
1 I
CNYBJ.COM

THE CENTRAL NEW YORK BUSINESS JOURNAL    I   APRIL 11, 2022
The Central New York Business Journal
415 W. Fayette St.
Syracuse, N.Y. 13204

Presorted Standard
U.S. Postage Paid

Syracuse, N.Y.
Permit # 568

BRIEFS 2

BUSINESS CALENDAR 10

OPINION  9

PEOPLE ON THE MOVE 11

THE LIST 7, 8

 INDEX:

CENTRAL NEW YORK’S
SOURCE FOR BUSINESS 
NEWS, DATA, AND EVENTS

cnybj.com

ITʼS ALL
BUSINESS

PH
OT

O 
CR

ED
IT:

 W
OR

TH
Y

CNYBJ.COM

� e Central New York
BUSINESS JOURNAL

WEEKLY EDITION   I   VOL. 36   I   No. 15  I  APRIL 11, 2022   I   $3.00

HISTORY FROM OHA: 
M. GOLDBERG & SONS: THE STORES 
THAT CONFIDENCE BUILT

PAGE 6

PH
OT

O 
CR

ED
IT:

 O
HA

 CO
LL

EC
TI

ON

INSIDE: 
PLANNED CENTER FOCUSED ON 
GROWING STEM WORKFORCE.

PAGE 3.

PAGE 1B

1-833-208-5960  |  ngrid.com/smallbusiness 

98693_NG_SMB_RI_Campaign_Hanger_CNYBJ (UNY version)   Trim: 9.75" x 1"    Bleed: N/A     Live: N/A

SPECIAL REPORT:

NEW ONEIDA 
BOUTIQUE 
HELPS WOMEN 
FEEL WORTHY

REALITY-SHOW CONTESTANT 
OFFERS SWEET TREATS AT 
SHERRILL BAKERY

PAGE 2B

SU
BM

IT
TE

D 
PH

OT
O

http://www.ngrid.com/smallbusiness
http://www.cnybj.com


2 I
CNYBJ.COM

THE CENTRAL NEW YORK BUSINESS JOURNAL    I   APRIL 11, 2022

WRITERS/EDITORS:

Eric Reinhardt
Sta�  Writer
ereinhardt@cnybj.com
315.579.3915

Adam Rombel
Editor-in-Chief
arombel@cnybj.com
315.579.3902

COMING UP:

April 18 List: Sta�  ng Firms
April 18 Special Report: Battle for 
Talent/Succession

April 25 List: Airports
April 25 Special Report: Employee 
Bene� ts/HR/Insurance/Generations

May 2 List: MBA Programs

May 2 Special Report: Banking & Credit 
Union Report

May 9 List: Technology Companies
May 9 Special Report:
Health Care Quarterly

May 16 List: Commercial Property 
Management Firms 
May 16 Special Report: NY Forward

May 23 List: Family-Owned Businesses 

May 23 Special Report: Cybersecurity/
Family Business/Small Business NEW

May 30 List: Environmental Firms 

May 30 Special Report: Energy/
Environment/Sustainability

June 6 List: Minority-Owned Businesses

June 6 Special Report: Construction/
Luxury Living

June 13 List: Financial Planners

June 13 Special Report: Wealth 
Management

Sign up for the 
CNY Business Journal’s 

Email News Alerts

Visit cnybj.com

���������������
�������������������
��������������

BINGHAMTON — Rogers Service 
Group recently leased and will occupy a 
65,100-square-foot industrial space at 33 
Lewis Road in the town of Union, near 
Binghamton. 

Rick Searles, of CBRE/Syracuse, helped 
arrange the transaction.

Rogers Service Group — formerly 
known as Rogers Trucking Co., Inc. — has 
been providing relocation services to 
the residents of Broome County and the 
surrounding communities for 75 years, 
according to its website. Rogers is an 
agent for United Van Lines. What was once 
a company run from a small warehouse 
with three trucks and two employees 
has expanded to a multiple-warehouse 
organization with more than 200 pieces 
of moving equipment and over 300,000 
square feet of storage facilities, per the 
company website.

The property at 33 Lewis Road includes 
a two-story, nearly 390,000-square-foot 
building situated on nearly 60 acres, 
according to Broome County’s online real-
estate records. JMI, of Vestal, is listed as the 
property owner.
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FULTON — Bruce Phelps, 
owner of Fulton Tool, has 
served on the Oswego 
Industries board of directors 
for 45 years and recently an-
nounced his intent to retire at 
the end of his current term. 

Phelps was one of the 
founding members of the Oswego Industries 
board and has seen the agency evolve in many 
ways since his first term began in 1977. As 
owner of Fulton Tool, his work with Oswego 
Industries began with the creation of numer-
ous tools and jigs. These tools enabled people 
with disabilities to work independently on 
contracts ranging from bottle recycling to as-
sembling decorative key rings. 

In those early years, Phelps said, “The board 
was very active, often putting in as many 
hours as paid staff.” He worked closely with 
Betty Vaught, founding executive director, on 
everything from negotiating state grants for 
much-needed building renovations to winning 
work contracts for people with disabilities. 

The agency has experienced exponential 
growth and expansion from its beginnings as 
a sheltered workshop to its current status as a 
comprehensive, person-centered habilitation 
agency, according to a March 24 Oswego 
Industries news release. Throughout all of 
these changes, the organization’s core mission 
has remained the same: “helping people with 
disabilities live rich, fulfilling lives marked by 
dignity and independence.”

“We are so thankful to Bruce for his many 
years of service and for his dedication to the 
agency,” Laurie Davis, executive director of 
Oswego Industries, said in a release. “We wouldn’t 
be where we are now without his support.” 

AUBURN — Matthew House — an Auburn 
nonprofit that operates a two-bed com-
fort-care home for terminally ill people in 
their final days of life — announced it recently 
added Judy Santillo to its board of directors. 

She was inducted in early March for a 
two-year term, according to a March 10 news 
release from Matthew House.

Santillo has been affiliated with Auburn 
Community Hospital since 1979 and had held 
the position of director of community relations 
and volunteer services for 15 years, retiring in 
2015. Her responsibilities included fundraising, 
special events, community outreach programs, 
along with recruiting, training, and managing 
more than 125 hospital volunteers. Santillo is 
a lifelong resident of Auburn and is married to 
Dr. Rick Santillo. They have two sons and four 
grandchildren. 

“Judy was already an active member of our 
Matthew House family serving on the Summer 
Cocktail Party Committee as well as the 20th 
Anniversary Committee,” Angela Ryan, exec-
utive director of Matthew House, said in the 
release. “We are excited to channel Judy’s 
talent, expertise and energy into furthering 
our mission. I am personally delighted to wel-
come such a hard-working, charismatic and 
kindhearted individual to our organization 
and look forward to working with her on our 
leadership team.”

Matthew House also thanked outgoing 
board member Kelly Buck for her many years 
of service. 

Since its opening in 2002, Matthew House 
has welcomed more than 400 residents, per its 
website. Some stayed at the house for weeks 
or months, while some stayed just a few days.
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Matthew House, an Auburn nonpro� t that operates a two-bed comfort-care home for terminally ill people in their 
� nal days of life.

Lennox Industries 
leases spaces on VIP 
Parkway in DeWitt

DeWITT — Lennox Industries, Inc. recently 
leased a 9,140-square-foot flex space at 6700 
VIP Parkway in the town of DeWitt. 

Bill Anninos, of CBRE/Syracuse, helped ar-
range the transaction.

Lennox Industries provides HVAC systems, air 
conditioners, and furnaces.

The property at 6700 VIP Parkway includes a 
one-story building of more than 9,100 square feet, 

situated on nearly 0.9 acres, according to Onondaga 
County’s online real-estate records. Claude F. Smith 
VII LLC is listed as the property owner.

PHOTO CREDIT: CBRE/SYRACUSE
The property at 6700 VIP Parkway in the town of DeWitt, 
where Lennox Industries, Inc. recently leased a 9,140-square-
foot flex space.

The property at 33 Lewis Road in the town of 
Union, near Binghamton, where Rogers Service 
Group recently leased a 65,100-square-foot 
industrial space.

https://www.cnybj.com/email-signup/
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FULL SEASON, PARTIAL SEASON, AND 
CORPORATE OUTINGS NOW AVAILABLE

Call today and secure your VIP seats before the season is sold out!
Peter Zalenski  |  PeterZalenski@LiveNation.com  |  716-428-5935

FEATURED BENEFITS INCLUDE:

• Private Boxes from 4-6 people

• VIP Parking

• VIP Entrance and Exit

• Reserved Seats in Prime Locations

• Personal Concierge Service

• Special O�ers & Promotions from
Live Nation

• Scenic Shuttle to Venue

• Exclusive Access to Purchase Tickets
to Other Great Shows in Syracuse

• VIP Club Access Featuring:

» Air Conditioning

» Private Restrooms

» Full Service Bar

» Fresh Made to Order Food

» Event Nights

TAKE YOUR CONCERT EXPERIENCE
TO THE NEXT LEVEL

BY TRACI DELORE
tdelore@cnybj.com

ROME — Imagine a place where you 
don’t just see art on display or historical 
information on display, but rather a place 
where you can interact with or even be-
come part of the display.

While it might sound fanciful, the tech-
nology exists, and the Project Fibonacci 
Foundation hopes to showcase it as part 
of its planned MOSART center. MOSART 
is short for Multiversity of Science, Art 
and Technology.

Andrew Drozd, chairman of the Project 
Fibonacci Foundation, views the planned 
center as a renaissance of sorts. Similar to 
the way the Renaissance Period in Europe 
saw a rebirth or revival in learning and 
culture, Drozd — who is also president 
of Rome–based ANDRO Computational 
Solutions, LLC — believes MOSART will 
similarly inspire and benefit the community.

At its core, MOSART is designed to 
help grow the area’s science, technology, 
math, and engineering (STEM) work-
force. “We’re trying to make a difference 
by trying to reverse that brain drain,” 
Drozd says.

It’s that “A” addition of arts that turns 
STEM to STEAM and adds a key com-
ponent, he notes. Drozd referenced a 
traveling art exhibit — Van Gogh: The 
Immersive Experience — currently trav-
eling around the country as an example of 
how art works hand-in-hand with STEM. 

The exhibit uses 360-degree projection 
and two-story screens along with virtual 
reality to create an experience that goes 
beyond viewing art.

Drozd envisions using technology 
along those lines to do things like high-
light the area’s rich history of innovation 
and introduce the area’s youth to the 
culture of interdisciplinary, interactive 
STEAM learning. This, he notes, helps 
teach youth to be creative and indepen-
dent thinkers and helps set them up to 
be the innovators of tomorrow. The hope 
is that they will stay and do their innovat-
ing here in the Mohawk Valley, because 
MOSART will serve as an anchor point 
for them, Drozd says.

“I really think it’s going to take off,” he 
says.

The center will tie in with work the 
foundation is already doing to work with 
the area’s youth to promote STEAM and 
careers in those fields. The foundation 
hosts innovation camps around a variety 
of topics, hosts an annual STEAM leader-
ship conference, and brings in speakers 
to engage people on a variety of STEAM 
topics.

Some of those events have been cur-
tailed in recent years due to the COVID-
19 pandemic, which builds even more 
excitement for MOSART as a place where 
people can go to do, see, and experience 
things, Drozd says.

 His hope is to open MOSART on a small 
scale in the first quarter of 2023, probably 

with a small exhibit of a few different types 
of art. Sci-art or techno-art could be one, 
Drozd says. Artificial-intelligence projection 
art could be another, with perhaps a more 
traditional art piece rounding things out.

The foundation has been scouting lo-
cations and has several possible sites in 
downtown Rome in mind, Drozd says. 
Fundraising is in full swing, with the goal 
of raising $1 million by the end of this year. 
The foundation is accepting donations on 
its website (www.projectfibonacci.org), as 
well as working with community partners 
and exploring grants and other opportuni-
ties. The organization is also prepared to 
take out a loan if needed.

Drozd expects the $1 million will cover 
an initial building acquisition, the acqui-
sition of some art pieces, and provide 
funding for two or three jobs. The next 
step from there would be to develop a sus-
tainability process so that the center funds 
itself.          

Planned center focused on 
growing STEM workforce 

PHOTO CREDIT: ANDRO
Andrew Drozd, chairman of the Project Fibonacci 
Foundation and president of Rome–based ANDRO 
Computational Solutions, LLC.

Former Syracuse 
manufacturing 
site endorsed 
for Registers of 
Historic Places
SYRACUSE — Gov. Kathy Hochul an-
nounced March 10 that the state Board 
for Historic Preservation has recommend-
ed adding 21 properties to the State and 
National Registers of Historic Places, in-
cluding former facilities involved in early 
automobile manufacturing and sales in 
Buffalo and Syracuse.

The Syracuse site the board recommend-
ed was the H.A. Moyer Factory Complex. 
Currently vacant, these four industrial 
buildings in Syracuse were constructed 
between 1881 and 1909 by the H.A. Moyer 
Co., a maker of luxury carriages and, later, 
automobiles from 1908-1914, when in-
creasing assembly line production by com-
petitors made the company unprofitable. 
During production, the company’s automo-
biles were sold nationwide among a luxury 
clientele. Moyer continued to produce an 
innovative hybrid car-motorcycle, called the 
Ner-A-Car, until 1925. The plant was later 
used for producing machine equipment and 
power tools.

A listing in the State and National 
Registers of Historic Places can assist own-
ers in revitalizing properties, making them 
eligible for various public-preservation pro-
grams and services, according to Hochul’s 
office. That includes matching state grants 
and state and federal historic-rehabilitation 
tax credits.            

mailto:peterzalenski@livenation.com
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ereinhardt@cnybj.com 

SYRACUSE — Terakeet is accepting appli-
cations for its second year-long apprentice-
ship program focused on marketing and 
search-engine optimization (SEO). 

The application period continues through 
May 13, and the program will begin July 11, 

per a company news release.
The firm has designed the program to 

“remove a number of the barriers to entry 
that keep many recent high school grad-
uates and other members of the Syracuse 
community out of traditional marketing and 
technical spaces,” per its news release. 

Terakeet is located inside the Washington 
Station building at 333 W. Washington St. in 

Syracuse. 
The apprenticeship 

program will provide 
participants from the Syracuse area with 
training on the fundamentals of marketing 
and SEO. Terakeet plans to hire four to six 
digital marketing and SEO apprentices for 
its second program, which is a full-time paid 
role with benefits. 

“We know different experiences and 
backgrounds make us a stronger organiza-
tion,” Lynn Fraas, chief people officer, said. 
“Whether you’ve just graduated from high 
school, or you’re changing your profession, 
we offer the training and experience that 
will allow you to build a long-term career.”

The culmination of Terakeet’s inaugural 
apprenticeship program in 2021 resulted 
in the long-term hiring of three apprentic-

es, who are now digi-
tal-outreach specialists 
at the company, the 

firm said.
Throughout the initiative, apprentices 

will have the chance to collaborate with a 
team of SEO experts, content strategists, 
writers, and other members of Terakeet’s 
strategic outreach team. The program will 
be part hands-on and part classroom-style 
learning. The company will guide partici-
pants the entire way.

At the completion of certification in year 
one, each member of the apprenticeship 
program will be eligible for a digital-market-
ing specialist role. At that point, Terakeet 
will either offer them a job or help guide 
them into the next phase of their career or 
education.                        

