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Utica’s Black River Systems wins nearly 
$12 million contract from U.S. Air Force 

UTICA — Black River Systems Co. Inc. of 
Utica has been awarded an $11.97 million 
contract from the U.S. Air Force for Cognitive 
Algorithms for Signals Intelligence (SIGINT) 
Contested and Degraded Environments 
(CASCADE) software and hardware prototype.

The scope of this contract is to research 
“unique and innovative techniques and algo-
rithms that provide the identification, collec-
tion, processing, and exploitation of electronic 
communication signals in a moderate to dense 
co-channel environment,” according to a 
June 3 contract announcement from the U.S. 
Department of Defense.

The pact also includes evaluation of technol-
ogies within the Open Architecture Technology 
Laboratory to validate the viability of devel-
oped capabilities for transition into the Air 
Force intelligence-surveillance reconnaissance 
enterprise. This effort will also encompass the 
development of hardware and software-pro-

totype capabilities at the Rome Research Site 
and at the Stockbridge Experimentation and 
Test Facility for open-air calibration and testing 
to assess both SIGINT and cyber-systems and 
techniques. 

Work will be performed in Utica and is 
expected to be completed by June 3, 2025. 
The contract award was made through a com-
petitive process, where Black River Systems 
beat out one other company for the contract. 
Fiscal 2021 research, development, test, and 
evaluation funds totaling $760,483 are being 
obligated at the time of award. The Air Force 
Research Laboratory in Rome is the contracting 
authority, per the announcement.

Black River Systems designs, develops, de-
ploys, and analyzes radar, infrared, acoustic, 
and electronic-warfare sensing systems for the 
Department of Defense and prime contractors. 
The company has offices in Ohio, Minnesota, and 
California, in addition to its Utica headquarters.

CNYBJ Briefs

CNYBJ 
CANVASS
Here are the 
results of the 
latest poll on 
cnybj.com:

total
responses: 

49

210 Teas plans to 
open at 108 East 
Washington St. late 
this summer

SYRACUSE — A new tea company, 
called 210 Teas, expects to be up and 
running late this summer in a storefront at 
108 E. Washington St.

 The business, owned by Kahssia Hills, 
will lease about 1,700 square feet in the 
White Memorial Building, in a space that 
was formerly home to Roji Tea.

Matt Funiciello of JF Real Estate han-
dled the lease transaction.

Hills created 210 Teas to honor “the sub-
tle yet strong essence” of her late grand-
mother. For Hills, tea is a reminder of her 
family — a reminder of generational love. 

“Tea provides a soothing sense of comfort 
that speaks without words, like the omnipres-
ent protection of your ancestors,” she said.

The business sells a variety of teas 
and related products through its website 
(https://210teas.com).

M&S Fire Protection 
receives NYS service-
disabled veteran-
owned business 
certification 

New York Office of General Services (OGS) 
Commissioner RoAnn Destito recently an-
nounced that a Canastota company special-
izing in in fire safety and prevention services 
has been certified as a service-disabled veter-
an-owned business (SDVOB).

The New York OGS Division of Service-
Disabled Veterans’ Business Development 
(DSDVBD) issued the certification to M&S 
Fire Protection LLC, which provides an array 
of fire-protection services including sprinkler 
inspection, installation, and service, as well 
as other inspections.

M&S Fire Protection was among seven 
newly certified businesses announced by 
OGS on June 7. The DSDVBD was created by 
Gov. Andrew Cuomo in 2014 through enact-
ment of the Service-Disabled Veteran-Owned 
Business Act. As of June 7, a total of 869 busi-
nesses were certified in the state.

For a business to receive certification, 
one or more service-disabled veterans 
— with a service-connected disability 
rating of 10 percent or more from the U.S. 
Department of Veterans Affairs (or from the 
New York State Division of Veterans’ Affairs 
for National Guard veterans) — must own 
at least 51 percent of the business. Other 
criteria include: the business must be inde-
pendently owned and operated and have a 
significant business presence in New York, it 
must have conducted business for at least 
one year prior to the application date, and 
it must qualify as a small business under 
the New York State program. Several more 
requirements also need to be met.

Have you recently 
discovered that a 

retailer or restaurant 
that you frequented 

prior to the panic 
permanently closed in 

the past year?80%

YES

20%

NO

PH
OT

O 
CR

ED
IT:

 BL
AC

K R
IV

ER
 SY

ST
EM

S W
EB

SIT
E

The Black River Systems building in Utica.

ADAM ROMBEL/CNYBJ

WEEDSPORT — The commercial property 
located at 8941 N. Seneca St. in the village of 
Weedsport was recently sold for $100,000.

The more than 2,500-square-foot-building, lo-
cated on about one-sixth of an acre, had housed 
Malvaso Insurance and the Yates Law Firm. The 
insurance agency remains in operation at other 
locations, while the owner of the law firm has re-
cently retired, necessitating the sale, according to 
John Bouck, broker/owner of Bouck Real Estate, 
who arranged the transaction.

Bouck says the property has been purchased 
by Lights Rental of Cayuga, LLC. Plans for the 
one-story building have not been announced, 
but the new owner indicated that a number of 

improvements were planned. 
David J. Malvaso and Dale Yates were the 

prior owners of the property, which they 
purchased in 1999 for $22,000, according to 
Cayuga County’s online real-estate records. The 
property is tentatively assessed at $130,300 
for 2021 and has a listed full-market value of 
$144,478.

The property has frontage on both North 
Seneca Street, as well as State Route 31 in the 
back. “Because of its central location within the 
village, this property is poised to be the cen-
terpiece for any area business, with substantial 
traffic exposure, and more than adequate park-
ing available on site,” Bouck contends. 

Weedsport office building sold for $100,000

https://www.cnybj.com/news-email-alerts/
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Weekends on Walton outdoor dining 
resumes for a second summer                                         

BY ERIC REINHARDT
ereinhardt@cnybj.com

SYRACUSE — A portion of Walton Street 
in Syracuse’s Armory Square will be ded-
icated to people eating outside for part of 
the weekend the next few months. 

Outdoor dining in Armory Square 
known as “Weekends on Walton” re-
sumed on Fridays and Saturdays during 
the first weekend in June.

The City of Syracuse launched the out-
door-dining initiatives in 2020 during the 
coronavirus pandemic to help generate 
business for Armory Square restaurants.

Syracuse Mayor Ben Walsh on May 
27 announced the return of Weekends 
on Walton outside the Hops Spot at 116 
Walton St. City officials haven’t yet de-
termined how long the outdoor-dining 
initiative will continue in 2021.

The 100 block and part of the 200 

block of Walton Street will close to traf-
fic, allowing storefront businesses to 
use of the public right of way (ROW) to 
“maximize” the outdoor space to service 
customers. 

“Like so many cities across the coun-
try, we had to look at how we deliver our 
services as the City of Syracuse … how 
we use our City assets, including the right 
of way, to support our businesses and our 
residents in ways that we haven’t done 
before,” Walsh said in his remarks on 
Walton Street. “And one of the ways  that 
we were able to do that, at a time when we 
knew that it was less safe to be indoors, 
we were able to open up our right of way, 
our sidewalks and our roads throughout 
the city, but in particular, here on Walton 
Street in Armory Square to allow busi-
nesses to put tables out and to spread out 
to make sure that they could serve their 
customers in a safe way.”

Walsh went on to say that the outdoor 
dining attracted patrons who shopped at 
other downtown businesses. 

“It’s something that, as we looked back 
on the season, we said, you know what, 
why would we not continue to do that. 
It just makes too much sense,” Walsh 
added.

Changes this year include a short-
er weekend closure continuing from 7 
a.m. on Friday mornings to 7 a.m. on
Sunday mornings. An additional change
will include the closure of the 200 block
of Walton Street up to the Creekwalk,
leaving the remaining portion of the block
open to traffic and for parking.

The Weekends on Walton initiative 
is a collaboration between the city’s 
Department of Neighborhood and 
Business Development (NBD) and the 
Downtown Committee of Syracuse, with 
help from the city’s Department of Parks, 

Recreation & Youth Services; Department 
of Public Works; Central Permit Office; 
and the Syracuse Fire Department.        

The list of participating 
businesses that will 
provide outdoor dining 
include:

• Kasai
• Pita Dream
• The Hops Spot
• Blue Tusk
• Sakana-Ya Sushi Bar
• Margaritas Mexican Cantina
• The Limerick Pub

SPECIAL REPORT:

CYBERSECURITY

 Banking and cybersecurity 
 Benefits of cybersecurity education
 Cybercrime costs
 Cybercrime prevention techniques

 Data breaches
 Fraud and identity theft
 Malware/ransomware
 Phishing attacks

 Risks of working at home 
in a pandemic

 Vulnerability testing

Contact us for more information:
Kelly Bailey: (315) 579-3924

kbailey@cnybj.com

Marny Nesher: (315) 579-3925 
mnesher@cnybj.com

TOPICS THAT COULD BE COVERED INCLUDE:

The cybersecurity special report will cover companies in Central 
New York that work in the cybersecurity field, including their 
initiatives, growth plans, and major product/service rollouts. 
The special report will also delve into key trends and topics 
in the cybersecurity area. 

ISSUE DATE: JULY 5
AD DEADLINE: JUNE 23

PHOTO CREDIT: ZOEYADVERTISING.COM
People eating on Walton Street 
during the summer of 2020.  

https://www.cnybj.com/cybersecurity/
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BY ERIC REINHARDT
ereinhardt@cnybj.com

T he New York Credit Union
 Association (NYCUA) recently
 announced it has formed a new 

partnership with New York City–based 
organization called Inclusiv. 

The two advocacy organizations have 
agreed to work together to raise awareness 
about the benefits of credit unions becoming 
certified Community Development Financial 
Institutions (CDFI) and Minority Depository 
Institutions (MDI), while providing import-
ant resources to New York credit unions 
that are interested in obtaining their CDFI 
certification or MDI designation. 

Through this new partnership, Inclusiv 
will become the official financial inclu-
sion and community-development support 
center of NYCUA, per an April 28 news 
release. In that capacity, the two organiza-
tions will work together to provide train-

ing, guidance, and assistance to New York 
credit unions to increase participation in 
CDFI, MDI, and low-income programs. 

An area credit union says getting cer-
tified has provided it and its customers a 
boost.

“Becoming a CDFI in late 2019 is one 
of the best choices that we have made as 
an organization. We are the only Oswego 
County–based CDFI and we have been able 
to grant an average of 83% of all loans to our 
CDFI target markets and 70% of all loan 
dollars to our target markets over the past 
two years. That translates into nearly $35 
million for our members residing in either 
low-income areas or investment areas of 
Oswego County. Those numbers make a 
difference to thousands of members,” Bill 
Carhart, CEO of Oswego County Federal 
Credit Union, said. “Inclusiv has played 
an instrumental part in our education and 
helping us navigate the grant opportunities 
that exist in the low-income credit union 

and CDFI worlds. Their dedicated staff has 
helped lead us down a path that will benefit 
our members for years to come and will 
lead to direct success for our organization.” 

About the relationship
For more than 100 years, NYCUA has 

served as the trade association for the 
state’s credit unions, which collectively 
hold more than $100 billion in assets 
and serve more than 6 million members. 
Albany–based NYCUA works to advance 
the interest of New York credit unions 
through its advocacy, education, unity, and 
support initiatives. NYCUA’s membership 
includes 17 CDFI, 42 MDI, and 150 low-in-
come-designated credit unions.

Inclusiv is a CDFI intermediary and 
national network of nearly 400 community 
development credit unions (CDCUs) that 
works to help low- and moderate-income 
people and communities achieve financial 
independence through credit unions. 

Inclusiv specializes in supporting credit 
unions committed to financial inclusion 
and addressing racial equity. The Inclusiv 
network is comprised of CDFI certified, 
MDI designated, and low-income desig-
nated credit unions, with combined assets 
of $184 billion and serving near 14 million 
predominantly low-income, as well as mi-
nority consumers.

NYCUA is a longtime associate mem-
ber of Inclusiv, and the two organizations 
have worked together for years on a vari-
ety of initiatives, including legislative ad-
vocacy, education, and Inclusiv’s Hispanic 
outreach program, Juntos Avanzamos. 

The relationship between the two orga-
nizations became more formalized after 
Congress passed its economic-stimulus 
bill in December 2020, which included 
$12 billion for CDFIs. Both Inclusiv and 
NYCUA strongly supported the appro-
priations measure and advocated for its 
passage.           

NYCUA works with Inclusiv to help credit 
unions pursue CDFI, MDI designations     

Help is Here for Firms Seeking 
State Pandemic Small Business 
Recovery Grants
W e have heard directly from so

 many businesses, about the
 multitude of challenges they 

face, having been hit 
hard by the pandemic, 
including gaps in critical 
grant funding. [On June 
3], along with New York 
State Assemblyman Al 
Stirpe, and the South 
Side Innovation Center, 
we announced opportu-
nities are available for 
assisting companies in 
accessing the state’s 
COVID-19 Pandemic 

Small Business Recovery Grant Program.
The $800 million program targets fund-

ing to small and micro businesses and 
small for-profit independent arts and cul-
tural organizations to help them recover 
from the economic impact of the pandemic. 
Flexible grants up to $50,000 can be used 
for operating expenses, including payroll, 
rent or mortgage payments, taxes, utilities, 
personal protective equipment, or other 
business expenses incurred during the pan-
demic. The program prioritizes socially and 
economically disadvantaged business own-
ers, including minority- and women-owned 
business enterprises, service-disabled vet-
eran-owned businesses and veteran-owned 
businesses, and businesses located in eco-
nomically distressed communities. By fo-
cusing on businesses with annual gross 
receipts of between $25,000 and $500,000, 
it ensures that small New York state busi-
nesses are not competing with substantially 
larger companies for relief. And it provides 
relief for smaller businesses that may not 
have been able to access adequate funding 
from other government stimulus programs.

The program is administered by 
Empire State Development Corporation 
(ESDC) and began accepting applications 
on June 10. CenterState CEO, the South 
Side Innovation Center, Onondaga Small 

Business Development Center, and the 
Cortland Chamber of Commerce have 
been designated by ESDC to provide tech-
nical assistance. 

This means CenterState CEO will work 
with prospective applicants to understand re-
quirements of the program, ensure that this 
opportunity is right for them and that their 
questions are answered quickly and efficient-
ly so that they are well positioned to submit 
competitive applications. This is work our 
staff at CenterState CEO does daily, using 
our network of in-house expertise, agency 
staff, membership, and service providers 
to respond to business needs of all kinds. 
We will also work alongside our partners 
at the Upstate Minority Economic Alliance 
to reach out to minority-owned small busi-
nesses, whom we know have suffered dis-
proportionately from the economic fallout 
of the pandemic. Look for webinars in the 
coming weeks to spread the word about the 
program’s requirements and benefits.

Finally, I’d like to thank and recognize 
Assemblyman Al Stirpe for his advocacy 
efforts in support of this funding and of our 
region’s small businesses. As chair of the 
Assembly Small Business Committee and 
co-chair of an Assembly Working Group 
focused on New York’s economic recovery 
from COVID-19, he led the effort to create 
the COVID Small Business Recovery Grant 
Program and advocate for its inclusion in 
the final state budget.

To learn more about this program and its 
eligibility requirements, you can visit Empire 
State Development’s website, or contact 
CenterState CEO Director of Community 
Investment Andrew Obernesser at aober-
nesser@centerstateceo.com.         

Robert M. Simpson is president and CEO 
of CenterState CEO, the primary econom-
ic-development organization for Central New 
York. This article is drawn and edited from 
the “CEO Focus” email newsletter that the 
organization sent to members on June 3.

ROBERT M.
SIMPSON 

CEO Focus

https://spectrumlocalnews.com/nys/central-ny
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BY ERIC REINHARDT
ereinhardt@cnybj.com

OSWEGO — More than 30 small busi-
nesses in the city of Oswego will use fund-
ing from the city’s COVID-19 REVIVAL 
grant program.

Oswego Mayor Billy Barlow on May 
25 announced the recipients of the grant 
program, which is funded through the 
federal government’s American Rescue 
Plan, per a news release on the City of 
Oswego website. 

Barlow in April announced the creation 
of the grant program to help local busi-
nesses with reopening and recovering 
from the COVID-19 pandemic. 

Originally, Oswego had allocated 
$150,000 from the $1.89 million the city 
received from the American Rescue Plan. 
After getting about 50 applications totaling 
more than $750,000 in funding requests, 

the city increased the available funding 
from $150,000 to $225,000. 

To be eligible, businesses had to 
demonstrate a hardship created by the 
COVID-19 pandemic that prevented the 
business from reopening or propose a 
project in reaction to the pandemic. New 
businesses, businesses looking to relo-
cate, expansions, or improvement proj-
ects were also eligible for funding.

“We received a great deal of interest in 
the program, further demonstrating the 
need and continued assistance our local, 
small business owners need during this 
difficult time,” said Barlow. “Our REVIVAL 
grant funding will help businesses fully 
recover from the pandemic while allowing 
for businesses to tackle additional improve-

ment projects and enhancements to safely 
serve customers moving forward,” Barlow 
said.

The grant recipients included Vona’s 
Restaurant, which indicated that it’s “hum-
bled and thankful” for its $10,000 grant.

“With this grant we will be able to com-
plete our outdoor dining project,” David 
Haight, of Vona’s Restaurant, said. 

If they haven’t done so already, busi-
nesses awarded REVIVAL funding should 
contact the City of Oswego Office of 
Economic Development, located at 44 
East Bridge St., at (315) 343-3795 to get 
started on the grant-allocation process. 

Projects awarded funding must be com-
pleted by July 2022, the City of Oswego 
said.          

