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CNYBJ Briefs

CNYBJ Data & Details
COMING UP:

April 15 List: Certi� ed Women-Owned 
Businesses

April 15 Special Report: Small Business/
MWOB/Diversity & Inclusion

April 22 List: Airlines

April 22 Special Report: Battle for Talent/
Succession

April 29 List: Largest Employers

April 29 Special Report: Banking & Credit 
Union Report

May 6 List: O�  ce Equipment & Furniture 
Companies / MBA Programs

May 6 Special Report:
Employee Bene� ts / HR / Insurance / 
Millennials

May 13 List: Technology Companies - 
Products & Services

May 13 Special Report: Health Care 
Quarterly

May 20 Special Report: Mohawk Valley 
NextGen IV Feature Publication

May 27 List: Physical-Therapy Providers

May 27 Special Report: Small Business/
Family Business

June 3 List: Commercial Property-
Management Firms

June 3 Special Report:
Energy / Environment / Sustainability

   CNYtweetstweets

NEWS ALERTS

Sign up for the Business Journal 
News Network’s Email News Alerts

Visit www.cnybj.com

Our Neighborhood 
Chef opens at 
Destiny USA

SYRACUSE — Our Neighborhood Chef, 
a new café and pastry shop offering locally 
baked goods, recently opened at Destiny USA.

“Our Neighborhood Chef showcases differ-
ent chefs from local neighborhoods,” Maggie 
Levy, owner, said in a Destiny USA news 
release. “There are many talented culinary cre-
ators in our community, and we want to pro-
vide the platform to share their sweet treats.”

The shop outsources the majority of its des-
serts — various Italian cookies, slices of cakes, 
pies, pastries, and cannoli — to area shops 

like Biscotti’s Café, Cathy’s Cookie Kitchen, and 
more. However, Levy says that nine types of 
funnel cakes are made on site. Customers can 
also create their own funnel cake and even 
add fresh fruit.

Our Neighborhood Chef is located on 
Destiny USA’s 2nd level in the Canyon area, 
next to Razzle Dazzle. That establishment 
is known for serving Italian Ice and is also 
owned by Levy and her husband Reverend 
Curtis Levy. The food sold at both shops ben-
efits a local ministry called Last House on the 
Block Ministries Transitional Housing, Inc. The 
ministry houses men and women recovering 
from substance abuse, mental-health issues, 
incarceration, or domestic violence. The goal 
is to help them learn to become productive 
members of society, per the release. Both 
Razzle Dazzle businesses help fund the agen-
cy in providing extra bedding, resources, staff, 
and other items the clients need.

Booz Allen Hamilton 
renews lease and ex-
pands again in Rome

ROME — Booz Allen Hamilton, a global 
management and technology consulting 
firm and government-services contractor, re-
cently renewed its lease and ex-
panded its office in the Griffiss 
Business & Technology Park in 
Rome for a second time.

Marty Dowd, of CBRE/
Syracuse, and Mateo Diachok, 
of CBRE/Washington D.C., 
represented Booz Allen in the 
lease renewal and expansion 
to 7,152 square feet of space at 

500 Avery Lane, according to a news release 
from the real-estate firm. Lease terms were not 
disclosed. That square footage is up from 5,840 
square feet the last time Booz Allen Hamilton 
expanded in Rome in late 2017. 

The Rome office is the only upstate New 
York location for McLean, Virginia–based Booz 
Allen Hamilton, which provides management 
and technology consulting and engineering 
services to corporations, government agencies, 
and nonprofits.

Some of the job titles of the people that 
Booz Allen employs in Rome 
include cloud security engineer, 
cybersecurity tester, Linux system 
administrator, quantum scientist, 
scrum master, and virtualiza-
tion and network administrator, 
according to the company’s 
website. 

Booz Allen Hamilton employs 
more than 24,200 people globally.

CNYBJ CANVASS
Here are the results of the latest 
poll on cnybj.com:

Robert Mueller has 
issued his report, 
finding no evidence 
that President Trump 
or his campaign colluded 
with Russia to interfere with 
the 2016 election. What do 
you think?

Total Responses: 

237

that President Trump 
or his campaign colluded 
with Russia to interfere with 
the 2016 election. What do Total Responses: 

47%
I feel President 

Trump has been 
completely 
vindicated

21%
I’m just glad the 

investigation is over & 
it’s time to move on

SBA @SBAgov
SBA’s Learning Center has a variety of free online 
training courses on topics such as � nancing your 
business, accounting and pricing. Launch the 
courses —http://ow.ly/9eFF30oh60a 

NFIB @NFIB
As the social network with the greatest focus on 
professional and business communities, @LinkedIn 
can be a powerful tool for #SmallBiz owners. Start 
boosting your business’ pro� le with these tips: 
https://www.n� b.com/content/resources/market-
ing/how-to-boost-your-small-business-pro� le-
on-linkedin/

Small Business Expo @SmallBizExpo
Branding Strategies That Create Customers Who 
Spend 300% More http://twib.in/l/bg7oGog9nqBb

Kayla Fujinaka @MaplewildMarket
Reviews are the life blood of small businesses. 
According to some studies, over 80% of consumers 
read reviews for local businesses and they read an 
average of 10 reviews before feeling like they can 
trust a business. How many reviews do you have?

Cktechconnect@cktechconnect
Tips to drive tra�  c to your #website https://bu� .
ly/2A7l0xY #SEO #marketing

Hootsuite @hootsuite
Setting social media goals is a key step toward prov-
ing (and improving) the value of your social media 
work. Here are 10+ social media goals you should 
track: http://ow.ly/5JJc50ovY7y

Mitch Mitchell @Mitch_M
How Content Marketing Can Be Your Business 
Saviour https://inspiretothrive.com/how-content-
marketing-can-be-your-business-saviour/ … via 
@inspiretothrive

MARK BRITZ@britz
I’m amazed when I hear that Marketing still counts 
“likes” as a signi� cant measure. Liking in social 
media is almost an involuntary act, like breathing. 
How many times have you “liked” something and 
could recall that you did?

Dave Ulrich @dave_ulrich
When HR delivers value to key stakeholders through 
talent, leadership and organization, they are fully 
engaged in helping the business succeed. https://
www.rolandberger.com/en/Point-of-View/Dave-
Ulrich-on-the-outside-in-view-of-HR.html …

Carolina @Carolicen
“Women leaders eclipse their male counterparts in 
many of the ways known to inspire high levels of 
commitment, initiative, and loyalty in 21st-century 
workers.” / by @MarkCCrowley @FastCompany://
www.fastcompany.com/3045453/how-the-wrong-
people-get-promoted-and-how-to-change-it …

Hannah Morgan @careersherpa
Survey Results #Turnover 2019: Why Employees 
Leave - @hrbartender #HR #Recruiting https://
hrbar.co/2HYROxw

Bonadio Group @bonadiogroup
Tim Doyle discusses classroom enrichment oppor-
tunities your students might be missing. #bonadio 
http://bit.ly/2Tml9nE

Kristie Leong M.D. @DrKristieLeong
When we give up starchy carbs, there’s more room 
on our plates for colorful #fruits & #vegetables. 
More nutrients & fewer calories. Isn’t that a switch 
worth making? #healthyeating

JAMA @JAMA_current
#Aerobic #exercise improved executive function in 
healthy adults who had below-average #� tness 
levels, found a recent study https://ja.ma/2FAXNWG

Some recent tweets that came across the 
@cnybj Twitter feed, o� ering various 
small business, marketing, HR, career, 
and personal tips.

DeWITT — Dish Network Services, LLC re-
cently renewed its lease of 10,755 square feet of 
commercial space at 201 East 
Hampton Place in the town of 
DeWitt.

Dish Network — a satellite 
TV provider, with more than 
12 million subscribers, and 
Internet service provider — is using the space for 
storage and distribution.

Bill Anninos, of CBRE/Syracuse, represented 
the tenant Dish Network Services, in this transac-

tion, according to a news re-
lease from the real-estate firm. 
No lease terms were disclosed.

The East Hampton Place 
building, located on 0.65 
acres, is owned by EFT Realty 

Corp. and assessed at $222,500, according to 
Onondaga County’s online property records. 

Dish Network renews lease of nearly 
10,800 square feet in DeWitt

17%
We need to see the 

entire Mueller report 
before making final 

conclusions

15%
I still believe Trump 
obstructed justice & 
possibly committed 

other crimes
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OCC, Barnes & Noble 
offer bundled-pricing 
model for textbooks               
BY ERIC REINHARDT
ereinhardt@cnybj.com

ONONDAGA — Onondaga Community 
College (OCC) this fall is offering a new 
program that reduces the price of text-
books and a laptop computer for its stu-
dents with a bundled-pricing model.

OCC on March 27 announced its part-
nership with Barnes & Noble College on 

the three-year program. 
New York City–based Barnes & Noble 

College — which is part of Basking Ridge, 
New Jersey–based Barnes & Noble 
Education (NYSE: BNED) — operates 
the OCC campus bookstore.

The “Box of Books” program will pro-
vide students with “flat-rate, predictable 
pricing” for textbooks and a lower cost 
Chromebook computer, OCC said in a 
news release. The program is formally 
called “First Day Complete,” promising 
to offer “first-day-of-class access to af-
fordable, high-quality course materials 
for all courses,” per the release.

“We’ve heard from students over the 
course of several years with the escalating 
cost of textbooks [and] online computer 
access codes … causing a real struggle,” 
Casey Crabill, president of Onondaga 
Community College, said during a March 
27 news conference on the college’s cam-
pus. “Students have been unable to have 
the funds necessary to buy the materials 
required to participate in schools.”

Last year, fewer than half of the students 
at OCC were able to afford the books 
and access codes necessary, creating a 
“playing field that isn’t level,” Crabill con-

tended.
Students paid an average cost of nearly 

$82 for each textbook during 2018, for a 
total average cost of $615 per semester, 
the college said. 

Under the “Box of Books” program, 
students will pay $21.50 per credit hour 
or $64.50 for each required textbook. The 
cost of textbooks for one semester will 
total $322.50. The program also allows 
students to purchase a Chromebook for 
$250, the school added.

Crabill described the talks with Barnes 
& Noble College as a negotiation with a 
company that understands that its busi-
ness model “needs to evolve into current 

realities for students.”
“I think they’ve probably taken on some 

risk with us and I think they’ll be watching 
it as closely as we will,” said Crabill.

“This inclusive access model will 
support affordability, accessibility and 
achievement for the Onondaga campus 
community, by providing all course ma-
terials conveniently delivered as a bundle 
for students on or before the first day 
of class,” Paul Maloney, VP of stores 
at Barnes & Noble College, said in the 
school’s release.

OCC said it is the first public college 
in the U.S. to join this Box of Books pro-
gram.           

