2 bank ranked by deposit market share in 
the 16-county Central New York area — has de-
clared a quarterly cash dividend of 18.5 cents per 
share of its common stock for the third quarter.

The dividend is payable on Sept. 15, to hold-
ers of record as of the close of business on Aug. 
31. At Key’s current stock price, the dividend
yields nearly 3.6 percent on an annual basis.

Headquartered in Cleveland, Ohio, Key is 
one of the nation’s largest bank-based finan-
cial-services companies, with assets of more 
than $176 billion as of March 31. Its roots trace 
back nearly 200 years to Albany. KeyBank has 
a network of more than 1,000 branches and 
about 1,400 ATMs in 15 states.

Renzi Food Service 
wins contract worth 
upwards of $10.5M

WATERTOWN — Renzi Brothers Inc. (doing 
business as Renzi Food Service) of Watertown, 
was recently awarded a contract from the U.S. 
Defense Logistics Agency worth up to 
$10.53 million for full-line, food-distribution 
services to the military. 

It’s a two-year base contract with two 18-
month option periods, according to a contract 
announcement from the U.S. Department 
of Defense. Renzi Food Service beat out one 
other company that bid for the contract. The 
work will be performed in Pennsylvania, New 
Jersey, and southern New York. The award 
date for the contract is July 9, 2021, with a 
June 30, 2023 ordering-period end date. The 
U.S. Army, Air Force, Navy, Marine Corps, and 
Coast Guard will be using the services Renzi 
provides, per the contract announcement.

The contracting authority is the Defense Logistics 
Agency Troop Support division in Philadelphia.

New York soybean 
plantings rise 5% 
this year 

New York farms planted an estimated 
330,000 acres of soybeans this year, up 5 per-
cent from 2020, the USDA National Agricultural 
Statistics Service recently announced. 

New York farms harvested 312,000 acres of 
soybeans last year, up 39 percent from 225,000 
acres in 2019, the USDA previously reported.

The 2021 United States soybean planted 
area is estimated at 87.6 million acres, up 5 per-
cent from 2020. Compared with last year, plant-
ed acreage is up in 23 major producing states. 
Area for harvest, forecast at 86.7 million acres, 
is also up 5 percent from 2020. If realized, this 
will be the third-highest planted and harvested 
soybean acreage on record, the USDA notes.

How 
concerned 

are you about 
the Delta 

variant of the 
coronavirus?

50%

Very worried

9%

Not at all 
concerned
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CANTON — The 47-unit Harison House 
Apartments complex in Canton was recent-
ly sold for $2.1 million.

Lorpak Harison House, LLC bought 
the complex, which is located at 47 & 
49 Judson St., from Howe Reale, Inc. in a 
transaction that closed on June 29. Richard 
L. Will, president of Hemisphere Holdings
Corp. in Syracuse, brokered this sale.

The property had been listed for sale at 

a price of $2.35 million. This five-building 
complex of brick structures is located on 
3.3 acres in a scenic country setting, yet 
only two blocks off Main Street in Canton 
and just a half mile from St. Lawrence 
University and 2 miles from SUNY Canton. 

The complex is 95 percent occupied and 
the tenants are primarily professionals and re-
tirees with a few working people and students, 
according to the property-listing description.

Harison House Apartments in Canton 
sold for $2.1 million

16%

Not very worried

25% Somewhat 
concerned

Castle Services of Ithaca, LLC cuts the ribbon on June 25 to celebrate its expansion at the South Hill Business 
Campus in the town of Ithaca.
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The Harison House Apartments at 
47 & 49 Judson St. in Canton.

ADAM ROMBEL/ CNYBJ FILE PHOTO

KeyBank’s branch offi  ce at 121 S. First St. in Fulton.

PHOTO CREDIT: RENZI FOODSERVICE WEBSITE
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BY LORNA OPPEDISANO
Contributing Writer

W hen Diane Schmid-
 McCall and Paul J.
(PJ) Schmid took over 

Rudy Schmid Total Car Care, 
the siblings were told the third 
generation of a business — their 
generation — did not typically 
see success. 

“We were told right off the bat 
that, as third generation, you’ve 
got about seven years and then 
you close the doors,” Schmid 
recalls. 

His sister concurs. “That’s the 
generation that usually brings 
the business down and does not 
succeed,” Schmid-McCall says 
she was told. “This many years 
in, we’ve been able to overcome 
that stigma.” 

Now, nearly 30 years into 
their partnership as co-owners, 
they have indeed proven any 
early naysayers wrong, as Rudy 
Schmid Total Car Care draws 
nearer to a century in business.

Rudy Schmid Total Car Care 
is an auto body and collision-re-
pair shop, located on Syracuse’s 
northside, that has been in busi-
ness since 1930. 

Their careers in the industry 
started at young ages, as they 
grew up in their grandfather’s 
and then father’s business. 

“He was my dad’s shadow 
growing up,” Schmid-McCall 
says about her brother. “He 
loved the hands-on work and he 
learned the trade that way.” 

After they began working at 
Rudy Schmid Total Car Care in 
their teenage years, their father 
approached Schmid-McCall and 

Schmid when they were 25 and 
28 years old, respectively, about 
purchasing the business. While 
they admit they were relatively 
young to be business owners, 
they had been inadvertently 
training for the responsibility for 
years, they say. Another reason 
their father knew it was time to 
turn the reins over 
to the next gener-
ation, Schmid-
McCall says, was 
the rate at which 
technology was 
evolving, both on 
the administrative 
side of things and 
within the me-
chanics of the ve-
hicles themselves. 

The genera-
tional change in 
leadership had its 
challenges, espe-
cially as the rest 
of the staff adjust-
ed to their former 
coworkers becom-
ing their bosses. 
Throughout the 
transition, the sib-
lings’ similar goals 
and core values 
united them in camaraderie. 

“We’ve really been strong 
about having each other’s back,” 
Schmid-McCall says. 

As time went on and the busi-
ness grew, their responsibilities 
and skill sets became more de-
fined. 

“Because we grew up to-
gether, we knew each other’s 
strengths and we knew each oth-
er’s weaknesses, in a good way,” 
Schmid-McCall says. “We were 

there to support each other.” 
That strong bond helped the 

duo lead their team through ups 
and downs of nearly three de-
cades in business, most recently 
successfully navigating their 17 
employees through the COVID-
19 pandemic. Schmid-McCall 
notes the business’s annual rev-

enue was up about 6.5 percent 
from the year before, as the fiscal 
year was concluding at the end 
of June. The owners say were 
grateful for that, given the cir-
cumstances. 

When the shutdowns began 
in the early weeks of the pan-
demic in March and April of 
2020, Schmid-McCall and 
Schmid feared they would be 
forced to reduce their workforce 
and quickly developed a plan to 

have two separate shifts, to keep 
their team employed and com-
plete their scheduled workload. 
They soon received good news, 
though. 

“Our business was deemed 
essential, so we started from a 
place of gratitude because we 
were able to keep people em-
ployed and take care of our cus-
tomers,” Schmid-McCall says. 
“So, we’ve been very humble 
and grateful through all of that.” 

Brother and sister agree that 
the most difficult challenge of 
the pandemic was the uncertain-
ty. From the pockets of silent 

phones and 
light schedules 
to frequently 
changing re-
strictions and 
guidelines, they 
kept open com-
munication with 
their staff a top 
priority. Schmid-
McCall says 
their employees 
responded well, 
being respectful 
of each other 
and all policies. 

“They hung 
in there with 
us,” Schmid 
adds.

The owners 
are proud to 
have been able 
to keep every-
one employed 

through the last year and a half, 
only having to furlough three 
people for less than four weeks. 

Though they are thankful to 
have the worst of the pandem-
ic behind them, Schmid-McCall 
explains that the automotive in-
dustry has not yet completely 
returned to normal, given the 
supply-chain challenges.

“There’s still a lot of uncer-
tainty. People want to get back 
to their lives. You’re seeing that 

at airports. You’re seeing people 
on vacations. You’re seeing more 
cars on the road,” she says. “But 
we still may struggle with getting 
materials to fix their vehicles in a 
timely manner. I think that could 
be another six months at least.”

Like nearly all businesses, 
Rudy Schmid Total Car Care saw 
changes in protocols throughout 
the pandemic, some of which 
will remain, including sanitiza-
tion practices and openness with 
employees. 

Looking to the future, the 
business owners plan to continue 
making connecting with younger 
generations a top priority as a 
key to attracting new employees 
and clients. 

In the past, Rudy Schmid Total 
Car Care clients were typical-
ly repeat referral clients, people 
whose families and friends had 
become familiar with the com-
pany’s reputation over the years. 
Now, competing with larger busi-
nesses like Goodyear, Monro, 
and Midas, as well as smaller in-
dependent businesses, the own-
ers aim to keep people aware of 
how highly they value personal 
connections with their clients. 

“We try to let people know that 
when you come here, you’re not a 
number,” Schmid says. “We try to 
personalize it and make it more of 
a customer-service experience.” 

In terms of staffing, the team 
has no plans in the works for a 
fourth generation to take over 
the business but hopes to re-
cruit more young people into the 
auto-repair field. Schmid-McCall 
says it might require more input 
from all trade industries together 
to inform parents and guidance 
counselors of career opportuni-
ties available in those fields. 

Rudy Schmid Total Car Care is 
located at 228 Hiawatha Blvd. in 
Syracuse. In addition to collision 
repair, its services include rust 
proofing, vehicle maintenance, 
and fleet service.         n

Rudy Schmid Total Car Care 
adapts to the challenging times
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A Rudy Schmid Total Car Care employee works on a vehicle.
PHOTO CREDIT: ZOEYADVERTISING.COM

Diane Schmid-McCall and Paul J. (PJ) Schmid, co-owners of Rudy Schmid Total Car Care, at 
their shop on Syracuse’s northside.

PHOTO CREDIT: ZOEYADVERTISING.COM

A Rudy Schmid Total Car Care employee paints a vehiclein the company’s Syracuse shop.

    Sign up for the Central New York Business Journal’s Email News Alerts -  Visit cnybj.com
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State sentiment rises 
slightly
BY ERIC REINHARDT
ereinhardt@cnybj.com

C onsumers in upstate New York 
 became slightly less confident
 about the economy in the second 

quarter, according to a new report.
Consumer sentiment in upstate New 

York was measured at 76.6 in the second 
quarter, down 3.1 points from the last 
measure of 79.7 in the year’s first quarter. 
That’s according to the latest quarterly 
survey of Upstate and statewide consumer 
sentiment that the Siena College Research 
Institute (SRI) released on July 7. 

Upstate’s overall sentiment of 76.6 was 
7.1 points below the statewide consum-
er-sentiment level of 83.7, which rose 1.2 
points from the first quarter.

The statewide number was 1.8 points 
lower than the second-quarter figure of 
85.5 for the entire nation, which rose 0.6 
points from the first quarter, as measured 

by the University of Michigan’s consum-
er-sentiment index.