Small firms 
in Oswego 
awarded 
$225K in 
COVID-19 
grants         

Recipients and 
funding amounts

• Murdock’s Bike Shop - $3,000
• Riverside Artisans - $3,000
• Sensibility Outfitters - $3,000
• Gaslight Pub - $3,000
• Oswego Comic Shop - $3,000
• Karpinski’s Dry Cleaning - $3,000
• Zamp’s Apparel- $5,000
• AlleyCat - $5,000
• Garafolo’s Imports - $5,000
• Spencer’s Ali - $5,000
• Sherry’s Diner - $5,000
• Khepara Coffee - $5,000
• Valti Graphics - $5,000
• Convergence Gaming - $5,000
• Eastside Nutrition - $5,000
• Oswego Tea Company - $5,000
• Coffee Connection - $5,000
• Dynamic Impressions - $5,000
• Connection Point - $5,000
• John & John’s Bike Shop - $5,000
• Duffy’s Design - $5,000
• LaParilla - $7,000
• Infinity Fitness - $10,000
• In-Vogue - $10,000
• Curtis Manor - $10,000
• Vona’s Restaurant - $10,000
• A&J Music - $10,000
• Wade’s Diner - $10,000
• The Sting - $10,000
• Little Luke’s Daycare- $10,000
• Creative Development

(1850 House) - $15,000
• Rooftop Lounge @ LITATRO -

$15,000
• Camelot Lodge (former Stone’s

Building) - $15,000

The City of Oswego awarded Vona’s Restaurant $10,000 in its COVID-19 REVIVAL grant program.
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53rd 
Annual

July 28, 
2021

Guest Speaker
COL Michael Fossum, USAFR 

Michael Fossum has had a career as big as his Texas roots. A 
veteran of three space flights he has logged over 194 days in 
space including a total of 48 hours over seven space walks. In 
2011 he commanded the 29th mission of the International Space 
Station, a facility he helped build and repair. Prior to that he was a 
veteran of two missions of Space Shuttle Discovery including the 
return to space mission following the Challenger tragedy. 

He was commissioned as an officer in the United States Air 
Force in 1980 when he graduated with a degree in Mechanical 
Engineering from Texas A&M University. He’s a graduate of the 
USAF Test Pilot School and has over 2,000 hours in 35 different 
types of aircraft. He has served in numerous senior leadership 
roles at NASA. With Mike as the speaker, this event is sure to be 
out of this world!

To learn more about 
the event or support 
Scouting in CNY 
scan the QR code!

http://www.cnyscouts.org/scoutpower
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Annual Meeting

Virtual Presentation
Thursday, June 24, 2021

12 - 1 pm 

For  ticket information, visit
DowntownSyracuse.com

Annual Meeting
&

Downtown Awards of Excellence

photo by aiden mcGuire

See the USAF Thunderbirds, USAF A-10 Thunderbolt, 
US Army Golden Knights and more! JULY 17 & 18

NOON - 4 PM
DRIVE-IN STYLE

TICKETS SOLD PER VEHICLE  
AVAILABLE ONLINE ONLY

BINGHAMTONAIRSHOW.COM

PHOTO CREDIT: ZOEYADVERTISING.COM

ARPA LLC buys downtown 
Syracuse building next door 
to previous purchase
BY JOURNAL STAFF
news@cnybj.com

SYRACUSE — ARPA LLC, a partnership 
that last year bought the property at 430 E. 
Genesee St. in downtown Syracuse, has re-
cently purchased the neighboring proper-
ty at 420 E. Genesee St. from AccessCNY 
Inc. 

Matt Funiciello of JF Real Estate repre-
sented AccessCNY in its building sale and 
also represents ARPA LLC in the leasing 
of the vacant commercial space, according 
to a news release from the real-estate firm. 
The release did not disclose a sales price. 
The 420 E. Genesee St. property is as-

sessed at $529,400 for 2021 and has a listed 
full market value of $710,604, according 
to Onondaga County’s online real-estate 
records. 

At 430 E. Genesee St., ARPA plans to 
redevelop the building into condominiums 
and ground-floor commercial space, JF 
Real Estate said. ARPA bought that prop-
erty for $550,000 from Adirondack Bank in 
a transaction that closed on June 16 of last 
year, per Onondaga County records.

With the acquisition of the neighboring 
property at 420 E. Genesee St., ARPA now 
controls about 52 parking spaces and about 
16,000 square feet of office space, accord-
ing to JF Real Estate.           

One in eight expect 
to never work again
BY VANCE MARRINER
vmarriner@cnybj.com

T hirty percent of Americans who
 lost their jobs during the pandemic
 do not expect to return to work any 

time this year, and 13 percent say they 
never expect to return to work.

That’s according to poll results released 
by the U.S. Chamber of Commerce on 
June 4.

The poll also found that 16 percent of 
those who lost jobs during the pandemic 
believe it’s “not worth” searching for a job 
because of the money they currently earn 
from unemployment benefits and are not 
actively seeking work.

Some other poll findings include:
• Almost half (49 percent) of respon-

dents report they are “not active” at all or 
“not very active” in searching for a job. Less 
than one-third (32 percent) say they are 
“strongly active” in their job search.

• Six in 10 respondents (61 percent) say
they are in no hurry to return to work. 

• One in eight (13 percent) have turned
down at least one job offer in the past year.

• Over one-quarter (28 percent) of re-
spondents agree that “there are a lot of peo-
ple who are not looking for work because 
they can do almost or just as well collecting 
unemployment benefits.”

• Some additional common factors
cited for not seeking employment include 
childcare and other family-care needs (24 
percent), lack of available jobs in sectors 
that are still suffering (28 percent), and 
COVID-19 concerns (26 percent).

• Almost one in four survey respon-
dents (23 percent) say they lack the skills 
or experience necessary for most of the 
jobs available right now.

The poll was conducted among 506 
Americans who lost jobs during the pan-
demic and have not returned to full-time 
employment. Data was collected May 17-
20, 2021. The poll has an overall survey 
margin of error +/-4.4 points at the 95 
percent confidence level. A full report of 
the poll results can be accessed at https://
www.uschamber.com/report/poll-the-
covid-19-unemployed.

The U.S. Chamber of Commerce is a 
Washington, D.C.-based advocacy group, 
founded in 1912, that describes itself as 
“the world’s largest business organization 
representing companies of all sizes across 
every sector of the economy.”                    

Poll of unemployed Americans 
reveals return-to-work barriers

http://www.downtownsyracuse.com
http://www.binghamtonairshow.com
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Do you know an individual who has demonstrated a 
commitment to their career and the local community?  

CNY BUSINESS 
JOURNAL40 under

Forty
PRESENTED BY

Nominate today at 
bizeventz.com

Join us for the virtual event premiere November 4

BY JOURNAL STAFF
news@cnybj.com

LAKE PLACID — Mt. Van Hoevenberg 
in Lake Placid has been selected to 
host the 2022 U.S. Biathlon National 
Championships.

The championships will take place at 
the revamped facility from March 23-27, 
2022, the Olympic Regional Development 
Authority (ORDA) and U.S. Biathlon an-
nounced on June 7. 

The U.S. Biathlon National 
Championships were last held in Lake 
Placid in 1996. The national championships 
will bring together the best junior and se-
nior biathlon athletes in the United States, 
with more than 100 competitors expected, 
according to an ORDA news release.

Mt. Van Hoevenberg’s upgrades include 
a new biathlon stadium featuring a 30-

point shooting range with Kuruvinen tar-
gets, a high-efficiency snowmaking system 
with reservoir, an additional 5 kilometers 
of competition trails certified to interna-
tional standards, the recently constructed 
three-story Mountain Pass Lodge, and a 
competition layout with enhanced specta-
tor viewing and access. 

“U.S. Biathlon is thrilled with the new 
world-class venue at Mt. Van Hoevenberg,” 
Max Cobb, U.S. Biathlon, CEO & president, 
said in the release. “We are very excited to 
award the 2022 National Championships 
and bring our biathlon community together 
in Lake Placid. Thank you to everyone who 
worked so hard on Mt. Van Hoevenberg’s 
impressive modernizations.”

Several local athletes are expected to be 
participating in the championship event. 
“I am so excited that Lake Placid will be 
hosting the 2022 U.S. Biathlon National 

Championships — it’s a game changer,” said 
Maddie Phaneuf, a 2018 Winter Olympics 
biathlete for the U.S. and an ORDA ambas-
sador. “Being able to have Olympians skiing 
our venue alongside our local kids is an 
amazing and unique opportunity.”

The U.S. Biathlon National 
Championships will be hosted by ORDA, 
the New York Ski Educational Foundation 

(NYSEF), and the Adirondack Sports 
Council, which is the local organizing 
committee of the World University Winter 
Games. The Winter Games, which include 
competitions among 12 winter sports in-
cluding biathlon, are estimated to be twice 
the size of the 1980 Winter Olympics. They 
will be held in the Lake Placid region in 
January 2023.           

Lake Placid to host 2022 U.S. 
Biathlon National Championships

PH
OT

O 
CR

ED
IT:

 M
T. 

VA
N 

HO
EV

EN
BE

RG
 FA

CE
BO

OK
 PR

OF
ILE

Including More Voices in Decisions May Bring Discomfort & Results

W hen companies struggle, whether 
 because of a bad economy, poor 
decisions, or other factors, top manage-

ment’s reaction is often to become tight-lipped 
about the turbulent situation. 

Employees are shut out from strategy discus-
sions, and any ideas they might have for fixing the 
problem go unheard.

But in many if not most cases, such secretive-

ness is the wrong approach and can even make 
things worse.

For organizations with tens of thousands of 
employees, it might make sense to limit who par-
ticipates in strategy. But for smaller organizations, 
where every person contributes to a thriving cul-
ture and facilitates effective operations, there’s a lot 
of value in involving everyone.

 As my book title suggests, I call this all-inclu-

sive way of dealing with things “uncomfortable 
inclusion.” I put this philosophy into action when 
I came to the Nevada Donor Network in 2012 at 
a time when the organization was dysfunction-
al and on the verge of losing its membership 
in the Organ Procurement and Transplantation 
Network/United Network for Organ Sharing. That 

JOE
FERREIRA 

Viewpoint
SEE VOICES, PAGE 12  

Mountain Pass Lodge

https://www.cnybj.com/2021-40-under-forty-awards/
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FINANCIAL PLANNERS
Ranked by Assets Under Management Locally

Rank

Name
Address
Phone/Website

Assets Under
Management

Locally

CNY
Financial

Consultants

Accounts
—

Fee-Paying
Clients

Description of
Compensation Key Local Executives

Year
Estab.

1.
Equitable Advisors
120 Madison St., Suite 1900
Syracuse, NY 13202
(315) 425-6346/empirestate.equitableadvisors.com

$9.6B 99 -
—
-

fee or commission Joseph DiMora, Executive VP
Greg Ronneburger, VP

Keenan Miller, VP
Anthony Stevens, VP

1930

2.
Community Investment Services
5790 Widewaters Parkway
DeWitt, NY 13214
(800) 234-5228/cbna.com/investment-services

$8B 24 -
—
-

fee or commission Paul A. Restante, Managing Director
Theresa Kalil-Lennon, SVP, Sales Manager

1983

3.
NBT Bank
52 S. Broad St.
Norwich, NY 13815
(607) 337-2265/nbtbank.com

$3.6B 10 11,613
—
-

fee or commission John H. Watt, President & CEO
Timothy L. Brenner, Executive Vice President &

President of Wealth Management

1856

4.
UBS Financial Services
440 S. Warren St., 6th Floor
Syracuse, NY 13202
(315) 473-7128/ubs.com/syracuse

$2.7B 18 -
—
-

fee and commission Michael Abraham, Director, Branch Manager 1988

5.
Baird
555 French Road, Building 2
New Hartford, NY 13413
(315) 797-0130/bairdoffices.com/utica/

$2.3B 10 -
—
-

fee or commission David T. Griffith, Vice Chairman 1919

6.
Northwestern Mutual
34 Aspen Park Blvd.
East Syracuse, NY 13057
(315) 671-1800/syracuse.nm.com

$1.9B - -
—
-

fee and commission Paul Dodd, Managing Partner 1879

7.
M&T Bank
101 S. Salina St.
Syracuse, NY 13202
(315) 424-4582/mtb.com

$1.8B - -
—
-

fee or commission Steve Gorczynski, President, Central New York
Region

1856

8.
OneGroup Retirement Advisors
706 N. Clinton St.
Syracuse, NY 13204
315-418-4983/onegroupra.com

$1.6B - -
—
-

fee or commission Chuck Baracco, Vice President, AIF, CPFA
Joe Hatfield, Vice President, AIF, CPFA

Mike Kent, Vice President, AIF
Mike Tisdell, Vice President, AIF, CPFA

1983

.
Tompkins Financial Advisors
119 E. Seneca St.
Ithaca, NY 14850
(607) 273-0037/tompkinsfinancialadvisors.com

$1.6B 3 1,800
—
-

fee-only Brian A. Howard, President 1891

10.
Pinnacle Investments, LLC
507 Plum St., Suite 120
Syracuse, NY 13204
(315) 251-1101/pinnacleinvestments.com

$1.4B - -
—
-

fee and commission Ryan W. York, CEO 1995

11.
Strategic Financial Services
114 Business Park Drive
Utica, NY 13502
(315) 724-1776/investstrategic.com

$1.3B 14 -
—
-

fee-only Alan R. Leist, Jr., CEO
Judith Vicks Sweet, President

Alan R. Leist, III, Principal & Senior Advisor

1979

12.
Morgia Wealth Management
151 Mullin St.
Watertown, NY 13601
(315) 222-7148/morgiawm.com

$1.1B 6 3,500
—
-

fee-only Phillip (P.J.) Banazek, Managing Director, CPA CFP 1968

13.
Ascent Wealth Partners, LLC
89 Genesee St.
New Hartford, NY 13413
(315) 624-7300/ascentwealthpartners.com

$950M 12 700
—
700

fee-only Bradley M. Kowalczyk, Partner
Mark E. Moshier, Partner

Scott C. McCartney, Partner

2011

14.
IBN Financial Services, Inc.
404 Old Liverpool Road
Liverpool, NY 13088
(315) 652-4426/ibrokernet.com

$700M 45 3,200
—

1,200

fee or commission Richard J. Carlesco Jr., CEO 1995

15.
Caruso McLean & Co., Inc.
130 Lomond Court
Utica, NY 13502
(315) 724-5105/carusomclean.com

$650M 5 1,500
—
-

fee or commission Gregory B. McLean, President 1988

16.
Northwestern Mutual—Utica
19 Campion Road
New Hartford, NY 13413
(315) 731-5400/northwesternmutual.com

$600M 25 7,000
—
750

fee and commission Daniel B. Jones, Managing Director 1857

17.
Lipe & Dalton Investment Counsel, Inc.
103 E. Water St., Suite 305
Syracuse, NY 13202
(315) 428-8585/lipeanddalton.com

$575M 2 500
—
-

fee-only Williard C. Lipe, III, Co-Founder
Patrick M. Dalton, Co-Founder

2004

18.
NFP Corporate Services
1405 Davis Ave.
Endwell, NY 13760
(607) 321-2038/nfp.com

$500M 4 1,250
—
300

fee or commission Robert M. Sedor, Jr., Managing Director 1981

19.
Marathon Financial Advisors, Inc.
6319 Fly Road
East Syracuse, NY 13057
(315) 446-5797/marathonadv.com

$444M 4 7,000
—
-

fee or commission Jon Neal Selzer, Financial Advisor
Mary Ann Pierce, Owner, President

Kathy Kaffenberger, Financial Consultant
Thomas Kelly, M.P.A., Financial Advisor

Sandra Karas, Esq., Financial Advisor

1995

20.
Diversified Capital Management, LLC
120 Madison St., Suite 1700
Syracuse, NY 13202
(315) 472-6221/diversifiedcapitalmanagement.com

$430M 5 750
—
500

fee and commission William T. Kriesel, Registered Principal/Managing
Member

Kevin A. Visconti, Registered Principal

1998

21.
Syracuse Wealth Management LLC
8135 Soule Road
Liverpool, NY 13090
(315) 925-5500/syracusewealthmanagement.com

$350M 10 1,500
—
325

fee or commission Gary D. Lucas, Registered Principal, Partner
Ronald J. Pratt, Jr. CPA, ABV/CFF, Partner

2001

22.
FMF&E Wealth Management, LLC
125 East Jefferson St.
Syracuse, NY 13202
(315) 472-7045/fmfewealthmgt.com/

$262M 3 586
—
306

fee-only Chris Gardner, President 2001

23.
D.K. Griffith & Company
2108 Genesee St.
Utica, NY 13502
(315) 793-9354/dkgriffith.com

$125M 2 688
—
97

fee or commission David K. Griffith, President & CEO
Dara Markowski, Operations Manager

Kathleen Ryan- McLaughlin, Lead Customer Service
Kurt F. Gruenewald, Registered Financial

Consultant

2006

24.
Blue Water Capital Management, LLC
1001 James St.
Syracuse, NY 13203
(315) 438-8690/bluewatercm.com

$120M 2 534
—
261

fee-only John A. Paganelli, COO & CFO 2007

25.
HighPoint Advisors, LLC
5900 North Burdick St., Suite 100
East Syracuse, NY 13057
(315) 627-0474/highpointadv.com

$85M 3 1,000
—
-

fee and commission Adam (AJ) Loedel, Managing Director 2011

26.
Crossbridge Financial Group of CNY
6564 Ridings Road
Syracuse, NY 13206
(315) 412-2899/crossbridgecny.com

$78M 1 470
—
-

fee and commission Michele Conte, CFP 2015

THE LIST
Research by Vance Marriner

vmarriner@cnybj.com 
(315) 579-3911

Twitter: @cnybjresearch

UPCOMING LISTS:

June 21 
CPA Firms

June 28
Minority-Owned 
Businesses

ABOUT THE LIST
Information was provided by representatives 
of listed organizations and their websites. 
Other groups may have been eligible but did 
not respond to our requests for information. 
While The Business Journal strives to print 
accurate information, it is not possible to 
independently verify all data submitted. We 
reserve the right to edit entries or delete 
categories for space considerations.

Central New York includes Broome, Cayuga, 
Chemung, Chenango, Cortland, Herkimer, 
Jefferson, Lewis, Madison, Oneida, Ononda-
ga, Oswego, St. Lawrence, Seneca, Tioga, and 
Tompkins counties.

