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Is the 
worst of the 

COVID-19 
pandemic behind 

us or still to 
come?
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COMING UP:

June 1 Special Report: Energy/ 
Environment/Sustainability

June 8 Special Report: Construction/
Luxury Living

June 15 List: Financial Planners/Museums

June 15 Special Report: Wealth  
Management Supplement  New!

June 22 List: CPA Firms/Office  
Equipment & Furniture
June 22 Special Report: Law/ 
Accounting/Taxes 

June 29 List: Minority-Owned Businesses/
Certified Women-Owned Businesses
June 29 Special Report: Engineering/
Architecture Directory

July 6 List: Largest Employers/Airlines  
July 6 Special Report:  
Cybersecurity  New!

July 13 List: Employee-Benefit 
Consultants/MBA Programs
July 13 Special Report: Health Care 
Quarterly/Business of Aging

July 20 List: Web-Design Companies/
Technology Companies
July 20 Special Report: Manufacturing/
High-Tech Incubators/Accelerators

CNYBJ Briefs

CNYBJ 
CANVASS
Here are the 
results of the 
latest poll on 
cnybj.com:

total responses: 

122

   cnytweets
Intuit @Intuit 
More than ever, #smallbiz owners are facing hard 
decisions. Take these steps to feel confident about 
your path forward to support your business and 
customers. https://www.intuit.com/blog/financial-
tips/take-steps-to-support-your-business-and-
customers/?amp=1

U.S. Census Bureau @uscensusbureau
The new Small Business Pulse Survey measures 
changes in business conditions on small businesses 
during the COVID-19 pandemic. Results now avail-
able. Read more: https://go.usa.gov/xvFtF 

Jovita Carranza, SBA @SBAJovita
@SBAgov released the #PaycheckProtectionProgram 
loan forgiveness application and detailed instructions 
— https://sba.gov/about-sba/sba-newsroom/press-
releases-media-advisories/sba-and-treasury-release-
paycheck-protection-program-loan-forgiveness-
application

Main Street ROI @MainStreetROI
RT @Strategic_Watch: 7 #SEO mistakes that are 
hurting your website authority score http://dlvr.it/
RWZRQL #smallbusiness

Web Imp @WebImpSG
Monitoring all of your analytics can be confusing 
and time-consuming. So @pocketinsights asked 
36 experts which analytics they prioritize and why. 
https://buff.ly/3a2AwKR #smallbiz #marketing

Hannah Morgan @careersherpa
Best Practices For Participating In Video Conference Calls 
(including video interviews) https://buff.ly/2WYiZ38

IRS Small Biz @IRSsmallbiz
#IRS is seeing common errors when filing for advance 
payment of employer credits—part of #COIVDre-
liefIRS. Learn how to avoid them in this #IRSTaxTip: 
https://go.usa.gov/xvEwa

Hancock Estabrook @HancockLawLLP
Real Estate Law Alert: New York Extends Moratorium 
on Evictions and Mortgage Foreclosures to August 
20, 2020 https://hancocklaw.com/publications/
real-estate-law-alert-new-york-extends-morato-
rium-on-evictions-and-mortgage-foreclosures-to-
august-20-2020/ 

Small Business Trends @smallbiztrends
Worried your employees may not come back to work 
post pandemic? Here are some ways to encourage 
your employees to come back. https://zcu.io/oKSQ

Mark C. Crowley @MarkCCrowley
Many Orgs intend to let more employees WFH because 
they saw the transition from office-to-home as being 
essentially seamless: Workers themselves really stepped 
up to make this work in the short-term. For it to work 
long-term, Managers now must quickly master remote

Strategic Watch @Strategic_Watch
Mark Cuban: Want Your Business to Survive? Make 
Employees Owners http://dlvr.it/RWjlSl

Growth Strategies @GrowthStratgies
Why I Keep My Calendar Open and Reject Most Meet-
ings http://dlvr.it/RW7d8z 

Grow @Grow_mag
Preparing yourself and your technology ahead 
of time can help you go into your interview 
feeling confident, suggests @briewreynolds of @
flexjobs: https://grow.acorns.com/how-to-ace-
video-interview/?utm_source=twitter&utm_
medium=social&utm_campaign=grow

Hannah Morgan @careersherpa
6 Free Resources to Help People 50+ Find Work Now: 
http://ow.ly/AMBn30qEiZO

Here are some recent tweets that came 
across the @cnybj Twitter feed, offering 
small business, tech, COVID-19, HR, and 
career tips.

ALBANY — The Rockefeller Institute of 
Government, the public-policy research 
arm of SUNY, announced it has appointed 
Laura Schultz as its new executive director 
of research.

She previously served as director of fis-
cal analysis and senior economist at the 
Rockefeller Institute.

In her new position, Schultz evaluates 
the fiscal and economic impacts of federal, 
state, and local policies and emerging eco-
nomic trends. She is working to develop 
new channels to communicate her team’s 
research findings to a broader audience 
through blog posts, interactive data-visual-
ization tools, and podcasts, the Rockefeller 
Institute said.

Prior to joining the Rockefeller Institute 
in 2018, Schultz worked as associate profes-
sor at SUNY Polytechnic Institute, where she 
taught courses in economics and served as 
commercialization adviser to collegiate en-
trepreneurs, per a news release. She guided 
them through the early stages of validation 
and venture formation.

Schultz has authored more than 20 
reports in the fields of fiscal analysis and 
economics and has served as principal in-
vestigator on more than a dozen projects 

with funds totaling more $2 million. Schultz 
received her Ph.D. in economics from 
George Washington University in 2007.

Patricia Strach has been serving as in-
terim executive director of research at the 
Rockefeller Institute. She will continue her 
work at the Institute as a fellow, performing 
research in the field of public health, the 
release stated. Heather Trela will continue 
to serve the Rockefeller Institute as chief 
operating officer and fellow, overseeing its 
essential functions and publications.

Schultz named executive director of 
research at the Rockefeller Institute 
of Government

CNYBJ Data & Details 

Sign up for the 
Central New York

Business Journal’s Email 
News Alerts

Visit 
www.cnybj.com

Oswego County provides online resources 
for businesses for the economic reopening

OSWEGO — Oswego County government 
on May 15 launched oswegocounty.com/
restart, a directory of online resources to help 
businesses and organizations prepare for re-
opening.

On the same day, the Central New York 
Region began Phase 1 of New York’s regional 
reopening from the coronavirus shutdown by 
restarting construction, manufacturing, retail 
curbside pickup, and agriculture, forestry, and 
fishing activities.

“We are elated that we can begin Phase 1 of 
the reopening process with our Central New 

York neighbors. The Re-Start Oswego County 
page is an online resource to help businesses 
in the reopening process,” Oswego County 
Legislature Chairman James Weatherup said in 
a release. “The page includes links to sample 
plans, industry best practices, and guidance 
from state and local agencies as there is a spe-
cific process and associated forms that must 
be used and followed for businesses to be 
eligible to reopen. We want to assist our local 
businesses in moving forward and will con-
tinue to update the page as more information 
becomes available.”

54%

46%

Behind 
us

Still to come

PHOTO CREDIT: ROCKEFELLER INSTITUTE OF GOVERNMENT
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Anand Mehta on May 18 
spoke in a video message after 
Onondaga County Executive 
Ryan McMahon announced 
Seattle–based Amazon as the 
tenant during his daily coronavi-
rus briefing at the Oncenter.

Amazon, the world’s largest 
retailer, will be the tenant that 
occupies the massive warehouse 
and distribution center under 
construction in the town of Clay, 
ending weeks of ongoing specu-
lation about the occupant.

The facility, located on the 
site of the former Liverpool 

Public Golf and Country Club 
on Morgan Road, is expected to 
generate 1,000 new jobs along 
with $40 million of new payroll 
per year, he said. 

“We’re very happy about this. 
You can’t think restart without 
thinking of this once-in-a-gener-
ation project,” said McMahon.

He then introduced the video 
message from Mehta.

“It’s not often that we get the 
opportunity to announce the 
launch of a new Amazon opera-
tions facility virtually to the com-
munity, and I’m proud to share 

with you today that this is just the 
beginning of several firsts for the 
community and Amazon,” Mehta 
said in his comments. “This facil-
ity in Clay will be first of its kind 
in upstate New York and will be 
our newest generation of robotics 
fulfilment centers.”

Future employees will work 
alongside Amazon’s robots to 
pick, pack, and ship smaller cus-
tomer orders, such as books, 
electronics, and toys, he said. 

Amazon also plans to hire peo-
ple for roles in human resources, 
operations management, safety, 

security, finance, and informa-
tion technology.

“The partnership and the col-
laboration that has allowed this 
project to move forward on the 
pace at which it has, has been as-
tounding,” Robert Simpson, pres-
ident and CEO of CenterState 
CEO said in his remarks at the 
Oncenter that same day.

McMahon described the Clay 
warehouse project as a $350 
million “once-in-a-generation in-
vestment” with building costs of 
more than $200 million. 

The Trammel Crow-Amazon 
project received a 15-year PILOT 
(payment-in-lieu of taxes) agree-
ment, along with sales and 
mortgage tax recording relief, 
according to McMahon. The 
county executive also noted 

that the Liverpool Public Golf 
and Country Club, over 15 
years, would’ve paid the county 
$800,000 in property taxes to 
Onondaga County, the Liverpool 
School District, and the Town 
of Clay. 

“Our new friends at Amazon 
and Trammel Crow, over that 
same period of time, will pay 
us [more than] $28 million, so 
for us, besides all the benefits 
that come with the jobs and the 
$40 million in new payroll that 
wasn’t here and all the construc-
tion jobs and the $48 million 
of local construction wages that 
are going to be paid, we’re also 
making money on the deal for 
the taxpayer and that will cer-
tainly offset … future costs,” said 
McMahon.          n

n ERIC REINHARDT  •  EREINHARDT@CNYBJ.COM

CLAY — The regional director of operations for e-commerce giant Amazon, 
Inc. (NASDAQ: AMZN) anticipates its upcoming Clay warehouse and 
distribution facility will launch in time for the 2021 holiday season.

Work continues at the site of the upcoming warehouse and distribution center that 
Amazon, Inc. will use to serve its customers. 
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Amazon hopes to be up and 
running in Clay in time for 
2021 holiday season                                                                                
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Community Bank acquisition of 
Steuben Trust expected to close 
on June 12
BY ADAM ROMBEL
arombel@cnybj.com

DeWITT — Community Bank System, 
Inc. (NYSE: CBU) recently announced 
that it expects to close on its acquisition 
of Steuben Trust Corporation on June 12, 
now that it has received approval from 
federal and state regulators for the deal 
that was first announced last fall.

DeWitt–based Community Bank 
System stated on May 13 that it had 
received regulatory approvals from its 
primary regulators, the U.S. Office of 
the Comptroller of the Currency and the 
Federal Reserve Bank of New York, nec-
essary to complete the proposed acquisi-
tion, which is worth about $100 million. 
The banking company also received the 

greenlight for the deal from the New York 
State Department of Financial Services. 

“We are excited to have the approvals 
from the OCC and the Federal Reserve 
for our merger with Steuben. Steuben’s 
and Community Bank’s teams have been 
focused on integration planning for the 
merger to insure a seamless transition for 
our customers. I would like to thank both 
teams for their efforts during these un-
precedented times to continue to provide 
high quality and responsive financial ser-
vices to our customers while navigating 
new measures to protect our employees 
and customers during the COVID-19 pan-
demic,” Mark E. Tryniski, president and 

L’Arche Syracuse affiliates 
with AccessCNY                        
BY ERIC REINHARDT
ereinhardt@cnybj.com

SYRACUSE — L’Arche Syracuse began 
an affiliation with AccessCNY in an agree-
ment that became effective on May 1.

The two nonprofit disability providers 
have been partnering on services for the 
last several months, per a news release 
about the affiliation.

Financial support for this partnership 
was provided by the Central New York 
Community Foundation’s strategic part-
nership fund. The fund pro-
vided a $16,000 grant, Matt 
Seubert, associate executive 
director–development, com-
munication, and advocacy, 
tells CNYBJ in an email.

The Community Foundation 
has supported AccessCNY’s 
growth over the last five years 
through grants that have en-
couraged collaboration, the or-
ganization said.

L’Arche Syracuse will maintain 
its identity as a faith-based pro-
vider of services for individuals with devel-
opmental disabilities. Through a “change 

of auspices” affiliation structure, L’Arche 
says it will benefit from AccessCNY’s ad-
ministrative services and expertise in man-
agement, finance, and human resources.