:: business journal index ::

Featuring stocks of local interest 
shown every weeknight on 

Spectrum News

Launch NY makes improvements to investor network program
BY ERIC REINHARDT
ereinhardt@cnybj.com

BUFFALO — Launch NY says it has “en-
hanced” its #InvestLocal Investor Network, 
“making it even easier” for accredited in-
vestors to participate in — and potentially 
profit from — the region’s growing startup 
ecosystem.

#InvestLocal Investor Network has pro-
vided nearly $1.2 million in funding to 10 
upstate New York startup companies since 
2020, per a Launch NY news release.

Headquartered in Buffalo, Launch NY 
has co-locations with partner organiza-
tions in Syracuse, Binghamton, Ithaca, and 
Rochester. Since 2012, it has served over 
1,324 companies; has more than 30 ex-
perienced local entrepreneurs-in-residence 
and its National Mentor Network of 2,000 
industry, business, and investment experts 
is also available for assistance.

Changes
The enhancements include new deal 

types for investors and a new tech platform, 
per Launch NY.

Investor Network 2.0 provides access 
to more #InvestLocal opportunities. In ad-
dition to deals in early-stage companies 
within Launch NY’s investment portfolio, 
Investor Network members also can ac-
cess deals in local startups that are often 
“further downstream and therefore out-
side” of Launch NY’s current portfolio. 

The portfolio includes companies typi-
cally funded at the seed stage, the organi-
zation said.

Five deals are currently available 
through Investor 2.0 right now, including 
Launch NY portfolio companies Antithesis 
Foods of Ithaca; Azuna of Buffalo; and 
Eagle Hawk of Buffalo, as well as non-port-
folio companies Circle Optics of Rochester 
and Post Process of Buffalo.

In addition to the new deal types, Launch 
NY has partnered with fintech startup 
Venture360 to give Investor Network mem-
bers an “easy-to-use and secure platform 
that simplifies startup investing” The plat-

form allows reviewing new investment 
opportunities — including pitches; found-
er questions and answers; due-diligence 
materials; and monitoring and managing 
member-investment portfolios. 

The platform is available all online from 
an investor’s desktop or mobile device.

“The advancements 
we’ve made with Investor 
Network 2.0 demonstrate 
continued commitment to 
and growth in the capabil-
ities of our #InvestLocal 
community,” said Marnie 
LaVigne, president and 
CEO of Launch NY, said. 
“York IE recently ranked Buffalo as the 5th 
biggest U.S. startup city by funding and 
Launch NY’s #InvestLocal programs — in-
cluding the Investor Network, its nonprofit 
Seed Fund and for profit Limited Partner 
Fund — are a truly unique approach to 
engaging diverse stakeholders in growing 
success of a regional startup ecosystem.” 

About the Investor Network
Nearly 200 accredited investors have 

already joined the Investor Network during 
its beta phase, Launch NY said. More than 
30 have participated in 11 transactions in 
10 companies, with investments surpassing 
the $1 million milestone last November, 
and now totaling nearly $1.2 million. 

Investor Network members can invest 
as little as $10,000 all the way up to six-fig-
ures in the entrepreneurs and sectors of 
their choice. Launch NY is continuing to 
waive its membership fee until it reaches 
its target of 300 total investors for its beta 
phase in the coming months. 

“Launch NY’s Investor Network is the only 
online platform that exclusively connects 
investors with founders of up-and-coming 
startup companies in the 27 Westernmost 
counties of Upstate New York, giving inves-
tors the opportunity to make a profit while 
they help these companies — and their 
communities — achieve their high-growth 
potential,” LaVigne contended.                    

LaVigne

Terakeet launches second 12-month apprenticeship program              

O ver the past five years we have
 established Central New York as
 the global leader for the uncrewed 

systems industry. 
Among the central ele-
ments of those efforts 
is the GENIUS NY pro-
gram, the world’s largest 
in-residence accelerator 
focused on uncrewed 
systems. 

Operated from 
CenterState CEO’s 
Tech Garden, the pro-
gram has attracted 26 
startups to Central New 

York. These innovative teams have received 
$15 million in state investments, raised more 
than $90 million in venture capital and cre-
ated more than 60 jobs across upstate New 
York. Validation of the program’s impact is 
evidenced by Empire State Development’s 
announcement [recently] that GENIUS NY 
was being renewed through round 10.

As we begin to receive applications for the 
sixth round of the program, it is impossible 
not to be excited about the opportunity to 
welcome new, high-growth companies into 
our ecosystem that support innovation and 
our growing tech sector. Applications are 
being accepted now through May 31 from 
tech startups focused on uncrewed systems, 

IoT, big data, and robotics, as well as precision 
and remote sensing, smart-city applications, 
data collection and analytics, and guidance 
or communication systems, among other 
tech categories. These sectors highlight the 
breadth of the industries supported by the 
region and the GENIUS NY program and 
align with efforts to advance a smart-systems 
cluster under our phase-two application of the 
Build Back Better Regional Challenge.

For more than a decade we have collabo-
ratively advanced the resources available to 
startups so that they can scale and grow in 
the region. GENIUS NY is an important ele-
ment of this success. Each new team that we 
attract to the region through GENIUS NY 
contributes to Central New York’s growing 
tech sector and supports the advancement 
of the UAS (unmanned aircraft system) 
and UTM (unmanned aircraft system traffic 
management) industries here.

To learn more or apply, visit www.ge-
niusny.com, or contact Kara Jones, director 
of GENIUS NY, at kjones@centerstateceo.
com.            

Robert M. Simpson is president and CEO 
of CenterState CEO, the primary econom-
ic-development organization for Central New 
York. This article is drawn and edited from 
the “CEO Focus” email newsletter that the 
organization sent to members on March 31.

GENIUS NY Renewed through Round 10, 
Opens Applications for UAS Startups

ROBERT M.
SIMPSON

CEO Focus

https://spectrumlocalnews.com/nys/central-ny
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Kathy & Dan Mezzalingua
Distinguished Citizens of the Year

Get your ticket(s) today! | www.cnyscouts.org/scoutpower | (315) 463-0201

BY TRACI DELORE
tdelore@cnybj.com

NEW HARTFORD — Just in time for 
everyone to open their swimming pools 
for the season, Tucker Backyard Pools 
& Spas plans to soon formally open its 
new headquarters and showroom at 8086 
Seneca Turnpike in New Hartford.

Construction crews are currently work-
ing on finishing the interior of the new 
11,000-square-foot building, and owner 
Ben Tucker is hoping for an early May 
grand opening.

Founded in 2014, Tucker Backyard 
Pools & Spas previously operated from 
3,000 square feet on Commercial Drive 
in New Hartford. That space was fairly 
limited, Tucker says, with limited storage 
space, room for displays, and even room 
to park equipment.

“We didn’t have room to display things,” 
the business owner explains. “It made it 
hard to do the ‘one to show, one to go.’” 
That meant when customers saw a display 
spa they wanted, Tucker needed to order 
it. With the COVID-19 pandemic, lead 
times for ordering spas was anywhere 
from 14 to 16 months, he notes.

That made things challenging during 
what turned out to be a brisk sales peri-
od, Tucker notes. His business has been 
growing an average of 12 to 14 percent a 
year, and the pandemic didn’t hurt things 
at all. In fact, everyone spending more 
time at home ended up helping his busi-

ness, as more people sought pools.
“Last year was a huge influx of business 

because everyone wanted one,” he says.
The new showroom is the same size as 

the entire previous building, Tucker says, 
giving him plenty of room to display spas 
as well as the pool and spa chemicals he 
sells. The showroom features three walls 
full of windows, letting in lots of natural 
light and creating a bright and airy space.

“It’s all about creating an experience,” 
Tucker says. To further round out that 
experience, the spas will all be installed 
the same way they would be at a custom-
er’s home, he adds. That way they can see 
what the electrical hookups look like.

With that same concept in mind, the new 
Tucker Backyard Pools & Spas building 
also features an enclosed space where three 
different styles of inground pools will be set 
up and fully functional. Those pools will be 
just outside the windows of the new confer-
ence room, so customers can look out the 
window just like they would at home and 
envision what their pool might look like.

“I think it’ll change the way people 
shop,” Tucker says of the space.

Along with the showroom and confer-
ence room, the new building also includes 
a parts room, a repair area, offices, a break 
room for employees, and a warm storage 
area to keep the chemicals above freezing 
temperatures. There is plenty of room to 
keep spa inventory on hand, Tucker adds.

The building sits on 1 1/2 acres that 
also includes a second 2,300-square-foot 

building that Tucker is currently using for 
office space. Once the new space opens, 
he plans to lease that building out to 
someone else.

The opening of the new space will bring 
to fruition a process that started in March 
2020 when Tucker first found the property 
and was ready to purchase it. That process 
took just about a year, and construction 
on the building began last November. In 
total, the project will cost about $600,000 
after the recent increase in lumber prices, 
Tucker notes. He obtained financing from 
M&T Bank for the project.

Crews are currently working on the 
lights, painting, and interior trim in the 
building, which Tucker designed himself. 

With an eye to future needs, there are no 
load-bearing walls inside the building, so he 
can easily change things around if needed.

As with previous years, Tucker expects 
this year to be busy. “Right now, we’re 
booking for August,” he says. “We have 
projects sold already for October.”

Tucker is currently looking for em-
ployees to add to his current staff of 10. 
He hopes to hire about six to eight more 
people to round out his service, cleaning, 
and building crews.

Tucker Backyard Pools & Spas (www.
tuckerbackyard.com) is currently oper-
ating at the new location and hopes to 
celebrate the new building with a ribbon 
cutting and grand-opening event.            

Tucker Backyard Pools & Spas puts 
finishing touches on new location
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Tucker Backyard Pools & Spas plans to open its new showroom at 8086 Seneca Turnpike in the town of New Hart-
ford in early May. The new space, which is nearly four times larger than its prior location, will give the business 
plenty of room to grow.

http://www.cnyscouts.org/scoutpower
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 BY THOMAS HUNTER

M eyer Goldberg, along with his sons, Moses
 and Benjamin, established a furniture and
 jewelry business in 1919 on North Salina 

Street in Syracuse after consolidating Meyer’s 
and Moses’ second-hand furniture store, located 
on North State Street, with Benjamin’s jewelry 
store, located on North Salina Street. Moses had 
recently returned from Europe after serving his 
country during World War I. Pooling their business 
resources, the trio of Meyer, Moses, and Benjamin 
launched M. Goldberg & Sons, a retail furniture and 
jewelry business at 259 North Salina St. 

In the early days, M. Goldberg & Sons was small 
in size, operating in about 3,000 square feet of 
space. The father and sons were later able to expand 
their operation by occupying the entire building, 
consisting of five floors plus the basement. 

The Goldbergs offered their customers a com-
plete line of household furniture and jewelry for 
cash or credit. Their light product overhead creat-
ed a quick merchandise turnover, which allowed 
them to operate on a smaller profit margin than 
other area stores. 

By the mid-1920s, M. Goldberg & Sons regularly 
advertised in the Syracuse newspapers and sold 
living room and bedroom-furniture suites, as well as 
mattresses. They also expanded their product lines 
to include rugs and linoleum flooring, mirrors, gas 
ranges, washing machines, tube radios, fans, and an 
oak ice box that could hold a record 100 pounds of 

ice. At Christmas time, the store created Goldberg’s 
Toyland and sold rocking horses, doll carriages, 
wagons, sleds, tricycles, and children’s furniture.

With their business continuing to expand, and 
needing extra storage space, the Goldbergs leased 
a warehouse on the corner of Plum and Wilkinson 
Streets in Syracuse in August 1931. The 20,000 
square feet of floor space allowed the Goldbergs to 
increase their product lines and inventory. 

M. Goldberg & Sons not only survived, but even
flourished, during the Great Depression of the 1930s. 
Their newspaper advertisements stated that the 
Goldbergs would continue to promote honesty and 
not attempt to lure customers into the store with 
“ridiculously low prices” and then try to sell them 
more expensive merchandise. The business spent 
thousands of dollars each year on advertisements, 
viewing its ads as the “mouthpiece” through which 
M. Goldberg & Sons strived to build the public’s trust
by not misrepresenting themselves, their products,
and their prices. It was especially important to the
Goldberg family to retain their loyal customers, as
well as attract new ones during this time of extreme 
economic hardship. 

By 1935, the Goldbergs had opened addition-
al stores in Fulton and Oswego. Both of these 
stores offered the same merchandise, prices, and 
payment terms as their Syracuse store. Meyer 
Goldberg’s other son, Solomon (Sol), managed the 
Fulton store until he left the company in 1946 to 
co-found the Raymour Furniture Company with his 
two sons, Bernard and Arnold. Today, it is known as 
Raymour & Flanigan Furniture Company. 

The Goldbergs remodeled their downtown 
Syracuse store façade in the spring of 1940. The 
remodel featured a spacious lobby entrance with 
curved glass windows and gray metal trim. The 
window area was divided into compartments to 
create furniture vignettes. By this time, M. Goldberg 
& Sons had physically expanded to two other 
properties on both sides of the original building. 
The store occupied 12 display floors in the three 
buildings, ranking among the largest furniture 
businesses in Central New York, and providing 
work for 75 employees. 

In September 1941, the Syracuse Herald Journal
newspaper printed a full-page ad congratulating 
M. Goldberg & Sons on the company’s 30th anni-
versary. The ad included a letter written to Walter
Bligh, the advertising director of the newspaper by 
Hal Wheatley, advertising manager at M. Goldberg 
& Sons. The letter extolled the Herald Journal’s 
support of local business advertisements, as well
as keeping the buying public apprised of the lat-
est merchandise and sales. Wheatley credited the
newspaper’s advertising department with playing
a crucial role in the company’s success.

During World War II, M. Goldberg & Sons joined 
a long list of local businesses that encouraged the 
public to buy defense bonds and stamps to help fi-
nancially support the Allied war effort: “Buy All You 
Can, As Often As You Can!” The company also went 
on a hiring spree during the war years — looking 
for women to fill office, typist, and telephone-oper-
ator positions, as well as war-exempt men to fill fur-
niture warehouse and appliance-repair positions.

Meyer Goldberg, co-founder of M. Goldberg 
& Sons, died in 1945. Born in Russia, he had lived 
in Syracuse for 40 years prior to his death. Shortly 
after Meyer’s death, his son Benjamin (aka Barney) 
became company president. In May 1946, Barney, 
and his son Leonard, filed a Certificate of Continued 
Use with New York State to continue M. Goldberg 
& Sons. Leonard had graduated from Nottingham 
High School in 1939 and joined the business in 
1945 after serving in the U.S. Army during WW II. 
The following year, he graduated from Syracuse 
University. 

By January 1947, the three stores were selling 
EASY washing machines made in Syracuse, includ-
ing the Spindrier model that included an automat-

ic spin-rinse cycle, as well as the Whirldry model, 
a portable washer that weighed only 33 pounds, 
and allowed the operator to wash clothes on the 
kitchen table. The stores also began to cater to the 
needs of growing families during the early post-
war era by offering baby merchandise, such as 
cribs, carriages, highchairs, playpens, and walkers.

Benjamin (Barney) Goldberg, president of M. 
Goldberg & Sons since his father’s death in 1945, 
passed away in 1959 after suffering for many years 
with his own illness. His son, Leonard, who had 
worked with his father since 1945, assumed the 
company presidency upon Barney’s death. 

By 1962, Leonard Goldberg shared company 
responsibility with his brother, Frank, and his cous-
in, Lester (Moses’ son). As company president, 
Leonard also was VP of the Fulton store. Frank was 
company VP and Lester was president of the Fulton 
and Oswego stores. 

Soon after Leonard, Frank, and Lester took the 
company helm, M. Goldberg & Sons expanded 
to add its fourth store in DeWitt, which opened in 
1962 at 3160 Erie Blvd. E.