NEED A COPY OF A LIST?
Electronic versions of all our lists, with 
additional fields of information, are available 
for purchase at our website: cnybj.com/
Lists-Research
 

WANT TO BE ON THE LIST?
If your company would like to be considered 
for next year’s list, or another list, please 
email vmarriner@cnybj.com
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CNYSME to honor Laura 
Serway with 2020/2021 
Crystal Ball Award  
BY ERIC REINHARDT
ereinhardt@cnybj.com

SYRACUSE — The Central New York Sales & Marketing 
Executives (CNYSME) is recognizing Laura Serway — 
philanthropist and entrepreneur — as the 44th recipient 
of its annual Crystal Ball Award.

CNYSME will honor Serway during the Crystal Ball 
Award Ceremony on the evening of June 17 at Marriott 
Syracuse Downtown. The Sales & Marketing Excellence 
Awards will be held at the same venue on June 16, with 
Serway serving as keynote speaker.

Serway says her “goal is to be retired” after closing 
Laci’s Tapas Bar at 304 Hawley Ave. in Syracuse last 
December. But she has still been plenty busy. In the last 
few months, Serway says she’s been working on a project 
called “Laura’s Supper Club.” 

“My goal is to recirculate the amazing customer base 
that I have and take them out to dinner at other local 
restaurants in our community,” says Serway, who spoke 
with CNYBJ on June 7.

The group met for the first dinner at Daniella’s 
Steakhouse at the New York State Fairgrounds. Serway is 

also using the events as fundraisers for various agencies in 
Central New York, noting that the Daniella’s event raised 
$10,000 for the American Heart Association.

Besides the supper-club effort, Serway is also using 
her time to help area agencies with raising money or with 
operations.

CNYSME describes Serway as a “serial entrepreneurial 
executive” with more than 35 years of experience manag-
ing and training consultative sales, marketing, communi-
cation, and business-development personnel at the local, 
and corporate level for media companies.

The CNYSME decision to present her this award sur-
prised Serway.

“I felt extremely humbled and shocked as well be-
cause I’m not currently in the media business any longer, 
although I’m very involved on a day-to-day basis in the 
philanthropic world but most certainly in the expertise 
and relationships that I’ve acquired over the years 
have granted me the opportunity to continue to work 
with quite a few of my past colleagues in the industry,” 
Serway told CNYBJ in an earlier interview conducted in 
October, 2019.

CNYSME annually awards the Crystal Ball to a local 
businessperson or group of businesspeople “in recogni-
tion of their contributions to the sales and marketing pro-
fession and for their endeavors in the areas of community 
development and support.”

Serway has provided her motivational management 
style to dozens of local nonprofits including, AccessCNY, 
Salvation Army, Vera House, WISE Women’s Business 
Center, American Heart Association, Women United, and 
Priscilla Mahar Animal Welfare Foundation. 

Laci’s Tapas Bar, one of Serway’s ventures, had also 
donated more than $125,000 to nine different nonprofits 
in Onondaga County, CNYSME said.

Founded in 1935, CNYSME says it is the only organi-
zation focused exclusively on the needs of sales and mar-
keting professionals in Central New York. Its mission is 
to help members grow their businesses by offering work-
shops, training sessions, networking opportunities, and 
scholarships to those planning a career in the industry.

Crystal Ball Award: Criteria, recent past winners
The criteria for Crystal Ball recognition includes hold-

ing a position as CEO, president, or director of a Central 
New York business; a person who visibly impacts the 
progress and prosperity of Central New York; a leader 
who “demonstrates commitment to superior quality and 
professionalism;” a person who “fosters excellence” in 

their industry; local involvement in community and civic 
organizations; and “demonstrates and practices an ap-
preciation” of the sales and marketing industry, per 
CNYSME.

“Laura is a champion of all things Central New York, 
as well as sales and marketing,” Rachel Henderson-Kelly, 
president of CNYSME, said in a statement. “Her innova-
tive and entrepreneurial spirit have led her to such great 
successes, and her volunteer work displays the passion 
she has for this community. CNYSME is proud to present 
her with this great honor.”

Serway will join a list of past Crystal Ball winners that 
includes the 2019 recipient, Mark Re, VP & regional man-
ager of Howard Hanna Real Estate Services; the 2018 hon-
oree, Kimberly Boynton, president and CEO of Crouse 
Health; the 2017 winner, Phil VanHorne, chairman and 
CEO of BlueRock Energy, Inc.; the 2016 recipient, Allen 
Naples, senior VP and regional president of M&T Bank; 
and the 2015 honoree, Robert Daino, then-president and 
CEO of WCNY, the area’s public broadcaster. 

Other past winners include Howard Dolgon, of the 
Syracuse Crunch; Peter Belyea of CXtec and TERACAI; 
Debbie Sydow of Onondaga Community College; John 
Stage of Dinosaur Bar-B-Que; Peter Coleman of Coleman’s 
Authentic Irish Pub; Edward (Ed) Levine of Galaxy 
Communications; Ray Halbritter of Oneida Indian Nation; 
Eric Mower of Mower, and several other well-known lead-
ers in the Central New York community, according to the 
CNYSME.

“I look at that list of individuals, and again, to be the 
44th recipient is just extremely overwhelming for me. I’m 
exceptionally humbled,” said Serway.    n

                 2021SALES & MARKETING
EXCELLENCE AWARDS

2019  Mark Re
2018  Kimberly Boynton
2017  Phil VanHorne
2016  Allen Naples
2015 Robert Daino
2014 Howard Dolgon
2013 Peter Belyea
2012  Debbie L. Sydow
2011 John Stage
2010 Peter J. Coleman, Jr.
2009 Edward Levine
2008 John MacDougall
2007 Ray Halbritter
2006 Nancy Cantor
2005 Arthur Zimmer
2004 The Goldberg Family
2003 Jack H. Webb
2002 William G. Pomeroy
2001 Joel Delmonico
2000 Mary Cotter
1999 Gregory L. Eastwood
1998 The Burdick Family
1997 Richard & Joseph Pietrafesa
1996 Martin A. Yenawine
1995 The Bennett Family
1994 Clarence Jordan
1993 William J. Donion
1992 Robert J. Bennett
1991 Robert & Suzanne Congel
1990 Charles A. Chappell, Jr.
1989 Irwin Davis

CRYSTAL BALL PAST WINNERS
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The Central New York Sales & Marketing Executives (CNYSME) is honoring 
Laura Serway as the 44th recipient of its annual Crystal Ball Award. 
Serway is well-known philanthropist and entrepreneur in Syracuse. 

CONGRATULATIONS TO 

Jill Allen, 
2021 SME Award 

Honoree!
You’ve always been a winner in 
our book. Thanks for all you do!
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When you think of the annual Crystal 
Ball & SME awards, honoring your top 
account executive comes to mind. But 
for BizEventz and 
the Central New 
York Business 
Journal, it means 
more than that. 
Jill has been a 
valuable member 
of our team for 
more than four 
years as director 
of BizEventz. She is family. Jill is always 
thinking outside the box and trying to en-
hance and elevate each event by making 
it a noteworthy and valuable experience. 
She always says if this event were at my 
home, this is what I would do. She wants 
everyone to have a great experience. As 
Jill would say, it is all about relationship 
building and we want them to come 
back. Jill is hard-working, dedicated, and 
trustworthy. She makes us laugh all the 
time. As the face of BizEventz, we are very 
fortunate to have her and look forward to 
many more years working together.

VISUAL TECHNOLOGIES

Visual Technologies is celebrating Don 
Bocian for his dedication to the company 
and his contributions to the design & 
integration team. 
Don joined Visual 
Technologies 
in August 2019 
and immediately 
took on a role of 
leadership. His 
calm demeanor in 
any situation and 
ability to quickly pick up on technology 
and client-relations aspects of his posi-
tion made him an immediate asset. Fast 
forward six months to pandemic mode, 
a time when the audio-visual world shut 
down for the most part, but not for the 
design & integration department. Don’s 
area concentrated on the virtual world, 
which was in full swing. Don kept Visual 
Technologies’ clients happy, installing 
several conference and classroom systems 
to keep the secluded world turning. Thank 
you for all that you do, Don.

BANKERS HEALTHCARE GROUP

After joining Bankers Healthcare Group 
(BHG) only two years ago, Emily Bowe has 
skyrocketed to become one of the com-
pany’s strongest 
leaders, both on 
the marketing 
team and in the 
business. Because 
of the profound 
and lasting im-
pact she’s made in 
her time with the 
company, BHG 
is proud to rec-
ognize her at this year’s Sales & Marketing 
Excellence Awards. Emily has spent the past 
decade building brands locally and in New 
York City, and has held numerous positions 
at BHG, including VP of content, VP of 
brand, and now VP of product marketing. 
In this role, Emily oversees the strategy and 
execution of marketing campaigns across 
BHG and its family of companies. Not only 
does she play a key role in the growth of 
each product, but in BHG’s ability to provide 
borrowers, banks, credit unions, hospitals, 
small-business owners, merchants, and 
other institutions with the financing and 
services they need to thrive both personally 
and professionally.

ADVANCE MEDIA NEW YORK

Gerard Carroll is an experienced sales 
manager, a goal-oriented proven lead-
er, and administrator with a successful 
track record of 
achieving goals, 
problem-solving, 
and customer 
satisfaction. He is 
proud to serve as a 
brand ambassador 
for Advance Media 
NY throughout our 
community and across the nation. Gerard’s 
many responsibilities include supervising 
Advance Aviation, a full-service airport 
marketing partner focused on helping 
decrease leakage, increase enplanements, 
and passenger retention for 70 current/
past small and medium-sized airports 
across the country.

CNY CENTRAL

We’re excited at CNY Central to honor 
Laura Cherchio as this year’s Sales & 
Marketing Excellence Award recipient. 
Laura’s been an 
integral part of 
our team for over 
20 years, and four 
years ago, she 
made the move 
into sales. From 
her first days as a 
marketing consul-
tant, she’s proven to be the consummate 
sales professional. As a top performer on 
our team, Laura builds and maintains the 
highest level of relationships with her 
clients, which is why she consistently de-
livers her goals for both new and digital 
business. Personally, Laura’s always been a 
great member of our team and someone 
that’s always there to help others. It’s with 
great pleasure that we honor her with this 
year’s award. 

VERA HOUSE

Hannah Fuller-Burgmeier does an amazing 
job as special-events coordinator at Vera 
House. She supports our major fundraising 
events and has 
brought them 
to new heights. 
Hannah also 
helps to coordi-
nate educational 
events and other 
public-awareness 
opportunities, 
using her strong organizational skills and 
dedication to excellence to ensure success-
ful events. She is dedicated and passionate-
ly supports our mission in every way she 
can. Hannah’s creative spirit and attention 
to detail are an unusual combination, and 
Vera House is very fortunate to have her on 
our team.

CUMULUS MEDIA

Greg Gibbons, digital-sales manager for 
Cumulus Media, has been a leader in the 
digital and new-media marketing arena 
for more than 25 
years. His expe-
rience includes 
organizational 
and strategic 
approaches to 
broadcast media 
and digital inte-
gration. Working 
with assorted 
teams, Greg has 
also been a guest presenter and lecturer 
for the National Broadcasters Association 
and New York State Broadcasters 
Association’s Digital Leadership Academy. 
Working with not only CNY companies, but 
also national brands, Greg has led a digital 
team for Cumulus Media for two years and 
has grown the division over 150 percent. 
Most recently, Greg and his team delivered 
4th quarter 2020 and 1st quarter 2021 
budgetary goals, during the most turbu-
lent time in media-selling history.

TURNING STONE RESORT CASINO

At an award-winning resort acclaimed for 
its unmatched guest experience, it takes 
a special person to thrive. In 20 years with 
Turning Stone, Kim 
Keenan has seen 
and contributed 
to tremendous 
growth, evolution 
and organizational 
success. Kim came 
to Turning Stone 
from the travel and 
tourism pros at 
AAA. During her tenure at the resort, she’s 
earned multiple internal accolades, served 
on the board of the Empire State Society of 
Association Executives (ESSAE), been hon-
ored by that organization, and was recently 
promoted to sales-operations manager at 
Turning Stone. With a hospitality degree 
from Herkimer County Community College 
and a lifelong commitment to promoting 
Central New York, Kim is what CNYSME is 
all about.

2021 SALES & MARKETING EXCELLENCE AWARDS

LAURA  
CHERCHIO

HANNAH
FULLER-

BURGMEIER

GREG
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KIM 
KEENAN

JILL  
ALLEN

DONALD
BOCIAN

EMILY
BOWE

GERARD J. 
CARROLL
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BANKERS HEALTHCARE GROUP

Renée Keller’s incredible work ethic and 
strong leadership, tied with her excellent 
track record in sales, make her a prime recip-
ient for this year’s 
CNYSME award. 
Since joining 
Bankers Healthcare 
Group in 2015, 
Renée has held 
roles in customer 
service, credit-card 
sales and manage-
ment, SBA lending, 
and core-loan processing. In all these roles, 
she’s proven to be a top performer, excelling 
at providing a best-in-class experience to 
BHG’s borrowers and continually ranking 
as one of the company’s top lending spe-
cialists. This year, Renée was promoted to 
director of sales. In her new role, she works 
with the sales leadership team to continue 
driving BHG’s growth by ensuring the com-
pany’s more than 100 lending specialists 
continue to hit and exceed monthly/quar-
terly goals.

TURNING STONE RESORT CASINO

Chelsey Lavere has been a corporate sales 
manager at Turning Stone for three years. 
During the pandemic, her mantra has been, 
“Meetings and 
Events have to 
come back at some 
point, and I want to 
be the first one they 
think of when it 
does.” She has taken 
one of the most 
trying times and 
turned it into one 
of hopefulness and camaraderie. Chelsey has 
been our sales traveler since she started with 
us — attending national conferences and re-
verse trade shows. With travel halted, Chelsey 
quickly pivoted and became the department 
avatar. Without hesitation, she learned to rep-
resent Turning Stone at virtual trade shows 
and speed-meeting sessions. She continues 
to maintain great relationships with all her cli-
ents, empathizing with their ongoing strug-
gles and lends an ear to them for support. 
She could be successful anywhere, but she 
chooses to be with us, and we are extremely 
grateful she is part of our team.

DIGITAL HYVE

Sarah Mastrangelo was Digital Hyve’s 
fourth employee as the company’s direc-
tor of HR and has had a hand in hiring 
every new 
member of the 
team since then. 
Today, with more 
than 54 employ-
ees, Sarah leads 
Digital Hyve as 
its VP of oper-
ations and has 
made an amaz-
ing impact on the company’s culture and 
growth over the last four years. Digital 
Hyve would not be where it is today with-
out Sarah’s wisdom, guidance, and grit. 

MARRIOTT SYRACUSE DOWNTOWN

Melissa Oliver demonstrates an extraordinary 
commitment to the Marriott and performs 
her job at an exemplary level. Melissa has 
been the driving 
force behind 
the significant 
achievement for the 
sales team at the 
Marriott Syracuse 
Downtown. In 2019, 
right before COVID 
hit, Melissa and 
her team won the 
coveted “Best Revenue Generation Strategy 
Award” from our hospitality company com-
peting against 100 other hotels. Pre-COVID, 
the Marriott was set to exceed all prior sales 
records with Melissa’s team leading the way. 
During the pandemic, Melissa was able to 
keep the team afloat with her drive and pas-
sion to never give up. She saved countless 
amounts of business, convincing clients to 
postpone and not cancel. Her ability to strat-
egize and generate revenue in the area is un-
matched. All in all, the Marriott team is proud 
to be colleagues with Melissa Oliver and she 
truly deserves this honor.

ACCESSCNY

Matt Seubert has led the AccessCNY devel-
opment team for more than eight years. 
Throughout this time, he has dedicated 
himself and his 
fundraising efforts 
toward improving 
the lives of people 
with disabilities. 
Matt and his team 
have been success-
ful, even through a 
pandemic, because 
they keep the 
mission of AccessCNY at the forefront. That 
includes not only learning about the people 
they serve and the staff who support them, 
but also sharing those stories with donors to 
highlight the impact of their gifts. In asking 
his colleagues to describe Matt, you will 
hear the words ethical, professional, com-
mitted, effective, compassionate, and some-
times even funny. Matt lives philanthropy in 
his life outside of work too — whether he’s 
supporting peers through AFPCNY, or vol-
unteering with local youth-sports programs 
or participating in charity marathons; every-
thing he does, he does with intention and 
passion. Congratulations Matt.

AMERICAN HEART ASSOCIATION

Trina Tardone rejoined the American 
Heart Association (AHA) in 2016. She 
started in 2004 as director of communi-
cations in Buffalo, 
just as the AHA 
first launched Go 
Red for Women 
to address 
heart disease in 
women. Now, 
Trina is bringing 
that legacy to her 
role as director 
of Syracuse Go Red for Women. She has 
built important committees of influen-
tial community leaders to raise more 
than $1 million, earning four national 
benchmarks, and bringing the Syracuse 
Circle of Red to 9th in the nation. Equally 
important, Trina embodies the life-saving 
message of Go Red for Women, bringing 
it to life throughout the community.

USHERWOOD OFFICE TECHNOLOGY

Congratulations to Denis TenEyck for 
receiving the award for CNY Sales and 
Marketing Excellence. We are honored 
Denis chose to 
be part of the 
Usherwood team 
in 2002. As a 
major account 
executive, he 
continues to 
impress us year 
after year, with 
his strong sense 
of leadership and unwavering drive. 
Denis has taken on great responsibility 
at Usherwood and represents some of 
our major clients in the Syracuse market. 
He has been a consistent member of 
Usherwood’s President’s Club and Million 
Dollar Club. We can’t wait to see what 
Denis accomplishes next and what his 
future holds.

2021 SALES & MARKETING EXCELLENCE AWARDS

RENÉE  
KELLER

CHELSEY
LAVERE

SARAH
MASTRANGELO

MELISSA 
OLIVER

MATT  
SEUBERT

TRINA
TARDONE

DENIS
TENEYCK

Editor’s note: The SME Award winners’ write-ups are provided by the organizations that employ them and nominated them for this honor.
cnybj.com

CongratulationsCongratulations
 to Laura 

Serway, 2021 
Crystal Ball 

Award Winner!