The overall and future indexes for New 
York each increased in the second quarter 
and remain above the breakeven point at 
which optimism and pessimism balance. 
The current index also increased and is at 
breakeven. The overall and future national 
indexes increased but New Yorkers contin-
ue to be more optimistic about future eco-
nomic conditions than the nation, SRI said.

“Consumer sentiment continued to climb 
this quarter driven by increases in New York 
City, among Democrats and as the state’s 
lowest income-bracket residents start to see 
light at the end of their economic tunnel. 
Overall, New York is up 17 points from the 
initial COVID shock as belief in a better 
tomorrow is now nearly as strong as it was 
before the pandemic,” Doug Lonnstrom, 
professor of statistics and finance at Siena 
College and SRI founding director, said in 
the report. “Upstate isn’t moving towards 
‘Happy Days’ as quickly as NYC but outside 
of the City the future looks brighter than it 
did in March 2020. Demand for major con-
sumer goods is very robust, up 20 percent 

over March 2020 for cars, 31 percent for 
furniture, and 82 percent for home improve-
ments. But, as concern over the impact of 
gas now exceeds 50 percent and approaches 
two-thirds for food, price increases, or infla-
tion, could slow this recovery.” 

In the second quarter of 2021, consumer 
buying plans rose 4.7 percentage points 
from the first-quarter measurement to 
22.5 percent for cars/trucks; edged up 
0.1 points to 47.2 percent for consumer 
electronics; increased 3.4 points to 13.4 per-
cent for homes; and rose 3.4 points to 34.5 
percent for major home improvements. 
Buying plans were down 0.2 points to 31.8 
percent for furniture.

Gas and food prices
In SRI’s quarterly analysis of gas and 

food prices, 57 percent of upstate respon-
dents said the price of gas was having a 
serious impact on their monthly budgets, 
which is up from 47 percent in the first 
quarter and 29 percent in the fourth quar-

ter of 2020.
In addition, 54 percent of statewide re-

spondents said the price of gas was having 
a serious impact on their monthly spend-
ing plans, up from 43 percent in the first 
quarter and 34 percent in the final quarter 
of 2020.

When asked about food prices, 64 per-
cent of upstate respondents indicated the 
price of groceries was having a serious im-
pact on their finances, up from 56 percent 
in the first quarter and from 58 percent in 
the fourth quarter of 2020.

At the same time, 63 percent of statewide 
respondents indicated the price of food was 
having a serious effect on their monthly 
finances, up from 57 percent in both the first 
quarter of 2021 and the final quarter of 2020.

SRI conducted its survey of consumer 
sentiment between June 16 and June 29 by 
random telephone calls to 404 New York 
adults via landline and cell phone. It has an 
overall margin of error of plus or minus 4.2 
percentage points, according to SRI.           n

Upstate consumer sentiment 
dips in Q2, Siena reports

Index of Consumer Sentiment, U.S. and New York, 1999-Present

IMAGE CREDIT: SIENA COLLEGE RESEARCH INSTITUTE

Carrols adds Burger King restau-
rants in Indiana, Michigan                                                                                                                         
BY ERIC REINHARDT
ereinhardt@cnybj.com

SYRACUSE — Carrols Restaurant Group, 
Inc. (NASDAQ: TAST) has added to its 
presence in Indiana and Michigan with the 
purchase of 19 Burger King restaurants.

Syracuse–based Carrols is one of the 
largest restaurant franchisees in North 
America. It is the largest Burger King fran-
chisee in the U.S. 

“These 19 restaurants, which were ac-
quired in two separate transactions, consti-
tute our first multi-restaurant acquisitions 
in more than two years and increase our 

store count in two large Midwestern states 
where we already have a significant pres-
ence. Importantly, we believe that we can 
improve upon the average sales volume of 
these restaurants and increase their mar-
gins over time as we integrate them into our 
existing operations,” Daniel Accordino, the 
chairman and CEO of Carrols Restaurant 
Group, said in a release.

Carrols is currently operating 1,029 
Burger King restaurants in 23 states, as 
well as 65 Popeyes restaurants in seven 
states. Carrols has operated Burger King 
restaurants since 1976 and Popeyes restau-
rants since 2019.                          n
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The Burger King restaurant at 955 West Genesee St. in Syracuse. Syracuse–based Carrols Restaurant Group, Inc. 
(NASDAQ: TAST) says it has recently acquired 19 Burger King restaurants in Indiana and Michigan. 

https://spectrumlocalnews.com/nys/central-ny
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“There’s no crying in advertising!”
John used to say that. Sadly, he’s not around to see us having a good cry at his passing.

He’d probably laugh. John took everything seriously but himself.
As a marketer John had one of the keenest business-to-business minds in the industry, 

landing him in the Business Marketing Association Hall of Fame.
As a leader and mentor John demanded our best and made sure you, not he, got the credit.

As a golfer John made the pilgrimage to St. Andrew’s in Scotland and often played his 
home course in knickers—just to show ’em how it’s done.

As a husband John married his high school sweetheart and told her he loved her 
more than once a day, for 52 years.

As a father and grandfather John was a non-stop dispenser of hugs and fun and love.
And when John wrote his retirement farewell, the people he thanked the most were 

the unsung heroes who kept him on his game.

How can you not cry for a guy like that?

98024_Agbill JF tribute Ad    7.25 x 10   BW  CNYBJ

Current school presi-
dent Shirley Collado is 
departing for a job in 
California      

BY ERIC REINHARDT
ereinhardt@cnybj.com

ITHACA — Ithaca College is preparing for 
a leadership transition as the school’s pro-
vost and executive VP will become interim 
president, effective Aug. 30.

The Ithaca College board of trustees 
has appointed La Jerne Terry Cornish 
to role for the entirety of the 2021-22 aca-
demic year.

Current school president Shirley 
Collado has accepted a job as president 
and CEO of College Track, which is de-
scribed as a college-completion program, 
effective on Jan. 10, 2022.

Before she departs, Collado will as-
sume the role of senior advisor to the in-
terim president and the board of trustees 
of Ithaca College through Dec. 31, 2021, 
“helping to ensure a smooth and success-
ful transition” for Provost Cornish as well 
as working on projects that are currently 
in-process to help advance the college’s 
strategic plan, Ithaca College said.

In a message to the campus community, 
David Lissy, who chairs the board of trust-
ees and vice chair Jim Nolan “expressed 
confidence” in Cornish’s ability to lead 
the college during the coming year. They 
noted that since her appointment as pro-
vost in 2018, Cornish has played a “signif-
icant role” in partnering with Collado on 
decision-making processes related to the 
overall direction of the institution.

“She steered the development and im-
plementation of the Ithaca Forever strate-
gic plan and helped ensure that students 
and faculty were able to successfully nav-
igate the challenges of the pandemic this 
past academic year — one of the most 
challenging in the college’s history,” they 

wrote. “We are very confident that the 
strong and steady leadership that she has 
already demonstrated, in concert with an 
accomplished and dedicated senior lead-
ership team, will provide the continuity 
and momentum that will serve the college 
well as we continue to achieve forward 
progress.”

Cornish said that she is honored to be 
given this opportunity.

“I want to thank the board of trustees 
for placing its trust in me and in our lead-
ership team, and I look forward to work-
ing on behalf of our students, faculty, and 
staff to maintain the positive trajectory 
generated by the launch of our strategic 
plan,” said Cornish. “I also want to thank 
President Collado for establishing such a 

solid foundation from which to advance 
this important work.”

On behalf of the board of trustees, Lissy 
and Nolan offered their congratulations 
to Collado on her new appointment at 
College Track and expressed their “deep-
est appreciation” for her service to Ithaca 
College over the past four years.

Co-founded in 1997 by philanthropist 
Laurene Powell Jobs, Oakland, California–
based College Track works in collabora-
tion with the nearby Emerson Collective 
to remove the academic, financial, and 
social-emotional barriers that keep 
first-generation students from low-income 
communities from completing college and 
thriving in the workforce, as described in 
an Ithaca College news release.  n

Ithaca College preps for leadership transition

PHOTO CREDIT: ITHACA COLLEGE
La Jerne Terry Cornish, provost and executive VP of Itha-
ca College, will become the school’s interim president 
on Aug. 30.

Pathfinder Bancorp 
to pay second-quar-
ter dividend of 7 
cents a share
BY JOURNAL STAFF
news@cnybj.com

OSWEGO — Pathfinder Bancorp, Inc. 
(NASDAQ: PBHC), holding company for 
Pathfinder Bank, recently declared a quar-
terly cash dividend of 7 cents per share 
on its common stock for the fiscal quarter 
ending June 30. 

The dividend will be payable to all 
Pathfinder shareholders of record on July 
16 and will be paid on Aug. 13, the banking 
company announced in a news release.

At Pathfinder’s current stock price, the 
dividend payment yields about 1.75 per-
cent on an annual basis.

Pathfinder Bank is a New York State-
chartered commercial bank headquartered 
in Oswego that has 10 full-service branches 
located in its market areas of Oswego and 
Onondaga counties and one limited-pur-
pose office in Oneida County.n

https://www.mower.com
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CNY LEGENDS
SPECIAL REPORT

CNY BUSINESS JOURNAL

Help us commemorate 2021’s legendary companies 
by advertising in this year’s special report!

ISSUE DATE: December 27, 2021     Ad Deadline: November 30, 2021
Contact us today for rate and placement information

The CNY Business Journal and Onondaga Historical Association 
have partnered to identify companies that have left an indelible mark 

on our region with their history, mission and impact. 

Kelly Bailey: (315) 579-3924   kbailey@cnybj.com
Marny Nesher: (315) 579-3925   mnesher@cnybj.com

�e 2021 companies will be honored for their longevity, innovation, impact and 
commitment to the needs of the community- traits that make them “legendary”.

Announcing our first 2021 Legend!
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  CNY BUSINESS JOURNALrevItalize
SYRACUSE V

Endorsed by:

Be a part of this premier digital and print magazine!
The publication’s coverage will include the following:

• Major players involved in downtown’s resurgence

• Key residential developments

• The next generation of developers

• Major business and o� ice projects

• New restaurants & other downtown businesses

• Arts & culture — downtown theatre district

• Economic impact of downtown’s transformation & what’s next

• What’s next after a year of the pandemic - how has it changed
our landscape?

CONTACT US:   Kelly Bailey: kbailey@cnybj.com  •  Marny Nesher: mnesher@cnybj.com

Publication Date: 
September 20

Advertising Deadline: 
August 11

� e Central New York
BUSINESS JOURNAL

The landscape of Syracuse has changed drastically before our eyes in the last decade. 
From vacant and worn buildings to luxurious apartments and an influx of businesses 

moving into the downtown area, the impact on our region has been nothing but 
positive. Now, with the pandemic, the revitalization has entered into a new era.

SU buys the Marshall complex as 
part of new housing strategy                           
BY ERIC REINHARDT
ereinhardt@cnybj.com

SYRACUSE — Syracuse University’s ac-
quisition of the Marshall student-housing 
complex is part of the university’s new 
housing strategy.