M. Goldberg & Sons opened its next store as
part of the multi-million-dollar Camillus Plaza com-
plex built by Wilmorite, Inc. along Route 5 in May 
1965. The Camillus store featured air conditioning, 
wall-to-wall carpeting, and soft background music 
for shoppers. 

In early 1966, M. Goldberg & Sons was informed 
that it would have to close its original downtown 
Syracuse store at 259 N. Salina St. and Herald 
Place to make way for Interstate 81. The store was 
demolished that year, and in October 1967, the 
company announced the new store would be 
located at 476 S. Salina St., the site of the former 
Casa Lorenzo restaurant. The Goldbergs renovat-
ed the building and built an addition that would 
extend through to South Clinton Street, providing 
the business with 30,000 square feet of retail space. 
The new store opened in June 1968. Leonard and 
Frank Goldberg, along with Jack Wander, the new 
store’s manager, participated in the ribbon-cutting 
ceremony on that June 6th. The new store featured 
a cathedral type façade, resembling gothic arches, 
and embellished with bronze mesh grillwork and 
diffused lighting. Occupying an entire city block, 
with entrances on both South Salina and South 
Clinton streets, the interior consisted of two levels 
connected by a circular staircase and elevators. 

Soon after opening the new store in downtown 
Syracuse, M. Goldberg & Sons announced that the 
company would move its main operation to 506 
S. Main St. in North Syracuse in September 1968.
Along with offering the usual merchandise at the
other Goldberg stores, this location also had a
warehouse to store the company’s large inventory. 

M. Goldberg & Sons continued to expand in the 
1970s by increasing the size of its North Syracuse 
store and warehouse by an additional 40,000 
square feet in 1972, effectively doubling the size of 
the usable space. The company had grown from a 
modest 3,000 square feet in its original location to 
170,000 square feet of retail and warehouse space 
at all its locations. It now employed 125 people. 

After having occupied its location on South 
First Street in Fulton for many years, the compa-
ny renovated the old Montgomery Ward store 
in downtown Fulton and reopened it during a 
grand-reopening ceremony in May 1979. 

M. Goldberg & Sons celebrated its 70th anniver-
sary in 1980. Frank’s son, Andrew, and Leonard’s 
son-in-law, Michael Ergort, representing the fourth 
generation, had joined the business as custom-
er-service manager and warehouse-operations 
manager, respectively. Goldberg stores could now 
be found in Syracuse, Fulton, Oswego, DeWitt, 
Camillus, and North Syracuse. The family added its 
seventh store on Grant Avenue Road in Auburn, in 
June 1984. Following the opening of the Auburn 
store, the Goldbergs opened yet another store in 
Rome, in 1991. 

Long-time company president, Leonard 
Goldberg, passed away on Oct. 19, 1995, at age 
74. Leonard had been active in the business for
40 years, helping his ailing father operate it since
returning from WW II in 1945. Leonard’s wife, Ethel, 
credited her husband with working diligently day
and night to keep the business afloat. 

Leonard’s brother, Frank, then became com-
pany president after Leonard’s death. His cous-
in, Lester, continued to manage the Fulton and 
Oswego stores.

The North Syracuse store underwent a $2 mil-
lion renovation in March 2000 while the store 
remained open to the public. The company hired 
a San Francisco design firm to completely refur-
bish and modernize the store that had originally 
opened in 1968.

However, the renovation did not keep M. 
Goldberg & Sons in business for too many more 
years. Competition from other furniture and appli-
ance dealers, fuel costs, and the general state of the 
economy during the Great Recession, along with 
Frank Goldberg announcing his retirement in the 
summer of 2008, changed the business’ imminent 
future. With his retirement, Frank passed the busi-
ness onto his son, Andrew. They then decided to 
sell three of the four remaining Goldberg stores in 
Fulton, Oswego, and Auburn, and consolidate the 
business within its last store, in North Syracuse. The 
plan was to build upon that store’s eight-year old 
renovation and create one Goldberg superstore. 

But, after working on this concept for only 
about 14 additional months, this last Goldberg 
store closed its doors in November 2009. In 
September 2010, Stickley Audi & Co purchased the 
former Goldberg store and warehouse in North 
Syracuse — and its 103,600 square feet of retail 
and warehouse space — for almost $1.5 million 

So, after lasting for almost 100 years, managed 
by four generations of the Goldberg family, M. 
Goldberg & Sons ended its run as one of the lon-
gest-running local businesses in Central New York’s 
history.               

Thomas Hunter is curator of collections at the 
Onondaga Historical Association (OHA) (www.
cnyhistory.org), located at 321 Montgomery St. in 
Syracuse.

M. Goldberg & Sons:
The Stores that
Confidence Built
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Leonard Goldberg, center, of M. Goldberg & Sons, witnesses a weight test on a new all-transistor, portable Motoro-
la television at the Onondaga County War Memorial in 1960. To Goldberg’s left is John Bohr, a sales manager at M. 
Goldberg & Sons.
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CERTIFIED WOMEN-OWNED BUSINESSES IN CNY
Ranked by No. of CNY Employees

Rank

Name
Address
Phone/Website

No. of CNY
Employees

-
% Women-

Owned
2021

Revenue Products/Services Key Executives
Year

Estab.

1.
Metal Solutions, Inc.
1821 Broad St.
Utica, NY 13501
(315) 732-6271/metalsolutionsinc.com

125
-

52%

NA full-service manufacturer providing precision fabricated-
metal products

Catherine Thiaville, Owner/ CEO
Joseph Cattadoris Jr., President /

Owner

1954

2.
Cathedral Corporation
632 Ellsworth Road
Rome, NY 13441
(315) 338-0021/cathedralcorporation.com

120
-

69%

$43M financial communications including printed and electronic
statements, notifications, marketing communications,

membership communications, direct-mail fundraising, and
e-marketing

Marianne W. Gaige, Chairman &
CEO

Danielle Platis, Controller
Mary Keating, SVP Administration

and Compliance

1916

3.
Environmental Design & Research,
Landscape Architecture, Engineering &
Environmental Services, D.P.C.
217 Montgomery St.
Syracuse, NY 13202
(315) 471-0688/edrdpc.com

116
-

56%

NA site planning, design, and engineering (site/civil, water/
wastewater, structural); cultural resources and historic
preservation; ecological resources and environmental

regulatory compliance; community and land-use planning;
visualization and graphics; and geographic-information

systems

Jo Anne Gagliano, President
Thomas Dussing, VP, Director of

Engineering

1979

4.
Sessler Wrecking
1257 State Rte 96N
Waterloo, NY 13165
(315) 539-3353/sesslerwrecking.com

80
-

52%

NA bridge, building, and industrial demolition; environmental
services; site preparation, marine services

Jane Shaffer, President 1958

5.
Daniel J. Lynch Inc.
3000 Wayne St.
Endicott, NY 13760
(607) 748-3342

75
-

100%

$25M Construction division: commercial renovations and new
buildings, excavation. Trucking division: hauling of material

for hire also hauling of contamination. Environmental
division: environmental-spill remediation, fuel-oil tank

removal, contaminated-soil excavation and hauling

Kelly Lynch, President 1977

6.
The Mid-York Press, Inc.
2808 State Highway 80
Sherburne, NY 13460
(607) 674-4491/midyorkpress.com

72
-

75%

$10.9M packaging, offset, and digital printing Robert W. Tenney, CEO
Patrick W. Dowdall, CFO

Shawn M. Aikins, VP Operations

1828;
inc.

1946

7.
P. J. Green Inc.
100 Whitesboro Street
Utica, NY 13502
(315) 724-7677x227/http://pjgreen.com

65
-

67%

NA specializing in printing and mailing promotional materials
for businesses in and outside of New York state

Marianne Reynolds, Owner 1928

8.
Shumaker Consulting Engineering and
Land Surveying, D.P.C.
143 Court St.
Binghamton, NY 13901
(607) 798-8081/shumakerengineering.com

52
-

80%

NA civil site & transportation engineering, water resources,
environmental, geomatics/survey & mapping, and

construction review

Linda M. Shumaker, President &
Managing Principal

Ammon A. Bush, VP & Senior
Manager Geomatics/Survey &

Mapping

1956

9.
Allied Electric Company
101 Graphic Drive
Syracuse, NY 13206
(315) 474-5542/alliedelectricsyr.com

50
-

51%

$12M electrical contractors; electric-utility provider Barbara A McQueeney, President 1975

10.
Hartman Enterprises, Inc.
455 Elizabeth St.
Oneida, NY 13421
(315) 363-7300/hartmanenterprises.com

48
-

94%

NA precision CNC milling and turning; 5-axis machining, Swiss-
type machining, large turning; AS9100D Certified,

HUBZone

Jaime A. Sweet, President/CEO
Bob Kocik, VP of Operations

Ben Robbins, Director of Business
Development

1973

11.
Mohawk Ltd.
P.O. Box 340
Chadwicks, NY 13319
(315) 737-7328/mohawkltd.com

47
-

100%

$7M sales, service, calibration, and repair of electronic test
equipment, mechanical and hydraulic construction tools,

including fiber optic and 5G equipment repair and supplies;
crypto currency miner repair; installation of electric-vehicle

charging stations

Cathy M. Newell, President & CEO
Linda Lane, Director of Marketing

1959

12.
Kirnan Real Estate, Inc.
300 Old Liverpool Road
Liverpool, NY 13088
315-457-3356/kirnan.com

41
-

100%

$2.1M 30-plus New York state licensed real-estate associate
brokers & salespersons providing buyer and seller

representation throughout Syracuse and the surrounding
areas

Sandra Kirnan, Broker/Owner 1958

13.
Aubertine and Currier Architects,
Engineers & Land Surveyors, PLLC
522 Bradley St.
Watertown, NY 13601
(315) 782-2005/aubertinecurrier.com

34
-

51%

$6 architecture, civil engineering, structural engineering, land
surveying

Annette M. Mason, Managing
Partner

Brian A. Jones, Partner
Matthew R. Morgia, Partner

Jay Jones, Partner
Brian Krueger, Architect

2000

14.
Northern Scapes, Inc.
1565 E. Maine Road
Johnson City, NY 13790
(607) 748-9186/northernscapes.com

30
-

60%

$2.6M complete design to installation of landscape, irrigation,
concrete-paver patios, sidewalks, driveways, walls, stairs,

fireplace, bars, green roofs, lighting, and waterfalls

Pamela J. Allen, President
Robert W. Allen, VP

1984

.
Mohawk Valley Materials Inc.
1501 East Dominick St.
Rome, NY 13440
(315) 507-2538/mohawkvalleymaterials.com

30
-

100%

$13M topsoil, compost, various mulches, decorative stones,
drainage stones, landscape stones, boulders, baseball-field
repair, bullhog, grinding, screening, property maintenance,

site preparation, excavation, forestry mowing, trail
maintenance, etc.

Tricia M. Rutkowski, President 2007

.
CPS Recruitment
904 7th North St.
Liverpool, NY 13088
(315) 457-2500/cpsrecruiter.com

30
-

100%

NA temporary and direct-hire staffing and recruiting, and
payroll-transfer processing services

Susan Crossett, CEO
Joy Rinaldi, COO

Deb Lerro, EVP Finance

1989

17.
Sentry Alarms
40 Chenango St.
Binghamton, NY 13901
(607) 723-2934/safesecuresentry.com

28
-

100%

$4.5M installation, service, and monitoring of electronic burglary,
fire, camera, and access-control systems; also offers fire-

system inspections

Jean Levenson, Owner 1977

18.
Steel Sales, Inc.
8085 NYS Highway 12
Sherburne, NY 13460
(607) 674-6363/steelsalesinc.com

27
-

100%

NA handrails, snow-plow shoes, sander chains, bucket relines,
rebar cages & stirrups, various custom welding, punching,

drilling, rolling, plate bending, and HD plasma service

Brenda S. Westcott, President
Joshua Newman, General Manager

Deanna Brown, Sales Manager
Chris Thompson, Purchasing

Manager

1964

19.
A & P Master Images, LLC
205 Water St.
Utica, NY 13502
(315) 793-1934/masteryourimage.com

23
-

51%

$2.5M embroidery, screen printing, graphic design, sublimation,
tackle twill, vinyl graphics, police, fire, & EMS uniforming &

badges

Amanda Potter, Founder and Owner
Howard Potter, Founder and Owner

2003

20.
Danlee Medical Products, Inc.
6075 E. Molloy Road
Syracuse, NY 13211
(315) 431-0143/danleemedical.com

18
-

100%

$4.5M customized hook-up kits for ambulatory cardiac-event
recording; products related to stress testing, routine EKG,
cardiac echo/ultrasound, blood pressure monitoring, vital-

sign monitoring, general exam-room supplies

Joni Walton, President 1994

21.
First Choice Group CNY Inc.
131 Oriskany Blvd.
Whitesboro, NY 13492
(315) 736-3884/firstchoicegroup.com

16
-

100%

$10.3M recruits & hires employees in CNY, payroll services, risk
assessment

Michele Williams, President & CEO
Lynn Ann Loomis, VP

1976

.
Gustafson & Wargo CPAs LLP
3264 Seneca Turnpike
Canastota, NY 13032
(315) 697-2345/gandwcpas.com

16
-

67%

NA CPA firm offering tax compliance, accounting, and
planning services for individuals, businesses, and nonprofit

organizations

T. Charles Chambers, Managing
Partner

Julie A. Steele, Partner
Nancy A. Beadle, Partner, Utica

Elizabeth A. Scully, Partner
Ronald J. Wargo, Partner, Utica
Barbara A. Devendorf, Partner

1977

23.
Paige Marketing Communications Group,
Inc.
258 Genesee St., Suite 204
Utica, NY 13502
(315) 733-2313/paigegroup.com

14
-

100%

NA branding, advertising, and public relations; consulting in
stakeholder engagement, public outreach, and social

marketing

Nancy M. Pattarini, President/CEO 1968

.
Professional Benefits Management
316 South Main Street
North Syracuse, NY 13212
315-214-4191/probenefitsmgt.com

14
-

100%

NA employee benefits, specializing in group health, dental and
life insurance as well as Medicare options

Michelle Alletzhauser, Principal 2016

.
Renaissance Groups
70 Sullivan St.
Cazenovia, NY 13035
(518) 441-5605/renaissancegroups.com

14
-

100%

$1M compliance services for construction projects which track
MWBE contracts, minority and women hiring, Section 3
hiring, and other tracking needs determined by funding

sources

Sandy Paben, CEO 1994
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ADVERTISING, MARKETING & PR FIRMS
Ranked by CNY FT Employees

ADVERTISING, MARKETING & PR FIRMS

Ranked by CNY FT Employees

Rank
Prev.
rank

Name
AddressPhone/Website CNY:Employees1Clients

BroadcastOnline
Print

Other

Services

Key Executive(s) Year
Estab.

1. 1 Mower211 W. Jefferson St.
Syracuse, NY 13202

(315) 466-1000/mower.com

154
62 23%

65%
10%
2%

strategic planning & research, brand development, digital design &

development, PR & public affairs, content marketing, social media, shopper

marketing, video production Stephanie A. Crockett,
President & ChiefOperating Officer

1968

2. 2 Pinckney Hugo Group
760 W. Genesee St.