Congratulations to 
all of the 2021 

Sales & Marketing 
Recipients!
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would have shut down the organization for 
good. Over time, with a few fits and starts 
along the way, the organization rose from 
floundering to soaring as a current world 
leader in the industry.

I acknowledge that uncomfortable in-
clusion is an approach that can be messy 
and difficult, but I believe that involving 
the entire organization in strategy and 
problem solving can reinforce synergy, 
cooperation, and unity while cultivating 
better ideas and innovation. And that’s 
true whether uncomfortable inclusion is 
put into action at a failing company, or 
simply activated at a place where leaders 
believe their teams and organization could 
be performing better.

It is critical to include everyone because 
ultimately the frontline staff knows best 
what their environment is going to look 
like tomorrow and likely a few years down 

the line, and they are best positioned to be 
innovators. Why wouldn’t we have them 
as part of the planning process?

Some of the traits needed to embrace 
this inclusion approach include:         

• Transparent. This one may be 
especially important because Gallup re-
ports that millennials especially say they 
want leaders who are open and trans-
parent. Uncomfortable inclusion means 
being transparent to the point of dis-
comfort If it is not uncomfortable, you 
are not being inclusive enough. When 
you’re transparent with team members 
and include them in decision-making, 
you create a network of stakeholders 
who participate even in small decisions. 
When it comes time to make more im-
pactful decisions, a leader can tap into 
that banked brain trust to make the 
best decision possible based on feedback 

from a proven set of deciders. 
• Accountable. People within an orga-

nization need to be accountable for their 
actions and to each other. I talk about how 
we’re serious about our values, and we 
hold people accountable. It isn’t enough to 
be technically competent. Each member 
of our organization, regardless of title, 
role, or results, must adhere to our values. 
We maintain our commitment to quality 
and excellence, and we are supremely, 
publicly accountable when we fail.        

• Committed. Adopting a more in-
clusive approach requires commitment, 
possibly a commitment to changing the 
organization’s very culture. But the goal 
may be more attainable than it first seems. 
Achieving success in a seemingly hope-
less situation requires hard work and 
a committed mindset, but it does not 
require the reinvention of the wheel. It 

does not even require luck. All it requires 
is willingness and a mind open to learning 
and implementing actions that can facili-
tate transformative success. 

Make no mistake, doing this is messy 
and hard. It might seem unnecessarily 
difficult, complicated, and yes, uncom-
fortable. But keep chipping away and re-
member this: Success is achievable, even 
from the bleakest and most dysfunctional 
starting points.          n

 
Joe Ferreira (www.joeferreira.com), author 
of “Uncomfortable Inclusion: How to Build 
a Culture of High Performance in Life 
and Work,” is CEO and president of the 
Nevada Donor Network. Ferreira speaks 
and consults worldwide about establishing 
and improving organ donation and trans-
plantation systems he’s helped pioneer in the 
United States. 

VOICES:   Success is achievable, even from the bleakest and most dysfunctional starting points                Continued from page 7

A ny number of factors can cause
 businesses to struggle. A lack of
 working capital. Poor planning. 

Ineffective manage-
ment. 

But one factor that 
always affects busi-
ness performance is 
employee engagement 
and the degree to 
which employees feel 
valued by their com-
pany.

Your company’s 
profitability depends 
on its people — and 

you want your team to be composed of 
the brightest and the best. In this labor 
market, to recruit and retain the best 
people you must first make your company 
a desirable and compelling place to work.

That means offering attractive wage 
and benefit packages, along with a healthy 
workplace culture that keeps employees 
engaged and productive.

Instead of seeing employees as an ex-
pense, businesses need to view them as 
assets that help improve the bottom line.

In my work, I have learned that there 
are four pillars of profitability that are 
critical to business success, and all four 
in some way impact employees. Those 
pillars are:

• Payroll. Employees expect the cor-
rect amount of money to arrive in their 
bank accounts on time and they want their 
information easily accessible online. That 
sounds basic, but businesses sometimes 
fail to make payroll, or they commit er-
rors when deducting for things like taxes 
and benefits withholdings. Employees’ pay-
checks are what enables them to meet life’s 
responsibilities, so payroll errors and omis-
sions are not things that can be tolerated.

• Employee benefits. If businesses 
don’t offer such benefits as health insur-
ance or a retirement plan, the better em-
ployees will look elsewhere. But smaller 
businesses usually are at a disadvantage 
when compared to larger competitors. 
For example, in 2018, about 85 percent 
of employees at businesses with 100 or 
more employees were offered a retire-
ment plan. In contrast, just 53 percent of 
workers at businesses with fewer than 100 
employees had such plans, according to a 

U.S. Department of Labor report. The re-
port said cost and regulatory complexities 
are factors discouraging small businesses 
from offering retirement plans.

• Risk management. Many small 
businesses have a certain level of risk 
baked into their business models. They 
may rely on heavy equipment, vehicles, 
machinery, or other factors that can poten-
tially threaten the safety of the workplace. 
The question is: How effective is your 
risk management program? Often small 
businesses that have a clear exposure to 
employee injuries do not have any formal-
ized risk management program in place. 
It’s important to prioritize and clearly com-
municate this risk-management program 
so employees know the company views 
their safety as paramount.

• HR compliance. A myriad of em-
ployment laws and regulations have been 
passed through the years and businesses 
need to make sure they are in compliance. 
The workplace is a melting pot of liability 
for employers. Are your hiring practices 
lawful? What about your compensation 
plan: is it discriminatory? What about 
terminations: do you have all the bases 

covered? How do you determine when 
an employee deserves a promotion or a 
raise? It’s important to have an updated 
employee handbook that addresses all 
these issues along with current job de-
scriptions that are compliant. This makes 
things clearer, for both management and 
employees, who like to know where they 
stand.

To truly drive employee performance, 
you also need to drive employee engage-
ment — the emotional commitment that 
each individual team member has to their 
organization and its goals. Healthy em-
ployee engagement means people truly 
care about their work and their company. 
It’s up to owners and managers to cre-
ate an environment where everyone is 
allowed and encouraged to consistently 
produce their best work.         n

Bill Lyons, the ForbesBooks author 
of “We Are HR: The Business Owner’s 
Definitive Guide to Professional Employer 
Organizations,” is the CEO of Lyons HR 
(www.lyonshr.com), one of the largest pri-
vately held professional-employer organiza-
tions in the country. 

The Path to Business Success? Treat Employees as Assets, Not Expenses

BILL 
LYONS 

Viewpoint

M any entrepreneurs discover that
 building a business brings 
 difficult challenges, which in 

turn require resilience to overcome. 
 But simply having the capacity to 

recover and keep going doesn’t always 
lead to better results. 
Resilience in the con-
text of long-term 
business success also 
means learning from 
past difficulties and, 
as a result, changing 
direction to the right 
path. 

 “Pivot” has become 
the preferred word 
among business own-
ers while trying to sur-

vive the COVID-19 pandemic. For many 
companies now, it’s pivot-or-die. 

 Resilience and the ability to pivot go 
hand-in-hand. Resilience is the key ingre-
dient of success and the thing that will 
never let you down. And it is also about 

looking at different paths and taking one, 
acknowledging you were wrong, learning 
how to fix it, and doing so.

 Here are five tips to help entrepreneurs 
be resilient and pivot in these challenging 
times:

• Hope for the upside, but plan for 
the downside. In business, it’s easy to 
let a vision of great things ahead trick you 
into ignoring the real possibility of failure. 
Every entrepreneur does it. Every great 
business has more than one plan. COVID 
has weeded out those businesses that 
never planned for the downside.

• Let go when your gut tells you to. 
Today’s business world moves too fast and 
leaves too many behind for a struggling 
entrepreneur to stay stuck in their ineffec-
tive ways for long. You have to trust your 
instincts and learn when to step away, 
and to find another path. Rather than beat 
your head against a stone wall, find a way 
around, over, or under that wall, and con-
tinue on the new path of your choosing.

• Dive in the deep end — even if 

you’re not fully ready. I have met many 
people in business and in life who trust the 
philosophy that your next move should 
be the one for which you’re already pre-
pared. I disagree. Pursue your next path 
regardless of your level of preparation. 
Be decisive. Be confident in the fact that 
if you’re smart and focused, you’ll learn 
faster when you’re in over your head or 
out of your depth.

• Learn the powers of contingen-
cy management. Entrepreneurs some-
times get overwhelmed by adversity 
because they are too controlling by nature. 
Empowering people as a regular prac-
tice and overseeing a collaborative work 
culture leads to calm and problem-solv-
ing when difficulties surface. Manage the 
situation, but don’t rule it. Care for your 
people, but don’t set them up for failure by 
micromanaging them. Hold them account-
able but don’t be a dictator. Being resilient 
as a company and pivoting the right way 
can only happen if there is mutual trust 
and a comfort level between the business 

owner and his workforce.
• See every closing door as a new 

one opening. When things aren’t work-
ing as they once did, entrepreneurs need 
a mindset that embraces a challenge and 
is excited by finding a new way to make 
things better. I have found that the most 
important lessons in life are the ones you 
don’t see coming, and they bring opportu-
nities you hadn’t considered. When a new 
opportunity presents itself as a better way, 
take the risk.

 Resilience doesn’t just get back up. 
Resilience finds a way.         n

James Webb (www.jamesharoldwebb.com) 
is the author of “Redneck Resilience: A 
Country Boy’s Journey To Prosperity.” His 
career in radiology saw him rise from a 
technologist to becoming a leader in the 
industry as the entrepreneur of several com-
panies. After over 40 years in the medical 
field, Webb focused on the fitness sector, 
owning and overseeing the management of 
33 Orangetheory Fitness franchises

5 Tips to Make Entrepreneurs Resilient When Challenges Threaten their Business

JAMES 
WEBB 

Viewpoint
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OPINION

May’s drop in 
unemployment makes 
clear the economic 
emergency is over. 

A s states continue to reopen their
 economies, it is having the 
 obvious anticipated impact of low-

ering the unemploy-
ment rate. [The U.S. 
Department of Labor’s 
May report showed a 
drop in unemployment 
from 6.1 percent to 5.8 
percent.] The number of 
people on temporary lay-
off declined by 291,000 
people in May, account-
ing for about 60 percent 
of the drop in the number 
of people unemployed.

However, the fact that more than a 

million additional people remain on tem-
porary layoff status when compared to 
February 2020 — prior to the pandemic 
— continues to prove that big, blue-state 
governors’ economic-shutdown policies 
have been a disaster for American work-
ers. The 10 states with the highest unem-
ployment rates are all run by Democrat 
governors. 

We can anticipate that positive employ-
ment numbers will keep growing through 
the summer as blue states continue to open 
up. Another positive impact this summer 
will be the decision by almost half of the 
states to drop the federal-government-ex-
tended unemployment benefit which has 
discouraged workers in these recovered 
states from coming off the sidelines and 
taking a job. Next month’s unemployment 
report should reflect this important policy 
shift by increasing labor participation.

It is clear that the economic emergency is 
over. Congress should take immediate steps 
to end economic measures that no longer 
make sense. The job-market challenges 

that remain are largely due to the actions 
of state governments governing by fear 
rather than science. These challenges no 
longer require a one-size-fits-all, federal-gov-
ernment response. It is time to end national 
economic-emergency measures.         n

Rick Manning is president of Americans for 
Limited Government (ALG). The organiza-
tion says it is a “non-partisan, nationwide 
network committed to advancing free-market 
reforms, private property rights, and core 
American liberties.” This op-ed is drawn from 
a news release the ALG issued on June 4.

Time to end national 
economic-emergency measures

RICK 
MANNING 

Opinion

The Central New York
BUSINESS JOURNAL

W e don’t often think that how
 the United States conducts 
 itself at home has much im-

pact on how we face the 
world, but it does. You’d 
be amazed at how close-
ly people in countries 
all over the globe follow 
events here and count 
on the U.S. to lead the 
way. When it’s messy at 
home, it’s hard to sus-
tain the strength and 
readiness to turn our 
attention outward.

 Doing so is espe-
cially important right now because what 
we’ve come to term “the international 
order” is under stress. It’s not collapsing 
by any means, but U.S. leadership faces 
challenges and if we’re divided and unset-
tled at home, it will be much more difficult 
to respond appropriately.

 What is the international order? It’s 
essentially the set of structures and val-
ues that evolved during the 20th century 
to resolve disputes, promote commerce 
and free trade, undergird economic de-
velopment and investment, further con-
tacts and exchanges between nations and 
their citizens, and protect human rights. 
It’s based on mutually negotiated rules 
and initiatives that, in a well-functioning 
world, are promoted by institutions such 
as the United Nations, the International 
Monetary Fund and World Bank, the 
World Trade Organization, the World 
Health Organization, and others.

 These days, though, it’s fair to say that 
there’s no aspect of the order we once 
took for granted that isn’t at least facing 
questions. This is in part because now, 
both China and Russia are asserting their 

interests and, often, working actively to 
undermine ours. At the same time, the U.S. 
role is less prominent than it once was. 
Our allies, especially after the four years of 
the Trump administration, are uncertain of 
our commitment to global leadership given 
that we questioned longtime alliances, with-
drew from institutions, pulled out of inter-
national accords, and in general pulled back 
from the web of alliances and agreements 
that we had helped shape in earlier years. 
Understandably, our friends and allies won-
der how much they can count on us, and 
our adversaries are eager to test us.

 At the same time, forces beyond the 
control of any government are reshaping 
the global picture. Nationalism is stron-
ger, conflicts between countries seem to 
be ratcheting up, and many societies are 
struggling with growing diversity, declin-
ing tolerance, and a turn toward author-
itarianism. On the whole, international 
power is less concentrated and more wide-
ly distributed, which presents challenges 
to global institutions and makes it more 
difficult to pursue much-needed reforms 
within them.

In this situation, it’s crucial that democ-
racies such as the U.S., Europe, Japan, 
and Canada recognize the importance of 
the role they play in sustaining and revi-
talizing the international order. It’s by no 
means a given that it can endure, but the 
democracies have an advantage: for many 
people around the world, the more au-
thoritarian alternatives are not especially 
appealing.

 Even so, the work of strengthening 
the world order will require a concerted 
effort that blends both cooperation and 
firmness. We must strengthen our alli-
ances of course, as well as shore up and 
broaden arms-control efforts. Countering 

authoritarianism in all its facets will be 
an ongoing challenge. And we need con-
stantly to gauge how best to be a benign 
world power, helping to resolve conflicts 
and slow to use force — not ruling it out, 
but relying on it wisely and only when 
necessary.

 Finally, as I suggested at the beginning, 
our strength on all these fronts will come 
from making sure that we are strong at 
home: that our economy is robust, our 
finances and debt are manageable, our 
elections are fair and well run, our infra-
structure is revitalized, we invest in the 
future of our businesses through research 
and development, and we invest in the 
future of the American people by focusing 
attention on education and skills develop-
ment. If we can do all that, then we will 
have earned the right to lead the world in 
navigating the challenges facing the inter-
national order.         n

Lee Hamilton, 90, is a senior advisor for 
the Indiana University (IU) Center on 
Representative Government, distinguished 
scholar at IU Hamilton Lugar School of 
Global and International Studies, and pro-
fessor of practice at the IU O’Neill School 
of Public and Environmental Affairs. 
Hamilton, a Democrat, was a member of 
the U.S. House of Representatives for 34 
years (1965-1999), representing a district 
in south central Indiana.

Can the U.S. Sustain the 
International Order?

LEE 
HAMILTON 

Opinion
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role is less prominent than it 
once was.”
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JUNE 15

 CNY ATD Orientation virtual event from
1-2 p.m. Learn about CNY ATD, which is the 
local affiliate chapter of Association for Talent 
Development (ATD), and its activities. No 
charge to attend. For more information, call 
(315) 546-2783 or email: info@cnyatd.org.
Register at https://cnyatd.org/orientation

JUNE 16

 Thrive 2021: Women’s Conference & 
Expo from 8:30 a.m.-4 p.m. at DoubleTree 
by Hilton Binghamton & virtual. Launched 
by the Greater Binghamton Chamber 
of Commerce, this new event seeks 
to support women’s personal and 
professional development, as they have 
been heavily impacted by COVID-19. The 
day features a breakfast and ice-breaker 
sessions on personal and professional 
growth, keynote lunch, and an expo of 
women’s products and services. Cost for 
in-person attendees is $75, while virtual 
attendees pay $40. View conference 
details including the full-event schedule, 
speakers, and session descriptions at 
https://greaterbinghamtonchamber.com/

thrive-womens-conference

 Workshop for Round 11 of NYS
Consolidated Funding Applications (CFA) 
from 9-11 a.m., at the Best Western (Lake 
Ontario Event and Conference Center), 
26 E. First St, Oswego. Parking is free 
and available in the lot across from the 
conference center. Dan Kolinski, deputy 
director at Empire State Development 
(ESD) in Central New York, will provide 
an overview of the funding opportunities 
available in this year’s CFA competition. 
He will specifically mention changes to 
the ESD grant program that will make 
the funds more accessible to regional 
projects. Also, attendees will learn 
about new programs in the Business 
Pandemic Recovery Initiative. Following 
the presentation, Kolinski will provide time 
to answer questions from the attendees. 
Attendees must RSVP to attend, as seating 
is limited due to social distancing. RSVP to 
ooc@oswegocounty.org or (315) 343-1545 
by June 14 at 5 p.m.