Casey Crabill (right), president of Onondaga Community College (OCC), and Allison Guzman-Martinez, student 
trustee on the OCC board of trustees, on March 27 discussed the school’s new partnership with Barnes & Noble Col-
lege on a bundled-pricing program that reduces the cost of textbooks for students and off ers a lower cost laptop 
computer.

ERIC REINHARDT / BJNN

A table display in the bookstore at Onondaga Com-
munity College (OCC) that has examples of the “Box of 
Books” program. It’s a partnership between OCC and 
Barnes & Noble College that off ers student textbooks 
and a Chromebook computer at a reduced cost through 
a bundled-pricing model.

MEET 
DAVE!

Dave Doran, Audio Specialist

Visual Technologies is proud to announce 
the addition of Dave Doran to its team.  
Dave, formerly of Brown Sound Equipment, 
has over 35 years of experience in design, 
integration, installation, and maintenance of 
professional and commercial audio systems.

Call Visual Technologies for a sound 
analysation, new projects, an existing 
problem, or system upgrade.

MAKE THE CONNECTION!
315.423.2000

contact@visualtec.com www.visualtec.com

∙ K-12 Schools
∙ Universities
∙ Fire Houses
∙ Hospitals
∙ Government
∙ Airports
∙ Businesses

∙ Gymnasiums
∙ Auditoriums
∙ Athletic Fields
∙ Paging Systems
∙ Outdoor Sound Systems
∙ Warehouses
∙ Public Address Systems

SRC CEO Tremont plans 
early 2020 retirement
COO Kevin Hair to 
succeed him                     
BY ERIC REINHARDT
ereinhardt@cnybj.com

CICERO — SRC CEO Paul 
Tremont in late March transitioned 

away from his role 
as company presi-
dent as he looks 
ahead to his upcom-
ing retirement on 
Jan. 31, 2020.

Company COO 
Kevin Hair has as-
sumed the role of 
president and will 
succeed Tremont 
as CEO on Feb. 
1, 2020, the firm’s 
board of trustees 
indicated in a news 
release.

Tremont and Hair will “work 
closely” together, with the board 
of trustees, and all SRC employees 
to “ensure a successful transfer of 
leadership responsibilities,” SRC 
contended. 

Hair will continue to manage 
SRC operations as part of his role as 
company president, Lisa Mondello, 
a company spokesperson, said in 
an email response to an CNYBJ in-
quiry. The firm will determine any 
decisions about a future COO later 
in the transition, she added.

SRC is a nonprofit corporation 
headquartered in Cicero that focus-
es on areas that include defense, 
environment, and intelligence.

Hair is “uniquely qualified and well-
positioned to lead SRC to continued 
success,” Don Kerrick, chairman of 
the SRC board of directors, said in the 

organization’s news release.
“He brings great dedication, pas-

sion, and motivation to his new 
duties. His 33 years of service as 
COO and in various divisions and 
functions, gives him the insight 
needed to lead the company to the 
next level – elevating SRC’s reputa-
tion for solving problems of national 
and international significance,” said 
Kerrick.

About the leaders
Since 1985, Tremont has played 

a “critical role in the development 
and success” of SRC, the organiza-
tion said. 

Under Tremont’s leadership, 
the company expanded from 950 
employees to more than 1,500 (a 
figure that is projected by the end 
of the company’s year on Sept. 30); 
annual revenue increased from 
$220 million to a projected $365 
million on Sept. 30; and SRC “sig-
nificantly” increased partnerships 
with community organizations. 

The SRC board thanked him for 
his many years of service to SRC 
“and the nation as he led the cor-
poration and established SRC as an 
indispensable supplier of unique ca-
pabilities for military, national and 
international customers,” per the 
news release. 

Hair has been with the company 
for more than 33 years, “in roles of 
increasing responsibility.” 

He’s been serving as COO and 
previously as SRC’s executive vice 
president of corporate business de-
velopment and government affairs. 

He has a bachelor’s degree in 
electrical engineering from Boston 
University and a master’s degree 
in computer engineering from 
Syracuse University, SRC said.        

Tremont

Hair

mailto:ereinhardt@cnybj.com
mailto:contact@visualtec.com
http://www.visualtec.com
mailto:ereinhardt@cnybj.com
http://www.visualtec.com
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New York 
state, CNY 
home sales 
decline in 
February
BY ERIC REINHARDT
ereinhardt@cnybj.com

N ew York realtors sold nearly
7,100 previously-owned homes in
February, a decrease of 9 percent 

compared to the almost 7,800 homes sold 
in February 2018.

That’s according to the New York 
State Association of Realtors’ (NYSAR) 
February housing-market report.

In the 16-county Central New York 
region, realtors closed on the sale of 805 
homes in February, down 9.2 percent 
from 887 a year prior.

Sales data
The February 2019 statewide median 

sales price was $280,000, up nearly 10 
percent from the February 2018 median 
of $255,000, according to the NYSAR data.

Pending sales totaled more than 8,900 
in February, down nearly 2 percent from 
the same month in 2018.

The months supply of homes for 
sale rose about 4 percent at the end 
of February to a 5.5 month supply, per 
NYSAR’s report. It stood at 5.3 months at 
the end of February 2018.

A 6 month to 6.5 month supply is con-
sidered to be a balanced market. 

The number of homes for sale totaled 
60,966 in February, up 0.7 percent from 
February 2018.

Central New York data
Realtors in Onondaga County sold 247 

previously owned homes in February, one 
fewer than in the year-ago period. The 
median sales price dipped to $135,000 
from $135,150 a year prior, according to 
the NYSAR report.

NYSAR also reports that realtors sold 
91 homes in Oneida County in February, 
down about 26 percent compared to the 
123 sold in February 2018. The median 
sales price rose about 7 percent to more 
than $127,000 from $119,000 a year ago.

Realtors in Broome County sold 84 ex-
isting homes in February, one fewer than 
the same month in 2018, per the NYSAR 
report. The median sales price increased 
about 12 percent to $106,000 from nearly 
$95,000 a year ago.

In Jefferson County, realtors closed 
on 61 homes in February, up more than 
5 percent from 58 a year ago, and the 
median sales price of $144,000 was up 
nearly 12 percent from almost $129,000 a 
year prior, according to the NYSAR data.

All home-sales data is compiled from 
multiple-listing services in New York state 
and it includes townhomes and condomin-
iums in addition to existing single-family 
homes, according to NYSAR.                   

County 
Feb.

2019
Feb.

2018

% Change
Feb. 2019 from 

Feb. 2018 

BROOME 

CAYUGA 

CHEMUNG 

CHENANGO

CORTLAND

HERKIMER

JEFFERSON

LEWIS

MADISON

ONEIDA 

ONONDAGA 

OSWEGO 

SENECA 

ST. LAWRENCE

TIOGA 

TOMPKINS

16-COUNTY TOTAL

84

24

43

23

18

21

61

10

33

91

247

51

14

37

12

36

805

85

27

49

21

26

25

58

14

35

123

248

70

21

35

17

33

887

-1.2%

-11.1%

-12.2%

+9.5%

-30.8%

-16.0%

+5.2%

-28.6%

-5.7%

-26.0%

-0.4%

-27.1%

-33.3%

+5.7%

-29.4%

+9.1%

-9.2%
SOURCE: NYS ASSOCIATION OF REALTORS, INC.

B&L adds second 
Maryland office 
in acquisition     
BY ERIC REINHARDT
ereinhardt@cnybj.com

S alina–based engineering firm
 Barton & Loguidice, D.P.C.
 (B&L) has acquired a Baltimore, 

Maryland–area firm that will boost the 
local company’s work in the geosciences 
field in the Mid-Atlantic region.

The deal closed Feb. 22, John Brusa, Jr., 
president and CEO of Barton & Loguidice, 
says in a March 29 phone interview with 
CNYBJ. The transaction gives the firm a 
second office in Maryland.

Barton & Loguidice didn’t release any 
financial terms of its acquisition, including 
price.

B&L has acquired Eldersburg, 
Maryland–based Advanced Land and 
Water, Inc. (ALWI). It is a nine-person firm 
specializing in hydrogeological and envi-
ronmental consulting, including expertise 
with complex water supply, discharge and 
contamination issues for clients through-
out the Mid-Atlantic region. B&L already 
has an office in Lanham, Maryland.

ALWI’s employees will help B&L in-
crease its efforts in the geosciences field 
with a focus on drilling and environmental 
work.

“They’re geologists, hydrogeologists … 
geologists focused on water,” says Brusa.

With this acquisition, B&L can now 
offer ALWI’s expertise in environmen-
tal sciences, hydrogeology, geographic 

information systems (GIS), and global-
positioning systems (GPS) technology to 
its clients. At the same time, B&L brings 
its “core areas of expertise to clients in a 
larger geographic footprint” in the Mid-
Atlantic region, the firm said in a news 
release.

B&L was familiar with the Baltimore–
area firm through different professional 
organizations in which both companies 
are members. Brusa says the acquisition 
talks took place over more than one year. 

“We have [worked] with them … on 
projects and it grew into further discus-
sions, which eventually led to the acquisi-
tion,” says Brusa.

Barton & Loguidice is an engineering, 
planning, environmental and landscape 
architecture firm that employs more than 
280 people throughout the Northeast in 
offices in New York, Pennsylvania, and 
Maryland.

All nine employees of ALWI have joined 
the B&L staff and continue to operate 

from their existing location. Its website 
now identifies the firm as “a Barton & 
Loguidice company.” 

“We’ll eventually transition away [from 
the ALWI name] over time,” says Brusa.

Mark Eisner, founder of ALWI, is 
joining B&L as a VP in the firm’s envi-
ronmental practice area and will serve as 
branch manager of the Baltimore–area 
office.

“I’m proud to bring the firm’s more 
than 20 years of experience and expertise 
to Barton & Loguidice,” Eisner said in the 
B&L release. “This opportunity allows for 
the team to continue to experience pro-
fessional growth and explore new work 
opportunities, as well as provide our clien-
tele with even more resources to service 
their needs. Joining the B&L team was a 
natural fit for us.”

B&L is also expanding in ALWI’s build-
ing, adding another 800 square feet as the 
firm anticipates adding three or four em-
ployees to that office, according to Brusa. 

Salina–based engineering fi rm Barton & Loguidice, D.P.C. (B&L) on March 28 announced it has acquired Elders-
burg, Maryland–based Advanced Land and Water, Inc. (ALWI) in a deal that gives B&L a second offi  ce in Maryland.
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Moquin settles in as new 
CCHS executive director
BY JOURNAL STAFF
news@cnybj.com

NORWICH — Jessica A. Moquin joined 
the Chenango County Historical Society in 
late January as its new executive director.

Norwich–based CCHS says its mission 
is to “lead and support the advancement 
of research, education, and enjoyment of 
Chenango County’s history and histori-
cally significant assets.”

Prior to joining CCHS, Moquin most re-
cently worked in development with Friends 
of Rogers Environmental Education 
Center in Sherburne. Throughout her 
career, she has held positions across the 
nonprofit sector, including health and 
human services, higher education, and 
arts organizations, according to a CCHS 
news release.

