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BINGHAMTON — Hotels in Broome County 
were substantially fuller in February 
compared to a year ago, according to a 
recent report.

The hotel occupancy rate (rooms 
sold as a percentage of rooms avail-
able) in the county went up 7.8 per-
cent to 49.0 percent in February from 
45.5 percent in the year-ago month, 
according to STR, a Tennessee–based 
hotel market data and analytics company. 

Revenue per available room (RevPAR), a 
key industry indicator that measures how 
much money hotels are bringing in per 
available room, also increased 7.8 percent 

to $39.87 in February from 
$36.98 in February 2018. 

Broome County’s 
RevPAR has increased 
in 18 of the last 19 
months.

Average daily rate 
(or ADR), which rep-

resents the average 
rental rate for a sold 

room, edged up 0.1 per-
cent to $81.38 in February 

from $81.33 a year prior, per STR. 
That measure has gained in 16 of the past 17 
months.
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CNYBJ Briefs

Extend Care Family Health formally opens 
UTICA — Extend Care Family Health, N.P., 

PLLC — a nurse-practitioner practice — for-
mally opened in North Utica in early March.

The business, operated by Jonathan and 
Rachel Colino, held a ribbon-cutting event with 
the Greater Utica Chamber of Commerce on 
March 7.

As traveling nurse practitioners, the busi-
ness owners have cared for patients at many 
nursing homes, rehabilitation centers, and 
other health-care facilities. They formed Extend 
Care from their “vision of providing patients 
with comfort, convenience and a higher quality 
of care,” according to a Greater Utica Chamber 

news release.
The building in which Extend Care Family 

Health operates was home to the optometry 
practice of Dr. Daniel Colino, Jonathan’s father, 
for decades, per the release.

Jonathan Colino is a doctor of nursing 
practice and Rachel Colino is a family nurse 
practitioner, according to the Extend Care 
website. The business also employs Melissa 
Eddy as a licensed practical nurse and Miriam 
Colino, Jonathan’s mother, as an office staff 
person greeting patients when they enter. She 
also manages the retail eye wear shop within 
the office.

CNYBJ CANVASS
Here are the results of the latest 
poll on cnybj.com:

How worried 
are you about 
climate 
change (global 
warming)?
Total Responses: 

166

   CNYtweetstweets
SBA @SBAgov
Did you know that @SCOREmentors, a resource partner of 
the SBA, is the nation’s largest network of volunteer busi-
ness mentors? Connect with a mentor today — http://
ow.ly/ZbYU30ohhGv 

Small Business Expo @SmallBizExpo
Strong Retail Sales and Corporate Earnings Results Boost 
Entrepreneur Index and Con� dence in the Economy 
http://twib.in/l/Kxn7bn8y4eLz

NFIB @NFIB
@NFIBresearch’s Employee Training Survey reveals 
#SmallBiz hiring expectations & willingness to train 
employees: https://bit.ly/2Pj35dS

Koble @ConnectonKoble
Nearly 1/3 of #SMB owners say � nding new customers 
is their biggest challenge for 2019! Do you agree? Read 
Koble’s 2019 #smallbiz sales and growth con� dence 
survey here: http://ow.ly/DT6W50qNPKY

SBA_UpstateNY @SbaUpstateny
Emilie Cardinaux launched her jewelry side hustle as 
#smallbiz The Golden Cleat in @TownOfClaytonNY. When 
she was ready to buy her #1000Islands storefront to 
invest in her future, @SBAgov � nancing from @wsbny 
helped her dream set sail: http://ow.ly/pzkt30otmWn @
claytonchamber

Jumbiz @JumbizNews
Four Types Of Creativity Missions For Startup Teams And 
Why Only One Of Them Will Succeed http://dlvr.it/R2Y2c2 
#SmallBiz #Entrepreneur #Startup 

Mitch Mitchell @Mitch_M
Finding Common Ground With #Leadership #Communica-
tions: https://www.ttmitchellconsulting.com/Mitchblog/
� nding-common-ground-leadership-communications/

PC Housing @pc_housing
‘King Of Restaurants’ David Novak Shares His Best Leader-
ship Advice https://bu� .ly/2WgF61h

Asia Hemingway @ATS_Asia
#HR people, is #absenteeism an issue at your company? 
We’ve written a free #eBook all about how you can pre-
vent and reduce absenteeism amongst your employees. 
Check it out! http://bit.ly/2VTq0Pf

HR Trend Institute @HRTrendInst
The HR Career Mosaic, by @dave_ulrich https://bu� .
ly/2Wp0LVB

Mark C. Crowley @MarkCCrowley
Next time you see an employee needing some #encour-
agement, don’t just say, “I know you’ll succeed.” Go an 
extra step & remind them of every time you’ve already 
seen them master a challenge. Highlight all the times 
they’ve already been winners.

Dave Ulrich @dave_ulrich
To thrive in their careers, professionals need to learn how 
to bounce back from devastating losses: https://hbr.
org/2019/04/how-people-redirect-their-careers-after-
getting-laid-o� 

Hannah Morgan @careersherpa
Do you want to use social media to showcase your 
achievements? Learn how to make the most of 
Facebook, LinkedIn, Twitter and even Instagram to build 
awareness of your work! https://careersherpa.net/
how-to-get-started-using-social-media-for-your-job-
search/?platform=hootsuite

NolanBranding @NolanBranding
How to address employment gaps in your resume 
http://ow.ly/ivWf50pEuiX  #career 

Some recent tweets that came across 
the @cnybj Twitter feed, o� ering vari-
ous small business, leadership, HR, and 
career tips.

CNYBJ CANVASS
Here are the results of the latest 

33%
Not at all

40%
A great deal

14%
A fair amount

Broome County hotel occupancy rate 
jumps nearly 8 percent in February

Kristin Nilsen
knilsen@cnybj.com
315.579.3904

13%
Only a little
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Scholars & Champs 
store started in 
downtown Syracuse
BY KRISTIN NILSEN
knilsen@cnybj.com

SYRACUSE — Scholars & Champs — a 
new retail store offering apparel, fash-
ion, art, and vintage items catering to 
Syracuse Orange sports fans — recently 
opened in downtown Syracuse. 

The new shop, located at 310 S. Salina 
St., is the brainchild of business owner, 
Bert “The Shirt” Aufsesser, a Syracuse 
University alum and Southern California 
native.

Scholars & Champs formally opened 
on April 12 with a ribbon-cutting event. 
The store sells new and vintage Orange 
apparel and merchandise, including t-
shirts, jerseys, and hats. It also offers 
gear from other sports teams, as well 
as original art work, sport coats, dress 
shoes, and much more.

“It all started because when I went to a 
game or event and wanted to wear some-
thing that was good quality, unique and 
really stood out in the crowd, I couldn’t 
find anything,” says Aufsesser. “I’ve always 
been extremely passionate about Syracuse 
and have collected vintage pieces for over 
20 years so I figured the city needed some-
thing like this. I combined my three pas-
sions of fashion, art, and vintage.”

The store is about 1,100 square feet and 
Aufsesser leases it from VIP Structures 
of Syracuse. He financed the business 
launch himself after working in fashion/
retail for 20 years. “I had bought every-
thing I could. The time was right for a 

store of my own,” he says.
Scholars & Champs gets its merchan-

dise from national vendors like Mitchell 
& Ness Nostalgia Co., Reyn Spooner, 
Long Lost Tees, and Vast, accord-
ing to Aufsesser. “My local designers 
are Compas, Checkz N Balances, and 
Illumine. My selection will expand in the 
fall,” he adds. 

Aufsesser looks for items made in the 
U.S. and not mass produced. “What dif-
ferentiates my store from others is that 
I serve customers from age 9 to 109. 
I look for things that are unique,” he 
says. Before starting Scholars & Champs, 
Aufsesser created a website called ilove-
syracusevintage.com to identify himself 
as a vintage collector and connect with 
like-minded people. The site sold select 
vintage Syracuse University apparel 

Aufsesser graduated from Syracuse 
University in 2000 with a bachelor’s de-
gree in retail management and then spent 
time on the east and west coasts work-
ing in high-end fashion, retail, and bou-
tique advertising. His first job was at 
Nordstrom in Connecticut. He says he 
started on the sales floor but was quickly 
promoted to management. He also later 
worked at Neiman Marcus, Saks Fifth 
Avenue, and Bloomingdale’s in Southern 
California as a department manager, per 
his LinkedIn profile.

Aufsesser is the sole owner and main 
employee of Scholars & Champs, though 
he employs about five Syracuse University 
students part time.          
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Bert Aufsesser, owner of Scholars & Champs inside his retail store located at 310 S. Salina St. in Syracuse.

David’s Refuge adds Mahoney, 
Zinserling to board of directors
BY JOURNAL STAFF
news@cnybj.com

MANLIUS — David’s Refuge, a Manlius–
based nonprofit organization providing 
care and support to parents of children 
with special needs, recently announced it 
has added two new board members

Wills Mahoney is co-
founder of Plowz & Mowz, 
a Syracuse–based technol-
ogy company, allowing 
consumers to book snow 
plowing, lawn mowing, 
and other outdoor ser-
vice providers online and 

through an app. His love for 
computers and technology developed 
when he was younger and led him to start 
his first company in 2005 called Express 
Computer Service, a local computer sales 
and IT services company in his hometown 
of Manlius. His entrepreneurial spirit led 
him to start Plowz & Mowz in the winter 
of 2014. His company has seen rapid 
growth and now has more than 45 employ-
ees, 5,000-plus landscape companies on 

the platform, and is available in more than 
40 markets across the country. 

Craig Zinserling has 
been in the environmental 
contracting business for 
almost 30 years and has 
been a resident of Central 
New York his whole life. 
He was a VP with a national
environmental contracting 

company prior to starting his own local 
company, CRAL Contracting, Inc. The busi-
ness offers mold remediation, asbestos 
abatement, industrial cleaning, and other 
services. CRAL has grown over the past 15 
years into a corporation, employing 35 peo-
ple with offices in Rochester and Syracuse. 

David’s Refuge says its mission is to pro-
vide respite, resources, and support to par-
ents and guardians of children with special 
needs or life-threatening medical conditions 
where they will be “refreshed, restored, and 
renewed in their role as caregivers.”

The organization says it is seeing “tre-
mendous growth and development.” Kate 
Houck is executive director of David’s 
Refuge.            

Mahoney

Zinserling

CONTACT US
Nicholas V. Petragnani, Jr.

npetragnani@communityp.com  |  315.476.3173

GUT REHAB

• $20M construction loan

• $14M SONYMA-insured
permanent loan

• 100 new apartments
and 35,000 square feet
of commercial space

44 YEARS IN MULTIFAMILY FINANCE   |   $10 BILLION INVESTED
Fannie Mae   •   FHA   •   Freddie Mac Lender

ANSCO CAMERA FACTORY 
Binghamton, NY

Construction & Permanent Financing
ACQUISITION  |  REFINANCE  |  SMALL LOANS  |  AFFORDABLE HOUSING  

REHABILITATION | CONSTRUCTION

mailto:knilsen@cnybj.com
mailto:news@cnybj.com
mailto:npetragnani@communityp.com


4 I BUSINESS JOURNAL NEWS NETWORK    I   APRIL 29, 2019
CNYBJ.COM

CHANNEL
1 & 200

The Pizza 
Box draws 
crowds after 
opening in 
Utica
BY KRISTIN NILSEN
knilsen@cnybj.com

UTICA — The owner of one of Utica’s 
newest restaurants, The Pizza Box, says 
business has been brisk since opening.

Robert Butler formally opened the new 
pizzeria at 933 South St. on April 11 with 
a ribbon-cutting event with the Greater 
Utica Chamber of Commerce.

He says business “has 
been great” since opening 
The Pizza Box to custom-
ers a few months earlier. 
Fridays during Lent were 
especially busy.

“We sell about 240 fish 
meals each Friday,” Butler 
told CNYBJ in an April 18 
phone interview. 

In in addition to its head-
lining pizza — the restau-
rant says it’s “home of the 
20-inch large pizza” — and fried fish, The
Pizza Box also offers chicken wings, a
variety of cold and hot subs, calzones, and

entrees, according to its website.
Butler leases the building in which his 

business is located. Most 
of his business is take-out, 
but the eatery can accom-
modate about 20 people for 
dining in. Butler says he 
acquired his booths from 
Kirby’s, a family restaurant 
in Utica that closed.

Butler splits his time be-
tween The Pizza Box and 
a Utica car dealership that 
he owns. He declined to 
comment further about the 

auto business.
Butler says he financed The Pizza Box 

himself. “Having a pizza place was some-

thing I always wanted,” says Butler, who 
worked at a couple of them while growing 
up in Utica. After that, he got involved 
with cars. In addition to himself and his 
daughter, Butler employs five part-time 
workers.

Regarding the competition and the fu-
ture, Butler says, “There are other pizza 
places around; I think there is enough 
business for all of us. If things continue to 
go well, I will consider opening another 
location.”

The Pizza Box’s regular operating 
hours are 11 a.m. to 10 p.m. on Tuesday 
through Thursday, 11 a.m. to 11 p.m. 
on Fridays and Saturdays, and 11 a.m. 
to 8 p.m. on Sundays. It’s closed on 
Mondays.                       
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Robert Butler (center), owner of The Pizza Box, waves shortly before cutting the ribbon to formally open his piz-
zeria on April 11, as Utica Mayor Robert Palmieri (right) looks on.

Colgate 
University 
attains carbon 
neutrality after 
10-year effort
BY JOURNAL STAFF
news@cnybj.com

HAMILTON — Colgate University an-
nounced on Earth Day (April 22) that 
it has achieved carbon neutrality after 
a 10-year initiative in which the private 
university cut its emissions by 46 percent. 

Colgate contends it is the first univer-
sity in New York state to reduce its net 
carbon emissions to zero, according to a 
release posted to its website.

The steps Colgate took over the last 
decade to reach this milestone included 

building several Leadership in Energy and 
Environmental Design (LEED)-certified 
buildings on campus, installing solar ar-
rays and a geothermal heating and cooling 
system, establishing a $1.25 million self-
sustaining fund for energy and carbon-re-
duction projects, updating the university’s 

heating facility biomass boiler, and invest-
ing in several carbon offset-projects to miti-
gate remaining university emissions from 
employee travel, heating, and cooling.

Colgate is a 200-year-old liberal-arts col-
lege located in Hamilton, with about 3,000 
undergraduate students.                            
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MAKE SURE YOUR TIME IN THE SPOTLIGHT 

LASTS FOREVER! 
Plaques available at bjnn-newsstand.com

or call (315) 579-3922
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New Syracuse 
airport leader 
starts position 
in mid-May      
BY ERIC REINHARDT
ereinhardt@cnybj.com

SYRACUSE — Jason Terreri, the new 
executive director of Syracuse Hancock 
International Airport, will begin his new 
job on May 13.

The Syracuse Regional Airport Authority 
(SRAA) on April 19 announced it had select-
ed Terreri as the new director. He replaces 
Christina Callahan, who left in February 
to become deputy general manager of 
LaGuardia Airport in New York City.