The new approach, which follows the 
completion of a “comprehensive” housing 
review that began in 2019, “prioritizes stu-
dent feedback and seeks to meet the needs 
of today’s undergraduate and graduate 
students,” Syracuse said in a July 9 news 
release.

“Ultimately, the review process and de-
velopment of the housing strategy are the 
first of many steps in a multi-year process,” 
Amir Rahnamay-Azar, senior VP for busi-
ness, finance and administrative services 
and CFO, said. “The housing strategy is a 
roadmap for the university and will guide 
housing decisions for years to come.”

The university’s purchase of the 
Marshall begins “the process of fulfilling 
the goals set out in the housing review,” 
per its release.

Syracuse bought the towering stu-
dent-housing complex at 727 South Crouse 
Avenue from a firm whose principals know 
the campus well. 

Elmwood Park, New Jersey–based 
Aptitude Development announced the sale 
of the Marshall, per a separate news re-
lease. It didn’t include financial details, 
including the price Syracuse University 
paid to buy the complex. 

Syracuse University graduates Jared 
Hutter and Brian Rosen are the co-found-
ers of Aptitude Development. Hutter and 
Rosen started their business by building 
in Syracuse, “purposefully” constructing 
their first two projects within the campus to 

“invest in and give back to the school that 
fostered their original idea” of developing 
student housing, per the release.

“We are proud Syracuse alumni and we 
hope that the university takes pride in our 
collective story and that it helps inspire 
current students to pursue careers in de-
velopment,” Rosen, principal at Aptitude, 
said. “We will leave the market in Syracuse 
knowing we left it in a better place than we 
found it and that future generations will 
benefit.”

The Marshall opened in 2018 and is 
named after the well-known street located 
just south of the complex. It was built on 
the site of what Aptitude Development de-
scribed as a “dilapidated strip mall.”

It now houses almost 300 students and 
has businesses that include Five Guys and 
Kung Fu Tea, the developer said. 

The Marshall is the second building 
Aptitude has sold in the Syracuse area. 
The first building, UPoint at 404 University 
Ave., was sold to Austin, Texas–based 
American Campus Communities (NYSE: 
ACC) in 2016.

“Marking the end of an era spent in the 
Syracuse area following the sale of the 
Marshall,” Aptitude Development says it is 
already expanding to markets across the 
U.S. The firm has also opened multiple proj-
ects at the University of Louisville, Coastal 
Carolina University, and the University of 
Arkansas. It also has construction projects 
in progress in Ithaca and in Birmingham, 
Alabama with “more than 10,000 beds 
on its drawing board from New York to 
California.”

Aptitude Development tells CNYBJ that 
the project in Ithaca is called the Ithacan 
and will serve students from Cornell 
University and Ithaca College.          n
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Syracuse University has purchased the Marshall student-housing complex at 727 South Crouse Avenue near the cam-
pus. Syracuse bought the complex from Elmwood Park, New Jersey–based Aptitude Development, which is operated 
by Syracuse graduates Jared Hutter and Brian Rosen.
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The Innovare Advancement Center (IAC) in Rome on July 8 formally opened to the public. IAC is a talent and technology accelerator for artificial intelligence/machine learning, cyber, quan-
tum, and unmanned-aircraft systems (or UAS). It’s a partnership between the Griffiss Institute, the Air Force Research Laboratory Information Directorate (AFRL/RI), New York State, Oneida 
County, the City of Rome, NYSTEC, and SUNY. 

PHOTO CREDIT: GRIFFISS INSTITUTE 

Innovare Advancement Center in Rome 
operates as accelerator for AI, cyber, UAS                                                   

BY ERIC REINHARDT
ereinhardt@cnybj.com

ROME — A facility that’s described as an 
“open innovation hub” is now open to the 
public.

Innovare Advancement Center (IAC) in 
Rome is a talent and technology accelerator 
for artificial intelligence/machine learning, 
cyber, quantum, and unmanned-aircraft sys-
tems (UAS). 

The IAC is a partnership between the 
Griffiss Institute, the Air Force Research 
Laboratory Information Directorate 
(AFRL/RI), which is also known locally as 
Rome Lab, New York State, Oneida County, 
the City of Rome, NYSTEC, and SUNY. 

The facility at the Griffiss International 
Airport will bring together scientists, engi-
neers and entrepreneurs from academia, in-
dustry, and the U.S. Department of Defense 
to collaborate on technology projects.

“I am thrilled to finally unveil Innovare 

Advancement Center to the public. We 
have been the Mohawk Valley’s best kept 
secret since the Griffiss Institute quiet-
ly moved into this innovative space this 
winter, working in close partnership with 
Oneida County and Rome Lab to prepare to 
welcome international scientists, engineers 
and entrepreneurs to collaborate with us 
as soon as it became safe,” Heather Hage, 
president and CEO of Griffiss Institute, said 
in a release. “Today, with over 300 collabo-
rators in service with the GI, we finally get 
to show off all that Innovare has to offer the 
tech community. I am so excited to be a part 
of this great organization and team, and the 
GI is committed to do all we can to grow 
Innovare as a global destination for scien-
tists, engineers and entrepreneurs to collab-
orate as we educate, innovate, integrate and 
elevate the next generation of technology 
leaders, right here in the Mohawk Valley.”

The IAC on July 8 held a formal-opening 
ceremony. The day’s activities included an 

Invest NY program that focused on entre-
preneurs in aerospace and defense. 

“All across the world, innovation and col-
laboration are becoming synonymous with 
Oneida County,” Oneida County Executive 
Anthony Picente, Jr. said. “The investment 
the county and its partners have made in 
the Griffiss Business & Technology Park 
is paying off huge dividends for the City 
of Rome and the region at large, and the 
Innovare Advancement Center is the epito-
me of that success. This facility will serve as 
hub to produce revolutionary research from 
those on the forefront of cutting-edge tech-
nology. Together with Rome Lab, Griffiss 
Institute and SUNY Poly, we will entrench 
ourselves as a trailblazer in the emerging 
field of Quantum Information Science and 
spur economic development that will feed 
our robust high-tech economy.”

Described as a 150,000-square-foot “open 
innovation hub,” IAC’s capabilities include 
highly specialized laboratories for experi-

mentation in quantum and neuromorphic 
computing; 40,000 square feet, across two 
floors, of collaboration spaces; an auditori-
um with capacity for more than 250 people; 
and a “first in the nation,” New York State 
funded 50-mile drone corridor for advanced 
unmanned aircraft operations.

In addition — coming in the spring of 
2022 — an indoor sUAS research and test-
ing facility with a 22,500-square-foot indoor 
flight-testing area, which will be the “largest 
in the United States.” 

“I’m delighted to represent AFRL in 
celebrating this milestone of how vision, 
persistent leadership and teamwork have 
created a new engine for growing talent, 
catalyzing partnerships, and delivering solu-
tions that will benefit not just the Air Force 
and Space Force but the nation as a whole,” 
Timothy Sakulich, executive director of the  
Air Force Research Laboratory in Dayton, 
Ohio, said. He provided the keynote address 
during the formal-opening ceremony.            n
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BY ERIC REINHARDT
ereinhardt@cnybj.com

SYRACUSE — A company founded in 
Helsinki, Finland has established its North 
American headquarters at the Center 
for Advanced Systems and Engineering 
(CASE) at Syracuse University.

Launched in 2017, NSION Technologies 
Inc. has established operations at the CASE 
business incubator. NSION Technologies 
provides situational awareness and secure 
communications channels with live-data 
transmission through encrypted-manage-
ment platforms, while utilizing equipment 
owned by the users, as described in a 
Syracuse University news release.

“When a second is a lifetime, NSION 
Technologies provides secure data for 
split second responder decision-making,” 
George Davis, VP of systems integration 
at the company, said. “CASE offered the 
perfect mix of connectivity to Syracuse 
University faculty and student talent, a 
location on the main campus, and great 

office space with access to a variety of 
testing equipment. With the support of 
CASE, we see great growth potential for 
our company.”

NSION says it is building global oper-
ations with offices in the U.S., Finland, 
Australia, and “more to come,” per the 
release.

NSION contends that its technology 
NSC3 system improves the efficiency 
of mission-critical operations by stream-
ing and storing live video from drones, 
phones, vehicles and other sources to 
command-and-control room to mobile 
devices in the field. NSC3 technology 
supports any camera, any platform, and 
is functional in any network. All of them 
improve the situational-awareness needs 
by optimizing data security and speed in 
data transfer, even in complex, life-critical 
situations, the company notes.

“We are truly excited that NSION 
Technologies decided to make Syracuse its 
North American headquarters at our CASE 
Center,” Pramod Varshney, director of the 

CASE Center said. “The opportunities of 
NSION’s platform are virtually endless, and 
a perfect fit for our UAV/UAS cluster in 
CNY, and we look forward to connecting 
NSION to our extraordinary talented re-
searchers, as well as our economic develop-
ment partners in the region.”

CASE is a NYSTAR-designated Center 

for Advanced Technology. It provides 
businesses from a range of industry sec-
tors with expertise in all aspects of “big 
data,” including data mining and analytics, 
information fusion, predictive analysis, cy-
bersecurity, autonomy, drones, and the 
“internet of things,” Syracuse University 
says.            n

Finland firm sets up North 
American HQ at SU’s CASE Center  
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The Center for Advanced Systems and Engineering (CASE) at Syracuse University.

BY ERIC REINHARDT
ereinhardt@cnybj.com

ALBANY — The New York 
Manufacturing Extension 
Partnership (NY MEP) says it 
helped create or retain 6,637 
jobs and generate $994 mil-
lion in financial impacts 
such as company cost sav-
ings, new investments, and 
increased or retained sales.

NY MEP is a statewide network 
of 11 organizations that provide 
growth and innovation services to 
small- and mid-sized manufacturers.

The network on July 13 announced 
its economic impact for 2020, describ-
ing it as a “challenging yet transformative year for 
the manufacturing industry.” 

The economic-impact information is 
based on data from the National Institute 
of Standards and Technology’s Hollings 
Manufacturing Extension Partnership (NIST 
MEP), the federal agency that administers 
the national MEP program. The data com-
bines performance metrics from each of the 
11 NY MEP centers.

“As New York’s manufacturers confronted 
uncertainty, adversity, and disruption amid 
the pandemic, the NY MEP network stepped 
up in a big way. Each of the centers was tire-
less in its work to help manufacturers over-
come challenges, pivot to new products, adopt 
new technologies and scale innovative ideas,” 
Matt Watson, senior VP of NYSTAR, said. “By 
deploying NYSTAR funding, providing direct 
assistance and helping companies navigate 
NYSTAR’s robust network of over 70 innova-
tion assets, the NY MEP centers delivered a 
massive economic impact in 2020, measuring 
at nearly $1 billion and over 6,600 jobs. 