Moquin earned her bachelor’s degree 
at the Crane School of Music and a mas-

ter’s degree from the School of Education 
— both at SUNY Potsdam.

Moquin was born in Saranac Lake 
and raised in Brushton, located east of 
Malone and Burke. Throughout her child-
hood, she would frequent local muse-
ums, particularly the Franklin County 
House of History and the Almanzo Wilder 
Homestead. The Almanzo & Laura Ingalls 
Wilder Association that operates the 
homestead is a volunteer, historic, edu-
cational nonprofit organization, similar to 
CCHS.

“The Chenango County Historical 
Society is a community treasure. Our 
museum is where local cultural heritage 
comes to life,” Moquin said in the re-
lease. “Every day is an opportunity to 
hear stories about the people, places, and 
events who helped shape our lives today. 
Developing new ways to share these sto-
ries is very exciting.”         
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Chenango County Historical Society volunteers welcome new executive director, Jessica Moquin, who joined the 
organization on Jan. 28. Pictured in the museum’s recently renovated “The Years Between the Wars: 1865-1917” 
exhibit, from left to right are: Moquin, John Antonowicz, Charlene LaFever, Gail Merian, Irma DeRoose, and 
Joanne French.

Regional jobless rates dip in February, job growth data mixed
BY ERIC REINHARDT
ereinhardt@cnybj.com

U nemployment rates in the Syracuse, 
 Utica–Rome, Watertown–Fort
 Drum, Binghamton, Ithaca, and 

Elmira regions declined in February com-
pared to a year ago.

The figures are part of the latest New 
York State Department of Labor data re-
leased March 26.

The Syracuse, Binghamton, Ithaca, and 
Elmira areas gained jobs between February 
2018 and this past February.

Bucking the trend, the Utica–Rome re-
gion lost jobs in the same period, while the 
Watertown–Fort Drum metro area’s jobs 
data was unchanged.

That’s according to the latest monthly 
employment report that the New York State 
Department of Labor issued March 21.

Regional unemployment rates
The jobless rate in the Syracuse area fell 

to 4.6 percent in February from 5.8 percent 
in February 2018.

The Utica–Rome region’s rate was 4.9 

percent in February, down from 6.1 percent 
a year prior; the Watertown–Fort Drum 
area had a 6.6 percent jobless rate, off from 
8.3 percent; the Binghamton region posted 
5.1 percent, down from 6.5 percent; the 
Ithaca area had a 3.6 percent unemploy-
ment rate, down from 4.5 percent; and 
the Elmira region came in at 4.5 percent, 
compared to 6.2 percent in the year-earlier 
period.

The local-unemployment data isn’t sea-
sonally adjusted, meaning the figures don’t 
reflect seasonal influences such as holiday 
hires.

The unemployment rates are calculated 
following procedures prescribed by the 
U.S. Bureau of Labor Statistics, the state 
Labor Department said.

February jobs data
The Syracuse region gained 6,500 jobs in 

the past year, up 2.1 percent.
The Utica–Rome area lost 300 jobs in 

the past year, a decrease of 0.2 percent; 
the Watertown–Fort Drum region posted 
no change in jobs in the past year, per 
the labor-department data; the Elmira area 

gained 100 jobs, an increase of 0.3 percent; 
the Binghamton region gained 500 jobs, an 
increase of 0.5 percent; and the Ithaca area 
gained 1,100 positions, up 1.7 percent in the 

past year.
New York state as a whole gained more 

than 94,000 jobs in the past year, an increase 
of 1 percent, the labor department said.       
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DIRECTED BY MARK CUDDY
CO-PRODUCED WITH GEVA THEATRE CENTER

315.443.3275
SYRACUSESTAGE.ORG
MEDIA SPONSORS SEASON SPONSORS

2016 Tony Award-Winner BEST PLAY

*Data are preliminary and subject to change.

February 
2019* 

February 
2018 

Metro Areas 4.3 5.0 

 Albany-Schenectady-Troy 3.9 4.9 

 Binghamton 5.1 6.5 

 Buffalo-Niagara Falls 4.7 6.1 

 Dutchess-Putnam 3.7 4.7 

 Elmira 4.5 6.2 

 Glens Falls 5.2 6.5 

 Ithaca 3.6 4.5 

 Kingston 4.0 5.1 

 Nassau-Suffolk 3.7 4.8 

 New York City 4.6 4.6 

 Orange-Rockland-Westchester 3.8 4.8 

 Rochester 4.4 5.5 

 Syracuse 4.6 5.8 

 Utica-Rome 4.9 6.1 

 Watertown-Fort Drum 6.6 8.3 

 Non-metro counties 5.3 6.7 

The data in the preceding table are not seasonally adjusted, which means they 
reflect seasonal influences (e.g., holiday and summer hires). Therefore, the most 
valid comparisons with this type of data are year-to-year comparisons of the 
same month, for example, February 2018 versus February 2019. 

Local Area Unemployment Rates* (%)
February 2019 and February 2018

The data in the preceding table are not seasonally adjusted, which means they re� ect seasonal in� uences (e.g., holiday and summer hires). Therefore, the 
most valid comparisons with this type of data are year-to-year comparisons of the same month, for example, February 2018 versus February 2019.

mailto:news@cnybj.com
mailto:ereinhardt@cnybj.com
http://www.syracusestage.org
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Rule 23(b)(3) Settlement Class, and what position or authority 
you have to exclude the merchant, and (4) the business names, 
brand names, “doing business as” names, taxpayer identification 
number(s), and addresses of any stores or sales locations whose 
sales the merchant desires to be excluded. You also are requested 
to provide for each such business or brand name, if reasonably 
available:  the legal name of any parent (if applicable), dates Visa 
or Mastercard card acceptance began (if after January 1, 2004) 
and ended (if prior to January 25, 2019), names of all banks that 
acquired the Visa or Mastercard card transactions, and acquiring 
merchant ID(s).

• Object to the settlement. The deadline to object is July 23, 2019.  
To learn how to object, visit www.PaymentCardSettlement.com or 
call 1-800-625-6440. Note: If you exclude yourself from the Rule 
23(b)(3) Settlement Class you cannot object to the settlement.

For more information about these rights and options, visit:  
www.PaymentCardSettlement.com. 

IF THE COURT APPROVES THE  
FINAL SETTLEMENT

Members of the Rule 23(b)(3) Settlement Class who do not exclude 
themselves by the deadline will be bound by the terms of this 
settlement, including the release of claims against the released parties 
provided in the settlement agreement, whether or not the members 
file a claim for payment.

The settlement will resolve and release claims by class members for 
monetary compensation or injunctive relief against Visa, Mastercard, 
or other defendants. The release bars the following claims:

• Claims based on conduct and rules that were alleged or raised 
in the litigation, or that could have been alleged or raised in the 
litigation relating to its subject matter. This includes any claims 
based on interchange fees, network fees, merchant discount fees, 
no-surcharge rules, no-discounting rules, honor-all-cards rules, 
and certain other conduct and rules. These claims are released if 
they already have accrued or accrue in the future up to five years 
following the court’s approval of the settlement and the resolution 
of all appeals.

• Claims based on rules in the future that are substantially similar 
to – i.e., do not change substantively the nature of – the above-
mentioned rules as they existed as of preliminary approval of the 
settlement. These claims based on future substantially similar 
rules are released if they accrue up to five years following the 
court’s approval of the settlement and the resolution of all appeals.

The settlement’s resolution and release of these claims is intended to 
be consistent with and no broader than federal law on the identical 
factual predicate doctrine.

The release does not extinguish the following claims:

• Claims based on conduct or rules that could not have been alleged 
or raised in the litigation.

• Claims based on future rules that are not substantially similar 
to rules that were or could have been alleged or raised in the 
litigation.

• Any claims that accrue more than five years after the court’s 
approval of the settlement and the resolution of any appeals.

The release also will have the effect of extinguishing all similar or 
overlapping claims in any other actions, including but not limited to 
the claims asserted in a California state court class action brought 
on behalf of California citizen merchants and captioned Nuts for 
Candy v. Visa, Inc., et al., No. 17-01482 (San Mateo County Superior 
Court).  Pursuant to an agreement between the parties in Nuts for 
Candy, subject to and upon final approval of the settlement of the  

Rule 23(b)(3) Settlement Class, the plaintiff in Nuts for Candy will 
request that the California state court dismiss the Nuts for Candy 
action. Plaintiff’s counsel in Nuts for Candy may seek an award in 
Nuts for Candy of attorneys’ fees not to exceed $6,226,640.00 and 
expenses not to exceed $493,697.56. Any fees or expenses awarded 
in Nuts for Candy will be separately funded and will not reduce 
the settlement funds available to members of the Rule 23(b)(3)  
Settlement Class.

The release does not bar the injunctive relief claims or the declaratory 
relief claims that are a predicate for the injunctive relief claims asserted 
in the pending proposed Rule 23(b)(2) class action captioned Barry’s 
Cut Rate Stores, Inc., et. al. v. Visa, Inc., et al., MDL No. 1720, 
Docket No. 05-md-01720-MKB-JO (“Barry’s”). Injunctive relief 
claims are claims to prohibit or require certain conduct. They do not 
include claims for payment of money, such as damages, restitution, 
or disgorgement. As to all such claims for declaratory or injunctive 
relief in Barry’s, merchants will retain all rights pursuant to Rule 23 
of the Federal Rules of Civil Procedure which they have as a named 
representative plaintiff or absent class member in Barry’s, except 
that merchants remaining in the Rule 23(b)(3) Settlement Class  
will release their right to initiate a new and separate action for the 
period up to five (5) years following the court’s approval of the 
settlement and the exhaustion of appeals.

The release also does not bar certain claims asserted in the class 
action captioned B&R Supermarket, Inc., et al. v. Visa, Inc., et al., 
No. 17-CV-02738 (E.D.N.Y.), or claims based on certain standard 
commercial disputes arising in the ordinary course of business.

For more information on the release, see the full mailed Notice to Rule 
23(b)(3) Settlement Class Members and the settlement agreement at: 
www.PaymentCardSettlement.com. 

THE COURT HEARING ABOUT  
THIS SETTLEMENT

On November 7, 2019, there will be a Court hearing to decide 
whether to approve the proposed settlement.  The hearing also will 
address the Rule 23(b)(3) Class Counsel’s requests for attorneys’ fees 
and expenses, and awards for the Rule 23(b)(3) Class Plaintiffs for 
their representation of merchants in MDL 1720, which culminated in 
the settlement agreement. The hearing will take place at:

United States District Court for the
Eastern District of New York
225 Cadman Plaza
Brooklyn, NY 11201

You do not have to go to the Court hearing or hire an attorney. But 
you can if you want to, at your own cost. The Court has appointed the 
law firms of Robins Kaplan LLP, Berger Montague PC, and Robbins 
Geller Rudman & Dowd LLP as Rule 23(b)(3) Class Counsel to 
represent the Rule 23(b)(3) Settlement Class.