Terreri has a five-year contract with 
an annual salary of $175,000, an SRAA 
spokesperson confirmed in an email reply 
to a CNYBJ inquiry.

Terreri most recently 
served as the senior op-
erations project director for 
Airports Worldwide, Inc. in 
Sanford, Florida.

A search committee se-
lected Terreri as a finalist 
for the position “from a na-

tional field of competitive can-
didates,’ SRAA said. Albany–based Steven 
Baldwin Associates, which provides airport-
management consulting, conducted the na-
tional search to find and select Terreri.

The SRAA board of directors voted 
“unanimously” to confirm the selection at 

its April 19 board meeting, per its release. 

About Terreri
SRAA describes Terreri as an “industry 

veteran” who has more than 15 years of 
senior airport-management experience. 

As senior operations project director 
for Airports Worldwide, Inc., Terreri was 
responsible for executive-management 
projects that included airport planning 
and development activities, strategic de-

ployment of large-scale capital projects, 
and oversight of air-service development 
activities for “multiple” airports within the 
Airports Worldwide portfolio, SRAA said. 

He has also previously served as assis-
tant director of airports for Horry County 
Department of Airports in South Carolina, 
and as the interim director of new busi-
ness development for Hartsfield-Jackson 
Atlanta International Airport in Georgia.

“I’m delighted to be joining the team of 

Syracuse Airport professionals, as well as 
my family and I becoming members of 
the region and the Syracuse community at 
large,” Terreri said in the release. “This is 
an exciting time for the airport and I look 
forward to contributing to the develop-
ment of an expanded customer base, the 
development of additional top-notch facili-
ties at the airport, and getting to know the 
wonderful central New York region which 
the airport serves.”         

Terreri
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Syracuse Hancock International Airport 
has a new executive director. The Syracuse 
Regional Airport Authority (SRAA) on April 
19 announced its selection of Jason Ter-
reri as the new director. He most recently 
worked for Airports Worldwide, Inc. in 
Sanford, Florida. He’ll begin his new duties 
at Hancock on May 13.

mailto:ereinhardt@cnybj.com
http://www.cnyscouts.org/boypower
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CNY'S LARGEST EMPLOYERS
Ranked by No. of CNY FT Employees

Rank

Name
Address
Phone/Website

CNY FT
Employees

Annual
Revenue Nature of Operations in CNY

Parent Company
Headquarters Top Local Executives

Year
Estab. in

CNY

1.
Cornell University
410 Thurston Ave.
Ithaca, NY 14850
(607) 255-2000/cornell.edu

8,336 NA higher education same
Ithaca

Martha Pollack, President 1865

2.
SUNY Upstate Medical University
750 E. Adams St.
Syracuse, NY 13210
(315) 464-5540/upstate.edu

7,523 $1.5B health care, biomedical research, and
education

State University of
New York

Albany

Mantosh Dewan, Interim President 1843

3.
UHS
10-42 Mitchell Ave.
Binghamton, NY 13903
(607) 762-2336/nyuhs.org

6,000 NA health-care provider same
Binghamton

John Carrigg, President & CEO 1981

4.
St. Joseph's Health
301 Prospect Ave.
Syracuse, NY 13203
(315) 448-5111/sjhsyr.org

4,824 NA hospital and health-care system Trinity Health
Livonia, MI

Leslie Paul Luke, President & CEO 1869

5.
Oneida Indian Nation Enterprises
2037 Dreamcatcher Plaza
Oneida, NY 13421
(315) 829-8900/oneidaindiannation.com

4,750 NA Turning Stone, Yellow Brick Road Casino,
Point Place Casino, Oneida Technical

Solutions LLC, Maple Leaf Markets, SavOn
Convenience Stores, marinas, Salmon

Acres, Oneida Indian Nation Outfitters,
Coop-Lafrance

Oneida Indian
Nation
Oneida

Ray Halbritter, Oneida Indian
Nation Representative & CEO of

Nation Enterprises

n/a

6.
Syracuse University
900 S. Crouse Ave.
Syracuse, NY 13244
315-443-1870/syracuse.edu

4,623 $1.5B private, coeducational, and residential
university dedicated to higher education

and research

same
Syracuse

Kent Syverud, Chancellor &
President

1870

7.
Walmart
6438 Basile Rowe
East Syracuse, NY 13057
(315) 434-9873/walmart.com

4,6001 $500B discount retailer with distribution center
and nearly 30 stores in the region

same
Bentonville, AR

Doug McMillon, President & CEO
of Walmart Stores, Inc.

1962

8.
Lockheed Martin Mission Systems &
Training
1801 State Route 17C
Owego, NY 13827
(607) 751-2200/lockheedmartin.com/ms2

4,200 $51B provides systems engineering, software
development, and complex program

management for global security, civil, and
commercial markets

Lockheed Martin
Corporation

Bethesda, MD

Greg Larioni, VP & Syracuse
General Manager

Hamid Salim, Owego General
Manager

1957

.
Mohawk Valley Health System
1656 Champlin Ave.
New Hartford, NY 13413
(315) 624-6000/mvhealthsystem.org

4,200 $583M health care, parent organization of Faxton
St. Luke's Healthcare and St. Elizabeth

Medical Center

same
Utica

Darlene Stomstad, President &
CEO

1866/2014

10.
Price Chopper Supermarkets
461 Nott St.
Schenectady, NY 12308
(518) 355-5000/pricechopper.com

3,9001 $3.7B grocery-store chain Golub
Corporation
Schenectady

Scott Grimmett, CEO 1932

11.
Crouse Health
736 Irving Ave.
Syracuse, NY 13210
(315) 470-7701/crouse.org

3,300 NA integrated health-care delivery network same
Syracuse

Kimberly Boynton, CEO
Seth Kronenberg, M.D., Chief

Medical Officer
Kim Rose, CIO

Betty O'Connor, Chief Nursing
Officer

1887

12.
Tops Friendly Markets
P.O. Box 1027
Buffalo, NY 14240
(716) 635-5000/topsmarkets.com

3,1701 NA operates 159 corporate full-service
supermarkets

Tops Markets, LLC
Williamsville

Frank Curci, CEO and Chairman of
the Board

John Persons, President & COO

1962

13.
National Grid
300 Erie Blvd. W.
Syracuse, NY 13202
(800) 642-4272/nationalgridus.com

2,500 $19.8B energy-delivery company same
London, England

Melanie Littlejohn, VP - New York 1950

14.
Samaritan Health System
830 Washington St.
Watertown, NY 13601
(315) 785-4000/samaritanhealth.com

2,400 NA acute inpatient care, outpatient clinics,
cancer treatment, wound care, multi-

specialty practice, surgical services, ED,
maternity, long-term care, assisted living,

rehabilitation and home health care

same
Watertown

Thomas H. Carman, CEO 1881

15.
Byrne Dairy Inc.
2394 US Route 11
LaFayette, NY 13084
(315) 475-2121/byrnedairy.com

2,300 NA manufacturer of milks, creams, and ice
creams; operates 58 convenience stores

same
LaFayette and

Elbridge

Carl Byrne, CEO & President 1933

.
Lourdes Hospital
169 Riverside Drive
Binghamton, NY 13905
(607) 798-5111/lourdes.com

2,300 NA health-care provider Ascension
St. Louis, MO

Kathryn Connerton, President &
CEO

1925

.
Arnot Health
600 Roe Ave.
Elmira, NY 14905
(607) 737-4100/arnothealth.org

2,300 NA health-care system same
Elmira

Robert K. Lambert, President &
CEO

1888

18.
KPH Healthcare Services, Inc. (Kinney
Drugs)
520 East Main St.
Gouverneur, NY 13642
(315) 287-3600/kinneydrugs.com

1,8801 NA pharmacy health-care services company in
New York and Vermont

same
Gouveneur

Bridget-Ann Hart, President & CEO
of KPH Healthcare Services

Stephen P. McCoy, EVP & CFO

1903

19.
The Raymond Corporation
20 S. Canal St.
Greene, NY 13778
(607) 656-2311/raymondcorp.com

1,700 NA designs and manufactures electric lift
trucks, fleet management solutions,

warehouse solutions

Toyota Industries
Corp.

Greene

Mike Field, CEO 1922

20.
Ithaca College
953 Danby Road
Ithaca, NY 14850
(607) 274-8000/ithaca.edu

1,600 NA private educational institution same
Ithaca

Shirley Collado, President 1892

21.
Upstate Cerebral Palsy
1020 Mary St.
Utica, NY 13501
(315) 724-6907/upstatecp.org

1,599 $91.1M human-service agency Upstate Caring
Partners

Utica

Geno DeCondo, Executive Director 1950

22.
Loretto
700 E. Brighton Ave.
Syracuse, NY 13205
(315) 413-3269/lorettocny.org

1,537 $185M long-term care, short-term rehabilitation,
home and community based services and

senior housing for older adults in CNY

same
Syracuse

Kim Townsend, President & CEO 1926

THE LIST
Research by Vance Marriner

vmarriner@cnybj.com 
(315) 579-3911

Twitter: @cnybjresearch

Just Missed the List:
CNY FT

Employees

Chobani 1,000

Remington Arms Co. 1,000

Welch Allyn 1,000

Colgate University 984

SUNY Cortland 979

Oswego Health 914

The Masonic Care 900 
Community of New York       

UPCOMING LISTS:
May 6
O�ce Equipment & Furniture 
Companies/MBA Programs

May 13
Technology Companies - 
Products & Services

FOOTNOTE:
1. Business Journal estimate

ABOUT THE LIST
Information was provided by representatives 
of listed organizations and their websites. 
Other groups may have been eligible but did 
not respond to our requests for information. 
Organizations had to complete the survey by 
the deadline to be included on the list. While 
The Business Journal strives to print accurate 
information, it is not possible to indepen-
dently verify all data submitted. We reserve 
the right to edit entries or delete categories 
for space considerations.

Central New York includes Broome, Cayuga, 
Chemung, Chenango, Cortland, Herkimer, 
Je�erson, Lewis, Madison, Oneida, Onon-
daga, Oswego, St. Lawrence, Seneca, Tioga, 
and Tompkins counties.

NEED A COPY OF A LIST?
Electronic versions of all our lists, with ad-
ditional �elds of information and survey 
contacts, are available for purchase at our 
website: cnybj.com/Lists-Research

WANT TO BE ON THE LIST?
If your company would like to be considered 
for next year’s list, or another list, please 
email vmarriner@cnybj.com

mailto:vmarriner@cnybj.com
mailto:vmarriner@cnybj.com


APRIL 29, 2019   I   BUSINESS JOURNAL NEWS NETWORK
CNYBJ.COM

I    7

CNY'S LARGEST EMPLOYERS
Ranked by No. of CNY FT Employees

Rank

Name
Address
Phone/Website

CNY FT
Employees

Annual
Revenue Nature of Operations in CNY

Parent Company
Headquarters Top Local Executives

Year
Estab. in

CNY

23.
Cayuga Medical Center
101 Dates Drive
Ithaca, NY 14850
(607) 274-4011/cayugamed.org

1,525 $240.7M health-care system same
Ithaca

Marty Stallone, MD, President and
CEO

1879

24.
St. Lawrence Health System
50 Leroy St.
Potsdam, NY 13676
(315) 265-3300/stlawrencehealthsystem.org

1,521 $224M health-care system same
St. Lawrence

County

David Acker, President & CEO 2013

25.
Binghamton University
P.O. Box 6000
Binghamton, NY 13902
(607) 777-2000/binghamton.edu

1,515 NA higher education State University of
New York

Albany

Harvey G. Stenger, President 1946

26.
BorgWarner Morse Systems
800 Warren Road
Ithaca, NY 14850
(607) 257-6700/borgwarner.com

1,500 $9.8B designs, develops, and manufactures
automotive transmission components and

systems

BorgWarner Inc.
Auburn Hills, MI

Joseph Fadool, President &
General Manager

1880

27.
Wegmans Food Markets, Inc.
1500 Brooks Ave.
Rochester, NY 14603
1-800-WEGMANS/wegmans.com

1,485 NA a 98-store supermarket chain with stores in
New York, Pennsylvania, New Jersey,

Virginia, Maryland, and Massachusetts

same
Rochester

Colleen Wegman, CEO 1916

28.
BAE Systems
3 Sherwood Drive
Endicott, NY 13760
(607) 343-6141/baesystems.com

1,200 $25.2B designs, develops, and produces control
electronics for military and civilian aircraft

and ground vehicles

BAE Systems plc
London, England

Mike Kosydar, Site Executive NA

29.
Auburn Community Hospital
17 Lansing St.
Auburn, NY 13021
(315) 255-7011/auburnhospital.org

1,187 NA health-care organization Auburn
Community

Hospital
Auburn, New

York

Scott A. Berlucchi, President & CEO 1878

30.
Novelis
448 County Route 1A
Oswego, NY 13126
(315) 349-0121/novelis.com

1,158 $11.5B aluminum recycling, aluminum rolling Aditya Birla
Group

Atlanta, GA

Kevin Shutt, Plant Manager 1963

31.
Excellus BlueCross BlueShield
333 Butternut Drive
Syracuse, NY 13214
(315) 671-6400/ExcellusBCBS.com

1,155 $5.7B health insurer The Lifetime
Healthcare
Companies
Rochester

Eve Van de Wal, Regional
President, Utica Region

Jim Reed, Regional President,
Central New York Region

Jessica Renner, Regional President,
Southern Tier Region

1936

32.
Tessy Plastics Corporation
700 Visions Drive
Skaneateles, NY 13152
(315) 689-3924/tessy.com

1,120 $330M global contract manufacturer, product
concept development, prototyping,

manufacturing, packaging, and global
distribution

same
Skaneateles

Roland Beck, President & Owner
Joseph Raffa, VP & GM

Stuart Smurthwaite, VP Operations
Judson Vann, VP Sales &

Marketing
Stafford Frearson, VP Engineering

1973

33.
SUNY Oswego
7060 State Route 104
Oswego, NY 13126
(315) 312-2500/oswego.edu

1,112 $199M higher-education institution State University of
New York

Albany

Deborah F. Stanley, President 1861

34.
Rome Memorial Hospital
1500 N. James St.
Rome, NY 13440
(315) 338-7000/romehospital.org

1,025 NA non-profit community hospital providing a
broad continuum of services

Greater Rome
Affiliates, Inc.

Rome

David Lundquist, President & CEO 1887
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Ithaca nonprofit, Love Living at Home, 
hires Jewell as new executive director
BY JOURNAL STAFF
news@cnybj.com

ITHACA — Love Living at Home (LLH), 
an Ithaca–based nonprofit that helps se-
niors to live independently in their own 
homes, recently announced the appoint-
ment of Cheryl Jewell as its new executive 
director. 

Jewell is coming to LLH from Arnot 
Health in Bath, where she is currently an 

admissions coordinator. Her official start 
date with LLH is May 6, but she will be 
introduced at the organization’s annual 
meeting on May 1, according to an email 
announcement that the organization’s 
board of directors issued on April 9.

Jewell has volunteered over the years 
with area nonprofits, including Hospicare 
of Tompkins & Cortland, the Cancer 
Resource Center, and the National Alliance 
for Mental Illness.