Syracuse, NY 13204
(315) 478-6700/pinckneyhugogroup.com

90
45 40%

50%
5%

5%

branding; content, communities & communications; customer engagement/

sales enablement; digital; experiential design; marketing & creative; media;

research & insights; and video Douglas Pinckney,PresidentAaron Hugo, ChiefStrategy OfficerChristopher Pinckney,
Executive CreativeDirector

1940

3. 4 Spectrum Reach815 Erie Blvd. EastSyracuse, NY 13210
(315) 634-6423/SpectrumReach.com

45
845 70%

30%
0%

0%

advertising marketing, and production services utilizing national cable

networks, internet advertising, promotional events, research, and creative

services
Erin Duffy, Director ofSales 1996

4. 3 Digital Hyve126 North Salina St.
Syracuse, NY 13202

(315) 412-0988/digitalhyve.com

29
- 0%

100%
0%

0%

digital & social-media marketing, website design & development, brand, video,

& creative services

Sarah Tackabury, VP,
Managing Director

2014

5. 5 Integrated Marketing Services, Inc.

4682 Crossroads Park Drive
Liverpool, NY 13088

(315) 433-1190/intmarkserv.com

22
- 0%

10%
50%

40%

direct-mail marketing, full-color digital printing, large-format printing, creative

services, design/layout production, corporate branding, website design Michael J. Barker,President & CEOEdward Mertens, VP,
Creative ServicesJohn Kinslow, VP,OperationsTerry Brennan,Director of Sales

1993

6. 6 MPW Marketing12½ E. Park RowClinton, NY 13323(315) 853-1080/mpwmarketing.com

21
100 50%

35%
5%

10%

branding, strategic marketing, advertising, creative design, video production,

media buying and planning, website design, online marketing, SEM, SEO,

social media, B2B, B2C
Matt Wilson,Managing PartnerDaniel Acker,Managing PartnerGeoff Storm,Managing Partner

2006

7. 7 ABC Creative Group
235 Walton St.Syracuse, NY 13202

(315) 471-1002/abcideabased.com

15
25 20%

60%
20%
0%

idea-based marketing, hospitality and tourism, organizations/associations,

financial, online media, SEO, cause-related marketing, sales and marketing

strategies, website development, content marketing, media strategy and

placement Travis Bort, CreativeDirector & Owner 1986

8. 10 Stephen Donnelly & Associates

208 Front StreetOwego, NY 13827(607) 238-3452/sdamktg.com

14
35 15%

70%
10%
5%

marketing, public relations and consulting

Stephen Donnelly,Owner 2002

9. 8 Paige Marketing Communications

Group, Inc.258 Genesee St., Suite 204
Utica, NY 13502(315) 733-2313/paigegroup.com

13
- 10%

20%
10%

60%

marketing, PR, global strategies with international support network, digital

solutions, media planning, stakeholder engagement, organizational

development
Nancy M. Pattarini,President/CEO 1968

. 8 LP&M / AMPL Digital
Communications120 E. Washington St.

Syracuse, NY 13202
(315) 476-1646/lpm-adv.com

13
23 10%

60%
30%
0%

strategic and creative planning, marketing, advertising, public relations, digital

marketing, social media, research, media planning, SEO/SEM, video and app

development
Michael J. Ancillotti,PresidentAndrew S. Collins,Vice President,Creative ServicesJeffrey D. Adkins,Director of DigitalServices

1993

11. 11 Zoey Advertising936 N. Clinton St.Syracuse, NY 13204
(315) 471-7700/zoeyadvertising.com

12
35 39%

41%
6%

14%

broadcasting, strategic planning, branding, digital marketing, consulting, B2B

marketing, full in-house video production & editing, professional commercial

photography, helicopter aerial photography and videography & production, PR,

social media, print and direct-mail marketing, outdoor advertising, website

design, SEO & SEM, graphic design, media buying, podcasting, sales training,

leadership and team development

Steve Roberts,Operations Manager/Owner
2010

12. 17 IDEA KRAFT45 Lewis St.Binghamton, NY 13901
(607) 235-5855/idea-kraft.com

10
150 5%

65%
30%
0%

graphic design, web design, digital marketing, branding, identity design, art

direction, illustration, photography, video production
Ewelina Zajac-Holdrege, Founder &Creative Director

2011

. 11 Cowley Associates, Inc.
P.O. Box 11066Syracuse, NY 13218

(315) 475-8453/cowleyweb.com

10
35 4%

50%
8%

38%

creative communications, brand development, sales and marketing strategy,

website development, video, social-media management, content creation,

public relations, digital advertising/marketing, Paul J. Cowley, CEO/
Creative Strategist

1975

. 11 C & D Advertising
2107 Genesee St.Utica, NY 13501(315) 734-1720/canddadvertising.com

10
- 50%

40%
1%

9%

commercial production, radio and TV, media placement, digital marketing,

web, social media, digital-relationship marketing, graphic design and creative

services

George Carpenter,Founder, PresidentJennifer Brillante,President

1997

15. 15 Professional Media Services, Inc.

215 Leland Ave., Suite 102
Utica, NY 13502(315) 797-8236/promediaonline.com

9
- 40%

40%
10%

10%

consulting/media planning and buying, web design, internet marketing, audio/

video production, graphic design and multimedia design Kenneth F. Roser, Jr.,President 1981

. 11 Riger Marketing Communications

53 Chenango St.Binghamton, NY 13901
(607) 723-7441/riger.com

9
20 20%

50%
5%

25%

consumer and B2B marketing, advertising, PR, strategy, branding, graphic

design, direct mail, media expertise, market research, web, video, digital and

social-media strategy, fundraising Steven D. Johnson,Managing PartnerJamie Jacobs,Managing Partner

1950

17. 16 Howell Liberatore & Associates,

Inc.
50 Pennsylvania Ave.

Elmira, NY 14904(607) 733-5666/hlamarketing.com

8
- 15%

50%
10%

25%

strategic-marketing planning, corporate & brand-identity development, PR,

media planning and buying, print production, digital media, website design &

implementation
Eiron M. Smith,President 1942

18. 17 Communiqué Design &
Marketing, Inc.950 Danby Road, Suite 320

Ithaca, NY 14850(607) 277-8901/communiquedesign.com

6
- 20%

40%
20%

20%

strategic planning, integrated marketing, brand development, public relations,

social media, web design, SEO, SEM, digital design & development,

advertising/creative, video and radio production, influencer marketing
Laurie A. Linn,President 1991

19. 19 EPOCH Advertising Agency, Inc.

888 E. Brighton Ave.
Syracuse, NY 13205

(315) 492-3270/epoch-adv.com

5
54 15%

65%
20%
0%

fully-integrated, self-managed advertising & marketing agency providing

strategic planning, brand & product development, website design &

development, SEO, SMM, video & print Thomas Epolito,PresidentButch Braun, EVP

1989

. 19 Warne/McKenna Advertising

110 S. Lowell Ave.Syracuse, NY 13204
(315) 478-5781/wmck.com

5
14 40%

40%
10%

10%

radio and TV production, corporate videos, media buying, graphic/web design,

social media, digital advertising, SEM, behavioral-targeted marketing and PR Janice McKenna,President 1968

21. 19 Brockett Creative Group, Inc.

43 College St.Clinton, NY 13323(315) 797-5088/brockettcreative.com

4
200 0%

95%
5%

0%

marketing, design, branding, public relations, website design, web

applications, web hosting, reputation management, consulting Matthew D. Brockett,
President & CreativeDirector

2002

22. 25 Cynthia Saarie - Copywriter

97 Lock St.Phoenix, NY 13135(315) 480-8811/CynthiaSaarie.com

1
14 0%

90%
10%
0%

copywriting: B2B, sales enablement, commercial and video scripts, emails to

eBooks

Cynthia Saarie, Owner 1989
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BUSINESS & COMMERCIAL LAW FIRMS
Ranked by No. of CNY Attorneys

BUSINESS & COMMERCIAL LAW FIRMS

Ranked by No. of CNY Attorneys

Rank
Prev.

rank

Name
Address

Phone/Website Attorneys:
CNY

Total

CNY:
Partners

Paralegals

Key Practice Areas

Managing Partner(s)
or Key Executives Year

Estab.

1. 1
Bond, Schoeneck & King PLLC

One Lincoln CenterSyracuse, NY 13202(315) 218-8000/bsk.com

94

NA 61

18 bankruptcy, bonding, business, education, employee

benefits, energy, environmental, estate planning, health

care, intellectual property, labor, litigation

Kevin M. Bernstein, Member, Chair of

the Management Committee
1897

2. 2
Barclay Damon LLP

Barclay Damon Tower
Syracuse, NY 13202(315) 425-2700/barclaydamon.com

88

283 53

34
Energy; health care; higher education; hotels, hospitality,

and food service; intellectual property - patents/

trademarks; corporate; tax; litigation; labor and

employment; property tax; project development; real

estate; public finance; regulatory; environmental

Connie Cahill, Managing Partner
1855

3. 4
Hinman, Howard & Kattell, LLP

80 Exchange St.Binghamton, NY 13902
(607) 723-5341/hhk.com

59

82 31

42
business & corporate law, pensions, employee benefits,

general & commercial litigation, bankruptcy, real estate,

property tax, labor, estate, property law

James W. Orband, Managing Partner

Jon J. Sarra, Assistant ManagingPartner
1901

. 3
Hancock Estabrook, LLP

1800 AXA Tower ISyracuse, NY 13202(315) 565-4500/hancocklaw.com

59

59 38

13
banking & finance, construction, corporate, environmental,

health care, labor & employment, litigation, real estate,

renewable energy, startup and emerging business, tax,

trusts & estates, military, nonprofit corporate governance

Timothy P. Murphy, Managing Partner 1889

5. 5
Coughlin & Gerhart, LLP

99 Corporate DriveBinghamton, NY 13904
(607) 723-9511/cglawoffices.com

51

51 24

32
business & banking, labor & employment-management,

litigation, commercial real estate, municipal and education

law, trusts & estates, and disability-benefits law

Mark S. Gorgos, Managing Partner
1890

6. 6
Bousquet Holstein PLLC

110 W. Fayette St.Syracuse, NY 13202(315) 422-1500/bhlawpllc.com

50

50 26

18
business transactions, banking & financial, bankruptcy,

trusts & estates, employee benefits/ERISA, employment/

labor, litigation, matrimonial & family law, mergers &

acquisitions, not-for-profits, NYS brownfields tax credits,

real estate, tax controversy, public finance, immigration

Laurence G. Bousquet, Managing
Partner

David A. Holstein, Managing Partner

Philip S. Bousquet, Managing Partner

Christine Woodcock Dettor, Managing
Partner

L. Micha Ordway, Jr., ManagingPartner

1961

7. 7
Costello, Cooney & Fearon, PLLC

211 W. Jefferson St.
Syracuse, NY 13202(315) 422-1152/ccf-law.com

39

39 16

13
litigation, labor & employment, hospital & health care,

land use, municipal, real estate, commercial banking,

corporate, estate planning, elder law
Robert J. Smith, CEO

Paul G. Ferrara, COO
John R. Langey, CFO

1896

8. 8
Mackenzie Hughes LLP

440 S. Warren St., Suite 400

Syracuse, NY 13202(315) 474-7571/mackenziehughes.com

30

30 25

9 appellate, bankruptcy, banking/finance, corporate,

construction, domestic relations, emerging business,

environmental, estates & trusts, immigration, insurance,

labor, land use/zoning, litigation, mergers

Anne B. Ruffer, Executive Committee
ChairAmi S. Longstreet, ExecutiveCommittee

Mark R. Schlegel, Executive Committee

Richard C. Engel, Executive Committee

W. Bradley Hunt, Executive Committee

1884

9. 11 Harris Beach, PLLC
333 W. Washington St., Suite 200

Syracuse, NY 13202(315) 423-7100/harrisbeach.com

19

205 8

2
corporate law, banking, commercial real estate, business &

commercial litigation, immigration, intellectual property,

bankruptcy, financial restructuring, energy, trusts &

estates, municipal, labor & employment

David M. Capriotti, Managing Partner,
Syracuse

Seth Hiland, Managing Partner, Ithaca

1982

10. 9
Goldberg Segalla LLP

5786 Widewaters Parkway

Syracuse, NY 13214(315) 413-5400/goldbergsegalla.com

15

406 8

2
commercial & business litigation, corporate and business

transactions, sports and entertainment, product liability,

management and professional liability, employment and

labor, construction, trucking and transportation, workers'

compensation, municipal, toxic tort and environmental,

retail and hospitality

Kenneth M. Alweis, Partner
2001

11. 12 Scolaro Fetter Grizanti & McGough,

P.C.
507 Plum St., Suite 300

Syracuse, NY 13204(315) 471-8111/scolaro.com

14

14 6

6
estate, asset protection and business planning; succession

and transaction planning: taxation; qualified plan, pension

and retirement planning; employee benefits; agricultural

law; corporate and professional legal services, residential

and commercial real estate; civil litigation, and

matrimonial law

Jeffrey M. Fetter, President/CEO

Anthony J. Grizanti, CFO
Stewart M. McGough, VP

1979

12. 13 Cohen Compagni Beckman Appler &

Knoll, PLLC507 Plum St., Suite 310
Syracuse, NY 13204(315) 671-6000/ccblaw.com

12

12 7

1
health care, corporate, labor and employment, professional

license defense, real estate, ERISA and employee benefits,

litigation, banking Michael J. Compagni, ManagingPartner
2013

CERTIFIED WOMEN-OWNED BUSINESSES IN CNY
Ranked by No. of CNY Employees

Rank

Name
Address
Phone/Website

No. of CNY
Employees

-
% Women-

Owned
2021

Revenue Products/Services Key Executives
Year

Estab.

26.
Andela Tool & Machine Inc.
493 State Route 28
Richfield Springs, NY 13439
315-858-0055/andelaproducts.com

12
-

100%

NA glass-recycling machinery, metal fabrication, abrasive-
blasting services, glass-abrasive media

Cynthia A Andela, President and
CEO

1991

27.
MS Unlimited, Inc.
5869 FISHER rD
East Syracuse, NY 13057
(315) 437-1291/msunlim.com

11
-

100%

NA highway safety, industrial products, building products,
signs, site-work material, rentals, portable restrooms and
trailers, electrical, heating, plumbing, all materials, lawn
and snow-blower repair; sales and rentals of construction

equipment, new and used

Mary Beth C. Sbaraglia, President 1985

.
Chiang | O'Brien Architects, DPC
217 North Aurora St.
Ithaca, NY 14850
(607) 241-0244/chiangobrien.com

11
-

52%

NA planning, architecture, and interior design to institutions of
higher education

Grace N. Chiang, Principal
Bob O'Brien, Principal

2012

29.
Westfall Law PLLC
247 West Fayette Street
Syracuse, NY 13202
(315) 412-0440/westfalllaw.com

10
-

100%

NA MWBE-certified firm with a depth of knowledge and
experience in environmental matters, business-

development initiatives, litigation, real-estate transactions,
estate planning, probate, immigration & tax law

Melody Westfall, Managing Attorney 2010

.
IDEA KRAFT
45 Lewis St.
Binghamton, NY 13901
(607) 235-5855/idea-kraft.com

10
-

100%

NA graphic design, web design and development, branding,
corporate-identity design, logo design, video production

Ewelina Zajac-Holdrege, Founder &
Creative Director

2011

31.
Generation Electrical Corp., dba
Generation Electrical Supply & Lighting
110 Luther Ave.
Liverpool, NY 13088
(315) 488-3161/
generationelectricalsupply.com

9
-

51%

$3.7M retail & wholesale electrical supplier of electrical materials,
electrical equipment, lighting packages, and smart-house

devices for residential, commercial, and industrial
installation

Sandra Cirrincione, President 2012

32.
C.R. Fletcher Temps
126 North Salina St., Suite 107
Syracuse, NY 13202
315-471-1000/crfletcher.com

7
-

100%

NA temporary/contract staffing solutions, focused on
accounting and finance, sales, information technology,

administrative, and operational positions

Carol Fletcher, President
Tom Fletcher, Chief Operating

Officer
Michelle Jevis, Director of HR and

Staffing

1996

.
TRM Environmental Consulting, LLC
209 N. Washington St.
Rome, NY 13440
(315) 330-8140/trmenvconsultants.com

7
-

100%

NA filed engineering and inspection/owner's representative,
construction management, construction inspection,

environmental compliance, water quality, and storm-water
management, wastewater management, and engineering

Catherine Dare, Chief Executive
Manager

2014
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CNYBJ Research
topranks@cnybj.com
(315) 579-3911
Twitter: @cnybjresearch
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accurate information, it is not possible to 
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categories for space considerations.
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BUSINESS & COMMERCIAL LAW FIRMS
Ranked by No. of CNY Attorneys

Rank
Prev.

rank

Name
Address

Phone/Website Attorneys:
CNY

Total

CNY:
Partners

Paralegals

Key Practice Areas

Managing Partner(s)
or Key Executives Year

Estab.