“We are grateful for the opportunity to 
partner with AccessCNY,” Peggy Harper, 
executive director of L’Arche Syracuse, 
said. “As funding and regulations for pro-
viders of services for people with disabilities 
has become more challenging, it became 
prudent for L’Arche Syracuse to find new 
ways to move forward. The size and scale 
of AccessCNY made it an ideal partner 

for us. L’Arche’s unique mis-
sion necessitated a unique 
arrangement. The change of 
auspices allows L’Arche to 
continue our faith and com-
munity-based approach to 

serving individuals with disabili-
ties, while calling on the expertise 
of AccessCNY.”

Harper will continue in her 
role until her retirement later 
this year. Given the hands-on na-
ture of supports provided by the 
agencies, “no staff reductions 

are anticipated” as a result of this affilia-
tion, AccessCNY said.

“We’ve been working with L’Arche 
Syracuse over the past several months to 
make this partnership seamless to those 
served by the agency, some of whom are 
also served by AccessCNY. Our facili-
ties, behavioral management and quality 
enhancement teams have been among 
the first to collaborate with L’Arche. Both 
agencies will be stronger as a result of 
this partnership. AccessCNY was cre-
ated from a merger and will continue to 
partner to meet the needs of Central New 
York as we create a community where all 
people belong,” Paul Joslyn, executive 
director of AccessCNY, said.

About AccessCNY
AccessCNY, based at 1603 Court St. 

in Syracuse, serves over 3,300 people 
with developmental disabilities, physi-
cal disabilities, mental-health diagnoses 

and/or acquired brain injuries each year. 
In 2015, AccessCNY was created from 

the merger of two agencies that served 
individuals with disabilities: Enable and 
Transitional Living Services. 

AccessCNY expanded again in 2018 with 
the merger of Spaulding Support Services. 
Onondaga CASA, a program that serves 
abused and neglected children in foster care, 
also became part of AccessCNY in 2019.

About L’Arche Syracuse 
L’Arche Syracuse is one of 135 L’Arche 

communities around the world. 
L’Arche includes people with and with-

out disabilities sharing life in a com-
munity of faith. Locally, it operates a day 
habilitation program and four Syracuse 
homes for people with developmental 
disabilities where staff live as part of the 
household.    n

Paul Joslyn (right), executive director of AccessCNY and Sue Schultz (left), COO of Access CNY, pose recently with hand 
sanitizer donated by Beak & Skiff Apple Orchards, while Nikki Bomasuto (center) smiles through it all.
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Big declines in orders, ship-
ments hampered New York 
manufacturing activity in May
Still, manufacturers 
expect conditions to 
be better later this year  

BY ERIC REINHARDT
ereinhardt@cnybj.com

A  monthly gauge of New York
 manufacturing activity indicated
 the industry continues dealing 

with “significant declines” in orders and 
shipments as the coronavirus pandemic 
carries on.

The Empire State Manufacturing 
Survey general business-conditions index 
rose almost 30 points to -48.5 in May from 
its worst-ever reading of -78.2 in April.

Still, the May result, based on firms 
responding to the survey, indicates “busi-
ness activity continued to deteriorate 
significantly in New York,” the Federal 
Reserve Bank of New York said in the 
report issued May 15.

A negative reading on the index indi-
cates a decline in the sector, while a posi-

tive index number points to expansion or 
growth in manufacturing activity. 

The survey found 15 percent of respon-
dents reported that conditions had im-
proved over the month, while 63 percent 
said that conditions had worsened, the 
New York Fed said.

“While current conditions remained 
extremely weak, firms grew more opti-
mistic that conditions would be better six 
months from now,” it added.

Survey details
The new orders and shipments indexes 

also increased, but remained well below 
zero at -42.4 and -39.0, respectively, point-
ing to another month of “significant de-
clines” in orders and shipments. 

Delivery times were slightly shorter 
than last month, and inventories were 
slightly lower.

After plunging in April, the index for 
number of employees increased nearly 50 
points to -6.1, suggesting that after declin-
ing sharply last month, employment levels 
“fell somewhat further” in May, the New 
York Fed said. 

The average-workweek index, mea-
sured at -21.6, pointed to ongoing declines 
in hours worked, despite not being as 
negative as the April reading.

Price indexes were little changed from 
last month. At 4.1, the prices-paid index 
indicated “modest” selling-price increases, 
while the prices-received index stood at 
-7.4, pointing to a second consecutive 
monthly decline in selling prices.

Overall, firms expected business condi-
tions to be better in six months. 

The index for future business conditions 
rose 22 points to 29.1. The indexes for fu-
ture new orders and future shipments also 

posted “significant” increases. 
Indexes for future employment and the 

average workweek remained “modestly 
positive.” 

The capital-expenditures and technolo-
gy-spending indexes both remained below 
zero, a sign that firms “planned to reduce 
both kinds of spending,” the New York 
Fed said.

The New York Fed distributes the 
Empire State Manufacturing Survey on 
the first day of each month to the same 
pool of about 200 manufacturing execu-
tives in New York. On average, about 100 
executives return responses.         n

General Business Conditions

VISUAL CREDIT: FEDERAL RESERVE BANK OF NEW YORK WEBSITE

CEO of Community Bank System, said 
in a release. “We look forward to being 
able to provide a larger branch network 
and the full array of financial services 
Community Bank has to offer to our new 
customers in Western New York.”

Community Bank System, parent of 
Community Bank, N.A., last Oct. 21 an-
nounced it had agreed to acquire Hornell–
based Steuben Trust Corp. (ticker: 
SBHO), parent company of Steuben Trust 
Company, in a stock and cash deal valued 
at nearly $107 million at the time.

Steuben Trust currently operates 14 
branches in six counties in the Southern 
Tier and Western New York and has total 
assets of about $560 million. Community 
Bank currently serves four of the six coun-
ties within Steuben’s footprint, and will 
now gain entry into the other two counties.

Community Bank has more than 230 
branches across upstate New York, north-
eastern Pennsylvania, Vermont, and west-
ern Massachusetts. The banking company 
has about $11.8 billion in total assets.     n

ACQUISITION:   Steu-
ben Trust currently operates 14 
branches in six counties

Continued from page 4

Sign up for the CNY 
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visit www.cnybj.com

mailto:ereinhardt@cnybj.com
http://www.cnybj.com
http://www.bizeventz.com


UNPAUSING CNY: SNAPSHOTS OF LIFE AS CENTRAL NEW YORK REOPENS ITS ECONOMY AMID THE COVID-19 PANDEMIC
6 I
cnybj.com

 I  7
cnybj.com

A construction site on West First Street in downtown Oswego.

People out and about at Sylvan Beach on May 17.
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Cars flooded the Cayuga Health COVID-19 sampling site, located at 40 Catherwood Road in Lansing, on May 14. More than 450 
people were tested that day, a one-day record for the site, to that point. Cayuga Health expanded the site’s hours the next day. 
Testing was one of the criteria the Southern Tier region met in order to start reopening its economy on May 15.

Masked customers browse the offerings at Green Acres Garden Center on Route 57 in Clay on May 16. 
Lawn and garden equipment and supplies stores in Central New York received the go-ahead to reopen 
the day before.

Dr. Nicole Anzalone and Dr. Erin Bagley of Syracuse Hearing Solutions in Camillus visit with a customer at the firm’s drive-up service on May 14. 

The drive-in theatre on Route 48 near Minetto. Theatre management says it’s working on getting ready to reopen after Gov. Andrew Cuomo recently said 
drive-in movie theatres could open across the state.

North Country Florist on Downer Street in Baldwinsville, bustling with activity on May 16. Florists in 
Central New York were allowed to reopen starting May 15.
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Burdick Chevrolet at Driver’s Village in Cicero on May 13. Onondaga County Executive Ryan McMa-
hon on May 5 confirmed that auto dealers in the county can again sell cars and trucks in-person if 
they follow social-distancing guidelines.
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Dick’s Sporting Goods at Destiny USA in Syracuse on May 16. Sporting-goods stores and other retail-
ers in Central New York received the greenlight for curbside and in-store pickup only (no shopping 
and browsing) as part of phase one of New York’s regional reopening, starting May 15.
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Health-care workers at the Schuyler Hospital COVID-19 testing site in Montour Falls. Schuyler Hospital is offering tests to essential businesses reopening in the region 
under phase one of the state’s regional plan. Businesses must pre-register and schedule test appointments. Customers gather at the walk-up window and outdoor area of Rudy’s Lakeside Drive-In, located in the town of 

Oswego, on May 16. 
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The Raymour & Flanigan Furniture retail store on Route 31 in Clay on May 16.
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Empire Recycling has reopened its 
metal-recycling facilities   

BY ERIC REINHARDT
ereinhardt@cnybj.com

UTICA — Family-owned Empire 
Recycling Corp. has fully reopened all of 
its metal-recycling facilities, including its 
location at 64 North Genesee St. in Utica, 
and resumed buying metal from the gen-
eral public. 

Besides the Utica site, the firm also has 
metal-recycling operations in Syracuse, 
Waterloo, and Albany, Beth Park, director 
of public relations & marketing at Empire 
Recycling, tells CNYBJ in an email. 

Empire Recycling also has paper-recy-
cling facilities in Utica, Clay, Binghamton, 
and Albany. Its facilities closed to the 
general public on March 24 in response 
to COVID-19 restrictions. However, with 
recycling services deemed essential, 
Empire remained open for commercial 
customers, contractors/tradesmen, and 

other essential businesses, according to 
Park.

“We were fortunate in that we did not 
need to furlough any employees. While 
business slowed down slightly with the 
closure to the general public, our metal 
and paper divisions needed to continue 
daily operations to keep up with the com-
mercial customers and the processing 
of materials. As an essential business 
ourselves, we serve other essential busi-
nesses and keep them running,” Park 
said. 

Empire Recycling had a “soft opening” 
of its metal-recycling facilities on May 4, 
meaning that it “slowly” began to accept 
metal from the general public again, ac-
cording to Park. 

“This soft opening allowed us to verify 
that our protective measures and new 
policies would adequately protect our 
team and customers,” she added. 

The company is now requiring that 
all customers wear a mask to receive 
service, metal should be presorted prior 
to their arrival, and customers should 
remain in their car unless otherwise in-
structed. 

Empire Recycling also has additional 
staff on-hand to help direct people and 
answer questions, which Park says has 
been “beneficial because we’re seeing 
a lot of new customers since we’ve re-
opened, many homeowners and people 
doing general clean-outs.”

The metal that Empire Recycling takes 
in and processes becomes raw materials 
used to make products “needed by our 
country’s frontline workers,” the com-
pany said. 

Its commercial service, deemed es-
sential, wasn’t interrupted during the 
COVID-19 restrictions.

“Our roll-off service still continued to 

haul away scrap metal from manufactur-
ers and a variety of industries. And, our 
paper divisions continued to do on-site 
document destruction and accept card-
board recycling from essential business-
es,” Park said. 

About Empire Recycling
Empire Recycling, headquartered in 

Utica, has been family-owned for more 
than 100 years. It was founded in 1916 by 
Robert, Morton, and Louis Kowalsky. 

Steven Kowalsky now serves as presi-
dent of the company with his brother Ed 
serving as executive VP, per the firm’s 
website.

Multiple businesses now form the 
Empire Recycling Family of Companies, 
which employs a total of 200 people. The 
companies include Empire Recycling, 
ConfiData, SMR Fibre, Nathan Steel, ERC 
Transportation, and ERL Intermodal.       n

Employees David Levitt (left) and Bill Keiser (right) wait for customers to arrive at Empire Recycling Corp.’s Utica facility. With an increase in first-time visitors,   PHOTO CREDIT: EMPIRE RECYCLING CORP. 
Empire Recycling has employees on-hand to direct customers and answer questions.            

mailto:ereinhardt@cnybj.com
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TompkinsTrust.com

True North Center for Children opened in August 2019 with 12 classrooms, nearly 
two acres of natural space for outdoor play and enrollment near capacity. It was 
the realization of years of dreaming and planning for co-owners Cynthia and 
Michael Fowler—and it became a reality with the help of a trusted financial and 
insurance partner. 

“Tompkins heard our story,” says Cynthia. “They believed in our vision, 
and were willing to help with some work and creative planning.” 

TRUE NORTH CENTER FOR CHILDREN

Cynthia Fowler, Owner and Director
Michael Fowler, Owner

for our Customers for our Community

Making an Impact

5/20

Awards event set for 
Syracuse   
BY ERIC REINHARDT
ereinhardt@cnybj.com

SYRACUSE — Those interested in apply-
ing for the second year of the Grow-NY 
competition have until July 15 to do so, 
and they may have a chance to pitch 
their idea at the Oncenter in Syracuse in 
November.

Grow-NY, a global food and agricul-
ture business competition, held a May 14 
virtual briefing on the 
competition’s website to 
launch its second year. 

The contest “is 
known to attract high-
growth food and agri-
cultural startups from 
around the world” to 
compete for a combined 
total of $3 million in 
prize money, organizers 
say.

Those interested can 
apply at the competi-
tion’s website, grow-ny.com.