“Cheryl is warm, accommodating, and 
Midwestern-practical. Raised in rural 
Ohio, she has the down-to-earth com-
mon sense and good-naturedness that 
stems from her multi-generational family 
upbringing. She has been dedicated her 
whole life to the elders who raised her 
and influenced her character,” the email, 
signed by Robin Dubovi and Leslie Quest, 
co-chairs of the LLH board, said. 

Jewell received her bachelor’s and mas-

ter’s degrees from Ohio University. She 
earned a second master’s degree in health 
care management from Utica College. 

The LLH board’s search committee 
worked for more than 15 weeks — evalu-
ating over 50 applications, and conducting 
more than a dozen interviews — to find 
and hire its new executive director, per 
the email. 

LLH was founded in 2016 and its first 
executive director was Elena Flash.         

Sephuma wins LGS Alumni Achievement Award
BY JOURNAL STAFF
news@cnybj.com

DeWITT — Leadership Greater Syracuse 
(LGS) has awarded Olive Sephuma, of 

Syracuse, its 2019 LGS 
Alumni Achievement 
Award.

Sephuma, an LGS Class 
of 2004 graduate, was rec-
ognized at the organiza-
tion’s annual “Let’s Get 
Social” fundraising event 

on Thursday, April 25, at The Fitz, a 
speakeasy within the Oh My Darling 

Restaurant, on South Salina Street in 
Syracuse.

“This award is special to us because 
this is our version of The People’s Choice 
Award. LGS graduates nominate fellow 
LGSers for the award and all the nominees 
are put before all 1,300 graduates to vote 
for the winner,” Pam Brunet, executive 
director of LGS, said in a news release.

Sephuma is director of the Center for 
New Americans at Interfaith Works. It’s 
her passion for the community and the 
compassion for the people living in Central 
New York that sets her apart. “She sees 
the vision of what can be, and works collab-

oratively to encourage and support people 
to make it happen,” said former colleague 
John Eberle in the nomination. 

Beth Broadway, executive director of 
Interfaith Works, stated in the nomina-
tion, “Olive is a leader who brings out the 
best in people. She leads with quiet con-
fidence and always pursues excellence 
with and for those she serves.” Sephuma 
has been instrumental in leading the 
organization through change and it is 
now recognized nationally for its forward-
thinking programs.

While working previously at the Central 
New York Community Foundation, 

Sephuma expanded a neighborhood-lead-
ership training program that served as a 
“hallmark program” of the foundation, the 
release stated. 

Beyond her work, Sephuma started a 
girl’s running club for city teens to en-
courage young women to take on their 
health, wellness, and body image. She 
also served on the Parish Council for the 
Cathedral of the Immaculate Conception.

The LGS Alumni Achievement Award 
was established to honor LGS graduates 
who have taken their LGS training to “the 
highest level and who have exhibited ex-
ceptional civic leadership.”                 

Sephuma

mailto:vmarriner@cnybj.com
mailto:vmarriner@cnybj.com
mailto:news@cnybj.com
mailto:news@cnybj.com
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The unspoken question in 
every customer’s mind

“I  want to believe you, but I’m not
 sure I trust you” is the unspo-
 ken question customers ask sales-

people. The devil in every sale is customer 
doubt. Specifically, a salesperson’s lack of 
credibility. Slow down. Forget about “updat-
ing” your “professional profile.” Why? To put 
is graciously, too many are being “massaged” 
by salespeople who think they need to “en-
hance” themselves. But, customers aren’t 
fooled; bad experiences make them suspi-
cious and they back off from saying “yes.”

The tool that helps bridge the “credibility 
gulf” is the customer testimonial. But wait 

a minute; don’t roll your eyes and stop 
reading just because testimonials haven’t 
worked for you. Here’s why: all testimoni-
als aren’t equal; most are lacking cred-
ibility. The Internet is swimming in phony 
testimonials that are signed: “A long-time 
customer,” “Ben C.,” “Does a great job,” or 
“We love that company.” They are exactly 
what they appear to be — nothing more 
than thinly veiled fakery.

Even though some testimonials may be 
genuine, they’re dull, boring, and lack im-
pact. In other words, they’re ineffective. 
Let’s face it, most of those who are asked 
to provide a testimonial don’t know what to 
say or how to say it. So, unintentionally, they 
botch the job.

For testimonials to do the job of enhanc-

ing someone’s integrity, they must tell a 
compelling story (not make a sales pitch) 
in a few carefully crafted words. They must 
be little jewels. And this takes skill.

Here’s how to go about obtaining testi-
monials that are believable and enhance 
credibility:

Step #1. Selecting testimonial can-
didates 

Forget about your sister-in-law or your 
best friend. Be selective about whom you 
ask for testimonials. Choose situations 
where you’ve made a difference or saved 
the day. These are testimonials that reso-
nate with prospects.

For example, it was during a review of a 
prospect’s business-insurance program that 
a broker discovered several gaps in cover-
age that could do serious financial damage 
to the company should a loss occur. When 
the agent was awarded the account, he 
asked the owner for a testimonial. Needless 
to say, the new client readily agreed. 

Powerful testimonials often come from 
using a PSR, or problem-solution-results 
format. Present the problem, followed by 
your solution, and then drive the message 
home with the accrued results. Whether 
it’s a testimonial or a case history, identify 
people with their full name, business, and 
location. Otherwise, it isn’t credible.

Here’s the key: The right moment to ask 
for a testimonial is not when you want it, but 
when you have demonstrated your compe-
tence — it’s your performance that makes 
testimonials compelling. Read: believable.

Step #2. Obtaining testimonials 
that have value

Asking someone to write a testimonial 
can be a major mistake. If you do, the chanc-
es are you won’t get what you expected — 
or wanted. It’s likely to be something that’s 
weak, cobbled together, and unimpressive. 
For example, “We’ve been doing business 
with The Zoomfast Company for 12 years 
and they always do a good job. Their people 
are friendly and know what they’re doing.” 
How many times have you seen testimoni-
als like this?

Most people want to be helpful, but they 
don’t know what to say or how to say it. So, 
they fall back on trite words and phrases 
that fail to convey a meaningful message. 
Or, they tell the person asking them, “Just 
give me what you want and I’ll sign it.” 
Either way, the results are less than inspir-
ing.

A more successful approach is having 
someone who can ask questions that get 
a person talking to conduct a phone inter-
view and write up a concise and compelling 

narrative. Then, have 
the person interviewed 
review it and make any 
changes and approve 
the final content. They 
will appreciate the help 
in giving it a profession-
al touch.

Here’s an example 
of what we’re talking 
about. A client asked a 
marketing consultant 
to interview a customer 
for a testimonial. The 
customer was a co-
founder of a construction company. The 
“Why do you think they wanted you to do 
this?” was the first question. And the answer 
was an instant grabber, “He saved my busi-
ness.” Then, he went on to tell how he was 
about to lose a large contract but was able 
to keep it thanks to the client’s knowledge 
and quick action. The resulting testimonial 
was short and powerful.

Step #3. Putting testimonials to 
work

Once you have a portfolio of several 
testimonials, what are you going to do with 
them? How are you going to make them 
work for you? Take this seriously. There 
is nothing more persuasive than having a 
customer tell your story.

Here are ways for to get the most out of 
testimonials:
 Include in newsletters
 Showcase on websites and in videos
 Feature in sales letters
 Turn into handouts for meetings and 

events
 Highlight on social media
 Send when asked for references
 Display on banners at trade shows
 Make seminar presentations
Obtaining interesting and captivating tes-

timonials is exciting. But there is one more 
step: obtaining permission to use them. In 
fact, tell those interviewed you will send 
them the proposed wording, along with 
a testimonial release form (ask a lawyer 
to make a recommendation). Don’t use a 
testimonial until you have a signed release 
in hand.

Testimonials can be one of the most 
powerful influencers available to marketers 
and salespeople. But getting them right 
and using them effectively to maximize 
their benefits takes thought, planning, and 
expertise.

John Graham of GrahamComm is a mar-
keting and sales strategist-consultant and 
business writer. He is the creator of “Magnet 
Marketing,” and publishes a free monthly 
eBulletin, “No Nonsense Marketing & Sales 
Ideas.” Contact him at jgraham@graham-
comm.com or visit: johnrgraham.com

New statistics show NYS saw a dramatic drop in family farms
T he USDA [recently] released its

 2017 Agriculture Census revealing
 an-depth look at agriculture in this 

state since the last cen-
sus was released five 
years ago. 

The USDA surveys 
farmers every five years 
and then takes more than 
a year to compile the 
data, which was released 
[April 11]. The most star-
tling statistic is we now 
have 33,438 farms in New 
York state, about 2,100 
fewer farms than 2012. 
This is the largest drop 

in more than two decades and is triple the 
national average of a three-percent loss. 

The losses run the gamut, including a 
nine-percent drop in both the smallest and 

largest farms in terms of value of sales. 
New York also saw a nearly 20 percent 
decline in the number of dairy farms 
in the state. These losses coincide with 
nine-percent increase in labor costs, while 
some other production costs, like feed, 
gasoline, and chemicals, declined. The 
average net farm income of $42,875 per 
farm is slightly below the national average

On the positive side, the census showed 
elements of growth. New York saw a 
35 percent increase in organic farms, 
from 864 in 2012 to 1,330 farms in 2017. 
According to the market-value summary, 
the number of vegetable farms in the 
state totals 3,544 farms, up two percent, 
and fruit farms rose eight percent to 3,083 
farms. New York had a 15 percent jump in 
maple operations to 1,662 in the state.

While there is still much more to learn 
as we evaluate the mountain of data, it is 

clear that the depressed farm economy 
has taken a toll on the overall number of 
farms in New York, as labor costs continue 
to mount for our family farms. At the same 
time, there are still opportunities across 
the board. Agriculture remains a leading 
driver of our rural economy and the data 
shows we must continue to invest in the 
farming community while also finding 
ways to improve the business climate for 
our more than 33,000 farms in the state.

Additional numbers:
• 98 percent of farms in New York are 

family-owned
• the state has almost 6.9 million acres 

in production, down from nearly 7.2 mil-
lion acres in 2012

• Average farm size is 205 acres, up 
from 202 acres in 2012

• Farms have 21,860 female producers 
and 35,985 male producers in total

• Average producer age is nearly 56 
years old.

• The state has 6,718 producers under 
the age of 35

• Hired farm labor totaled 55,363 em-
ployees

For more information on the 2017 
New York Agriculture Census, visit: 
https://www.nass.usda.gov/Publications/
AgCensus/2017/Full_Report/Volume_1,_
Chapter_1_State_Level/New_York/

 For more information on the 2017 New 
York Agriculture Census by County, visit:

https://www.nass.usda.gov/Publications/
AgCensus/2017/Full_Report/Volume_1,_
Chapter_2_County_Level/New_York/          

David Fisher is president of the New York 
Farm Bureau. This viewpoint is drawn 
from a news release the New York Farm 
Bureau issued on April 12.

DAVID  
FISHER 
Viewpoint

How to Get Testimonials That Boost Your Credibility

JOHN  
GRAHAM 
No Nonsense 

Marketng

mailto:jgraham@graham-comm.com
mailto:jgraham@graham-comm.com
mailto:jgraham@graham-comm.com
https://www.nass.usda.gov/Publications/
https://www.nass.usda.gov/Publications/
http://www.newyorkfamilybusinesscenter.com
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OPINION

Let’s work together to ensure 
I-81 community grid’s success
A fter years of debate and discus-

 sion about proposed changes
 to I-81, the state Department of 

Transportation (DOT) announced its sup-
port [on April 22] for the community 
grid option. While we still await a final 
environmental-impact statement and an-
other round of public hearings, the future 
of Syracuse is bright.

I came out in support of the commu-
nity grid approach in February because 
it offers the greatest benefit for local 
stakeholders and could be implemented 
more quickly. It also minimizes private 

property seizure and puts property back 
on the tax rolls to strengthen our city’s 
tax base. Regardless of which option you 
support, now is the time to put down our 
differences and work together to ensure 
the best possible outcome.

I’ll continue working with my fellow 
Central New York legislators and local 
leaders to expedite this long-overdue re-
construction and secure a brighter future 
for our city and our region.        

Pamela J. Hunter, Democrat, is a member of 
the New York State Assembly, representing 

District 128, which 
encompasses parts of 
the city of Syracuse, 
the entire towns of 
Salina, DeWitt, and 
Onondaga, as well as 
the Onondaga Indian 
Reservation. Contact 
her at HunterP@
nyassembly.gov. This 
opinion is drawn 
from a statement her 
office issued on April 
22.

PAMELA J.  
HUNTER 

Opinion

MAIL: Send letters to: Editor, 
The Central New York Business Journal 
211 W. Jefferson St., Syracuse, N.Y. 13202

EMAIL: letters@cnybj.com   
PHONE: (315) 579-3902
WEB: www.cnybj.com

HOW TO REACH US

State Criminal-Justice Reforms 
are Flawed and Dangerous
W hile not directly related to New

 York State (NYS) fiscal issues,
 some of the biggest policies 

included in this year’s 
state budget were 
changes to our state’s 
criminal-justice sys-
tem. The largest of 
those changes was the 
elimination of cash bail 
for most crimes other 
than certain qualifying 
offenses. The elimina-
tion of cash bail has 
been the rallying cry 
for many progressive 
New York City–based 

interest groups who claim, in some cases 
correctly, that cash bail discriminates 
against the poor. While I believe that 
some reform was necessary, the law 
that was passed as part of this year’s 
budget goes too far because it takes 
discretion away from judges and in the 
process could endanger law-abiding New 
Yorkers.

Under previous law, when people were 
arrested, they ordinarily would see a 
judge within 24 hours. At that time, the 
judge had a number of options on how to 
proceed. These options included releas-
ing the defendant with a promise that he 
or she would return for their trial or, if 
the judge determined that the defendant 
was so great of a flight risk, the judge 
could order the defendant detained in 
prison until a trial verdict or plea deal. 
The judge could also order the defendant 
to post bail, which essentially requires a 
cash payment or bond to the court that 
would be returned to the defendant or a 
third party (example: a bail bondsmen) if 

the defendant meets the court’s require-
ments (example: appears for trial). The 
judge, when setting bail, needed to weigh 
a variety of factors including the financial 
resources of the accused and the recom-
mendation of the prosecutors.

Pursuant to the law recently passed 
in the NYS budget, judges now are re-
quired to release defendants pending trial 
on their own recognizance unless the 
defendants are found to pose the risk of 
flight or stand charged of a qualifying 
offense — in which case, the judge may 
sometimes fix bail. If the judge finds that 
releasing a defendant on his or her own 
recognizance will not reasonably assure 
the defendant’s return to court, the judge 
then must select the least restrictive, non-
monetary, condition that will “reasonably” 
assure the defendant returns to court. 
Non-monetary conditions include having 
the defendant be in contact with a pretrial 
services agency, restrictions on travel, 
placement in pretrial supervision, and 
electronic monitoring.