NYSTAR — Empire State Development’s 
Division of Science, Technology and 
Innovation — oversees the NY MEP, which 
brings together 10 regional centers and one 
statewide center, Albany–based FuzeHub. 

The NY MEP centers serve as “go-to” 
resources for local manufacturers that are 

seeking support or assistance. 
Services available through the 
NY MEP include innovation, pro-

cess and quality improvement, 
product development, scale-
up, tech acceleration, cyber-

security assistance, research 
commercialization, sustainable 

manufacturing, technology-driv-
en market intelligence, market-

ing, and supply-chain assistance.
In New York state, manufactur-

ers employ 419,478 people, which 
represents a payroll of about $38 
billion in manufacturing-worker 
earnings. The industry produces 
an economic output of $84.4 bil-
lion, NY MEP said. 

Beyond the statewide center, FuzeHub, 
the regional NY MEP centers include TDO 
in Salina, which serves Central New York; 
Mohawk Valley Community College’s 
Advanced Institute for Manufacturing (AIM) 
in Utica, which assists the Mohawk Valley; 
Alliance for Manufacturing & Technology 
(AM&T) in the town of Dickinson, which 
serves the Southern Tier; CITEC at Clarkson 
University in Potsdam, which helps the North 
Country; and NextCorps in Rochester, which 
serves the Finger Lakes region.

Additional NY MEP centers include 
the Center for Economic Growth (CEG) 
in the Capital Region, Insyte Consulting in 
Western New York, ITAC in New York City, 
Manufacturing and Technology Resource 
Consortium (MTRC) on Long Island, and 
Manufacturing & Technology Enterprise 
Center (MTEC) in the Mid-Hudson region.

The 11 NY MEP centers are among the 
more than 70 NYSTAR-backed centers across 
the state “working to generate technolo-
gy-driven economic growth,” per the release. 
This statewide network of innovation assets 
provides entrepreneurs, researchers, and 
business leaders with access to the support, 
assistance, and resources to solve business 
challenges, develop and scale new technol-
ogies, start companies, and grow existing 
businesses.            n

NY MEP generated nearly $1B 
in economic impact in 2020     

https://www.cnybj.com/anniversary-issue/
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BY ERIC REINHARDT
ereinhardt@cnybj.com

SYRACUSE — The Genius NY program 
is working to select five finalists from a 
group of 13 semifinalists that it announced 
June 29.

Genius NY is a business-accelerator 
program at CenterState CEO’s Tech 
Garden. Genius NY stands for Growing 
ENtrepreneurs & Innovators in UpState 
New York.

The program selected the companies 
from a pool of nearly 600 submissions 
from more than 50 countries, CenterState 
CEO said.

Of the 13 semifinalists, five teams 
are from across New York state and 
five are international teams repre-
senting Germany, Israel, Poland, the 
Netherlands, and Switzerland, respec-
tively.

The firms involved are focused on sec-
tors that include unmanned aircraft sys-

tems (UAS), internet of things (IoT), and 
big data industries. 

The semifinalists listed alphabetically 
are: 

• Airial Robotics (Hamburg, Germany)
• Airtonomy (Grand Forks, North Dakota)
• Airwayz (Tel Aviv, Israel)
• Birdstop (San Francisco, California)
• CarScanner (Krakow, Poland)
• Circle Optics (Rochester, N.Y.)
• Fusion Engineering (Delft, Netherlands) 
• Organic Robotics (Rochester, N.Y.)
• Reign Maker (New York City)
• Robodub (Buffalo, N.Y.)
• SmartSpace AI (Costa Mesa, California)
• Voltela (New York City)
• Windshape (Geneva, Switzerland)
A Genius NY panel of executive advis-

ers interviewed the companies and will se-
lect five finalists for entry into the Genius 
NY program. 

Judges are looking for businesses that 
will stay in the Central New York region 
and utilize “the ecosystem,” will scale 

and be successful, represent diversity 
of technology focus, and team makeup, 
CenterState CEO said. 

The finalists will arrive in Central New 
York this summer and begin establishing 
their businesses at the Tech Garden in 
downtown Syracuse.

The program will hold its “Finals 
Night” in late fall, where teams will com-
pete live by pitching their technologies 
to a panel of judges for the $1 million 
grand prize investment. The remaining 
four teams will each receive a $500,000 
investment.                    n

Genius NY program to select five 
finalists for this year’s competition    
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The Genius NY program, which is held at the Syracuse Tech Garden, on June 29 announced 13 semifi nalists that 
could eventually join the program coming up in mid-July. The fi ve fi nalists will come to the Tech Garden in down-
town Syracuse and eventually compete for investment money this fall.

BY ERIC REINHARDT
ereinhardt@cnybj.com

BINGHAMTON — With its recent ac-
quisition of Plexicomm, LLC, Rochester–
based Greenlight Networks believes it 
now has the platform to expand its fiber 
network across the Southern Tier.

The firm plans to provide high-speed 
fiber internet to 30,000 homes in the re-
gion by the end of 2022.

Greenlight Networks on June 30 held 
a news conference in Binghamton to an-
nounce the completion of its acquisition 
of Plexicomm, a Binghamton–based inter-
net-service provider. 

Greenlight Networks describes itself as 
the “fastest fiber-to-the-home provider in 
New York State,” per its news release. It 
didn’t provide any financial details of its ac-
quisition agreement in the news release.

Founded in 2003, Plexicomm was the 
first company to bring residential fiber to 
the area and grew to become a regional 
leader with service available to more than 

5,000 homes and hundreds of businesses. 
Greenlight plans to invest $25 million to 

enhance and expand this high-speed fiber 
optic network to additional neighborhoods 
and communities throughout Binghamton 
and across the Broome and Tioga County 
areas, the acquiring company said.

“We are excited to finalize the acqui-
sition of Plexicomm and announce an 
investment that represents a strategic 
opportunity to bring New York’s fastest 
Internet to my hometown of Binghamton,” 
Greenlight CEO Mark Murphy, a 
Binghamton native, said. “Born and raised 
in this town, with friends and family still 
here, I have an affinity and appreciation 
for this community. We welcome the qual-
ity people and the valuable network infra-
structure Plexicomm has built over the 
past 17 years into the Greenlight team and 
will quickly be growing our workforce and 
network reach in the Binghamton area.”

All 13 Plexicomm employees have 
transitioned to roles within Greenlight 
Networks. The acquired staff increases 

Greenlight’s employee count to 114, the 
company tells CNYBJ in an email mes-

After acquisition, Rochester firm to expand 
fiber network across Southern Tier          

PHOTO CREDIT: GREENLIGHT NETWORKS FACEBOOK PAGE 
Greenlight Networks, a company that’s headquartered in 
Rochester, has completed its acquisition of Plexicomm, 
LLC, a Binghamton–based internet-service provider.

SEE GREENLIGHT, PAGE 10  

http://www.bcipkg.com
http://www.ravproperties.com
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P rojects at Binghamton University,
 Cornell University, Clarkson
 University, and Seneca Cayuga 

Yates Counties Chapter NYSARC, Inc. are 
among 14 that secured funding in the lat-
est FuzeHub manufacturing-grant awards.

The nonprofit FuzeHub, which is 
based in Albany, recently awarded nearly 
$700,000 in grants to facilitate research 
and development, industrial innovations, 
and creative products for manufacturers 
in New York state.

The organization announced the grant 
awards with money through the Jeff 
Lawrence Innovation Fund. All projects 
were awarded $50,000 or thereabouts.

The Innovation Fund, supported by 
Empire State Development Division 
of Science Technology and Innovation 
(NYSTAR), works to spur technology de-
velopment and commercialization across 
New York state. To date, the fund has 
awarded nearly $6 million in funding.

The fund provides $1 million annu-
ally and is administered by FuzeHub, 
the statewide Manufacturing Extension 
Partnership (MEP) Center.

FuzeHub provides small- to medium-sized 
manufacturers with access to a network of 
industry experts, programs, and resources 
to solve business-growth challenges.

“In the current climate, the Jeff 
Lawrence Innovation Fund 
Manufacturing Grant 
awards are a vital resource 
to the companies that are 
supported in these projects” 
Elena Garuc, executive 
director of FuzeHub, said 
in a release. “The awards 
are allowing companies to 

stimulate the economy and further bolster 
manufacturing in [New York State].” 

Jeff Lawrence, who died in 2015, was a 
top executive at the Albany–based Center 
for Economic Growth, the MEP Center for 
the Capital Region, and a supporter of New 
York manufacturing and entrepreneurial 
communities, according to FuzeHub.

Regional grant recipients 
Cornell University Institute of 

Biotechnology / Inso Biosciences 
$50,000 

Inso Biosciences Inc. is a startup from 
Cornell University and a client company 
of Cornell’s Kevin M. McGovern Family 
Center for Venture Development in the 
Life Sciences incubator. 

Inso is developing a technology plat-
form — originally invented at Cornell 
University — that can automate sample 
preparation for subsequent DNA sequenc-
ing or optical-mapping analysis.

As “first generation” prototypes, Inso’s 
proprietary microfluidic systems extract-
ed, purified, and prepared nucleic acids 
with speed and accuracy far superior to 
current standard manual methods. The 
goal of Inso’s FuzeHub project is to fund 
design and prototyping of “second gen-
eration” devices, associated controls and 
packaging. This would enable scale-up of 
manufacturing for initial Inso commercial 
sales to early adopters and “beta” testers.

Binghamton University, Center 
for Advanced Microelectronics 
Manufacturing (CAMM) / Aincobio 
LLC $50,000

In this project, the Center for Advanced 
Microelectronics Manufacturing (CAMM) 

at Binghamton University and Aincobio 
LLC, based in Syracuse, are teaming up 
to produce new additively printed, conduc-
tive-ink microelectronic biosensors capable 
of quantifying the antibiotic resistance of 
bacterial pathogens in less than one hour.

Bacterial infections that spread into the 
bloodstream can be lethal in a few hours, 
but current lab tests used to determine the 
most effective antibiotic drug(s) can take 
two to five days. This time delay contributes 
to high rates of mortality and morbidity, and 
often makes bloodstream infections one of 
the most expensive conditions to treat.

Clarkson University, Shipley Center 
for Innovation / Reset Water, LLC & 
Square One Coating Systems, LLC 
$50,000

This project seeks to accelerate the 
commercialization of technology devel-
oped at Clarkson University to address the 
growing problem of harmful algal blooms 
(HABs) in New York state and around 
the world. HABs have existed for many 
years, but in recent decades the scope of 
the problem has increased dramatically as 
runoff from nutrient-rich fertilizers works 
its way into freshwater systems, and as 

global climate change has increased av-
erage temperatures around the world, 
according to the project partners.

Through the FuzeHub funding, startup 
company Reset Water, LLC will launch a pro-
totype boat outfitted with “HABs Terminator” 
technology licensed from Clarkson. This 
technology applies a proprietary electro-
chemical oxidation process to treat waters 
affected by HABs, removing both the visible 
blooms as well as their toxic side effects. 

