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CREWS START WORK ON SUNY’S FIRST ZERO-NET, CARBON-CERTIFIED RESIDENCE HALL

nearly $5 million solar project 
powers anheuser-busch 

brewery

HOME SALES 
REPORT:
New York home 
sales dip in April, 
CNY numbers 
mixed.
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STATE PROVIDES $28M TO START 
TRANSMISSION UPGRADE PROJECT
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CNYBJ Briefs

CNYBJ Data & Details
COMING UP:
June 10 List: Environmental Firms

June 10 Special Report: Construction / 
Luxury Living  NEW!

June 17 List: Financial Planners

June 17 Special Report: Manufacturing/
High-Tech/Logistics

June 24 List: CPA Firms

June 24 Special Report: Law/Accounting/
Taxes

July 1 List: Minority-Owned Businesses

July 1 Special Report: Engineering / 
Architecture Directory

July 8 Special Report: CNY Cutting Edge 
Feature Publication NEW!

July 15 List: Employee-Bene� t Consultants

July 15 Special Report: Health Care 
Quarterly / Business of Aging

July 22 List: Web-Design Companies

July 22 Special Report: Small Business / 
Marketing

July 29 List: Leadership & Management 
Companies

July 29 Special Report: Banking & Credit 
Union Report

August 5 List: Computer/IT Consultants

August 5 Special Report: Employee 
Bene� ts / HR / Insurance

   CNYtweetstweets

NEWS ALERTS

Sign up for the Business Journal 
News Network’s Email News Alerts

Visit www.cnybj.com

J.P. Morgan Corporate Challenge draws 
more than 6,000 runners, walkers 

SALINA — The 37th edition of the J.P. Morgan 
Corporate Challenge at Onondaga Lake Park at-
tracted more than 6,000 registered runners and 
walkers from over 250 Central New York business-
es and nonprofit organizations, organizers say. 

The 3.5-mile team road race featured many 
significant changes for 2019, including a new 
start and finish line at Onondaga Lake Park, an 
expanded hospitality area, and parking and 
shuttle transportation from NBT Bank Stadium, 
according to a J.P. Morgan news release.

Employees from businesses and nonprofits 
of all sizes and industry groups took part in 
competition, camaraderie, and enjoying some 
post-race food and drinks. 

The 10 largest companies in terms of total 
entrants were: Wegmans Food Markets (260), 
Raymour & Flanigan (152), Upstate Medical 

University (141), Syracuse University (136), 
Crouse Health (133), TCGplayer (106), Syracuse 
Orthopedic Specialists (103), West Genesee 
School District (96), Lockheed Martin (91), and 
Bankers Healthcare Group (78), per the release.

Lee Berube, representing Upstate Medical 
University, won the men’s division of the road 
race with a time of 17:36. He also triumphed 
in 2016, 2017, and 2018. Sascha Scott from 
Syracuse University earned the women’s divi-
sion title in a time of 20:10. This was her fifth title 
after also winning last year, and in 2017, 2016, 
and 2014.

The J.P. Morgan Corporate Challenge in 
Syracuse is part of the 13-city, seven-country, 
five-continent J.P. Morgan Corporate Challenge 
Series with more than 250,000 participants 
projected to enter worldwide in 2018.

ConMed to pay quarter-
ly dividend of 20 cents 
a share in early July

UTICA — ConMed Corp. (NASDAQ: CNMD), 
a Utica–based medical-device maker, recently 
announced that its board of directors has 
declared a quarterly cash dividend of 20 cents 
per share for the second quarter.

The dividend will be payable on July 5 to all 

shareholders of record as of June 14.
At the company’s current stock price, the 

dividend yields about 1 percent. 
ConMed says it’s a medical technology 

company that provides surgical devices and 
equipment for minimally invasive procedures. 
The firm’s products are used by surgeons and 
physicians in specialties including orthopedics, 
general surgery, gynecology, neurosurgery, 
and gastroenterology. 

CNYBJ CANVASS
Here are the results of the latest 
poll on cnybj.com:

In general, is 
your opinion of 
capitalism positive, 
negative, or 
neutral?

Total Responses: 

104

Data & Details
CNYBJ CANVASS
Here are the results of the latest 

capitalism positive, capitalism positive, 
79%

Positive

SBA @SBAgov
Determine if exporting, as a business strategy, 
makes sense for your #smallbusiness — http://
ow.ly/FS7k50un4P6 

Kate Rogers @katerogers
A tight labor market is holding small businesses 
back from expanding in this hot economy: https://
www.cnbc.com/2019/05/17/a-tight-labor-
market-is-holding-small-businesses-back-from-
expanding-in-this-hot-economy.html 

Small Business Expo @SmallBizExpo
Pack Smarter For Your Next Business Trip http://
twib.in/l/zKgAX5Ag8Kyx

Startup Booster @StartupBooster
O�  ce Noise Can Become A Positive Part of Your 
Workplace Design...Here’s How To Harness It. 
http://dlvr.it/R53n8x #SmallBiz 

Mitch Mitchell @Mitch_M
Why You Need #Articles On Your Website http://
www.imjustsharing.com/why-you-need-articles-
on-your-website/ … #SEO #searchengines 
#business #websites

Tamara McCleary @TamaraMcCleary
Understanding The Real #DigitalTransforma-
tion In #HRTech: How Talent Leaders Can 
Manage https://www.forbes.com/sites/
jason� nkelstein/2019/04/10/the-real-digital-
transformation-in-hr-tech-how-talent-leaders-
can-manage/#1ebb2c856ca5 … 

HRZone @HRZone
Transformational #HR: why we need a people-
centered approach https://bu� .ly/2txnUYI

Tony Horan @t0nyh0ran
The management formula every leader should 
know, in one easy chart: http://bit.ly/2Lzs6mD 
#leadership #HR

Dave Ulrich @dave_ulrich
We need leaders who are not about personal 
authenticity through emotion and intensity, 
but about creating sustainable value for others. 
Leaders succeed by making others better through 
recognizing and achieving their potential.

Mark C. Crowley @MarkCCrowley
I admire managers who have an “open door” 
policy. But if you’re working on an important task, 
it’s totally � ne to close the door to not be inter-
rupted. Put a sign on the door saying, “Please don’t 
disturb. I’ll be available at __ O’clock.”

NYS Dept of Labor @NYSLabor
In New York, home care accounted for two out of 
every � ve new private-sector jobs in 2017 — and 
two out of three in 2018. On a national level, home 
health aides and personal care aides rank third 
and fourth as the fastest growing occupations. 
https://homehealthcarenews.com/2019/05/
two-thirds-of-nys-private-sector-job-creation-in-
2018-linked-to-home-care/

Hannah Morgan @careersherpa
Is it better to be seasoned or avid when it comes 
to selling your career? Get job seeking tips and 
more in this week’s summary featuring @shar-
lyn_lauby @hrbartender @jtodonnell @TheMuse 
@Korn_Ferry @HarvardBiz @lkherman https://
bu� .ly/2EyoWtv

Lolly Daskal @LollyDaskal
A positive attitude gives you power over your 
circumstances instead of your circumstances hav-
ing power over you.

cnyREALTOR @cnyREALTOR
Learn about 5 costs you should be aware of before 
you buy your dream home: https://www.forsale-
guides.com/buying/unexpected-home-buying-co
sts/?mid=631&chanid=2&chan=tw&ind=1

Some recent tweets that came across the 
@cnybj Twitter feed, o� ering various 
small business, tech, HR, career, and 
personal tips.
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Local offi  cials — including Onondaga County Executive J. Ryan McMahon II; Bea González, VP for community 
engagement and special assistant to the chancellor at Syracuse University; Robert Simpson, president and CEO of 
CenterState CEO; and Syracuse Mayor Ben Walsh — gather near the start line of the May 21 J.P. Morgan Corporate 
Challenge at Onondaga Lake Park.

14%
Negative

7%
Neutral

New York dairy farmers produced 1.26 bil-
lion pounds of milk in April, up 1.9 percent 
from less than 1.24 billion pounds in the year-
ago period, the USDA’s National Agricultural 
Statistics Service (NASS) recently reported.

Production per cow in the state averaged 
2,010 pounds in April, up 1.5 percent from 

1,980 pounds a year prior.
The number of milk cows on farms in New 

York state totaled 
627,000 head in April, 
up from 624,000 head 
in April 2018, NASS 
reported.

In neighboring 
Pennsylvania, dairy 
farms produced 864 
million pounds of milk 
in April, down more 
than 7 percent from 
930 million pounds a 
year earlier, according 
to the USDA.

New York milk pro-
duction rises nearly 
2 percent in April
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MEDIA SPONSOR

PRESENTED BY

CONGRATULATIONS TO THIS YEAR’S BRAND BASH WINNER

After evaluating more than 50 nominations from all across Central New York, ABC Creative Group has 
selected The Friends of the CanTeen, Inc. as the recipient of a complete rebranding. ABC will be on a 
24-hour creative lockdown from sunup to sunup, June 6-7, producing a marketing transformation for
this deserving nonprofit, free of charge.

SEE OUR WORK FOR PREVIOUS RECIPIENTS AT

24HRBRANDBASH.COM

THE CANTEEN

New York home sales dip in 
April, CNY numbers mixed
BY ERIC REINHARDT
ereinhardt@cnybj.com

N ew York realtors sold 8,931 
previously owned homes in April,

 down 2.3 percent from the 9,143 
homes they sold in April 2018.

That’s according to the New York State 
Association of Realtors (NYSAR)’s April 
housing-market report.

Sales data
The April 2019 statewide median sales 

price was $271,000, up more than 6 per-
cent from the year-ago median of $255,000, 
according to the NYSAR data.

Pending sales totaled 12,835 in April, up 
about 1 percent from the same month in 2018.

The months’ supply of homes for sale 
rose more than 3 percent at the end of April 
to 5.8 months’ supply, per NYSAR’s report. 
It stood at 5.6 months at the end of April 
2018. A supply of 6 months to 6.5 months is 
considered to be a balanced market. 

The number of homes for sale totaled 
64,531 in April, an increase of 1.1 percent 
from April 2018.

Central New York data
Realtors in Onondaga County sold 

306 previously owned homes in April, 
down nearly 16 percent from 363 in the 
same month in 2018. The median sales 
price rose more than 5 percent to nearly 
$148,000 from more than $140,000 a 
year ago, according to the NYSAR re-
port.

NYSAR also reports that realtors sold 
108 homes in Oneida County in April, 
down almost 27 percent from 148 in April 
2018. The median sales price increased 
nearly 2 percent to $120,000 from $118,000 
a year ago.

Realtors in Broome County sold 112 
existing homes in April, down nearly 19 
percent from 138 a year ago, according to 
the NYSAR report. The median sales price 
increased 10 percent to $115,000 from 
$104,500 a year ago.

In Jefferson County, realtors closed on 
82 homes in April, up almost 11 percent 
from 74 a year ago, and the median sales 
price of more than $146,000 was up nearly 
12 percent from $131,000 a year ago, ac-
cording to the NYSAR data.

All home-sales data is compiled from 
multiple-listing services in New York state 
and it includes townhomes and condomin-
iums in addition to existing single-family 
homes, according to NYSAR.        SOURCE: NYSAR.COM

$10K in funding available for 
health and wellness projects
UnitedHealthcare asks 
CNY small businesses 
to apply           
BY ERIC REINHARDT
ereinhardt@cnybj.com

U nitedHealthcare says Central
 New York small businesses have
 until June 12 to apply for $10,000 

in funding for projects to improve commu-
nity health and wellness.

UnitedHealthcare, CenterState CEO, 
and the United Way of Central New York 
are partnering to support small business-
es with “innovative” ideas through the 
Community Care Award program.

Businesses in Central New York with 

two to 100 employees can submit proj-
ect ideas for enhancing their communi-
ties’ health and wellness. The application 
“takes just a few minutes to fill out,” the 
health insurer said.

Judges will select five finalists out of the 
pool of eligible applications based on such 
criteria as community impact, creativity, 
and feasibility. 

The finalists will be invited to a “live” 
pitch and networking event at the end of 
June, where a winner will be selected to 
receive the grand prize.

Interested participants can sub-
mit their ideas at: www.uhc.com/
CommunityCareNY

UnitedHealthcare, a business seg-
ment of Minnetonka, Minnesota–based 
UnitedHealth Group Inc. (NYSE: UNH), 
operates offices in Syracuse and DeWitt.   
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UnitedHealthcare operates an offi  ce at 2425 James St. in Syracuse. The health insurer is off ering small businesses 
in Central New York the chance to apply for $10,000 in funding for projects that seek to improve community 
health and wellness. The deadline to apply is June 12, the health insurer said.

MAKE SURE YOUR TIME IN THE SPOTLIGHT 

LASTS FOREVER! 
Plaques available at bjnn-newsstand.com or call (315) 579-3922

mailto:ereinhardt@cnybj.com
mailto:ereinhardt@cnybj.com
http://www.uhc.com/
http://www.24hrbrandbash.com
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N ew York produced less electricity
 from renewable sources in 2018
 than it did the year before de-

spite significant intervention by state gov-
ernment.

Governor Andrew Cuomo’s Public 
Service Commission (PSC) in August 

2016 ordered utilities 
and large electricity 
customers to subsi-
dize new renewable 
projects by purchas-
ing renewable-energy 
credits (RECs), with 
an eye toward hav-
ing half the state’s 
electricity come from 
renewables by 2030. 
Cuomo has recently 
touted the policy as 
part of his version of 

a “Green New Deal,” and hiked the 2030 
renewable target to 70 percent.