JUNE 21

 GOFCC Golf Social, presented by

Novelis from 10 a.m.-5 p.m. at Oswego
Country Club. The Greater Oswego-
Fulton Chamber of Commerce (GOFCC) 
continues its annual Golf Social. The 
four-person captain and crew tournament 
brings together business and community 
members for a relaxing day of golf and 
fun. Registration begins at 9:15 a.m. 
with grab-and-go breakfast available. A 
shotgun start at 10 a.m. follows, with lunch 
provided at the turn. After the 18-hole 
round, there will be a grab-and-go or dine-
in dinner available while prizes and awards 
are announced. GOFCC and CenterState 
CEO member cost is $140 person, or $550 
per foursome; non-member cost is $165 
person, or $650 per foursome. For more 
information or to register, visit: https://
www.centerstateceo.com/news-events/
gofcc-golf-social-presented-by-novelis-0

JUNE 22

 Learn@Lunch virtual event from 12-
12:45 p.m. CNY ATD holds an informal 
conversation around current and emerging 
talent-development topics. The topic 
is “Reskilling & Upskilling.” Free virtual 
activity. For more information, call (315) 

546-2783 or email: info@cnyatd.org. 
Register at https://cnyatd.org/learn_lunch

JUNE 23

 CNY BEST Information Session 
from 12-1 p.m. CNY ATD will hold an 
informational session regarding the 
CNY BEST Talent Development Program, 
recognizing excellence in talent 
development and the awards-application 
process. Free virtual activity. For more 
information, call (315) 546-2783 or email: 
info@cnyatd.org. Register at: https://
cnyatd.org/cny_best_information_sessions

JUNE 24

 Downtown Committee Virtual Annual 
Meeting from 12-1:15 p.m. The annual 
meeting of the Downtown Committee 
of Syracuse, Inc. is an opportunity 
to highlight the people, projects, 
and places that have contributed to 
downtown Syracuse’s growth, diversity, 
and overall vibrancy over the 2020-
2021 fiscal year. Highlights of the annual 
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N ew York dairy farms
produced nearly 1.29 billion
pounds of milk in April, up

1.5 percent from almost 1.27 bil-
lion pounds in the year-ago month,
the USDA’s National Agricultural

Statistics Service (NASS) re-
cently reported.

Production per cow in the
state averaged 2,055 pounds
in April, up 1.7 percent from
2,020 pounds a year earlier.

The number of milk
cows on farms in New York
state totaled 626,000 head

in April, down slightly from 627,000
head in April 2019, NASS reported.

On the milk-price side, New York
farmers in March were paid an aver-
age of $18.50 per hundredweight,

down 60 cents from February,
but up 20 cents from March

2019.
In neighboring

Pennsylvania, dairy
farms produced 883
million pounds of milk
in April, up 1.6 percent
from 869 million pounds
a year prior, according
to the USDA. 
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MARCH 10

 Sexual Harassment training program
from 8:30-10 a.m. at the Tech Garden, 235
Harrison St., Syracuse. Taught by Pinnacle
Human Resources, LLC, this program meets
and exceeds all mandated content and training
requirements found in Section 201-g of NYS
Labor Law. The program is designed to train all
employees during the first hour, with a special
supervisory session at the end. For more infor-
mation, visit: https://www.centerstateceo.com/
news-events/creating-positive-workplace

MARCH 11

 Sandler Training: How to Better Manage
Time During the Business Day from 8:30-10
a.m. at Cayuga Community College (Fulton
Campus), 11 River Glen Dr., Fulton. Registration
and networking starts at 8 a.m. Learn some
Sandler strategies and tactics that will help you
develop a time-management plan that will
have you controlling your tasks and activities,
and more importantly help you generate new
business and manage your existing business
in 2020. For more information, visit: https://
www.centerstateceo.com/news-events/sandler-
training-how-better-manage-time-during-
business-day

MARCH 19

 Founders Fireside Chat featuring
SparkChange from 5 p.m.-6:30 p.m. at the
Tech Garden at 235 Harrison St., Syracuse. Join
the Tech Garden for its recurring fireside chat
series where it interviews the stars of its startup
ecosystem and learn from their successes,
road bumps, and experience of building and
scaling their businesses here in Central New
York, as well as the company’s impact on the
community at-large. SparkCharge is a portable,
ultrafast, and modular electric car charger that
allows electric-vehicle owners the convenience
and peace of mind to charge their car any-
time, anywhere. The company was founded in
2014 by Joshua Aviv while attending Syracuse
University. For more information on the event
or to register, visit: https://www.centerstateceo.
com/news-events/tech-garden-founders-fire-
side-chat-ft-sparkcharge

MARCH 20

Women in Business Roundtable from
3-4:30 p.m. at the Tompkins County Chamber of
Commerce, BorgWarner Conference Room, 904
East Shore Drive in Ithaca. For more informa-
tion, visit: https://business.tompkinschamber.
org/events/details/women-in-business-round-
table-190679

MARCH 22

 TEDxBinghamtonUniversity Unearthed
from 1-4 p.m. at the Anderson Center,
Osterhout Concert Theater on the Binghamton
University campus in Vestal. Hear TED Talks
from Bill Groner, founder and CEO of SSAM
Alternative Dispute Resolution; Russell Korus,
co-founder and CEO of EZ365; and more.
Events also offers interactive showcases featur-
ing 3D printing, as well as virtual reality and

physics demonstrations prior to the event and
during intermission. Tickets are $10 in advance
and $15 at the door. For more information, visit:
https://www.binghamton.edu/events/tedx/

MARCH 23

 CNY ATD Program: Effective
Communications from 8-10:30 a.m. at
OneGroup Center, 706 N. Clinton St., Syracuse.
The program covers the essential communica-
tion tools and strategies for a 21st century
workforce. The facilitator is Michael Sgro,
Michael Sgro Leadership Consulting. Cost is
$25 for CNY ATD members and $40 for non-
members. Register at cnyatd.org. For more
information, contact (315) 546-2783 or email:
info@cnyatd.org

MARCH 24

 So You Want to Start a Podcast panel
discussion from 12-1:30 p.m. at the Tech
Garden in Syracuse. Bring your lunch and
join SyracuseFirst and CenterState CEO for a
podcast panel to learn best practices, produc-
tion details, marketing needs, real experience
and more from industry experts. For more
information and to register, visit: https://www.
centerstateceo.com/news-events/so-you-want-
start-podcast-learn-how-design-develop-pro-
duce-and-more

MARCH 25

 2020 Nonprofit Awards from 11 a.m.-1:30
p.m. at the Holiday Inn, Liverpool. Nonprofit
organizations do not get recognized enough
for their own programs, leaders, and volunteers
who make our community stronger. This event
is meant to highlight the achievements of the
honorees in each category, provide education
in relation to nonprofits, networking, and the
opportunity to learn more about what is hap-
pening in the nonprofit community of Central
New York. For more information, visit: https://
www.cnybj.com/2020-nonprofit-awards/

MARCH 26

 Tompkins Chamber Annual Dinner &
Awards at Emerson Suites/Ithaca College, 953
Danby Road, Ithaca. Registration & cocktail
hour from 5:30-6:30 p.m. Dinner & program
start at 6:45 p.m. sharp. The Annual Dinner
showcases the successes and achievements
of the Tompkins Chamber and its members,
reviews the Annual Report, as well as previews
goals and initiatives for the coming year. Cost
to attend is $80 per person. For more informa-
tion, visit: https://business.tompkinschamber.
org/events/details/2020-annual-chamber-
dinner-awards-190644

MedTech MeetUp at Syracuse University
from 1-5 p.m. at Syracuse Center of Excellence,
727 E. Washington St., Syracuse. This event will
discuss diversity in the STEM fields. For more
information and to register, visit: https://www.
eventbrite.com/e/medtech-meetup-at-syra-
cuse-university-tickets-87718190469

 Advanced NYS Leave Law Compliance
Breakfast Briefing from 8-10 a.m. at the

DoubleTree by Hilton in Binghamton.
Registration and continental breakfast at 8 a.m.;
program runs from 8:30-10 a.m. This program
is designed for the human-resource profes-
sional or in-house counsel who is responsible
for managing compliance with leave laws and/
or structuring policies and practices that meet
the employer’s need. Registration fees are $40
for Bond clients and $50 for other invitees. For
more information, visit: https://www.bsk.com/
events/spring-2020nbspbreakfast-briefing-
upstate---advanced-nys-leave-law-compliance-
briefing

MARCH 27

 2020 CNY Business Journal Book of Lists
Happy Hour from 4-6 p.m. at the Scholar Hotel
in Syracuse. Get your free copy of the Book of
Lists before anyone else ($57 value), network
with your peers in the CNY region, enjoy
passed hors d’oeuvres and complimentary
beverages, and check out the newly renovated
Scholar Hotel. Tickets are $25 each. For more
information and to register, visit: https://www.
cnybj.com/2020-book-of-lists-happy-hour/

APRIL 7

 Advanced NYS Leave Law Compliance
Breakfast Briefing - Ithaca from 8-10 a.m.
at the Clarion Inn in Ithaca. Registration and
continental breakfast at 8 a.m.; program runs
from 8:30-10 a.m. This program is designed for
the human-resource professional or in-house
counsel who is responsible for managing
compliance with leave laws and/or structuring
policies and practices that meet the employer’s
need. Registration fees are $40 for Bond clients
and $50 for other invitees. For more infor-
mation, visit: https://www.bsk.com/events/
spring-2020nbspbreakfast-briefing-upstate-
--advanced-nys-leave-law-compliance-briefing

APRIL 21

Advanced NYS Leave Law Compliance
Breakfast Briefing - Syracuse from 8-10 a.m.
at the DoubleTree by Hilton, near Carrier Circle.
Registration and continental breakfast at 8 a.m.;
program runs from 8:30-10 a.m. This program is
designed for the human-resource professional
or in-house counsel who is responsible for
managing compliance with leave laws and/or
structuring policies and practices that meet the
employer’s need. Registration fees are $40 for
Bond clients and $50 for other invitees. For more
information, visit: https://www.bsk.com/events/
spring-2020nbspbreakfast-briefing-upstate---ad-
vanced-nys-leave-law-compliance-briefing

APRIL 22

 2020 GENIUS NY Finals Night from 5-8
p.m. at the Marriott Syracuse Downtown, 100
E. Onondaga St., Syracuse. Five drone startup
companies will pitch their technologies to a
panel of judges before a live audience, as they
compete for a total of $3 million in cash prizes,
including a $1 million grand prize and four
$500,000 awards. The five GENIUS NY finalists
are developing technologies in the unmanned
aircraft systems (or UAS) space. Judges will
score the companies based on factors such as

technology success, company growth potential,
and future job creation. For more information,
visit: https://www.centerstateceo.com/news-
events/genius-ny-finals-night-0

APRIL 29

 2020 CenterState CEO Annual Meeting
from 12-1:30 p.m. at the Oncenter, 800 S. State
St., Syracuse. The annual meeting is the largest
gathering of business and community leaders
in the region. The event celebrates CenterState
CEO’s 10-year anniversary and looks toward
the region’s future growth. Cost is $80/person
for CenterState CEO members and $90/person
for non-members. For more information, visit
https://www.centerstateceo.com/news-events/
centerstate-ceo-annual-meeting-celebrating-
10-years or email: lmetot@centerstateceo.com

APRIL 30

 2020 Mohawk Valley Legacy Awards from
5:30 - 8:30 p.m. at the Stanley Theater in Utica.
This is a formal awards event celebrating families
and businesses who have created a legacy in
the community through their time, talent, and
resources and have made a tremendous impact
in the Mohawk Valley. For more information and
to purchase tickets, visit: https://www.cnybj.
com/2020-mohawk-valley-legacy-awards/

 Advanced NYS Leave Law Compliance
Breakfast Briefing - Utica from 8-10 a.m. at
the DoubleTree by Hilton. Registration and
continental breakfast at 8 a.m.; program runs
from 8:30-10 a.m. This program is designed for
the human-resources professional or in-house
counsel who is responsible for managing
compliance with leave laws and/or structuring
policies and practices that meet the employer’s
need. Registration fees are $40 for Bond clients
and $50 for other invitees. For more infor-
mation, visit: https://www.bsk.com/events/
spring-2020nbspbreakfast-briefing-upstate-
--advanced-nys-leave-law-compliance-briefing

MAY 28

 Free Industry 4.0 Education Live Event
from 8:30 a.m.-3p.m. at New Horizons at
Logical Operations Syracuse at 445 Electronics
Parkway, Suite 206, Liverpool. Understand what
your organization needs to do to build a digital-
ready workforce. Investing in the latest smart
technology will only benefit your organization
if you have the workforce prepared to deal with
the volume of data being collected. Join New
Horizons Syracuse and Technical Instructor,
Stacey McBrine for this Industry 4.0 Live event
that will focus on: internet of things (IoT), artifi-
cial intelligence (AI), and ITIL (information tech-
nology infrastructure library) awareness. For
more information, visit: https://www.tdo.org/
event/free-industry-4-0-education-live-event/

ONGOING EVENTS

 Every Tuesday, Cayuga Toastmasters Club
from 6-7 p.m., at Cornell University, Ithaca,
Rhodes Hall, Hoy Road, 6th Floor Conference
Room #655. Free parking is available on first
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BUSINESS CALENDAR
Editor’s note: This calendar 
contains a limited number of 
events, all of them virtual, due 
to the coronavirus pandemic 
that has led to the widespread 
cancelation or postponement of 
in-person events for the com-
ing weeks. We encourage you 
to send us your virtual-event 
listings as well any future in-
person event announcements 
you may have, including known 
new events and rescheduled 
events with firm dates. Email us 
at movers@cnybj.com

JUNE 4

 Understanding NYS
Requirements for MBE, WBE, and
SDVOB businesses videoconfer-
ence at 8:30 a.m. This is part of
the Greater Utica Chamber of
Commerce Small Business Series.
It will feature a 45-minute discus-
sion and 45-minute live Q&A with
panelists, who include Ryan Smith
of Empire State Development,
Denise Flihan of Daughter for Hire,
and Sonia Martinez of SCORE &
Latino Association. An optional
contribution of $10 is welcome
and will help the chamber con-
tinue offering no-cost/low-cost
training opportunities. For more
information or to register, visit:
https://greateruticachamber.org/
small-business-series

JUNE 5

 Bi-Weekly Community Update
from Leadership Alliance
COVID-19 Response, Recovery
& Resiliency Task Force &
Workgroups Zoom conference
from 12-1 p.m. The task force is a
collaboration of industry, govern-
ment, economic development,
and nonprofit organizations
established to address the im-
mediate, short-term, and long-
term needs of businesses and
nonprofit organizations operating
in Broome County. No cost to at-
tend. For more information, visit:
https://business.greaterbing-
hamtonchamber.com/events/
details/bi-weekly-community-
update-from-leadership-alliance-
covid-19-response-recovery-resil-
iency-task-force-and-workgroups-
7521?calendarMonth=2020-06-01

 Women in Business
Roundtable — Virtual Happy

Hour event from 3-4:30 p.m.
Attendees will get together in
their virtual offices and homes
to commiserate and support one
another through all that they’re
trying to manage right now.
They will chat about balancing
work, family, community, and
home needs during this unprec-
edented national emergency. No
charge to attend, but attendees
are asked to consider a dona-
tion to the Tompkins County
Chamber of Commerce Member
Support Fund at: https://www.
givegab.com/campaigns/cham-
ber-member-support-fund. For
more information on this event,
visit: https://business.tompkin-
schamber.org/events/details/
women-in-business-roundtable-
virtual-happy-hour-190983

JUNE 12

 Eggs & Issues - Building
Broome: What it takes to turn
an idea into reality in Broome
County virtual Zoom event from
9-10 a.m. Learn more about how
major development happens in
Broome County. This program will
showcase a few developers in the
area and their work to make the
community a better place. For
more information, visit: https://
business.greaterbinghamton-
chamber.com/events/details/
eggs-issues-building-broome-
what-it-takes-to-turn-an-idea-
into-reality-in-broome-county-
7569?calendarMonth=2020-06-01

JUNE 16

 Greater Binghamton Chamber
Webinar Series: Financial
Survival Strategies from 2-3
p.m. This unprecedented pan-
demic has taken a financial
toll on individual consumers
who are struggling to get by
as money becomes scarce and
hourly jobs are cut back. Pat
Roma of Visions Federal Credit
Union will present the credit
union’s best advice on manag-
ing money, stress, planning for
disaster, and getting through job
loss to help finances heal after
COVID-19. No charge to attend
this Zoom Webinar. For more in-
formation, visit: https://business.
greaterbinghamtonchamber.
com/events/details/webinar-se-
ries-financial-survival-strategies-

7571?calendarMonth=2020-06-01

JUNE 17

 Intellectual Property
Overview from the SU
Innovation Law Center online
workshop from 11 a.m.-12 p.m.,
presented by the Tech Garden.
The Innovation Law Center at
Syracuse University will discuss
patents, trade secrets, copy-
rights, and trademarks. The
presentation includes the require-
ments for protection, information
on when infringement arises, and
more. No cost. Attendees must
register to receive information on
how to participate in the webinar.
For more information and to reg-
ister, visit: https://www.eventbrite.
com/e/intellectual-property-over-
view-from-the-su-innovation-law-
center-tickets-105244806048

JUNE 19

 Bi-Weekly Community Update
from Leadership Alliance
COVID-19 Response, Recovery
& Resiliency Task Force &
Workgroups Zoom conference
from 12-1 p.m. The task force is a
collaboration of industry, govern-
ment, economic development,
and nonprofit organizations
established to address the im-
mediate, short-term, and long-
term needs of businesses and
nonprofit organizations operating
in Broome County. No cost to
attend. For more information,
visit: https://business.greaterbing-
hamtonchamber.com/events/
details/bi-weekly-community-
update-from-leadership-alliance-
covid-19-response-recovery-resil-
iency-task-force-and-workgroups-
7522?calendarMonth=2020-06-01

JUNE 24

 Put Me In, Coach! interac-
tive virtual program by CNY ATD
from 8:30-10 a.m. The program
will focus on coaching individu-
als and teams to tap into the full
potential of organizations. It is fa-
cilitated by Emergent leadership
and team-development certified
executive coaches. The cost is
$25 for CNY ATD members and
$40 for non-members. Register
at cnyatd.org. For more informa-
tion, call (315) 546-2783, or email:
info@cnyatd.org.
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New York milk production
rises 1.5 percent in April
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BANKING

JAMES L. WATERS will be 
joining KeyCorp (NYSE: 
KEY) as general counsel 
and corporate secretary, 
effective July 6. He will 
lead Key’s Law Group and 
serve as the company’s se-
nior legal officer. Waters 
brings more than 20 years of experience 
in corporate law with a focus on finance. 
Prior to joining Key, he served as general 
counsel and corporate secretary at Cullen/
Frost Bankers, Inc. Previously, Waters 
was a partner at Haynes and Boone, LLP, 
where he spent 18 years as a corporate 
lawyer, representing banks and corpora-
tions. He graduated from Harvard Law 
and Columbia University and has been 
admitted to the bar in both New York and 
Texas. Cleveland, Ohio–based KeyCorp’s 
roots trace back 190 years to Albany. 
Its KeyBank unit is the No. 2 bank in 
the 16-county Central New York region, 
ranked by deposits.