1. 1
Bond, Schoeneck & King PLLC

One Lincoln CenterSyracuse, NY 13202(315) 218-8000/bsk.com

94

NA 61

18 bankruptcy, bonding, business, education, employee

benefits, energy, environmental, estate planning, health

care, intellectual property, labor, litigation

Kevin M. Bernstein, Member, Chair of

the Management Committee
1897

2. 2
Barclay Damon LLP

Barclay Damon Tower
Syracuse, NY 13202(315) 425-2700/barclaydamon.com

88

283 53

34
Energy; health care; higher education; hotels, hospitality,

and food service; intellectual property - patents/

trademarks; corporate; tax; litigation; labor and

employment; property tax; project development; real

estate; public finance; regulatory; environmental

Connie Cahill, Managing Partner
1855

3. 4
Hinman, Howard & Kattell, LLP

80 Exchange St.Binghamton, NY 13902
(607) 723-5341/hhk.com

59

82 31

42
business & corporate law, pensions, employee benefits,

general & commercial litigation, bankruptcy, real estate,

property tax, labor, estate, property law

James W. Orband, Managing Partner

Jon J. Sarra, Assistant ManagingPartner
1901

. 3
Hancock Estabrook, LLP

1800 AXA Tower ISyracuse, NY 13202(315) 565-4500/hancocklaw.com

59

59 38

13
banking & finance, construction, corporate, environmental,

health care, labor & employment, litigation, real estate,

renewable energy, startup and emerging business, tax,

trusts & estates, military, nonprofit corporate governance

Timothy P. Murphy, Managing Partner 1889

5. 5
Coughlin & Gerhart, LLP

99 Corporate DriveBinghamton, NY 13904
(607) 723-9511/cglawoffices.com

51

51 24

32
business & banking, labor & employment-management,

litigation, commercial real estate, municipal and education

law, trusts & estates, and disability-benefits law

Mark S. Gorgos, Managing Partner
1890

6. 6
Bousquet Holstein PLLC

110 W. Fayette St.Syracuse, NY 13202(315) 422-1500/bhlawpllc.com

50

50 26

18
business transactions, banking & financial, bankruptcy,

trusts & estates, employee benefits/ERISA, employment/

labor, litigation, matrimonial & family law, mergers &

acquisitions, not-for-profits, NYS brownfields tax credits,

real estate, tax controversy, public finance, immigration

Laurence G. Bousquet, Managing
Partner

David A. Holstein, Managing Partner

Philip S. Bousquet, Managing Partner

Christine Woodcock Dettor, Managing
Partner

L. Micha Ordway, Jr., ManagingPartner

1961

7. 7
Costello, Cooney & Fearon, PLLC

211 W. Jefferson St.
Syracuse, NY 13202(315) 422-1152/ccf-law.com

39

39 16

13
litigation, labor & employment, hospital & health care,

land use, municipal, real estate, commercial banking,

corporate, estate planning, elder law
Robert J. Smith, CEO

Paul G. Ferrara, COO
John R. Langey, CFO

1896

8. 8
Mackenzie Hughes LLP

440 S. Warren St., Suite 400

Syracuse, NY 13202(315) 474-7571/mackenziehughes.com

30

30 25

9 appellate, bankruptcy, banking/finance, corporate,

construction, domestic relations, emerging business,

environmental, estates & trusts, immigration, insurance,

labor, land use/zoning, litigation, mergers

Anne B. Ruffer, Executive Committee
ChairAmi S. Longstreet, ExecutiveCommittee

Mark R. Schlegel, Executive Committee

Richard C. Engel, Executive Committee

W. Bradley Hunt, Executive Committee

1884

9. 11 Harris Beach, PLLC
333 W. Washington St., Suite 200

Syracuse, NY 13202(315) 423-7100/harrisbeach.com

19

205 8

2
corporate law, banking, commercial real estate, business &

commercial litigation, immigration, intellectual property,

bankruptcy, financial restructuring, energy, trusts &

estates, municipal, labor & employment

David M. Capriotti, Managing Partner,
Syracuse

Seth Hiland, Managing Partner, Ithaca

1982

10. 9
Goldberg Segalla LLP

5786 Widewaters Parkway

Syracuse, NY 13214(315) 413-5400/goldbergsegalla.com

15

406 8

2
commercial & business litigation, corporate and business

transactions, sports and entertainment, product liability,

management and professional liability, employment and

labor, construction, trucking and transportation, workers'

compensation, municipal, toxic tort and environmental,

retail and hospitality

Kenneth M. Alweis, Partner
2001

11. 12 Scolaro Fetter Grizanti & McGough,

P.C.
507 Plum St., Suite 300

Syracuse, NY 13204(315) 471-8111/scolaro.com

14

14 6

6
estate, asset protection and business planning; succession

and transaction planning: taxation; qualified plan, pension

and retirement planning; employee benefits; agricultural

law; corporate and professional legal services, residential

and commercial real estate; civil litigation, and

matrimonial law

Jeffrey M. Fetter, President/CEO

Anthony J. Grizanti, CFO
Stewart M. McGough, VP

1979

12. 13 Cohen Compagni Beckman Appler &

Knoll, PLLC507 Plum St., Suite 310
Syracuse, NY 13204(315) 671-6000/ccblaw.com

12

12 7

1
health care, corporate, labor and employment, professional

license defense, real estate, ERISA and employee benefits,

litigation, banking Michael J. Compagni, ManagingPartner
2013
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OPINION

Wages still not keeping up with 
inflation despite happy talk

�e Central New York
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B uried deep in the March jobs
report is the punchline that
pulls the rug out from under 

any happy talk about 
the Biden economy. To 
quote the Bureau of 
Labor Statistics (BLS) 
summary, “Average 
hourly earnings for all 
employees on private 
nonfarm payrolls rose 
by 13 cents to $31.73 in 
March. Over the past 
12 months, average 
hourly earnings have 

increased by 5.6 percent.” 
Sounds like good news, right? In the 

past year, average hourly earnings have in-

creased by 5.6 percent. Only one problem: 
the same BLS reported [recently] that in 
February the cost of living grew by 7.9 
percent over the previous year.

So, April Fools! The 5.6 percent report-
ed raise received by Americans is actually 
a real wage cut of [2.3] percent. That’s 
right, the harder you work in the Biden 
economy the less your money buys. 

Everyone knew that Joe Biden’s politi-
cal career began in the early 1970s, but no 
one expected him to go back to the future 
by transforming our 21st century econo-
my into the vicious wage-price spirals of 
the decade that brought us disco.             

Rick Manning is president of Americans 
for Limited Government (ALG). The or-

ganization says it is a “non-partisan, na-
tionwide network committed to advancing 
free-market reforms, private property rights, 
and core American liberties.” This op-ed is 
drawn from a news release the ALG issued 
on April 1, in response to the BLS report 
providing the latest job numbers and hourly 
earnings statistics.

RICK
MANNING

Opinion

In a Crisis Like Ukraine, 
Staying in Close Touch is Key
W hen Congress returned to

Capitol Hill [recently] after a
recess, it faced a changed 

world from the one that 
existed when its mem-
bers left town. Not just 
because of the Russian 
invasion of Ukraine, as 
dramatic as that has 
been, but because of 
the response to it.

Before the invasion, 
Europe was fractured. 
So, of course, was the 
United States — and 
nowhere more so than 

in Congress. Now? Europe is acting 
with remarkable unity of purpose, while 
Congress, if only on Ukraine, is showing 
levels of bipartisan agreement we don’t 
get to see very often. It’s impossible to 
know how long this will last, but it seems a 
safe bet that these tumultuous few weeks 
will leave a lasting imprint.

What’s key to remember about 
Congress is that of all the policymaking 
bodies in Washington, it’s the one that’s 
in closest touch with the American peo-
ple. And many Americans have a visceral 
reaction to bullies. So, although there 
was some disagreement from the Right, 
there’s overall been strong Congressional 
and popular support for the tough stance 
taken by the Biden Administration. Even 
Mitch McConnell, the GOP leader in the 
Senate, said, “There’s broad support for 

the president and what he’s doing now.”
On Capitol Hill, this consensus has 

shown up as a general bipartisan inclina-
tion to let the administration follow the 
course it’s adopted with diplomacy and 
economic sanctions, and an eagerness 
to earmark billions of dollars in aid to 
Ukraine and to Europe to deal with a 
looming refugee crisis. Though there’s 
the usual wrangling over the finer points, 
there is no question that both parties 
agree on the need for a package and pro-
fess strong support for speeding it along.

Still, there are two things to keep in 
mind in the weeks ahead. First, I believe 
strongly in the separation of powers, and 
this means that even a president can’t act 
by himself with no restraint. President 
Biden needs Congressional approval on 
an aid package, but even beyond that 
there should be close coordination and co-
operation between the White House and 
the leadership of Congress of both parties 
— not just the occasional telephone call. 
Just as the Biden Administration proved 
itself remarkably adept at preparing and 
then shepherding a unified Western re-
sponse to the Russian invasion, it needs 
to consult regularly with Congressional 
leaders on which steps to take and which 
to avoid.

Second, this is especially true should 
circumstances somehow bring up the pros-
pect of U.S. military involvement. This is 
the point at which the American people 
grow wary, and with good reason. I’ve 

spent a lot of time in public meetings with 
ordinary citizens, and have always been 
struck by how much Americans want to 
help others and to do good in the world, 
but also draw a cautious line when it comes 
to committing troops to battle. That’s a 
helpful quality to their thinking, and I think 
the leadership of both parties over the de-
cades has learned to pay attention.

In the face of a crisis with global impli-
cations like this, you always have to begin 
with a hard-nosed question: What’s the 
American national interest? The Biden 
Administration has made it clear that it 
wants the U.S. to cast its lot with tradition-
al allies. As Biden put it in his State of the 
Union speech, “Democracies are rising 
to the moment, and the world is clearly 
choosing the side of peace and security.” 
To ensure that this succeeds will require 
remaining in step both with national cap-
itals abroad and Capitol Hill at home. 
When that happens, we’re a formidable 
force for a better world.                      

Lee Hamilton, 90, is a senior advisor for 
the Indiana University (IU) Center on 
Representative Government, distinguished 
scholar at IU Hamilton Lugar School of 
Global and International Studies, and pro-
fessor of practice at the IU O’Neill School 
of Public and Environmental Affairs. 
Hamilton, a Democrat, was a member of 
the U.S. House of Representatives for 34 
years (1965-1999), representing a district 
in south-central Indiana.

LEE
HAMILTON

Opinion

“That’s right, the harder you 
work in the Biden economy 
the less your money buys.”
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APRIL 19

 CNY ATD Learn@Lunch virtual event 
from 12-12:45 p.m. CNY ATD holds an 
informal conversation around current and 
emerging talent-development topics. This 
month’s topic is “The Great Resignation.” No 
cost to participate. For more information, call 
(315) 546-2783 or email: info@cnyatd.org. 
Register at: https://cnyatd.org/learn_lunch  

APRIL 20

 CNY BEST Information Session held 
virtually from 12-1 p.m. CNY ATD will 
hold an informational session regarding 
the CNY BEST Talent Development 
Program, recognizing excellence in talent 
development and the awards-application 
process. No cost to participate. For more 
information, call (315) 546-2783 or email: 

info@cnyatd.org. Register at: https://cnyatd.org/
cny_best_information_sessions

APRIL 27

 Creating Your Own Board of Directors virtual 
event from 8:15-11:30 a.m. This CNY ATD program 
will discuss how a personal board of directors can 
help support professional and career development. 
Cost is $45 for CNY ATD members or $60 for non-
members. For more information, call (315) 546-2783 
or email: info@cnyatd.org. Register at: https://
cnyatd.org/upcoming_program1 

MAY 4

 Mohawk Valley Gear Awards from 5-7:30 
p.m. at Trackside Restaurant in Utica. The 
Mohawk Valley Gear Awards honor companies 
that have helped to reimagine, reinvigorate, 
and revitalize the Mohawk Valley. These 

companies range in size and have made an 
impact on jobs, real estate, stability in the 
community, and helped to rejuvenate the 
social scene. For more information, including 
sponsorship and ticket details, visit: https://
www.cnybj.com/2022-mohawk-valley-gear-
awards/ 

MAY 5

 Small Business Toolbox Series: Executing Your 
Business Plan virtual Zoom meeting from 9-10 a.m. 
The key to a great new business is a solid business 
plan. Once your business is up and running, you 
want to make sure the plan is executed to achieve 
your goals. Presenter: John Liddy, entrepreneur in 
residence at the Tech Garden. This is the first event 
in a six-part virtual series offering tools, resources, 
and expert advice you need to educate yourself on 
entrepreneurial best practices and keys to success. 
Cost is $10 per session or $49 for all sessions for 
CenterState CEO members; or, $20 per session or 
$59 for all sessions for non-members. For more 
information or to register, visit: https://www.
centerstateceo.com/news-events/small-business-
toolbox-series 

BUSINESS CALENDAR
Email us at movers@cnybj.com

BUSINESS CARD
GALLERY

CONTINUED ON PAGE 11  

Advertise in our Business Marketplace - 
the ideal place to promote your business 

inexpensively and e� ectively. 