The PSC doesn’t calculate the total cost 
of its renewable mandate and utilities are 
prohibited from showing ratepayers the 
impact on their bills. But based on the 
number of RECs utilities must buy and the 
price at which they were being sold by the 
state Energy Research & Development 
Authority (NYSERDA), the mandate will 
cost about $50 million this year and rise to 
more than $100 million by 2021.

The New York Independent System 
Operator (NYISO), which oversees the 
wholesale electricity market, detailed 2018 
generation in its annual Power Trends re-
port in May, and it calls into question what 
New Yorkers are getting for their generosity.

The data show renewable-energy gen-
erators, including hydroelectric, wind, 
solar, and others, together produced 
35,808 gigawatt hours of electricity last 
year. That amounted to a 2.5 percent drop 
from 2017. All told, 26.4 percent of New 
York’s generation last year came from 
renewables, down from 28 percent the 
year before. The numbers don’t reflect 
the state’s efforts promoting behind-the-
meter renewable, such as most solar-panel 
deployments, which reduce demand for 
power from the grid and aren’t easily 
quantified. That said, New York customers 
used more electricity from the grid in 2018 

than in 2016 or 2017.
As shown in NYISO Power Trends 

reports, the state does not appear to be 
on the path to reaching Cuomo’s initial 50 
percent goal, let alone his more recent 70 
percent target. In fact, the state has yet to 
hit the 30-percent target state regulators 
set in 2010 — hoping to hit it by 2015.

Most of the renewable energy came from 
the state Power Authority’s Niagara Falls and 
Massena dams, where annual outputs fluctu-
ate based on weather factors and operational 
decisions. But when all hydroelectric power 
is excluded, it reveals less renewable energy 
(6,763 GWh) was sold on the grid in 2018 
than in 2015 (7,064 GWh), before the Clean 
Energy Standard was adopted.

How could that be? For one thing, the 
electric grid hasn’t been able to deliver it. 
NYISO warned state regulators in 2010 
that transmission would be an issue if the 
state wanted to promote wind develop-
ment, and roughly 70 GWh of wind energy 
last year had to be “curtailed” because 
the grid couldn’t move it from its upstate 
source to where demand was higher.

Still, other projects have been stuck on 
the drawing board because proposals to 
build solar panel and wind-turbine depots 
in rural upstate regions have met local 
opposition. The state has taken the un-
conventional step of using state resources 
to help renewable-friendly local officials 
change municipal codes and smooth the 
way for private developers.

The state’s ham-handed approach to sub-
sidies failed to initially account for the many 
smaller renewable generators getting state 
support under a Pataki-era program. One 
biomass generator went out of business 
at the end of 2017 because state officials 
couldn’t, in the interceding 16 months, fold 
them into the new subsidy regime.

Even when issues with transmission 
and existing facilities are worked out, the 
state faces additional headwinds.

New York’s program has relied on a 
pair of lucrative federal incentives that are 
now being phased out. Wind projects that 
break ground after Dec. 31 will no longer 
be eligible for the production tax credit 
(PTC), which pays owners a subsidy for 
each kilowatt-hour generated. The invest-
ment tax credit (ITC) that benefits larger 

solar projects will pay out 30 percent of 
capital costs on projects built this year 
before unwinding down to 10 percent in 
2021.

Meanwhile, close to two-thirds of the 
current wind-energy capacity (1,162 MW 
of 1,739 MW) came online prior to 2009. 
Assuming a 20-year project life expec-
tancy, some facilities will likely need to be 
replaced before 2030.

All told, New York’s renewable-energy 
policies have never been poised for suc-
cess.

First, the Cuomo administration has 
been more interested in tactics — such 
as building more renewables — than the 
actual goal of lowering carbon-dioxide 
emissions.

And even that tactic was over-con-
strained: the PSC explicitly disqualified 
most hydroelectric power from state subsi-
dies in no small part because it might make 
greater economic sense to finance a new 
dam in Quebec than to deploy solar panels 
in places like snowy Oswego County.

To cite one hypothetical alternative, 
if the state imposed a broad carbon tax, 
people and businesses (and perhaps even 
governments) would have found efficien-
cies and reduce emissions at the lowest 
cost. But Cuomo’s “Green New Deal” has 
never been about any sort of environmen-
tal outcomes. That became clear when the 
Cuomo administration last year took steps 
to steer construction work on renewable-
energy projects to building trade unions.

The anemic growth of land-based 
wind and other renewables will increase 
pressure on the administration to go 
big and further subsidize construction 
of larger wind turbines off Long Island. 
Unfortunately for ratepayers, offshore 
wind is the single most-expensive type of 
renewable energy, and the Cuomo admin-
istration has already signaled most of the 
necessary billions will come from electric-
ity customers north of New York City.      

Ken Girardin is the policy analyst at the 
Empire Center for Public Policy, Inc., which 
says it is an independent, nonpartisan, non-
profit think tank based in Albany. It seeks 
to promote public policy reforms grounded 
in free-market principles, personal respon-
sibility, and the ideals of effective and 
accountable government. This article first 
appeared in the NYTorch public policy blog 
at NYTorch.com. Contact Girardin at ken@
empirecenter.org
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City of Syracuse launches online Zoning and 
Permitting Discovery Center 
BY ERIC REINHARDT
ereinhardt@cnybj.com

SYRACUSE — The City of Syracuse’s new 
online Zoning and Permitting Discovery 
Center is now available for use.

Syracuse Mayor Ben Walsh describes 
it as an online tool that allows businesses 
and residents to pursue the zoning and 
permitting information they need.

With the new technology, users can 
go to the website to get interactive zon-
ing maps and permitting details anytime, 
instead of coming to City Hall Commons 
during business hours. The address is 
https://permits.syrgov.net

The Zoning and Permitting Discovery 
Center will help guide users through the 
City’s permitting requirements as they 
begin complex projects, such as starting 
a new business or a home-renovation proj-
ect. Founded on the City’s planning and 
building regulations, the portals ask sim-
ple questions that help applicants achieve 
their project goals while guiding them 
through the permits, fees, and licenses 
their project will need.

The site includes a zoning portal, which 
has an interactive mapping system so the 
user learns where a new business or resi-

dence is permitted throughout the city. 
It also has a business-permitting portal, 
which helps business owners learn 
about the specific permits, li-
censes, and other require-
ments for starting their 
business in Syracuse. 

The website also 
includes a residential-
permitting portal, 
which helps home-
owners and develop-
ers learn where their 
residential project is 
allowed, and what per-
mits they’ll need before 
starting the project. 

“Small businesses and home-
owners are the engines of our local econ-
omy,” Walsh said in a news release. “They 
create jobs, generate tax revenues, and help 
build vibrant, engaged neighborhoods. Until 
now, there have been very few tools inten-
tionally designed to give people looking to 
invest in our community a clear breakdown 
of the processes and complications they 
might face.”

The City of Syracuse Central Permit 
Office “spearheaded” the project to “im-
prove the citizen permitting experience.” 

By moving the permit discovery pro-
cess online, the Central Permit Office 

will be able to provide reliable, 
project-specific information 

to business and residents 
“around the clock.”

The new site also 
gives the City a “new 
level of insight” into 
economic trends in 
the community. The 
system is built on 
a model created by 

Open Counter, a San 
Francisco, California–

based development 
company that specializes in 

online workflows for munici-
palities. 

“We’re aiming to increase communica-
tion and eliminate confusion on both side 
of the counter,” Stephanie Pasquale, com-
missioner of neighborhood and business 
development, said. “City staff will have 
access [to] a powerful suite of administra-
tive tools to analyze proposed projects 
while citizens are given a remarkably 
high level of service that reduces their 
discovery process from weeks down to a 
few minutes.”          

New York’s green new dud

KEN  
GIRARDIN 

Viewpoint

mailto:ereinhardt@cnybj.com
https://permits.syrgov.net
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Saturday, June 8, 2019
Hanley Federal Building - Downtown Syracuse

5K Run and 3K Walk

Raising funds to support local pediatric cancer
programs at Upstate Golisano Children’s Hospital

Register today at pbrun.org!

Area jobless rates dip in April; 
job-growth data mixed                 
BY ERIC REINHARDT
ereinhardt@cnybj.com

U nemployment rates in the
 Syracuse, Utica–Rome, Watertown
 Fort Drum, Binghamton, Ithaca, 

and Elmira regions declined in April com-
pared to a year ago.

The figures were part of the latest New 
York State Department of Labor data re-
leased May 21.

When it comes to job growth, the 
Syracuse, Binghamton, and Ithaca areas 
added positions between April 2018 and 
this past April. However, the Utica–Rome, 
Watertown–Fort Drum, and Elmira re-
gions lost jobs in the same period.

That’s according to the latest monthly 
employment report that the New York 
State Department of Labor issued May 16.

Regional unemployment rates
The jobless rate in the Syracuse area 

was 3.7 percent in April, down from 4.4 
percent in April 2018.

In the same period, the unemployment 
rate fell to 4.0 percent from 4.7 percent 
in the Utica–Rome region, to 5.3 percent 
from 6.1 percent in the Watertown–Fort 
Drum area, to 4 percent from 4.9 percent 
in the Binghamton region, to 3 percent 
from 3.6 percent in the Ithaca area, and to 
3.8 percent from 4.7 percent in the Elmira 
region.

The local unemployment data isn’t sea-
sonally adjusted, meaning the figures don’t 
reflect seasonal influences such as holiday 

hires. The unemployment rates are calcu-
lated following procedures prescribed by 
the U.S. Bureau of Labor Statistics, the 
state Labor Department said.

State unemployment rate
New York state’s unemployment rate 

remained unchanged at 3.9 percent in 
April. The department noted that March’s 
previously announced preliminary unem-
ployment rate of 4.0 percent was revised 
down to 3.9 percent in April. The latest 
state unemployment rate was higher than 
the U.S. unemployment rate of 3.6 percent 
in April.

The federal government calculates New 
York’s unemployment rate partly based 
upon the results of a monthly telephone 
survey of 3,100 state households that the 
U.S. Bureau of Labor Statistics conducts.

April jobs data
The Syracuse region gained 7,000 jobs 

in the past year, a 2.2 percent increase, per 
state Labor Department data.

The Utica–Rome metro region lost 400 
jobs in the past year, a decrease of 0.3 
percent; the Binghamton area gained 200 
positions, an increase of 0.2 percent; the 
Watertown–Fort Drum region shed 400 
jobs, a decrease of 1 percent; the Ithaca 
area gained 1,300 positions, an increase 
of 2 percent; and the Elmira region lost 
100 jobs in the past year, a decrease of 0.3 
percent.

New York state as a whole gained near-
ly 131,000 jobs, an increase of 1.4 percent, 

in that 12-month time period. The state 
economy gained more than 26,000 jobs, or 

0.3 percent, between March and April, the 
labor department said.         

Local Area Unemployment Rates* (%) 
April 2019 and April 2018 (not seasonally adjusted) 

  Albany-Schenectady-Troy       3.2      3.8 
  Binghamton       4.0      4.9 
  Bu� alo-Niagara Falls       3.8      4.7 
  Dutchess-Putnam       3.1      3.7 
  Elmira       3.8      4.7 
  Glens Falls       4.2      4.8 
  Ithaca       3.0      3.6 
  Kingston        3.2      3.8 
  Nassau-Su� olk       3.0      3.6 
  New York City       3.7      3.9 
  Orange-Rockland-Westchester       3.2      3.8 
  Rochester       3.6      4.3 
  Syracuse        3.7      4.4 
  Utica-Rome       4.0      4.7 
  Watertown-Fort Drum       5.3      6.1 
 Non-metro counties       4.2      5.1 

April 2019        April 2018Metro Areas

*Data are preliminary and subject to change.

The data in the preceding table are not seasonally adjusted, which means they re� ect seasonal in� uences (e.g., 
holiday and summer hires). Therefore, the most valid comparisons with this type of data are year-to-year comparisons 
of the same month, for example, April 2018 versus April 2019.

Community Memorial Foundation appoints two new board members
BY JOURNAL STAFF
news@cnybj.com

HAMILTON — The Community Memorial 
Foundation board of directors recently 
appointed Theresa Kevorkian and Mark 
Barnes as new members of the 19-person 
board. 

Kevorkian currently serves as VP 
for institutional advancement at SUNY 
Morrisville and as executive director of 
the Morrisville College Foundation. She 
oversees fundraising activities including 
the annual fund, leadership gifts, major 
gifts, planned giving, and all alumni-rela-
tions functions, according to a Community 
Memorial Foundation news release. Prior 
to her tenure at Morrisville, Kevorkian 
worked for institutional advancement at 
Carthage College in Kenosha, Wisconsin; 
as well as Hamilton College and Colgate 
University. She earned her bachelor’s de-
gree from Colgate in 2009 and a master’s 
degree in Islamic studies and history from 
the University of Oxford in England in 
2011. 

Barnes grew up on a family-owned dairy 
farm in Madison, graduating from Madison 
Central School. He attended Syracuse 
University, where he earned a bachelor’s 
in political science and a J.D. from the 
Syracuse College of Law, the release stated. 

He established his private law practice 
in Waterville, focusing primarily on real 
estate, estate planning, and family law. 
Barnes has been a trustee of the Waterville 
Public Library since 1994, and currently 
serves as president of the board of trust-
ees. For more than 40 years, he has been 
involved in the entertainment industry as a 
performing musician and singer.

The Community Memorial Foundation 
also named the following board officers: 
Julie Rubenstein, chairperson; Patty 
Caprio, vice chairperson; Robert Tenney, 
treasurer; and Diane Chase, secretary. 

The foundation, which is a separate 
nonprofit organization that helps raise 
funds for Community Memorial Hospital 
in Hamilton, also has set plans in motion 
for its “Building For The Future” hospital 
renovation project. 