This boat, the second prototype that 
will be launched by Reset Water in 2021, 
will be outfitted with components sourced 
from another New York state manufac-
turer, Square One Coatings of Oriskany. 
The project will enable both companies to 
increase revenue with a new product line, 
ultimately leading to new manufacturing 
jobs that help to solve one of New York 
State’s most pressing environmental chal-
lenges, per the release.

Seneca Cayuga Yates Counties 
Chapter NYSARC, Inc. / Natural 
Beauty Breast Prosthesis, LLC 
$50,000

Finger Lakes Textiles is teaming up 
with with woman-owned, Natural Beauty 
Breast Prosthesis, LLC, to manufacture 
an organic, all-natural fiber, external breast 
form for women who have had mastecto-
mies without reconstruction. 

This project will create 10 new jobs over 
the next three years. Many of these new 
hires will be individuals with disabilities. 
The two businesses expect to increase pro-
duction capacity by 300 percent.                 n

MANUFACTURING/HIGH-TECH/INCUBATORS/ACCELERATORS
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FuzeHub manufacturing 
grants boost area projects

Garuc

Lockheed Owego 
plant wins $28.2M 
contract modifica-
tion from Navy 
BY JOURNAL STAFF
news@cnybj.com

OWEGO — Lockheed Martin Corp.’s 
(NYSE: LMT) Owego plant was recently 
awarded a nearly $28.2 million modification 
to a previous contract from the United States 
Navy.

This modification exercises an option 
to procure mission computers (MCs) and 
flight-management computers’ (FMCs) ret-
rofit kits to upgrade the MH-60R/S aircraft, 
according to a July 1 contract announcement 
from the U.S. Department of Defense.

Lockheed will provide 205 Generation 
3i/5i MCs to upgrade from Generation 
III/V/VI — 187 are for the U.S. Navy, nine 
for the government of Australia, five for 
Saudi Arabia, and four for Denmark. The 
defense contractor will also produce 200 
Generation 3i/5i FMCs to upgrade from 
Generation III/V FMCs — 182 are for 
the U.S. Navy, nine for the government of 
Australia, five for Saudi Arabia, and four for 
Denmark. The contract modification also 
procures 153 wiring kits —136 for the U.S. 
Navy, nine for the government of Australia, 
four for Denmark, and four for Saudi Arabia. 

Work will be performed in Owego (97 
percent) and Clearwater, Florida (3 per-
cent), and is expected to be completed in 
March 2024. Fiscal 2021 aircraft procure-
ment (Navy) funds of $25.4 million and for-
eign-military sales customer funds totaling 
nearly $2.8 million will be obligated at the 
time of award — none of which will expire at 
the end of the current fiscal year. The Naval 
Air Systems Command in Patuxent River, 
Maryland, is the contracting authority.         n

sage. The company plans to add an addi-
tional 25 positions across its business by 
the end of 2022 to support growth plans in 
the Southern Tier region. 

Greenlight’s network expansion in the 
area will be led by Plexicomm’s founder 
Dan English, who has assumed the posi-
tion of Greater Binghamton region general 
manager for Greenlight. 

“Greenlight is dedicated to revolution-
izing how customers connect and use the 
Internet, while making it cost friendly and as 
efficient as possible,” English said. “When 
the opportunity for Plexicomm to partner 
with Greenlight presented itself, it made 
perfect sense. This partnership means 
accelerated expansion in Binghamton, 
reaching more potential customers that 
are eager for high-speed Internet services, 
in addition to benefiting the community in 
other ways including job creation.”

Greenlight Networks launched in 
Rochester in 2011. Businessman and 
philanthropist Tom Golisano acquired a 
controlling interest in Greenlight Networks 
in mid-2018. Since then, Greenlight has tri-
pled its staff and brought high-speed fiber 
internet to more than 50,000 homes in 14 
municipalities. The company “builds, owns 
and operates” its fiber-optic networks, per 
its news release.            n

GREENLIGHT:
Continued from page 9

https://www.cnybj.com/ask-the-expert-strategic-partnerships/
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T he economy is ramping up — great
news for everyone, especially those

 in industries that have been hit 
hard by the pandemic. 

Still, as our recov-
ery kicks into its next 
phase, the big ques-
tions remain: How do 
we bolster the resilien-
cy of our economy and 
prepare for future un-
certainty? How do we 
develop a workforce 
and build companies 
that have the potential 
to drive lasting, inclu-

sive growth? 
The answer is clear: by leaning into 

innovation. 
For years, New York State has been 

investing in and building out its innovation 
infrastructure — a robust, statewide net-
work that provides innovators, entrepre-
neurs, and business leaders with access to 
the support they need to solve challenges 
and keep growing, even during periods of 
downturn and recovery. 

Empire State Development’s Division 
of Science, Technology and Innovation, 
known as NYSTAR, connects and sup-
ports each of the assets within that net-
work. NYSTAR oversees funding for 
university research centers and provides 
assistance to businesses. Every year, 
more than 70 NYSTAR-funded centers 
deploy more than $50 million in funding 
to generate technology-driven economic 
growth. The CNY Biotech Accelerator is 
an important part of this NYSTAR-backed 

network of centers. 
Just as our state’s transportation-in-

frastructure network has various critical 
assets — highways, airports, and train sta-
tions — that each fulfill an important need, 
so too does our innovation infrastructure. 
Centers for Advanced Technology, New 
York Manufacturing Extension Partnership 
Centers, Centers of Excellence, Innovation 
Hotspots, and Certified Business Incubators 
are the assets that will provide the back-
bone of our economy during this rebound 
and into the future. 

Finding solutions together
Collaboration fosters innovation. From 

Bishop and Varmus’ discovery of onco-
genes to Pfizer and BioNTech’s dash to 
produce a COVID-19 vaccine, some of 
society’s most important advancements 
have come from teamwork. 

Organizations that find space for in-
ventive, cooperative initiatives are laying 
the groundwork for sustained success 
— and are setting up their communities 
for a strong rebound. There are dozens 
of examples alone within the NYSTAR 
network, which forges partnerships with 
university researchers, innovation-sup-
port resources, and private industry. 

At the CNY Biotech Accelerator, we 
are helping Quadrant Biosciences team 
up with top academic institutions, medi-
cal researchers and engineers to devel-
op incredible advancements in medical 
diagnostics by integrating genetic and 
epigenetic sequencing with advanced AI 
technologies. Quadrant’s recent innova-
tions include the world’s first molecular 

test to facilitate the early diagnosis of 
autism spectrum disorder. The test, Clarifi 
ASD, has received Breakthrough Device 
Designation, a special FDA program that 
will fast-track its development, assessment 
and review. 

Quadrant Biosciences — and other 
companies supported by the NYSTAR 
network — are key to our state’s contin-
ued economic competitiveness. The CNY 
Biotech Accelerator is one of nearly two 
dozen NYSTAR-certified business incu-
bators that support early-stage companies 
with a variety of critical resources to 
help them break through; these programs 
helped to create or retain almost 600 jobs 
in the latest data available. 

Invention amid crisis
Even during the pandemic’s most 

challenging moments, centers within the 
NYSTAR network continued to push for-
ward with new research and technology 
development — the type of work that gen-
erates innovation-led economic growth. 

Several of our companies at the CNY 
Biotech Accelerator have been at the 
forefront of COVID-era breakthroughs. 
Having developed the most-sensitive, 
FDA-authorized COVID-19 saliva test 
available in the United States, Quadrant 
Biosciences played a pivotal role in detec-
tion and, by extension, helped keep our 
economy running. 

Vita Innovations, one of the participants in 
our Medical Device Innovation Challenge, 
is creating a “smart mask” that will moni-
tor vital signs for patients in waiting-room 
hospitals as a solution to emergency-room 

overcrowding. Vita is also working with 
the New York State Science & Technology 
Law Center (NYSSTLC) at Syracuse 
University — another NYSTAR-backed or-
ganization — which helps entrepreneurs 
and high-tech companies identify potential 
challenges and devise strategies to bring 
technologies to market. Delivering “inno-
vation through law,” NYSSTLC provides 
legal research, education, and information 
to help commercialize new technologies — 
about 60 projects a year. 

Somewhat counterintuitively, global 
economic crises often generate more inno-
vation. Necessity is, after all, the mother of 
invention. The CNY Biotech Accelerator 
— and our colleagues at NYSTAR’s cen-
ters around the state — are doing our part 
to create products, jobs, and even some 
buzz around those ideas.

That work will be on display Oct. 28 
at the CNY Biotech Accelerator event 
“Promoting Tech Innovation in Upstate 
New York,” featuring keynote speaker 
Dr. Robert Atkinson, one of the country’s 
foremost thinkers on innovation econom-
ics and lead author of the Brookings 
Institute report “The case for growth cen-
ters: How to spread tech innovation across 
America.” We’re excited to showcase how 
innovation truly is the path forward.

New York state’s recovery won’t be 
without its challenges. But it also provides 
unprecedented promise. If we’re willing to 
double down on innovation, we can build 
a stronger, more resilient economy that 
creates new opportunities for all.             n

Kathi Durdon is the executive director of 
the CNY Biotech Accelerator, a New York 
State-certified business incubator and a di-
vision of SUNY Upstate Medical University 
in Syracuse.

Join these 
Best Places to Work 

companies on 
September 21 and 
find out who is #1!

Reserve your space today! 

Go to bizeventz.com
or contact Jill Allen 

jallen@bizeventz.com

Brought to you by Platinum Sponsor CH Insurance 

BA I L E Y  P L AC E  I N SU R A N C E

C R E ST  D E A L E RS H I P S

O N O N DAGA  P H YS I CA L  T H E R A PY

For a complete list of qualifying companies, visit bizeventz.com

Innovation Provides the Path Forward for Recovery

KATHI 
DURDON 
Viewpoint
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THE LIST
Research by Vance Marriner
vmarriner@cnybj.com
(315) 579-3911
Twitter: @cnybjresearch

Employment & Mean Annual 
Wage of Web Developers and 
Digital-Interface Designers in 
CNY Regions

Mean
Annual

                              Employment Wage

CENTRAL NEW YORK 280 $54,100
MOHAWK VALLEY 120 $51,310
SOUTHERN TIER 190 $62,740
NORTH COUNTRY 70 $45,400

SOURCE: NEW YORK STATE DEPARTMENT OF LABOR, Q1 2021

Upcoming Lists
July 26
Leadership & Management 
Consultants

August 9
Sta�  ng Firms

ABOUT THE LIST
Information was provided by representatives 
of listed organizations and their websites. 
Other groups may have been eligible but did 
not respond to our requests for information. 
Organizations had to complete the survey 
by the deadline to be included on the list. 
While The Business Journal strives to print 
accurate information, it is not possible to 
independently verify all data submitted. We 
reserve the right to edit entries or delete 
categories for space considerations.

Central New York includes Broome, Cayuga, 
Chemung, Chenango, Cortland, Herkimer, 
Je� erson, Lewis, Madison, Oneida, Ononda-
ga, Oswego, St. Lawrence, Seneca, Tioga, and 
Tompkins counties.