QUESTIONS?
For more information about this case (In re Payment Card Interchange 
Fee and Merchant Discount Antitrust Litigation, MDL 1720),  
you may:

Call toll-free: 1-800-625-6440
Visit: www.PaymentCardSettlement.com 
Write to the Class Administrator:

Payment Card Interchange Fee Settlement
P.O. Box 2530
Portland, OR 97208-2530

Email: info@PaymentCardSettlement.com

Please check www.PaymentCardSettlement.com for any updates 
relating to the settlement or the settlement approval process.

LEGAL NOTICE

To merchants who have accepted Visa and Mastercard at any  
time from January 1, 2004 to January 25, 2019: Notice of a  
class action settlement of approximately $5.54-6.24 Billion. 

Notice of a class action settlement authorized by the U.S. District 
Court, Eastern District of New York.

This notice is authorized by the Court to inform you about an 
agreement to settle a class action lawsuit that may affect you. The 
lawsuit claims that Visa and Mastercard, separately, and together 
with certain banks, violated antitrust laws and caused merchants to 
pay excessive fees for accepting Visa and Mastercard credit and debit 
cards, including by:

• Agreeing to set, apply, and enforce rules about merchant fees 
(called default interchange fees);

• Limiting what merchants could do to encourage their customers 
to use other forms of payment; and

• Continuing that conduct after Visa and Mastercard changed their 
corporate structures.

The defendants say they have done nothing wrong. They say that 
their business practices are legal and the result of competition, and 
have benefitted merchants and consumers. The Court has not decided 
who is right because the parties agreed to a settlement. The Court has 
given preliminary approval to this settlement.

THE SETTLEMENT
Under the settlement, Visa, Mastercard, and the bank defendants have 
agreed to provide approximately $6.24 billion in class settlement 
funds. Those funds are subject to a deduction to account for certain 
merchants that exclude themselves from the Rule 23(b)(3) Settlement 
Class, but in no event will the deduction be greater than $700 million. 
The net class settlement fund will be used to pay valid claims of 
merchants that accepted Visa or Mastercard credit or debit cards at 
any time between January 1, 2004 and January 25, 2019.

This settlement creates the following Rule 23(b)(3) Settlement 
Class: All persons, businesses, and other entities that have accepted 
any Visa-Branded Cards and/or Mastercard-Branded Cards in the 
United States at any time from January 1, 2004 to January 25, 2019, 
except that the Rule 23(b)(3) Settlement Class shall not include 
(a) the Dismissed Plaintiffs, (b) the United States government, (c) 
the named Defendants in this Action or their directors, officers, or 
members of their families, or (d) financial institutions that have 
issued Visa-Branded Cards or Mastercard-Branded Cards or acquired 
Visa-Branded Card transactions or Mastercard-Branded Card 
transactions at any time from January 1, 2004 to January 25, 2019.  
The Dismissed Plaintiffs are plaintiffs that previously settled 
and dismissed their own lawsuit against a Defendant, and entities  
related to those plaintiffs. If you are uncertain about whether you 
may be a Dismissed Plaintiff, you should call 1-800-625-6440 or 
visit www.PaymentCardSettlement.com for more information.

WHAT MERCHANTS WILL GET  
FROM THE SETTLEMENT

Every merchant in the Rule 23(b)(3) Settlement Class that does not 
exclude itself from the class by the deadline described below and 
files a valid claim will get money from the class settlement fund. 
The value of each claim will be based on the actual or estimated 
interchange fees attributable to the merchant’s Mastercard and Visa 
payment card transactions from January 1, 2004 to January 25, 2019. 
Pro rata payments to merchants who file valid claims for a portion of 

the class settlement fund will be based on:

• The amount in the class settlement fund after the deductions 
described below,

• The deduction to account for certain merchants who exclude 
themselves from the class,

• Deductions for the cost of settlement administration and notice, 
applicable taxes on the settlement fund and any other related tax 
expenses, money awarded to the Rule 23(b)(3) Class Plaintiffs 
for their service on behalf of the Class, and attorneys’ fees and 
expenses, all as approved by the Court, and 

• The total dollar value of all valid claims filed.

Attorneys’ fees and expenses and service awards for the Rule 23(b)
(3) Class Plaintiffs: For work done through final approval of the 
settlement by the district court, Rule 23(b)(3) Class Counsel will 
ask the Court for attorneys’ fees in an amount that is a reasonable 
proportion of the class settlement fund, not to exceed 10% of the class 
settlement fund, to compensate all of the lawyers and their law firms 
that have worked on the class case. For additional work to administer 
the settlement, distribute the funds, and litigate any appeals, Rule 
23(b)(3) Class Counsel may seek reimbursement at their normal 
hourly rates. Rule 23(b)(3) Class Counsel will also request (i) an 
award of their litigation expenses (not including the administrative 
costs of settlement or notice), not to exceed $40 million and (ii) 
up to $250,000 per each of the eight Rule 23(b)(3) Class Plaintiffs 
in service awards for their efforts on behalf of the Rule 23(b)(3) 
Settlement Class. 

HOW TO ASK FOR PAYMENT
To receive payment, merchants must fill out a claim form. If the 
Court finally approves the settlement, and you do not exclude 
yourself from the Rule 23(b)(3) Settlement Class, you will receive 
a claim form in the mail or by email. Or you may ask for one at:  
www.PaymentCardSettlement.com, or call: 1-800-625-6440.

LEGAL RIGHTS AND OPTIONS
Merchants who are included in this lawsuit have the legal rights and 
options explained below. You may:

• File a claim to ask for payment. Once you receive a claim 
form, you can submit it via mail or email, or may file it online at  
www.PaymentCardSettlement.com.

• Exclude yourself from the Rule 23(b)(3) Settlement Class. If you 
exclude yourself, you can individually sue the Defendants on your 
own at your own expense, if you want to. If you exclude yourself, 
you will not get any money from this settlement. If you are a 
merchant and wish to exclude yourself, you must make a written 
request, place it in an envelope, and mail it with postage prepaid 
and postmarked no later than July 23, 2019, or send it by overnight 
delivery shown as sent by July 23, 2019, to Class Administrator, 
Payment Card Interchange Fee Settlement, P.O. Box 2530, 
Portland, OR 97208-2530. Your written request must be signed 
by a person authorized to do so and provide all of the following 
information: (1) the words “In re Payment Card Interchange 
Fee and Merchant Discount Antitrust Litigation,” (2) your full 
name, address, telephone number, and taxpayer identification 
number, (3) the merchant that wishes to be excluded from the 

www.PaymentCardSettlement.com 1-800-625-6440 • info@PaymentCardSettlement.com

Si desea leer este aviso en español, llámenos o visite nuestro sitio web, www.PaymentCardSettlement.com.

http://www.PaymentCardSettlement.com
http://www.PaymentCardSettlement.com
http://www.PaymentCardSettlement.com
http://www.PaymentCardSettlement.com
mailto:info@PaymentCardSettlement.com
http://www.PaymentCardSettlement.com
http://www.PaymentCardSettlement.com
http://www.PaymentCardSettlement.com
http://www.PaymentCardSettlement.com
http://www.PaymentCardSettlement.com
http://www.PaymentCardSettlement.com
mailto:info@PaymentCardSettlement.com
http://www.paymentcardsettlement.com
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 That “Aha!” Moment: 7 Ways Entrepreneurs Find Inspiration
E ntrepreneurship starts with an

 idea. One of the challenges once
 the business gets off the ground, 

though, is coming up 
with more ideas that 
push the company for-
ward.

An idea often stems 
from inspiration and 
lacking that, some 
business owners say, 
can result in stagna-
tion or a failed enter-
prise. 

 Without innovation 
and forward think-
ing, no business can 
succeed. But being a 

business owner is very demanding, and 
at some points, you’ll hit a wall where you 
can’t seem to come up with new ideas.

 To be a successful entrepreneur, you 

have to stay on the search for the next 
idea that will grow your business. And 
the truth is that most entrepreneurs are 
in need of some inspiration to ignite those 
ideas.

Here are several solid ways to cultivate 
inspiration. 

• Fix things that bug you daily.
Entrepreneurs encounter frustrations, 
and the more bothered they are by cer-
tain issues, the more those can become 
an obstacle in the way of the business. 
Focusing some attention on negatives of 
the business and solutions can move it 
forward. Your desire to eliminate a daily 
problem or a building annoyance can in-
spire you to fix it. 

• Listen to your employees. Ask
yourself, “How could they get better at 
what they do? How could they be happier 
and make our business better as a result 
of their passion and growth?”

• Think outside the box. The day-to-
day grind shouldn’t prevent the entrepre-
neur from daring to dream. Have fun with 
it; see five to 10 years ahead and where 
you envision the business being. Further, 
use that inspiration to fuel sound ideas for 
expanding the business sooner than you 
thought, and even adding new ventures. 

• Meet with peers. An entrepreneur
can re-energize and be inspired by being 
around like-minded leaders and speakers, 
perhaps at an industry trade show, where 
participants are pumped up. It can get you 
more excited about your business and 
remind you of why you started it.

• Read frequently. Leaders learn far
more when they not only keep up with 
industry trends through reading but by 
reading about topics outside of their in-
dustry. This can really inspire you, be-
cause when you read outside your niche, 
you see creativity you’re not used to, and 

it inspires ideas.
• Unplug and take walks. In the

often loud and chaotic world, we live in, 
especially in the business sphere, entre-
preneurs need quiet time to clear their 
minds and then think freely. We live with 
distractions. They get in the way if we let 
them — or if we don’t get away from them 
on occasion. Walking in nature is a great 
way to do it. Quiet time opens a door to 
inspiration and creativity.

• Tailor an existing idea to your
business. You don’t want to exactly copy 
people, but it’s foolish not to observe and 
learn from other businesses’ ideas. Then 
find innovative ways to apply them to your 
business. Inspiration rarely just shows up 
out of nowhere, uninvited. An entrepre-
neur needs to make time for it and go look 
for it, and there are a variety of ways to 
make that search energizing for you and 
your business.         

PETER J.  
STRAUSS 
Viewpoint

Tax-exempt financial reporting regs’ complexity skyrockets
—Success demands a high level of logistical 
and organizational competence.

— George S. Patton

T he complexity and regulatory
 requirements associated with tax-
 exempt, not-for-profit organiza-

tions has increased 
substantially during 
my 40-year career. In 
particular, the past 10 
years have seen ex-
ponential increases 
in complexity for the 
following independent-
auditor requirements:

• GAAS = 
Generally Accepted 
Auditing Standards

• GAAP = 
Generally Accepted 
Auditing Principles

• U n i f o r m
Guidance = Audit Standards for Federal 
Funds

• Cost Reporting = different rules for a
variety of different funding sources

• Unallowable Costs = all govern-
ment funders have defined more than two 
dozen types of costs that should never 
be charged to a government funder in a 
Certified Cost Report.