“These are exciting times for the hos-
pital and our community. This is the larg-
est project in our hospital’s history. It 
involves the entire Community Memorial 
family and the community at large work-
ing together bringing the most advanced 
technology to our emergency room and 
ambulatory services and increasing access 
to health care for residents of Hamilton 
and our surrounding communities,” Sean 
Fadale, president and CEO of Community 
Memorial Hospital, said in the release.

Next month, the Hamilton Family Health 
Center expansion and renovation project — 
costing $2 million and entirely funded by 
Community Memorial Foundation donors 
— will be completed. The 5,000-square-foot 
addition and updated space houses both pri-
mary care and expanded specialty services. 

Community Memorial Foundation rais-
es funds for capital needs, endowment, 
and special programs as well as providing 
operating support at Community Memorial 
Hospital. Since its founding, the foundation 
has raised nearly $5 million in philanthrop-
ic funds.             

mailto:ereinhardt@cnybj.com
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Changing the sales 
narrative

“D on’t fall into the trap of
 thinking like a customer. If
 you do, you’re done.” This 

warning has been 
pounded into the 
heads of salespeople 
— and it will follow 
them until their last 
day on the job.

Why is thinking 
like a customer dan-
gerous? It’s the nox-
ious notion that leads 
down the dark and 
dismal path to seri-
ous trouble — lost 
sales. If you dare to 
let yourself think like 
customers, you may 

be distracted from your mission and be-
come overly understanding and sympa-
thetic, even finding yourself walking in a 
customer’s shoes.

Yet, successful salespeople work hard 
at sharpening their understanding of what 
prospects and customers are thinking. It 
takes effort and skill to get inside potential 
customers’ heads and it starts with asking 
questions:

• What’s important to them?
• What are they looking for?
• How motivated are they?
• Are they focused or not sure of

themselves?
• What are they trying to tell me?
• Do they expect too much?
• Will they be fair?
• What are they not telling me?
• Are they worried about being taken

for a ride? 
• How concerned are they with mak-

ing a mistake or getting stuck with a deci-
sion they will come to regret?

Accurate answers to these questions 
help to get an exact picture of what’s going 
on —and that changes the sales narrative. 
Instead of focusing on how you’re going 
to get customers to do what you want, 
you move to letting them know you’re on 
their side and your mission is to help them 
achieve their goal or dream.

In fact, it takes doing the opposite of 
what salespeople have been told to avoid 
—thinking like customers. It applies to all 
sales, whether you’re selling burritos from 
a food truck, diamond rings, engineering 

systems, real estate, insurance, medical 
equipment, or anything else.

What is it that the customer is trying to 
say? Some people have trouble express-
ing themselves clearly, either unwittingly 
— or on purpose. People often want oth-
ers to think well of them, so they answer 
questions in ways that will impress the 
salesperson. They may let it be known, for 
example, that they can afford a purchase 
that’s far beyond their financial means. On 
and on it goes.

We all use shortcuts for coming up 
with answers so we can get the job done 
as quickly as possible. In sales this leads 
to believing we know more about how 
customers think than we do. Without 
even realizing it, opinions become facts 
and certainty supersedes questioning, 
doubt, and curiosity, the essential tools for 
understanding customers’ thoughts and 
behavior. 

And at what cost? Lost sales.

Four common-sense rules for 
understanding customers

Here are four basic rules to help you 
gain a better understanding of how cus-
tomers think and help generate more 
sales.

Rule #1. Never assume you know 
what a customer is thinking. 

This is the place to start. Believing we 

can know what someone is thinking is 
useful–it gives us the feeling of being in 
control, even though the deck is stacked 
against such a notion.

The neurologist Robert A. Burton, MD 
writes, “We make up stories about our 
spouses, our kids, our leaders, and our en-
emies. Inspiring narratives get us through 
dark nights and tough times, but we’ll 
always make better predictions guided by 
the impersonal analysis of big data than 
by the erroneous belief that we can read 
another’s mind.”

Rule #2. Avoid thinking about 
what you want to say or do next.

In other words, the human mind isn’t 
up to speed on multi-tasking. When we’re 
with a client and our mind is on our pro-
posal or what we want to say next, we’re 
distracted and unable to concentrate on 
what a customer is saying. 

There is nothing more important than 
what a customer is saying. If we don’t get 
it at that moment, it’s gone. Try as hard as 
we can, we are unable to recall what we’ve 
missed.

Rule #3. Make keyword notes.
It’s a similar problem when concentrat-

ing on what a client is saying so you don’t 
miss anything, while taking notes disrupts 
listening. As it turns out, we’re not wired 
to do two things at the same time, while 

using a smartphone to record the meeting 
can be questionable.

So, how can you keep your attention 
on what you’re hearing and recall it at the 
same time? Keyword notetaking helps. 
Instead of trying to jot down even four or 
five words at a time, let alone sentences, 
just one or two keywords aid recall later.

Rule #4. Use “rewind reviews”
Missing essential information or get-

ting it wrong undermines a marketer or 
salesperson’s credibility — and the chanc-
es of make the sale.

An effective way to avoid such unneces-
sary mishaps is the “rewind review.” You 
might say, “I want to be sure I understand 
what you’re telling me, so let me put in my 
own words. Correct me if I get it wrong.” 
This not only will help get it right, but it 
sends the message that you’re a serious 
listener.

The battle for the control of the minds 
of salespeople is relentless. “Don’t give-in. 
Don’t let yourself think like a customer,” 
they tell us. “It’s our agenda and what we 
need to accomplish that counts.” At the 
same time, we are told to put the customer 
first. But those are just words that don’t 
ring true with customers unless we think 
like them.           

John Graham of GrahamComm is a mar-
keting and sales strategist-consultant and 
business writer. He is the creator of “Magnet 
Marketing,” and publishes a free monthly 
eBulletin, “No Nonsense Marketing & Sales 
Ideas.” Contact him at jgraham@graham-
comm.com or visit: johnrgraham.com
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New York egg 
production 
rises nearly 3 
percent in April
BY JOURNAL STAFF
news@cnybj.com

N ew York farms produced 
 133.2 million eggs in April, up 
 almost 3 percent from 129.5 

million eggs in the year-ago period, the 
USDA’s National Agricultural Statistics 
Service (NASS) recently reported.

The number of layers in the Empire 
State averaged nearly 5.37 million in April, 
down slightly from just over 5.37 million 
in the year-earlier month. April egg pro-
duction per 100 layers was 2,481 eggs, up 
nearly 3 percent from 2,410 eggs in April 
2018.

In neighboring Pennsylvania, farmers 
produced 668.2 million eggs during April, 
down more than 3 percent from 691.6 mil-
lion eggs a year prior.        
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Hires new senior  
managing engineer 

BY ERIC REINHARDT
ereinhardt@cnybj.com

A fter the lease expired on its 
 office in Lanham, Maryland,
 Salina–based engineering firm 

Barton & Loguidice, D.P.C. (B&L) is ready 
to begin operations in a new office in 
Annapolis, Maryland. 

At the same time, B&L has hired a new 

senior managing engineer for the office.
Crews have been renovating the 

2,600-square-foot office, and B&L employ-
ees were scheduled to move in June 1, 
Jill Richmond, marketing communications 
manager at Barton & Loguidice, said in an 
email response to a CNYBJ inquiry.

With the Annapolis location, B&L oper-
ates two offices in Maryland. The company 
on March 28 announced it had acquired 
Eldersburg, Maryland–based Advanced 
Land and Water, Inc. (ALWI), which is 
located near Baltimore.

Barton & Loguidice is an engineering, 
planning, environmental, and landscape ar-

chitecture firm that employs more than 270 
people throughout the Northeast in offices 
in New York, Pennsylvania, and Maryland.

New hire
The newly hired senior managing 

engineer, David Kerr, joined the firm 
in February, per Richmond’s email re-
sponse. He is one of three employees in the 
Annapolis office and B&L plans to do addi-
tional hiring in that office, Richmond said.

Kerr joins the firm’s water/wastewater 
practice area, B&L said. He has 21 years 
of experience in hydraulic modeling, mas-
ter planning, asset management, design, 

construction management, 
mentoring and business-
development skills based 
on his work for firms in 
Maryland and New York. 

He previously worked 
as an infrastructure-mod-
eling manager, a role in 
which he managed and 
supported water and sewer hydraulic-
modeling projects in the U.S. and Canada, 
including training for staff and clients. 

Additionally, he has managed small and 
large projects in the Northeast and Mid-
Atlantic regions related to water distribu-
tion and sewer-collection systems, B&L 
said.

Kerr earned his bachelor’s and master’s 
degrees in civil engineering from Clarkson 
University.          

THIS WEEK'S SPECIAL REPORT:

ENERGY/ENVIRONMENT/SUSTAINABILITY

Nearly $5 million solar project powers 
Anheuser-Busch brewery     

BY ERIC REINHARDT
ereinhardt@cnybj.com

VAN BUREN — A nearly $5 million solar 
project in the town of Van Buren is now 
providing energy for the nearby Anheuser-
Busch brewery. 

Located six miles from the company’s 
brewery in the town of Lysander, the 2.76 
megawatt array will produce more than 3 
million kilowatt-hours annually.

It is the equivalent of providing enough 
energy to brew 3 million cases of bever-
ages annually, according to the office of 
Gov. Andrew Cuomo. 

The New York State Energy Research 
and Development Authority (NYSERDA), 
through the NY-Sun program, provided 

over $1.1 million in support for the array. 
It includes more than 8,300 solar pan-
els, making it Anheuser-Busch’s largest 
off-site installation to date in the U.S., 
Cuomo’s office said. 

The solar array is owned and oper-
ated by Boulder, Colorado–based AES 
Distributed Energy, Inc. and was devel-
oped to support Anheuser-Busch’s goal to 
purchase 100 percent of its electricity from 
renewable sources by 2025.

AES has also worked on solar projects 
for St. Lawrence University in Canton and 
for the City of Rochester, per the firm’s 
website.

Anheuser-Busch says it already secures 
50 percent of its purchased electricity 
from wind power, “which is more than 

the amount of electricity required to brew 
Budweiser beer in the U.S. each year.”

“This significant solar project by 
Anheuser-Busch and AES Distributed 
Energy will use renewable energy sources 
and help reduce greenhouse-gas emis-
sions,” Lt. Gov. Kathy Hochul said in a 
news release. “The investment, as part of 
NY-Sun, continues our efforts to attract and 
spur cutting-edge projects that save con-
sumers money and advances New York’s 
nation-leading clean energy goals. The solar 
facility helps to protect the environment, 
creating job opportunities and growing the 
economy of Central New York.”

Hochul attended the May 15 event in 
Van Buren to announce the project’s com-
pletion and cut the ribbon.

The project complements “Central New 
York Rising,” the region’s strategy to gen-
erate economic growth and community 
development, per the release. It’s also part 
of Cuomo’s “Green New Deal,” which 
calls for 70 percent of the state’s electricity 
to come from renewable sources by 2030 
and 6,000 megawatts of solar by 2025.

NY-Sun is Cuomo’s $1 billion initia-
tive to advance the scale-up of solar and 
move the state closer to having a “sustain-
able, self-sufficient” solar industry. Since 
2011, “solar in New York has increased 
more than 1,500 percent and leveraged 
nearly $3.5 billion in private investments,” 
Cuomo’s office said. These investments 
have supported nearly 12,000 people 
working in solar jobs across state.          

Officials on May 15 announced and cut the ribbon on the completion of a 2.76 megawatt solar project in the town of Van Buren that will service the Anheuser-Busch brewery in Lysander. PHOTO CREDIT: NYSERDA

Barton & Loguidice opens new Maryland office

Kerr

mailto:ereinhardt@cnybj.com
mailto:ereinhardt@cnybj.com


8 I BUSINESS JOURNAL NEWS NETWORK    I   JUNE 3, 2019
CNYBJ.COM

Business Journal
News Network

We’re offering special rates for subscriptions to The Business 
Journal News Network - sign up today!

$91 1 year print & digital

                      or
$69 1 year digital only

2019 Book of Lists included 

PLUS 4 Extra weeks

SUBSCRIPTION 
SPECIAL

For more information 
or to sign up, 

call (315) 579-3927 
or email 

circulation@cnybj.com
New Subscribers Only

ENERGY / ENVIRONMENT / SUSTAINABILITY

NOMINATE

NOW!
visit

bizeventz.com

4040
Presents

Need more information?

Open 
House

to update the public on the latest 
developments in the project

Tuesday, June 18  |  3 pm to 8 pm
 The Oncenter | 800 South State St, Syracuse

Staff will explain the project and answer questions 
and the public can submit written comments.
Parking validation and bus passes will be provided.

A sign language interpreter will be present.
Un intérprete de español estará presente.

If you require other translations or have special needs, 
please contact Curtis Jetter (NYSDOT) at 315-428-4351.

NYSDOT
315-428-4351

Project toll-free hotline
1-855-I81-TALK (855-481-8255)

Project Website
dot.ny.gov/i81opportunities

BY ERIC REINHARDT
ereinhardt@cnybj.com

G ov. Andrew Cuomo on May 21
 announced $28 million in 
 funding to begin work on a 

“major” new transmission upgrade project 
in the Mohawk Valley and Capital Region. 

The project stems from a proposal sub-
mitted by New York City–based LS Power 
Grid New York and the New York Power 
Authority to “improve reliability and pro-
vide better access” to renewable ener-
gy through a “key corridor” along New 
York’s transmission system, Cuomo’s of-
fice said in a news release. 

NYPA’s board of trustees awarded its 
share of the initial funding for the project 
at its May 21 meeting. NYPA has a minor-
ity interest in the effort.