Visit cnybj.com/business-marketplace

https://www.cnybj.com/prime-heating-and-air/
https://www.cnybj.com/mattress-makers-of-syracuse/
https://zoeyadvertising.com/the-local-show/
https://www.cnybj.com/payroll-made-simple/
https://www.cnybj.com/safe-harbor-wills-and-trusts/
https://www.cnybj.com/clintons-ditch/
https://www.cnybj.com/mr-handyman-of-greater-syracuse/
https://www.cnybj.com/pestmaster-services-of-cny/
https://www.cnybj.com/visual-technologies/
https://www.cnybj.com/zoey-advertising/
https://www.cnybj.com/syracuse-hearing-solutions/
https://www.cnybj.com/business-marketplace/
http://www.pyramidbrokerage.com
http://www.staffleasing-peo.com
http://www.800-374-sell.com
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MAY 6

 Employee Learning Awareness Roundtable virtual event from 8:30-9:30 
a.m. CNY ATD will hold a roundtable to discuss the importance of highlighting 
employee learning and for sharing ideas on shining the spotlight on employee 
learning in organizations. No charge to participate. For more information, 
call (315) 546-2783 or email: info@cnyatd.org. Register at: https://cnyatd.org/
ela_roundtables

MAY 10

 Small Business Toolbox Series: Digital Marketing Essentials for Small 
Business virtual Zoom meeting from 9-10 a.m. Facebook, Twitter, Instagram, 
LinkedIn, TikTok…if you want to reach people and increase your visibility, these 
social platforms may play a role in your media plan. Learn how to incorporate 

them into an effective digital-marketing strategy. Presenters include Madison 
Johnson, senior digital marketing, Digital Hyve; Suzanne Rice, senior media 
strategist, PHG; and RJ Licata, director of marketing, Terakeet. This is the second 
event in a six-part virtual series offering tools, resources, and expert advice you 
need to educate yourself on entrepreneurial best practices and keys to success. 
Cost is $10 per session or $49 for all sessions for CenterState CEO members; or, 
$20 per session or $59 for all sessions for non-members. For more information or 
to register, visit: https://www.centerstateceo.com/news-events/small-business-
toolbox-series

MAY 19

 2022 Tompkins Chamber Annual Meeting & Celebration from 11 a.m.-1 p.m. 
Hybrid event with in-person portion held at Hotel Ithaca and also streamed live in 
cooperation with the host and Well Said Media. The event celebrates the chamber’s 
accomplishments from 2021 and early 2022, recognizes its annual award winners, 
and begins to celebrate its 125th anniversary year. For more information, visit: 
https://business.tompkinschamber.org/events/details/2022-annual-meeting-
celebration-191544event?oeidk=a07eiz2f3l2eacc2a7e&llr=xzi69ddab

EMPLOYEE BENEFITS

MICHAEL KUDARAUSKAS
has joined Crown Risk 
Management, LLC as VP 
of legal affairs and claims. 
He previously founded the 
workers’-compensation 
defense law firm of Wolff, 
Goodrich & Goldman, LLP 
in 1997 and left his practice as senior part-
ner after 25 years of providing legal rep-
resentation and guidance to employers, 
municipalities, insurance carriers, third-par-
ty administrators, and insurance agencies 
on all workers’-compensation and various 
employment-law issues. In his new role 
at Crown Risk Management, Kudarauskas 
will directly service employers in all aspects 
of workers’-compensation claim prevention, 
loss investigations, and claim management. 
He will also continue Crown Risk’s vision 
of providing sound employee-benefit pro-
grams, health-insurance plans, qualified re-
tirement plans, and property and casualty 
programs to employers across the U.S.

HEALTH CARE

Nascentia Health recently 
added five new staff mem-
bers to its CNY workforce. 
CHRISTINE KINTER, RN, 
has joined Nascentia’s 
Rome office at The 
Beeches as a care manager. 
She supports the organiza-
tion’s managed long-term 
care plan and is also an 
on-call nurse for patients 
in Oneida County. Kinter 
is a registered nurse with 
10 years of experience. She 
received a nursing degree 
from SUNY Morrisville 
and is currently completing a bache-
lor’s degree from Utica University. KURT 
SCHOTT has come aboard as a data analyst 
in Nascentia’s Syracuse headquarters. He 
works with its reporting and analytics 
team to assure accuracy with mandatory 
reporting data. Schott previously spent 
more than 25 years with KS&R, working 
on all aspects of programming, manage-
ment, and preparation of sampling and 
survey data for reporting. He is a grad-
uate of Onondaga Community College. 

ALANI TSOUVAS comes 
to Nascentia as a creden-
tialling and contract-man-
agement specialist. She is 
responsible for organizing, 
maintaining, and verify-
ing all aspects of the cre-
dentialing process with 
medical providers in the 
organization’s insurance 
plans. Tsouvas previously 
worked at Van Rensselaer 
Manor. She is a graduate 
of SUNY Morrisville. LYNN 
VECCHIO has joined as a 
claims-support specialist. 
She responds to inquiries 
related to coverage and 
payment for Medicare and 
Medicaid plans and en-
sures claims are processed 
properly. Vecchio has ex-
perience as a fraud analyst 
and claims specialist with other health-care 
providers. JULIA ROBERT has come aboard 
as executive assistant to Nascentia’s chief 
administrative officer. She previously 
worked for Christopher Community, Inc, 
in the development department, assisting 
with grant management and reporting. 
Robert is a graduate of Le Moyne College. 

SHALOM C. SIMMONS
has been named the new 
director of medical/surgical 
& patient care services at 
Finger Lakes Health. She 
has more than 20 years of 
health-care experience. 
Most recently, Simmons 
served as administrative nurse manager, for 
general surgery and the surgical step-down 
unit at Montefiore Health System Moses 
Campus, in Brooklyn. There, she was re-
sponsible for the professional practice of 
nursing and the delivery of patient care on a 
22-bed unit and a 15-step down bed unit with 
86 personnel, and fiscal responsibility for 
an annual budget of $9.1 million. Simmons 
earned her master’s degree in nursing ad-
ministration from New York University Rory 
Meyers College of Nursing in New York City 
and recently earned her post-master’s certifi-
cate as an acute-care nurse practitioner from 
the same institution. She earned her bach-
elor’s degree in nursing from Stony Brook 
University. In addition, Simmons earned a 
bachelor’s degree in business administration 

from Barnard M. Baruch College in New 
York City. 

LAW

Goldberg Segalla has 
added SAMANTHA M. 
MCDERMOTT to the firm’s 
Global Insurance Services 
group in Syracuse. 
McDermott focuses her 
practice on complex cov-
erage matters and insur-
ance-coverage litigation across New York 
state. She draws on experience as a law 
clerk at an international insurance compa-
ny, where she researched, drafted mem-
oranda, and created multi-jurisdictional 
surveys on various topics involving in-
surance coverage, cybersecurity, and em-
ployment and labor matters. McDermott 
earned her bachelor’s degree from Le 
Moyne College and her law degree from 
the William & Mary Law School.

LIBRARIES

JANA ROSINSKI has 
joined Syracuse University 
Libraries’ Special Collections 
Research Center (SCRC) 
as instruction and educa-
tion librarian. In this newly 
created position, Rosinski 
will lead SCRC’s instruc-
tion and education program, supporting 
primary source teaching and engaging in 
the Syracuse University Libraries’ informa-
tion-literacy initiatives. SCRC’s instruction 
program is the university’s hub for student 
engagement with primary sources. In her 
role as SCRC curatorial assistant since 2019, 
Rosinski drew from interdisciplinary experi-
ence teaching with primary source materials 
while providing the opportunity to engage 
with students, faculty, and visitors within 
SCRC’s programming, instruction, and ex-
hibitions. This newly envisioned position 
furthers SCRC’s commitment to a repara-
tive framework in primary source teaching 
and instruction and will enable Rosinski 
to lead SCRC’s instruction and educational 
program, in line with the Syracuse University 
Libraries’ information-literacy initiatives and 
current primary source literacy strategies, 
to better meet the needs of all participants. 
Rosinski holds a master’s degree in writing 

studies from Eastern Michigan University 
and is completing a doctorate degree in 
philosophy in the composition and cultural 
rhetorics program at Syracuse University. 
Rosinski has held research fellowships at 
the Strong National Museum of Play and the 
Digital Studies Center at Rutgers University-
Camden. Outside of SCRC, Rosinski has 
supported students through positions in 
the University Writing Center, the Graduate 
Editing Center, and as a graduate instruc-
tor in the Writing Studies, Rhetoric and 
Composition Program. 

TECHNOLOGY

Webucator, Inc., which 
provides onsite and on-
line training in a variety of 
technologies and business 
topics, recently appointed 
BRIAN P. HOKE as CEO, ef-
fective Jan. 24. He succeed-
ed Dave Dunn, who will 
remain with the company for several months 
to assist in the leadership transition and will 
remain indefinitely in an advisory role. Hoke 
was formerly principal of Bentley & Hoke, 
LLC, a web-development consultancy in 
Fayetteville, that he formed in 2000 and has 
managed since then. Local clients for which 
the company provides website development, 
design, and marketing consulting services 
include ACR Health, The C&S Companies, 
Colden Corporation, Manlius Pebble 
Hill School, Onondaga County, Syracuse 
Hancock International Airport, Upstate 
Venture Connect, and many others. Bentley 
& Hoke’s client work will be managed by 
Hoke and a team at Webucator. Founder Nat 
Dunn started Webucator in 2003; his brother 
Dave Dunn began as CEO in 2009. Together 
they have led the company through almost 
two decades of steady growth, expanding 
the variety of training topics, delivery meth-
ods, and number of companies and students 
served. Prior to founding Bentley Hoke 
in 2000, Hoke served as teacher, dean of 
students, director of technology, and chair 
of the Computer and Information Science 
Department at Manlius Pebble Hill School, a 
Pre-K-12 independent day school. Hoke pre-
viously taught at Institut auf dem Rosenberg, 
an international boarding school in St. 
Gallen, Switzerland. Hoke holds degrees 
from Hamilton and Dartmouth Colleges. 
Since its establishment in 2003, Webucator 
has trained more than 84,000 students from 
over 15,000 organizations, including over 
70 percent of the Fortune 100 companies. 
Webucator delivers training online and in 
person, through instructor-led live and self-
paced classes.            

PEOPLE ON THE MOVE NEWS
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Kudarauskas

Kinter

Schott

Tsouvas

Vecchio

Robert

Simmons

McDermott

Rosinski

Hoke

Financial Project Lead: Dvlp s/ware 
application systems to monitor & analyze 
performance data, identify opportunities 
for risk mitigation & profitability using 
mathematical modeling, algorithms, 
Agile & SQL. 

Must have Bach + exp. Job in Syracuse, 
NY, 13204. Remote work available, must 
report to home o�ice in Syracuse, NY 
once every quarter. 

Send resume to: Gaby Serrano, 
Bankers Healthcare Group LLC, 10234 
W. State Rd. 84, Davie, FL 33324 
gserrano@bhg-inc.com

The People on the Move section is the best place to let all of CNY know 
about your company’s new hires and promotions.
Email movers@cnybj.com and be a part of this very popular feature, 
both in print and online. It’s free!

NEW 
JOB?

mailto:gserrano@bhg-inc.com
mailto:movers@cnybj.com


12 I
CNYBJ.COM

THE CENTRAL NEW YORK BUSINESS JOURNAL    I   APRIL 11, 2022

CYBER SECURITY
   SPECIAL REPORT

The Cybersecurity Special Report will 
delve into key trends and topics in the 
cybersecurity area.

The report will cover companies in 
Central New York that work in the 
cybersecurity fi eld, including their 
initiatives, growth plans, and major 
product/service rollouts.

ISSUE DATES:
MAY 23  I  JULY 11  I  OCT. 10 (Cybersecurity Month)
Ad deadlines: May 11, June 29, Sept. 28

SPECIAL OFFER:
Buy 4 full pages and receive 1 full page
(value $5,330) in any upcoming issue!

OTHER OPTIONS AVAILABLE:
• Special Report Sponsor
• Digital Edition Sponsor

CONTACT US FOR RATES!

• Banking and Cybersecurity
• Benefi ts of cybersecurity education
• Cybercrime costs
• Cybercrime prevention techniques
• Data breaches

• Fraud and identity theft
• Malware/ransomware
• Phishing attacks
• Risks of working at home in a pandemic
• Vulnerability testing

CONTACT US TODAY
Kelly Bailey: (315) 579-3924  •  kbailey@cnybj.com     
Marny Nesher: (315) 579-3925  •  mnesher@cnybj.com

POTENTIAL TOPICS INCLUDED:

https://www.cnybj.com/cybersecurity
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New Oneida 
boutique helps 
women feel Worthy
BY TRACI DELORE
tdelore@cnybj.com

ONEIDA — The name of Jennifer Bailey’s new clothing 
store in Oneida sums up her hopes for the business venture 
— that every woman who walks into Worthy feels just that: 
worthy of looking and feeling her best.

“A place where all women can feel welcome,” is how 
Bailey describes her premium and designer boutique at 767 
Lenox Avenue. “I want to empower women to look good and 
feel good,” she says.

The shop features a variety of clothing, jewelry, shoes, 
bags, hats, and more. Many items are brand new. Any used 
items are in excellent condition, Bailey says.

“You’re not going to find anything big box here,” she 
notes. “Everything I have here is authentic.”

Bailey was inspired to open the store after moving to 
Oneida last June. She previously operated Back in Motion 
Massage and Wellness in Sidney in Delaware County but 
has since rented the spa location out to another therapist.

“I need a change,” Bailey says. “I wanted to be near 
water.” After moving to Oneida, she enjoyed the lake views, 
but found herself struggling for a place to shop without 
having to travel. That’s when the idea for Worthy was born.

When Bailey found an available 1,500-square-foot space 
to rent from Mike Smith of Smith Flooring and Paint, it was 
a done deal.

“There was a need in the market, and I’m filling that 
need,” she says. 

Bailey began to acquire her inventory and worked on set-
ting up the space with furniture and pieces found at estate 
sales. “I was able to create the environment and atmosphere 
I saw in my mind’s eye,” she says of the space.

Worthy opened its doors on Feb. 5, and the response has 
been good so far, Bailey says. “People are excited; they’re 
intrigued; they’re appreciative.”

To make her designer pieces accessible to all, Bailey has 
items at a variety of price points. She also carries clothing 
in sizes 00 to 3X so that everyone can find something that 
makes them feel great, she adds.

Bailey held a ribbon cutting in February with the Greater 
Oneida Chamber of Commerce. She has done some print 
advertising and is active on both Facebook and Instagram 
to reach current and potential customers.

In the future, Bailey hopes to add special events like a 
sip and shop night or inviting in retailers for products like 
jewelry or aromatherapy.

Currently, Bailey is the only employee and isn’t sure if 
or when she might hire others since her focus is providing 
a personalized customer-service experience for shoppers.

She hopes to be able to partner with a nonprofit organi-
zation serving women in need and provide clothing to the 
organization to help women elevate themselves.

Worthy is currently open Tuesday to Thursday from 10 
a.m. to 5 p.m., Friday from 9 a.m. to noon, and Saturday 
from 10 a.m. to 2 p.m.         

                                      PHOTO CREDIT: WORTHY

 Owner Jennifer Bailey opened her boutique Worthy to help make 
                designer  fashions and accessories accessible in the Oneida area.

http://www.ngrid.com/smallbusiness
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YOU ARE CORDIALLY INVITED TO JOIN US AT

APRIL 202228
TO BENEFIT:

Scan to purchase tickets
or visit foodbankcny.org

BY TRACI DELORE
tdelore@cnybj.com

SHERRILL — Andrea 
Maranville’s self-taught skills as 
a baker have taken her from 
her house’s kitchen across the 
Atlantic to compete on a tele-
vision baking competition and 
back home to Sherrill to open 
her own bakery.

Maranville opened Sweet Life 
of a Baker at 522 Sherrill Road 
last October, but the road there 
was a winding one.

In 2018, Maranville was look-
ing to rent some commercial 
kitchen space to start selling her 
baked creations when she also 
decided to apply to be on “The 
Great American Baking Show 
– Holiday Edition.” The show se-
lected her as a contestant, which
required Maranville to spend a
month in London and put her
rented kitchen-space search on
the back burner.

After ending the show as 
one of the three finalists and 
with an autograph from com-
petition judge and her baking 
icon Sherry Yard, Maranville re-
turned home and resumed her 
search for some kitchen space. 
And throughout all that time, she 

blogged about her baking on her 
Sweet Life of a Baker blog.

In February 2019, Maranville 
found kitchen space to lease 
at the Oneida Community 
Mansion.

“I just had a dream and a vi-
sion,” she says. Maranville didn’t 
have any customers to start, but 
started holding monthly pop-up 
events at the Mansion, devel-
oping some wholesale accounts 
along the way. She also started 
growing her customer base for 
specialty orders and branded her 
business the Silver City Baking 
Company.