What wasn’t included in the legislation 
was language that would allow a judge to 
incarcerate a defendant before trial if the 
judge deems the defendant “dangerous” 
or a threat to public safety. Under this 
new law, a judge’s hands are tied when it 
comes to pre-trial release of a defendant 
charged with a non-qualifying offense — 
either release the defendant on his or her 
own recognizance or release the defen-
dant subject to a least restrictive condition 
as set forth above. What happens if the 
defendant is very dangerous? The same 
rules apply. Democrats who opposed add-
ing that language claim disingenuously 
that under prior law, a judge couldn’t take 
in a defendant’s threat to public safety 

when determining pre-trial release. While 
true, it is undeniable that under the prior 
law a judge had a lot more discretion and 
could order pre-trial detention in certain 
circumstances albeit not strictly on the 
dangerousness of the defendant.

Moreover, by taking away a judge’s dis-
cretion in determining pre-trial release, 
a tremendous tool has been taken away 
from prosecutors and law enforcement. 
Under the prior law, defendants might be 
incarcerated pre-trial even if they were 
only charged with relatively minor crimes 
with the knowledge that more serious 
crimes against the defendant were being 
investigated and pursued. Now, the de-
fendant will have to be released. It isn’t a 
stretch to imagine that there will be a sub-
stantial flight risk because the defendant 
knows that more serious charges will be 
forthcoming. 

Finally, there are significant costs in-
volved with implementing least restric-
tive non-monetary conditions of release 
— conditions like pretrial supervision. 
Unfortunately, but not surprisingly, the 
state budget contains no additional fund-
ing for these costs. While the cost may be 
secondary to those pushing for cashless 
bail, if you are the one footing the bill it is 
just one more unfunded mandate coming 
from Albany.          

William (Will) A. Barclay is the Republican 
representative of the 120th New York 
Assembly District, which encompasses most 
of Oswego County, including the cities of 
Oswego and Fulton, as well as the town of 
Lysander in Onondaga County and town of 
Ellisburg in Jefferson County. Contact him 
at barclaw@assembly.state.ny.us or (315) 
598-5185.

WILL  
BARCLAY 
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APRIL 30

 43rd Annual Crystal Ball and Sales & 
Marketing Excellence Awards from 5:30 to 8:30 
p.m. at the Marriott Syracuse Downtown. For more 
information, call (315) 876-1868, or email: info@
cnysme.org

MAY 2

 2019 Mohawk Valley Legacy Awards from 5:30 
to 8:30 p.m. at the Stanley Theater in Utica. This is a 
formal awards event celebrating families and busi-
nesses who have created a legacy in the commu-
nity through their time, talent, and resources and 
have made a tremendous impact in the Mohawk 
Valley. This year’s honorees are Brodock, Masonic 
Care Community of New York, The Romano Family 
(The Fountainhead Group and Pacemaker), and 
Utica National Insurance Group. The cost to attend 
is $75. For event details and registration informa-
tion, visit www.BizEventz.com or call (315) 579-
3917 or (315) 579-3918.

MAY 3

 15th Annual Tioga Chamber Open Golf 
Tournament at the Links at Hiawatha Landing
in Apalachin, with a shotgun start at 12:30 p.m.
Registration and cart assignment will be at the club-
house starting at 11:00 a.m. Cost is $400 per team. 
Contact the Tioga Chamber to register or obtain 
more information at (607) 687-2020. Register online 
at www.tiogachamber.com

MAY 7

 Speed Networking event from 8-10 a.m. at 
TERACAI, 217 Lawrence Road E., North Syracuse. 
Bring your business cards and be prepared to en-
gage in small group dialogue while building relation-
ships with other CenterState CEO members. There is 
time for informal networking and sharing your one 
to two minute “pitch.” Space is limited. Please pre-
register at https://centerstateceonycoc.wliinc14.com/
events/2019-speed-networking-2810/register

Basic Project Management Workshop from 8 
a.m. to 4:30 p.m. at Alliance for Manufacturing and 
Technology (AM&T) at 5 South College Drive, Suite 
104, on SUNY Broome campus in town of Dickinson. 
The training includes classroom presentations and 
exercises on how to successfully organize, manage, 
and complete projects on time and on budget. 
Cost to attend is $100 for AM&T associates, of $150 
for all others. Continental breakfast and lunch are 
included. Register by contacting Kathy Peacock at 

kpeacock@amt-mep.org or (607) 774-0022, ext. 308.

MAY 8

 CNY Business Expo from 9 a.m. to 5 p.m. at 
Embassy Suites Hilton Syracuse - Destiny USA. 
The event is about connecting, collaborating, and 
creating more business. For more information, visit: 
http://cnybusinessexpo.com/

Cayuga County Chamber Awards Luncheon
from 11:30 a.m.-1:30 p.m. at Springside Inn on 
Owasco Lake. This awards luncheon recognizes busi-
ness leaders for their outstanding contributions to the 
economy and overall development of Cayuga County. 
For more information, visit: http://www.cayugacoun-
tychamber.com/about-us/annual-events/#awards

 Tompkins County Chamber Business After 
Hours networking event from 5-7 p.m. at Travis Hyde 
Properties on Cayuga Street in Ithaca. Event features 
food provided by Silo Food Truck. Cost is $10 for mem-
bers, pre-registered; $15 for members at the door, and 
$25 for non-members. For more information, contact 
Steph Bailey at info@tompkinschamber.org

MAY 9

 Speed Networking event from 8-10 a.m. at 
TERACAI, 217 Lawrence Road E., North Syracuse. 
Bring your business cards and be prepared to en-
gage in small group dialogue while building relation-
ships with other CenterState CEO members. There 
is time for informal networking and sharing your 
one to two minute “pitch.” Space is limited. Member 
price is $15; non-members pay $25. Register at: 
https://centerstateceonycoc.weblinkconnect.com/
events/2019-speed-networking-0-2835/register

Central New York International Business 
Alliance (CNYIBA) - E-commerce Management
for International Business from 12:00 - 1:30 p.m. at 
Marriott Syracuse Downtown, 100 E Onondaga St., 
Syracuse. Hear from ALTENEW — a regional export-
er driving international sales (B2B & B2C) to over 80 
countries through e-commerce.  Cost to attend is 
$35, includes lunch. Pre -registration required. Visit: 
https://www.cnyiba.net/events-calendar/

MAY 18

 The 13th Annual Downtown Living Tour from 
11 a.m. to 4 p.m., starting at tour headquarters at 
City Hall Commons Atrium, 201 East Washington 
St., Syracuse. The Downtown Living Tour a show-
case of the most talked-about urban living spaces 
in downtown Syracuse. Register at: https://center-

stateceonycoc.weblinkconnect.com/events/13th-
annual-downtown-living-tour-2828/register. For 
more information, contact Kristine Sherlock at (315) 
422-8284 or ksherlock@downtownsyracuse.com

MAY 22

 Ethics and Lobbying Compliance in NY —
Navigating The Minefield from 8:30-10 a.m. at the 
Tech Garden in Syracuse. Learn the issues and obsta-
cles associated with lobbying in New York state. The 
discussion is led by Harris Beach’s lobbying compli-
ance team, attorneys Mitch Pawluk and Joan Sullivan. 
Cost is $15 for CenterState CEO members and $25 
for non-members. For more information, visit: http://
www.centerstateceo.com/news-events/ethics-and-
lobbying-compliance-ny-navigating-minefield

MAY 28

What You Need to Know About Business 
Ownership business training session from 4-6 
p.m. at Homewood Suites by Hilton New Hartford, 
185 Woods Park Drive, Clinton. Presented by New 
Hartford Chamber of Commerce member, Erika Davis 
from FRANNET. She will break down the realities and 
opportunities in business ownership, including pros 
and cons of business/franchise ownership, three 
ownership options, full-time and part-time owner-
ship options, and financing options. Business training 
is free for New Hartford Chamber members and 
clients of sponsors and presenters (SBDC, Women’s 
Business Center, SCORE Utica, FRANNET). Non-
members and non-clients are welcome to attend 
with a $25 admission. Register at: https://events.r20.
constantcontact.com/register/eventReg?oeidk=a07e
g2puzbp97aacf64&oseq=&c=&ch=

MAY 29

New Hartford Chamber 2019 Annual Meeting 
from 5:30 to 8:30 p.m. at Valentino’s Banquet Hall. 
The keynote speaker is Paul Miscione, New Hartford 
town supervisor, who will give his state of the 
town address. General admission is $25. For more 
information or to register, visit: https://events.r20.
constantcontact.com/register/eventReg?oeidk=a07
eg7q3dn1f05636aa&oseq=&c=&ch=ss

CNY BEST Information Session from 9-10 a.m. at 
Suburban Propane, 5793 Widewaters Pkwy, DeWitt. 
This is an informational session regarding the CNY 
BEST Talent Development Program, which recognizes 
excellence in talent development, and the awards-
application process. No cost to attend. For more infor-
mation, call (315) 546-2783 or email: info@cnyatd.org

MAY 30

Addressing Sexual Harassment Mandates
event from 8-10:30 a.m. at OneGroup Center, 
706 N. Clinton St, Syracuse. CNY ATD reviews the 
required sexual-harassment policies and training 

with discussion on effecting behavior change for 
sexual-harassment prevention. Cost is $25 for CNY 
ATD members and $40 for non-members. For more 
information or to register, visit: cnyatd.org, call (315) 
546.2783, or email: info@cnyatd.org

ONGOING EVENTS

 Every Tuesday, Cayuga Toastmasters Club
from 6 to 7 p.m., at Cornell University, Ithaca, 
Rhodes Hall, Hoy Road, 6th Floor Conference 
Room #655. Free parking is available on first floor 
of parking garage across from Rhodes Hall. For 
more information, visit the website at 4998.toast-
mastersclubs.org and select “Contact Us,” or email: 
Jeff at jefurst52@gmail.com 

 Every Tuesday, Gung Ho Referrals Group, 
the premier networking group in CNY since 
1999, from noon to 1:30 p.m. at The Gem Diner, 
832 Spencer St., Syracuse. The cost is $10 and 
includes lunch. No reservation required. Please 
bring 30 business cards. For more information 
contact Paul Ellis at (315) 475-0392 or email Paul.
Ellis@ComfortSystemsUSA.com or go to www.
GungHoReferrals.com      

 Every Tuesday, CNY Referral Group from 8
to 9:30 a.m. at Denny’s Restaurant, 201 Lawrence 
Road, North Syracuse. Looking to expand your 
network and increase referral business? For more 
information, call Matthew Hunt at (315) 416-8881, 
or email: huntm24@nationwide.com

 Every Wednesday, 1 Million Cups at 9 a.m.
at Syracuse CoWorks, 201 E. Jefferson St., 2nd 
floor, Syracuse. 1 Million Cups is a weekly edu-
cational program designed to engage, educate, 
and accelerate local startups/unique businesses. 
No cost to attend. For more information, visit 
www.1millioncups.com/syracuse 

 First and third Wednesday of each month,
Preferred Toastmasters from noon to 1 p.m. at 
Golden Artist Colors, 188 Bell Road, New Berlin. 
Contact Jonie Bassett at (607) 847-6154, ext. 
1217.

 Every third Wednesday, CNY Master
Connections.com from 12:30-1:30 p.m. at The 
Spinning Wheel in North Syracuse. No member-
ship fees, just bring your business cards and get 
ready for some referral business. 

 Fourth Wednesday of each month,
Preferred Toastmasters from 5:30 to 6:30 p.m. at 
Chenango County Council of the Arts, 27 W. Main 
St., Norwich. Contact Jonie Bassett at (607) 847-
6154, ext. 1217. 

 Every Thursday, Free Business Counseling
with SCORE from 10 to 11:30 a.m. at the Tioga 
County Chamber of Commerce, 80 North Ave., 
Owego. Contact the Tioga County Chamber of 
Commerce to make an appointment at (607) 
687-2020.

 Every Thursday, Empire Statesmen
Toastmasters at 6:30 p.m. at Denny’s Restaurant, 
201 Lawrence Road, North Syracuse. For the latest 
information, visit http://1427.toastmastersclubs.
org/

 Every second and fourth Thursday of the
month, The North Star Toastmasters from 11:45 
to 1 p.m. at CXtec, 5404 South Bay Road, North 
Syracuse. The contact is: Sandy Jurkiewicz, mem-
ber retention manager, (315) 470-1802.

 Every second and fourth Thursday each
month Business Referral Network (BRN), from 
7:30 to 8:45 a.m. at St. Michael’s Lutheran Church, 
5108 W. Genesee St., Camillus. Contact Heather 
Mulhall at (315) 752-6881.

 Every Friday, Tip Club of Syracuse, at
the Sheraton Syracuse University Hotel, 801
University Ave., Syracuse, 8 to 9 a.m. Call Bernie 
Bregman at (315) 430-5249 or email: bbregman@
cnybj.com

 First Friday of each month, Toolkit Day with
SCORE by appointment at The Tech Garden. 
Counselors provide free, confidential, individual 
business mentoring to prospective or current 
business owners. For more information or to 
make an appointment, contact Lynn Hughes at 
(315) 470-1969 or email Lynn@TheTechGarden.
com

Business Calendar
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DECEMBER 12

 Family Business Awards of
CNY from 7:30 to 10:30 a.m. at the
Genesee Grand Hotel. The keynote
speaker will be Renée Downey Hart,
of Le Moyne College. To register to
attend, visit bizeventz.com or for fur-
ther information, contact Jill Allen at
jallen@bizeventz.com

 2017 Innovation Celebration
from 2 to 8 p.m. at the CNY Biotech
Accelerator, 841 E. Fayette St.,
Syracuse. The event will include

pitches from GENIUS NY’s top six
finalists, a panel discussion on build-
ing an effective board of directors,
and top-notch networking with
investors, entrepreneurs, and busi-
ness leaders from across the region.
Contact Bailey Burke at Upstate
Capital Association of New York, Inc.
at (518) 320-2746 or email info@up-
statecapital.org for details.

DECEMBER 13

 54th Annual Meeting of the
University Hill Corporation from

noon to 1:30 p.m. in the Grand
Ballroom at Drumlins Country Club,
800 Nottingham Road, Syracuse.
Matthew J. Driscoll, acting execu-
tive director of the New York State
Thruway Authority, will be the fea-
tured speaker. David Mankiewicz,
president of the University Hill
Corporation, will give the annual
report. Tickets are $40. For more in-
formation, contact Kristine Sherlock
at ksherlock@university-hill.com or
(315) 475-7244.

 Research & Technology Forum
from 3:30 to 5 p.m., reception
to follow at SyracuseCoE, 727 E.
Washington St., Room 203, Syracuse,
and via webinar. The there theme
is “Climate Reality + Emerging
Technologies = Drivers for Building
Science Research.” Explore how
rapidly changing climate is chang-
ing research needs for building
science. Presented by Ian Shapiro,
chairman, Taitem Engineering.
This forum will be moderated by
Ed Bogucz, executive director,
SyracuseCoE and associate professor
of Syracuse University’s College of
Engineering and Computer Science,
Dept. of Mechanical and Aerospace
Engineering. For details and registra-
tion information, email klmarsha@
syr.edu at SyracuseCoE.