“These transmission upgrades are a 
vital piece of New York’s clean-energy 
future focused on a secure, clean and reli-
able energy infrastructure,” Cuomo said. 
“Climate change requires a coordinated 
approach toward achieving our clean en-
ergy goals and this investment will help 
keep our energy system secure for years 
to come.”

LS Power is planning to submit an appli-
cation to construct the project to the New 

York Public Service Commission (PSC) in 
the second half of 2019. 

Following a “full” PSC review and autho-
rization — including numerous opportuni-
ties for additional public participation — the 
state expects the rebuilt transmission lines 
will be in service by the end of 2023.

Founded in 1990, LS Power is an em-
ployee-owned, independent power compa-
ny with offices in New York, New Jersey, 
Missouri, California, and Texas. The firm 
describes itself as a “developer, owner, 
operator and investor in power generation 
and electric transmission infrastructure 
throughout the United States.” 

The project
It’s known as LS Power Grid New 

York’s Marcy to New Scotland transmis-
sion upgrade project. 

NYISO on April 8 selected the project 
in response to a “competitive solicitation 
process,” calling for transmission projects 
along this corridor that would “relieve 
transmission congestion and facilitate 
greater statewide access to renewable 
energy,” Cuomo’s office said. 

“The NYPA board of trustees’ ac-
tion is another step forward in realizing 
New York’s clean energy highway,” Gil 
Quiniones, president and CEO of NYPA, 
said in Cuomo’s release. “This transmis-
sion project is part of several other vital 
transmission upgrades taking place across 
New York State. Together, these projects 
will help ensure that energy from renew-
able-rich areas of Western and Northern 
New York will have a reliable path to con-
sumers and help meet New York State’s 
aggressive clean-energy goals.” 

The project involves upgrades along 
about 100 miles of transmission lines and 
the construction of two new substations 
between NYPA’s central transmission hub 
in Marcy and New Scotland in Albany 
County. 

The project seeks to use existing elec-
tric-transmission corridors. Replacing 
“aging and outdated” transmission towers 
with the latest technologies will enable 
“more efficient energy flow while reduc-
ing the number of transmission struc-
tures,” the state said. 

Some of the targeted transmission tow-
ers are “more than 60 years old,” Cuomo’s 
office noted.

The announced funding will cover 
NYPA’s share of the costs of permitting, 
licensing, engineering, property acquisi-
tion, and interconnection agreements.      
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State provides 
$28M to start 
transmission 
upgrade 
project in 
Mohawk 
Valley
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Crews start work on SUNY’s first zero-net, 
carbon-certified residence hall
BY ERIC REINHARDT
ereinhardt@cnybj.com

MARCY — Work has started on an up-
coming residence hall at the Utica campus 
of SUNY Polytechnic Institute (SUNY 
Poly), a project that the state describes 
as the system’s first “zero-net, carbon-
certified” residence hall.

SUNY is working with the Dormitory 
Authority of the State of New York 
(DASNY) on construction of the $33.5 
million, 257-bed residence hall project, the 
office of Gov. Andrew Cuomo announced 
on May 9.

 The state expects it will be available for 
student living by August 2020.

DASNY will contract with Syracuse–
based Hueber-Breuer Construction Co. 
Inc. and use the design-build method. 
Both design and construction services 
are provided through a single contract 
to “expedite project delivery and provide 
savings,” Cuomo’s office said. 

The state is financing the residence 
hall through DASNY’s SUNY dormitory 
facilities program, which issues low-cost, 
tax-exempt bonds supported by student 
residence-hall fees, per the release.

The building’s design will “revolve 
around sustainability and energy efficien-
cy to save energy and improve the mental 
and physical health of its residents.”

The residence hall will include hotel-
style student rooms with adjacent loung-
es, kitchens, study and laundry areas, as 
well as a multi-purpose room, game room 
and a bike storage area. It will also include 
many outdoor green spaces such as a 
courtyard and trellised area with outdoor 
grills, and incorporate a bioretention/rain 
garden to detain storm water runoff and 
remove contaminants from the water. In 
addition, the residence hall will include 
connections to a future photovoltaic/solar 
power system. 

Energy-efficient design
Crews will build the residence hall as 

“zero-net, carbon certified,” meaning that 
“in addition to exceeding existing energy 
codes, the infrastructure to add future on-
site renewable energy production systems 
will be in place.”

Once these systems are installed, the 
building will use “equal to or less than” 
the energy it can annually produce on-site 
through renewable resources, the state 
says.

The design-build team will pursue both 
zero energy building (ZEB) certification 
and zero carbon certification through the 
Seattle, Washington–based International 
Living Future Institute (ILFI). The build-
ing will be “ultra-energy efficient” with 
infrastructure and connections so that 
crews can install on-site renewable-energy 
systems in the future to secure ILFI’s ZEB 
certification. 

The project coincides with SUNY 
Chancellor Kristina Johnson’s plan to “ret-
rofit and renovate” SUNY’s 64-campus 
system to produce “greater energy sav-
ings.” The plan includes SUNY sourcing 

100 percent of its electricity from zero-
carbon sources, including renewables and 
energy storage. It required the design of 
all new SUNY buildings to produce zero-

net carbon emissions.
By making the switch at SUNY’s 2,346 

buildings, the state expects to reduce its 
carbon footprint by more than 400,000 tons 

of carbon dioxide equivalents per year. 
SUNY’s 2,346 buildings represent 40 

percent of the building infrastructure in 
New York, Cuomo’s office said.              

A rendering of an 
upcoming residence 
hall at the SUNY 
Polytechnic Institute 
campus in the town of 
Marcy. The state says 
it is SUNY’s fi rst “zero-
net, carbon-certifi ed” 
residence hall.

PHOTO CREDIT: HUEBER-
BREUER CONSTRUCTION CO. 
INC. WEBSITE
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119 East Seneca Street, Ithaca, NY 14850  |  333 West Washington Street, Suite 200, Syracuse, NY 13202
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Image used is stock photography.

Contact Energy Industry Team Member
Susan M. Crossett  |  315.423.7100

mailto:ereinhardt@cnybj.com
http://www.harrisbeach.com/energy
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S tudies show that green space and
 landscaping contribute to health,
happiness, and intellect.

It’s natural to long 
for spring when it’s 
cold outside. But did 
you know there’s a 
good reason why you 
may pine for green? 

Living landscapes are an important part of 
the outdoor lifestyle that Americans enjoy, 
but the benefits go beyond the barbeque 
and backyard baseball. Green spaces are 
necessary for your health.

The advantages of grass and landscap-
ing surpass the usual physical benefits that 
result from outdoor activity. Numerous 
studies have found that people who spend 
more time outside or are exposed to liv-
ing landscapes are happier, healthier, and 
smarter.

Researchers have studied the impact of 
nature on human well-being for years, but 
recent studies have found a more direct 
correlation between human health, particu-
larly related to stress, and the importance 
of people’s access to nature and managed 
landscapes.

Getting dirty is actually good for you. 
Soil is the new Prozac, according to Dr. 
Christopher Lowry, a neuroscientist 
at the University of Bristol in England. 
Mycobacterium vaccae in soil mirrors the 
effect on neurons that Prozac provides. 
The bacterium stimulates serotonin pro-
duction, which explains why people who 
spend time gardening and have direct con-
tact with soil feel more relaxed and happier.

Children who are raised on farms in a 
“dirtier” environment than an urban setting 

not only have a stronger immune system 
but are also better able to manage social 
stress, according to the National Academy 
of Sciences.

Living near living landscapes can im-
prove your mental health. Researchers 
in England found that people moving to 
greener areas experienced an immediate 
improvement in mental health that was 
sustained for at least three years after they 
moved. The study also showed that people 
relocating to a more developed area suf-
fered a drop in mental health.

Greening of vacant urban areas in 
Philadelphia reduced feelings of depres-
sion by 41.5 percent and reduced poor 
mental health by 62.8 percent for those 
living near the vacant lots, according to a 
study by a research team.

Green spaces can make you healthier, 
too. People who live within a half mile of 
green space (such parks, public gardens, 
and greenways) were found to have a 
lower incidence of 15 diseases by Dutch 
researchers — including depression, anxi-
ety, heart disease, diabetes, asthma and 
migraines.

A 2015 study found that people living 
on streets with more trees had a boost in 
heart and metabolic health. Studies show 
that tasks conducted under the calming in-
fluence of nature are performed better and 
with greater accuracy, yielding a higher-
quality result. Spending time in gardens, 
for instance, can improve memory perfor-
mance and attention span by 20 percent.

Living landscapes make you smarter. 
Children gain attention and working 
memory benefits when they are exposed 
to greenery, says a study led by Payam 

Dadvand of the Centre for Research in 
Environmental Epidemiology in Barcelona, 
Spain. In addition, exposure to natural set-
tings may be widely effective in reduc-
ing attention deficit/hyperactivity disorder 
symptoms in children.

This applies to adults as well. Research 
has also shown that being around plants 
helps you concentrate better at home and 
at work. Charlie Hall, professor and Ellison 
Chair in international floriculture at Texas 
A&M University, believes that spending 
time in gardens can improve attention span 
and memory performance by as much as 
20 percent.

A National Institutes of Health study 
found that adults demonstrate significant 
cognitive gains after going on a nature 
walk. In addition, a Stanford University 
study found that walking in nature, rather 
than a concrete-oriented, urban environ-
ment, resulted in decreased anxiety, rumi-
nation, and negative affect, and produced 
cognitive benefits, such as increased work-
ing-memory performance.

Living landscapes help you heal fast-
er. Multiple studies have discovered that 

plants in hospital recovery rooms or views 
of aesthetically pleasing gardens help pa-
tients heal up to one day faster than those 
who are in more sterile or austere environ-
ments.

Physicians are now prescribing time 
outdoors for some patients, according to 
recent reports. Park Rx America is a non-
profit with a mission to encourage physi-
cians to prescribe doses of nature.

All of these benefits reinforce the im-
portance of maintaining our yards, parks, 
and other community green spaces. Trees, 
shrubs, grass, and flowering plants are 
integral to human health. Not only do they 
provide a place for kids and pets to play, 
they directly contribute to our mental and 
physical well-being.                          

Kris Kiser is president and CEO of the Outdoor 
Power Equipment Institute (OPEI), a trade 
group for power equipment, small engine, and 
UTV, golf car, and personal transport vehicle 
manufacturers and suppliers. This viewpoint 
is drawn from a news release the organiza-
tion issued. More information can be found at 
www.SaveLivingLandscapes.com

ENERGY / ENVIRONMENT / SUSTAINABILITY

5 Health Benefits of 
Our Green Spaces
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EXCELLENCE
in

8th annual

healthcare

NOMINATIONS OPEN!
visit bizeventz.com to nominate 

and view the expanded 
nomination categories

SAVE THE DATE
October 16 

5:30 PM - 8:00 PM   •   Embassy Suites, DestinyEXCELLENCE
in

6th annual

healthcare
Event Partner:

Event Partner:

NOMINATIONS OPEN! Deadline: August 10

 DENTIST OF THE YEAR

 HEALTH-CARE FACILITY(S) 
    OF THE YEAR

 INNOVATIONS IN HEALTH CARE

 NURSE OF THE YEAR

 PHARMACIST OF THE YEAR

 PHYSICAL THERAPIST(S) 
    OF THE YEAR

 PHYSICIAN ASSISTANT 
    OF THE YEAR

 PHYSICIAN OF THE YEAR

 PRACTICE MANAGERS 
    OF THE YEAR

 SURGEON OF THE YEAR

 VETERINARIAN OF THE YEAR

 HEALTH-CARE VOLUNTEER 
    OF THE YEAR

For category definitions and to 
nominate, visit bizeventz.com

AWARD CATEGORIES:

EXCELLENCE
in

6th annual

healthcareSAVE THE DATE! October 24, 2018  •   5:30 PM - 8:30 PM • Oncenter

Event Partner:

Sponsors:
Graphics Sponsor: Award 

Sponsor:
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O ur Central New York region
 has had remarkable success
 through the Regional Economic 

Development Council 
(REDC) process, re-
ceiving the most fund-
ing to date out of all 10 
council regions. This 
funding has advanced 
hundreds of projects 
and allowed business-
es in our community 
to expand and cre-
ate thousands of new 
jobs.

Again this year, 
more than $750 mil-

lion in in state economic-development 
resources will be distributed in Round IX 
of the REDC awards. This includes up to 
$150 million in capital grants 
and $75 million in Excelsior 
Tax Credits for projects state-
wide identified as regional 
priorities. Additionally, more 
than $525 million from state 
agency programs will be 
awarded through the CFA 
process.

I strongly encourage 
those considering an ex-
pansion project to review 
the application and fund-
ing opportunities and 
submit a Consolidated 
Funding Application (CFA) 
(https://apps.cio.ny.gov/apps/cfa/) by 
the July 26 deadline. You can also attend 
an upcoming informational workshop on 
June 21 in Auburn to learn more (https://
regionalcouncils.ny.gov/central-new-
york/events/central-new-york-cfa-work-
shop-auburn-jun-21-2019).

In this round, the CNY REDC will 

also develop strategies that: support com-
munity investment in placemaking and 
downtown revitalization; advance the 
state’s Workforce Development Initiative; 
identify and develop childcare solutions 
in collaboration with local businesses and 
communities; and develop an economic 
and environmental justice strategy for the 
region. 

Additionally, one downtown in each 
of the state’s 10 regions will be awarded 
$10 million in the fourth round of the 
Downtown Revitalization Initiative (DRI), 
to execute downtown strategic investment 
plans that support the community’s vi-
sion for revitalization. Cortland, Oswego, 
and Auburn’s downtowns were prior DRI 
recipients.