In the summer of 2020, she 
closed the bakery for the season 
and headed to Bolton Landing, 
where she worked as a pastry 
chef for a restaurant featured on 
yet another television show. This 
time it was “Summer Rush” on 
the Food Network.

Right around that time, the 
COVID-19 pandemic got into 
full swing, so Maranville kept 
her Silver City Baking Company 
closed to the public that fall. “I 
started really focusing on on-
line orders,” she says, as well as 
locally delivered and wholesale 
orders.

In March 2021, the space at 

522 Sherrill Road, once home to 
a coffee shop, became available, 
and Maranville felt the time was 
right to set up shop. “We saw the 
opportunity here as a location,” 
she says. The street is busy and 
gets lots of foot traffic.

“The response from our 
community and surrounding 
communities has just been over-
whelmingly supportive,” she 
says of the venture.

Rather than stick with the 
Silver City name, Maranville 
opted to name the shop after 
her blog, for which she already 
had a loyal fan and customer 
base. She also had Facebook and 
Instagram pages already in place 
using the Sweet Life name.

The menu at Sweet Life of 
a Baker isn’t huge, but “ev-
erything I have in here is be-
cause I love it,” Maranville says. 
Breakfast items include scones, 
muffins, cinnamon rolls, yogurt, 
and granola, while lunch offer-
ings include soup and sandwich-
es. The bakery also ships cookie 
and brownie platters and offers 
an array of custom cakes.

Currently, Maranville employs 
a baker’s assistant and has five 
part-time employees to help out.

Her future plans could include 

multiple locations and lots of 
other ideas. “I’ve got big, big, 
big goals,” she says, adding that 
she may be a dreamer, but she’s 
also a doer.

“I’ve been drafting a cookbook 
for about 10 years,” Maranville 
says, so she’d like to get that pub-
lished. She’d also like to continue 
to have a television and online 
presence. Maranville currently 

holds Zoom baking classes.
In the end, whatever she ends 

up doing will center around 
sharing her love of food. “I just 
want people to come in here, 
enjoy their food, enjoy their time 
with each other, and walk away 
happy,” Maranville says.

Sweet Life of a Baker is open 
Wednesday through Saturday 
from 8 a.m.-4 p.m.                     

Reality-show contestant offers 
sweet treats at Sherrill bakery
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Andrea Maranville, owner of Sweet Life of a Baker in Sherrill.

Turchetti named 
president of HCR 
Home Care
BY ERIC REINHARDT
ereinhardt@cnybj.com

H CR Home Care recently 
 announced it had appointed
 Suzanne Turchetti as its new 

president. 
Turchetti had previously been serving as 

the organization’s chief administrative offi-
cer, the company tells CNYBJ in an email. 

The Rochester–based and wom-
an-owned HCR Home Care has a Central 
New York office at the Thruway Office 
Building at 290 Elwood Davis Road in the 
town of Salina. 

In her new role, Turchetti is respon-
sible for all non-clinical administrative 
operations, including human resources, 
contracts, corporate compliance, commu-
nications and public relations, and in-
formation technologies. She joined the 
company in 2005.

“I am delighted to announce Suzanne 
Turchetti’s promotion to company presi-
dent,” Louise Woerner, founder and CEO 
of HCR Home Care, said in a release. 
“Suzanne has risen through the ranks 
and excelled in every role she has held 
because of her vast knowledge of the com-
pany, her hard work, her unique skills, 
and her ability to collaborate with compa-
ny leadership and staff. Having worked 

side by side with Suzanne for nearly two 
decades, I know that she is supremely 
qualified to take on this new role and to 
help lead HCR into the future.”

Besides her work duties, Turchetti serves 
on the board of directors of Home Care 
Association of NY State and is a member of 
the Home Care 100’s Intelligence group that 
works to “drive exceptional performance 
for home health and hospice providers,” 
HCR Home Care said. She also serves as 
corporate secretary for HCR Cares and as a 
director and executive committee member 
of Dress for Success Rochester. 

A resident of Irondequoit, Turchetti 
earned a bachelor’s degree from Siena 
College.

Founded in 1978, HCR Home Care is 
a provider of home health services for 
individuals, physicians, and other health-
care professionals across New York. HCR 
operates in 25 counties across the Central 
New York, Finger Lakes, North Country, 
and Catskill regions.         

Suzanne Turchetti PHOTO CREDIT: HCR HOME CARE 

https://www.foodbankcny.org/events/show/savorsyracuse
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Meet the Team
Lyndon Corners | 6872 E Genesee St., Fayetteville | 315-446-4030 

All your financial needs, serviced under one roof. 

Business Banking

Heather D Mulhall
AVP, Commercial & 
Consumer Banking
NMLS# 753313

Kevin Delaney
VP, Commercial Insurance  
Tompkins Insurance 
Agencies 

Brian Bisaccio
SVP, Regional Manager 
Commercial Lending

Jennifer L Green
VP, Managing Director 
Tompkins Financial 
Advisors

Insurance and Wealth Management Services

BY TRACI DELORE
tdelore@cnybj.com

UTICA — Running three bars during a 
global pandemic that, for a time, required 
her businesses to shut their doors was 
about the hardest thing Michelle Klosek 
has done as a business owner.

Knowing that she had to either figure 
it out or fail, Klosek rolled up her sleeves 
and got to work.

She watched countless U.S. Small 
Business Administration (SBA) webinars 
offering advice, applied for and obtained 
various funding available to businesses, 
figured out how to sell her pub food to go, 
poured martinis in pouches when drinks-
to-go were approved by the state, and even 
spent some time working as a contact trac-
er for the New York State Contact Tracing 
Initiative so she could pay the bills.

You learn “just how fast you can accli-
mate because you have to,” Klosek says.

When the bars were allowed to reopen 
with outdoor seating, she left the con-
tact-tracing job and got back to work at the 
bars she and her husband Steve operate 
— The Stiefvater Room (The Stief), The 
Varick Bar and Grill, and Sickenberger 
Lane — on Varick Street in Utica.

Last summer after masking and capac-
ity restrictions were lifted, business was 

brisk, Klosek says. “There wasn’t really 
anything to do but go out to a bar,” she 
said. Many of the area’s normal festivals 
and concerts had yet to return, which 
steered people toward bars as a social 
option throughout the summer and fall.

Then the Omicron variant arrived and 
the state once again implemented an in-
door mask mandate. Klosek said she felt it 
would be hard to ask patrons to mask up 
once again, so she went a different route 
instead.

She temporarily closed The Stief in-
stead. “It was really tough,” she recalls. 
But the closing provided an opportunity to 
complete a project proposed and designed 
by two of her employees.

Brendan Boucher and Isabella Fasolo, 
bartenders at The Stief, pitched a remod-
eling project to Klosek to give the bar a 
1920s feel.

“They ran around for like two weeks,” 
Klosek says, putting together ideas and 
acquiring new furnishings and décor to 
replace the “average pub scene” look.

Away went the old booths and tables 
and beer signs on the wall. In their place, 
in came velvet couches, new lights, and a 
new drink menu.

“They’re very creative,” Klosek says of 
her employees, and she let them run with 
it. The project cost about $20,000 and “it’s 

been well received,” she adds.
The Stief celebrated the remodel with 

a ribbon cutting on March 3, also noting 
the 35th anniversary of The Varick at the 
same time.

Klosek is pleased with the new vibe at 
The Stief because it appeals to all ages. “It 
creates more conversation between peo-
ple,” she says of the new seating.

With a fresh, new look, Klosek is ready 
for the nicer weather and the crowds it 

should bring. “I expect it to be normal, 
busy,” she says.

And if things change regarding the 
pandemic, Klosek is prepared with the 
lessons she’s learned and the tools she’s 
acquired over the past two years.

“It puts you in a better place,” she says 
of that hard-earned knowledge. Klosek  
knows she can now quickly pivot toward 
to-go drinks and orders but hopes she 
won’t have to do so.         

Utica bar emerges from 
pandemic with a new look
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Michelle Klosek, who owns The Stiefvater Room on Varick Street in Utica with her husband Steve, shows o� one 
of the new 1920s-inspired seating areas designed by two of their bartenders.

New regional director begins 
work at Onondaga SBDC  
BY ERIC REINHARDT
ereinhardt@cnybj.com

ONONDAGA — Robert Griffin has start-
ed his work as the new regional director of 
the Small Business Development Center 
(SBDC) at Onondaga Community College 
(OCC).

SBDCs provide counseling and 
training to small businesses, including 
working with the U.S. Small Business 
Administration (SBA) to develop and 
provide informational tools to support 
business startups and existing business 
expansion, per the website of the SBA.

Griffin assumes the role that Joan 
Powers previously held before her re-
tirement at the end of January. He most 
recently served as a certified small-busi-
ness advisor at the SBDC at Binghamton 
University. In that role, Griffin worked 
with hundreds of new and aspiring entre-
preneurs, assisting them with acquiring 
more than $31 million in capital and help-
ing them create or save more than 1,800 
jobs, the Onondaga SBDC said.

He is also a certified exit-planning advi-
sor, capable of helping existing business 
owners navigate the challenges of creat-
ing sound strategies for small-business 
succession plans. Griffin additionally has 
more than 20 years of management expe-
rience in the hospitality and food-service 
industries. His work in the sector has fo-
cused on convention and visitors’ bureaus, 

hotels, restaurants, casinos, and contract 
food services.

About the Onondaga SBDC
The Onondaga SBDC serves a six-coun-

ty region that covers Onondaga, Oswego, 
Cayuga, Cortland, Madison, and Seneca 
counties. It is located in Mulroy Hall at 
OCC on Route 173.

In the last three years, the Onondaga 
SBDC office has served more than 3,400 
clients and helped them create or save 
more than 8,300 jobs. More than 400 of 
those clients became new business own-
ers and Onondaga SBDC clients secured 
more than $63 million in investments in-
cluding loans, grants, or other sources of 
funding, the SBDC said.        

PHOTO CREDIT: OCC 

Robert Gri�n is the new director of the Small Business 
Development Center (SBDC) at Onondaga Community 
College (OCC). 

https://www.tompkinstrust.com
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N YSIF — the New York State
 Insurance Fund — says it “far
 exceeded” its established annual 

MWBE participation goal of 35 percent in 
state fiscal year 2020-21. 

It also plans to continue 
recruiting MWBE financial 
firms to “further increase 
their participation in 2022 
and beyond.”

NYSIF describes itself as 
New York’s largest workers’-compensa-
tion carrier. It made the MWBE announce-
ment during its 12th annual Minority- and 
Women-Owned Business Enterprises 
(MWBE) Investment Symposium held 
March 1 in New York City. 

The symposium “strengthened its com-
mitment to expanding opportunities for 
participation in all areas of its investment 
portfolio,” NYSIF contends. 

“NYSIF continues to be a leader in meet-
ing and surpassing the goals of the state’s 
MWBE initiative” Kenneth Theobalds, 
chairman of the NYSIF board of commis-
sioners, said. “But we must reaffirm our 
commitment and strive to do even better 
so that our values of encouraging diversity 
and inclusion continue to reflect in the 
pursuit of our core mission, delivering 
superior financial returns and value to 
NYSIF’s customers.”

For state fiscal year 2020-21, NYSIF al-
located nearly 44 percent of dollars paid to 
asset-management firms and financial insti-

tutions to MWBE-certified firms. In all, 54 
percent ($1.9 billion) of the $3.6 billion in 
NYSIF’s externally managed assets were 
under the management of MWBE firms, 
including 100 percent of NYSIF’s equities 
portfolio, per its news release. 

Now in its 12th year, NYSIF’s MWBE 
Investment Symposium is a forum to further 

spark statewide job growth 
and expand investment op-
portunities to a diverse group 
of financial firms. 

This year’s event was 
held in a hybrid format to 

accommodate both virtual and in-person 
attendees. It featured programs and panel 
discussions that addressed topics that in-
cluded conversations on increasing diver-
sity in capital markets; the pros and cons of 
being a woman-owned firm; and transform-
ing environmental, social and governance 
impact in the financial sector.

The MWBE Investment Symposium 
is one of several events that NYSIF par-
ticipates in to attract MWBE vendors in 
all categories and helps to advance the 
organization’s commitment to hire MWBE 
asset managers to invest a portion of 
NYSIF funds. 

NYSIF was established in 1914 as part 
of the original enactment of the New York 
State Workers’ Compensation Law. NYSIF 
insures about 139,000 policyholders, with 
more than $1.8 billion in annual earned 
premium and more than $22 billion in 
assets. Described as a “self-supporting” 
insurance carrier, NYSIF operates without 
taxpayer funding, it said.         

THE BOOK OF LISTS IS NOW AVAILABLE!  VISIT BJNN-NEWSSTAND.COM

DONATE NOW: 
FOODBANKCNY.ORG

NO ONE SHOULD HAVE TO 
WORRY ABOUT HAVING 
ENOUGH TO EAT.

TAKE THE WORRY OUT OF HUNGER.

Modifications target under-
served entrepreneurs 
BY ERIC REINHARDT
ereinhardt@cnybj.com

T he Biden-Harris Administration on March 30 
announced what it called “impactful reforms” to the 

 U.S. Small Business Administration’s (SBA) 
Community Advantage pilot program. 

The changes seek to prioritize “equitable access to 
capital for low-income borrowers and those from under-
served communities,” the SBA said. 

Vice President Kamala Harris and SBA Administrator 
Isabella Casillas Guzman announced the reforms.

Changes announced 
With the changes to the Community Advantage pro-

gram, the SBA will extend the pilot program to Sept. 
30, 2024, providing more certainty for the Community 
Advantage program, which was set to end this September.

The agency will also lift the four-year lender morato-
rium and enable the SBA to grow this lender network, 
opening up a capital program to more mission-based 
lenders nationwide. 

In addition, the SBA will increase the maximum loan 

size. The new expanded number of lenders will be al-
lowed to access the SBA’s 7(a) government-guaranteed 
loan program at lending levels up to $350,000, which 
represent an increase over the current levels of $250,000. 

The agency will also remove the restrictions that can 
keep individuals with criminal backgrounds from access-
ing the Community Advantage program, the SBA said.

It will also simplify underwriting and collateral require-
ments for borrowers and lenders, including increasing 
the maximum unsecured loan size from $25,000 to 
$50,000, “removing barriers that disproportionally impact 
underserved borrowers,” the agency said.

The SBA said it also plans to introduce additional abilities 
for lenders to make revolvers and lines of credit, interest-on-
ly periods, and other loan modifications that meet borrow-
ers where they are to best serve their capital needs.

In addition, the agency will redefine packaging-fee 
guidelines to better enable Community Development 
Financial Institutions (CDFIs), Community Development 
Companies (CDCs), and mission lenders participating 
in the Community Advantage program to “scale and in-
crease volume to underserved communities.”

Program history
The SBA’s Community Advantage pilot loan program 

was launched during the Obama-Biden Administration 
and originally set to expire this September. 

It is designed to meet the credit, management, and 
technical-assistance needs of small businesses in under-
served markets, the agency said. 

The program was intended to provide “mission-orient-
ed” lenders — primarily nonprofit financial intermediaries 
focused on economic development — access to 7(a) loan 
guarantees previously for loans of only $250,000 or less. 

The SBA’s goals for the Community Advantage pro-
gram include increasing access to credit for small busi-
nesses located in underserved areas; expanding points 
of access to the SBA 7(a) loan program by allowing par-
ticipation of non-traditional, mission-oriented lenders; and 
providing management and technical assistance to small 
businesses, as needed, the agency said.   