Tax-exempt financial reporting and gov-
ernmental cost reporting regulations now 
rival the complexity of the legal profes-
sion.

As an old man long in the tooth, with 
four decades of experience, I am still flab-
bergasted and amazed that independent 
accounting firms will submit audit-fee pro-
posals for the same scope of audit, tax 
and cost reporting work that can vary 
by more than 100 percent from the low 
bid to the high bid. I also continue to be 
disappointed that both management and 
governing board members will base their 
decision on selection of auditors based on 
the price quote that is either the lowest or 
close to the lowest submitted.

As is true with any type of purchased 
service, there is a wide range of quality 
and expertise available within the CPA 
audit profession. It is this wide range 
of quality and expertise that has a di-
rect impact on the cost of an external 
audit. Equally important in terms of audit 
cost is the amount of time necessary for 
the auditor to complete an external CPA 
audit in accordance with the hundreds of 
rules and regulations promulgated by the 
Auditing Standards Board of the American 
Institute of Certified Public Accountants. 
These statements on auditing standards, 
with more than 115 issued at last count, 
establish the requirements, guidelines 
and roadmap for CPA firms to follow in 
the conduct of any independent CPA audit 
in the country. Please be aware that one of 

the most frequent compliance violations 
with the Nonprofit Revitalization Act is the 
failure of the Audit Committee to “assess 
the performance of the independent audit 
firm on an annual basis.”

Unfortunately, the following descrip-
tions of audit types still exist today, in 
spite of active peer review tri-annual re-
quirements for each CPA firm. Please be 
cognizant of the following assumptions:

• Price variations for audit services
are at their greatest range in my 40-year 
career. Firms, depending upon their size, 
quality, profit objectives, audit risk, and 
overhead, will price audit services be-
tween $75 and $175 per hour.

• Not all tax-exempt boards view the
external audit process in the same way. 
Some see it as a necessary evil (very dan-
gerous), some perceive value and others 
are looking to fulfill the New York State 
audit requirement for the lowest cost 
possible.

The following description of audit types 
is as accurate today as it was 10 years ago, 
when I first authored a column on this 
topic. Each nonprofit board must select 
a qualified, competent CPA firm with 
the required expertise and knowledge. 
From the descriptions that follow, it 
should be obvious where your orga-
nization belongs in the spectrum 
of audits, depending upon your 
size, complexity, and government 
reporting requirements. 

The fly-by audit
• There is generally little

to no partner involvement.
• The auditors assigned

give you the impression 
that you are training 
them as opposed to 
them auditing you.

• A significant
portion of the audit 
work is not con-
ducted at your of-
fice but rather at 
their office.

• The firm
places exten-
sive reliance 
on one in-
d i v i d u a l 
in your 
organi-
zation, 
g e n -
e r -
ally 

the finance officer, for virtually all audit 
explanations and representations without 
corroboration.

• The auditors do not meet with the
board or its designated committee to 
review audit findings and results (NPRA 
violation).

• The fly-by audit fee is most often the
lowest price quote.

The drive-by audit
• Inexperienced personnel perform

the majority of the work.
• The auditor assesses the risk of

fraud at a low level even though internal-
control policies and procedures may be 
lacking in certain areas, such as the lack 
of segregation of incompatible duties.

• Significant pressure on the audit
staff to “get in and get out” as quickly as 
possible with the emphasis on the profit-
ability of the auditor versus the audit risk 
of the client.

• Generally, the auditor does not issue
a management letter with recommenda-
tions for internal control and operating 
improvements. 

• The focus of the auditor is on get-
ting the job done, not understanding
your business processes and proce-
dures.

• Limited procedures are applied
to assess the risk of fraud, such as 
errors, omissions, and misappro-

priations of funds.
• The drive-by price quote

may be 25 percent or more 
below what the organization 
has historically paid for audit 
services. 

The stop-by-and-
stay-awhile audit

• Planning process,
interim internal-con-
trol testing prior to 

year-end and final 
audit fieldwork are 
clearly defined.

• Auditor risk
a s s e s s m e n t , 
audit scope, 

and material-
ity thresh-

olds are 
c o m m u -
nicated 

to man-
a g e -
ment 

a n d 

board in advance of the audit being per-
formed (NPRA requirement).

• At least two meetings with the fi-
nance/audit committee are held, includ-
ing one before the audit begins and the 
final audit report presentation (NPRA re-
quirement).

• Comprehensive analysis and a re-
port of auditor findings are presented 
directly to the finance/audit committee, 
including management letter, financial-
trend analysis, benchmarking data, and 
a plain-English presentation of the mes-
sages derived from the audit process and 
financial statements.

• Executive session (without manage-
ment personnel) between auditors and fi-
nance/audit committee at least once each 
year (NPRA requirement).

• A formal report entitled required
communications under GAAS addressed 
directly to the Board or its designated 
committee.

• The initial audit proposal should pro-
vide a summary of the level of audit effort 
in hours by financial-statement classifica-
tion and internal-control procedural area. 

• The fee associated with the stop-by-
and-stay- awhile audit may be in line with 
what the organization has paid in the past 
but is largely influenced by the quality of 
financial reporting, competency of inter-
nal staff, and the timeliness of account 
reconciliations.

• Auditors should be primarily respon-
sible for auditing, not as bookkeepers 
closing the books for the organization. 
More than six audit adjustments each 
year should be viewed as an indication 
that changes should be considered in 
your internal finance staff organization, 
resources or personnel.

The stop-by-and-stay-awhile audit is 
most often the desirable approach if your 
objective is to view the audit process as 
adding value to your organization pro-
cesses.

The never-can-say-goodbye audit
This audit has certain attributes that 

may be desirable but, at the core, it is most 
frequently characterized by:

• Extremely late delivery of audit re-
ports to the board and management, usu-
ally more than 150 days after year-end. 
Ideally, fewer than 120 days for finaliza-
tion, wrap-up and presentation of reports 
is desirable.

• Numerous audit adjustments are fre-
quently necessary and the auditors are 
more bookkeepers than auditors.

• The resolution of audit issues can
seemingly take forever.

• Management letters frequently include
repeat recommendations from the prior year 

GERALD J.  
ARCHIBALD 

Nonpro�t 
Management

SEE  ARCHIBALD, PAGE 11  4

http://www.2019letsgetsocial.eventbrite.com
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OPINION

H ere is a surprise: the skills that
 can be used to win in politics are
 increasingly the skills needed to 

produce good policy.
I know: you look at the policy stale-

mates in Washington 
and wonder how this 
could be. The people 
who arrived there 
by winning elections 
haven’t shown much 
in the way of policy-
making prowess. But 
let me explain.

Politicians run-
ning for office have a 
choice. They can ap-
peal to their base and 
count on it pushing 
them over the top. Or 

they can try to build a coalition of voters.
The former approach gives us more of 

what we already see — politicians who 
don’t show much interest in crafting broad-
ly acceptable policy. But if they choose 
instead to run their campaigns by reaching 
out to a broader swath of the electorate, 
and if we as voters reward them for this at 
the polls, then they come to Washington 
with exactly the skills needed to make our 
representative democracy work.

We live in a time of great polarization 
and declining trust — in politicians, insti-
tutions, and in one another. Sometimes, I 
think our politics have become warfare. 
Our representative democracy is in stress, 
if not in peril.

We need to return to our traditional ap-
proach — coalition-building across diverse 
groups of people. We succeed in politics 

and in governing the country by building 
a broad base of support that appeals to a 
broad sector of American society. Building 
coalitions of the similar-minded is what 
democracy is all about.

This means finding commonalities 
among different groups. The country may 
be chockablock with different constitu-
encies — labor, business, racial groups, 
economic groups, religious, and secular 
groups. Fortunately, there are some ba-
sics most of us agree on — the need for 
economic dynamism and growth, respect 
for the rule of law, a desire for a robust 
national defense.

We are, after all, part of a shared enter-
prise that depends on common values — 
civility, freedom, and opportunity for all. 
And we all want to address the bread-and-
butter issues that are on most Americans’ 
minds — economic opportunity, health 
care, retirement.

Successfully addressing both specific 
challenges and the values that underlie 
our democracy means a number of things. 
It means rejecting partisan hostility, and 
being willing to work across the aisle. It 
means rejecting obstructionism — that is, 
the attitude that the most important thing 
is for my tribe to win.

It means including all people in the 
public dialogue and dealing with them 
with respect. It means rejecting authori-
tarianism and assaults on our fundamental 
institutions — the courts, Congress, law 
enforcement, the media — all the institu-
tions democracy depends upon. Our aim 
is to strengthen them, not tear them down. 
After all, what is the alternative? 

If you take as your starting point a de-

sire to address the concerns of the broad-
est possible group of people — not, by the 
way, a given these days — the American 
people prove to be demanding, but also 
understanding. They do not expect mira-
cles, but they do expect progress.

So when politicians try to build broad 
coalitions — whether to win a campaign or 
to govern the country — they have to pay 
attention to public opinion and especially, 
though not exclusively, to quality-of-life 
issues. And they have to be able to con-
vince people that some goals are tough to 
make progress on, and that step-by-step 
approaches are usually the surest route to 
moving forward.

But by working within the framework 
where majorities of Americans find them-
selves — in support of fair taxation, free 
markets, and free trade, providing op-
portunity for all, preventing the rise of 
inequality, in support of limited immigra-
tion, in support of mainstream views on 
freedom of choice, in support of policies to 
address climate change, in support of the 
social safety net, protecting the poor, and 
addressing gross inequalities of wealth 
and income — there’s plenty of ground 
for agreement.

So the good news is that you can put to-
gether both a winning political campaign 
and a successful policy drive by speaking 
straightforwardly to the issues Americans 
care about, and by understanding where 
people’s points of commonality lie.

This takes a politician’s skill at its most 
basic — building consensus behind a solu-
tion to a problem. Only then, can we fix 
the many problems the country faces.     

Lee Hamilton is a senior advisor for 
the Indiana University (IU) Center on 
Representative Government, distinguished 
scholar at the IU School of Global and 
International Studies, and professor 
of practice at the IU School of Public 
and Environmental Affairs. Hamilton, a 
Democrat, was a member of the U.S. House 
of Representatives for 34 years, representing 
a district in south central Indiana. 

LEE  
HAMILTON 

Opinion

New York State 
Budget Debacle
T he 2019-2020 enacted state bud-

 get is a tax-and-spend debacle and
 precisely the fiscal disaster many 

predicted would fol-
low the new one-party 
Democratic rule in 
Albany.

The apparent eco-
nomic strategy of 
New York Democrats 
is simple: “Put a tax or 
fee on everything you 
see.” Grocery bags, 
internet purchases, 
vapor products, real-
estate transactions, 
prescription medica-
tion, rental cars, and 

commuting in and around New York City 
all become more expensive when this 
budget takes effect.