EDUCATION

EVE DE ROSA, associate 
professor of human devel-
opment in the College of 
Human Ecology, has been 
elected dean of the faculty 
at Cornell University, ef-
fective on July 1. Her elec-
tion marked the first time 
Cornell’s faculty has selected a woman and 
person of color to the position. De Rosa 
will serve a three-year term and replace 
Charles Van Loan, who has served as 
faculty dean since 2016. The dean of fac-
ulty represents the interests of the faculty 
to Cornell’s trustees, administration, stu-
dents, employees, and alumni. The dean 
also ensures the faculty is fully informed 
about campus issues and the concerns 
of each university constituency. De Rosa 
was recruited to Cornell as a Rebecca Q. 
and James C. Morgan Sesquicentennial 
Fellow. She plans to focus on building men-
torship structures that will support faculty 
recruitment, retention, development and 
belonging. De Rosa also plans to shepherd 
the faculty’s current focus on anti-racism 
scholarship and activities. She brings to 
the role experience with bridging disci-
plines and colleges. As Dean’s Fellow for 
Racial and Social Justice in the College 
of Human Ecology, De Rosa created an 

initiative, Pathways to Social Justice, to 
hire a cohort of scholars to advance schol-
arship and sustained community engage-
ment that addresses social justice. As a 
comparative cognitive neuroscientist — a 
neuroscientist working in the social sci-
ences — De Rosa has an interdisciplinary 
focus. In her research, she takes two 
related approaches. One is cross-species, 
examining neurochemistry in the brains 
of rats and relating it to how attention 
and learning works, and fails, in humans. 
The other approach focuses on the lifes-
pan, examining developmental changes 
from young children to older age and the 
neurochemistry of age-related changes 
in cognition, and potential interventions 
for neurocognitive aging. In her work, 
she uses blood-flow mapping from fMRI 
to generate hypotheses of brain function 
that can then be more fully tested by alter-
ing brain chemistry in rats. Representing 
her holistic perspective, her most recent 
research in rats and humans hopes to 
generate digital biomarkers derived from 
the neurochemistry of the brain-heart con-
nection that predict and track dementia. 
De Rosa joined Cornell’s faculty in 2013 as 
associate professor. She was assistant and 
then associate professor of psychology at 
the University of Toronto from 2003-2013. 
At Vassar College, she acquired a liber-
al-arts perspective and earned a bachelor’s 
degree in biology-psychology in 1991. She 
then worked as a research assistant at 
Harvard University’s School of Medicine, 
where she further developed an interest in 
research. De Rosa trained in animal neuro-
science and earned a Ph.D. in experimen-
tal psychology from Harvard in 2000. She 
then trained in human neuroscience as a 
postdoctoral fellow Stanford University’s 
School of Medicine, from 2000-2003.

TIM DOWNS has been 
named VP for finance and 
administration and chief fi-
nancial officer (VPFA-CFO) 
at Ithaca College. He has 
served in leadership roles 
in operations and financial 
management at Princeton 
University for the past 14 
years. Currently the executive director for 
facilities finance and administrative services 
at Princeton, he will start his new position 
at Ithaca on Aug. 2. Downs joined Princeton 
in 2007 as manager of the Facilities Finance 
and Business Office and was promoted 
to his current position in 2012. In that 
role, he has been responsible for leading a 

37-member department providing budget, 
finance, business operations, procurement, 
information technology, and customer ser-
vice support. He manages all financial as-
pects of a $125 million operating budget, 
$50 million major-maintenance budget, and 
multi-billion-dollar capital projects budget. 
At Ithaca College, Downs will serve as 
an essential strategic partner to President 
Shirley M. Collado, working collaboratively 
with her, the board of trustees, and the 
senior leadership team, as well as with 
faculty, staff, and student leaders to assure 
a successful and stable financial future for 
the college. He will provide leadership and 
managerial oversight for 300 staff mem-
bers in the areas of business and finance, 
facilities, and auxiliary services, and have 
primary responsibility for the development 
and implementation of the college’s annual 
operating budget that will allow for financial 
alignment with the Ithaca Forever strategic 
plan. Among his other accomplishments 
at Princeton, Downs developed the univer-
sity’s $5.5 billion capital plan, overhauling 
an $80 million construction surcharge pro-
gram to close a $14 million deficit; reviewed 
and strengthened the stewardship pro-
gram for the university’s $7 billion physical 
plant; managed key municipal relationships 
leading to a revaluation of the university’s 
property tax payment; and partnered with 
developers and financers on such sustain-
ability projects as a 5.4MW solar field array 
and 12MW power purchase agreement. 
Downs’ private-sector experiences have in-
cluded serving as a group controller for 
Aramark Uniform Services and in a series 
of financial-management positions within 
key strategic business units at J.P. Morgan 
Chase & Co. He entered the education 
field as director of finance and then presi-
dent of the Sanford Brown Institute, one of 
82 campuses under the Career Education 
Corporation umbrella. Downs earned his 
undergraduate degree in accounting from 
Temple University and MBA, with a con-
centration in finance, from the University 
of Delaware.

HEALTH CARE

MICHAEL ATTILIO, M.D., 
was recently selected to 
serve as Rome Health’s 
vice president for physi-
cian practices, effective 
June 1. In addition to pro-
viding leadership for Rome 
Health’s primary care and 

specialty practices, Dr. Attilio will be work-
ing closely with the recruitment team to 
attract additional providers to serve the 
community. In July, he will also begin 
seeing patients at the Rome Health Delta 
Medical Center at 1819 Black River Blvd., 
for their primary care needs. Dr. Attilio is a 
board-certified family physician with more 
than 10 years of leadership experience. 
He has extensive experience in unifying 
multiple practices in the delivery of team-
based patient-centered care. Attilio earned 
his medical degree from Drexel University 
College of Medicine in Philadelphia and 
completed his residency in family medi-
cine at Tripler Army Medical Center. He 
served in Afghanistan as a battalion sur-
geon with the 1st Battalion 12th Infantry 
Regiment and was a medical officer at 
Fort Hood, Texas, before he moved to the 
Mohawk Valley.

NONPROFITS

JUSTIN RUDGICK has been 
appointed president of 
Christopher Community, 
Inc., effective June 7. 
He succeeds Douglas J. 
Reicher, who is retiring 
after 12 years leading the 
organization. Christopher 
Community is a not-for-profit develop-
ment and management company that pro-
vides affordable-housing opportunities 
across upstate New York. Rudgick brings 
15 years of nonprofit management and 
community and economic-development 
experience. His expertise is in leading 
and implementing strategic initiatives 
for projects and programs, and he has 
secured nearly $300 million through le-
veraging awarded external funding ob-
tained through local, state, and federal 
agencies. Rudgick was the principal of 
Influence CNY, LLC, a consulting busi-
ness that provided expertise to municipal-
ities, businesses and organizations with 
grants, strategies, and solutions, as well 
as serving as the development-finance 
director for the Child Advocacy Center 
of Oswego County. He holds a an MPA 
degree from the Syracuse University 
Maxwell School of Citizenship & Public 
Affairs. Christopher Community cur-
rently manages more than 3,000 units 
and over 100 buildings, and administers 
Onondaga County’s Rental Assistance 
Program, which serves more than 1,200 
households.                                              n

PEOPLE ON THE MOVE NEWS

Waters

meeting will include a presentation of 
the Downtown Awards of Excellence by 
Downtown Committee Board of Directors 
Chair, Anthony Fiorito, and Downtown 
Committee Executive Director Merike 
Treier. The Awards of Excellence — given 
in the categories of Urban Innovation, 
Perfect Partner, and Heart of Downtown 
— will recognize three individuals (or 
organizations) who have been actively 
involved in making good things happen 
throughout the community. Treier will also 
highlight the incredible growth happening 
in downtown Syracuse as part of the 
State of Downtown Report. For more 
information or to register, visit: https://
www.centerstateceo.com/news-events/

downtown-committee-present-virtual-
annual-meeting

JULY 1

n Inside the C-Suite (virtual event
series): Conversation on Habit #5:
Seek First to Understand Then to Be
Understood from 8-9 a.m. via Zoom.
Facilitated by Mary M. Surdey, this
7-part monthly series highlights Greater
Binghamton’s top executives and how
they are inspired by Stephen Covey’s “The
7 Habits of Highly Effective People” to
create success in their own personal and
professional lives. This session features
Joe Hashey, president and founder of

Synergy Athletics, and Jeff Lake, regional 
president of NBT Bank. Attendees will 
have the opportunity to attend the entire 
series or individual sessions. The cost is 
$25 per session for Greater Binghamton 
Chamber of Commerce members. 
Obtain more information, including how 
to register, through this link: https://bit.
ly/3v4cMQM

JULY 14

n Virtual Voyage Open Forum from
12-12:45 p.m. CNY ATD traverses the
world of virtual with ongoing informal
conversations providing a resource and
opportunity to learn, share, and discuss.
Topic is “Preparing for Hybrid.” Free virtual
event. For more information, call (315) 546-
2783 or email: info@cnyatd.org. Register
at: https://cnyatd.org/virtual_forum

BUSINESS CALENDAR: Continued from page 14

De Rosa

Downs

Attilio

Rudgick

TTM Technologies North 
America, LLC seeks RF/
Microwave Engineer I 
(two openings) in 
Syracuse, NY.  
Design and perform sim-
ulation of components/
circuits from specifi-
cation. MS in Electrical 
Eng. 
Apply: https://www.
ttmtech.com/careers/
careers.aspx

TTM Technologies North America, LLC
seeks RF/Microwave Engineer I
(two openings) in Syracuse, NY.
Design and perform simulation of
components/circuits from specification.
MS in Electrical Eng.
Apply: https://www.ttmtech.com/
careers/careers.aspx

http://www.ttmtech.com/careers/careers.aspx


16    I   
CNYBJ.COM

THE CENTRAL NEW YORK BUSINESS JOURNAL    I   JUNE 14, 2021

SMB-JUN21

BUSINESS.SPECTRUM.COM   |   855.854.8428
Chart based on info on competitors’ websites and through mystery chats, obtained on 5/19/21. Limited-time offer; subject to change. Qualified new business customers only. Must not have subscribed to applicable services w/ in the last 30 days & have no outstanding obligation to Charter. *$49.99 Internet offer is for 12 mos. when bundled w/ TV or Voice & 
incl. Spectrum Business Internet starting speeds. Speed based on download speed on wired connection. Wireless speed may vary. Available speeds may vary by address. Spectrum Internet modem is req’d & included in price. **$19.99 Voice offer is for 12 mos. when bundled with Internet & incl. one business phone line w/ unlimited local & long distance w/ 
in the U.S., Puerto Rico, & Canada plus 2,000 long-distance minutes to Mexico. Includes phone taxes, charges and fees. Other telephone services may have corresponding taxes and rates. +Speed claim based on internet speed of competitors’ current customers vs 200Mbps internet starting speed from Spectrum Business. ^Based on average savings with 
Spectrum Business promo rates vs. competitors’ non-promo rates for Internet & 2 phone lines. Actual savings may vary. Services subject to all applicable service terms & conditions, which are subject to change. Services & promo. offers not avail. in all areas. Standard pricing applies after promo. period. Installation & other equipment, taxes & fees may 
apply. Restrictions apply. Call for details. © 2021 Charter Communications, Inc.

Switch to Spectrum Business internet and phone service today and get more speed+ and reliability for up to half the price.̂

http://www.business.spectrum.com


1B I
CNYBJ.COM

THE CENTRAL NEW YORK BUSINESS JOURNAL    I   JUNE 14, 2021WEALTH MANAGEMENT

WEALTH WEALTH 
MANAGEMENTMANAGEMENT

SPECIAL REPORT

SPONSORED BY:

http://www.pinnacleinvestments.com


2B I
CNYBJ.COM

THE CENTRAL NEW YORK BUSINESS JOURNAL    I   JUNE 14, 2021WEALTH MANAGEMENT

Think of the stop light in terms of life stages.
Red would be as soon as you learn of your
special needs circumstance, yellow as you
are raising your child or loved one
throughout their growing years, and green
for post-secondary education and
adulthood. Today, this is how many
agencies are providing support and services
to those with special needs. Life Centered
Planning has become a popular term in
recent years as the needs of people change
depending on their stage of life. Special
needs planning from a wealth management
perspective can be approached the same
way.

So, where do you start? With the must-do’s,
and the major topic here for consideration is
with your estate plan. It doesn’t matter if
you think you have a sizable estate or not, it
is critically important for you to have your
legal documents in place to protect your
disabled loved one. Many younger couples
have some savings, maybe a house or some
level of insurance coverage in place to
protect their families. If you have a child with
a disability and do not have the proper
estate planning mechanisms in place, it
could be catastrophic to that child. Children
who have disabilities are only allowed to
have limited resources in their name or they
can become disqualified for public benefits
that they are entitled to or may be at some
point in the future. It is critical to work with
an estate planning attorney who is well
versed in supplemental needs trust planning
to make sure your child is protected.

If you have a loved one with special needs,
whether it is a physical, intellectual, or
developmental disability, it is common that
people more often than not are not
prepared to be facing the challenges that
they have found thrust upon them. In some
cases, families are aware of a prenatal
diagnosis, such as Down Syndrome, and
can give thoughts to the needs of their child
ahead of their arrival. Other disabilities are
invisible, such as autism, and a diagnosis
presents sometime after birth. In either
scenario of being prepared or not, there
are hard realities that families much face
when caring for and planning for a person
with special needs, and that goes beyond
the everyday tasks and medical
considerations that present immediately.

Consider this – if a financial advisor told you
that navigating the continuum of special
needs planning is much like driving and
following traffic lights, what would you
think? I use this analogy often since as a
family, you have to keep moving forward,
but there are certain things that you must
consider (red). There are some planning
items that will come into play along the
road and give you cause to slow down
(yellow). Then there are planning items you
may need to consider down the road, but
for now you just keep on driving because
they may not come into play at all (green).
Although it is a complex topic and area of
practice, it is much more simple to
compartmentalize when we look at it in
those three categories.

Over nearly the past two decades I have had the privilege to work with
many families on their wealth management needs. Most financial plans
have common components, such as wealth accumulation planning, and
others do not apply to every situation. Not every family has children so
maybe college education planning does not apply. One aspect of planning
though that most people do not automatically anticipate is the area of
special needs planning. It is a unique and complex area of wealth
management to navigate because, unlike other parts of practice, special
need planning presents a continuum that is fluid and often changes
throughout the course of a lifetime.

For families with school-age children
education planning has also become a must-
do during the COVID crisis. The pandemic
has presented tremendous difficulties as
many students have not been able to receive
therapeutic and interventive services they
are entitled to. Having an extensive
knowledge of your children's rights under
education law is necessary, and you may
need to partner with an advocate or attorney
who specializes in this area of law. This
would be to help ensure that your child's
education planning remains on track with
their individualized education plan based on
the goals tailored to  their unique situation.

Along the course of the roadmap there are
other planning items that may come into
play besides estate or education planning
that you will likely hear about or encounter.
It is important to note that not all children

who have a disability are automatically
entitled to public assistance or benefits, and
without these benefits it can become a costly
proposition to any family who may have to
pay out of pocket for care or services.
Proper planning can position you for long-

term success, and partnering with experts to
guide you through these life stages, or the
traffic light, can only help ensure all of your
goals are met.

Special Needs Planning:
Navigating the Continuum
By Iris Buczkowski

Iris Buczkowski

Iris Buczkowski is the founder and Chief Executive Officer of Birch Wealth Management. She is also a parent of a child with a developmental disability
and has extensive personal experience with many components of special needs planning. Original content provided by Iris is for education purposes
only and should not be construed as investment advice.

www.birchwealth.com
414 N. James Street, Suite C | Rome, NY 13440 | 315-795-2005
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WORKING WITH A 
FINANCIAL ADVISOR

n Brought to you by AmeriCU Investments

T he world of 50 years ago was a lot different than it is today. 
An individual often worked at the same job all their adult 
life, lived in the same house, and stayed married to the same 

partner. One spouse could support a family, paying for college ordinari-
ly didn’t require taking out a second mortgage, and people could look 
forward to retiring on Social Security and possibly a company pension.

Today, your hopes and dreams are no different. Like most, you want 
to buy a home, put your children through college, and retire with a com-
fortable income. But the world has become a more complex place, espe-
cially when it comes to your finances. If you would like a comprehensive 
financial plan to help you secure your future, you may benefit from the 
professional experience of AmeriCU Investments’ Financial Advisors.

Why AmeriCU Investments?
Whether you’re just starting to save and invest or nearing retirement, 

professional advice from an AmeriCU Investments Financial Advisor can 
help you plan and reach your financial goals. A Financial Advisor acts as 
a sounding board for your ideas and can help you focus on your goals, 
using their broad knowledge of estate planning and investments. Spe-
cifically, they can help you:

• Set financial goals and develop a plan to meet them
• Address your current financial weaknesses and build on your
financial strengths

• Determine the state of your current financial affairs
• Review your income, assets, and liabilities
• Evaluate your insurance coverage and your investment portfolio

• Assess your tax obligations
• Examine your estate plan
• Make recommendations about specific products and services
• Analyze your plan and periodically evaluate its progress
• Adjust your plan to help meet changing financial goals

When should I consult a Financial Advisor?
While a specific life event or a perceived need may prompt you to 

seek professional financial planning guidance, you don’t have to wait 
until an event occurs before you consult a financial advisor. An AmeriCU 
Investments Financial Advisor can help you develop an overall strategy 
for approaching your financial goals that not only anticipates what you’ll 
need to do to reach them, but remains flexible enough to accommo-
date your evolving financial needs.