“Applicants can apply from anywhere 
in the world,” Jenn Smith, program direc-
tor for Grow-NY, said during the virtual 
briefing. 

Smith also works at Cornell University’s 
Center for Regional Economic 
Advancement.

“One of the outcomes of the [COVID-
19] pandemic has been a heightened 
awareness of the challenges and limita-
tions of our current models of agriculture 
and food production. A light has been 
shown on the need for innovation and 
how we grow, make, store, move, and sell 
food and the Grow-NY competition is posi-
tioned to nurture that innovation to attract 
fresh ideas to the region and to help the 
industry move forward,” said Smith.

Grow-NY is in the second year of 
its three-year initiative and focuses on 
“strengthening the food and agriculture 
innovation cluster [that’s] so impor-
tant” to the Finger Lakes, Central New 
York, and Southern Tier regions of New 
York. Empire State Development is fund-
ing the competition through its Upstate 
Revitalization Initiative connected with the 

three regions — CNY Rising, Southern 
Tier Soaring, and Finger Lakes Forward 
— and Cornell University’s Center for 
Regional Economic Advancement is ad-
ministering the competition. 

Winners will be required to create a 
“positive impact” in the Grow-NY region, 
grow job opportunities, connect with local 
industry partners, and contribute to a 
thriving upstate New York economy. Each 
year, one finalist will be selected for a $1 
million top prize. Two $500,000 prizes and 
four $250,000 prizes will also be awarded 
for a total of $3 million in prize money, 
per Grow-NY. Tax incentives will also be 

included.
“The final pitches will 

occur Nov. 17 and 18,” 
said Smith. “As of today, 
we’re planning to fea-
ture the pitches at the 
Grow-NY Summit at the 
Oncenter in Syracuse, 
along with a sympo-
sium of enriching panel 
conversations and an 
exhibit hall showcasing 
food and ag innovation 
and the resources that 

help startups thrive. We’re also planning 
an awards ceremony as our grand finale 
where we’ll be giving out a combined total 
of $3 million in prize money.” 

Smith also acknowledged that having a 
live audience at the competition or a large 
number of participants at the Grow-NY 
Summit will be contingent upon New York 
COVID-19 safety guidelines at the time.

Impressions from 2019 prize  
winners

The briefing also included remarks 
from companies that captured prize 
money in the competition’s first year, in-
cluding RealEats America of Geneva and 
Dropcopter, a tenant at the Syracuse Tech 
Garden.

RealEats America won the top prize of 
$1 million, while Dropcopter was awarded 
$500,000 for its efforts in the competition.

RealEats is a food-tech company that 
develops products to make it simpler for 
people to enjoy the benefits of real food. 
The company’s first product innovation 
is a “highly successful” line of healthy, 

Adam Fine, founder and chief technology officer at Dropcopter, makes his pitch for funding during the Grow-NY Summit 
held in Rochester last November. The Grow-NY competition is accepting applications for this year’s contest through July 15.
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Grow-NY competition accepting 
applications for 2020 contest

SEE GROW-NY, PAGE 19  4

mailto:ereinhardt@cnybj.com
http://www.tompkinstrust.com
http://www.speachfamilycandy.com
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You can see potential risk
all the way down the line.

You’ve worked hard to develop a consistent operating process. An unforeseen 
interruption means costly consequences. You need an insurance company that 

understands that. Not just from an insurer’s perspective, but from yours.
At Acadia Insurance, we have dedicated local claims and underwriting 
specialists ready to provide the high quality hands-on service that creates 

insurance solutions tailored to meet your needs.

 ACADIA INSURANCE  IS  A LOCAL REGIONAL PROPERTY AND CASUALTY 
INSURER DEDICATED TO SERVING LOCAL BUSINESSES AND COMMUNITIES.

FOR MORE INFORMATION ABOUT WORKING WITH ACADIA 
INSURANCE, VIS IT  US ONLINE: ACADIAINSURANCE.COM

MAINE  |  CONNECTICUT  |  MASSACHUSETTS

NEW HAMPSHIRE  |  NEW YORK  |  VERMONT

ACADIAINSURANCE.COM
800.773.4300

Closer CoverageSM means 
more value, delivered 
with a personal touch.

SBA awards $150K grant to 
Veteran WISE program at 
Syracuse’s IVMF      
BY ERIC REINHARDT
ereinhardt@cnybj.com

SYRACUSE — The Veteran Women 
Igniting the Spirit of Entrepreneurship 
(V-WISE) at Syracuse University will use a 
federal grant of $150,000 for entrepreneur-
ship training for women service mem-
bers, veterans, and military spouses.

V-WISE is operated by Syracuse’s 
Institute for Veterans & Military Families 
(IVMF). 

The $150,000 grant represents half of 
the $300,000 in grant funding that the 
U.S. Small Business Administration (SBA) 
awarded in this round of national grants, 
the SBA announced. 

“The U.S. Small Business 
Administration is proud to award the 
V-WISE program at Syracuse University’s 
Institute for Veterans & Military Families 
$150,000 as a direct result of their stel-
lar track record fostering entrepreneur-
ship to women servicemembers, veterans 
and military spouses,” Steve Bulger, SBA 
regional administrator, said in a news 
release.

Bulger oversees the federal agency’s 
operations in New York, New Jersey, 
Puerto Rico, and the U.S. Virgin Islands.

V-WISE is funded in part through a 

cooperative agreement with the SBA and 
philanthropic support of corporate and 
foundation partners nationwide, per the 
Syracuse University website.

About the program
The V-WISE program at Syracuse 

University’s IVMF is an “intensive,” three-
phase program containing a 15-day online 
preparatory course, a three-day residency 
program, and post-training technical sup-
port. 

This training program in entrepreneur-
ship and small-business management 
assists women veterans, female military 
spouses/partners, and service members 
“find their passion” and learn the “busi-
ness savvy” skills necessary to turn an 
idea or startup into a growing venture. 

“Women veterans represent a fast-grow-
ing segment of the veteran population. As 
that number grows, so has the number 
of female veterans who continue to serve 
their country by becoming small business 
owners. The SBA Syracuse district office 
has a long-established relationship with 
the V-WISE program at IVMF, a top-notch 
resource in Central New York’s backyard. 
Together, we can continue empowering 
our veterans and military entrepreneurs,” 
Bernard J. Paprocki, director of the SBA 

Syracuse district, said. 
The Veteran Women Igniting the Spirit 

of Entrepreneurship program will use the 
SBA funding to support its entrepreneur-
ial training program for female veterans of 
all service eras and branches. 

The program works with those appli-
cants who are interested in either start-
ing a new small business or growing 
an existing one. V-WISE enables female 
veterans to “find their passion” and learn 
business-savvy skills in order to turn their 
ideas or businesses into growth ventures 
while “recognizing entrepreneurship as 

an important part of economic growth 
nationwide,” the SBA said. 

“Our long partnership with the SBA has 
created significant opportunity for those 
who have worn our nation’s uniform. We 
are honored and grateful for this most 
recent grant and look forward to working 
alongside SBA to propel veteran business 
owners toward their goals of successful 
entrepreneurship, both for their benefit 
and to the benefit of our communities,” 
Misty Stutsman Fox, director of entrepre-
neurship and small business programs at 
the IVMF, said.                                         n

The National Veterans Resource Center at Syracuse University, which is home to the school’s Institute for Veterans & 
Military Families (IVMF). The U.S. Small Business Administration has awarded the Veteran Women Igniting the Spirit of 
Entrepreneurship (V-WISE) a grant of $150,000 for training women service members, veterans, and military spouses. 
Syracuse’s IVMF operates the V-WISE program.
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BY ERIC REINHARDT
ereinhardt@cnybj.com

OWEGO — Andrew Hafer, the next 
president and CEO of the Tioga County 
Chamber of Commerce, starts his new 
post on May 29.

Hafer will succeed Gwen Kania, who is 
retiring May 28. Kania has worked for the 
Tioga Chamber since 2008 and has been 
its president and CEO since 2014.

New CEO Hafer has worked for Tioga 
Opportunities, Inc. since 2007, serving 
as energy services director, community 
services director, and operations man-
ager.

Tioga Opportunities is a private, not-for-
profit, multi-purpose, inter-generational, 
human-service agency started in 1965. 
It provides community development, en-
ergy, family, and housing services.

Hafer also served on the Tioga County 
Chamber board of directors from 2015 to 
2019.

“Andy is such an asset to our com-
munity and the chamber is pleased and 
excited to have him on board,” Roseann 

Cole, chair of the Tioga Chamber’s board 
of directors, said.

Hafer has a bachelor’s degree in busi-
ness administration degree from Lock 
Haven University in Pennsylvania. He 
lives in Owego with his wife and two sons.

Outgoing CEO
Kania spoke with CNYBJ earlier this 

year about her decision to step down.
“I’ve always kind of thought I’d be 

retiring at this age I’m at,” Kania, 59, 
told CNYBJ in a Jan. 22 interview. “But 
last year I had a bout with breast cancer 
and look at life differently. Priorities have 
changed.”

She said she looked forward to more 
time with friends and family, golfing more, 
working on some projects around the 
house, and then looking at what work she 
wants to do in the future. 

During her tenure in the top spot, 
the Tioga Chamber added new programs 
such as the annual job fair, the on-the-job 
training program, and Restaurant Week.

Kania says her top challenge has been 
“doing everything that a big chamber 
would do with just 2 people.” 

The Tioga Chamber’s other staff per-
son is Sally Yablonsky, interim director 
of operations. She recently rejoined the 
chamber staff after 12 years away due to 
“family duties of eldercare and grandba-
bies,” according to her bio on the chamber 
website. “When I got the call asking me to 
come back, only [on a temporary basis], 
it was a very easy decision to make,” she 
said. 

Adrianne Goodrich was the chamber’s 
previous director of operations.               n

SMALL BUSINESS / FAMILY BUSINESS

New leader of Tioga County 
Chamber begins duties May 29 

PHOTO CREDIT: TIOGA COUNTY CHAMBER OF COMMERCE

Andrew Hafer will succeed Gwen Kania as president and 
CEO of the Tioga County Chamber of Commerce.

315.343.0057  •  pathfinderbank.com

Acting locally, 
thinking globally 
“Lock 1 Distilling Company is our family’s distillery.  

It’s important to us to keep people safe at home, 

and on the frontlines. We have chosen to step up 

and change our distillery to produce hand sanitizer 

only because there’s a need for it and we can help. 

The people who are coming in to work for us are our 

cousins, aunts, uncles and friends, all volunteering 

their time. This is how we can give back to our  

community, and we’re proud to do it.  

Every family has a story, and this one’s ours.” 

– Stephen Dates, Co-Owner of Lock 1 Distilling Co.

 

We are residents of this community, the people we serve  

are our neighbors, and the businesses we work with are  

not clients, they are our partners in creating a healthy 

and vibrant Central New York for all. We are proud to 

recognize and stand by our partners, the local  

businesses, that are stepping up and finding creative 

ways to help during these uncertain times to ensure 

that our future will be united.

Oneida County 
hotel occupancy 
rate falls to just 
24.5 percent in 
April, amid corno-
navirus shutdown
BY JOURNAL STAFF
news@cnybj.com

UTICA — Hotels in Oneida County saw 
a huge decrease in guests in April, with 
just under one-quarter of rooms occupied, 
on average, during the first full month af-
fected by the coronavirus pandemic and 
its resulting government shutdowns of 
much of business and daily life.

The hotel occupancy rate (rooms sold 
as a percentage of rooms available) in the 
county plummeted 54.4 percent to 24.5 
percent in April, from almost 54 percent 
occupancy a year ago, according to STR, 
a Tennessee–based hotel market data and 
analytics company. April’s decline was 
worse than the nearly 42 percent drop in 
occupancy in March to 28.6 percent, likely 
because the early portion of March was 
before the COVID-19 shutdowns took full 
effect here.

Revenue per available room (RevPar), 
a key industry gauge that measures how 
much money hotels are bringing in per 
available room, plunged 63.2 percent to 
$20.08 in April. That was worse than the 
nearly 46 percent drop in RevPar in March 
to $26.88.

Average daily rate (or ADR), which 
represents the average rental rate for a 
sold room, fell 19.3 percent to $81.88 in 
Oneida County this April. That followed a 
7 percent drop in ADR in March to $94.01.

mailto:ereinhardt@cnybj.com
mailto:news@cnybj.com
http://www.pathfinderbank.com
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www.griffissinstitute.org

he Gri�ss Institute is moving just down the road this summer to the Gri�ss 
International Airport, in Rome, NY! Just wait until you see our newly remodeled 
28,000-square-foot facility with connections to the latest, basic research and 
development in information technology!