I look forward to continuing the prog-
ress we have started and supporting 
CNY REDC co-chairs Randy Wolken, 

president and CEO of 
the Manufacturers 
Association of Central 
New York; and 
Deborah Stanley, presi-
dent of SUNY Oswego, 
in this important work. 
Should you have any 
questions about the ap-

plication process, please 
contact Andrew Fish, 
CenterState CEO’s senior 
VP of business develop-
ment at afish@centerstate-
ceo.com.                                  

Robert M. (Rob) Simpson is president 
and CEO of CenterState CEO, the pri-
mary economic-development organization 
for Central New York. This viewpoint is 
drawn and edited from the “CEO Focus” 
email newsletter that the organization sent 
to members on May 23. 
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Applications for State Regional 
Council Funding Now Open

Follow us on Twitter at

@cnybj

http://www.SaveLivingLandscapes.com
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The landscape of Syracuse has changed drastically 
before our eyes in the last decade. From vacant and 

worn buildings to luxurious apartments and an influx 
of businesses moving into the downtown area, the 
impact on our region has been nothing but positive.

Be a part of this premier digital and 
print magazine, spotlighting your 
company in revitalizing downtown Syracuse.

The publication’s coverage will include the following:

• Major players involved in downtown’s resurgence
• Key residential developments
• The next generation of developers
• Major business and office projects
• New restaurants & other downtown businesses
• Arts & culture — downtown theatre district
• Addressing downtown’s challenges 

of the homeless and crime

CONTACT US:   Dony Bardenett: dbardenett@cnybj.com   •   Alicia Zaret: azaret@cnybj.com

PUBLICATION 
DATE: 

September 23

ADVERTISING DEADLINE: 
September 14

THE DOWNTOWN TRANSFORMATION
SYRACUSE IIISYRACUSE III
 Rev�a�ze

College Admissions Scandal is More Than Just Crisis of Confidence
A cross Central New York, thou-

 sands of graduating high-school
 seniors will soon begin preparing 

for the next chapter of 
their lives as incom-
ing members of the 
college class of 2023. 
They enter a higher-
education system that 
has been shaken to its 
core.

Like peeling the 
layers of an onion, 
Los Angeles federal 
prosecutors in May 
announced criminal 
charges against a new 
set of parents for col-

lege-admissions fraud. This is in addition 
to the 33 parents who were charged in 
March for participating in a multimillion-
dollar bribery scheme run by a Southern 
California–based consultant.

The origins of this ethical dilemma in 
college admissions have been evident for 
some time — they just weren’t apparent to 
everyone. Thanks to a few entitled celebri-
ties and “Entertainment Tonight,” it’s on 
the forefront of everyone’s mind now. For 
colleges and universities, this is more than 
just a crisis of confidence, it’s a case for bet-
ter managing risk.

According to Moody’s, at least 25 per-
cent of private colleges are now running 
deficits. Even in a good economy, public 
college expenses generally outpace tuition 
revenue. And, to make matters worse, de-
mographics are beginning to work against 
traditional colleges and universities. The 
pool of 18-year-olds in the Northeast con-
tinues to decline. Education Drive reported 
that 20 nonprofit public and private col-
leges closed from 2016–17 to 2017–18.

For many institutions, this is an unsus-

tainable business model as they struggle to 
bring in enough revenue from a mixture of 
tuition, government funding, endowment 
returns, and donations. Reduced revenues 
give rise to staff consolidations and staff 
reductions. Less training happens. Less 
process is followed. Less oversight occurs. 
Yet, the pressure to raise money and fulfill 
enrollment quotas remains. This is where 
the crisis of confidence begins, and risk 
escalates.

As evidenced by the recent scandal, 
well-endowed private schools are not im-
mune to having compromised admissions 
standards either. Their involvement per-
petuates a related ethical dilemma — that 
elite colleges favor the elite. A recent USA 
Today/Suffolk University poll found that 
by more than three to one, those surveyed 
say college admissions favor the wealthy 
and well-connected in an unfair way. Fewer 
than one in five Americans say the admis-
sions process is generally fair.

Colleges and universities have been 
known to give preference to legacy stu-
dents. In these challenging times, it’s dif-
ficult for an institution to say no to a 
seven-figure gift, even if it is tied to the 
unspoken promise of an education for the 
offspring of the philanthropist. Colleges 
and universities, historically revered, have 
become a target of public disillusionment 
over decisions made with finances in mind.

Should we just accept this denigrated 
image of higher education? Most colleges 
and universities would say that their admis-
sion policies are fair, and that they strictly 
adhere to their approval processes. Now 

that the lurid details of the current admis-
sions scandal have made it to grocery aisle 
tabloids, a skeptical public says otherwise.

 To establish greater integrity in higher-
education admissions, institutions must 
recommit to managing risk in four keys 
areas: better process, adherence to train-
ing, heightened oversight and accountabil-
ity, and enhanced transparency.

Better process 
Conducting an independent audit of cur-

rent admissions policies and procedures, 
which includes staff interviews, can help 
identify opportunities to improve current 
processes and locate any gaps. Having 
a documented third-party review is also 
something credible that you can point to 
when prospective students, parents, the 
community, and your board ask questions 
about your admission processes. Not only 
will this provide peace of mind, but this is 
also a good way to mitigate risk.

Adherence to training
A recurring exercise to review training 

curriculum can assure that staff-develop-
ment tools are the most up-to-date. It’s 
also important to review the training and 
continuing-education credentials of staff, 
including new hires. Sometimes, between 
new hires, staff transfers and staffing re-
ductions, training cycles are missed by 
critical employees. Also, are requirements 
for ethics training in place? Some institu-
tions are moving to annual ethics certifica-
tion for all employees.

Heightened oversight and 
accountability

Decision makers in the admissions 
and fund-development offices should be 
required to complete conflict-of-interest 
statements. In addition, every college and 
university should have a whistleblower 
policy. Some institutions even have a hot-
line that encourages internal feedback.

Enhanced transparency
Colleges and universities should be com-

pletely upfront about their efforts to reduce 
exposure to fraud in their admissions process-
es. Given the notoriety of the current scandals 
and the high-profile nature of the institutions 
involved, having responsible and ethical ad-
missions practices is expected behavior. This 
activity should be documented on school web-
sites, annual reports, board presentations, 
brochures, and other marketing materials.

Regardless of what happens with the 
scandal, colleges and universities should 
see this as an opportunity to be proactive. 
It’s a chance to evaluate their risk and put 
the right controls in place so they can stand 
up and say, “This is what we do to maintain 
integrity in our admissions process.” That 
way, they’ll be able to answer the most im-
portant question before it is asked.        

Jean Close, CPA, is a partner in The Bonadio 
Group’s Healthcare/Tax Exempt Division, 
specializing in providing financial audit, 
benchmarking, finance, and risk manage-
ment consulting services to higher-education 
institutions. 
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Friends of the 
Rosamond Gifford 
Zoo names new 
board members
SYRACUSE — The Friends of the 
Rosamond Gifford Zoo has added Terry 
Hopkins of C&S Engineers, Kathy 
O’Connell of Radiant Abilities, and leader-
ship coach Michael Sgro to its board of 
directors.

The Friends of the Zoo is a nonprofit 
organization that supports the zoo and is 
overseen by a volunteer board whose mem-
bers serve three-year terms. 

Friends of the Zoo President and CEO 
Janet Agostini introduced the new board 
members at the Friends Annual Meeting 
in May. 

Hopkins, community relations manager 
at C&S Engineers, has been with the firm 
since 1987. She holds a bachelor’s degree 
in business from SUNY College at Buffalo 
and also serves on the boards of Partners 
for Education, Business Inc., and the CNY 
Engineering Expo.

O’Connell is a mental-health counselor 
and director of Radiant Abilities. She has de-
grees from Le Moyne College and Syracuse 
University in rehabilitation counseling and 
inclusive education.

Sgro, certified professional coach, works 
with professionals around the country to 
improve their leadership skills, effectiveness, 
career readiness, and digital savvy. He holds 
a bachelor’s degree in psychology from Le 
Moyne College and is an active participant in 
the historic downtown Syracuse community.

The Friends also thanked outgoing 
board member Renee Lane, director of 
public relations and corporate communica-
tions at C&S Companies, for her six years 
of service on the board.

Friends of the Zoo supports the zoo by 
providing educational programs for zoo 
visitors and the community, operating the 
zoo’s Jungle Café and The Curious Cub 
Gift Shop, as well as the zoo’s special event 
venue, Catering at the Zoo. It also provides 
marketing, fundraising, and development 
activities for the zoo.          

mailto:dbardenett@cnybj.com
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THE LIST
Research by Vance Marriner

vmarriner@cnybj.com 
(315) 579-3911

Twitter: @cnybjresearch

Employment & Mean 
Annual Wages of 
Property, Real Estate, 
and Community 
Association Managers 
in CNY

  Number        Annual
  Employed       Mean
Region  In Region        Wage
Central New York 70         $105,690

Mohawk Valley N/A         N/A

North Country 30               $76,670

Southern Tier 60         $102,990
Source: New York State Department of Labor, Occupational Employment 
Statistics Survey, Q1 2018

upcoming lists:
June 10
Environmental Firms

June 17
Financial Planners
 

ABOUT THE LIST
Information was provided by representatives 
of listed organizations and their websites. 
Other groups may have been eligible but did 
not respond to our requests for information. 
Organizations had to complete the survey by 
the deadline to be included on the list. While 
The Business Journal strives to print accurate 
information, it is not possible to indepen-
dently verify all data submitted. We reserve 
the right to edit entries or delete categories 
for space considerations.

Central New York includes Broome, Cayuga, 
Chemung, Chenango, Cortland, Herkimer, 
Je�erson, Lewis, Madison, Oneida, Onon-
daga, Oswego, St. Lawrence, Seneca, Tioga, 
and Tompkins counties.

NEED A COPY OF A LIST?
Electronic versions of all our lists, with ad-
ditional �elds of information and survey 
contacts, are available for purchase at our 
website: cnybj.com/Lists-Research
 

WANT TO BE ON THE LIST?
If your company would like to be considered 
for next year’s list, or another list, please 
email vmarriner@cnybj.com

COMMERCIAL PROPERTY-MANAGEMENT FIRMS
Ranked by Total Square Feet Managed in CNY

Rank

Name

Address

Phone/Website

Sq. Ft.

Managed/

Properties

Managed

Types of

Properties:

Office/Industrial

Retail/Other Services Offered

Notable Properties

Managed Local Executive

Year

Estab.

1.
Cushman & Wakefield/Pyramid Brokerage

Company

5786 Widewaters Parkway

Syracuse, NY 13214

(315) 445-1030/

pyramidbrokerage.com

2,650,000

15

2%/22%

76%/-

brokerage, asset and property

mgmt., receivership, leasing,

acquisition and disposition,

consulting, mortgage

brokerage, construction &

project mgmt.