Interested in learning more? You can request a no-cost, no-obli-
gation consultation by calling 315.356.3236, emailing investments@
americu.org, or scheduling an appointment online at www.americu.org 
today!

AmeriCU Investments, a subsidiary of AmeriCU Credit Union, provides retirement planning 
and financial advising services through CUNA Brokerage Services, Inc.*, a broker/dealer 
focused on serving credit union members. CUNA Brokerage Services, Inc. is an affiliate of 
CUNA Mutual Group. For more information about CUNA Brokerage Services, Inc. please 
visit cunabrokerage.com.

AmeriCU Investments representatives are registered, securities sold, advisory services of-
fered through CUNA Brokerage Services, Inc. (CBSI), member FINRA/SIPC , a registered 
broker/dealer and investment advisor, which is not an affiliate of the credit union. CBSI is 
under contract with AmeriCU Credit Union to make securities available to members. Not 
NCUA/NCUSIF/FDIC insured, May Lose Value, No Financial Institution Guarantee. Not a 
deposit of any financial institution.

FR-3581332.1-0521-0623

315.356.3236    •    investments@americu.org    •    www.americu.org

Raymond Acosta, AmeriCU Investments

Steven Horyl, AmeriCU Investments

P A I D  C O N T E N T

http://www.americu.org


4B I
CNYBJ.COM

THE CENTRAL NEW YORK BUSINESS JOURNAL    I   JUNE 14, 2021WEALTH MANAGEMENT

CONTINUED 
FAMILY GIVING:
HAROLD BRISTOL

315.422.9538  |   CNYCF.ORG

Andy Breuer, president of Hueber- 
Breuer Construction, his wife Amy, 
and their two children.

For my late wife Noni and me, philanthropy goes way back. When 
we got married at age 22, it was natural for us to begin giving 
right away. We were charitable to our church early on and later 
expanded our giving to the additional organizations we loved.

I established a legacy fund at the Community Foundation to 
ensure our charitable intentions continue to make progress 
after I am gone. The gift will not stop giving. Our legacies will be 
carried on through the fund for generations, while the impact of 
our giving grows beyond what we could have imagined.

Read more of Harold’s story at 
Bristol.5forCNY.org

Harold and his 
late wife, Noni.

Fund returned 33.55 
percent in latest fiscal 
year, ending March 31

BY ERIC REINHARDT
ereinhardt@cnybj.com

ALBANY — The New York State Common 
Retirement Fund’s estimated overall invest-
ment return was 33.55 percent for the state 
fiscal year (SFY) that ended March 31.

The figure reflects the financial markets’ 
“dramatic rebound” from the late March, 
2020 lows reached during the COVID-
19 pandemic, the office of 
New York State Comptroller 
Thomas DiNapoli an-
nounced May 26. 

The return on invest-
ments increased the fund’s 
value to an estimated $254.8 
billion.

“The state pension fund 
rode the market rebound 
from the depths of the 
pandemic and enjoyed the 
largest one-year invest-
ment return in its history,” 
DiNapoli said. “This out-
sized return reinforces the fund’s position 
as one of the strongest in the nation, but 

it comes with a caution. 
Markets remain volatile 
and as unpredictable as 
ever.”

The fund’s value reflects 
retirement and death ben-
efits of $13.66 billion paid 
out during the fiscal year.

Employer-contribution rates are deter-
mined by investment results over a multi-
year period along with numerous other 
actuarial assumptions. Those assumptions 
include wage growth, inflation, age of re-
tirement, and mortality. 

Contribution rates are determined 
based on recommendations from the re-

tirement system’s actuary in 
September. State and local 
governments, which consis-
tently pay their contributions 
“in good times and bad” 
are “integral to the fund’s 
strength,” DiNapoli’s office 
noted.

As of March 31, the fund 
had 52.82 percent of its as-
sets invested in publicly trad-
ed stocks, which produced 
investment returns exceed-
ing 60 percent in the last fis-
cal year. The remaining fund 

assets by allocation are invested in cash, 
bonds, and mortgages (23.14 percent), 

private equity (10.57 percent), real estate 
and real assets (8.24 percent), and credit, 
absolute-return strategies, and opportu-
nistic alternatives (5.23 percent).

The fund’s long-term expected rate 
of return is 6.8 percent, according to 
DiNapoli’s office.

The New York State Common 

Retirement Fund is the third largest pub-
lic pension fund in the U.S., per DiNapoli’s 
office. 

The fund holds and invests the assets of 
the New York State and Local Retirement 
System on behalf of more than 1 million 
state and local government employees 
and retirees and their beneficiaries.         

NYS pension fund has largest-
ever annual investment return

DiNapoli

As of March 31, 
the fund had 

52.82 percent 
of its assets 
invested in 

publicly traded 
stocks

http://www.bristol.5forCNY.org
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By Anthony Ferraiolo, CIC, CLCT, CLCS 
Director, Personal Risk Management
aferraiolo@haylor.com

A fter nearly twenty years of doing insurance
and financial services work, the most 
surprisingly common mistake I’ve seen 

is the failure of successful individuals to properly 
insure all that they value. That sentiment only begs 
the question, how do I know if I am properly in-
sured?  These three key questions will help you find 
the answer. Let’s discuss. 

First, do you know who your insurance ad-
visor is and how often do you speak to them? If 
you cannot answer both of those question in ear-
nest, then that is where the problem begins. If you 
don’t know who you are working with and don’t 
regularly meet or speak with them, you very likely 
are not properly protected. Far too often we don’t 
think of our insurance advisor in the same profes-
sional light as we do our financial advisor, attorney, 
or accountant. In fact, insurance professionals are 
often held to a higher recurring accountability in 
their licensing and continuing education than most 
other professional individuals; as such, you should 
consider them a critical part of your financial team. 
Pick someone you are comfortable enough with to 
have an honest conversation about your concerns 
and goals. Your insurance portfolio needs to com-

pliment your overall financial plan; protecting you 
at different stages of your life requires different 
products and strategies. If you are not comfortable 
with your advisor, or worse, don’t know who your 
advisor is, then find someone you feel you can trust 
that you look forward to working with regularly. 

Second, how much insurance do you need? 
One of my favorite questions. You’ve proba-
bly heard the quip, “depends on how much you 
want to gamble”; while there is truth in the joke, 
you still need an answer that is helpful. Generally 
speaking you want to cover the full value of your 
material items (car, home, personal items, etc.) 
and have enough liability coverage to protect all of 
your financial assets; that includes things beyond 
your material items such as your retirement and 
investment accounts, children’s college savings, 
non-commercial rental property, and anything of 
financial value that could be exposed as the result of 
an unfortunate incident leading to a law suit. Add 
all those items up, in total, and that is “how much 
insurance” you would need at a minimum. 

Thirdly, how often should you speak to your 
insurance advisor? You should expect an annual 
touch point, at least, plus contact anytime you make 
a meaningful financial change or purchase (e.g. buy 
a car, sell a home, etc.). Additionally, pending the 
total value of assets you have, you should expect cy-
clical reviews on your insurance portfolio to ensure 

you are in the best products at the best price for your 
needs. How often should you be fully reviewed? Use 
the $1,000,000 threshold as a guide; if your total 
portfolio is less than a million, a full review every 36 
months is warranted. If it’s more than a million, you 
should look to have your advisor do a full review ev-
ery 24 months. While nobody wants to look at their 
insurance all the time, this is a healthy compromise 
allowing for enough regular contact to complement 
the time between the in-depth review and remarket-
ing of your account. 

Protecting yourself, what you value, and the 
assets that will be the foundation of your future 
is about choosing the right professional partner, 
asking the right questions, and committing to the 
consistent evaluation of your insurance portfolio. 
Insuring your wealth is about respecting the hard 
work you’ve done to build what you have. You’ve 
accomplished far too much to do anything less. 

INSURING YOUR WEALTH

Haylor, Freyer & Coon Inc.  •  315.451.1500  •   haylor.com/personal-insurance/

PAID CONTENT

http://www.haylor.com/personal-insurance


6B I
CNYBJ.COM

THE CENTRAL NEW YORK BUSINESS JOURNAL    I   JUNE 14, 2021WEALTH MANAGEMENT

RAV Properties is a proud sponsor of

n Accessible to Highways 
90, 690, 81, 481

n Indoor Common Dock

n Local Owner/Brokers
Protected 

n Many Upgrades: 
New Roof, New Lighting 

n Low Cost Opportunity

up to
100,000 s.f.
available
6361 thompson road

315.403.9000  ravproperties.com
n Low Cost Opportunity
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BY VANCE MARRINER
vmarriner@cnybj.com

U .S. 401 (k) plan assets grew by a
 trillion dollars to more than 
 $6 trillion in the most-recent plan 

year, according to a May 2021 report from 
Judy Diamond Associates.

The fifth annual 401(k) Plan Benchmark 
Report “examines almost 600,000 active 
401(k) plans, covering more than 88 million 
eligible workers and $6 trillion in total retire-

ment assets,” according to a release from the 
firm. The analysis encompassed 27 industrial 
groupings, which “were reviewed and seg-
mented by size, from micro plans with 1-10 
people to mega plans with 5,000 or more 
participants.”

Other findings from the report include the 
following:

•  Average account balances grew to
$109,823, with average contributions rising 
about 8 percent 

• Actual participation rates remained at 81

percent year over year
•  The median Rate of Return (RoR) on

investments is “tightly clustered among all 
industries,” with all 27 sectors studied report-
ing 20 to 22 percent RoR

“Our goal is to present unbiased, data-sup-
ported insights into the 401(k) plans offered 
by employers in a wide variety of industries,” 
said study author Eric Ryles, VP of custom-
er solutions at Judy Diamond Associates. 
“Our findings help plan sponsors determine 
whether or not they are taking the right steps 

to deliver positive retirement outcomes for 
their employees, empowering them to iden-
tify and correct deficiencies in their plans.”

The 401(k) Plan Benchmark Report can 
be accessed for free at: https://www.judydia-
mond.com/products/401k-benchmark-re-
port/

Judy Diamond Associates is an em-
ployee-benefits research firm based in 
Washington, D.C. The firm provides lead-gen-
eration and market-intelligence tools to insur-
ance and financial-services firms.                 

Report: U.S. 401(k) market now worth more than $6 trillion

T he cost to taxpayers of New York’s
 generous (and constitutionally
 guaranteed) pension benefits for 

state and local-govern-
ment employees de-
pends largely on the 
performance of pen-
sion-fund investments. 
So when Comptroller 
Thomas DiNapoli an-
nounced recently that 
the state Common 
Retirement Fund had 
earned a record re-
turn of 33.55 percent 
last year — nearly five 
times the assumed rate 

— it was a clear sign that taxpayers will be 
saving money in the near future, right?

Well, no — not necessarily. For one thing, 
as retail investors are regularly warned, 
past performance is no guarantee of future 
results. And in the case of the Common 
Retirement Fund — which underwrites 
the New York State and Local Retirement 
System (NYSLRS), to which most state and 
local employees outside New York City be-
long — past patterns suggest future results 
won’t be so hot.

[We have seen a] highly volatile pat-
tern of state pension-fund returns over 
the past 24 years, starting near the peak 
of the 1990s bull market, compared to 
the Common Retirement Fund’s assumed 
rate of return throughout the period. The 
Common Retirement Fund’s down-and-up 
performance over the past two years was 
the unique product of the pandemic and 

federal policy responses to it. As measured 
by the S&P 500, domestic stock prices 
peaked in mid-February, 2020, then nose-
dived by more than 30 percent by the end 
of March as COVID-19 spread across the 
world, turning what looked like an above-
par gain into a 2.7 percent loss for the 
Common Retirement Fund in FY 2020. But 
over the next several months, spurred by 
Federal Reserve policies that drove market 
interest rates down near zero while offer-
ing bailouts of troubled corporate debts, 
the markets rebounded sharply, recovering 
all those losses and then some.

The Common Retirement Fund’s previ-
ous record return was set in 1998, when 
it earned 30.4 percent. It came close to 
equaling that performance in 2004, when it 
returned 28.8 percent. But in the five years 
immediately following those big gains, the 
fund earned annual average returns of 1.6 
percent and 1.1 percent respectively.

The fund’s assumed rate of return was a 
highly optimistic 8 percent before DiNapoli 
began a series of prudent reductions — to 
7.5 percent in 2010, 7.25 percent in 2015, 
and 6.8 percent last year. Even at 6.8 per-
cent, the rate of return that the pension fund 
literally counts on is considerably higher 
than the yields from low-risk U.S. Treasury 
or high-quality corporate bonds, which cur-
rently range from 2.3 percent to 3.3 percent.

DiNapoli has never been willing to proj-
ect future employer-pension contributions 
more than one year into the future, but the 
governor’s Division of the Budget (DOB) 
is less shy about doing so. And prior to this 
year’s record investment return, DOB had 

been forecasting — in both the executive 
budget and enacted budget financial plans 
— that tax-funded employer-contribution 
rates would rise to their highest levels in 
more than 50 years.

The enacted financial plan for FY 2021-
22 says DOB expects contribution rates 
to increase because the assumed rate of 
return has been reduced, and because the 
pension fund’s actuary has shifted to a new 
“mortality table” indicating that pension 
recipients are living longer and thus will 
cost more. Without offering specifics, DOB 
also says it forecasts “a lower rate of return 
compared to the current assumed [6.8 per-
cent] rate of return by NYSLRS.”

Employer-contribution rates most re-
cently had been pegged by the comptroller 
at 28.3 percent of total salaries for members 
of the Police and Fire Retirement System 
(PFRS), and 16.2 percent of salaries for 
all other types of state and local workers, 
who belong to the Employee Retirement 
System (ERS). The DOB was forecasting 
that those rates would shoot up in three 
years to nearly 41 percent for PFRS mem-
bers and 26.4 percent for ERS members. 
Based on that, DOB also forecast that the 

state government’s pension contribution 
alone will rise from $2.26 billion in FY 2022 
to $3.55 billion in 2025. Applying the same 
higher rates to total reported 2020 salaries 
of all other government employers in the 
NYSLRS, local-government pension costs 
would increase during the same period by 
a total of $2.5 billion.

However, the DOB projection did not 
assume the 33.55 percent record return 
announced by DiNapoli shortly after the 
financial plan was released. This would 
surely reduce its projected increase in 
pension costs — but as explained above, 
not necessarily by all that much. As long 
as Comptroller DiNapoli sticks with ap-
propriately prudent actuarial assumptions, 
pension costs over the next few years won’t 
be going down, and quite possibly will be 
going up. The only question is by how 
much.                          

E.J. McMahon is the founder and a senior 
fellow at the Empire Center for Public Policy, 
Inc., an independent, non-partisan, nonprof-
it think tank based in Albany. Contact him 
at ejm@empirecenter.org. This article first 
appeared in the Empire Center’s blog.

Record-high public pension-
fund return won’t necessarily 
mean lower pension costs

E.J.
MCMAHON 

Viewpoint

BY JOURNAL STAFF
news@cnybj.com

OSWEGO — Pathfinder Bank has promot-
ed Nick Tryniski to VP, credit manager 
from credit analyst.

That’s according to Ronald Tascarella, 
executive VP, chief banking officer, who 
announced the promotion on June 8.

“We are happy to recognize Nick with 
this promotion,” Tascarella said. “With his 
extensive knowledge of lending, leadership 
skills and his commitment to customer ser-
vice, Nick has proven to be a tremendous 
asset to the continued growth of Pathfinder 

Bank’s lending division.”
As credit manager for 

Pathfinder Bank, Tryniski 
will manage residential and 
commercial underwriting 
for the bank. He also brings 
to customers his knowl-
edge of lending — and per-
sonal experience as a credit 
analyst and lender — along with his team 
of analysts and residential underwriters, 
Pathfinder Bank said.

Prior to joining Pathfinder Bank as a 
credit analyst in 2016, Tryniski worked at 
M&T Bank. He earned a degree in finance 
from Le Moyne College. 

Headquartered in Oswego, Pathfinder 
Bank is a state-chartered commercial 
bank that is a wholly owned subsidiary 
of Pathfinder Bancorp, Inc, (NASDAQ: 
PBHC). The bank has 10 full-service offic-
es located in its primary market areas of 
Oswego and Onondaga County and one 
limited purpose office in Oneida County.    

Pathfinder Bank 
names Tryniski VP, 
credit manager     Tryniski

http://www.ravproperties.com
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You Can Build YourWealth
using these Simple Steps

The better way to begin building
an abundant life... right here, right now.

A sound investment plan
The asset allocation (stocks vs. 
bonds) of the portfolio 
Sticking to the plan in response 
to market fads or fears

Much of your success potential
depends on the right planning

Effective investing is goal-
focused and planning driven.
Investors most often fail to have
sound plans when they're market-
focused and current-outlook
driven.

A significant portion of an
investor's personal lifetime
return potential
is driven by:

At retirement, your whole
financial life boils down to one
question...

Will your money outlive you, or
will you outlive your money?

First, and most importantly 
let's get a complete 
understanding of your most 
cherished financial goals -
what and who you're investing 
for.
Next, we figure out how much 
capital you're going to need in 
order to achieve those goals. 
Then we look at what kinds of 
investments - which asset 
classes - have historically been 
most likely to produce the 
returns you need to achieve 
your goals in the time allotted. 
Finally, together, we create a 
diversified set of specific 
investments within those asset 
classes - your portfolio.
Then it becomes a matter of 
helping you stay on track
through the ebbs and flows of 
your investing lifetime.

Starting Here & Now...

Your Process, Your Money

*Asset allocation and diversification do not
assure a profit or protect against loss.

Securities and advisory services are offered through LPL Financial (LPL), a registered investment advisor and broker-dealer (member FINRA/SIPC). Insurance products are offered through LPL or its licensed
affiliates. Seneca Savings and Financial Quest are not registered as a broker-dealer or investment advisor. Registered representatives of LPL offer products and services using Financial Quest, and may also be employees of
Seneca Savings. These products and services are being offered through LPL or its affiliates, which are separate entities from, and not affiliates of Seneca Savings or Financial Quest. Securities and insurance offered through LPL
or its affiliates are:

InvestSENECA.com

Greg.Boshart@LPL.com
315-753-4034

P A I D  C O N T E N T

http://www.investseneca.com
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Happy
Anniversary

TO YOU!