SBA makes changes to Community 
Advantage pilot program

ERIC REINHARDT / CNYBJ

Isabella Casillas Guzman, administrator of the U.S. Small Business Adminis-
tration (SBA), speaks at the National Veterans Resource Center at Syracuse 
University in November 2021. The SBA on March 30 announced what it called 
“impactful reforms” to its Community Advantage pilot program.

NYSIF tops MWBE participation 
goal in fiscal year 2020-21   

https://bjnn-newsstand.com/products/preorder-the-2022-book-of-lists-hardcopy
http://www.foodbankcny.org
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BINGHAMTON — On Thursday, March 
24, 19 area businesspeople graduated 
as members of the Broome Leadership 
Institute (BLI) Class of 2022 at a dinner and 
ceremony, at the Riverdale Banquet Hall in 
Endwell.

The BLI Class of 2022 represents the 35th 
graduating class of the program. BLI is a 
six-month community leadership program, 
sponsored by the Greater Binghamton 
Education Outreach Program (GBEOP), 
an affiliate organization of the Greater 
Binghamton Chamber of Commerce. The 
six-month program is designed to develop 
enthusiastic and well-informed leaders who 
are committed to making positive contribu-
tions to the community. A select number 
are chosen for each class, which runs from 
September through March with two full-
day sessions each month, per a Greater 
Binghamton Chamber news release.

Each session provides a behind-the-
scenes look at the community — learning 
how it works, who makes it work, what 
problems it faces, and learning how and 
where leaders can help. Sessions are de-
signed to immerse participants in the topic 
of the day by holding the session at an 
appropriate site and inviting key people 
in that topic area to be presenters. Topics 

covered include: ag-
riculture, arts, board 
development, cham-
ber of commerce, 
community insight, 
current issues, courts 
and the penal system, 
diversity, education, 
economic development, ethics, govern-
ment, innovation, leadership, health care, 
human/social services, and media.

The benefits include meeting with key 

decision-makers face-
to-face; gaining a 
broader understanding 
of the issues affect-
ing life in the greater 
Binghamton region; 
learning new skills and 
making invaluable pro-

fessional contacts; gaining the knowledge, 
experience, and contacts needed to make 
a positive difference in the community; and 
experiencing fun along the way.

The BLI Class of 2022 was comprised of 
the following individuals: Brent Baker, mort-
gage-sales manager, Visions Federal Credit 
Union; Sarah Boniche, operations coordina-
tor, Binghamton University; Colleen Brown, 
advisory software engineer, IBM; Carrie 
Davis, director of communications, United 
Health Services; Patrick Dickerson, pres-
ident, Mountain Top Grove Inc.; Nicholas 
Dupuis, loan-officer assistant, M&T Bank; 
John Garcia, Jr., director of operations & 
maintenance, Broome-Tioga BOCES; Gary 
Gates, operations manager, Coughlin & 
Gerhart, LLP; Vincent Gennett, commer-
cial-banking relationship manager, NBT 
Bank; Christina Graziadei, associate attor-
ney, Hinman, Howard & Kattell, LLP; Laura 
Hodel, director of student financial ser-
vices, SUNY Broome Community College; 
Rachel Mastin, accounting representative, 
Broome Co-operative Insurance Company; 
Danielle Naylor, business-development 
manager, Delta Engineers, Architects, Land 
Surveyors, & Landscape Architects, DPC; 
Machella Raymond, social worker, Rise-NY; 
Jennifer Richards, director of operations, 
Our Lady of Lourdes Memorial Hospital; 
Nick Romo, owner/agent, Nick Romo-
State Farm; Mark Ropiecki, executive di-
rector, Care Compass Network; Christine 
Springer, general manager, Goodwill 
Theatre, Inc.; Charolette Truxal, AVP hub 
manager, Chemung Canal Trust Company.

Broome Leadership Institute graduates 19 in Class of 2022

W hile it has been a challenge
 across the U.S. for decades,
 only recently has the racial 

wealth gap become 
common vernacular 
for both the media 
and politicians. Simply 
explained, the ra-
cial wealth gap is the 
shared experience 
of Black and Latino 
households earning 
half as much as their 
White counterparts 
and holding just 15-20 

percent of the net wealth in the U.S, ac-
cording to the Federal Reserve, as of 2021. 

Widening over the decades, along with 
the wealth gap, is wealth inequality, which 
coincides with the extreme concentration 
of wealth in one type of household. Aside 
from this accumulation of wealth in one 
group over another, what are the other 
causes of the consistent widening? Below, 
I explore some of the sources along with 
providing possible remedies to decreasing 
the gap. 

Overbearing inequalities
Closing the divide is already a so-

cial-justice issue, but with the U.S. set to 
become a “majority minority” nation by 
the mid-21st century, it is a much larger 
priority to implement broader and more 
effective economic policy. That being said, 
these inequalities are systemic in nature, 
deeply seeded in the fabric of the financial 

system. When it comes to overall wealth 
in the U.S., the median familial wealth of 
Black households is just $24,100, or 12.7 
percent, of the average White household 
of $189,100. 

There is also the concept of zero or 
negative wealth, where the value of debts 
exceeds the value of assets. This gap has 
improved slightly, but Black and Latino 
families still have 28 percent and 26 per-
cent, respectively — twice that of White 
families. 

To buy or not, that’s the question
As homeownership maintains a 

steady presence in the news cycle, many 
Americans are questioning their personal 
decisions to rent or buy. However, this 
is less of a consideration for Black and 
Latino communities, as the concept of 
homeownership is largely skewed to other 
groups. While the Latino community has 
drastically closed the housing gap to its 
White neighbors, Black buyers are still 
finding it difficult to apply, and qualify, for 
the same loans. 

That being said, I don’t believe this 
should stop those who want to be home-
owners. Be mortgage ready and make 
your financial credentials hard to reject. 
Focus on legitimate areas, such as credit 
history, debt-to-income ratio, and job sta-
bility to better increase your outcome.

Fighting the student-debt crisis
You’ve likely heard it many times by 

now, but the concept of forgiving a specif-

ic amount of student debt per borrower 
would dramatically shift the racial wealth 
gap. On average, Black students have to 
take out more loans to get through the 
same amount of college compared to their 
White peers, according to Inequality.org, a 
project connected to the Institute of Policy 
Studies. Additionally, Black graduates are 
poised to see lower salaries — on average 
27 percent lower with a bachelor’s degree 
and 14 percent with an associate degree. 

Pandemic disparities 
The COVID-19 pandemic was devastat-

ing across the nation, but disproportion-
ately so for Black and Latino communities. 
During the shutdown, these workers were 
much more likely to be jobless than their 
White colleagues. In fact, as the world 
began to rebound in December 2020, un-
employment rates were drastically higher 
for these communities — 9.9 percent for 
Black workers and 9.3 percent for Latino 
workers — compared to 6 percent for 
White workers and 5.9 percent for Asian 
workers. 

Solving what feels unsolvable 
When looking at the above statistics, 

closing the gap can feel like an insurmount-
able endeavor. However, it might be easier 
than we may think. Many financial experts 
agree that by making only a handful of fed-
eral changes, the gap would dramatically 
lessen with each step. One option, which 
many states have already adopted, is rais-
ing the minimum wage to $15 per hour 

by 2025. This would directly affect these 
populations as 44.1 percent of workers 
that would benefit from this increase are 
Black and Latino. Another way to narrow 
the divide is through student-debt forgive-
ness. Statistics show that Black women 
carry the largest student-debt burden, 
and Black students in general hold 15-25 
percent more collegiate debt than their 
peers. Along with enacting these changes, 
we can support these communities fur-
ther by helping current renters become 
homeowners through addressing hous-
ing-supply issues, understanding forces 
at the local level, and educating buyers 
on how to sustain their homeownership 
through all economic cycles. 

Other federally funded programs, like 
Baby Bonds that provide a strong and safe 
financial start to children, and strength-
ening government mortgage programs 
would go a long way to provide for the 
next generation. Also, encouraging K-12 
schools to provide financial education as a 
part of the curriculum will give children of 
all races an even foothold on their financial 
future. 

While the racial wealth gap might ap-
pear to be a monumental divide, we as 
financial advisors are in the best position 
to share our knowledge and lay the foun-
dation for a better future. Everyone is enti-
tled to financial literacy and we encourage 
anyone interested in managing their own 
wealth to reach out to an advisor. With 
all of us working together, the gap will be 
chipped away, one inequality at a time.     

Jennifer Green is VP and managing director 
for Tompkins Financial Advisors, Central 
New York.

JENNIFER
GREEN

Viewpoint

Breaking Out of the Racial Wealth Gap

MAKE SURE YOUR TIME IN THE SPOTLIGHT LASTS FOREVER!
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Name an individual, business or organization that:
• is actively involved in making good things happen,
• has made a positive impact on our Downtown community, or
• has contributed to Downtown’s growth, diversity and vitality!

They may be honored with an Award of Excellence
at the Annual Meeting of the 

Downtown Committee of Syracuse on June 23.

Award Categories: 

Urban Innovation Award - Given for creative, unusual or trail-blazing activites 
in a previously underdeveloped area or facet of Downtown Syracuse. 

Perfect Partner Award - Given for advocacy and commitment that positively 
impact Downtown Syracuse.

Heart of Downtown Award - Given for efforts that positively affect how people 
feel about Downtown Syracuse and actively contribute to the growth, vitality and 
overall appeal of Downtown.

Send Nominations to:  mail@DowntownSyracuse.com
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MOHAWK VALLEY
GEAR AWARDS
GROWTH, ENERGY, AND REVITALIZE

Join us for Cocktails & Hors d’ oeuvres, networking, and a special tribute video as we recognize 
five companies that have made an impact in the revitalization of the Mohawk Valley.

1 H !
WEDNESDAY, MAY 4, 2022

5:00 PM - 7:30 PM   Trackside Restaurant, Utica
1 H !

HHonoring h

�ere are a limited number of ticket packages available. Visit bizeventz.com for tickets.
For more information, call 315-579-3917

BY ERIC REINHARDT
ereinhardt@cnybj.com

SYRACUSE — Felisha Legette-Jack has started her work 
in leading the Syracuse University women’s basketball 
program.

Syracuse on March 28 introduced Legette-Jack, 55, as 
the team’s 7th head coach during a news conference held 
at the Carmelo K. Anthony Basketball Center.

She’ll be coaching a team that now plays its games in 
the Carrier Dome, unlike when Legette-Jack suited up 
for the Syracuse women’s team in the 1980s and was a 
standout performer in the games played at Manley Field 
House.

“Coach Legette-Jack is the right person at the right 
time to lead this program,” John Wildhack, director of 
athletics at Syracuse University, proclaimed in his re-
marks at the March 28 event. “She earned and deserves 
this opportunity.”

The introduction comes just months after Legette-Jack 
became the first female in Syracuse basketball history to 
have her jersey retired when her No. 33 jersey was raised 
to the rafters of the Carrier Dome on Nov. 14 of last year.

Legette-Jack, a Syracuse native, returns to her alma 
mater after serving as head coach of the women’s bas-
ketball team at the University at Buffalo. The Bulls lost 
to Tennessee in the first round of this year’s women’s 
NCAA Tournament. It was the fourth NCAA Tournament 
appearance for Buffalo under Legette-Jack. 

She takes over head-coaching duties from Vonn Read, 
who served as the acting coach for the women’s team 
during this past season after the resignation of former 
head coach Quentin Hillsman, following reported allega-
tions of inappropriate conduct in the program.

“Coach Read is an excellent basketball coach and he’s 
a good person,” Wildhack said during the press confer-
ence. Read led Syracuse to an 11-18 overall record (4-14 
ACC) in his one season at the helm.

In his remarks, Wildhack said he was “struck” when 
Legette-Jack told him that she watched “every single 
minute of every game” that the Syracuse women played 
this past season. 

“I’m excited. I’m humbled,” Legette-Jack said in ad-
dressing the gathering inside the Melo Center. 

She also outlined her vision in a Syracuse University 
news release. 

“My goal is simple: Pursue championships in the class-
room and on the basketball court. We will build our pro-
gram with our C.A.B. philosophy: character, academics 
and basketball. We will work tirelessly to help our team 
understand that character will always be first, academics 
will be a close second and we will find the best athletes in 
the world to make you all proud,” Legette-Jack said.

About Legette-Jack 
She brings a résumé of basketball accomplishments 

to her new role as head coach of the Syracuse women’s 
team.

As a player, Legette-Jack led Nottingham High School 
in Syracuse to a pair of state titles before attending 
Syracuse University, where she was a standout player on 
Coach Barbara Jacobs’ teams from 1984-89.

During her playing days, Legette-Jack earned Big 
East Freshman of the Year honors after helping lead the 
Orange to their first Big East championship in school 
history. She finished her career as the program’s all-time 
leader in points, rebounds, field goals made and attempt-
ed, and free throws made and attempted, Syracuse said.

After graduating from Syracuse with bachelor’s de-
grees in child and family studies and psychology in 
1989, Legette-Jack began her coaching career at Westhill 
Senior High School in suburban Syracuse in 1989. 

She made the move to the collegiate level as an assis-
tant at Boston College (BC) from 1991-93. Following her 
stint at BC, Legette-Jack returned home to Syracuse as 
an assistant on Coach Marianna Freeman’s staff from 

1993-2000. She left in 2000 to become an assistant coach 
at Michigan State for two seasons, before landing her first 
head-coaching job at Hofstra in 2002.

Named head coach at Indiana University in 2006, 
Legette-Jack guided that program for six years. She led 
the Hoosiers to consecutive WNITs (Women’s National 
Invitation Tournament) in her first three seasons, includ-
ing a 20-win season and WNIT quarterfinal appearance 
in 2009.

Her time with the Hoosier program ended in March 
2012 when Indiana fired Legette-Jack following a 6-24 sea-
son, per a March 12, 2012 article on the ESPN website. 

Later that year, she returned to the Empire State when 
Legette-Jack was named the head coach at Buffalo.

In addition to her Syracuse jersey retirement, Legette-
Jack is enshrined in multiple halls of fame, including 
the Greater Syracuse Hall of Fame, the Syracuse Urban 
Sports Hall of Fame and the Syracuse University Orange 
Plus Hall of Fame. She was named to the Big East Silver 
Anniversary team in 2004, the school said. 

“I thank you all. I don’t have a lot of words to say other 
than … let’s get to work,” Legette-Jack said at the news 
conference.      

New Syracuse women’s basketball 
head coach starts her new role                            

ERIC REINHARDT / CNYBJ 
Felisha Legette-Jack, the new head coach of the Syracuse University women’s 
basketball program, on March 28 held her now-retired Syracuse jersey 
following her introductory news conference inside the Carmelo K. Anthony 
Basketball Center. With Legette-Jack are Syracuse Director of Athletics John 
Wildhack (left) and Syracuse University Chancellor Kent Syverud (right). 

https://www.eventbrite.com/e/mohawk-valley-gear-awards-tickets-288604061517
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National Grid is here for you. With the global rise in energy 
costs, our energy experts have been getting together with 

small business owners throughout Upstate New York to 
maximize effi ciency and help you use up to 30% less energy.

We’re ready to help you use less and save more. 
Let’s talk.  

1-833-208-5960  |  ngrid.com/smallbusiness

Shop our energy-saving products 
and solutions at our marketplace.
ngrid.com/smbmarketplace

Bill payment 
assistance 
programs

No-cost 
energy 

assessments

Energy-saving 
upgrades 

with fl exible 
payment plans
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