One Park Place Office

Building, Marcy Centre; Salina

Industrial Powerpark,

MetroCenter, One Seneca

Tower

John L. Clark, President &

CEO

Robert Berkey, COO

1971

2.
Sutton Real Estate Company

525 Plum St., Suite 100

Syracuse, NY 13204

(315) 424-1111/suttoncos.com

2,032,666

36

26%/3%

11%/60%

full-service management and

commercial brokerage

company

550 Harrison Center, The Lofts

at Franklin Square, University

Health Care Center, Crouse

Physicians Building, Jefferson

Tower, Creekwalk Commons

Louis G. Fournier, III,

President

Linda Charles, VP

Joseph Lewis, VP

Barton Feinberg, Director

of Brokerage Services

1933

3.
Pioneer Companies

333 W. Washington St., Suite 600

Syracuse, NY 13202

(315) 471-2181/pioneercos.com

1,500,000

50

50%/18%

25%/7%

real-estate development,

property management,

leasing, construction

management, asset

management

Washington Station, CNY

Medical Center, Midler

Crossing, Upstate Bone &

Joint Center, Bridgewater

Place, State Tower Building

Michael P. Falcone,

Chairman & CEO

Melissa F. Zell, President &

COO

Mark W. Roney, CFO

1987

4.
Partnership Properties, Inc.

2 Clinton Square, Suite 120

Syracuse, NY 13202

(315) 475-0401/ppisyr.com

1,400,000

-

95%/0%

1%/4%

full-service property-

management company

The Atrium building, 600 Erie

Place I & II, The Syracuse

Building; White Memorial

Building, 518 James Street,

Brittonfield Medical Center,

Bank of America building,

Atrium Garage, Clinton Street

Garage

James Funiciello, Jr., CEO

Tony Fiorito, President

1985

5.
Summit Realty Management LLC

5112 W. Taft Road, Suite M

Liverpool, NY 13088

(315) 452-2000 /summitcrg.com

1,380,000

23

19%/0%

34%/47%

property management,

construction management,

brokerage, leasing, financing

North Medical Center,

Northeast Medical Center,

Clay Medical Center, Stateway

Shopping Center, 6333 Route

298 E. Syracuse

John D. Murphy, Jr.,

President

2012

6.
CBD Companies

100 Madison St.

Syracuse, NY 13202

(315) 295-1900/cbdcos.com

1,264,000

6

82%/0%

12%/6%

property management,

commercial brokerage,

commercial construction,

construction management,

design

AXA Towers, Barclay Damon

Tower, Campuswood Radisson

Health Center

Courtney Wilson, Principal

Charles Sangster, Principal

Mark R. Ferguson, Director

of Property Management

Eric Will, III, Property

Manager

2009

7.
Oliva Companies

6724 Thompson Road

Syracuse, NY 13211

(315) 463-8684/olivaco.com

1,000,000

50

25%/70%

5%/100%

leasing, brokerage, sales,

development, general

construction

Fly Road Professional Center 1

& 2, Collamer Office Building,

Kirkville Professional Center,

Cicero Professional Building,

Macknight Bacon Professional

Center, Fly Road Commons,

Old Collamer Road Business

Center

Anthony S. Oliva, President

Stephen A. Oliva, Jr., VP

1951

8.
VIP Structures

One Webster's Landing

Syracuse, NY 13202

(315) 471-5338/vipstructures.com

920,000

11

47%/36%

4%/13%

build-to-suit, design,

construction, integrated

project delivery, strategic

location & acquisition services,

real-estate financing, property

& facility management, facility

audits

Pass & Seymour/Legrand,

1304 Buckley Road, National

Grid Service Center, One

Webster's Landing, Pike Block,

572 South Salina Street, Post-

Standard Building, and Chase

Design

David C. Nutting, Chairman

& CEO

Charles C. Wallace,

President

William P. Morrison, CFO

1985

9.
Washington Street Properties

215 Washington St., Suite 001

Watertown, NY 13601

(315) 405-8161/washingtonstreetproperties.com

750,000

35

-/-

-/-

leasing, property management Freedom Plaza, Top of the

Square Mall, The Lincoln

Building, Rouse Building

Brian Murray, Owner/

Operator

2007

10.
The Icon Companies

344 S. Warren St.

Syracuse, NY 13202

(315) 299-6292/

theiconcompanies.com

724,900

35

20%/5%

45%/30%

real-estate development,

property management, tenant/

buyer & landlord/seller

representation, asset

management, leasing

DeWitt Town Center, Icon

Tower

Grazi Zazzara, President 2012

11.
TJMG Properties, LLC

209 Second St.

Liverpool, NY 13088

(315) 299-4277/tjmgproperties.com

700,000

120

10%/0%

3%/87%

property management, HOA/

COA management, residential

real estate

Mission Landing COA; Walnut

West in Camillus

Keith Jones, Managing

Partner

2008

12.
Property Management Alliance, LLC

323 East Water St.

Syracuse, NY 13202

(315) 427-0189/pma500.com

400,000

140

10%/10%

5%/75%

software technology solutions

and training, account

management, financial

reporting, leasing sales, capital

improvements, repair,

maintenance, and property

services

multi-family, community

associations, professional

buildings, and retail

Douglas D. Shepard,

President

Keith Murphy, VP

2005

13.
Edgewater Management Company

225 Greenfield Parkway

Liverpool, NY 13088

(315) 471-4420/theedgewatercompany.com

350,000

6

100%/0%

0%/0%

real-estate development,

property management,

brokerage

Greenfield Corporate Office

Center

Thomas R. Kennedy,

President

John F. Krisanda, Director

of Real Estate

1988

14.
Mike Barney Management

5010 Campuswood Drive

East Syracuse, NY 13057

(315) 634-5033/mikebarneymanagement.com

250,000

5

-/-

-/-

physical property

management, financial

reporting, construction

oversight, sales & leasing.

Pioneer Business Park, Erie

Medical Plaza

Mike Barney, Licensed Real

Estate Broker

2000

15.
D. N. Drucker Ltd.

3175 E. Genesee St., Suite 4

Syracuse, NY 13224

(315) 445-9914/dndruckerltd.com

119,000

65

10%/0%

20%/70%

brokerage, leasing, sales,

property management

Jamesville Towne Square,

Geddes Plaza

David Drucker, President 1984

mailto:vmarriner@cnybj.com
mailto:vmarriner@cnybj.com
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OPINION

F or victims of heinous crimes
 whose perpetrators are behind
 bars, parole hearings can be trau-

matic. The state can do more to protect 
victims and families of victims from undue 

suffering by pass-
ing Ramona’s Law. 
The bill extends the 
maximum time that 
certain violent felons 
are reconsidered for 
parole by the state pa-
role board from two 
years to five years. 
This change would 
help protect victims 
from reliving the 
crime as frequently as 
current law requires.

The bill is named 
for Ramona Bantle-Fahy, a crime-victim 
survivor and advocate, who bravely spoke 
in favor of the bill in Albany recently. I was 
humbled and privileged to stand behind 
her as she courageously shared her story 
in front of cameras and lawmakers. In 
1992, she was working as a real-estate 
agent in Erie County when a man called 
her to schedule an appointment to see a 
house. At the house showing, he attacked 
her, tied her hands, threatened her with 
a knife, and raped her. He later pushed 
her down the stairs and shoved her into 
the trunk of his car. Ramona was able 
to free her hands and picked the trunk 
lock. When the car slowed down, she 
jumped out of the car and ran. Had she 
not been able to escape, she believes she 

would have been murdered. Her attacker 
was later arrested, convicted on several 
felonies, and sentenced to 25 to 50 years 
in prison. 

In 2017, Ramona’s attacker was up for 
parole after serving his minimum sen-
tence. He was denied parole but less than 
two years later, he was scheduled to ap-
pear again and she had to prepare to do 
what she could to keep him behind bars. 
With the parole hearings, it is not just the 
hearing date that victims have to consider 
but the process involved. Victims are noti-
fied of the hearing date if they choose to 
be notified and invited to send in written 
impact statements to the parole board. 
They may also submit audio or videotaped 
statements and/or meet with a member of 
the parole board concerning the inmate. 
In communication with the parole board, 
they are asked to explain how lives have 
been changed as a result of the crime, 
what emotional and/or physical impact 
the crime has had, and the effect the crime 
has had on children of the victim and other 
family members. After providing these 
statements, they await notification of the 
parole board’s decision. All of this ends up 
taking several months and victims say they 
relive the traumatic experience each time 
in order to convince the parole board not 
to grant parole. By the time it is over, they 
feel as though they have to begin the pro-
cess again to prepare for the next hearing.

Ramona’s Law would allow victims of 
heinous acts more time in between parole 
hearings. Specifically, it would authorize 
the parole board to have more discretion 

in setting the times in between hearings. 
The state parole board has the discre-
tion to set the date for reconsideration 
for parole but according to current law, 
that date can only be set within two years 
(24 months) of the denial. The bill would 
extend the parole-reconsideration period 
up to 5 years (60 months) for inmates 
who have been convicted of certain Class 
A-I and A-II felonies and certain Class B 
felonies. These crimes include murder in 
the first degree, aggravated murder, mur-
der in the second degree, rape in the first 
degree, sodomy in the first degree, and 
predatory sexual assault against a child. 

The change would bring New York 
more in line with what victims’ advocates 
have been successful in achieving in other 
states. Of the 35 states that grant parole 
boards authority to release an inmate, 25 
states allow at least five years between 
the initial decision to deny parole and 
subsequent reconsiderations for release. 
New York should be the next state to help 
victims of violent crimes from unnecessar-
ily reliving these horrors. In general, we 
enact many laws in Albany to help crimi-
nals, but we need to do more for victims. 

William (Will) A. Barclay is the Republican 
representative of the 120th New York 
Assembly District, which encompasses most 
of Oswego County, including the cities of 
Oswego and Fulton, as well as the town of 
Lysander in Onondaga County and town of 
Ellisburg in Jefferson County. Contact him 
at barclaw@assembly.state.ny.us or (315) 
598-5185.

WILL  
BARCLAY 

Opinion

On the strong economy, big 
media says: “Kill that good news”
“I ’m still ugly,” sniffed the young

 woman.
Her words come to mind when 

good news about our economy emerges.
They were part of a 

talk by a famous mo-
tivational speaker. He 
made a simple point: 
How we see real-
ity depends on what 
lenses we choose to 
look through. For in-
stance, when we view 
a cloudy day through 
sunglasses we see 
gloom.

He talked about a 
young woman whose 
outlook was bleak. 

She underwent surgery to correct her 
deformed nose. Her family, friends, and 
surgeon admired her new perky nose. 
However, she was blind to the improve-
ments. She was biased against anything 
positive about her appearance.

These days, we are inundated with bias. 
Against good news about our economy. 
Much of big media ignore the good news. 
Literally. They simply refuse to report it.

Or when they do report it they give 
it the “however” or “to be sure” treat-
ment. “The unemployment rate fell to 3.9 
percent last month. However, millions of 
American jobs are failing to lift workers 
above the poverty line. A new study of 
poverty in this country undercuts the rosy 
scenario portrayed by this administra-
tion…” Ad infinitum. Ad nauseum.

As for ignoring good economic news, 
major networks often do not mention the 
good news. They do not mention that 

unemployment is lower now than virtually 
any time in 50 years.

They often fail to mention that Hispanic 
or African-American jobless rates have 
never been so low. The same for various 
minorities.

Women’s employment numbers are 
breaking records. Disabled workers are 
joining the workforce in great numbers. 
As are former prisoners. Workers who 
have had difficulty landing jobs are now 
finding them.

Meanwhile, lowest-paid workers are 
seeing their wages rise. Families in the 
so-called middle class are enjoying more 
disposable income. Because wages are 
creeping up. And because the tax cuts 
have juiced up their take-home pay.

The employment figures tell us our 
economy is healthier than it has been for 
many years. Is it perfect? Of course not. 
No economy ever is. But compared to the 
economy of a few years ago? Compared to 
the economy of 6 or 8 or 18 years ago? It 
is healthier.

Do big media sing the praises of this 
economy? Not much. Workers do, despite 
the media.

We take the temperature of our econo-
my in countless polls and surveys. They 
all show big improvement. Consumers are 
more confident. Consumers are more opti-
mistic. Business owners are more positive.

This should be news. It should be big 
news. Because not only is our confidence 
up. It is breaking records on the upside. 
One example is the Conference Board’s 
Consumer Confidence Index. Just before 
our last election it stood at 98.6. It May it 
hit 134.1. In comparison, in the middle of 
the Reagan boom the index was at 100.

So, what is the mood in big media? Is 
it time to break out the bubbly? Nah. It is 
more like a taste of sour grapes and curl 
of the nose.

Here is a May 6 report from The Week 
magazine. It typifies the glass-half-empty 
view of the media.

“Last Friday’s jobs report had some 
eye-popping numbers, especially an un-
employment rate of 3.6 percent — the low-
est it’s been since 1969. That’s great news, 
but not for everyone. Low unemployment 
means businesses are finding workers 
harder and harder to come by.” The head-
line for the story: “Why good news for the 
economy is bad news for employers.”

We know the reason for such attitudes. 
Too many people in big media wear dark 
anti-Trump glasses. Their lenses block 
the sun. This inspires them to let their 
political biases darken any good economic 
news from this administration.

It is easy to get the feeling that many 
of them will cheer any bad news on the 
economy. To many of them, this economy 
is still ugly.

Imagine if the next report said the 
economy produced 1 million new jobs in 
the month. And the unemployment rate 
fell to 1 percent. CNN would lead with 
something like “While job figures im-
proved last month, a roller-skate factory 
in Sheboygan laid off 12 workers today, a 
troubling sign of…”         

Tom Morgan writes about political, finan-
cial, and other subjects from his home in 
upstate New York. Contact him at toma-
sinmorgan@yahoo.com, read more of his 
writing at tomasinmorgan.com, or find him 
on Facebook.

TOM   
MORGAN 
Money Talk
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JUNE 4

 Greater Oswego-Fulton Chamber of
Commerce Business After Hours event
from 5 to 6:30 p.m. at Tailwater Lodge,
52 Pulaski St., Altmar. Cost to attend is
$5 for chamber members and $10 for
non-members. For more information,
email: sfults@centerstateceo.com

JUNE 5

 Leadership Oswego County gradu-
ation at 6 p.m., in the Sheldon Hall
ballroom on SUNY Oswego’s campus.
The public is invited to congratulate 
the graduates of Leadership Oswego 
County, a community program admin-
istered by SUNY Oswego’s Office of 
Business and Community Relations. The 
event will also honor two community 
members — Sabine Ingerson, retiree of 
ARISE, who will receive the Community 
Leadership Award; and Kevin Slimmer 
of Elmcrest Children’s Center, recipient 
of the Distinguished Alumni Award. 
For more information, contact the 
SUNY Oswego Office of Business and 
Community Relations at (315) 312-3492.

 1st Annual Western & Central New 
York Chapter of the Association of 
Legal Administrators conference at 
Hilton Garden Inn, 800 Pittsford Victor 
Road, Pittsford. For conference agenda 
and registration information, visit: 
https://wcnyala.org/wp-content/up-
loads/2019/05/Registration-form2019.
pdf. Or, contact Louise Spinelli with any 
questions at Lspinelli@hselaw.com or 
(585) 231-1473.