 If anyone believes crime doesn’t pay, 
they should visit New York. This budget 
reinforces the pro-criminal priorities of 
liberal Democrats, who in recent months 
have relaxed penalties, pardoned felons, 
waived bail, freed cop-killers, handed out 
iPads to inmates, concealed mugshots, 
closed prisons, undermined federal law 
enforcement, and infringed on police 
work.

 This spending plan is good for moving 
companies. It’s good for people who have 
broken the law. It’s good for individuals 
who are in our country illegally. It’s good 
for Andrew Cuomo.

 For the rest of us, everyday life be-

comes more expensive. Cost-of-living 
challenges remain and will likely worsen. 
More family, friends, and neighbors will 
pack up and leave for more affordable 
options. The 2019-2020 state budget does 
the following: 

• shortchanges the salary needs of 
the dedicated professionals who care for 
our relatives, friends, and neighbors with 
disabilities, and delays an inadequate pay 
raise until Jan. 1, 2020;

• cuts millions from the Consumer 
Directed Personal Assistance Program 
(CDPAP), which gives individuals in need 
of care the flexibility to choose their own 
care professional and services;

• bans single-use plastic bags and al-
lows counties to opt-in to a program that 
would charge 5 cents for paper bags, 
adding costs onto consumers’ grocery 
bills;

• authorizes the governor to close up 
to three correctional facilities with only 
90 days’ notice, rather than the 12 months 
required by law — a move that will have 
devastating impacts on communities and 
prison employees;

• fast-tracks drastic criminal-justice re-
forms without proper public discussion, 
eliminates cash bail, and implements pro-
cedural changes that were vehemently 
opposed by local prosecutors;

• establishes a commission to review 
public financing of campaigns, setting in 
motion the potential for taxpayers to fund 
political mailers, advertisements, and ro-
bocalls; 

• creates unnecessary burdens on 
counties, towns, and villages by link-
ing $59 million of Aid and Incentives 
for Municipalities (AIM) funding to local 
sales-tax revenues;

• fails to provide additional funding for 
the Consolidated Local Street & Highway 
Improvement Program (CHIPS) for up-
state roads and bridge upgrades and com-
pletely eliminates the Extreme Winter 
Recovery Program;

• inexplicably cuts $20 million in li-
brary construction grants;

• gives New York City Mayor Bill de 
Blasio a three-year extension on mayoral 
control of schools, despite schools under-
performing on his watch; and

• fails to increase oversight and 
transparency of the state’s compromised 
economic-development programs, while 
giving the governor even greater author-
ity in the Public Authorities Control Board 
(PACB).

It’s the state legislature and governor’s 
job to craft an on-time budget that deliv-
ers a financial plan that solves our state’s 
most-pressing fiscal problems and ad-
dresses the most critical issues facing the 
residents of our state. We did nothing to 
alleviate the tax burden on communities, 
families, or businesses and inexplicably, 
numerous measures toward those ends 
were left out entirely.

 Let this serve as a wakeup call to law-
makers across the state — during the rest 
of the 2019 legislative session, we must 
enact policies that move our state in a 
positive direction and improve the lives of 
those we represent.         

Brian M. Kolb (R,I,C–Canandaigua), a 
former small-business owner, is the New 
York Assembly Minority Leader and repre-
sents the 131st Assembly District, which en-
compasses all of Ontario County and parts 
of Seneca County. This opinion is drawn 
and edited from an April 1 news release 
Kolb’s office issued. Contact him at kolbb@
nyassembly.gov

BRIAN   
KOLB 
Opinion
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APRIL 9

GENIUS NY Finals Night from 5-9 p.m. at the 
Marriott Syracuse Downtown. Five exciting drone 
startup companies will pitch their technologies to 
a panel of judges before a live audience, as they 
compete for a total of $3 million in cash prizes, 
including a $1 million grand prize. The five GENIUS 
NY finalists are developing technologies in the 
unmanned aircraft systems (or UAS) space. Judges 
will score the companies based on factors such as 
technology success, company growth potential, 
and future job creation. Contact Beth Savicki at 
(315) 470-1800 or bsavicki@centerstateceo.com for
more information.

APRIL 10

 Tompkins Chamber Business After Hours 
networking event from 5-7 p.m. at Bet The Farm 
Winery, 4204 Krums Corners Road, Trumansburg. 
Cost is $10 for members - pre-registered, $15 for 
members - at the door, and $25 for non-members. 
For more information, visit: https://business.tomp-
kinschamber.org/events/details/april-2019-busi-
ness-after-hours-at-bet-the-farm-winery-189451

APRIL 11

 CNY BEST Information Session from 9-10 a.m. 
at Suburban Propane, 5793 Widewaters Pkwy, 
DeWitt. This is an informational session regarding 
the CNY BEST Talent Development Program, which 
recognizes excellence in talent development, and 
the awards-application process. No cost to attend. 
For more information, call (315) 546-2783 or email: 
info@cnyatd.org

 Simple Steps for Starting Your Business from 
12-2 p.m. at the Utica Public Library, 303 E. Genesee
St., Gallery Room, Utica. Do you have a business 
idea and need help getting started? This workshop 
could help. SCORE Syracuse’s Utica branch is offer-
ing a new and exciting workshop to help aspiring 
entrepreneurs start a business, by assisting them 
with developing and testing their business idea. For 
more information, contact Gina Odell at the SCORE 
Syracuse office at (315) 471-9393, ext. 245, or email: 
syr.info@scorevolunteer.org

APRIL 12

 Symposium on Energy in the 21st Century 
from 7:15 a.m. to 2 p.m. at The Links at Erie Village , 
5904 North Burdick St., East Syracuse. This program 
covers the most up-to-date, cutting edge state and 
federal renewable-energy policy. Interesting tours 
follow the program. For more information or to reg-

ister, visit: www.energy21symposium.org

APRIL 17

 Email Marketing 101 business training session 
from 4-6 p.m. at Homewood Suites by Hilton New 
Hartford, 185 Woods Park Drive, Clinton. Design 
and launch an email marketing campaign in one 
day. Participants are encouraged to bring a laptop 
and follow along this live demonstration that will 
show how to build a template and contact list, and 
how to create content to communicate with leads, 
prospects, customers, and volunteers. Attendees 
will see a side-by-side comparison of Constant 
Contact and Mailchimp, two major email marketing 
platforms. Presented by New Hartford Chamber of 
Commerce member, Scott Mathias from Mathias 
Marketing. Business training is free for New 
Hartford Chamber members and clients of spon-
sors (SBDC, Women’s Business Center, SCORE Utica) 
and presenters. Non-members and non-clients are 
welcome to attend with a $25 admission. Register 
at: https://events.r20.constantcontact.com/register/
eventReg?oeidk=a07eg2pwnb316424eaa&oseq=
&c=&ch=

APRIL 1718

 17th Annual New York State Green Building 
Conference at the Marriott Syracuse Downtown. 
More information available at: www.esf.edu/green-
building

APRIL 18

Greater Utica Chamber of Commerce Business 
After Hours event from 5:30-7:30 p.m. at Deerfield 
Place, 1 Patriot Circle, Utica. Cost is $10 for mem-
bers and $20 for non-members. For more informa-
tion, contact the chamber at (315) 724-3151 or 
email: bookkeeping@greateruticachamber.com

APRIL 24

 2019 CenterState CEO Annual Meeting from 
12-1:30 p.m. at the Oncenter in Syracuse. The an-
nual meeting is the largest gathering of business 
and community leaders in the region. It also cel-
ebrates the prestigious Business of the Year Awards, 
recognizing outstanding CNY businesses and 
organizations in five categories. Cost is $70/person 
for CenterState CEO members and $85/person for 
non-members. For more information, visit http://
www.centerstateceo.com/news-events/2019-
centerstate-ceo-annual-meeting, or email: lmetot@
centerstateceo.com

 E-Learning program by the CNY ATD from 

8-11:30 a.m. at OneGroup Center at 706 N Clinton 
St. in Syracuse. Cost is $45 for members, $60 for 
non-members. To register or receive more informa-
tion, visit cnyatd.org, call (315) 546-2783, or email:
info@cnyatd.org

APRIL 25

 Let’s Get Social premier networking event 
benefiting Leadership Greater Syracuse. Held from 
5:30 to 8 p.m. at The Fitz - A speakeasy within Oh 
My Darling Restaurant, at 321 S. Salina St., Syracuse. 
Enjoy a completely renovated historic site, which 
was where the “Brannock Device” for measuring 
a person’s shoe size was invented and first manu-
factured. There will be food, presentation of the 
LGS Alumni Achievement Award, a silent auction, 
and residential tours of the Whitney Lofts. Tickets 
are $50. For more information or to register, visit: 
https://www.eventbrite.com/e/lets-get-social-
2019-tickets-58286524564?ref=eios

MAY 3

 15th Annual Tioga Chamber Open Golf 
Tournament at the Links at Hiawatha Landing 
in Apalachin, with a shotgun start at 12:30 p.m. 
Registration and cart assignment will be at the 
clubhouse starting at 11:00 a.m. The early bird fee 
for the event is $85 per person, $340 for a team, 
and includes golf, cart, game prizes, and din-
ner — register and pay by April 12. If you register 
after April 12, it’s $400 per team. Contact the Tioga 
Chamber to register or obtain more information at 
(607) 687-2020. Register online at www.tiogacham-
ber.com

MAY 7

 Speed Networking event from 8-10 a.m. at 
TERACAI, 217 Lawrence Road E., North Syracuse. 
Bring your business cards and be prepared to 
engage in small group dialogue while building 
relationships with other CenterState CEO members. 
There is time for informal networking and sharing 
your one to two minute “pitch.” Space is limited. 
Please pre-register at https://centerstateceonycoc.
wliinc14.com/events/2019-speed-network-
ing-2810/register

MAY 8

 CNY Business Expo from 9 a.m. to 5 p.m. at 
Embassy Suites Hilton Syracuse - Destiny USA. 
The event is about connecting, collaborating, and 
creating more business. For more information, visit: 
http://cnybusinessexpo.com/

 Cayuga County Chamber Awards Luncheon
from 11:30 a.m.-1:30 p.m. at Springside Inn on 
Owasco Lake. This awards luncheon recognizes 
business leaders for their outstanding contribu-
tions to the economy and overall development 
of Cayuga County. For more information, visit: 

http://www.cayugacountychamber.com/about-us/
annual-events/#awards

MAY 28

What You Need to Know About Business
Ownership business training session from 4-6 
p.m. at Homewood Suites by Hilton New Hartford, 
185 Woods Park Drive, Clinton. Presented by New 
Hartford Chamber of Commerce member, Erika 
Davis from FRANNET. She will break down the 
realities and opportunities in business ownership, 
including pros and cons of business/franchise own-
ership, three ownership options, full-time and part-
time ownership options, and financing options. 
Business training is free for New Hartford Chamber 
members and clients of sponsors and presenters 
(SBDC, Women’s Business Center, SCORE Utica, 
FRANNET). Non-members and non-clients are 
welcome to attend with a $25 admission. Register 
at: https://events.r20.constantcontact.com/register/
eventReg?oeidk=a07eg2puzbp97aacf64&oseq=&
c=&ch=