This state-of-the-art building is a joint venture between the Gri�ss Institute, The Air Force 
Research Laboratory Information Directorate and Oneida County, and will feature a 
greatly enhanced open innovation space for collaborative research and world-class 
laboratories. This modern space is being designed to attract leading scientists and 
engineers, in industry and academia, from all around the world.

THE NEW GI WILL BE THE PLACE TO TURN ON YOUR COLLABORATIONS, GET 
CONNECTED TO TECHNOLOGY, START YOUR NEW INFORMATION TECHNOLOGY 
BUSINESS, OR BOOK A TECHNOLOGY EVENT OR MEETING!

BE SURE TO FOLLOW THE PROGRESS OF OUR NEW LOCATION ON THE GI’S WEBSITE AND SOCIAL MEDIA!
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Ashley McGraw Architects 
launches Vaysen Studio      
BY ERIC REINHARDT
ereinhardt@cnybj.com

SYRACUSE — Ashley McGraw Architects 
of Syracuse has rolled out Vaysen Studio, 
which the firm describes as a “creative 
studio that focuses on design strategy and 
interior design.” 

Susanne Angarano, a principal with 
Ashley McGraw, leads the Vaysen Studio’s 
work. 

It includes five interior designers and 
design strategists. They have experience 
in “transforming” interior spaces for a 
wide range of project types including K-12 
schools, colleges and universities, and 
community/civic buildings, the firm said.

Ashley McGraw is still working on se-
curing projects for those involved in the 
Vaysen Studio’s work, says Angarano, 
who spoke with CNYBJ on May 12. 

She started thinking about this studio 
about the same time she became a princi-
pal with the firm in 2017. 

As Angarano 
explains it, the 
Vaysen Studio is 
about “understanding [the] essence of our 
clients, the stakeholders for projects, the 
context of projects, and understanding the 
deep essence and personality of all those 
entities so that we can provide design that 
really speaks to their values.” 

Angarano says she’s German by heri-
tage, and the word essence in German is 

wesen (pronounced like vaysen), so she 
used the word’s phonetic spelling to name 
the studio.

Ashley McGraw will continue to offer 
interior design and design-strategy servic-
es. The new studio “allows for maximum 
flexibility and customer service” in serv-
ing clients, the firm contends.

“Vaysen Studio stems from the needs 
of Ashley McGraw Architects’ clientele 
who were seeking something beyond tra-
ditional interior design services. We have 
recognized the importance of sophisticat-
ed stakeholder engagement methods and 
measurable outcomes for design strategy 
and interior design,” Matthew Broderick, 
president of Ashley McGraw Architects, 
said in a release. “The creation of Vaysen 
Studio will not only support and strength-
en Ashley McGraw Architects but will also 
increase our geographic and market reach 
while expanding our project portfolio.

When asked to explain the difference 
between the work that the Vaysen studio 

will do and other 
projects at Ashley 
McGraw Architects, 

Angarano says she hopes that the firm’s 
Vaysen Studio work will help it “team up” 
with other architectural firms on projects. 
Those firms could be in the Central New 
York region or outside of it. 

“The research and knowledge that we 
are using to develop our design and the 
way that we approach design and the 

way that we work with clients, we want 
to be able to offer that to a broader client 
[base],” says Angarano. 

Ashley McGraw created a second web-
site for its Vaysen Studio work. “We want-
ed to highlight how we’re emphasizing the 
services and the importance of the work 
that we’ll be doing,” says Angarano. 

She notes that its work that Ashley 
McGraw has previously handled but con-
siders the firm’s design process in the 
Vaysen Studio to be “more in depth” and 
“more specialized.”

Most of those designers working with 
the Vaysen Studio can handle their duties 
in their regular workspaces, so the firm 
didn’t initially need to pursue a renova-
tion or construction project for the stu-

dio. Most Ashley McGraw employees are 
working remotely as the COVID-19 pan-
demic continues. 

The new studio didn’t require any ad-
ditional hiring but Angarano says the firm 
will hire new staff, if the need arises.

Under the state’s work-from-home 
mandate for non-essential workers, 
Ashley McGraw has been using Zoom, 
GoToMeeting, or other computer pro-
grams for its client meetings, and 
Angarano has described the effort so far 
as “pretty seamless.” 

“We’ve done everything from just a 
discussion to a full design presentation … 
I would say that we’re still getting just as 
much face time with our clients as we did 
before,” says Angarano.        n

Susanne Angarano is a principal 
with Ashley McGraw Architects 
in Syracuse.
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W hen we narrow down the 
 current COVID-19 economic
 situation, we’re all in the same 

boat. No matter who we 
are or what we do, get-
ting back to doing busi-
ness hinges on having 
customers. Whether 
we like it or not, there 
is no guarantee they 
will be there. Although 
it may be disconcert-
ing, here is why:

• Some custom-
ers will decide they 
don’t need us. Their 
situation will have 

changed and they have moved on.
• Others will have found new so-

lutions. Competition will be fierce with 
appealing options popping up everywhere.

• More customers than we dare 
imagine will have simply disappeared, 
whether individuals or companies. For 
one reason or another, they aren’t around 
anymore.

• Many clients will be far less ac-
cepting and far more demanding than 
they were in the past. They have had 
time to rethink what’s important to them 
and have established new priorities.

• Others are so stressed and pre-
occupied with their situation, they’re 
unable to make decisions, let alone 
move forward. They cannot shake it off.

This may not be where we would like 
customers to be, but it’s where they are 
now. As frightening as it may appear, we 
cannot expect them to dust themselves off 
and pick up where they left off. Just saying 
these words sounds pessimistic. This isn’t 
the way we see ourselves. We’re optimists 
down to our DNA. We face danger square-
ly and we welcome challenges. To even 
suggest that a virus, of all things, could 
possibly disrupt our lives goes against the 
grain. It’s more than a mere slap in the 
face; it’s the ultimate humiliation.

So, what are we to do? How will we deal 
with the cards we’re left holding? Hope for 
the best? Keep our fingers crossed? Turn 
on the optimism and bring back a pop 
tune from the 1940s:

You’ve got to accentuate the positive
Eliminate the negative
Latch on to the affirmative 
Don’t mess with Mister In Between
That’s us — or is it? The words seem 

weak and out of place today. Here is the 
point: rather than trying to pick up where 
we left off or hoping for the best, we will 
be better served by recognizing that we 
have all been through a lot and a lot has 
changed.

Here is a checklist for reaffirming re-
lationships with existing customers and 
building new ones with prospects. This is 
anything but easy. But it can happen.

1. Customers perceive us as 
being authentic. Citing Growth from 

Knowledge’s (GfK) Coronavirus 
Consumer Pulse findings, Marketing 
Insider’s Stacy Bereck says that “85 per-
cent of U.S. consumers feel that the way 
brands behave during the COVID-19 cri-
sis will affect their desire to do business 
with those companies in the future.”

2. We let them know we want to 
understand their situation. Call it em-
pathy or whatever you like. Consumers 
want to feel they are doing business with 
those who are interested in them and not 
just making a sale.

3. We introduce ways for custom-
ers to stretch their money. It’s more 
important than ever. Here is how the Betty 
Crocker folks are responding to this obvi-
ous challenge. “Impossibly easy dinners 
for $2.50/serving. Dinner doesn’t have to 
be spendy to be delicious. These fuss-free 
recipes are big on flavor and easy on your 
wallet.” Right upfront they make it clear 
why their recipes are a good fit. They use 
the right keywords: easy, inexpensive, and 
delicious. A winning combination.

4. We help them avoid making pur-
chasing mistakes. I can hear someone 
say, “That’s not a salesperson’s job. I’m 
there to make a sale.” That was then. Now, 
it’s the smart salesperson who takes time 
so customers can arrive at an informed 
buying decision who will get the business 
— and be remembered.

5. We focus on helping customers. 
Explore options with them. Not good, bet-

ter, and best; not low, medium, and high 
prices, but options you and your customer 
develop together such as poor fit, good fit, 
and best fit. In other words, options that 
make sense to clients.

6. We try to pull customers rather 
than pushing them. This will take a lot 
more listening than talking, a great deal 
more patience than persuasion, and much 
more understanding than ever before.

7. We don’t think we can pick up 
where we left off. Let’s face it, there is 
not much worse than being unwillingly 
slowed down, sidelined, and told to stay 
home. We may be charged up and chomp-
ing at the bit to get going. Even so, it’s 
not like coming back from vacation. All of 
which is to say we need to give both our-
selves and our customers time to adjust to 
a new and different situation.

8. And, finally, our customers will 
stay with us if we let them know we’re 
depending on them. Some will see this 
as a sign of weakness and take advantage 
of us. But if we believe in building relation-
ships, it’s a chance worth taking.

In the past months, we have learned 
there is much that is out of our control. 
Even so, that’s not the last word. What we 
do next when it comes to our customers 
and prospects is up to us.         n

John Graham of GrahamComm is a mar-
keting and sales strategy consultant and 
business writer. He is the creator of “Magnet 
Marketing,” and publishes a free monthly 
eBulletin, called “No Nonsense Marketing 
& Sales Ideas.” Contact him at jgraham@
grahamcomm.com, (617) 774-9759, or 
visit: johnrgraham.com.
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M any businesses are reeling from
 the COVID-19 pandemic, and
 while some may return to busi-

ness as usual once the 
crisis is over, others 
may need to alter the 
way they think and op-
erate in order to sur-
vive. 

 Many global leaders 
think the pandemic will 
transform the world in 
significant ways, and 
companies with lead-
ers who already have 
a transformation mind-

set will be better equipped to adapt and 
succeed at a high level.

 There are two types of companies who 
entered the crisis. The first type involves 
those who went through a level of trans-
formation prior to the crisis and had the 
plans and structure in place to keep mov-
ing. For them, it will be a lot easier to see 
where the gaps exist and also where the 
opportunities are for growth. They will 
have better tools to react and analyze what 
happened and make decisions on what to 
change.

 The second type of businesses includes 
those who, before the pandemic, were 
contemplating changes that were neces-
sary, but they did not follow through. 
Those companies will come out of this 
wounded and feeling the environment is 
more chaotic. Transformation manage-
ment in this environment is vital. It’s about 
creating momentum to see results and 
growth, and the process must be geared 
at successfully moving hearts and minds 
toward the end that we seek.

 I suggest three phases — prepare, 
initiate, and implement — for managing 
transformation in these challenging times.

Prepare 
• Understand your soul as a com-

pany. Understanding an organization’s 
soul becomes important because it is the 
only true representation of the impact 
that the organization has on the world. 

Knowing the company’s true north puts it 
in a position to build a higher purpose into 
the transformation program, and ensures 
the transformation is rooted in the essence 
that will make the business successful 
going forward. It really comes down to an-

swering one question: “When people think 
about our company, whether we are still in 
business or whether we are gone, what will 
we want them to say?” The answer to that 
legacy question should be a set of descrip-
tors of your identity and capabilities.

• Conduct a post-crisis assess-
ment. Businesses should take this oppor-
tunity to examine what they were dealing 
with before the crisis, how they handled 
the crisis, and to create plans for how to 
emerge stronger than before. This event 
gives leaders carte blanche, in many re-
spects, to implement bigger plans and 
changes than before. At the end of this, 
there will be opportunity for those who 
seize it.

Initiate 
• Program the team structure. I or-

ganize a transformation team into these de-
partments: program managers, the leaders 
of the workstreams, the team members 
for the workstreams, and administrative 
support. This team will be in charge of 
the implementation phase and be account-
able to the company leadership team. 
Communication must constitute a key part 
of every transformation program and must 
be organized to reach various audiences at 
different stages of the program.

Implement 
• Manage results. The implement 

phase is the riskiest, because it includes 
the organization’s transition through the 
emotional cycle of change. Programs must 
deliver the intended results, and along the 
way failure will happen. Measuring short-
term as well as long-term results allows 
the opportunity to deliver on a specific 
goal and to celebrate specific successes. 
However small they are, they add stamina 
and motivation to the effort.

• Manage people. A significant chal-
lenge that organizations often face when 
it comes to implementation is people’s 
resistance to change. Implementation is 
much about building people and build-
ing performance. It involves teaching, 
convincing, coaching, rewarding, some-
times disciplining, but always expressing 
to people that they are at the center of the 
organization’s destiny.

All companies that come through this 
pandemic have a huge opportunity to 
learn from what they have done and from 
what they have not done. For many, it will 
be a time for transformation.         n

Edwin Bosso (www.myrtlegroup.com) 
is founder/CEO of Myrtle Consulting 
Group and author of “6,000 Dreams: The 
Leader’s Guide To A Successful Business 
Transformation Journey,” published by 
ForbesBooks.

How A Transformation Mindset Positions 
Companies to Succeed After the Crisis

EDWIN 
BOSSO 
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What Small-Business Owners Can Do to Steer their Way Through a Crisis

A s the nation’s economy continues
 to struggle because of the impact
 of COVID-19, small-business own-

ers and their leader-
ship skills are being put 
to the test.