NEED A COPY OF A LIST?
Electronic versions of all our lists, with 
additional � elds of information, are available 
for purchase at our website: cnybj.com/
Lists-Research

WANT TO BE ON THE LIST?
If your company would like to be considered 
for next year’s list, or another list, please 
email vmarriner@cnybj.com

WEB-DESIGN COMPANIES
Ranked by No. of CNY Web Designers

Rank

Name
Address
Phone/Website

CNY:
Web

Designers
No. CNY

Employees

No. of
Websites

Designed in
2020 Services Offered Key Executives

Year
Estab.

1.
Pinckney Hugo Group
760 W. Genesee St.
Syracuse, NY 13204
(315) 478-6700/pinckneyhugo.com

22
90

56 website strategy and development, UX design and research, content
and analytics strategy, UI design and design systems, SEO, GDPR/CCPA

and accessibility compliance, presentations, VR, AR, AI, progressive
web apps and web tools, programmatic advertising, search-engine
marketing, display advertising and remarketing, integrated-media

strategies, social media, email marketing

Douglas Pinckney, President
Aaron Hugo, Chief Strategy

Officer
Christopher Pinckney, Executive

Creative Director

1940

2.
FreshySites - Website Design
37 Front St.
Binghamton, NY 13905
(607) 238-2789/freshysites.com

11
14

NA website design, website development, SEO, website hosting, domain
names, website backup, website security, graphic design

Ben Giordano, Founder 2011

3.
ACS Web Design & SEO
7453 Morgan Road
Liverpool, NY 13090
(315) 451-5405/acs-web.com

8
9

50 digital marketing and e-commerce website design, responsive ADA-
compliant website design

John Wilson, President/Owner 2001

.
Mower
211 W. Jefferson St.
Syracuse, NY 13202
(315) 466-1000/mower.com

8
146

29 corporate, promotional, contest/sweepstakes sites, search-engine
optimization and marketing, email marketing, landing pages, targeted

microsites, dynamic/tailored websites, social-networking pages,
information architecture dev., usability evaluation/UX design,

campaign management and analytics, custom dashboards, content
solutions, database, marketing automation, CRM development

Stephanie A. Crockett,
President & Chief Operating

Officer

1968

5.
LP&M / AMPL Digital Communications
120 E. Washington St.
Syracuse, NY 13202
(315) 476-1646/lpm-adv.com

7
13

NA website development, website-strategy planning, mobile responsive
design, web/digital brand integration, app development, digital
advertising, social media, SEO/SEM, blogging, email marketing,

behavioral targeting/retargeting, video pre-roll

Michael J. Ancillotti, President
Andy Collins, Creative Director
Jeffrey D. Adkins, Director of

Digital Services

1993

6.
EPOCH Advertising Agency, Inc.
888 E. Brighton Ave.
Syracuse, NY 13205
(315) 492-3270/epoch-adv.com

5
6

20 responsive, ADA-compliant website design & development, video, SEO,
SEM, e-commerce, CMS, blogs, content creation, analytics, security,
social-media marketing, email marketing, total brand management.

Thomas Epolito, President
Butch Braun, EVP

1989

.
IDEA KRAFT
45 Lewis St.
Binghamton, NY 13901
(607) 235-5855/idea-kraft.com

5
10

35 branding, web design and development, digital advertising, corporate
communications, graphic design, video production

Ewelina Zajac-Holdrege,
Founder & Creative Director

2011

8.
Paige Marketing Communications
Group, Inc.
258 Genesee St., Suite 204
Utica, NY 13502
(315) 733-2313/paigegroup.com

4
14

NA front-end web-development experts, web strategy, design, and content
development to align user experience with an organization's brand,
and acts as an essential member of your in-house and external web-

development team

Nancy M. Pattarini, President/
CEO

1968

.
Digital Hyve
126 North Salina St.
Syracuse, NY 13202
(315) 412-0988/digitalhyve.com

4
52

NA website design and development, SEO, search-engine marketing, social
media, retargeting, targeted online advertising, reputation
management, email marketing, video pre-roll, online PR

Jeff Knauss, CEO & Co-Founder
Jake Tanner, Co-Founder

2014

.
Romanelli Communications
2 College St.
Clinton, NY 13323
(315) 853-3941/romanelli.com

4
10

NA responsive websites, mobile, e-commerce, new media, traditional
media, digital marketing, remarketing and SEO, PPC, social media,

interactive & integrated online solutions for retail

Joseph Romanelli, President 1973

.
Breakthrough Design Group Inc.
2610 S. Salina St.
Syracuse, NY 13205
(315) 233-9283/breakthroughdesign.com

4
6

15 web strategy & consultation, web design, SEO, web-app design, user-
interface design, user experience (UX) design, landing-page

optimization, conversion optimization, lead-generation optimization

Tison Kelley, President 2001

12.
Smart Business Solutions
19 Augusta Drive
New Hartford, NY 13413
(315) 272 6516/
smartbusinesssolutionsus.com

3
4

7 B2C, B2B, hosting, domain-name management, search-engine
optimization, social media marketing, logo design, website design

Michelle Tuttle, President/
Owner

2008

.
Syracuse Design Group, LLC
235 Harrison St.
Syracuse, NY 13202
(315) 263-8707/syracusedesign.com

3
3

19 B2B, B2C, responsive design, development, hosting, content-
management systems, SEO, e-commerce, WordPress, SilverStripe,

custom web-application development

Frank Smith, Principal 1996

.
Grey Goose Graphics, LLC
633 Valleyview Drive
Endwell, NY 13760
(607) 743-3509/greygoosegraphics.com

3
5

42 custom web design and development, print design, Google-certified,
360 degree photography & videography, video production, FAA-

certified drone pilots on staff, media buying

John J. Hussar, Owner 2006

.
MPW Marketing
12½ E. Park Row
Clinton, NY 13323
(315) 853-1080/mpwmarketing.com

3
20

12 digital strategy, website design & development, e-commerce, custom
web animation and illustration, search-engine optimization, paid

search (Google Certified PPC specialists), programmatic advertising
including custom audience display and geofencing, landing-page

development, analytics evaluation, social media, email marketing, A/B
testing, mobile optimization & conversion optimization, accessibility

compliance, online-reputation management

Matt Wilson, Managing Partner
Daniel Acker, Managing

Partner
Geoff Storm, Managing Partner

2006

.
Cowley Associates, Inc.
P.O. Box 11066
Syracuse, NY 13218
(315) 475-8453/cowleyweb.com

3
10

18 digital strategy, website design & development, custom web animation
and motion video, micro-sites, web optimization, digital sales

presentations, campaign landing pages, digital marketing, PPC, SEM,
social-media management

Paul J. Cowley, CEO/Creative
Strategist

1975

17.
Total Advertising, Inc.
250 S. Clinton St.
Syracuse, NY 13202
(315) 451-5540/total-advertising.com

2
10

32 strategy development, web design, application development/
programming; content creation (copywriting, photography, video

production), SEO, SEM, social media, online advertising, e-commerce,
creation of correlating traditional materials, media management

Mark VanApeldoorn, President 2001

.
Weapons of Mass Creation
7293 Buckley Road
Syracuse, NY 13212
(315) 935-7982/wmcstudios.com

2
2

12 brand design & development, creative production & communication
design, marketing & customer-experience strategy, websites that drive

leads, social media & online advertising, video production & SFX/
motion graphics, HubSpot certified partner, marketing systems

integration & support

Robert A. Dracker, CEO/
Founder, Creative Director

2011

.
Forward Business Solutions/Avant-IT
Consulting
70 Travis Ave.
Binghamton, NY 13904
(607) 677-1863/
ForwardBusinessSolutions.com

2
12

4 complex data-driven websites, e-commerce solutions, responsive
design, web-hosting services, easy update interfaces. all pages include

search engine optimization coded into the site at no additional cost

Brian Hunsinger, President 2002

20.
Sean Burdick Web Design
217 Washington St.
Binghamton, NY 13901
(607) 341-4349/seanburdick.com

1
1

NA web design, SEO, marketing, white-label services for agencies,
WordPress care plans, social-media management, drip campaigns

Sean Burdick, Owner 2009

.
Sun Sign Designs Inc.
84 Blackstone Ave
Binghamton, NY 13903
(570) 594-4216/sunsigndesigns.com

1
1

NA digital marketing, website development Stephen Powell, CEO 2001

.
Web Design by Rick
367 Cameco Circle
Liverpool, NY 13090
(315) 652-3820/webdesignbyrick.com

1
1

18 small-business website design, website maintenance, reconstructing
old websites, on-page SEO

Richard Phillips, Owner 2009

.
Ogdenian Responsive Web Design &
Development
2104 Tracy St.
Endicott, NY 13760
(607) 754-3639/ogdenian.com

1
1

NA responsive cross-device compatible web design and development
services, e-commerce, SEO, and Wordpress development.

Ogden McGahan, Owner 2002

24.
Good Monster
PO Box 311
Clay, NY 13041
(315) 226-3269 /thegoodmonster.com

0
2

5 crowdfunding, search-engine optimization, website design and
development, video production, conversion-rate optimization, social-

media management & advertising, search-engine marketing, customer
retargeting, mobile app design & development, email marketing

John Timmerman, Founder and
CEO

2012
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OPINION

G ov. Andrew Cuomo [recently]
 issued an executive order declar-
 ing gun violence a “disaster emer-

gency,” representing 
a “first-in-the-nation” 
strategy to combat 
crime. This is a forced, 
contrived approach to 
solving a problem that 
was largely created by 
the governor and his 
political allies. Gun vi-
olence is a devastating 
problem that has spiked 
recently due to policies 
that have pandered to 

criminals, inhibited law enforcement, and 
ignored the rights of innocent victims and 
their families.

The governor has tried to compare the 
public-health disaster [of COVID that] we 
are still overcoming to an issue that has 
nothing to do with virology or inoculation 
but has everything to do with the state’s 
near-elimination of bail and massive parole 
expansion. The governor’s announcement 
ignores the fact that crime rates have 
drastically spiked across the state in al-

most direct correlation with the passage 
of pro-criminal policies that allow violent 
criminals to come and go from community 
to community virtually unchecked.

Prior to this disaster declaration, Gov. 
Cuomo said he would work with anyone 
who could present a viable solution to the 
state’s surge in violent crime. Yet, instead 
of working with anyone at all, he issued an-
other unilateral order and circumvented the 
state legislature. This type of governance 
has, sadly, become the hallmark of his 
tumultuous tenure as executive. Tackling 
this issue didn’t require an emergency dec-
laration. Gun violence and spikes in crime 
throughout the state should have been ad-
dressed through the normal process of 
government — working with the legislature 
as co-equal branches of government and 
ensuring proper checks and balances.