ONGOING EVENTS

 Every Tuesday, Cayuga Toastmasters Club
from 6 to 7 p.m., at Cornell University, Ithaca, 
Rhodes Hall, Hoy Road, 6th Floor Conference Room 
#655. Free parking is available on first floor of 
parking garage across from Rhodes Hall. For more 
information, visit the website at 4998.toastmaster-
sclubs.org and select “Contact Us,” or email: Jeff at 
jefurst52@gmail.com 

 Every Tuesday, Gung Ho Referrals Group, 
the premier networking group in CNY since 
1999, from noon to 1:30 p.m. at The Gem Diner, 
832 Spencer St., Syracuse. The cost is $10 and
includes lunch. No reservation required. Please 
bring 30 business cards. For more information 
contact Paul Ellis at (315) 475-0392 or email Paul.
Ellis@ComfortSystemsUSA.com or go to www.
GungHoReferrals.com      

 Every Tuesday, CNY Referral Group from 8
to 9:30 a.m. at Denny’s Restaurant, 201 Lawrence 
Road, North Syracuse. Looking to expand your 
network and increase referral business? For more 
information, call Matthew Hunt at (315) 416-8881, 
or email: huntm24@nationwide.com

 Every Wednesday, 1 Million Cups at 9 a.m. at
Syracuse CoWorks, 201 E. Jefferson St., 2nd floor, 
Syracuse. 1 Million Cups is a weekly educational 
program designed to engage, educate, and acceler-
ate local startups/unique businesses. No cost to at-
tend. For more information, visit www.1millioncups.
com/syracuse 

 First and third Wednesday of each month,
Preferred Toastmasters from noon to 1 p.m. at 
Golden Artist Colors, 188 Bell Road, New Berlin. 
Contact Jonie Bassett at (607) 847-6154, ext. 1217. 

 Fourth Wednesday of each month, Preferred
Toastmasters from 5:30 to 6:30 p.m. at Chenango 
County Council of the Arts, 27 W. Main St., Norwich. 
Contact Jonie Bassett at (607) 847-6154, ext. 1217. 

 Every Thursday, Free Business Counseling
with SCORE from 10 to 11:30 a.m. at the Tioga 
County Chamber of Commerce, 80 North Ave., 
Owego. Contact the Tioga County Chamber of 
Commerce to make an appointment at (607) 687-
2020.

 Every Thursday, Empire Statesmen
Toastmasters at 6:30 p.m. at Denny’s Restaurant, 
201 Lawrence Road, North Syracuse. For the latest 
information, visit http://1427.toastmastersclubs.
org/

 Every second and fourth Thursday of the 
month, The North Star Toastmasters from 11:45 
to 1 p.m. at CXtec, 5404 South Bay Road, North 
Syracuse. The contact is: Sandy Jurkiewicz, member 
retention manager, (315) 470-1802.

 Every second and fourth Thursday each
month Business Referral Network (BRN), from 
7:30 to 8:45 a.m. at St. Michael’s Lutheran Church, 
5108 W. Genesee St., Camillus. Membership fee is 
$150. For more information, contact Bob Brantner 
at (315) 494-1135.

 Every Friday, Tip Club of Syracuse, at the
Sheraton Syracuse University Hotel, 801 University 
Ave., Syracuse, 8 to 9 a.m. Call Bernie Bregman at 
(315) 430-5249 or email: bbregman@cnybj.com

 First Friday of each month, Toolkit Day with 
SCORE by appointment at The Tech Garden.
Counselors provide free, confidential, individual 
business mentoring to prospective or current busi-
ness owners. For more information or to make an 
appointment, contact Lynn Hughes at (315) 470-
1969 or email Lynn@TheTechGarden.com

 Second Friday of each month, The SUN Group 
meets at 7:30 a.m. at Tony’s Family Restaurant, 3004
Burnet Ave., Syracuse. For more information, con-
tact Andy Picco at (315) 657-0135.

Business Calendar
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DECEMBER 12

 Family Business Awards of
CNY from 7:30 to 10:30 a.m. at the
Genesee Grand Hotel. The keynote
speaker will be Renée Downey Hart,
of Le Moyne College. To register to
attend, visit bizeventz.com or for fur-
ther information, contact Jill Allen at
jallen@bizeventz.com

 2017 Innovation Celebration
from 2 to 8 p.m. at the CNY Biotech
Accelerator, 841 E. Fayette St.,
Syracuse. The event will include

pitches from GENIUS NY’s top six
finalists, a panel discussion on build-
ing an effective board of directors,
and top-notch networking with
investors, entrepreneurs, and busi-
ness leaders from across the region.
Contact Bailey Burke at Upstate
Capital Association of New York, Inc.
at (518) 320-2746 or email info@up-
statecapital.org for details.

DECEMBER 13

 54th Annual Meeting of the
University Hill Corporation from

noon to 1:30 p.m. in the Grand
Ballroom at Drumlins Country Club,
800 Nottingham Road, Syracuse.
Matthew J. Driscoll, acting execu-
tive director of the New York State
Thruway Authority, will be the fea-
tured speaker. David Mankiewicz,
president of the University Hill
Corporation, will give the annual
report. Tickets are $40. For more in-
formation, contact Kristine Sherlock
at ksherlock@university-hill.com or
(315) 475-7244.

 Research & Technology Forum
from 3:30 to 5 p.m., reception
to follow at SyracuseCoE, 727 E.
Washington St., Room 203, Syracuse,
and via webinar. The there theme
is “Climate Reality + Emerging
Technologies = Drivers for Building
Science Research.” Explore how
rapidly changing climate is chang-
ing research needs for building
science. Presented by Ian Shapiro,
chairman, Taitem Engineering.
This forum will be moderated by
Ed Bogucz, executive director,
SyracuseCoE and associate professor
of Syracuse University’s College of
Engineering and Computer Science,
Dept. of Mechanical and Aerospace
Engineering. For details and registra-
tion information, email klmarsha@
syr.edu at SyracuseCoE.

 SCORE Series of Workshops
on Simple Steps of Well Run
Businesses from 6 to 8 p.m. at the
East Side Business Center, 1201 E.
Fayette St., Syracuse. Subsequent
sessions will be on Dec. 20 and Dec.
27. The three sessions are how to
operate a business, navigate the
business life cycle, and communicate
effectively with others. The cost is
$75, free to veterans. Call (315) 471-
9393 x245 with questions or to sign
up.

JANUARY 10

 CenterState CEO 2018 Economic
Forecast Breakfast from 8 to 9:30
a.m. at the Holiday Inn Syracuse-
Liverpool-Exit 37 at 441 Electronics
Parkway, Liverpool. Join hundreds
of fellow CenterState CEO members,
business leaders, and executives
for the presentation of the region’s
2018 Economic Forecast. The key-
note speaker will be Gary Keith, VP
and chief economist at M&T Bank.
For more information, visit www.
CenterStateCEO.com

JANUARY 16

 Sharing the BEST from 8 to 10:30
a.m. at OneGroup, 706 N Clinton St.,
Syracuse. CNY ATD hosts a sharing of
information and experiences of a di-
versity of talent-development prac-
tices including sales enablement,
career development, internships,
and leadership development. The

cost for members is $25; nonmem-
bers pay $40. To register, visit www.
cnyastd.org or call (315) 546-2783 or
email: info@cnyastd.org

JANUARY 26

 Believe in Syracuse’s 5th
Birthday Party from 5:30 to 9 p.m.
at the Landmark Theatre. The event
celebrates Syracuse, featuring local
food and beverage vendors, free
birthday cake, and live music. Tickets
are $10. For more information, visit
http://www.believeinsyracuse.org/
birthday

ONGOING EVENTS

 Every Tuesday, Cayuga
Toastmasters Club from 6 to 7
p.m., at Cornell University, Ithaca,
Rhodes Hall, Hoy Road, 6th Floor
Conference Room #655. Free parking
is available on first floor of parking
garage across from Rhodes Hall. For
more information, visit the website
at 4998.toastmastersclubs.org and
select “Contact Us,” or email: Jeff at
jefurst52@gmail.com

 Every Tuesday, Gung Ho
Referrals Group, the premier net-
working group in CNY since 1999,
from noon to 1:30 p.m. at The Gem
Diner, 832 Spencer St., Syracuse.
The cost is $10 and includes lunch.
No reservation required. Please
bring 30 business cards. For more
information contact Paul Ellis at
(315) 475-0392 or email Paul.Ellis@
ComfortSystemsUSA.com or go to
www.GungHoReferrals.com

 Every Tuesday, CNY Referral
Group from 8 to 9:30 a.m. at Denny’s
Restaurant, 201 Lawrence Road,
North Syracuse. Looking to expand
your network and increase referral
business? For more information, call
Matthew Hunt at (315) 416-8881, or
email: huntm24@nationwide.com

 Every Tuesday, Syracuse
Executives Association luncheon
meeting, beginning at 11:45 a.m. at
Bella Domani Banquet Facility, 5988
East Taft Road, North Syracuse. For
more information, contact Linda
Bennett, executive director, by email
at: director@syrexecs.com

 Every Tuesday, Syracuse
Networking Connections at 8 a.m.
at Dunkin’ Donuts, 7th North St.
(Conference Room). No charge to at-
tend. Contact Kim at (315) 414-8223.

 Every Wednesday, 1 Million
Cups at 9 a.m. at Syracuse
CoWorks, 201 E. Jefferson St., 2nd
floor, Syracuse. 1 Million Cups is
a weekly educational program
designed to engage, educate,
and accelerate local startups/
unique businesses. No cost to at-
tend. For more information, visit
www.1millioncups.com/syracuse

 Every Wednesday, Syracuse
Business Networking from 6 to 7
p.m. at Barbieri’s Restaurant (upstairs
level) located on Main Street in the

village of North Syracuse. For more
information, call Kim Bachstein
at (315) 414-8223 or email:  info@
SyracuseBusinessNetworking.com

 First and third Wednesday
of each month, Preferred
Toastmasters from noon to 1 p.m. at
Golden Artist Colors, 188 Bell Road,
New Berlin. Contact Jonie Bassett at
(607) 847-6154, x1217.

 Fourth Wednesday of each
month, Preferred Toastmasters
from 5:30 to 6:30 p.m. at Chenango
County Council of the Arts, 27 W.
Main St., Norwich. Contact Jonie
Bassett at (607) 847-6154, x1217.

 Every Thursday, Free Business
Counseling with SCORE from 10
to 11:30 a.m. at the Tioga County
Chamber of Commerce, 80 North Ave.,
Owego. Contact the Tioga County
Chamber of Commerce to make an ap-
pointment at (607) 687-2020.