JUNE 12

 CNY ATD Orientation from 
8-9:15 a.m. at Suburban Propane, 
5793 Widewaters Parkway, DeWitt. 
Learn about CNY ATD, the local af-
filiate chapter of Association for Talent 
Development (ATD), and CNY ATD’s 
activities and offerings. No cost to at-
tend. Register at cnyatd.org. For more 
information, contact CNY ATD at (315) 
546-2783 or email: info@cnyatd.org

JUNE 14

 Business Owner Forum, Unlocking 
A Lifetime of Work from 8 a.m. to 1 
p.m. at Holiday Inn Syracuse/Liverpool, 
441 Electronics Parkway, Liverpool. A 
business transition is a complex event 
that involves a full range of personal, 
business, wealth management, and fam-
ily concerns. Whether your transition 
is a few years away or a few decades 
away, it’s important to start thinking 
about how you want to live your future. 
Panelists include local professionals 
and business owners sharing expertise 
on strategies to prepare for a success-
ful exit. Cost is $49 for CenterState CEO 
members and $59 for non-members. 
Register at: https://centerstateceonycoc.
weblinkconnect.com/events/business-

owner-forum-unlocking-lifetime-
work-2855/register

Women in Business Roundtable
from 3 to 4:30 p.m. at the Tompkins
County Chamber of Commerce of-
fice, 2nd floor conference room, 904
East Shore Drive, Ithaca. At this event,
women business leaders gather, net-
work, and discuss relevant topics. Sue 
Mann from Sansu Rising Coaching will 
speak, offering insights on building re-
siliency. Event is open to the public and 
free. RSVP is requested. For more infor-
mation, contact Steph Bailey at sbailey@
tompkinschamber.org

JUNE 17

 Internships/Apprenticeships work-
shop from 8-10:30 a.m. at OneGroup 
Center, 706 N. Clinton St., Syracuse. CNY 
ATD hosts a sharing of information and 
experiences on why internships and 
apprenticeships are of value to organiza-
tions and how to establish a successful 
internship/apprenticeship program. Cost 
is $25 for CNY ATD members and $40 
for non-members. Register at cnyatd.
org. For more information, call (315) 546-
2783 or email: info@cnyatd.org

JUNE 18

 Syracuse SCORE Workshop: Hiring 
Your First (or Next) Employee from 10 
a.m. to 12 p.m. at the East Side Business 
Center at 1201 E. Fayette St. in Syracuse. 
SCORE will provide you with step-by-
step guidance on: what to consider 
before you hire, how to develop an ef-
ficient hiring process, the do’s and don’ts 
of recruiting, tips on screening and inter-
viewing, and mandatory record keeping 
and tax reporting with new hires. The 
cost is $20 per person pre-registered. 
Veterans are admitted free, courtesy of a 
grant from M&T Bank. For more informa-
tion, call Gina Odell at SCORE at (315) 
471-9393, ext. 245. You can register at:
https://events.r20.constantcontact.com/
register/eventReg?oeidk=a07egbaqyx19
003f13b&oseq=&c=&ch=

JUNE 19

 Sexual Harassment Prevention
Training Seminar from 3 to 4:30 
p.m. at the Tioga County Chamber of 
Commerce office at 80 North Avenue in 
Owego. This New York State mandatory 
training is provided by Upstate Safety 
Services. The training session discusses 
implementation of the state policy, com-
plaint form, business-owner’s respon-
sibilities, and investigative procedures. 
This training is geared toward small and 
mid-sized companies. There is no cost 
for the first two employees of any Tioga 
County Chamber of Commerce member 
and $25 for additional employees and 
non-members. Registration is limited to 
10 people. To reserve your spot, call the 
chamber at (607) 687-2020, or register 

online at www.tiogachamber.com.

JUNE 25 & JULY 2, 9, 16

 Syracuse SCORE Workshop: 
QuickBooks for Builders and 
Contractors from 6-8 p.m. at the East 
Side Business Center at 1201 E. Fayette 
St. in Syracuse. This workshop will help 
you get QuickBooks set up correctly and 
also help set up the job cost operation 
that builders and contractors need to 
tell their profit on each job. Cost is $95 
for four sessions. For more informa-
tion, call Gina Odell at SCORE at (315) 
471-9393, ext. 245. You can register at: 
https://events.r20.constantcontact.com/
register/eventReg?llr=mqwp6ucab&oeid
k=a07egbibl1q552ea90f

JUNE 26

 CNY BEST Information Session from
10-11 a.m. at Koffman Southern Tier 
Incubator, 120 Hawley St., Binghamton. 
This is an informational session regard-
ing the CNY BEST Talent Development 
Program, which recognizes excellence in 
talent development, and the awards-ap-
plication process. No cost to attend. For 
more information, call (315) 546-2783 or 
email: info@cnyatd.org

JULY 10

 Engaging Activities ThrowDown 
event from 8 to 10:30 a.m. at OneGroup 
Center, 706 N. Clinton St., Syracuse. 
CNY ATD hosts a sharing of engaging 
activities used to make training more
interactive like icebreakers, brain breaks, 
assessments, and closers. Cost is $25 for 
CNY ATD members, and $40 for non-
members. Register at cnyatd.org. For 
more information, call (315) 546-2783 or
email: info@cnyatd.org

ONGOING EVENTS

 Every Tuesday, Cayuga 
Toastmasters Club from 6 to 7 p.m., at 
Cornell University, Ithaca, Rhodes Hall, 
Hoy Road, 6th Floor Conference Room 
#655. Free parking is available on first 
floor of parking garage across from 
Rhodes Hall. For more information, visit 
the website at 4998.toastmastersclubs.
org and select “Contact Us,” or email: Jeff 
at jefurst52@gmail.com 

 Every Tuesday, Gung Ho Referrals
Group, the premier networking group
in CNY since 1999, from noon to 1:30
p.m. at The Gem Diner, 832 Spencer
St., Syracuse. The cost is $10 and in-
cludes lunch. No reservation required. 
Please bring 30 business cards. For 
more information contact Paul Ellis 
at (315) 475-0392 or email Paul.Ellis@
ComfortSystemsUSA.com or go to www.
GungHoReferrals.com      

 Every Tuesday, CNY Referral 
Group from 8 to 9:30 a.m. at Denny’s 
Restaurant, 201 Lawrence Road, North 
Syracuse. Looking to expand your net-
work and increase referral business? For 
more information, call Matthew Hunt 
at (315) 416-8881, or email: huntm24@
nationwide.com

 Every Wednesday, 1 Million Cups
at 9 a.m. at Syracuse CoWorks, 201 
E. Jefferson St., 2nd floor, Syracuse. 1
Million Cups is a weekly educational 
program designed to engage, educate, 
and accelerate local startups/unique 
businesses. No cost to attend. For more 
information, visit www.1millioncups.
com/syracuse 

 First and third Wednesday of each 
month, Preferred Toastmasters from 
noon to 1 p.m. at Golden Artist Colors, 
188 Bell Road, New Berlin. Contact Jonie 
Bassett at (607) 847-6154, ext. 1217.

 Every third Wednesday, CNY Master 
Connections.com from 12:30-1:30 
p.m. at The Spinning Wheel in North 
Syracuse. No membership fees, just 
bring your business cards and get ready 
for some referral business. 

 Fourth Wednesday of each month, 
Preferred Toastmasters from 5:30 to 
6:30 p.m. at Chenango County Council 
of the Arts, 27 W. Main St., Norwich. 
Contact Jonie Bassett at (607) 847-6154, 
ext. 1217. 

 Every Thursday, Free Business 
Counseling with SCORE from 10 to 
11:30 a.m. at the Tioga County Chamber 
of Commerce, 80 North Ave., Owego. 
Contact the Tioga County Chamber of
Commerce to make an appointment at 
(607) 687-2020.

 Every Thursday, Empire Statesmen 
Toastmasters at 6:30 p.m. at Denny’s 
Restaurant, 201 Lawrence Road, North 
Syracuse. For the latest information, visit 
http://1427.toastmastersclubs.org/

 Every second and fourth Thursday
of the month, The North Star 
Toastmasters from 11:45 a.m. to 1 
p.m. at CXtec, 5404 South Bay Road,
North Syracuse. The contact is: Sandy 
Jurkiewicz, member retention manager, 
(315) 470-1802.

 Every second and fourth Thursday 
each month Business Referral 
Network (BRN), from 7:30 to 8:45 a.m. 
at St. Michael’s Lutheran Church, 5108 W.
Genesee St., Camillus. Contact Heather 
Mulhall at (315) 752-6881.

 Every Friday, Tip Club of Syracuse,
at the Sheraton Syracuse University 
Hotel, 801 University Ave., Syracuse, 8 to 
9 a.m. Call Bernie Bregman at (315) 430-
5249 or email: bbregman@cnybj.com

 First Friday of each month, Toolkit 
Day with SCORE by appointment at 
The Tech Garden. Counselors provide 
free, confidential, individual business 
mentoring to prospective or current 
business owners. For more information
or to make an appointment, contact 
Lynn Hughes at (315) 470-1969 or email 
Lynn@TheTechGarden.com

 Second Friday of each month, The
SUN Group meets at 7:30 a.m. at Tony’s
Family Restaurant, 3004 Burnet Ave.,
Syracuse. For more information, contact 
Andy Picco at (315) 657-0135.

Business Calendar
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DECEMBER 12

 Family Business Awards of
CNY from 7:30 to 10:30 a.m. at the
Genesee Grand Hotel. The keynote
speaker will be Renée Downey Hart,
of Le Moyne College. To register to
attend, visit bizeventz.com or for fur-
ther information, contact Jill Allen at
jallen@bizeventz.com

 2017 Innovation Celebration
from 2 to 8 p.m. at the CNY Biotech
Accelerator, 841 E. Fayette St.,
Syracuse. The event will include

pitches from GENIUS NY’s top six
finalists, a panel discussion on build-
ing an effective board of directors,
and top-notch networking with
investors, entrepreneurs, and busi-
ness leaders from across the region.
Contact Bailey Burke at Upstate
Capital Association of New York, Inc.
at (518) 320-2746 or email info@up-
statecapital.org for details.

DECEMBER 13

 54th Annual Meeting of the
University Hill Corporation from

noon to 1:30 p.m. in the Grand
Ballroom at Drumlins Country Club,
800 Nottingham Road, Syracuse.
Matthew J. Driscoll, acting execu-
tive director of the New York State
Thruway Authority, will be the fea-
tured speaker. David Mankiewicz,
president of the University Hill
Corporation, will give the annual
report. Tickets are $40. For more in-
formation, contact Kristine Sherlock
at ksherlock@university-hill.com or
(315) 475-7244.

 Research & Technology Forum
from 3:30 to 5 p.m., reception
to follow at SyracuseCoE, 727 E.
Washington St., Room 203, Syracuse,
and via webinar. The there theme
is “Climate Reality + Emerging
Technologies = Drivers for Building
Science Research.” Explore how
rapidly changing climate is chang-
ing research needs for building
science. Presented by Ian Shapiro,
chairman, Taitem Engineering.
This forum will be moderated by
Ed Bogucz, executive director,
SyracuseCoE and associate professor
of Syracuse University’s College of
Engineering and Computer Science,
Dept. of Mechanical and Aerospace
Engineering. For details and registra-
tion information, email klmarsha@
syr.edu at SyracuseCoE.

 SCORE Series of Workshops
on Simple Steps of Well Run
Businesses from 6 to 8 p.m. at the
East Side Business Center, 1201 E.
Fayette St., Syracuse. Subsequent
sessions will be on Dec. 20 and Dec.
27. The three sessions are how to
operate a business, navigate the
business life cycle, and communicate
effectively with others. The cost is
$75, free to veterans. Call (315) 471-
9393 x245 with questions or to sign
up.

JANUARY 10

 CenterState CEO 2018 Economic
Forecast Breakfast from 8 to 9:30
a.m. at the Holiday Inn Syracuse-
Liverpool-Exit 37 at 441 Electronics
Parkway, Liverpool. Join hundreds
of fellow CenterState CEO members,
business leaders, and executives
for the presentation of the region’s
2018 Economic Forecast. The key-
note speaker will be Gary Keith, VP
and chief economist at M&T Bank.
For more information, visit www.
CenterStateCEO.com

JANUARY 16

 Sharing the BEST from 8 to 10:30
a.m. at OneGroup, 706 N Clinton St.,
Syracuse. CNY ATD hosts a sharing of
information and experiences of a di-
versity of talent-development prac-
tices including sales enablement,
career development, internships,
and leadership development. The

cost for members is $25; nonmem-
bers pay $40. To register, visit www.
cnyastd.org or call (315) 546-2783 or
email: info@cnyastd.org

JANUARY 26

 Believe in Syracuse’s 5th
Birthday Party from 5:30 to 9 p.m.
at the Landmark Theatre. The event
celebrates Syracuse, featuring local
food and beverage vendors, free
birthday cake, and live music. Tickets
are $10. For more information, visit
http://www.believeinsyracuse.org/
birthday

ONGOING EVENTS

 Every Tuesday, Cayuga
Toastmasters Club from 6 to 7
p.m., at Cornell University, Ithaca,
Rhodes Hall, Hoy Road, 6th Floor
Conference Room #655. Free parking
is available on first floor of parking
garage across from Rhodes Hall. For
more information, visit the website
at 4998.toastmastersclubs.org and
select “Contact Us,” or email: Jeff at
jefurst52@gmail.com

 Every Tuesday, Gung Ho
Referrals Group, the premier net-
working group in CNY since 1999,
from noon to 1:30 p.m. at The Gem
Diner, 832 Spencer St., Syracuse.
The cost is $10 and includes lunch.
No reservation required. Please
bring 30 business cards. For more
information contact Paul Ellis at
(315) 475-0392 or email Paul.Ellis@
ComfortSystemsUSA.com or go to
www.GungHoReferrals.com

 Every Tuesday, CNY Referral
Group from 8 to 9:30 a.m. at Denny’s
Restaurant, 201 Lawrence Road,
North Syracuse. Looking to expand
your network and increase referral
business? For more information, call
Matthew Hunt at (315) 416-8881, or
email: huntm24@nationwide.com

 Every Tuesday, Syracuse
Executives Association luncheon
meeting, beginning at 11:45 a.m. at
Bella Domani Banquet Facility, 5988
East Taft Road, North Syracuse. For
more information, contact Linda
Bennett, executive director, by email
at: director@syrexecs.com

 Every Tuesday, Syracuse
Networking Connections at 8 a.m.
at Dunkin’ Donuts, 7th North St.
(Conference Room). No charge to at-
tend. Contact Kim at (315) 414-8223.