 SCORE Series of Workshops
on Simple Steps of Well Run
Businesses from 6 to 8 p.m. at the
East Side Business Center, 1201 E.
Fayette St., Syracuse. Subsequent
sessions will be on Dec. 20 and Dec.
27. The three sessions are how to
operate a business, navigate the
business life cycle, and communicate
effectively with others. The cost is
$75, free to veterans. Call (315) 471-
9393 x245 with questions or to sign
up.

JANUARY 10

 CenterState CEO 2018 Economic
Forecast Breakfast from 8 to 9:30
a.m. at the Holiday Inn Syracuse-
Liverpool-Exit 37 at 441 Electronics
Parkway, Liverpool. Join hundreds
of fellow CenterState CEO members,
business leaders, and executives
for the presentation of the region’s
2018 Economic Forecast. The key-
note speaker will be Gary Keith, VP
and chief economist at M&T Bank.
For more information, visit www.
CenterStateCEO.com

JANUARY 16

 Sharing the BEST from 8 to 10:30
a.m. at OneGroup, 706 N Clinton St.,
Syracuse. CNY ATD hosts a sharing of
information and experiences of a di-
versity of talent-development prac-
tices including sales enablement,
career development, internships,
and leadership development. The

cost for members is $25; nonmem-
bers pay $40. To register, visit www.
cnyastd.org or call (315) 546-2783 or
email: info@cnyastd.org

JANUARY 26

 Believe in Syracuse’s 5th
Birthday Party from 5:30 to 9 p.m.
at the Landmark Theatre. The event
celebrates Syracuse, featuring local
food and beverage vendors, free
birthday cake, and live music. Tickets
are $10. For more information, visit
http://www.believeinsyracuse.org/
birthday

ONGOING EVENTS

 Every Tuesday, Cayuga
Toastmasters Club from 6 to 7
p.m., at Cornell University, Ithaca,
Rhodes Hall, Hoy Road, 6th Floor
Conference Room #655. Free parking
is available on first floor of parking
garage across from Rhodes Hall. For
more information, visit the website
at 4998.toastmastersclubs.org and
select “Contact Us,” or email: Jeff at
jefurst52@gmail.com

 Every Tuesday, Gung Ho
Referrals Group, the premier net-
working group in CNY since 1999,
from noon to 1:30 p.m. at The Gem
Diner, 832 Spencer St., Syracuse.
The cost is $10 and includes lunch.
No reservation required. Please
bring 30 business cards. For more
information contact Paul Ellis at
(315) 475-0392 or email Paul.Ellis@
ComfortSystemsUSA.com or go to
www.GungHoReferrals.com

 Every Tuesday, CNY Referral
Group from 8 to 9:30 a.m. at Denny’s
Restaurant, 201 Lawrence Road,
North Syracuse. Looking to expand
your network and increase referral
business? For more information, call
Matthew Hunt at (315) 416-8881, or
email: huntm24@nationwide.com

 Every Tuesday, Syracuse
Executives Association luncheon
meeting, beginning at 11:45 a.m. at
Bella Domani Banquet Facility, 5988
East Taft Road, North Syracuse. For
more information, contact Linda
Bennett, executive director, by email
at: director@syrexecs.com

 Every Tuesday, Syracuse
Networking Connections at 8 a.m.
at Dunkin’ Donuts, 7th North St.
(Conference Room). No charge to at-
tend. Contact Kim at (315) 414-8223.

 Every Wednesday, 1 Million
Cups at 9 a.m. at Syracuse
CoWorks, 201 E. Jefferson St., 2nd
floor, Syracuse. 1 Million Cups is
a weekly educational program
designed to engage, educate,
and accelerate local startups/
unique businesses. No cost to at-
tend. For more information, visit
www.1millioncups.com/syracuse

 Every Wednesday, Syracuse
Business Networking from 6 to 7
p.m. at Barbieri’s Restaurant (upstairs
level) located on Main Street in the

village of North Syracuse. For more
information, call Kim Bachstein
at (315) 414-8223 or email:  info@
SyracuseBusinessNetworking.com

 First and third Wednesday
of each month, Preferred
Toastmasters from noon to 1 p.m. at
Golden Artist Colors, 188 Bell Road,
New Berlin. Contact Jonie Bassett at
(607) 847-6154, x1217.

 Fourth Wednesday of each
month, Preferred Toastmasters
from 5:30 to 6:30 p.m. at Chenango
County Council of the Arts, 27 W.
Main St., Norwich. Contact Jonie
Bassett at (607) 847-6154, x1217.

 Every Thursday, Free Business
Counseling with SCORE from 10
to 11:30 a.m. at the Tioga County
Chamber of Commerce, 80 North Ave.,
Owego. Contact the Tioga County
Chamber of Commerce to make an ap-
pointment at (607) 687-2020.

 Every Thursday, Syracuse
Business Connections meets
from 8am - 9 am in E. Syracuse.
The group’s purpose is to network,
exchange referrals, leads and share
community news. For more informa-
tion, contact Deb Angarano at dan-
garano@tsys.com

 Every second and fourth
Thursday of the month, The North
Star Toastmasters from noon to 1
p.m. at Northland Communications
One Dupli Park Drive in Franklin
Square. For more information,
contact Sandy Jurkiewicz at sjurkie-
wicz@centerstateceo.com or call
(315) 470-1802.

 Every Friday, Tip Club of
Syracuse, at the Sheraton Syracuse
University Hotel, 801 University Ave.,
Syracuse, 8 to 9 a.m. Call Bernie
Bregman at (315) 430-5249 or email:
bbregman@cnybj.com

 First Friday of each month,
Toolkit Day with SCORE by ap-
pointment at The Tech Garden.
Counselors provide free, confiden-
tial, individual business mentoring
to prospective or current business
owners. For more information or to
make an appointment, contact Lynn
Hughes at (315) 579-2862 or email
Lynn@TheTechGarden.com

 Every second Friday, The
Professional Consultants Association
(PCA) of Central New York at 8:15 a.m.
from September to June at OneGroup
Center, 706 N. Clinton St., Syracuse.
PCA helps businesses and organiza-
tions locate professional consulting
services based in CNY. The first visit is
free. For a full schedule and to register,
visit, www.pcaofcny.com

 Every second and fourth Friday
of each month, The SUN Group
(Sustainable Upstate Network)
meets from 7:30 to 9 a.m. at Tony’s
Family Restaurant, 3004 Burnet Ave.,
Syracuse. For more information, con-
tact Andy Picco at (315) 657-0135 or
email: andrewpicco@gmail.com

Business Calendar

BUSINESS CARD
GALLERY

BBBBBBBBBBBBBBBBBBBBB BBBBBBBBBBBBBBBBBB
MARKETING

Bernie Bregman
Free Network 

Consulting Session

Cell: (315) 430-5249 
bbregman@cnybj.com

FREE NETWORK
CONSULTING SESSION

We let you concentrate on the business you know best.

Brian Lee
Professional Employer Consultant
149 Northern Concourse
N. Syracuse, N.Y. 13212
315-641-3600 x122
Fax: 315-641-3601
800-31-STAFF (78233)
blee@staffleasing-peo.com

• Human Resources
• Employee Bene�ts
• Workers Comp

Administration
• Payroll

KeyCorp raises dividend for a second
time this year
BY JOURNAL STAFF
news@cnybj.com

K eyCorp (NYSE: KEY) — parent of KeyBank,
the No. 2 bank ranked by deposit market
share in the 16-county Central New York 

area — recently boosted its quarterly cash dividend 
by 11 percent to 10.5 cents per share of its common 
stock.

The dividend, up from the 9.5 cents that Key paid
last quarter, is payable on Dec. 15, to holders of record

as of the close of business on Nov. 28.
This marks the second dividend increase that

KeyCorp has initiated in 2017, following a 12 percent
hike in the second quarter.

Headquartered in Cleveland, Ohio, Key is one of
the nation’s largest bank-based financial services com-
panies, with assets of $136.7 billion as Sept. 30.

In the 16-county CNY region, KeyBank had 68
branches and nearly $4.3 billion in deposits, good for
a 14.42 percent market share, according to the latest
FDIC statistics as of June 30. 

BUSINESS CARD GALLERY

Devin White
Financial Advisor
direct 315.445.5935      toll-free 800.822.8201       fax 315.449.2175 
dwhite@janney.com      www.DWhiteadvisor.com

JANNEY MONTGOMERY SCOTT LLC 
5784 Widewaters Parkway, 1st Floor, Syracuse (DeWitt), NY 13214 
WWW. JANNEY.COM      MEMBER: NYSE. FINRA, SIPC      SECURITIES AND INVESTMENT ADVISORY SERVICES OFFERED 
THROUGH JANNEY MONTGOMERY SCOTT LlC A il.EGISTERED INVESTMENT ADVISER.
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ADVERTISING MARKETING & PR

SAM FARCHIONE has joined 
Pinckney Hugo Group as 
an assistant account man-
ager. He previously worked 
in business development 
at FloQast in Los Angeles. 
Farchinoe has a bachelor’s 
degree in business adminis-
tration from the Max M. Fisher College of 
Business at Ohio State University.

Digital Hyve has added 
five new employees to its 
Syracuse office. KELLY FAL-
CONER has joined the Syra-
cuse account services team 
as account manager. She 
graduated from Le Moyne 
College with a bachelor’s de-
gree in communications and 
an MBA. Falconer previous-
ly was an assistant account 
manager at Pinckney Hugo 
Group and a marketing co-
ordinator at the Redhouse 
Arts Center in Syracuse. 
NICOLE BISHOP joins the 
Syracuse execution team at 
Digital Hyve, where she has 
taken the position of digital 
marketing coordinator. She 
graduated from Le Moyne 
College with a bachelor’s 
degree in marketing. Bish-
op previously worked at the 
IVMF at Syracuse Universi-
ty as a project management 
intern, helping transition 
military personnel into civil-
ian jobs. ROB RENETTA re-
cently joined Digital Hyve’s 
sales team as the Syracuse 
business development man-
ager. He studied criminal 
justice at Long Island Uni-
versity Post, but ultimately 
decided sales was his call-
ing. Renetta’s sales exper-
tise stems from his previous 
10 years of experience, including more than 
five years in media sales at WCNY. KYLEE 
SHAUGHNESSY has joined Digital Hyve’s 
Syracuse office as a digital marketing pro-
ducer in an unconventional way, starting out 
as an intern at Digital Hyve during her junior 
year at Le Moyne College. During her in-
ternship, Shaughnessy excelled and Digital 
Hyve offered her a part-time position to keep 
her on until graduation. After receiving her 
bachelor’s degree, she transitioned to a full-
time digital marketing producer. IVY BITETTI
has joined the company’s Syracuse account 
services team as an account coordinator fol-
lowing her graduation from SUNY Oswego, 
where she earned her business administra-
tion degree. She honed her marketing skills 
as an intern at Wellhouse Ministries Inc. be-
fore joining Digital Hyve.

BANKING

LORI TEIFKE has been pro-
moted to Central New York 
territory manager at NBT 
Bank. She was previously a 
retail market manager and 
has been with NBT Bank 
since 2008 when she joined 
as a result of the Alliance 
Bank merger. Teifke has nearly 20 years of 
banking experience. 

MELISSA KELLER has been promoted to 

senior VP finance/chief in-
formation security officer 
at Fulton Savings Bank. 
She joined the bank in 2017 
as VP/controller. Keller is 
a CPA with an extensive 
background in accounting, 
finance, auditing, and cyber-
security. She has a bachelor’s degree in ac-
counting from Columbia College and holds 
a certificate in cybersecurity issued by the 
AICPA. Keller previously was a senior audit 
manager at Dermody, Burke & Brown.

RUTH DARRETTA has 
joined KeyBank as a busi-
ness banking relationship 
manager in New Hartford. 
Darretta previously was a 
commercial banker with 
Synovus Bank in Palm Har-
bor, Florida.

CONSTRUCTION & REAL ESTATE

GWEN EICHORN has been 
promoted to chief financial 
officer at CBD Companies. 
Eichorn will oversee all 
financial/accounting mat-
ters for CBD’s brokerage, 
construction, and manage-
ment divisions. She recently 
earned an MBA degree from SUNY Empire 
State College, with a focus in management, 
and also received a certificate in health care 
management. 

DEBT COLLECTION

CASEY ARTHUR has joined 
Capital Collection Manage-
ment (CCM), a third-party 
debt collection agency and 
debt buyer based in Syra-
cuse, as VP of business 
development. An ACA-cer-
tified collections specialist 
with more than a decade of industry expe-
rience, he previously was regional director 
of business development at ConServe, an 
accounts-receivable management company, 
where he also served in a multitude of op-
erations management roles on consumer, 
commercial, and government contracts. 
Arthur earned an associate degree from 
Finger Lakes Community College and holds 
numerous certifications from Dale Carnegie 
and VitalSmarts.

EDUCATION & TRAINING

MELANIE STEIN has been 
named the new dean of 
Ithaca College’s School of 
Humanities and Sciences. 
Since 2016, she has served 
as dean of academic affairs 
at Trinity College in Hart-
ford, Connecticut. Stein will 
begin her new position at Ithaca College on 
July 1.She has been a faculty member in the 
Department of Mathematics at Trinity since 
1995. Stein is an expert in geometric group 
theory. In addition to dean of academic af-
fairs at Trinity College, she has also served 
as interim dean of faculty and as an associ-
ate academic dean. Stein is a former chair of 
the math department. Prior to joining Trin-
ity, she taught for three years at the Ohio 
State University. Stein received a bachelor’s 
degree in mathematics from Harvard and a 
master’s degree and doctorate in mathemat-
ics from Cornell University.

HEALTHCARE 
FINANCE

Bankers Healthcare Group 
has added three new em-
ployees to its Syracuse of-
fice. THOMAS MENKES
joins as an account execu-
tive. He previously worked 
at Charter Communica-
tions. MICHAEL BOSHART
joins as a collections special-
ist. He previously worked 
at Northwestern Mutual as 
a financial representative. 
GRACE FERRARONE has 
joined BHG as a market re-
search analyst. Most recent-
ly, she worked at Pinckney 
Hugo Group on its digital 
media team, and before that 
at Cowley Associates as a 
project manager.

HUMAN RESOURCES

ASHLEY MORELLI has 
joined HR Works, Inc. as a 
leave and benefits coordina-
tor. She brings more than 
six years of experience in 
human resources and will 
leverage her expertise in 
benefits administration, em-
ployee relations, and compliance to support 
HR Works’ benefits administration services 
department. Morelli holds an associate de-
gree in hospitality management from Onon-
daga Community College.

MEDIA

BRITTANY BEANE has joined WKTV in 
Utica as its local sales manager. Beane has 

10 years of experience in 
the media sales business, 
divided equally between 
the Orlando, Florida and 
New York City markets. Af-
ter graduation from Naza-
reth College in Rochester, 
Beane started her career 
in New York City, working for SNY in local 
sales support and then was promoted to na-
tional sales coordinator. She later worked 
for WPIX TV/CW in New York City as an 
account executive. In Orlando, Beane was 
a member of the Orlando Magic’s premium 
sales team, before returning to broadcast 
sales as an account executive at the Hearst 
Television-owned Orlando NBC/CW sta-
tion.