 They face the task 
of adapting to the crisis 
and helping their em-
ployees adjust as well. 
But just what steps can 
business leaders take 
to keep employee mo-
rale high, make sure 
the business stays 
afloat, and manage 
their own concerns 

about the future?
One of the most important things is 

to be transparent with employees about 
where the business stands.

 Face the facts head-on and don’t try 
to sugarcoat it. Share with your team, in 
calm and rational terms, what impacts you 

expect the virus to have on your business 
and what the business is doing to try to 
mitigate those negative impacts.

 Here are other steps business leaders 
need to take as they manage their way 
through the crisis.

• Overcommunicate. With remote 
work, communicating is more important 
now than ever. In an office, much of 
the communication happens naturally as 
people drop by each other’s offices or pass 
in the hallway. With everyone spread out, 
communication can easily fall by the way-
side, so it needs to be more intentional. It’s 
critical to use video communication like 
Zoom or Google Hangouts whenever pos-
sible to interact with employees. I make 
sure to send at least three companywide 
video messages per week. In times of 
great uncertainty, communicate more, not 
less. In the absence of information, people 
tell themselves stories, and I can promise 
you they are bad stories.

• Project calm. When a leader is 

anxious and fearful, everyone will pick up 
on that and they, too, will become anxious 
and fearful. If your employees see that you 
are worried, they will begin to think it is 
all over. That doesn’t mean to fake it or to 
pretend the situation isn’t bad. We cannot 
control the situation we find ourselves in. 
But we can control how we react to the 
situation, and how we react will dictate 
our results.

• Consider introducing new prod-
ucts or services. Now is a good time to 
get innovative, so brainstorm with your 
team about alternative ways to bring in 
revenue if your usual sources have been 
disrupted. For example, some restaurants 
that were strictly sit-down establishments 
pivoted to offer takeout and delivery. My 
own company created new publishing and 
marketing products aimed at potential 
clients who may be more cost conscious 
during these tough economic times.

Finally, make sure you have a plan.
Hopefully, you already have a strategic 

plan for your business that you are execut-
ing week in and week out. As we continue 
to move along through this crisis, that 
plan will need to be adjusted as COVID-19 
makes some pieces of your plan obsolete.

I suggest meeting weekly, if not more 
often, to keep updating the plan to reflect 
the new realities. Then communicate the 
plan and its latest adjustments to your 
team. 

When employees know the leaders 
have a plan, it creates calm and confi-
dence.                           n

Adam Witty, co-author with Rusty Shelton 
of “Authority Marketing: Your Blueprint 
to Build Thought Leadership That Grows 
Business, Attracts Opportunity, and Makes 
Competition Irrelevant,” is the CEO of 
Advantage/ForbesBooks (www.advantage-
family.com) which he started in 2005. The 
company helps busy professionals become 
the authority in their field through publish-
ing and marketing. 

ADAM 
WITTY 
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Pandemic Thinking: How to Keep 
Your Head in the (Long) Game

T he COVID-19 pandemic is crip-
 pling and toppling many U.S. small
 businesses. Often called “the 

backbone of the economy,” small busi-
nesses that are managing to survive face 
an uncertain future.

 As states start to reopen, consumer 
spending is in steep decline while unem-
ployment skyrockets and many people 

remain hesitant to venture out. Some 
entrepreneurs find their businesses in 
trouble because they had the wrong 
mindset toward customers all along. 

 Small-business owners everywhere 
are infected by pandemic thinking. But 
they were infected with this thinking 
before the pandemic. It’s only now the 
strategic weakness of short-term, fear-
based, transactional thinking in all dif-
ferent kinds of businesses is becoming 
more obvious. Pandemic thinkers ask 
the wrong question, “What can you do 
for me today?” Rather than, “How can 
we work together to build a long-term 

mutually-profitable re-
lationship?”

Business owners 
who built long-term 
relationships with cus-
tomers and clients can 
weather this storm. 
Those who didn’t 
think this way before 
can adopt elements of 
this kind of thinking 
and they will start see-
ing the benefits almost right away.

 Here are three tips for small-business 
owners on how to develop long-term 
relationships that benefit both customers 
and businesses:

• When first meeting, look ahead 
at the relationship 10 years from 
now. The scale of a person’s thinking 
has a lot to do with whether they win the 
game. Look for all opportunities to be of 
service, even in some small way, to earn 
the right to call the person a client. Every 
deal doesn’t have to be a grand slam. Just 
get on base. Just get into the game. That 
way you can discover opportunities to 
be of greater service and have a client 
for life.

• Show you care. A lot of people 
don’t know how to show that they care. 
Ask yourself when is the last time you 
called to check on a former client to 
find out what’s happened in their life or 
business since the last time you did busi-
ness together? What are their plans for 
the future? What can you take off their 
plate and help them with today even if 
what they need is just someone to help 
them think things through? Good rela-
tionships built over time are especially 
evident during the pandemic. Ironically, 
though, a pandemic is a perfect time to 
begin a marketing campaign like this and 
besides, you probably have a lot of free 
time on your hands anyway.

• Have a long-term business 
plan. A business being run without a 
12-month, forward-looking budget is like 
a car being driven with a windshield cov-
ered in mud, and on an unfamiliar road 
with no particular place to go. A business 
that is being run without weekly cash-
flow projections is like a person stum-
bling around in the dark in an unfamiliar 
house. To take an active, consistent inter-
est in your clients and develop programs 
encouraging them to keep coming back, 
it helps to have a long-term written plan 
for your own business.

Businesses generate revenue by 
solving problems for their clients and 
customers. And right now there’s an 
abundance of problems, which is an-
other way to say there’s an abundance 
of opportunities. Whether you already 
have or decide to begin developing great 
long-term relationships with clients, it’s 
an investment that will pay long-term 
dividends.                                   n

RJon Robins is founder and CEO of “How 
To Manage A Small Law Firm” (www.
howtomanageasmalllawfirm.com), which 
provides management services for the solo 
and small law firm market. 

RJON 
ROBBINS 
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Thank you for turning to 
CNYBJ during this crisis
BY MARNY NESHER
mnesher@cnybj.com

T he Central New York Business
 Journal, a family-owned small 
 business, has been publishing for 

34 years. During that 
time, the business 
community in our re-
gion has never faced 
a challenge like the 
COVID-19 pandemic 
and the recovery from 
it.

While business ac-
tivity in this era of so-
cial distancing is much 
lower than before, 

even as regional reopening has begun, 
the need for business news is more urgent 
than ever.

The demand for information to help 
businesses navigate this crisis and come-
back is growing. We can say that with 
confidence because we see it in our recent 
audience analytics.

• At the beginning of the statewide 
shutdown, we temporarily transitioned to 
exclusively digital delivery. Since then, we 
have been emailing the Digital Edition of 
the Central New York Business Journal (the 
publication you are reading right now) to 
an average of 17,800 recipients each week. 
That represents an increase of more than 
2,000 recipients per week over the period 
prior to mid-March.

• Not only have we been sending out 
more emails, but a growing percentage of 
them are being opened. Since March 15, 
the open rate for weekly Digital Edition 
emails has jumped from 12 percent to 17 
percent.

• Our daily Coffee Break and Daily 
News Alert emails have also shown gains. 
The open rates for both, which were al-
ready well above Constant Contact’s 
industry averages, increased over two per-
centage points since mid-March. Those 
two email publications combined are now 
opened by recipients over 16,000 times 
each week.

• The average number of unique users 
visiting our website (cnybj.com) every 
day has increased 6 percent since March 
15. Daily advertising impressions — the 
average number of times an ad on our web 
pages is viewed each day — have climbed 
103 percent during the same period.

The entire staff at the Central New York 
Business Journal is grateful that you have 
turned to us as your business-news source 
in these uncertain times. Thank you.

If the content we provide is valuable to 
you, there are ways you can access more 
of it and help us to continue making it 
available.

The best way to stay connected to news 
and information about the Central New 
York business community is a subscrip-
tion that provides a full year of unlimited 
access to our website and archives and a 
free copy of the annual Book of Lists, along 
with the weekly edition. You can subscribe 
on our website at https://www.cnybj.com/
newsstand/

We also offer a number of email pub-

lications free of charge. Coffee Break 
is a news roundup from New York State, 
the nation, and the world every morning. 
Daily News Alerts provides local break-
ing news from our CNYBJ staff every 
afternoon. BizEventz News & Updates 
are news and updates on our business 
events happening in Central New York. 
Healthcare Provider E-Newsletter is 

written for and sent directly to health-care 
providers in the region every other month. 
You can sign up for any of these free email 
alerts at: https://www.cnybj.com/news-
email-alerts/

Our goal before the pandemic was to 
serve the Central New York business com-
munity through news, advertising oppor-
tunities, events, and data delivered across 
a variety of platforms. We continue to do 
so now and will keep doing it long after the 
current crisis has passed. In good times 
and in bad, we appreciate you being a 
member of our growing audience and we 
are proud to be here for you.       n

MARNY 
NESHER 
Viewpoint

The requirement to file audited financial 
statements along with your benefit plan’s 
Form 5500 depends on whether your 
plan is considered a large plan filer or 
a small plan filer, which is determined 
by the number of participants in your 
plan at the beginning of the plan year. 
Participants in your plan include the 
following:
• All employees that have met the 
eligibility requirements of the plan, even 
those that choose to not participate; and
• Any terminated participants (retired, 
separated, deceased) that still have 
account balances.
In general, plans with over 100 
participants at the beginning of the plan 
year are considered large plan filers and 
are required to file a Form 5500 annually 
with the U.S Department of Labor (DOL) 
with audited financial statements for the 
plan attached. Plans with under 100 
participants at the beginning of the plan 
year are considered small plan filers and 
can instead file the Form 5500-SF (Short 
Form), which requires significantly less 
plan information and does not require 
audited financial statements to be 
attached with the filing.
However, due to frequent fluctuation 
between slightly more or less than 100 

participants, the DOL has an “80/120 
rule”. This rule allows a plan with greater 
than 80 participants, but less than 120 
participants, at the beginning of the 
current plan year to use the same form 
as the previous year.
For example, if a plan had 115 participants 
at the beginning of the 2019 plan year 
and was considered a small plan filer 
for the previous plan year (2018), the 
plan may continue to file Form 5500-SF 
again in 2019 and each subsequent year 
until the number of participants reaches 
120 or greater. At that point the plan is 
considered a large plan and must file 
accordingly. If the headcount at the 
beginning of the year decreases below 
100, but remains greater than 80, the 
plan has the option to continue to file 
as a large plan filer, or switch to filing a 
Form 5500-SF for that plan year.  Once 
the headcount decreases to 80 or less, 
the plan must switch to filing a Form 
5500-SF for that plan year. 
Understanding the 80/120 rule is critical 
to ensuring an accurate filing with the 
DOL and avoiding potential fines and 
sanctions. To learn more, check out the 
online edition of Ask the Expert where 
we’ve provided a chart to summarize 
the filing provisions for plans with 80-120 
participants.

ASK THE EXPERT

Does Your Benefit Plan Need 
an Audit?  Understanding the 
80/120 Rule

221 S. Warren Street, Syracuse, NY
315.472.9127  |  www.dmcpas.com

Benjamin A. Sumner, CPA, Partner, Dannible & McKee, LLP

SPONSORED CONTENT

http://www.howtomanageasmalllawfirm.com
http://www.howtomanageasmalllawfirm.com
mailto:mnesher@cnybj.com
https://www.cnybj.com/
https://www.cnybj.com/news-email-alerts/
https://www.cnybj.com/news-email-alerts/
https://www.cnybj.com/news-email-alerts/
https://www.cnybj.com/ask-the-expert-does-your-plan-need-an-audit/


16    I   THE CENTRAL NEW YORK BUSINESS JOURNAL    I   MAY 25, 2020
CNYBJ.COM

Most do not expect full 
economic recovery in 
CNY until 2021 or later
BY VANCE MARRINER
vmarriner@cnybj.com

SYRACUSE — New York State is moving at 
“an appropriate pace” to lift NY PAUSE re-
strictions and reopen the economy, accord-
ing to a majority (58 percent) of CNYBJ 
readers responding to an online survey. 

The Central New York Business Journal 
COVID-19 Business Recovery Survey was 
conducted May 12-17 through an online 
questionnaire emailed to subscribers of 
CNYBJ’s digital news publications. A total 
of 286 completed surveys were returned. 

Slightly over one-third (34 percent) of re-
spondents believed restrictions were being 
lifted too slowly, while 7 percent believed 
the pace has been too fast. 

Gov. Andrew Cuomo announced the 
May 15 Phase One reopening of the Central 
New York, Mohawk Valley, Southern Tier, 
North Country, and Finger Lakes regions 
during the data-collection period for 
our survey.