Repeatedly, our Republican Assembly 
Conference has offered several solutions 
to the governor and our colleagues in the 
legislature, including the “Restore Order” 
package of legislation. It includes mea-
sures like restoring judicial discretion on 
bail, requiring unanimity from parole-board 
members when considering early release, 

and additional reforms aimed at keeping 
violent criminals off the streets. 

New Yorkers have again been subjected 
to mandates and orders from the governor 
that deflect blame and miss the mark. This 
order is an admission that the Democrats 
in the state have failed to keep New Yorkers 
safe. The substantial violent-crime surge 
we are suffering through is not going to be 
“cured” from the governor’s desk. Instead, 
it will require a comprehensive approach 
to adopt and implement new policies that 
allow judges and law enforcement to do 
their jobs and protect the residents of this 
state. Criminals can no longer be allowed 
to thrive while law-abiding citizens live in a 
constant state of fear, watching their com-
munities be destroyed by violence.           n

William (Will) A. Barclay, Republican, is 
the New York Assembly minority leader and 
represents the 120th New York Assembly 
District, which encompasses most of Oswego 
County, including the cities of Oswego and 
Fulton, as well as the town of Lysander in 
Onondaga County and town of Ellisburg in 
Jefferson County. Contact Barclay at bar-
claw@assembly.state.ny.us. 

Gun-Violence Emergency 
Declaration is an Executive 
Diversion from Bad Policy

WILL  
BARCLAY 

Opinion

�e Central New York
BUSINESS JOURNAL

L ike most of my fellow citizens, I’m
 proud to be an American. When
 we celebrate Independence Day 

and reflect on our na-
tion’s history and heri-
tage, we are pleased to 
identify with the United 
States and to stand with 
our country against its 
competitors and adver-
saries.

I am impressed most 
of all with two charac-
teristics of the United 
States. First, as a nation, 
we believe in liberty and 

justice for all, in the words of the Pledge 
of Allegiance. And, as the preamble to the 
Constitution says, we continually strive to 
form a more perfect union.

Those aspirations, while we may not 
always live up to them, strike me as wholly 
admirable and worthy of support. In for-
eign policy as in domestic policy, we aren’t 
always right, but we try to be.

I have a vivid memory of walking out of 
the Oval Office in the White House meet-
ing alongside President George W. Bush. 
We had spent quite a long time discussing 
various issues and actions he had decid-
ed to take. As we were leaving the Oval 
Office, he turned to me and said, “Well, 
Lee, did I do the right thing?” The question 
impressed me, then and now. He was the 
president, arguably the most powerful per-
son in the world, and he was struggling to 

do what was right in the difficult decisions 
he had to make. That determination to do 
the right thing is at the heart of the promise 
of America.

It is no secret that the U.S. is the envy of 
the world, and we have been for decades. 
We have a solid economy, one that has 
experienced sustained growth for many 
years. We have political stability despite our 
partisan divisions. We have free elections 
and democratic self-determination.

Obviously, we can do better in all these 
areas. Success is never guaranteed, and 
there will always be issues to debate and 
difficult decisions to make. To achieve a 
more perfect union, we must strive contin-
ually for justice, equality, and peace.

The United States has done a good job 
of leading the world for decades, and I 
don’t think it’s arrogant to think we should 
continue in that role. What will it take for us 
to lead the international order, to truly be 
the exceptional nation that we claim to be?

On the international stage, we should act 
with civility and respect, guided by our ide-
als and values. We should try to be a benign 
power, to use our strength and influence for 
good. We should be active in global affairs. 
We should not be interventionists, but nei-
ther should we be isolationists. We have to 
strike a balance.

While our military power may seem 
limitless, we should not reach for the gun 
as a first resort. Sometimes it will be im-
portant to use force, but we should act 
with restraint and look first to diplomacy. 

I’m fond of the quote attributed to Winston 
Churchill: that “to jaw-jaw is always better 
than to war-war.”

As an international leader, we need to 
have credibility for our actions at home. 
We must keep our democracy vibrant. To 
maintain our strong economy, we need an 
educated workforce. Among other things, 
that means we need to improve our im-
migration system to attract the most tal-
ented people from around the world. We 
must build infrastructure, not only roads 
and bridges but also advanced technology, 
broadband, and clean energy. We have to 
vigorously support research and develop-
ment in the public and private sectors. We 
must be bold, to take risks, and be willing 
to bet on big initiatives.

We can do these things, despite our divi-
sions, because our national creed remains 
strong. Our belief in liberty and justice 
for all has not dimmed. As Americans, we 
should keep working to achieve a more 
perfect union.          n

Lee Hamilton, 90, is a senior advisor for 
the Indiana University (IU) Center on 
Representative Government, distinguished 
scholar at IU Hamilton Lugar School of 
Global and International Studies, and pro-
fessor of practice at the IU O’Neill School 
of Public and Environmental Affairs. 
Hamilton, a Democrat, was a member of the 
U.S. House of Representatives for 34 years 
(1965-1999), representing a district in south 
central Indiana.

Our Goal as Americans: 
A ‘More Perfect Union’

LEE 
HAMILTON 

Opinion
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JULY 22

n 2021 Annual Company Clambake
from 5-8 p.m. at Mountain Top
Grove Clambakes, 539 Hance Road,
Binghamton. This Greater Binghamton
Chamber event’s motto is: “You bring
the people; we bring the party.”
Mountain Top Grove has plenty of great
space for proper social distancing.
Don’t forget to wear your company
apparel, as there are prizes for the best
team spirit. Cost is $55 per person
and includes a buffet dinner with
hard-shelled clams (raw & steamed),
large-shelled shrimp, charcoal rib-eye
steak sandwiches, pulled pork, beer,
wine, and much more. Receive more
information and register through this
link: https://bit.ly/2RT9KRK

JULY 23

n 360 Virtual program from 8:15-
10:30 a.m. CNY ATD will discuss
enhancing your virtual activities’
experiences with videos, augmented
reality, and virtual reality. The cost
for CNY ATD members is $15;
non-members pay $60. For more
information, call (315) 546-2783 or

email: info@cnyatd.org. Register at 
https://cnyatd.org/upcoming_program1 

AUGUST 4

n Greater Binghamton Chamber
2021 Legislative Breakfast from 7:30-
9:30 a.m. at DoubleTree by Hilton
Binghamton at 225 Water St. Join the
chamber for this engaging event with
keynote speaker, Michael Hendrix,
director of state and local policy at the
Manhattan Institute. His expertise is
in economic development and urban
policy, and he will discuss the direction
of New York’s public policies as the
state emerges from the pandemic. Full
breakfast buffet at 7:30 a.m.; program
starts at 8 a.m. Cost is $35 for chamber
members and $55 for non-members.

AUGUST 5

n Storytelling Workshop from 9 a.m.-
12 p.m. CNY ATD will be conducting
an interactive, virtual workshop
on discovering, designing, and
delivering the right stories that will
move audiences to learn and act.
The instructor is Rance Greene, story
designer and author of “Instructional

Story Design.” The cost for CNY ATD 
members is $45; non-members pay $60. 
For more information, call (315) 546-
2783 or email: info@cnyatd.org. Register 
at https://cnyatd.org/upcoming_program

AUGUST 12

n CNY BEST Information Session
from 12-1 p.m. CNY ATD will hold
an information session regarding
the CNY BEST Talent Development
Program, recognizing excellence in
talent development and the awards-
application process. Free virtual
activity. For more information, call
(315) 546-2783 or email: info@cnyatd.
org. Register at: https://cnyatd.org/
cny_best_information_sessions

AUGUST 17

n Employee Learning Awareness
Roundtable from 8:30-9:30 a.m.
CNY ATD will hold a roundtable to
discuss the importance of highlighting
employee learning and for sharing ideas
on shining the spotlight on employee
learning in organizations. Free virtual
event. Have any questions, call (315)
546-2783 or email: info@cnyatd.org.

For more information and to register, 
visit: https://cnyatd.org/ela_roundtables

AUGUST 24

n Learn@Lunch virtual event from 12-
12:45 p.m. CNY ATD holds an informal
conversation around current and
emerging talent-development topics.
The topic is “Putting Normal Behind Us,
Embracing the Now.” Free virtual activity.
For more information, call (315) 546-
2783 or email: info@cnyatd.org. Register
at https://cnyatd.org/learn_lunch

SEPTEMBER 21

n CNY Business Journal Best Places
to Work event from 4:30-7:30 p.m.
at Timber Banks Golf Club in the
Baldwinsville area. The event is
celebrating nine years of recognizing
the best companies in Central New
York. Businesses will be honored in
four different size categories: Under 10
Employees, 10-50 Employees, 51-100
Employees, and 100+ Employees. For
more information, including a list of
the finalists and the registration form,
visit: https://www.cnybj.com/2021-
best-places-to-work/

BUSINESS CARD GALLERY

BUSINESS CALENDAR
Email us at movers@cnybj.com

http://www.syracusehearing.com
http://www.zoeyadvertising.com
https://zoeyadvertising.com/the-local-show/
https://centralnewyork.pestmaster.com/?utm_source=google&utm_medium=organic&utm_campaign=local-seo&utm_term=central-new-york-website
https://syracusepayroll.com
http://www.primeheatandair.com
http://www.clintonsditch.com
http://www.safeharborwillsandtrusts.com
https://mattressmakerssyracuse.com
http://www.staffleasing-peo.com
http://www.visualtec.com
http://www.mrhandyman.com
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BANKING

SCOTT A. KINGSLEY has 
been appointed as execu-
tive VP and chief financial 
officer at NBT Bancorp 
Inc. He will join NBT’s 
executive-management 
team and be based at the 
company’s headquarters 
in Norwich. Kingsley brings 35 years of 
experience to his new role, including 16 
years as a member of the leadership team 
at Community Bank System, Inc. He was 
Community’s chief operating officer and 
before that, its CFO. Kingsley started 
his career with PricewaterhouseCoopers, 
where he worked for eight years before 
joining the Carlisle Companies, Inc., a 
large publicly traded manufacturer and 
distributor, where he served first as cor-
porate controller and then as CFO of its 
Carlisle Engineered Products operating 
division. Kingsley, a certified public ac-
countant, earned his bachelor’s degree 
in accounting at Clarkson University. He 
serves on the Crouse Health Foundation 
board of trustees and on the audit and fi-
nance committee for the Catholic Diocese 
of Syracuse. Kingsley also volunteers with 
OnMyTeam16, a nonprofit organization 
supporting children in the fight against 
cancer.