PACKAGING

BRENT AMES was recently 
named the new regional 
sales manager for both the 
BCI-Empire and BCI-Koch 
Divisions. He is a graduate 
of York College of Penn-
sylvania with a bachelor’s 
degree in business man-
agement. Ames began his 
corrugated career with 
Packaging Control Corpo-
ration (PCC) in York, Penn-
sylvania. He spent 13 years 
with PCC as sales man-
ager. Most recently, Ames 
spent 11 years with York 
Container in York, Pennsylvania as senior 
sales representative. JIM TROMBINO was 
recently promoted to region general man-
ager of BCI New York Region. He will have 
oversight and responsibility for the Empire 
and Koch divisions. Trombino is a gradu-
ate of Rochester Institute of Technology. 
After graduating, he began his corrugated 
career at International Paper as a customer-
service representative and continued with 
IP as a territory manager before joining 
Empire Container as a partner in 1987. BCI 
acquired Empire in 2011.             
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Caitec continues to evolve and grow with the help of M&T Bank. For Caitec, it’s not only M&T’s ability to provide 

the resources needed to expand, but also our unwavering commitment to understanding the ins and outs of their 

business that has created a lasting partnership. To learn what M&T can do for your business, call 1-800-724-6070. 

And visit mtb.com/whatsimportant to see more of Terry’s story.

L E N D I N G  S O L U T I O N S  |  M E R C H A N T  S E R V I C E S  |  T R E A S U R Y  M A N A G E M E N T  |  D E P O S I T O R Y  S E R V I C E S

U N D E R S T A N D I N G  W H A T ’S  I M P O R T A N T :

An opportunity to soar. 

18489  Caitec    |    9.75”w x 13.5”h
CNY Business Journal

ret018489 Caitec_9.75x13.5_CNY_M.indd   1 3/7/19   1:08 PM

http://www.mtb.com/whatsimportant


Representatives from Visions Federal Credit Union (FCU) and Binghamton University on Feb. 19 discuss a Visions FCU donation to the school to help it renovate its Student-Athlete Success Center, an academic resource for students who 
play on the university’s sports teams. From left to right are: Sheila Doyle, executive director of the Binghamton Foundation; Binghamton University President Harvey Stenger; and Ty Muse, president and CEO of Visions FCU. 
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Visions FCU gift helps Binghamton University 
renovate Student-Athlete Success Center   

BY ERIC REINHARDT
ereinhardt@cnybj.com

VESTAL — Visions Federal Credit 
Union (FCU) has donated funding to 
help Binghamton University renovate its 
Student-Athlete Success Center. 

The center is an academic resource for 
students who play on the school’s sports 
teams, per a Binghamton University news 
release. 

Representatives from the school and 
credit union on Feb. 19 held a “gift-signing” 
ceremony in the Koffman Lobby of the 
Events Center at Binghamton University.

The amount of the donation is “confi-
dential,” Mandy DeHate, assistant VP of 
marketing at Visions FCU, said in an email 
response to a CNYBJ inquiry.

The Student-Athlete Success Center, 
located in the school’s West Gym, offers 
resources that include computer labs, tu-
toring, advising, and programming to help 
students involved in Binghamton athletics 
“stay organized, balance the demands of 
their sport and academics, and position 
themselves for success at Binghamton 
and beyond,” the school said. 

“As a former college athlete, I can relate 
to the benefits of having a place to keep 

academics at the forefront,” Ty Muse, 
president and CEO of Visions FCU, said 
in the Binghamton release. “Whether it’s 
collaborating on projects, catching up on 
assignments or learning from mentors, 
this dedicated resource will enhance sup-
port for the student-athletes and make 
them stronger performers inside — and 
outside — of the classroom.”

This isn’t the first time that Visions 
FCU and Binghamton University have 
worked together as community partners, 
Binghamton University President Harvey 
Stenger noted.

“Visions has been a great friend to 

Binghamton University with its continued 
commitment to athletics and previous sup-
port to establish the financial wellness 
area in the Fleishman Center for Career 
and Professional Development on campus 
and Visions Think Tank at the Koffman 
Southern Tier Incubator in downtown 
Binghamton,” said Stenger. “We deeply 
appreciate Visions’ dedication to strength-
ening the University and elevating the 
student experience at Binghamton.”

Visions FCU also has a branch in the 
school’s University Union and four ATMs 
at locations on the Binghamton University 
campus, the school added.         
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Gala

We invite you to join us for a night of 
cocktails, dinner and entertainment to celebrate 

our 50 years of growth and success.

Thursday, May 16, 2019
Tailwater Lodge - 52 Pulaksi Street, Altmar, NY

Program & Awards
Honorary Chairs

Ambassador Douglas & Sara Barclay
Assemblyman William & Margaret Barclay

Founder’s Award
Mr. Charles Krupke

Board Members - Years of Service
Ms. Judith Catella • Ms. Beth Hallinan

Mr. Steven Gaffney • Mr. Timothy McClusky
Special Recognition

Dr. Charles Kim • Dr. Jay W. Chapman • Dr. Patricia L. Chapman

Tickets: $100 each   •   RSVP by May 3, 2019
To purchase tickets, visit eventbrite.com

6:00p    Cocktail Hour
     Music: The Mix Tapes

7:30p    Welcome

7:45p    Dinner

8:30p    Program & Awards

9:00p    Dancing
     Music: The Billionaires

10:30p    Event Concludes

KeyCorp net income dips 
4 percent in first quarter
BY ADAM ROMBEL
arombel@cnybj.com

K eyCorp (NYSE: KEY) — parent of
 KeyBank, which ranks No. 2
 in deposit market share in the 

16-county Central New York region — re-
cently reported that its net income from 
continuing operations fell 4 percent in the 
first quarter to $386 million from $402 mil-
lion in the year-ago period.

Key’s earnings per share (EPS) was 
unchanged at 38 cents in the quarter. 
Its results included 2 cents per share for 
efficiency-initiative expenses, according 
to its April 18 earnings report. Adjusting 
for those charges, Key reported EPS of 
40 cents. That missed the consensus ana-
lysts’ estimate of 42 cents, according to 
Zacks Equity Research.

The Cleveland, Ohio–based banking 
company posted total revenue of $1.52 bil-
lion in the first quarter, down 2.1 percent 
from a year earlier. Net interest income 
grew 3.5 percent to $985 million in the lat-
est quarter from $952 million a year prior. 
Noninterest income fell 10.8 percent to 
$536 million from $601 million.

“Our results this quarter reflect solid 
underlying trends in our core businesses, 
strong expense management and contin-
ued strength in credit quality. Revenue 
benefitted from continued balance sheet 
growth, including an 8 percent increase 
in commercial and industrial loans from 

the same period last year, and a 5 percent 
increase in average deposits. Fee income 
this quarter declined, primarily due to 
lower capital-markets income, driven by 
both seasonality and the timing in clos-
ing certain transactions,” Beth Mooney, 
Key’s chairman, CEO, and president, said 
in the earnings report. “We continued to 
execute against our continuous improve-
ment plans across the company, driving 
a meaningful reduction in our expenses, 
down 7 percent, excluding notable items, 
from the year-ago period. Importantly, we 
remain confident in reaching our targeted 
cash efficiency ratio of 54 percent to 56 
percent in the second half of 2019.”

Key posted noninterest expense of 
$963 million in the first quarter of 2019, 
compared to $1 billion in the year-ago 
period. The decline largely resulted from 
Key’s efficiency-initiative efforts across 
the company. Labor expenses declined 
$31 million compared to the year-ago 
period, driven by lower salary expenses, 
incentive compensation, and employee-
benefits costs, the earnings report stated. 
That was partially offset by higher sever-
ance expense related to efficiency-initia-
tive actions taken during the quarter. 

Key had average loans of $89.6 bil-
lion in the first quarter, up $2.7 billion 
from the first quarter of 2018, reflecting 
“broad-based growth in commercial and 
industrial loans and growth in indirect 
auto lending, partially offset by continued 

paydowns in home equity lines of credit,” 
the banking company said.

“The primary driver of loan growth was 
commercial and industrial loans with aver-
age balances up 8 percent versus the year 
ago period,” Mooney said on an April 18 
conference calls with analysts, discussing 
the banking company’s earnings.

Capital plans
On the same day as its earnings report, 

KeyCorp also announced its capital plans 
for the period starting with the third quar-
ter of 2019, extending one year out. The 
plans include a common-share repurchase 
program of up to $1 billion, as well as a 
9 percent increase in the banking com-
pany’s common-share dividend, from 17 

cents to 18.5 cents a common share in the 
third quarter, subject to board approval. 
“Our strong capital position supports both 
our organic growth as well as our planned 
capital actions,” Mooney said on the con-
ference call.

KeyCorp’s roots trace back 190 years 
to Albany, New York. Key is one of the 
nation’s largest bank-based financial-ser-
vices companies, with assets of about 
$141.5 billion, as of March 31. The bank-
ing company provides deposit, lending, 
cash management, and investment ser-
vices to individuals and businesses in 15 
states under the name KeyBank through 
a network of more than 1,100 branches. 
It operates several dozen branches in 
Central New York.        
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KeyBank’s branch on Route 57 in Clay.
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We’re more than bankers. 
We’re partners.

JOHN HUFF, CO-OWNER OF HUFF ICE CREAM
JEFF LORD, SENIOR VP, COMMERCIAL BANKING 

Sure, we have experienced bankers who know 

deposits and loans, cash management and lines of 

credit. But more importantly, we get to know you. 

Not just your cash flow, revenues and payables. 

But your plans, challenges and goals. That way, 

we can craft the best solutions for your company—

and your life. After all, we’re in this together. 

Visit cbna.com/partners to contact
a commercial loan officer near you.
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among the country’s 100 largest banks and thrifts.
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Imagine a Financial 
Partner Who Puts You First

Clients have relied on us to 
keep their interests fi rst, no 
matter the market, since 1919. 
You can be sure we take your 
trust seriously and strive to 
earn it every day. Imagine the 
power of you and Baird.

Discover a true fi nancial partner 
with your best interests in mind.
Visit bairdutica.com.

555 French Road, Building 2
New Hartford, NY 13413
315-797-0130
bairdutica.com

Syracuse to use $3M in 
JPMorgan Chase funding to 
build on “Syracuse Surge” 
BY ERIC REINHARDT
ereinhardt@cnybj.com

SYRACUSE — Syracuse’s proposal in 
JPMorgan Chase & Co.’s (NYSE: JPM) 
AdvancingCities Challenge builds on the 
“Syracuse Surge,” which Syracuse Mayor 
Ben Walsh outlined in this year’s State of 
the City address.

In his remarks on Jan. 20, Walsh called 
it “probably the biggest economic growth 
initiative ever put forth by the City of 
Syracuse,” noting his administration has 
been working with partners in govern-

ment, business, and the nonprofit com-
munity to make it happen. 

JPMorgan Chase on April 18 award-
ed Syracuse $3 million as part of the 
AdvancingCities Challenge. The funding 
seeks to help local officials connect “talent 
from vulnerable populations” to jobs in 
high-tech industries.

JPMorgan selected Syracuse because 
its proposal outlined local coalitions of 
elected, business, and nonprofit leaders 
working together to address major social 
and economic challenges such as employ-
ment barriers, financial insecurity, and 
neighborhood disinvestment.

“I would say that the issues of socio-
economic disparity and racial disparity in 
our economy are arguably the defining 
social and economic issue of our time. 
We have partners … that are committed 
to making a difference in driving, not just 
better intentions, but better outcomes for 
our community,” Robert Simpson, presi-
dent and CEO of CenterState CEO, said in 
his remarks at the announcement. 

JPMorgan said CenterState CEO will 
work with the City of Syracuse, Onondaga 
County, Syracuse University, Le Moyne 
College, and the Allyn Family Foundation 
on the initiative with the AdvancingCities 
funding. 

As part of this program, the partners 

will work with local nonprofits and busi-
nesses to develop long-term strategies 
to connect “talent from vulnerable popu-
lations” to jobs in high-tech industries, 
while also attracting, expanding, and in-
cubating tech businesses led by diverse 
founders.

Thelma Ferguson, JPMorgan’s head 
of Northeast middle market, announced 
the award during the ceremony at the 
Syracuse Educational Opportunity Center 
(SUNY EOC) at 100 New St. 

“The partners here today exhibit true 
potential to move the needle for Syracuse’s 
most underserved neighborhoods,” said 
Ferguson. “Syracuse’s historically disin-
vested Southern downtown district and 
South Side neighborhoods are poised to 
receive major public and private-technolo-
gy investments. And that’s great. However 
… without specific interventions, long-

time residents and businesses may not 
benefit from this prosperity. Through 
Syracuse Surge, the City and County have 
demonstrated a clear commitment to equi-
table growth shared among the business 
community, local nonprofits, and anchor 
and educational institutions.”

Besides Syracuse, JPMorgan also an-
nounced $3 million awards for Chicago, 
Illinois; Louisville, Kentucky; Miami, 
Florida; and San Diego, California.

JPMorgan launched the AdvancingCities 
Challenge back in September, attracting 
more than 250 proposals from 143 com-
munities across 45 states and territories. 
Proposals were required to incorporate 
at least two of four strategic drivers of in-
clusive growth within JPMorgan Chase’s 
Model for Impact: jobs and skills, small 
business, neighborhood revitalization, 
and financial health.          

Thelma Ferguson, JPMorgan Chase & Co.’s (NYSE: JPM) head of Northeast middle market, announced a $3 million 
award for Syracuse as part of JPMorgan’s AdvancingCities Challenge. Local officials will use the funding to con-
nect “talent from vulnerable populations” to jobs in high-tech industries, per a news release about the funding. 
Ferguson announced the award during a ceremony at the Syracuse Educational Opportunity Center (SUNY EOC) at 
100 New St.
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Syracuse’s historically 
disinvested Southern 
downtown district and 
South Side neighbor-
hoods are poised to re-
ceive major public and 
private-technology in-
vestments.

— Thelma Ferguson,  
JPMorgan’s head of  

Northeast middle market

NBT Bank 
profit rises 
12 percent in 
first quarter
BY ADAM ROMBEL
arombel@cnybj.com

NORWICH — NBT Bancorp Inc. 
(NASDAQ: NBTB) reported that its net 
income rose 12.1 percent to $29.1 million, 
or 66 cents a share, in the first quarter 
from $26 million, or 59 cents, in the year-
ago period.

The increase was led by growth in both 
noninterest and net interest income.

The Norwich–based banking company 
posted net interest income of $77.7 million 
in the first quarter, up 5.7 percent from 
the year-ago period. NBT’s noninterest 
income in the first quarter was $33.8 mil-
lion, up 8.1 percent from the first quarter 
of 2018.

NBT Bancorp has total assets of 
$9.5 billion. The company primarily op-
erates through NBT Bank, N.A., a full-

service community bank, and through 
two financial services companies — EPIC 
Retirement Plan Services and NBT 
Insurance Agency, LLC. 