 Every Wednesday, 1 Million
Cups at 9 a.m. at Syracuse
CoWorks, 201 E. Jefferson St., 2nd
floor, Syracuse. 1 Million Cups is
a weekly educational program
designed to engage, educate,
and accelerate local startups/
unique businesses. No cost to at-
tend. For more information, visit
www.1millioncups.com/syracuse

 Every Wednesday, Syracuse
Business Networking from 6 to 7
p.m. at Barbieri’s Restaurant (upstairs
level) located on Main Street in the

village of North Syracuse. For more
information, call Kim Bachstein
at (315) 414-8223 or email:  info@
SyracuseBusinessNetworking.com

 First and third Wednesday
of each month, Preferred
Toastmasters from noon to 1 p.m. at
Golden Artist Colors, 188 Bell Road,
New Berlin. Contact Jonie Bassett at
(607) 847-6154, x1217.

 Fourth Wednesday of each
month, Preferred Toastmasters
from 5:30 to 6:30 p.m. at Chenango
County Council of the Arts, 27 W.
Main St., Norwich. Contact Jonie
Bassett at (607) 847-6154, x1217.

 Every Thursday, Free Business
Counseling with SCORE from 10
to 11:30 a.m. at the Tioga County
Chamber of Commerce, 80 North Ave.,
Owego. Contact the Tioga County
Chamber of Commerce to make an ap-
pointment at (607) 687-2020.

 Every Thursday, Syracuse
Business Connections meets
from 8am - 9 am in E. Syracuse.
The group’s purpose is to network,
exchange referrals, leads and share
community news. For more informa-
tion, contact Deb Angarano at dan-
garano@tsys.com

 Every second and fourth
Thursday of the month, The North
Star Toastmasters from noon to 1
p.m. at Northland Communications
One Dupli Park Drive in Franklin
Square. For more information,
contact Sandy Jurkiewicz at sjurkie-
wicz@centerstateceo.com or call
(315) 470-1802.

 Every Friday, Tip Club of
Syracuse, at the Sheraton Syracuse
University Hotel, 801 University Ave.,
Syracuse, 8 to 9 a.m. Call Bernie
Bregman at (315) 430-5249 or email:
bbregman@cnybj.com

 First Friday of each month,
Toolkit Day with SCORE by ap-
pointment at The Tech Garden.
Counselors provide free, confiden-
tial, individual business mentoring
to prospective or current business
owners. For more information or to
make an appointment, contact Lynn
Hughes at (315) 579-2862 or email
Lynn@TheTechGarden.com

 Every second Friday, The
Professional Consultants Association
(PCA) of Central New York at 8:15 a.m.
from September to June at OneGroup
Center, 706 N. Clinton St., Syracuse.
PCA helps businesses and organiza-
tions locate professional consulting
services based in CNY. The first visit is
free. For a full schedule and to register,
visit, www.pcaofcny.com

 Every second and fourth Friday
of each month, The SUN Group
(Sustainable Upstate Network)
meets from 7:30 to 9 a.m. at Tony’s
Family Restaurant, 3004 Burnet Ave.,
Syracuse. For more information, con-
tact Andy Picco at (315) 657-0135 or
email: andrewpicco@gmail.com

Business Calendar
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Bernie Bregman
Free Network 

Consulting Session

Cell: (315) 430-5249 
bbregman@cnybj.com

FREE NETWORK
CONSULTING SESSION

We let you concentrate on the business you know best.

Brian Lee
Professional Employer Consultant
149 Northern Concourse
N. Syracuse, N.Y. 13212
315-641-3600 x122
Fax: 315-641-3601
800-31-STAFF (78233)
blee@staffleasing-peo.com

• Human Resources
• Employee Bene�ts
• Workers Comp

Administration
• Payroll

KeyCorp raises dividend for a second
time this year
BY JOURNAL STAFF
news@cnybj.com

K eyCorp (NYSE: KEY) — parent of KeyBank,
the No. 2 bank ranked by deposit market
share in the 16-county Central New York 

area — recently boosted its quarterly cash dividend 
by 11 percent to 10.5 cents per share of its common 
stock.

The dividend, up from the 9.5 cents that Key paid
last quarter, is payable on Dec. 15, to holders of record

as of the close of business on Nov. 28.
This marks the second dividend increase that

KeyCorp has initiated in 2017, following a 12 percent
hike in the second quarter.

Headquartered in Cleveland, Ohio, Key is one of
the nation’s largest bank-based financial services com-
panies, with assets of $136.7 billion as Sept. 30.

In the 16-county CNY region, KeyBank had 68
branches and nearly $4.3 billion in deposits, good for
a 14.42 percent market share, according to the latest
FDIC statistics as of June 30. 
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ADVERTISING MARKETING & PR

Pinckney Hugo Group 
has promoted CHRIS-
TINE MURRAY to media 
director and promoted 
REBECCA SCOTT and 
BRYAN WEINSZTOK to ac-
count directors. Murray 
was previously director of 
digital marketing and has 
been with the agency for 
four years. She is a Google 
Qualified Individual with 
certifications in Google 
Ads, Google Analytics IQ, 
and Mobile Advertising. 
Prior to joining Pinck-
ney Hugo Group, Mur-
ray worked as a digital-
marketing director at an 
agency in Madison, Con-
necticut. She has a bach-
elor’s degree in marketing 
from the Mario J. Gabelli 
School of Business at 
Roger Williams Univer-
sity. Scott was previously a senior account 
manager and has been with the agency for 
five years. Prior to joining Pinckney Hugo 
Group, she worked as an account manager 
at Warne-McKenna Advertising. Scott has 
a bachelor’s degree in advertising from 
the S.I. Newhouse School of Public Com-
munications at Syracuse University and a 
dual degree in psychology. Weinsztok was 
previously a senior account manager and 
has worked at the agency for more than 
13 years. Prior to joining Pinckney Hugo 
Group, he worked at an advertising agen-
cy in Florida. He holds a bachelor’s degree 
in business administration with a concen-
tration in mass communication from the 
University of Florida.

BANKING

ROBERT BALDWIN has 
been promoted to com-
mercial portfolio manager 
at Pathfinder Bank from 
his previous position as a 
commercial credit analyst. 
Baldwin holds a bache-
lor’s degree in psychology 
from Le Moyne College 
and is in the process of 
pursuing an MBA from 
SUNY Oswego. SCOTT 
LACIK has been named as-
sistant VP, branch deposit 
officer at Pathfinder Bank. 
He brings three decades 
worth of banking experi-
ence. Lacik previously served as branch 
manager and business banking relation-
ship manager at NBT Bank. He also held 
the title of branch manager at KeyBank 
and M&T Bank. Lacik graduated from 
Onondaga Community College with an as-
sociate degree in business administration.

ANDREW GOBEL has 
been promoted to senior 
VP at the First National 
Bank of Groton. He joined 
the bank in 1998 and be-
came the internal auditor 
in 2005. Gobel now serves 
as chief financial officer 
and security officer. He is 
a graduate of Ithaca Col-
lege. KATHLEEN BARNES
has been promoted to 
senior VP at the First Na-
tional Bank of Groton. She 
joined the bank in 1992 as 
internal auditor and now 
serves as compliance of-
ficer, Bank Secrecy Act officer, and audit 
manager. Barnes is a graduate of SUNY 
Geneseo.

DISTRIBUTORS

JON GALUPPO has joined City Electric 
Company Inc., a wholesale electrical dis-

tributor, as the Syracuse branch manager 
at 450 Tracy St. He previously worked for 
Graybar Electric in Syracuse. 

EMPLOYMENT SERVICES

ANDREW JOHNSON, DAN SCHRANK, 
KELSEY MORAN, and CATHERINE PLLANA
have joined JAS Recruit-
ment as recruitment and 
account managers in the 
firm’s Syracuse office. 
Johnson brings extensive 
knowledge of leadership, 
internal recruiting, and 
sales. He earned a bach-
elor’s degree in commu-
nications from the Univer-
sity at Buffalo. Schrank 
has substantial knowledge 
of emergency response 
services, leadership, and 
department budgeting. 
He earned a bachelor’s de-
gree in public justice from 
SUNY Oswego. Moran has 
wide-ranging knowledge 
of leadership, recruiting, 
and sales. She earned a 
bachelor’s degree in an-
thropology from the Uni-
versity at Buffalo. Pllana 
brings broad knowledge 
of leadership, customer 
service, and medical office 
administration. She earned 
a bachelor’s degree in com-
munications from SUNY 
Geneseo.

HEALTH CARE

HCR Home Care has added STEVEN VAN-
DREASON, physical therapist, to its opera-
tions in Onondaga County. 

INSURANCE

Gilroy Kernan & Gilroy 
Inc. (GKG) of New Hart-
ford has expanded its 
professional team with 
MOLLIE FOSTER joining 
as client success manager 
and NATALIE STREIFERT
joining as client advocate 
— both for the firm’s em-
ployee benefits division. 
Foster brings nearly two 
decades of managerial, 
human resources, and 
client-service experience. 
Most recently, she served 
as human resources direc-
tor for All Seasonings In-
gredients in Oneida. Streifert is a recent 
graduate of SUNY Polytechnic Institute 
where she earned an MBA in technology 
management. Prior to joining full time, 
she participated in GKG’s post-graduate 
internship program, where she was ex-
posed to various components of the firm’s 
operations

LAW

Bond, Schoeneck & King, 
PLLC has named KRISTI-
NA M. CAPP its director of 
human resources. She will 
oversee the firm’s human 
resources function across 
the firm’s 11 offices. Capp 
has held director-level 
positions and has imple-
mented a number of human resources 
programs that will benefit Bond. Prior to 
Bond, she was VP of human resources 
at DUMAC Business Systems, a 300-plus 
employee, multi-state company, and se-
nior human resources manager for a large 
retail company’s Central New York opera-
tions. Capp has a bachelor’s degree from 
Columbia College and a master’s degree 
from Nazareth College, both in human re-
sources management. 

MANUFACTURING

JILL VANMENXEL has 
been named director of 
sales for smallwares and 
countertop equipment in 
the Vollrath Foodservice 
division of Vollrath Com-
pany. Her responsibilities 
include leading a team 
of regional and district 
sales managers as they drive profitable 
sales growth for the foodservice business 
through operators, dealers, and other 
foodservice channel partners and end us-
ers. VanMenxel most recently served as 
the east regional sales manager and will 
continue to be based in Liverpool. She 
joined Vollrath in 2005 as a district sales 
manager and has been recognized by the 
company for sales excellence every year 
since 2008. As regional sales manager, 
VanMenxel managed seven district sales 
managers and one rep group across 15 
states. She played a key role in facilitating 
Vollrath’s field sales training program and 
new culture initiative.

PEST CONTROL

MOLLY TIMMONS recent-
ly joined Perimetek Pest 
Management. She has a 
background in business 
administration within the 
pest management indus-
try. The Syracuse native 
will help manage com-
mercial and residential 
services for the company. Due to growth 
in its commercial client base, Perimetek 
Pest Management, which is based in Syra-
cuse, has been adding to its staff. 

TECHNOLOGY

LINDSEY ANDERSON recently joined 
Terakeet as a senior devops engineer. 
He has 10 years of experience in systems 

engineering and management with vari-
ous companies, most recently with Rack-
space and Computer Connection of CNY. 
Anderson attended SUNYIT and Mo-
hawk Valley Community College. BETSEY 
BAYARDI has joined Terakeet as sales 
operations manager. She has more than 
23 years of experience in the telecom 
industry, holding various positions with 
Verizon, executing growth and revenue 
initiatives. Bayardi holds a bachelor’s de-
gree in economics from SUNY Potsdam. 
DANIELLE BENJAMIN recently joined 
Terakeet as community manager for 
Perlu, a platform that Terakeet recently 
launched. Benjamin has been working in 
the Syracuse community since graduat-
ing from Syracuse University with a bach-
elor’s degree in mathematics teacher 
education. She also holds a master’s de-
gree from the University of Melbourne. 
DIANA COMERFORD has joined Terakeet 
as VP of project management. She has 
extensive experience in marketing and 
project management with previous work 
experience including Marietta Corp., 
Disney/ABC, and Lifetime Television. 
Comerford holds a bachelor’s degree in 
broadcasting and mass communications 
from SUNY Oswego. 

CHRIS AMIDON has been promoted to 
senior director of business automation at 
CXtec from her previous position as direc-
tor of accounting at the company. She will 
be responsible for leading the CXtec team 
of business analysts with the goal of driv-
ing system automation and enhancements 
that will enable the business to move for-
ward more efficiently. Amidon and her 
team will work in conjunction with the 
development, architecture, & engineering 
teams to streamline CXtec systems, re-
move duplicate/manual work, and lever-
age automation. She started with CXtec 
over 25 years ago, where she held several 
different positions within the accounting 
department. Amidon graduated from 
Rochester Institute of Technology with a 
bachelor’s degree in accounting.        
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Chris Papayanakos, Berkshire Bank, left, and Norm Poltenson, Business 
Journal News Network, right.
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Tom O’Connor
CHAIRMAN AND CEO
MOHAWK FINE PAPERS

U N D E R S T A N D I N G  W H A T ’S  I M P O R T A N T :

Having a partner on the same page. 

A $100 million loan isn’t easy to come by. But when Mohawk Fine Papers was seeking funding for a major acquisition, 

they hoped to find a bank that believed in their vision and their values as a family-owned business. At M&T Bank, 

we took the time to truly understand Mohawk’s rich history – and long-term goals – and together we made it happen. 

We’ve been there since 2003, helping Mohawk navigate the unpredictability of their industry and helping fund another 

acquisition that increased their sales exponentially. To learn how M&T can help grow your business, call 1-800-724-2240. 

And visit mtb.com/whatsimportant to see more stories about our customers.

http://www.mtb.com/whatsimportant