MAYA DILLON has been appointed by 
M&T Bank Corporation to be its head of 
corporate communications, a newly cre-
ated position. She previously was head of 
corporate communications for Wilmington 
Trust, a wealth-management subsidiary of 
M&T Bank. The appointment is part of 
M&T Bank’s recent strategic realignment 
of its internal, external, and brand-com-
munications functions. Dillon will lead 
external communications and report to 
Francesco Lagutaine, chief marketing and 
communications officer. Dillon leads a 
comprehensive and integrated program 
for M&T Bank and Wilmington Trust, 
coordinating with a team of communica-
tions and marketing professionals to drive 
brand awareness and overall external 
communications, media relations, social 
media, and executive communications for 
the C-suite. She develops and executes the 
firm’s strategic-communications roadmap. 
Dillon led the communications for the 
recent announcement of the bank’s agree-
ment to acquire People’s United Bank, 
in a deal worth $7 billion. In addition, 
Dillon leads the communications efforts 
for sponsorship initiatives. With more 
than 15 years of senior communications 
leadership experience, Dillon previously 
served as head of media relations for UBS 
Global and Americas Wealth Management 
in Switzerland and the U.S. Prior to joining 
UBS, she was senior VP at public rela-
tions/communications agency Rubenstein 
Communications.

EDUCATION

STEPHANIE BUSH was appointed recruit-
ment and employment specialist in the 

Human Resources Department at Mohawk 
Valley Community College (MVCC). She 
will be responsible for the coordination 
and implementation of human-resources 
processes and procedures. Bush also will 
prepare, maintain, and distribute confi-
dential reports including those used for 
college and human-resources budget, 
labor matters, and negotiations. Bush 
joins MVCC with a breadth of human-re-
sources experience, previously serving 
in such positions at Express Employment 
Professionals, Carbone Auto Group, 
Robert Half International, and Manpower, 
Inc. She also previously worked as a sales 
consultant at Ralston Supply Center, Inc. 
and as restaurant supervisor at Embassy 
Suites in Syracuse. Bush holds a bache-
lor’s degree in hospitality and food service 
management from Syracuse University. 
CHRISTOPHER HANRAHAN was appoint-
ed to the grant-funded position of associ-
ate business advisor in the Mohawk Valley 
Small Business Development Center (MV 
SBDC) at MVCC. He will support busi-
ness advisors who help a variety of small 
businesses and entrepreneurs engaged 
in starting, managing, growing, or pur-
chasing a business. He also will manage 
the MV SBDC’s social-media strategy and 
activities, and assist the director in coor-
dinating seminars, workshops, and webi-
nars on topics of interest to the business 
community. Hanrahan is joining the SBDC 
after working as a bookseller at Barnes & 
Noble since 2016. He holds a bachelor’s 
degree in business administration from 
SUNY Polytechnic Institute and an as-
sociate degree in civil engineering from 
MVCC. SUSAN O’MEARA was appointed 
by MVCC to the grant-funded position of 
Job Corps Scholars counselor and will pro-
vide youth of diverse backgrounds from 
the high-needs population of Utica with 
academic instruction, occupational-skills 
training, and viable pathways to college 
and careers. O’Meara worked at MVCC 
as a part-time CSTEP advisor from 2017 to 
2019. Prior to joining MVCC, she worked 
as a case worker for the Oneida County 
Department of Social Services and held 
various positions with several higher-ed-
ucation institutions, including Cambridge 
Education Group/ONCAMPUS SUNY, 
PrattMWP, Raritan Valley Community 
College, SUNY Polytechnic Institute, 
and Utica College. O’Meara additionally 
served as a school social worker/case-
worker at Catholic Charities — Rome 
Safe Schools Program. O’Meara holds 
a bachelor’s degree in social work from 
Utica College.

INSURANCE

KIRK GRAVELY was elected 
CEO of Security Mutual 
Life Insurance Company of 
New York, effective July 
11, in addition to the com-
pany president position 
he already holds. Gravely, 
who also joins the firm’s 
board of directors, succeeds BRUCE W. 

BOYEA as CEO. Boyea 
will continue as chairman 
of the Security Mutual 
board of directors. Security 
Mutual said Gravely has 
demonstrated unique lead-
ership qualities since join-
ing Security Mutual Life as 
president and chief operating officer in 
2019 and has greatly contributed to the in-
surer’s continued growth during the pan-
demic. Gravely became Security Mutual’s 
president and COO on Nov. 11, 2019, and 
Boyea, who had held the president’s job 
for 23 years, continued serving as CEO 
and board chairman.

NONPROFITS

AMY STEWART has 
joined MACNY, The 
Manufacturers Association 
as a workforce-develop-
ment specialist. She will 
represent MACNY and 
Partners for Education and 
Business, Inc. (PEB) pro-
grams to employers and educators, as 
well as raise awareness within the Central 
New York and upstate region about both 
organizations. The association says she 
will play an integral role in maintain-
ing relationships with new and existing 
companies participating in CNY STEM, 
P-TECH, and career-readiness activities, 
while also supporting MACNY’s appren-
ticeship and pre-apprenticeship programs. 
Stewart most recently was the career and 
transfer advisor at Onondaga Community 
College (OCC). She holds an associate of 
science degree in humanities from OCC, a 
bachelor’s degree in public relations from 
Syracuse University (SU), and a master’s 
degree in student-affairs counseling from 
SU. She is also certified by the National 
Board for Certified Counselors as a na-
tional-certified counselor.

SPORTS

MIKE JORDAN has been 
appointed as an assistant 
coach for the Colgate 
University men’s basket-
ball program. He returns 
to Colgate after spending 
the 2020-21 season as an 
assistant coach at Drexel, 
where he helped guide the Dragons to 
their first conference championship and 
first NCAA tournament appearance in 25 
years. Jordan spent eight seasons as an as-
sistant for Colgate from 2012-20. He was in 
Hamilton for three straight record-break-
ing seasons that saw Colgate set program 
records for win totals each year from 
2017-20. Prior to Colgate, Jordan had an 
extensive professional basketball career. 
In 2000, before he went to play in Europe, 
Jordan was a member of the Philadelphia 
76ers for the summer league and was 
also a member of the Boston Celtics pre-
season team. While in Europe, Jordan 
played in nine different countries from 

2000-2011. Before his pro-
fessional career, Jordan 
was a star player at the 
University of Pennsylvania. 
A Philadelphia native, he 
graduated from Penn in 
2000 with a bachelor’s de-
gree in sociology. ETHAN 
KENNEY has joined the Colgate University 
women’s basketball staff this upcoming 
season as the director of operations. He re-
unites with Ganiyat Adeduntan, Colgate’s 
head coach, after serving a two-year stint 
as a practice player and manager for the 
George Washington women’s basketball 
team. Serving in a creative role while 
pursuing his master’s degree at George 
Washington, Kenney spent the last year 
as a marketing intern for Tackle What’s 
Next (TWN). Creating, editing, and up-
dating videos and graphics to be used as 
marketing materials, he also produced 
and edited the first season, 23 total ep-
isodes, of Timeout with TWN podcast 
featuring professional athletes. During his 
time in D.C., Kenney also worked with the 
Washington Wizards as a marketing and 
youth-basketball intern from September 
2019 to March 2020. As an undergrad-
uate student at Michigan, Kenney got 
his start gaining practical experience in 
the profession while working with the 
Wolverines’ women’s basketball team as a 
practice player. He earned his bachelor’s 
degree in biopsychology, cognition, and 
neuroscience from Michigan in May 2019. 
He received his master’s degree in sport 
management from George Washington in 
2021.           n
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A S K  T H E  E X P E R T

Should I bring my big 
print jobs in house?
By Lou Tubolino
VP, Production Systems 

G
raphics Quality Color Digital Printers 
are becoming more a�ordable, and 
many companies are making the

 investment to insource their mar-
keting materials, business cards, vari-
able data marketing campaigns and 
high-quality signage instead of send-
ing work out to be printed at commer-
cial print centers.  The convenience of 
Print-On-Demand for short to medium 
sized runs has proven to be very con-
venient and can also reduce costs.  We 
live in an environ-
ment where informa-
tion changes rapidly 
and the timeliness of 
communicating that 
message to internal 
and external cus-
tomers is critical to 
stay relevant in the 
marketplace.  The 
free flow of infor-
mation is critical in 
today’s business en-
vironment.  A Print-
On-Demand strat-
egy can eliminate 
waste due to unused 
prints being disposed of due to rapidly 
changing information- making market-
ing materials obsolete.

The Challenge of Printing In-House
Many companies are printing in house 

because they have the design team to 
create the documents or have easy ac-
cess to high quality PDF files for reprints.  
Companies want a simple process to 
print a graphics quality document on 
a wide range of paper media with near 
perfect registration.  The challenge is to 
achieve repeatable image quality from 
page to page and day to day.  Sounds 
Simple… IT CAN BE… OR NOT…

Once you make the investment in 
a Graphics Quality Color Press

How do you maintain repeatable 

color while printing on a wide variety 
of paper types?

HOW TO:
If you follow a simple calibration pro-

tocol, you can dramatically increase your 
chances of success.  Graphics Quality 
Color Digital Printers require regular cal-
ibration to maintain consistent image 
quality.  Many factors can cause a degra-
dation of image quality from a change in 
humidity to the weight and type of paper 
you are printing on.   The printer needs to 
react di�erently if you are printing on text 
paper versus glossy card stock or peel 

and stick labels.  With 
regular scheduled 
maintenance and a 
disciplined calibration 
process, your printer 
will deliver repeatable 
color output.

What is Color Cali-
bration?

Color calibration 
is used to describe 
the whole process to 
bring the color printer 
to a certain standard 
of repeatable color 
performance. In sim-

ple terms, when you calibrate the printer 
the printer setting is brought back to the 
ideal settings to maximize image quality.

• Never calibrate a cold system; warm
up the system first by printing 25-50 Col-
or sheets

• The basic calibration is performed
with a Hammermill 28lb or its equivalent.

• Calibrate to all active media families
for best performance (ie- Glossy, card-
stock, text)

• It is only a five-minute investment
in time!

How Often to Calibrate?
This is not a simple question to an-

swer.  In carefully managed print envi-
ronments, the optimal time between 
calibrations is determined by gathering 
data over time to determine the print-

ing trends in your environment.  Some 
companies calibrate once a week, oth-
ers once a day and some by the job. The 
overall goal is to get repeatable color re-
gardless of the media you are printing on. 
As a starting point, in a typical corporate 
o¢ice environment you may start with a 
cadence of calibrating the printer once a 
week and work from there based on your 
results.  It may be necessary to calibrate 
more often if you are continually print-
ing on di�erent media types throughout 
the day.  The main point is that if you are 
not calibrating your graphics printer on a 
regular basis, you will not maximize the 
quality that the printer.   We often find in 
corporate departmental settings, no one 
has been assigned to perform this essen-
tial quality control measure and the cor-
porate image is compromised.

Take the time to Calibrate
• Achieve the best match for logo and

brand colors.
• Shorten turnaround times by print-

ing on multiple print engines capable of 
producing the same output.

• Reduce job rejections with reliable
reproduction of complex, graphically 
rich content files.

• Produce color to a specified stan-
dard at all times.

Print Calibration is like money 
in the bank

When you find your print color has 
drifted; print re-calibration back to the 
same targets; This will enable your exist-
ing print ICC profile to be valid again- your 
color will be back to where it should be!

“We often find in corporate 
departmental settings, 

no one has been assigned 
to perform this essential 
quality control measure 

and the corporate image is 
compromised.”
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