NBT Bank has 149 branches in 
New York, Pennsylvania, Vermont, 
Massachusetts, New Hampshire, and 
Maine. NBT Bank is ranked third in 
deposit market share in the 16-county 
Central New York region, with a 10.7 
percent share of all market deposits, ac-
cording to the latest FDIC statistics. The 
bank has nearly five dozen branches in the 
region.            

ADAM ROMBEL/ BJNN

The NBT Bank branch in Camillus.
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NYCUA partners with FinTech firm to help members harness AI
BY ERIC REINHARDT
ereinhardt@cnybj.com

T he Albany–based New York Credit
 Union Association (NYCUA) 
 announced it is working with 

an India–based financial-technology 
(FinTech) firm that will offer NYCUA-
member credit unions access to fraud-
detection technologies including artificial 
intelligence (AI).

NYCUA has partnered with Quatrro 
Processing Services (QPS), a Gugugram, 
India–based fraud and risk mitigation 
FinTech product provider. 

Utilizing anomaly detection via predic-
tive analytic models, algorithms, and data-
driven decision optimization, QPS provides 
a “competitive advantage and higher re-

turn-on-investment for credit unions with 
enhanced member engagement,” NYCUA 
contended in a news release.

“QPS is on the cutting edge of fraud 
prevention and risk mitigation, and they 
have a proven 
track record of 
success with 
credit unions 
of all sizes 
and complexi-
ties,” William 
Mellin, president and CEO of NYCUA, 
said. “Up until this point, many financial 
institutions have watched the artificial-
intelligence (AI) revolution from the side-
lines. Now, New York’s credit unions have 
a real opportunity to harness emerging 
AI and machine-learning technologies in 

ways previously thought unimaginable.”
QPS’ proprietary platform — known as 

fraud reduction early detection (FRED) — 
is driven by AI that enables machine learn-
ing to design and apply algorithms to learn 

things from 
past cases and 
automate at 
various thresh-
olds to cus-
tomize rules. 
H o w e v e r , 

the entire platform is overseen 24/7 by a 
human monitor to ensure no anomalies go 
undetected.

The platform also helps financial institu-
tions comply with anti-money laundering 
regulations, including the Bank Secrecy Act, 
as well as regulations imposed by the National 

Credit Union Administration, and the New 
York Department of Financial Services.

“As tech and human intelligence con-
verge on common ground, there is no 
way to secure transactions without inno-
vative AI and machine-learning technol-
ogy and advanced data analytics,” Sriram 
Natarajan, president & COO of QPS, said in 
the NYCUA release. “At QPS we care about 
members concerns. Their No. 1 priority is 
to never fall victim to fraud while not get 
declined at the point of sale. FRED by QPS 
epitomizes false-positive management and 
will help NYCUA credit unions to further 
enhance their member experience.”

NYCUA is the trade association for the 
state’s credit unions, which collectively 
hold more than $83 billion in assets and 
serve 5.8 million members.         

Bank of 
America names 
Janicki small 
business 
manager for 
Upstate
BY JOURNAL STAFF
news@cnybj.com

B ank of America announced it has
 appointed Ted Janicki as small
 business banking manager for 

upstate New York.
He is a VP/upstate New York market 

manager for the small business banking 
team of Bank of America. 
For more than a decade, 
Janicki has been working 
with business customers in 
the Buffalo/Niagara region, 
and will now transition to 
leading a team of 11 bank-
ing professionals across the 

Buffalo, Rochester, Syracuse, Albany, and 
Hudson Valley markets, according to a 
Bank of America news release.

Janicki is directly responsible for his 
team’s performance in prospecting for 
and acquiring new small-business clients, 
as well as maintaining and deepening 
existing client relationships. “His team’s 
main objective is to help business owners 
and leaders reach their goals and maxi-
mize their growth by increasing profit, 
improving cash flow, building capacity, 
developing sustainability, and obtaining 
a return on investment,” per the release.

Janicki has spent his 16-year banking 
career solely with Bank of America. He 
has served in a number of roles in the cus-
tomer assistance division, financial cen-
ters, global commercial banking, business 
banking, and small business units. 

He was born and raised in western 
New York. Janicki is a graduate of the 
University at Buffalo, where he obtained 
both his bachelor’s and master’s degrees. 

Janicki

mailto:ereinhardt@cnybj.com
http://www.pathfinderbank.com
mailto:news@cnybj.com
http://www.pathfinderbank.com
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Northern Credit Union 
to open offices in 
Dexter, Croghan 
BY ERIC REINHARDT
ereinhardt@cnybj.com

N orthern Credit Union on 
April 18 announced it has 

 finalized lease agree-
ments to open new branch offic-
es in Dexter in Jefferson County 
and in Croghan in Lewis County. 

The credit union refers to each 
location as a “relationship cen-
ter,” per an April 18 news release 
posted on its website.

The Dexter branch will oper-
ate at 109 Water St. The Croghan 
office will be located in the for-
mer Marilley Building at 9804 
Main St. with a walk-up ATM and 
personal teller kiosk. 

Northern Credit Union wants 
to open both offices “by the end of 
May.” The credit 
union adds that 
it wants to iden-
tify a convenient 
location to pro-
vide drive-thru 
service at both 
locations.

“We’re ex-
cited to establish our new rela-

tionship centers in the heart of 
both the Dexter and Croghan 
communities and hope they pro-
vide convenience to local busi-
nesses and residents,” Dan St. 
Hilaire, president and CEO of 
Northern Credit Union, said in 
the release. 

The Village of Dexter under-
stands the closing of a KeyBank 
branch there may have “creat-
ed a hardship for some of our 
residents,” Dexter Mayor James 
Eves said in the Northern news 
release. “As an attempt to fulfill 
our banking needs, we are cur-
rently working with Northern 
Credit Union to offer banking 
services within the Village,” Eves 
added.

“We are seeing the disappear-
ance of many 
small towns and 
villages through-
out Northern 
New York. My 
hope is that it 
never happens 
to Croghan,” 
Croghan Mayor 

Michael Monnat said in the re-

lease. “When I see an organiza-
tion like Northern Credit Union 
willing to expand into our com-
munity it gives me hope for the 
future. And I welcome them.”

Northern Credit Union is 
based in Watertown and cur-
rently operates seven branches 

in Adams, Carthage, Governeur, 
LeRay, Lowville, and Watertown 
(2). It has more than 30,000 
members and assets of about 
$250 million. 

The credit union last year con-
verted to a state charter, which 
allowed it to be able to expand 

its community-based field of 
membership to serve anyone 
who lives, works, worships, or 
regularly conducts business in 
Jefferson, Lewis, St. Lawrence, 
Oswego, Clinton, Franklin, 
Onondaga, and Madison 
Counties.                 

PHOTO CREDIT: NORTHERN CREDIT UNION WEBSITE

Pictured is a current Northern Credit Union branch offi  ce on East Commerce Drive in Watertown. The credit union recently fi nalized lease 
agreements to open new branches in Dexter in Jeff erson County and in Croghan in Lewis County.
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BY ADAM ROMBEL
arombel@cnybj.com

DeWITT — Community Bank System, 
Inc. (NYSE: CBU) reported that its net 
income rose more than 4 percent to 
$41.9 million, or 80 cents a share, in the 
first quarter from $40.1 million, or 78 
cents, in the year-ago period.

The DeWitt–based banking company 
credited an increase in net interest in-
come and decreases in the provision 
for loan losses and income taxes for the 
profit gain, offset in part by a decrease 
in bank noninterest revenues, higher 
operating expenses, and an increase in 
shares outstanding. Community Bank’s 
operating earnings per share, which ex-
cludes acquisition expenses and unreal-
ized gain-on-equity securities, was 81 
cents in the first quarter, up 3 cents from 
a year prior.

Community Bank’s results beat ana-
lysts’ expectations of 76 cents in earn-
ings per share, according to Zacks Equity 
Research.

“Our improved first quarter 2019 oper-
ating results were driven by a combination 
of net interest income growth, increased 
financial services revenue and a continu-
ation of excellent credit quality metrics,” 
Mark E. Tryniski, president and CEO of 
Community Bank System, said in his com-
pany’s earnings report. “We’re pleased 
with a first quarter performance that’s 
reflective of consistent and effective ex-
ecution of our ongoing business strategy.”

Earnings details
Community Bank System posted total 

revenue of $142.6 million in the first quar-
ter up 0.3 percent from the prior-year 
period. That topped the $142.2 million in 
revenue that analysts were expecting, ac-
cording to Zacks.

Community’s net interest income 
gained 2.6 percent to $86.9 million on an 
improvement in the banking company’s 
net interest margin, while noninterest rev-
enue decreased by 3.1 percent. It had a 
$3 million decline in banking noninterest 
revenue, due primarily to the impact of 

the Durbin amendment, a provision of fed-
eral law that limits the fees that banks can 
charge retailers for processing debit-card 
transactions.

Community Bank’s interest income and 
fees on loans increased by $4.3 million 
from the prior-year quarter due to both an 
increase in average total loans outstanding 
and a rise in the yield on all categories of 
loans, reflecting higher market rates. The 
results for the quarter benefitted from 
$1 million in one-time loan fees. 

Community Bank’s quarterly provi-
sion for loan losses of $2.4 million was 
$1.3 million lower than the first quarter of 
2018, reflecting “moderate improvements” 
in the banking company’s credit-quality 
statistics. Non-performing loans dropped 
to 0.39 percent of total loans outstanding, 
compared to 0.48 percent of total loans 
outstanding at the end of the first quarter 
of 2018. Delinquent loans to total loans 
outstanding decreased to 0.88 percent at 
the end of the first quarter, down from 
1.01 percent at the end of the first quarter 
of 2018. Net charge-offs decreased by 
$0.6 million from the first quarter of 2018, 
due mostly to a decrease in net charge-
offs in the business lending and consumer 
indirect-loan portfolios.

Community Bank System reported 
employee-benefit services revenue of 
$24.1 million in the first quarter, up by 
$1 million, or 4.6 percent, from a year 
earlier. The increase was driven by growth 
in the banking company’s collective in-
vestment fund administration and trust 
business, and growth in actuarial-services 
revenue. Community Bank System re-
corded $7.9 million in insurance-services 
revenue during the first quarter, a 6.8 per-
cent increase from a year earlier, buoyed 
by “solid new business generation,” ac-
cording to the earnings report.

The banking company posted wealth-
management revenue of $6.3 million in the 
first quarter, down from $6.7 million in the 
first quarter of 2018. Banking noninterest 
revenue decreased by $3 million due to 
a net $3.1 million decrease in debit inter-
change fees and a $0.3 million decrease 
in other banking fees, including mortgage 

banking and deposit-service fees, offset in 
part by a gain on life insurance.

Community Bank System incurred 
total operating expenses of $88.7 million 
in the first quarter, up 2.7 percent from 
the year-ago period, due to an increase in 
salaries and employee benefits, data pro-
cessing and communications, business 
development and marketing expenses, 
and acquisition expenses, according to 
the report. 

Those increases were offset by declines 
in occupancy and equipment expense, 
amortization of intangible assets, legal 
and professional fees, office supplies and 
postage, FDIC insurance premiums, and 
other expenses. Excluding $0.5 million in 
acquisition expenses, Community’s total 
operating expenses rose by $1.8 million, 

or 2.1 percent, from the year-ago quarter.
Community Bank had $6.27 billion in 

loans at the end of the first quarter, up by 
$39.1 million, or 0.6 percent, from a year 
earlier. 

The banking company took net charge-
offs of $2.6 million in the first quarter, 
down from $3.2 million a year ago, as 
net charge-offs in business lending and 
the consumer indirect portfolios fell. Net 
charge-offs as an annualized percentage 
of average loans measured 0.17 percent in 
the first quarter, down from 0.21 percent a 
year before. 

Community Bank System has more 
than $10.9 billion in assets and over 230 
branches across upstate New York, north-
eastern Pennsylvania, Vermont, and west-
ern Massachusetts.          

Community Bank Q1 profit 
rises, tops estimates
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Berkshire Bank is proud to once again sponsor the Fifth Annual Mohawk Valley
Legacy Awards.

This year’s honorees, Brodock Press, Masonic Care Community, Utica National
Insurance Group and The Romano Family- The Fountainhead Group and 
Pacemaker Steel & Piping Company, are similar to the thirteen inaugural
honorees have had a major impact on the history and growth of the Mohawk
Valley. Having collectively operated for over 350 years, these organizations have 
shared their success with generations of employees while giving generously of
their time, talent and resources in building this region.  These organizations’ 
legacies will continue to grow as they play critical roles in the rebirth of the
Mohawk Valley that is underway.

Berkshire Bank also believes in making a difference in the communities we do 
business in and serve. Berkshire Bank Foundation donates over $2 million to help
communities across our footprint, while our employees devote over 40,000 hours
of volunteer service annually. Each year we have a Day of Service, our
Xtraordinary Day, when all offices and departments close their doors, allowing 
100% of our employees to participate. Last year we provided over 7,000 hours of
service impacting 90 nonprofit organizations on Xtraordinary Day.

Berkshire Bank’s employees, attitude and energy are what make us America’s
Most Exciting Bank. We deliver on this promise every day by providing big bank
resources with the heart and personal attention of a community bank. We have 
local decision-makers, experts and resources in the Mohawk Valley to help you 
achieve your financial goals and help you find the exciting moments in your life.

Congratulations to our Mohawk Valley Legacy Award Honorees!

Chris Papayanakos
Senior Vice President
Berkshire Bank

X BerkshireBank� 
Life is exciting. Let us help. 

Berkshire Bank, America's Most Exciting Bank, is proud to again sponsor the 4th 

Annual Mohawk Valley Legacy Awards. 

This year's honorees, Adirondack Bank, Indium Corporation, Empire Recycling and 
Meyda Lighting, similar to the nine inaugural honorees have had a major impact 
on the history and growth of the Mohawk Valley. Having collectively operated for 
over 350 years, these organizations have shared their success with generations of 
employees while giving generously of their time, talent, and resources in building 
the Mohawk Valley. These organizations' legacies will continue to grow as they 
play critical roles in the rebirth of the Mohawk Valley that is underway. 

Berkshire Bank also believes in making a difference in the communities we do
business in and serve. Berkshire Bank Foundation donates over $2 million to help
communities across our footprint, while our employees devote over 40,000 hours 
of volunteer service annually. Each year we have a Day of Service, our 
Xtraordinary Day, when all branch locations close their doors, allowing 100% of 
our employees to participate. Last year we provided over 6,000 hours of service 
impacting seventy five nonprofit organizations on Xtraordinary Day.

Berkshire Bank's employees, attitude and energy are what make us America's 
Most Exciting Bank. We deliver on this promise every day by providing big bank 
resources with the heart and personal attention of a community bank. We have 
local decision-makers, experts and resources in the Mohawk Valley to help you 
achieve your financial goals and help you find the exciting moments in your life. 

Congratulations to our Mohawk Valley Legacy Award Honorees! 