Respondents were almost 
evenly split in their levels 
of concern over a sec-
ond wave of the coro-
navirus hitting after 
restrictions are lifted, 
with 49 percent say-
ing they were either 
“very” or “moder-
ately” worried about 
a second wave, and 
51 percent saying they 
were only “somewhat” 
or “not at all” worried. 

The survey respondents 
expect that the road to economic 
recovery will be a long one. 

• Only 19 percent expect Central New 
York’s economy to recover to pre-COV-
ID-19 levels by the end of 2020. We found 
42 percent believe such a recovery won’t 
happen until “Q3 of 2021 or later.”

• The outlook was somewhat more opti-
mistic when respondents were asked about 
recovery of business conditions in their in-
dustry, with 37 percent expecting recovery 
to pre-COVID-19 levels by the end of 2020.

• Despite the cautious expectations for 
recovery, 65 percent said they were “very 
confident” their business or place of em-
ployment would be in business one year 
from now, and another 19 percent were 
“moderately” confident.

When asked about the impact on day-to-
day operations of their businesses if regula-
tions requiring continued social distancing 
and the wearing of masks in public were to 
remain in place after NY PAUSE has been 
lifted, 46 percent expected only “minimal” 
impact, 32 percent expected “moderate” 
impact, 21 percent expected “significant” 
impact, and less than one percent said such 
restrictions would make day-to-day opera-
tions “impossible.” 

“The survey results show respondents 
are taking an optimistic view of their ability 
to survive the pandemic and a can-do atti-
tude about being able to incorporate social-
distancing and other safety guidelines into 
their operations while getting back to busi-
ness,” says Adam Rombel, editor-in-chief 

of the Central New York Business Journal. 
“At the same time, business owners and 
managers are cognizant of the immense 
challenges that lie ahead for the Central 
New York economy, coming out of the dark 
of this crisis.”

Almost nine in 10 (88 percent) respon-
dents said that they or someone in their 
organization had been working remotely 
from home during NY PAUSE, but most 
(57 percent) do not expect the percentage 
of people in their organizations working 
remotely, at least part of the time, will in-
crease long-term after the COVID-19 crisis 
is over. Thirty percent expect the percent-
age will increase “slightly,” and 13 percent 
predict it will increase “significantly.” 

Over half (57 percent) of respondents 
said their company received a loan through 
the Paycheck Protection Program (PPP), 
the emergency, potentially forgivable loan 
program designed to help small companies 
keep their employees during the coronavi-
rus crisis.  The survey found just 3 percent 
of respondents applied but had the loan 
application rejected or not yet approved. 
The other 40 percent did not apply or were 
unsure if they did.

Gov. Andrew Cuomo’s handling 
of the COVID-19 crisis was 

approved of by over two-
thirds (68 percent) of 

respondents, echoing 
the positive approval 
the governor has 
registered in a num-
ber of statewide and 
national polls taken 
throughout the pan-
demic. 

Respondents gave 
overwhelmingly posi-

tive approval ratings for 
handling of the crisis to 

their local-government offi-
cials (87 percent approval) and 

their employers (96 percent approval). 
President Donald Trump’s handling of 

the crisis was approved of by 47 percent 
of respondents. Those approving of the 
president had sharply different opinions on 
several issues than those who disapproved 
of his performance. They were much more 
likely to say that New York State was mov-
ing too slowly on reopening the economy 
(58 percent of Trump approvers versus 
13 percent of Trump disapprovers), less 
worried about a second wave of the virus 
hitting after re-opening (28 percent “very” 
or “moderately” worried among Trump 
approvers versus 68 percent among Trump 
disapprovers), and had a lower level of ap-
proval for Gov. Cuomo (44 percent approval 
among Trump approvers versus 90 percent 
among Trump disapprovers).

Respondent Profile
Most survey respondents owned or 

worked for small businesses, with 59 per-
cent at an organization with fewer than 50 
employees, and 73 percent at a company 
with fewer than 100 employees. 

The survey respondents were widely 
distributed across the full range of industry 
sectors in the region. The industry catego-
ries most represented were professional 
services (22 percent); construction and real 
estate (14 percent); banking, finance, and 
insurance (9 percent); manufacturing (8 
percent); and nonprofits (7 percent).

Based on job titles provided by the sur-

vey respondents, a majority held leadership 
positions in their organizations. Forty-three 
percent were at the owner/president/
CEO/partner/executive director level, 6 
percent were at the vice president/C-suite 
(excluding CEO) level, 7 percent were di-
rectors, and 14 percent identified them-
selves as managers.

Onondaga County was the most common 
(59 percent) primary-workplace location 
among respondents, followed by Oneida 

County (12 percent), Broome County (5 
percent), and Oswego County (4 percent). 
Sixteen percent were spread throughout 
the remainder of the 16-county Central New 
York region, and 4 percent were outside 
Central New York (primarily in adjoining 
areas and Albany County).

A full report of the survey findings, in-
cluding data tables for each question, will be 
made available to paid CNYBJ subscribers 
and survey respondents.          n

SMALL BUSINESS / FAMILY BUSINESS

CNYBJ Reader Survey: Majority 
believe New York State reopening 
at appropriate pace

How 
would you 

describe the pace 
at which New York 

State has moved 
to lift NY PAUSE 
restrictions and 

reopen the 
economy?

58.4%

An 
appropriate pace

34.3%

Too slow

7.3%

Too fast

A majority of respondents believed the pace of reopening has been appropriate, while just over one-third thought it 
has been too slow.

Respondents’ expected recovery 
timeframe to Pre-COVID-19 levels
45%

40%

35%

30%

25%

20%

15%

10%

5%

0%

10.1%

2.4%

26.6%

16.8%

29.0%

38.8%

34.3%

42.0%

By September 
2020

By the end 
of 2020

By Q2 of 2021 Q3 of 2021 
or later

Overall CNY Economy Business conditions in your industry

Respondents were somewhat more optimistic about the recovery timeline for their own industries than that for Central 
New York’s economy as a whole but, in either case, most thought a full recovery wouldn’t be achieved until 2021 or later.

Difference on key issues for respondents 
who approve vs. disapprove of President 
Trump’s handling of crisis
Believe NYS moving “too slow” 

on reopening economy

Very or moderately worried 
about 2nd wave of virus

Approve of Gov. Cuomo’s 
handling of crisis

13.2%

58.2%

68.2%

27.6%

90%

44%

Trump Disapprovers Trump Approvers

Respondents were split on their approval of President Trump’s handing of the COVID-19 crisis, with 47 approving and 53 
percent disapproving. Those who approved of President Trump were much more likely than those who disapproved of his 
performance to think New York’s opening was happening too slowly, much less worried about a second wave of the virus, and 
less likely to approve of Gov. Cuomo’s handling of the crisis.

Most survey 
respondents owned 
or worked for small 

businesses, with … 73 
percent at a company 

with fewer than 100 
employees. 

mailto:vmarriner@cnybj.com
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OPINION

C ertain areas of New York are finally
 taking important steps in a positive
 direction after weeks of lockdown 

orders and business closures. While there 
is cautious optimism in the regions that 
started reopening May 15 — the Finger 
Lakes, Southern Tier, Mohawk Valley, 

Central New York, and 
North Country — we 
must remember there 
is still much work to do, 
and many of the risks 
associated with the pub-
lic-health crisis have not 
disappeared. 

The financial im-
pacts of COVID-19 
on our local and state 
economies cannot be 
understated. Residents, 

small-business owners, and unemployed 
workers are facing enormous financial 
shortfalls. Local and state governments 
will also be forced to manage major bud-
get gaps, very likely, for years to come. 
As we prepare for life on the other side of 
this pandemic, it is critical we integrate the 
valuable lessons we have learned during 
this experience.

On May 13, we heard directly from 
business owners and advocates regarding 
their own experiences during this unprec-

edented health crisis. Nearly 20 panelists 
provided their stories during a joint legisla-
tive hearing, which reviewed the govern-
ment’s response to COVID-19 within the 
small-business community. Across a num-
ber of different sectors, delays in loan pro-
cessing, supply-chain disruptions, a lack of 
information, and a host of other challenges 
were detailed by an understandably frus-
trated and anxious community.

The Assembly Minority Conference 
has always fought for the state’s small 
businesses and job-creators. As the pro-
cess of reopening New York gets under- 
way, we will continue to provide whatever 
help we can to get businesses up and run-
ning again. There is a long road ahead for 
businesses that have been forced to close 
and for employees who are out of work. 
For state policymakers, it’s time to finally 
establish an economic climate that fosters 
prosperity, and eliminates the old way of 
doing business, which relied heavily on 
high taxes and costly regulations. 

I’m proud to have offered numerous 
proposals designed to help right the ship. 
If we are going to rebuild New York, it 
must be done with sustained improve-
ments. To that end, the Assembly Minority 
has proposed the “Jump-Start New York” 
initiative, featuring a number of economic-
relief measures that provide a blueprint 

for sustained recovery in the early days of 
reopening and well into the future.

Merely reopening New York will not 
suffice. We must facilitate a better econ-
omy with a more resilient health-care 
infrastructure. We must not only fix the 
damage done to our state, but also en-
hance its capacity for growth. There is still 
much work left to do.         n

William (Will) A. Barclay, Republican, is the 
New York Assembly Minority Leader and rep-
resents the 120th New York Assembly District, 
which encompasses most of Oswego County, 
including the cities of Oswego and Fulton, as 
well as the town of Lysander in Onondaga 
County and town of Ellisburg in Jefferson 
County. Contact Barclay at barclaw@assem-
bly.state.ny.us or (315) 598-5185.

Reopening Parts of New York is 
Reason for Cautious Optimism

WILL 
BARCLAY 

Opinion

The Central New York
BUSINESS JOURNAL

I n their first major public action
 since we passed the budget in early
 April, Democrats in the Senate and 

Assembly convened a 
virtual hearing on May 
13 for small-business 
owners, advocacy 
groups, and lawmak-
ers to discuss the fed-
eral government’s 
economic response to 
the COVID-19 crisis. 
You would be hard- 
pressed to find a legis-
lator who is more about 
listening to our small-

business community than I am, but I 
thought the focus of the hearing was a bit 
confusing. 

 Why wouldn’t state Democrats want to 
focus on the state government’s response? 

 If you want to change things for the 
better, I believe it’s more important to look 
in the mirror than point fingers. Since the 
beginning of the outbreak, our Assembly 
Minority Conference has not been blam-
ing Washington, D.C. We have been doing 
the work we were elected to do. Our 
Small Business Emergency Recovery Act 
would’ve used the state’s $890 million set-
tlement reserve fund to distribute needed 
capital to small businesses. It would have 
offered 0-percent interest recovery loans, 

repurposed all existing development tax 
credits specifically for small businesses 
and delivered real regulatory relief. 

Our conference sent a letter to 
President Trump on behalf of New York’s 
farmers. The administration responded 
by granting our request that it extend the 
H2-Visa program for farmworkers. We 
also sought federal reimbursement for 
lost agricultural revenues. The administra-
tion responded by creating the $19 billion 
Coronavirus Food Assistance program, 
$16 billion of which is earmarked for 
“direct support based on actual losses for 
agricultural producers.”

We rejected the idea of a one-size-fits- 
all approach to reopening our statewide 
economy and pressured the state to autho-
rize a regional approach to getting back to 
work. We joined teachers, parents, and ad-
ministrators in speaking out against Gov. 
Andrew Cuomo’s plan to reimagine our 
statewide education system by eliminating 
classroom learning. Most importantly, we 
reject the notion that government should 
continue to be a one-man show. It’s time 
for the governor to relinquish his emer-
gency authority, and it’s time for lawmak-
ers across the state to return to Albany 
and get to work. 

There is so much to do in the coming 
weeks. We should be holding bipartisan 
hearings to investigate the crisis in our 

nursing homes. We should be holding bi-
partisan hearings to find out why the state 
Department of Labor has taken so long to 
process urgent unemployment claims for 
individuals who are out of work through 
no fault of their own. And we should be 
working to make sure we’re getting our 
local economies moving again as quickly 
as we can and as safely as possible. 

Assembly Republicans are ready to get 
back to work. We don’t have any interest 
in blaming Washington. We want to get 
results for the people who matter most to 
us — our constituents.          n

Brian M. Kolb (R,I,C–Canandaigua) rep-
resents the 131st Assembly District, which 
encompasses all of Ontario County and 
parts of Seneca County. Contact him at 
kolbb@nyassembly.gov

It’s Time for the Legislature 
to Get Back to Work

BRIAN M. 
KOLB 
Opinion

“Residents, small-
business owners, and 
unemployed workers are 
facing enormous financial 
shortfalls.”