=
Tout your anniversary

=
Promote your 

historic moments

=
Further launch your 
branding campaign

=
Drive prospects 
& customers to 

your website

Kelly Bailey: (315) 579-3924 • kbailey@cnybj.com 
Marny Nesher: (315) 579-3925 • mnesher@cnybj.com

Contact us for more 
information:

SHARE YOUR SUCCESS 
STORY WITH OUR READERS!
Nowadays, it is a sign of trust and 
continuity when a company 
celebrates an anniversary.

The Anniversary Special Report is the perfect 
place to showcase your company’s success in 
front of our region’s top businesses.

Publication Date: August 16
Ad deadline: August 4, 2021

Contact us for rates*
Full page • Half page
(Special rates for this publication only)
* Also includes digital link to your website in our digital edition

The Central New York
BUSINESS JOURNAL

I n 2010, a study commissioned by
 the Central New York Community
 Foundation estimated that an unprec-

edented level of wealth would be passing 
from one generation to the next and that 

if 5 percent of those 
assets were donated 
to endowment funds, 
more than $55 million 
in grants would be 
available annually to 
support the region’s 
nonprofit organiza-
tions. 

A decade later, the 
wealth transfer is on-
going, and a growing 
number of community 
members are recogniz-

ing the importance of keeping their char-
itable dollars in their home communities. 

I recently connected with Danielle 
Oristian York, executive director and pres-
ident of 21/64, a nonprofit practice that 
assists philanthropic and enterprising fam-
ilies with their charitable planning and de-
cision-making, to consider five questions 
about the changing landscape of genera-
tional philanthropy. 

1. How do you define multi-genera-
tional philanthropy? 

Danielle: I think of multi-generational 
philanthropy as two generations coming 
together in a unified way to approach the 
problems the world faces. Sometimes, 
we think of it through the lens of wealthy 
people and the traditional mechanisms of 
wealth planning. But the paradigm shift 
of 2020 and 2021 has been to appreciate 
the generations of all people, and wisdom, 
that have come before, including those 
traditions and experiences that we have 
omitted. In many ways, “multigeneration-
al” has looked like our name — 21 and 
64 — coming together in families, in peer 
communities, and beyond. 

In his book “Our Kids,” Robert Putnam 
broadly defines “our kids” as the people 
who come after us. The people who will 
inherit what our generation contributes 
are two to three generations down the line, 
and they don’t come from our bodies. For 
folks interested in community, expanding 
the aperture to focus not just on “my peo-
ple” but “our people” means community is 
bigger than just family.

2. What, from your perspective, are 
some of the biggest challenges and 
opportunities impacting multi-genera-
tional philanthropy?

Danielle: I think living during a pandem-
ic has created a slowdown in our automat-
ic behaviors and the way we understand 
things. As we have watched structures fall 
apart, we have realized a real opportunity 
to rethink, retool, and reimagine, not only 
who we are, but what we might want to do 
about the world. Both the racial reckoning 
that came to a fore in 2020 and the pan-
demic have created an opportunity for us 
to see the world laid bare, without pretens-
es. It has prompted us to examine things 
like the growing wealth gap and inequity, 
the participation of good people in struc-
tures they didn’t realize were harmful, the 
effect on the environment when we don’t 
travel, and how simple acts of kindness are 
as transformational as big gifts. 

I also think there’s grief in accepting 
that what we thought we knew is incor-
rect, or what we had planned for or invest-
ed in didn’t do what we intended. For the 
field and for philanthropists right now, it is 
an excellent opportunity to know our own 

hurts, deficits, wounds, and vulnerabilities 
as we go out to help others with their own 
hurts, wounds, and vulnerabilities. That is 
the invitation of this moment. And I think 
our humanity is the greatest gift we can 
bring to bear.

3. When planning for impact, why 
is starting with values so important?

Danielle: Values tell us what we do 
every single day, every year, every de-
cade, every century. Our collective values 
are the covenants we make between and 
amongst ourselves. We believe at 21/64 
that values are what help you walk your 
talk. They sometimes get categorized 
as lofty and aspirational because they’re 
harder to measure, but I would say that’s 
the measuring that matters most. Values 
are easily measured if you articulate them, 
how you intend to embody them, and you 
benchmark your behavior against them. 

Look at your portfolio, where you give, 
how you communicate with one another. 
That is how we see whether we are living 
our values, or just making a values state-
ment. Think: “If I were audited for these 
values, could I say with confidence that 
we’re doing our best to uphold them, to 
the best of our ability? And if not, is that 
because of the values? Are these really our 
values?” Your life’s work articulates your 
values, not just your words.

4. How do you honor individual 
philanthropic identities within a family 
or group structure when values differ?

Danielle: We use responsibility and 
transparency. As a facilitator, I’m responsi-
ble for the container that allows a group to 
be able to achieve its purpose. My respon-
sibility is to make the space and the partici-
pants’ responsibility is to do the work. And 
then, with transparency between facilitator 
and group, we need to be clear about what 
we’re trying to achieve and how we’re 
trying to do it. 

Choosing to share a purpose is a level 
of transparency. I will oftentimes ask peo-
ple, “Are we better together?” “Is that the 
best way to achieve what we’re trying to 
achieve?” “Is family harmony what we’re 
trying to achieve?” Appreciating your iden-
tity and my identity helps us decide what 
of our individual identities remain indi-
vidual and where our individual identities 
might be stitched together to serve a larg-
er purpose. Writer and poet Sonya Renee 
Taylor has said of our current moment, 
“…we are being given the opportunity to 
stitch a new garment. One that fits all of 
humanity and nature.” 

5. What are some strategies people 
can take away from this article to start 
a conversation with their own families 
or community groups?

Danielle: Start by asking good questions. 
This is a time of reckoning, and when 
everything shifts, it’s curious to see what 
people think. And so how do we convene 
and connect around the things that really 
matter? To stitch a new fabric, we must 
remember and re-examine the wisdom of 
previous generations. We must also think 
about how we want to be remembered. 
What kind of legacy will we leave? I think 
our values and the way that we live them 
are our legacy. So tend to that.       

Jan Lane is development officer at the 
Central New York Community Foundation. 
In her role, she supports charitable planning 
for individuals, families, and companies, 
and facilitates the foundation’s legacy plan-
ning program. Contact Lane at jlane@
cnycf.org or visit 5forCNY.org.

Wealth Planning: Charitable 
Giving Across the Generations

JAN
LANE

Viewpoint

https://www.cnybj.com/revitalize-syracuse/
https://www.cnybj.com/anniversary-issue/
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Only PointGuard offers you exclusive access to a broad range of tools to 
accelerate your financial success including our PointGuard Advisors Network 
of personal and business advisors, and My Financial CoachTM executive
financial planning.

THE BEST TIME IS NOW
In times of economic and market turmoil, the need for 
thoughtful financial planning becomes a priority. PointGuard 
is here to provide calm, clear-headed review of your current 
financial positions, understand your financial goals, and offer 
intelligent guidance.

PRIVATE INVESTMENT STRATEGIES
Remaining focused on your long-term retirement goals can 
be stressful as market volatility reaches new highs. We help 
you navigate market ups and downs and help you tune out 
the market static that can lead to poor financial decisions. 
PointGuard is committed to helping you reach your goals.

EMPLOYER AND EMPLOYEES
We work with employers to offer their key executives and 
employees a holistic financial planning process that pulls 
information together from every source and assembles it in 
one at-a-glance online app. More importantly, we provide 
dedicated and unbiased advice, personalized financial plans, 
and individual financial coaching. We partner with employers 
to create increased productivity and retention of top 
performers.

THE POWER OF POINTGUARD
PointGuard was founded to bring together many companies 
and professionals, serving all aspects of personal and business 
financial services. Through PointGuard, we offer our clients 
access to elite advisors, and through our ownership interest in 
Lion Street™, our network of professionals extends across 
the country.

Securities offered through Lion Street Financial, LLC. (LSF), member FINRA & SIPC. 515 Congress Ave, Suite 2500, Austin, TX 78701. Investment Advisory 
Services offered through Lion Street Advisors, LLC. LSF and LSA are not affiliated with PointGuard.
Tax advice provided by Ashe Klinetop CPAs, member PointGuard Advisors Network.

• INDIVIDUAL & EXECUTIVE FINANCIAL PLANNING

• ASSET MANAGEMENT

• QUALIFIED & NON-QUALIFIED

RETIREMENT PLANS

• HEALTH CARE PLANNING

• INSURANCE & RISK MANAGEMENT

• EMPLOYEE BENEFITS & HUMAN RESOURCES

• INCOME & ESTATE TAX PLANNING

• BUSINESS VALUATIONS & SUCCESSION  PLANNING

There is a better way to financial security:
PointGuardTM XelloratorTM Financial Planning.

Plan.  Innovate.  Execute.
Donald J. Abernethy, Principal
James Ashe, CPA, CVA, Principal 
108 Buchmans Close Circle, Fayetteville, NY  13066
877-872-3615  |  315-370-9965
assist@pointguardadvisors.com

P A I D  C O N T E N T

http://www.pointguardadvisors.com
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Lessons From 
the Pandemic
How a forgettable year can make you 
a better investor.

By Doug Walters, CFA

Against all odds, the pandemic was good 
for your investment returns – at least 
it should have been. Stock and bond 

markets produced positive returns despite 
unprecedented economic closures across the 
globe.  However, investor pitfalls came fast 
and furious, teaching harsh lessons to those 
that fell victim.  Did you give in to your primitive 
human survival instincts that so often lead 
investors astray, or did you stay focused on 
good investment discipline? If the latter, you 
should be walking away from this dark time with 
at least one bright spot: your portfolio.

As we begin to shed our masks and get back to 
living, we must take this opportunity to highlight 
some important lessons that every investor 
should take to ensure they exit the pandemic 
poised for success.

A GUT CHECK ON RISK
2020 was a test for investor’s risk tolerance. 
Stock and bond market volatility was high 
but not historically unusual. Were you 
uncomfortable with the swings? Did you want 
to convert money to cash and bonds when 
the stock market crashed in March? If so,  you 
may be taking on too much risk. The long-term 
reward of investing requires taking risks.  An 
advisor can help you find the right balance to 
help you meet your goals and sleep at night.

PATIENCE, NOT PANIC
How were you feeling in March? Likely, not 
well, but patience paid off. Stocks rallied more 
than 80% from pandemic lows. Those who 
resisted the primal desire to cut and run reaped 
the rewards of an epic bounce. Investment 
decisions should always be driven by evidence, 
not emotion.

DIVERSIFYING YOUR NEST EGG
Putting all your eggs in one basket last year 
could have been a disaster or a windfall. Our 
approach follows the science that shows certain 
stock “factors” tend to outperform over time. 
We recommend splitting your eggs amongst the 

proven baskets of High Quality, Good Value, 
High Momentum, and Small Size, all while 
resisting the temptation of going all-in on the 
current market darling.

AVOIDING ELECTION ANGST
2016 taught investors that elections could be 
unpredictable. 2020 showed investors that 
even the most contentious of elections could 
have a limited impact on investors. Stocks 
are up over 25% since election day, but the 
stock market is not driven by which party is in 
power. U.S. companies thrive on ingenuity and 
find a path to profitability despite the antics of 
Washington.

CONFUSING LUCK WITH SKILL
A rising tide lifts all boats. Overconfidence is 
a dangerous game that can lead to excessive 
trading and concentrated risk. When the tide 
lets out, many speculators will find themselves 
shipwrecked. If you got lucky speculating during 
the pandemic, count your blessings and call in 
your bets.

PREPARATION, NOT PREDICTION
You cannot predict the future. In 2019, nobody 
would have guessed that 2020 would be the 
year of the pandemic. You must be ready at all 
times for anything that may arise. Preparation 
goes beyond your portfolio. Were your 
emergency funds adequate? Is your estate plan 
in order? A comprehensive financial plan is vital 
to your success.

INVESTING, NOT SPECULATING
Market timing risk was exposed in 2020. For 
example, missing the best market day of the 
year in March would have knocked 10% off your 
U.S. stock returns. Missing the first week of the 
recovery would have knocked off 18%.  The 
opportunity cost of riding these tides has led to 
investment performance you cannot get back. 
To make matters worse, the dollar amount of 
that mistake would compound, growing year 
after year.  We suggest staying invested at a 
level of risk appropriate for you to capture the 
full benefits that the market has to offer.

SELLING HIGH AND BUYING LOW
Rebalancing your portfolio allows you to take 
advantage of market volatility systematically. 
For example, when stocks fell sharply in March, 
our rebalancing process in aggregate was 
selling bonds and gold to buy cheaper stocks, 
which sharply rebounded the rest of the year. 
Regular rebalancing is the easiest way to sell 
high and buy low.

STOCKS ≠ ECONOMY
The stock market is complex. It is dangerous to 
assume that bad headlines in the newspaper 
are bad for stock prices. The pandemic was 
awful at the human level. But the Fed’s ensuing 
monetary stimulus, the unattractive return 
available in bonds, and fiscal stimulus from 
Congress were all good for stock prices. The 
phrase “don’t fight the Fed” was never more 
appropriate.

The worst of the pandemic now appears to be 
behind us, and we are optimistic for a return to 
normality. But the challenge for investors has 
not subsided (and never will). The easy-money 
policies of the Fed have moved investors from a 
place of fear last March to a state of exuberance 
today. Heeding the above guidelines can help 
investors avoid the Siren’s song being sung 
by a growing chorus of shiny objects vying for 
investor’s attention. Everyone seems to know 
someone who knows someone that got rich on 
cryptocurrencies, retail squeeze stocks, or NFT 
art. But these are not investments but rather 
gambles and have no place in your financial 
plan other than within your entertainment 
budget.

As we look forward to the rest of the year with 
optimism, we encourage investors to stay 
focused on science, not speculation. Act on 
evidence, not emotion. This year is likely to be 
full of cautionary tales as risk appetites continue 
to rise and new shiny objects catch their fancy. 
Yet, it will be the disciplined investor who stays 
true to their plan that can both continue to enjoy 
the current buoyant markets and successfully 
navigate the occasional and inevitable 
pullbacks.

Original content provided 
by Doug Walters, CFA, 
Chief Investment Officer at 
Strategic Financial Services. 
Content is provided for 
educational purposes only 
and should not be used as 
the basis upon which to 
make investment or financial decisions.

About Strategic Financial Services, Inc.
In business since 1979, Strategic has a team of 
37 wealth management professionals servicing 
more than 1,000 clients and managing over 
$1.7 billion in assets. Areas of focus include 
Investment Management, Financial Planning 
and Corporate Retirement Plans. Visit 
investstrategic.com to get started today. 

#1

P A I D  C O N T E N T

http://www.investstrategic.com
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WHY ASSET LOCATION MATTERS

Often when we think about investing, we think of four major asset classes: stocks, bonds, real 

estate, and cash. An appropriate combination of these investments will help you mitigate risks 

and ensure that your investments are in line with your current risk tolerance. While investment 

management is important, it is only one component of a comprehensive financial plan. 

An often-overlooked part of the conversation is the location of one’s investable assets.

Are investments held in a retirement, brokerage, or bank account? These differences often 

determine important factors, such as restricted access and potential tax implications.*

The recent pandemic has shed light on how the titling, or location of your accounts will directly 

impact you, and your ability to respond to a personal or global crisis. Recently, many people 

around the country and beyond have experienced a disruption in their lifestyle or pay and are 

left asking many questions. Do I have an emergency fund? How long will it last? What accounts 

can I access next? What will the penalty be? Although there have been recent policy changes in 

response to the global crisis to provide forgiveness, we cannot always count a fast response and 

regulation changes. We certainly would prefer not to rely on them. This brings to the surface a 

crucial planning opportunity that can influence how we save today,  how we efficiently draw 

income, and finally how assets pass to the next generation or personal philanthropic interests.

Given the recent backdrop, we must address our short-term needs first. When responding to an 

unexpected expense, I often recommend looking to liquid savings first. These assets are not 

inside retirement plans and not subject to taxes upon withdrawal. These would be funds in 

either checking, savings, or cash in a brokerage account. The goal of this is to avoid drawing 

from a more restrictive retirement plan, unless necessary, to minimize the short- and long-term 

impact. Borrowing from your retirement plan today will take away from long-term compound 

interest. Think of your retired self! 

After navigating and addressing any short-term planning needs, it is time to reassess for the 

future and get a plan in place. View today as an opportunity. I stress that now is a great time to 

review your current financial plan and make any adjustments with an eye towards tomorrow.

Strategically establishing an asset location strategy will help you be positioned to absorb future 

unexpected expenses with confidence. Beyond that, navigating retirement with a well-

coordinated plan will provide you the flexibility to withdraw savings from multiple sources 

while reducing unnecessary taxes. After all, our biggest asset when it comes to long-term 

planning and building wealth is time, so let’s get started today.

*Please seek the advice of a qualified tax professional.

5845 Widewaters Pkwy., Suite 300, East Syracuse, NY, 13057

800-982-0421 • 315-251-1101 • PinnacleInvestments.com
Follow us on: � � � � 

Pinnacle Investments, LLC is a proud member of the Pinnacle Family of Companies, an organization designed to 
provide a full range of financial solutions to individuals, businesses,  and institutions. For more information on 
our member companies, visit Pinnacle-LLC.com.  Pinnacle Investments, LLC is a Member of FINRA/SIPC.

Jeff  Watson, CFP®
Financial Planner • Investment Advisor 
JeffWatson@Pinnacle-LLC.com

OUR ADVISORS ARE READY TO TAKE YOUR 
WEALTH MANAGEMENT TO THE NEXT LEVEL.

START GROWING YOUR WEALTH TODAY. 
FIND AN ADVISOR THAT’S RIGHT FOR YOU.

CASH MANAGEMENT & BANKING

ACCOUNT REPORTING

INVESTMENT PRODUCTS

PLANNING & STRATEGY

RESPONDING TO 
A FINANCIAL CRISIS

CELEBRATING 25 YEARS

P A I D  C O N T E N T

http://www.pinnacleinvestments.com
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