�-P �� 
Chris Papayanakos 
Senior Vice President 
Berkshire Bank 

http://www.berkshirebank.com
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Celebrating the Mohawk 
Valley Legacy Awards

Berkshire Bank, the Business Journal News Network, and BizEventz are 
pleased to present the 5th annual Mohawk Valley Legacy Awards. We’re 
honoring four outstanding companies in the Mohawk Valley region for 
their vision, leadership, dedication, and commitment to community.

These companies embody longevity, spanning multiple generations 
of leadership. The time and commitment they have generously devoted 
to the community and their employees is why we are honoring them this 
year.

Legacy honorees often fly under the radar when it comes to recogni-
tion. In fact, they often are surprised to learn they are being recognized for 
doing what they always do. On May 2, we get the privilege to put them in 
the spotlight and celebrate with them.

They have created a legacy in their community and made a positive 
impact where they work and live. The Legacy honorees are setting the ex-
ample today and for generations to come. That’s how community is built. 

Please join us for an exciting evening, May 2 at the Stanley Theatre in 
Utica to applaud these outstanding honorees. 

The Stanley Theatre, Utica
Originally built to be a movie palace, The 

Stanley opened on Sept. 10, 1928 with 2,963 
seats. Constructed in only 13 months, it was de-
signed by famous architect Thomas Lamb, who 
is considered one of the foremost designers of 
theaters and cinemas in the 20th century, ac-
cording to a description on the theatre’s web-

site. His creations include the Fox Theatre in San 
Francisco and the Capitol Theatre in New York 
City, both now demolished. The Stanley is one 
of three remaining Lamb theatres — Proctor’s 
Theatre in Schenectady and The Landmark 
Theatre in Syracuse are the other two. 

Today, The Stanley is host to shows pre-
sented by Broadway Utica as well as several 
promoters.
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The Stanley Theatre to host the 
2019 Mohawk Valley Legacy Awards

Mohawk Valley
AWARDS

Mohawk Valley
LEGACY
Presented By:

F. Eugene Romano,
Founder

We are proud to be honored at the 
Mohawk Valley Legacy Awards! 

Continuing our long-standing commitment to 
our customers, community and loyal employees. 

�e Legacy Continues …

Congratulations to all Honorees!

v THE ROMANO FAMILY u

www.pacemakersteel.comwww.thefountainheadgroup.com

http://www.thefountainheadgroup.com
http://www.pacemakersteel.com
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BRODOCK PRESS
P

 urchased at a sidewalk bank-
 ruptcy auction in 1960 by
 William G. Brodock, Brodock
 Press was founded and quickly
 became a leader in the upstate 

New York printing industry. In less than 
two decades, William had grown the com-
pany into a multi-million-dollar, full-service 
commercial printing firm. Today, the cor-
poration is still family-owned and operated 
by members of the second and third gen-
erations who bring 
expertise and expe-
rience to the day-to- 
day operation. 

In 1988, William’s 
son, Craig Brodock, 
was appointed presi-
dent. Craig expand-
ed the company’s 
geographic market 
to include New York 
City and the Tri-state 
region. Craig’s pro-
gressive thinking 
and continual re-investment in the latest 
technology grew the company to one of 
the top printers in the Northeast. 

In 2007, Craig’s eldest son, Bryan 
Brodock, began his printing career at 
Brodock Press as an estimator/custom-
er-service representative. In 2016, he was 
appointed president, making Brodock 
one of the few family owned and op-

erated third-generation printers in the 
country. Craig’s middle son, Brandon, 
joined Brodock Press in 2015. Brandon 
serves dual roles as senior account exec-
utive and director of sustainability. Craig’s 
youngest son, Daniel, joined the Brodock 
team in 2016 as the financial controller.

 Brodock Press is a technology-driven, 
client-focused, full-service graphic arts 
company providing conventional sheet-
fed offset printing, digital variable-data 

printing, bindery servic-
es, fulfillment, and inven-
tory management. 

Brodock’s 59-year 
commitment to supe-
rior printing and service 
has earned the firm nu-
merous awards and a 
roster of outstanding cli-
ents that include Pfizer 
Inc., GlaxoSmithKline, 
Novartis, Welch Allyn, 
JPMorgan Chase and 
Co., General Electric, 

Colgate University, Hamilton College, 
Vassar, The Museum of Modern Art and 
Cornell University. 

Brodock has been recognized by Pfizer 
as Supplier of the Year eight times. The 
historic Mill Square Building, a 100-year-
old landmark in downtown Utica, has been 
home of Brodock Press since its begin-
ning in 1960.

Congratulations 
to the Romano Family, 

The Fountainhead 
Group, & Pacemaker 

Steel & Piping!
FROM YOUR FRIENDS AT

 110 LOMOND COURT, UTICA, NY 13502

315.801.5185   www.c2cconstructionsolutions.com

Your Builder
Since 1982

http://www.c2cconstructionsolutions.com
http://www.c2cconstructionsolutions.com
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ALBANY   BUFFALO   GARDEN CITY   NEW YORK CITY 
ROCHESTER   SARATOGA SPRINGS   SYRACUSE   UTICA

501 Main Street, Utica, NY 13501 • 315.738.1223 • bsk.com

Congratulations to our colleague and 
friend, Linda E. Romano and family,
and all other honorees at the 2019 

Mohawk Valley Legacy Awards.

Bond is a firm devoted to a thriving 
future for our clients and the 
communities in which we live.

http://www.bsk.com


6C I BUSINESS JOURNAL NEWS NETWORK    I   APRIL 29, 2019
CNYBJ.COM

2019 MOHAWK VALLEY LEGACY AWARDS

MASONIC CARE COMMUNITY
T

 he Masonic Care Community
(MCC) has been caring for
people since 1893. It began as
a home for Masons, their
wives, widows, and

orphans and was built in 
Utica because it was the 
geographic center of the 
state. MCC was inno-
vative in its approach 
to resident care, of-
fering individual 
rooms in the 1920s 
when most “senior 
homes” were hous-
ing people in wards. 
It offered the first in-
dependent-living apart-
ments for couples in the 
1980s, followed by the opening 
of Acacia Village Independent living in 
the early 1990s. 

The skilled nursing was converted 
from long hallways to neighborhoods. 
Individuals have their own rooms and 
live with 8 or 16 others in households 
where everyone eats at small tables in 
a kitchen setting. Meals are served on 
plates, not trays, and the kitchen is used 

during the day, for activities such as bak-
ing cookies. In addition, residents can 
get a cup of coffee or snack anytime they 
want, just like they did in their own home. 

The Masonic Care Community 
is open to everyone, and its 

primary goal is resident-
focused care. MCC em-

ploys 900 people and 
more than 500 se-
niors live on the cam-
pus. It was awarded 
“Outstanding Health 
Care Facility” by the 
Genesis Group in 

2018, as well as hon-
ored for its longevity in 

the community by Oneida 
County Tourism, and the 

Oneida County History Center. 
Future plans include the construction 

of a greenhouse that will supply farm-
to-table vegetables and flowers for the 
140-acre campus. It will also provide op-
portunities for the residents to garden,
intergenerational programs, and space for 
community use. “We are proud to be hon-
ored to receive a Mohawk Valley Legacy
Award this year,” MCC says.
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THE ROMANO FAMILY
F

 rom a $35 a month apartment
 in the heart of Utica in 1954
to a staple of Central New York

 industry, philanthropy, and
 success, the Romano Family 

has always been driven by an insatiable 
entrepreneurial spirit. At just 12 years 
old, F. Eugene Romano, the patriarch of 
Pacemaker Steel and Piping Company 
and The Fountainhead Group, Inc., spear-
headed a newspaper distribution network 
out of his local church that would eventu-
ally include employees and be purchased 
from him before the age of 18. Gene’s 
profound search for innovative entrepre-
neurial outlets in the Greater Utica area 
would lead to a diverse portfolio of lucra-
tive business ventures that, today, serve 
as a lifeline to so many businesses, house-
holds, and nonprofit organizations in the 
Mohawk Valley.

Truly a family business, F. Eugene 
Romano’s drive and focus were not lost on 

his family. Despite opportunities that have 
beckoned from around the world, Gene 
and his children have always returned to 
the Mohawk Valley to call it home. After 
a successful law career, Gene’s daughter, 
Linda E. Romano, now serves as chair-
man and CEO of Pacemaker Steel and 
Piping Company, Inc. She is also an at-
torney and member of the business and 
finance departments of Bond, Schoeneck 
& King, PLLC; she opened the firm’s 
Utica office. John F. Romano, Gene’s 
youngest son, after a successful career 
in sales in Washington D.C. and much 
prodding from his father, also returned 
to Utica, and now serves as chairman and 
CEO of The Fountainhead Group, Inc. 

Through more than 60 years of entre-
preneurial leadership and philanthropic 
support to countless local institutions, 
the impact of the Romano family will be 
felt throughout the Greater Utica area for 
many generations to come.

The Fountainhead Group 
and Pacemaker Steel 

& Piping Company
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Congratulations 2019 Mohawk Valley Legacy Honorees 

Thank You to Our Sponsors

UTICA NATIONAL 
INSURANCE GROUP 
U tica National is headquar-

 tered in New Hartford, and
 began in 1914 with the
 founding of its principal
 company, the Utica Mutual 

Insurance Company. This year, the com-
pany is celebrating its 105th anniversa-
ry. Utica National is among the top 100 
property and casualty insurance organi-
zations in the country, according to net 
written premium rankings compiled by the 
National Underwriter magazine.

The Utica National Group Foundation, 
the philanthropic arm of the Utica National 
Insurance Group, focuses on supporting 
root-cause issues in the community to 
benefit children and families. The founda-
tion was established 1987 in advance of the 

company’s 75th anniversary. Since then, it 
has provided grants totaling several million 
dollars to hundreds of agencies and proj-
ects making positive contributions to the 
area through its programs and services.

Utica National was named a “Top 
Insurance Workplace” in 2018 by Insurance 
Business America magazine, and has 
regional offices throughout the United 
States. The company employs more than 
1,200 people nationwide and sells its per-
sonal and commercial-insurance products 
through more than 2,200 independent in-
surance agents around the country. The 
Utica National companies are rated “A-” 
or “Excellent” with a stable outlook by the 
A.M. Best Company, one of the premier 
insurance rating organizations in the U.S.

Berkshire Bank is proud to once again sponsor the Fifth Annual Mohawk Valley
Legacy Awards.

This year’s honorees, Brodock Press, Masonic Care Community, Utica National
Insurance Group and The Romano Family- The Fountainhead Group and 
Pacemaker Steel & Piping Company, are similar to the thirteen inaugural
honorees have had a major impact on the history and growth of the Mohawk
Valley. Having collectively operated for over 350 years, these organizations have 
shared their success with generations of employees while giving generously of
their time, talent and resources in building this region.  These organizations’ 
legacies will continue to grow as they play critical roles in the rebirth of the
Mohawk Valley that is underway.

Berkshire Bank also believes in making a difference in the communities we do 
business in and serve. Berkshire Bank Foundation donates over $2 million to help
communities across our footprint, while our employees devote over 40,000 hours
of volunteer service annually. Each year we have a Day of Service, our
Xtraordinary Day, when all offices and departments close their doors, allowing 
100% of our employees to participate. Last year we provided over 7,000 hours of
service impacting 90 nonprofit organizations on Xtraordinary Day.

Berkshire Bank’s employees, attitude and energy are what make us America’s
Most Exciting Bank. We deliver on this promise every day by providing big bank
resources with the heart and personal attention of a community bank. We have 
local decision-makers, experts and resources in the Mohawk Valley to help you 
achieve your financial goals and help you find the exciting moments in your life.

Congratulations to our Mohawk Valley Legacy Award Honorees!

Chris Papayanakos
Senior Vice President
Berkshire Bank
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Promote your products and 
services and drive new business 
opportunities. As we highlight the 
progress in the Mohawk Valley, 
don’t miss being a part of it.

This publication & resource guide will 
focus on the economic growth of the
Mohawk Valley, focusing on success 
stories and planned growth.

• Cybersecurity
• UAS Technologies
• Stem

• Nanotechnology
• Health Care Innovation
• Urban Revitalization

DISTRIBUTION:
• May 20 Central New York

Business Journal print/
digital edition

• Mohawk Valley Business
Journal Alert

• www.cnybj.com
• Regional Chambers of

Commerce       
• Economic Development

Agencies
• Local Colleges/Universities
• Local Airports
• Digital & Print Readership:

42,216+

Call today to be in the 
NextGen Publication!
Dony Bardenett: (315) 579-3901
Alicia Zaret: (315) 579-3924

Endorsed By:  Sponsored By:Sponsored By:

MOHAWK VALLEY
NEXTGEN
PUBLICATION

Showcasing the Mohawk Valley’s Economic Growth

Don’t miss your chance to be a part of the 
NextGen IV feature publication!

Don’t miss your chance to be a part of the 
NextGen IV feature publication!

LAST CHANCE
to be a part of the NextGen IV Feature Publication!

http://www.cnybj.com
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Under 10 Employees
H David’s Refuge
H D.N. Drucker Ltd
H ENV Property and 
     Casualty LLC
H Idea Kraft 
H Nave Law FIrm 
H Nurse Connection 

Staffing 
H The Marrone Law 
     Firm, P.C. 
H thyssenkrupp Elevator 

Syracuse

10-50 Employees
H Business Machines &

Equipment 
H COAST Physical Therapy 
H CoveyCS 
H Critical Link 
H The Digital Hyve 
H Dwyer Architectural, LLC 
H Ferrara Fiorenza PC 
H HOLT Architects 
H INSERO & CO. CPAS, LLP 
H iV4 
H JAS Recruitment 
H Metis Consulting Group 
H Miller Mayer LLP 
H Sciarabba Walker & Co., LLP 
H Seneca Savings 
H SparkOrange 
H Staffworks, Inc.
H Westelcom

51-100 Employees
H Buckeye Corrugated

Inc. 
H Dermody, Burke 
     & Brown, CPAs, LLC 
H Galaxy Media 
H MultiMed Billing 
     Service, Inc. 
H Reagan Companies 
H Usherwood Office 

Technology

100+ Employees
H Assured Information 

Security (AIS)
H Bankers Healthcare 

Group
H Delta Engineers, 
     Architects, and Land 

Surveyors, DPC 
H Driver’s Village 
H Haylor, Freyer & Coon 
H Terakeet 
H The Bonadio Group 
H Thompson & Johnson 

Equipment Co.

Platinum Sponsor Event Partners Graphics 
Sponsor

Media 
Sponsor

Award Sponsor

ANNOUNCING THE 2019 TOP 40!

Join us in celebrating as we count down the 
best places to work in Central New York!

find out who is #1 
on september 12, 2019

5:00 PM - 7:30 PM • Drumlins Country Club

For tickets and for more info: 

bizeventz.com

http://www.bizeventz.com
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BIG BANK
RESOURCES

Small bank
attention

berkshirebank.com

Chris Papayanakos
SVP Commercial Executive
6611 Manlius Center Rd.
East Syracuse, NY 13057 
315.728.5560
cpapayanakos@berkshirebank.com

Member FDIC. Berkshire Bank is a Massachusetts chartered bank. Rev. 4/19

mailto:cpapayanakos@berkshirebank.com
http://www.berkshirebank.com