“If you want to change 
things for the better, 
I believe it’s more 
important to look in the 
mirror than point fingers.”
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MARCH 10

 Sexual Harassment training program 
from 8:30-10 a.m. at the Tech Garden, 235 
Harrison St., Syracuse. Taught by Pinnacle 
Human Resources, LLC, this program meets 
and exceeds all mandated content and training
requirements found in Section 201-g of NYS 
Labor Law. The program is designed to train all 
employees during the first hour, with a special 
supervisory session at the end. For more infor-
mation, visit: https://www.centerstateceo.com/
news-events/creating-positive-workplace

MARCH 11

 Sandler Training: How to Better Manage 
Time During the Business Day from 8:30-10
a.m. at Cayuga Community College (Fulton 
Campus), 11 River Glen Dr., Fulton. Registration 
and networking starts at 8 a.m. Learn some 
Sandler strategies and tactics that will help you 
develop a time-management plan that will 
have you controlling your tasks and activities, 
and more importantly help you generate new 
business and manage your existing business 
in 2020. For more information, visit: https://
www.centerstateceo.com/news-events/sandler-
training-how-better-manage-time-during-
business-day

MARCH 19

 Founders Fireside Chat featuring 
SparkChange from 5 p.m.-6:30 p.m. at the
Tech Garden at 235 Harrison St., Syracuse. Join 
the Tech Garden for its recurring fireside chat 
series where it interviews the stars of its startup
ecosystem and learn from their successes, 
road bumps, and experience of building and 
scaling their businesses here in Central New 
York, as well as the company’s impact on the 
community at-large. SparkCharge is a portable, 
ultrafast, and modular electric car charger that 
allows electric-vehicle owners the convenience 
and peace of mind to charge their car any-
time, anywhere. The company was founded in 
2014 by Joshua Aviv while attending Syracuse 
University. For more information on the event 
or to register, visit: https://www.centerstateceo.
com/news-events/tech-garden-founders-fire-
side-chat-ft-sparkcharge

MARCH 20

Women in Business Roundtable from
3-4:30 p.m. at the Tompkins County Chamber of
Commerce, BorgWarner Conference Room, 904 
East Shore Drive in Ithaca. For more informa-
tion, visit: https://business.tompkinschamber.
org/events/details/women-in-business-round-
table-190679

MARCH 22

 TEDxBinghamtonUniversity Unearthed 
from 1-4 p.m. at the Anderson Center, 
Osterhout Concert Theater on the Binghamton
University campus in Vestal. Hear TED Talks 
from Bill Groner, founder and CEO of SSAM 
Alternative Dispute Resolution; Russell Korus, 
co-founder and CEO of EZ365; and more. 
Events also offers interactive showcases featur-
ing 3D printing, as well as virtual reality and 

physics demonstrations prior to the event and 
during intermission. Tickets are $10 in advance 
and $15 at the door. For more information, visit: 
https://www.binghamton.edu/events/tedx/

MARCH 23

 CNY ATD Program: Effective 
Communications from 8-10:30 a.m. at
OneGroup Center, 706 N. Clinton St., Syracuse. 
The program covers the essential communica-
tion tools and strategies for a 21st century 
workforce. The facilitator is Michael Sgro, 
Michael Sgro Leadership Consulting. Cost is 
$25 for CNY ATD members and $40 for non-
members. Register at cnyatd.org. For more 
information, contact (315) 546-2783 or email: 
info@cnyatd.org

MARCH 24

 So You Want to Start a Podcast panel
discussion from 12-1:30 p.m. at the Tech 
Garden in Syracuse. Bring your lunch and 
join SyracuseFirst and CenterState CEO for a 
podcast panel to learn best practices, produc-
tion details, marketing needs, real experience 
and more from industry experts. For more 
information and to register, visit: https://www.
centerstateceo.com/news-events/so-you-want-
start-podcast-learn-how-design-develop-pro-
duce-and-more

MARCH 25

 2020 Nonprofit Awards from 11 a.m.-1:30
p.m. at the Holiday Inn, Liverpool. Nonprofit 
organizations do not get recognized enough 
for their own programs, leaders, and volunteers
who make our community stronger. This event 
is meant to highlight the achievements of the 
honorees in each category, provide education 
in relation to nonprofits, networking, and the 
opportunity to learn more about what is hap-
pening in the nonprofit community of Central 
New York. For more information, visit: https://
www.cnybj.com/2020-nonprofit-awards/

MARCH 26

 Tompkins Chamber Annual Dinner & 
Awards at Emerson Suites/Ithaca College, 953
Danby Road, Ithaca. Registration & cocktail 
hour from 5:30-6:30 p.m. Dinner & program 
start at 6:45 p.m. sharp. The Annual Dinner 
showcases the successes and achievements 
of the Tompkins Chamber and its members, 
reviews the Annual Report, as well as previews
goals and initiatives for the coming year. Cost 
to attend is $80 per person. For more informa-
tion, visit: https://business.tompkinschamber.
org/events/details/2020-annual-chamber-
dinner-awards-190644

MedTech MeetUp at Syracuse University
from 1-5 p.m. at Syracuse Center of Excellence,
727 E. Washington St., Syracuse. This event will 
discuss diversity in the STEM fields. For more 
information and to register, visit: https://www.
eventbrite.com/e/medtech-meetup-at-syra-
cuse-university-tickets-87718190469

 Advanced NYS Leave Law Compliance
Breakfast Briefing from 8-10 a.m. at the

DoubleTree by Hilton in Binghamton. 
Registration and continental breakfast at 8 a.m.; 
program runs from 8:30-10 a.m. This program 
is designed for the human-resource profes-
sional or in-house counsel who is responsible 
for managing compliance with leave laws and/
or structuring policies and practices that meet 
the employer’s need. Registration fees are $40 
for Bond clients and $50 for other invitees. For 
more information, visit: https://www.bsk.com/
events/spring-2020nbspbreakfast-briefing-
upstate---advanced-nys-leave-law-compliance-
briefing

MARCH 27

 2020 CNY Business Journal Book of Lists 
Happy Hour from 4-6 p.m. at the Scholar Hotel
in Syracuse. Get your free copy of the Book of 
Lists before anyone else ($57 value), network 
with your peers in the CNY region, enjoy 
passed hors d’oeuvres and complimentary 
beverages, and check out the newly renovated 
Scholar Hotel. Tickets are $25 each. For more 
information and to register, visit: https://www.
cnybj.com/2020-book-of-lists-happy-hour/

APRIL 7

 Advanced NYS Leave Law Compliance 
Breakfast Briefing - Ithaca from 8-10 a.m.
at the Clarion Inn in Ithaca. Registration and 
continental breakfast at 8 a.m.; program runs 
from 8:30-10 a.m. This program is designed for 
the human-resource professional or in-house 
counsel who is responsible for managing 
compliance with leave laws and/or structuring 
policies and practices that meet the employer’s
need. Registration fees are $40 for Bond clients 
and $50 for other invitees. For more infor-
mation, visit: https://www.bsk.com/events/
spring-2020nbspbreakfast-briefing-upstate-
--advanced-nys-leave-law-compliance-briefing

APRIL 21

Advanced NYS Leave Law Compliance 
Breakfast Briefing - Syracuse from 8-10 a.m.
at the DoubleTree by Hilton, near Carrier Circle. 
Registration and continental breakfast at 8 a.m.; 
program runs from 8:30-10 a.m. This program is 
designed for the human-resource professional 
or in-house counsel who is responsible for 
managing compliance with leave laws and/or 
structuring policies and practices that meet the 
employer’s need. Registration fees are $40 for 
Bond clients and $50 for other invitees. For more 
information, visit: https://www.bsk.com/events/
spring-2020nbspbreakfast-briefing-upstate---ad-
vanced-nys-leave-law-compliance-briefing

APRIL 22

 2020 GENIUS NY Finals Night from 5-8
p.m. at the Marriott Syracuse Downtown, 100
E. Onondaga St., Syracuse. Five drone startup 
companies will pitch their technologies to a 
panel of judges before a live audience, as they 
compete for a total of $3 million in cash prizes,
including a $1 million grand prize and four 
$500,000 awards. The five GENIUS NY finalists 
are developing technologies in the unmanned 
aircraft systems (or UAS) space. Judges will 
score the companies based on factors such as 

technology success, company growth potential, 
and future job creation. For more information, 
visit: https://www.centerstateceo.com/news-
events/genius-ny-finals-night-0

APRIL 29

 2020 CenterState CEO Annual Meeting 
from 12-1:30 p.m. at the Oncenter, 800 S. State 
St., Syracuse. The annual meeting is the largest 
gathering of business and community leaders 
in the region. The event celebrates CenterState 
CEO’s 10-year anniversary and looks toward 
the region’s future growth. Cost is $80/person 
for CenterState CEO members and $90/person 
for non-members. For more information, visit 
https://www.centerstateceo.com/news-events/
centerstate-ceo-annual-meeting-celebrating-
10-years or email: lmetot@centerstateceo.com

APRIL 30

 2020 Mohawk Valley Legacy Awards from
5:30 - 8:30 p.m. at the Stanley Theater in Utica. 
This is a formal awards event celebrating families 
and businesses who have created a legacy in 
the community through their time, talent, and 
resources and have made a tremendous impact 
in the Mohawk Valley. For more information and 
to purchase tickets, visit: https://www.cnybj.
com/2020-mohawk-valley-legacy-awards/

 Advanced NYS Leave Law Compliance 
Breakfast Briefing - Utica from 8-10 a.m. at
the DoubleTree by Hilton. Registration and 
continental breakfast at 8 a.m.; program runs 
from 8:30-10 a.m. This program is designed for 
the human-resources professional or in-house 
counsel who is responsible for managing 
compliance with leave laws and/or structuring 
policies and practices that meet the employer’s
need. Registration fees are $40 for Bond clients 
and $50 for other invitees. For more infor-
mation, visit: https://www.bsk.com/events/
spring-2020nbspbreakfast-briefing-upstate-
--advanced-nys-leave-law-compliance-briefing

MAY 28

 Free Industry 4.0 Education Live Event 
from 8:30 a.m.-3p.m. at New Horizons at 
Logical Operations Syracuse at 445 Electronics 
Parkway, Suite 206, Liverpool. Understand what 
your organization needs to do to build a digital-
ready workforce. Investing in the latest smart 
technology will only benefit your organization 
if you have the workforce prepared to deal with 
the volume of data being collected. Join New 
Horizons Syracuse and Technical Instructor, 
Stacey McBrine for this Industry 4.0 Live event 
that will focus on: internet of things (IoT), artifi-
cial intelligence (AI), and ITIL (information tech-
nology infrastructure library) awareness. For 
more information, visit: https://www.tdo.org/
event/free-industry-4-0-education-live-event/

ONGOING EVENTS

 Every Tuesday, Cayuga Toastmasters Club
from 6-7 p.m., at Cornell University, Ithaca, 
Rhodes Hall, Hoy Road, 6th Floor Conference 
Room #655. Free parking is available on first 
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BUSINESS CALENDAR
Editor’s note: This calendar 
contains a limited number of 
events, all of them virtual, due 
to the coronavirus pandemic 
that has led to the widespread 
cancelation or postponement of 
in-person events for the com-
ing weeks. We encourage you 
to send us your virtual event 
listings as well any future in-
person event announcements 
you may have, including known 
new events and rescheduled 
events with firm dates. Email us 
at movers@cnybj.com

MAY 28

n Sales Training Webinar: 
Handling Common Objections 
from 12-1:30 p.m. Attendees will 
learn how to handle common 
objections throughout the sales 
process. The Tech Garden hosts 
ongoing Sandler Sales Training 
lunch and learn workshops that 
build from a foundation of core 
concepts to selling. Join one or 
all workshops. Those who at-
tend the entire series will learn 
fundamentals, strategies, and 
tactics to develop their own 
business development and sell-
ing process, drawing from stra-
tegic concepts and elements of 
psychology. No cost to attend. 
Attendees must register to re-
ceive information on how to par-
ticipate in the webinar. Register 
at: https://www.eventbrite.
com/e/sales-training-webinar-
handling-common-objections-
tickets-102997454158

JUNE 4

n Understanding NYS 
Requirements for MBE, WBE, and 
SDVOB businesses videoconfer-
ence at 8:30 a.m. This is part of 
the Greater Utica Chamber of 
Commerce Small Business Series. 
It will feature a 45-minute discus-
sion and 45-minute live Q&A with 
panelists, who include Ryan Smith 
of Empire State Development, 
Denise Flihan of Daughter for Hire, 
and Sonia Martinez of SCORE & 
Latino Association. An optional 
contribution of $10 is welcome 
and will help the chamber con-
tinue offering no-cost/low-cost 
training opportunities. For more 
information or to register, visit: 
https://greateruticachamber.org/
small-business-series

JUNE 5

n Bi-Weekly Community Update 
from Leadership Alliance 
COVID-19 Response, Recovery 
& Resiliency Task Force & 
Workgroups Zoom conference 
from 12-1 p.m. The task force is a 
collaboration of industry, govern-
ment, economic development, 
and nonprofit organizations 
established to address the im-
mediate, short-term, and long-
term needs of businesses and 
nonprofit organizations operating 
in Broome County. No cost to at-
tend. For more information, visit: 
https://business.greaterbing-
hamtonchamber.com/events/
details/bi-weekly-community-

update-from-leadership-alliance-
covid-19-response-recovery-resil-
iency-task-force-and-workgroups-
7521?calendarMonth=2020-06-01 

Women in Business Roundtable 
— Virtual Happy Hour event from 
3-4:30 p.m. Attendees will get 
together in their virtual offices 
and homes to commiserate and 
support one another through all 
that they’re trying to manage right 
now. They will chat about balanc-
ing work, family, community, and 
home needs during this unprec-
edented national emergency. No 
charge to attend, but attendees 
are asked to consider a donation to 
the Tompkins County Chamber of 
Commerce Member Support Fund 
at: https://www.givegab.com/cam-
paigns/chamber-member-support-
fund. For more information on this 
event, visit: https://business.tomp-
kinschamber.org/events/details/
women-in-business-roundtable-
virtual-happy-hour-190983

JUNE 24

n Put Me In, Coach! interac-
tive virtual program by CNY ATD 
from 8:30-10 a.m. The program 
will focus on coaching individu-
als and teams to tap into the full 
potential of organizations. It is fa-
cilitated by Emergent leadership 
and team-development certified 
executive coaches. The cost is 
$25 for CNY ATD members and 
$40 for non-members. Register 
at cnyatd.org. For more informa-
tion, call (315) 546-2783, or email: 
info@cnyatd.org.

n Operations Management  
n Cost Containment
n Creative Problem Solving 
n Sales Creation/Retention 
n Free Initial Evaluation

javelinstrategicconsultants.com
javelinstrategicconsultants@gmail.com

315.440.0952

Professional Strategies to Grow Your Business

Report: 84 percent of hotels have laid 
off or furloughed workers due to the 
ongoing COVID-19 crisis
BY JOURNAL STAFF
news@cnybj.com

A  new report from the
 American Hotel & Lodging
 Association (AHLA) indicates 

that 84 percent of hotels said they have 
laid off or furloughed workers due to 
the coronavirus pandemic and the re-
sulting “historic” drop in travel demand. 

Only 37 percent of hotels indicated 

they have been able to rehire employ-
ees through economic-relief mea-
sures like the Paycheck Protection 
Program (PPP), a low-interest, po-
tentially forgivable loan program 
through the SBA and participating 
financial institutions.

Two-thirds of hotels are operating 
at less than 50 percent of staffing 
levels they maintained before the 
COVID-19 shutdown, per the AHLA.

When asked when they expected 
to be back to pre-coronavirus staff-
ing levels, 20 percent of hotel respon-
dents said by June 30, 28 percent 
indicated by Aug. 31, 14 percent said 
by Dec. 31, and 38 percent reported 
later than the end of this year.

The AHLA said it conducted a 
survey of members on May 12-14. 
The results are based on more than 
900 respondents.                n

2/3
of hotels are 

operating at less 
than 50% of 
pre-COVID 

staffing levels

IMAGE CREDIT: AHLA

have you been able to rehire any 
furloughed or laid-off workers?

https://www.bsk.com/
https://www
http://www.bsk.com/events/
https://www.centerstateceo.com/news-events/
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BANKING

KeyBank has named 
AMANDA GOYER corporate 
responsibility officer for 
its Central New York mar-
ket. She joined KeyBank 
in February 2020 and is 
also corporate responsibil-
ity officer for the Capital 
Region market. In her new role in Central 
New York, Goyer succeeds Kawanza 
Humphrey, who now oversees corporate 
responsibility efforts in KeyBank’s Buffalo, 
Rochester, and western Pennsylvania mar-
kets. Goyer previously served as director, 
community engagement, for CAP COM 
Federal Credit Union. She also worked as 
community relations manager and founda-
tion and public-relations administrator for 
CAP COM. Goyer earned her bachelor’s 
degree from Stonehill College in Easton, 
Massachusetts. 

EDUCATION

DEBRA GAMBLE has joined Advocates for 
Upstate Medical University as administra-
tive coordinator. In this position, she reports 
to the Advocates’ board of directors and plays 
a critical role in the organization’s success-
ful operation. She replaces Jonathan Adler 
who retired in May. Gamble has experience 
in operations and programmatic financial 
management, research, and contract fund-
ing oversight, program start-up, manage-
ment and event coordination and marketing 
and public relations. She is experienced in 
database development, management, and 
reporting and software systems. Gamble 
comes to Advocates for Upstate most re-
cently from Syracuse University after 10 
years of service. She has held health-care 
administrative positions in Houston, Texas 
working at Vanguard Urologic Institute, 

Baylor College of Medicine, the University 
of Texas M.D. Anderson Cancer Center, 
and Rice University. Gamble holds a bach-
elor’s degree in psychology from SUNY 
Oswego and an associate degree in medical 
office science from Jefferson Community 
College.

EMPLOYEE BENEFITS

BPAS Actuarial & Pension Services (APS) 
has promoted JASON DISCO to VP, sales. 
BPAS APS is a division of BPAS, a lead-
ing national provider of retirement plans, 
benefit plans, fund administration, and 
collective investment trusts. Disco joined 
BPAS APS in 2015 as director of defined 
benefit (DB) sales, where he focused on 
delivering innovative DB solutions, includ-
ing traditional and cash-balance plans and 
DB participant services (PensionEase) to 
financial intermediaries and clients across 
the nation. He has more than 20 years 
of experience in the retirement plan in-
dustry including key sales positions with 
ERISA Consultants and Lifetime Benefit 
Solutions. 

EMPLOYMENT SERVICES

AccessCNY recently added two new mem-
bers to its leadership team. LYNNETTE 
SHERWOOD has been named AccessCNY’s 
new associate director for day habilita-
tion and community-based services. 
Additionally, ADAM SOPER has joined the 
organization as director of information-
technology systems and data governance. 
Sherwood received her bachelor’s degree 
from the College of Saint Rose and brings 
more than 21 years of human-services 
experience. She has served the partici-
pants of AccessCNY/Transitional Living 
Services for the past 12 years in her posi-
tions as a Medicaid-service coordinator and 

program manager for Deaf 
Services and Community 
Habilitation. Most recently, 
Sherwood served as the 
program director for Day 
Habilitation and the David 
Clark Learning Center at 
AccessCNY. Soper is new 
to AcessCNY, coming to the 
company from St. Joseph’s 
Imaging Associates. He 
brings more than 15 years 
of experience in systems 
engineering, computer net-
working, user support, proj-
ect management, and leadership to the 
organization. He also worked at L&JG 
Stickley in the past. Soper is a veteran of 
the U.S. Army.

FINANCIAL SERVICES

Capital Collection Management (CCM), 
a provider of first-party and third-party 
collections, debt purchas-
ing, and litigation ser-
vices, has hired CORINNE 
GALAVITZ as its control-
ler. She is responsible 
for managing cash flow, 
ensuring proper account-
ing for all collections, and 
maintaining the accounting software. 
Before joining CCM, Galavitz was the 
affiliate accounting manager at Bankers 
Healthcare Group (BHG), where she 
was responsible for maintaining the fi-
nancial records for BHG and its sister 
companies. She became a CPA in 2010 
and her experience also includes 10 
years in public accounting at two dif-
ferent regional CPA firms, where many 
of her clients were small businesses. 
Galavitz earned a bachelor’s degree in 
public accounting from SUNY Oswego. 

HUMAN RESOURCES

MARLA PRINCE has joined 
HR Works, Inc. as a leave 
and benefits coordina-
tor. Prince has more than 
26 years of experience in 
human resources and will 
leverage her expertise in 
benefits and leave admin-
istration, compliance, and client relations, 
to support HR Works’ Benefits and Leave 
Administration department. Prince holds a 
bachelor’s degree in business administra-
tion from SUNY Oswego. She has also ob-
tained SHRM-CP and PHR certifications.

REAL ESTATE - COMMERCIAL

PAMELA G. (BONNIE) PALMER has joined 
Cushman Wakefield/Pyramid Brokerage 
Company’s Syracuse office 
as a commercial real-estate 
salesperson. She is a busi-
ness-development special-
ist with more than 30 years 
of professional experience 
in economic development 
and city/regional planning 
at the state and local levels, 
most recently having worked for Empire 
State Development in the Central New 
York Region. Palmer has extensive exper-
tise in government-incentive programs, 
including specialized grant and loan pro-
grams for business development, attrac-
tion, and expansion. She has a bachelor’s 
degree from Alfred University and a mas-
ter’s degree in science from the SUNY 
College of Environmental Science and 
Forestry at Syracuse University. Palmer’s 
focus with Cushman Wakefield/Pyramid 
Brokerage Company will be in the acquisi-
tion, disposition, and re-development of 
industrial properties.         n
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“hyper-convenient,” chef-prepared meals, 
as described by Smith during the briefing. 

She also asked Dan Wise, founder and 
CEO of RealEats America, about partici-
pating in the Grow-NY competition.

RealEats had heard about the competi-
tion through the New York State Center 
of Excellence for Food and Agriculture, 
which recommended that the business 
participate. The company then organized 
its presentation and worked with a mentor. 

“The whole mentor program was phe-

nomenal. He really helped to fine tune that 
presentation. And then we got up on stage 
and we talked about our business. We said 
this is what we’ve done. This is where we 
hope to go and that we would really love 
the help of upstate New York to be able to 
achieve some of these goals. I guess we 
were really fortunate among some pretty 
heavy competition to have won,” said Wise. 

As the briefing continued, Smith 
also spoke with Adam Fine, founder of 
Dropcopter, which deploys drones to per-

form aerial pollination of crops. It’s a 
method that helps growers improve farm-
ing efficiency, reduce waste, and drive 
healthy crop growth.

Fine called the Grow-NY contest a 
“pressure cooker” to hone and refine pre-
sentation skills and networking skills.

Smith also asked Fine how the business-
development phase benefited Dropcopter, 
aside from the cash prize. He replied 
that getting the opportunity to work with 
Cornell University was “instrumental” for 

Dropcopter.
“We’ve been trying to work on a project 

with Cornell for a long time since we came 
to Syracuse. And bridging that gap has 
always been difficult to get the research 
we wanted to do started … We had done 
some independent research ourselves, but 
getting the work with Cornell has always 
been kind of a key to unlocking the indus-
tries we work in. So, now we’re doing that 
and that was a big part of what we wanted 
to get out of Grow-NY,” said Fine.           n

GROW-NY:   Fine called the Grow-NY contest a “pressure cooker” to hone and refine skills                                                                Continued from page 9
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Under 10 Employees
H A La Carte Business  

Services/Arete HCM  
Solutions

H David’s Refuge
H Nave Law Firm
H Secure Network 
     Technologies, Inc.
H The Marrone  

Law Firm

51-100 Employees
H Bowers & Company CPAs
H Dannible & McKee, LLP
H Environmental Design  

& Research
H Reagan Companies
H Tetra Tech Architects  

& Engineers
H The Bonadio Group
H Usherwood Office  

Technology

100+ Employees
H Assured Information  

Security (AIS) 
H Bankers Healthcare Group
H Delta Engineers,  

Architects, and Surveyors
H Driver’s Village
H NBT Bank
H Practice Resources LLC
H Syracuse Orthopedic  

Specialists
H Terakeet
H Thompson & Johnson 

Equipment Co. Inc.

Platinum Sponsor Event Partner Graphics 
Sponsor

Media 
Sponsor

Award Sponsor

ANNOUNCING 2020’S TOP COMPANIES!

Visit bizeventz.com for more information

find out who is #1 on september 16, 2020
4:30 PM - 7:30 PM • Traditions at the Links

H Advanced Business Systems, Inc.
H Appel Osborne Landscape 

Architecture
H BME-Business Machines  

& Equipment, Inc.
H Capital Collection  

Management
H COAST Physical Therapy
H Community Foundation  

of Herkimer and Oneida 
Counties, Inc.

H Digital Hyve
H Ferrara Fiorenza PC
H Gardner & Capparelli
H Grimsley Agency
H HOLT Architects
H Insero & Co. CPAs, LLP

H iV4
H JAS Recruitment
H N.K. BHANDARI Architecture 

and Engineering PC
H New York Life Team Dufrane
H Oswego County FCU
H Rockbridge Investment  

Management

H Seneca Savings

H Site-Seeker, Inc.

H SparkOrange

H Staffworks

H The Computing Center

H The Garam Group

H United Way of Central New 
York, Inc.

H Westelcom

10-50 Employees
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