 Every Thursday, Syracuse
Business Connections meets
from 8am - 9 am in E. Syracuse.
The group’s purpose is to network,
exchange referrals, leads and share
community news. For more informa-
tion, contact Deb Angarano at dan-
garano@tsys.com

 Every second and fourth
Thursday of the month, The North
Star Toastmasters from noon to 1
p.m. at Northland Communications
One Dupli Park Drive in Franklin
Square. For more information,
contact Sandy Jurkiewicz at sjurkie-
wicz@centerstateceo.com or call
(315) 470-1802.

 Every Friday, Tip Club of
Syracuse, at the Sheraton Syracuse
University Hotel, 801 University Ave.,
Syracuse, 8 to 9 a.m. Call Bernie
Bregman at (315) 430-5249 or email:
bbregman@cnybj.com

 First Friday of each month,
Toolkit Day with SCORE by ap-
pointment at The Tech Garden.
Counselors provide free, confiden-
tial, individual business mentoring
to prospective or current business
owners. For more information or to
make an appointment, contact Lynn
Hughes at (315) 579-2862 or email
Lynn@TheTechGarden.com

 Every second Friday, The
Professional Consultants Association
(PCA) of Central New York at 8:15 a.m.
from September to June at OneGroup
Center, 706 N. Clinton St., Syracuse.
PCA helps businesses and organiza-
tions locate professional consulting
services based in CNY. The first visit is
free. For a full schedule and to register,
visit, www.pcaofcny.com

 Every second and fourth Friday
of each month, The SUN Group
(Sustainable Upstate Network)
meets from 7:30 to 9 a.m. at Tony’s
Family Restaurant, 3004 Burnet Ave.,
Syracuse. For more information, con-
tact Andy Picco at (315) 657-0135 or
email: andrewpicco@gmail.com

Business Calendar
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Bernie Bregman
Free Network 

Consulting Session

Cell: (315) 430-5249 
bbregman@cnybj.com

FREE NETWORK
CONSULTING SESSION

We let you concentrate on the business you know best.

Brian Lee
Professional Employer Consultant
149 Northern Concourse
N. Syracuse, N.Y. 13212
315-641-3600 x122
Fax: 315-641-3601
800-31-STAFF (78233)
blee@staffleasing-peo.com

• Human Resources
• Employee Bene�ts
• Workers Comp

Administration
• Payroll

KeyCorp raises dividend for a second
time this year
BY JOURNAL STAFF
news@cnybj.com

K eyCorp (NYSE: KEY) — parent of KeyBank,
the No. 2 bank ranked by deposit market
share in the 16-county Central New York 

area — recently boosted its quarterly cash dividend 
by 11 percent to 10.5 cents per share of its common 
stock.

The dividend, up from the 9.5 cents that Key paid
last quarter, is payable on Dec. 15, to holders of record

as of the close of business on Nov. 28.
This marks the second dividend increase that

KeyCorp has initiated in 2017, following a 12 percent
hike in the second quarter.

Headquartered in Cleveland, Ohio, Key is one of
the nation’s largest bank-based financial services com-
panies, with assets of $136.7 billion as Sept. 30.

In the 16-county CNY region, KeyBank had 68
branches and nearly $4.3 billion in deposits, good for
a 14.42 percent market share, according to the latest
FDIC statistics as of June 30. 

BUSINESS CARD 
GALLERY

Devin White
Financial Advisor
direct 315.445.5935      toll-free 800.822.8201       fax 315.449.2175 
dwhite@janney.com      www.DWhiteadvisor.com

JANNEY MONTGOMERY SCOTT LLC 
5784 Widewaters Parkway, 1st Floor, Syracuse (DeWitt), NY 13214 
WWW. JANNEY.COM      MEMBER: NYSE. FINRA, SIPC      SECURITIES AND INVESTMENT ADVISORY SERVICES OFFERED 
THROUGH JANNEY MONTGOMERY SCOTT LlC A il.EGISTERED INVESTMENT ADVISER.
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ACCOUNTING

ANTOINETTE (TONI) RADLEY has joined 
Fust Charles Chambers LLP as a senior 
health care consultant 
in the firm’s health care 
revenue cycle consult-
ing department. She has 
more than 20 years of ex-
perience in the health care 
field in positions related to 
medical billing and cod-
ing, training, policy/pro-
cedures of billing systems and testing and 
implementation of billing software pro-
grams. Radley received her bachelor’s de-
gree in health service administration from 
Bryan & Stratton College and is a certi-
fied professional coder (CPC) as well as a 
NextGen certified professional (NCP).

Dermody, Burke & 
Brown, CPAs, LLC re-
cently hired KATIE RIV-
ERS as an associate in its 
Syracuse office, in the tax 
department. Rivers has 
previous accounting and 
tax experience in public 
accounting as an intern. 
She received bachelor’s and master’s de-
grees in accounting from Siena College. 
Rivers is working to complete the certifi-
cation process to earn her designation as a 
certified public accountant (CPA). 

ADVERTISING MARKETING & PR

VALERIE RADOS has been 
hired as an account plan-
ner at LP&M Advertising 
in Syracuse. She previ-
ously worked at Advance 
Media for more than five 
years, where she honed 
her skills in digital-mar-
keting strategy for clients. At LP&M, her 
duties will include streamlining agency 
processes, digital strategy, and proposal 
development. Rados graduated from The 
College of St. Rose with a bachelor’s de-
gree in graphic design and from Syracuse 

University with a master’s 
degree in advertising. She 
has more than 15 years of 
experience in design, mar-
keting, and advertising. 
KC TENBROECK has joined 
LP&M Advertising as a 
communications coordi-
nator. Her responsibilities 
include enhancing client brands through 
engagement and planning strategies, as 
well as social-media engagement and 
outlining goals for marketing campaigns. 
TenBroeck is a graduate of Le Moyne Col-
lege with a bachelor’s degree in commu-
nications and minor in English. She is an 
accomplished equestrian, competing both 
locally and nationally.

EDUCATION & TRAINING

Mohawk Valley Community College 
(MVCC) recently announced five employ-
ees in grant-funded positions who are help-
ing staff the Mohawk Valley Small Busi-
ness Development Center (MV SBDC), 
which recently moved to the college’s thIN-
Cubator in Utica. PAUL S. ARVANTIDES
was appointed business consultant. He 
will provide business advisement services 
to small businesses and entrepreneurs 
engaged in starting, managing, growing, 
or purchasing a business. Arvantides has 
been a business advisor with MV SBDC 
since 2017. He previously was a business 
manager at Northwestern Mutual, a VP 
and head of U.S. services at E4E Health-
care Services LLC in Maryland, and was 
the president/owner of Medical Coding 
Services, Inc. in Baldwinsville. Arvantides 
holds a bachelor’s degree in health infor-
mation administration from SUNY Poly-
technic Institute and a bachelor’s degree 
in psychology from Hamilton College. 
DAVID J. LERMAN was named senior busi-
ness consultant at the MV SBDC. He will 
provide business advisement and financial 
services to small businesses and entre-
preneurs engaged in starting, managing, 
growing, or purchasing a business, includ-
ing clients with complex multi-million-dol-

lar projects involving multiple banks, the 
Small Business Administration, economic-
development agencies, and other resource 
partners. Lerman has been with the MV 
SBDC since 2008, serving first as a busi-
ness advisor and then transitioning to the 
senior business advisor position. Previous-
ly, he was the business owner/president 
of Rest Assured Mattress Center, Inc. in 
Rome and New York Mills, and VP of Ler-
man’s Furniture in Rome. Lerman holds a 
bachelor’s degree in business and public 
management from SUNY Polytechnic In-
stitute and an associate degree in business 
management from MVCC. ROXANNE 
MUTCHLER was named regional center di-
rector. She will direct the MV SBDC, pro-
viding services to local small businesses in 
accordance with New York State, SUNY, 
MVCC, and the SBA. Mutchler has been 
with the MV SBDC since 2009 in a variety 
of roles, including NY SBDC government 
contracting coordinator and acting direc-
tor. Prior to joining the center, she worked 
as a training design and development co-
ordinator at Northern Safety Company, 
Inc. and was co-owner of Mutchler’s Inc. in 
Herkimer. SHELBY SWEET was appointed 
as business consultant. She will provide 
business advisement services to small 
businesses and entrepreneurs. Sweet has 
been with the MV SBDC since 2013 as a 
certified business advisor. She also is a co-
owner of George’s Farm Products, Inc. in 
Clinton and an adjunct professor at Utica 
College. She earned a master’s degree in 
management science and a bachelor’s de-
gree in business and public management 
from SUNY Polytechnic Institute, and an 
associate degree in business administra-
tion from MVCC. JUDY WOLF was named 
government contracting coordinator at 
the MV SBDC. She will coordinate the 
procurement assistance program for the 
center and assist clients with understand-
ing the procurement process, identifying 
state and federal contract opportunities, 
and applying for certifications. Wolf has 
held this position at the MV SBDC since 
2015, in addition to acting as a certified 
business advisor. Before joining the MV 
SBDC, she worked in a variety of capaci-
ties at Adjusters International, including 
director, national manager, and manager 
of business development. She also worked 
as director of corporate communications 

at the Resource Center for Independent 
Living, a freelance writer and marketing 
consultant, and a senior writer, editor, and 
content developer for Infantino Associates 
in Rochester.

HEALTH CARE

TRISHA CASHMAN has 
joined MVHS Labora-
tory Services as its out-
reach manager. In this 
role, Cashman acts as the 
primary resource in the 
department for all outpa-
tient related services with 
other health-care institu-
tions and providers who refer testing to a 
Mohawk Valley Health System laboratory. 
She oversees the promotion of laboratory 
services, including the testing menu, “cut-
ting-edge” technology, and MVHS’ part-
nership with Mayo Clinic Laboratories. 
Cashman joined MVHS in May 2017, as a 
cytology assistant in the lab. Before that, 
she worked in physical therapy, provid-
ing skilled treatment in various settings. 
Cashman worked for Upstate Cerebral 
Palsy in Utica, and graduated from its Pro-
fessional Development Institute: Founda-
tions for Leadership program. Cashman 
received her bachelor’s degree in health 
studies from Utica College. She went on 
to receive a doctorate degree in physical 
therapy and a master’s degree in health-
care administration from Utica College. 
Cashman’s office is located in the Mar-
ian Medical Building at the St. Elizabeth 
Campus.

TECHNOLOGY

JAMES KOBYLANSKI has joined ICS as 
project manager for all its locations. He 
previously worked as an IT consultant 
with the Syracuse Police Department, en-
gineer at M.A. Polce Consulting, and desk-
top support specialist at Rome Memorial 
Hospital, according to his LinkedIn profile. 
JENNIFER CROSS has joined the ICS office 
in Syracuse as an administrative assistant. 
She previously worked as an administra-
tive assistant at the Wolak Group and BR 
Johnson, and as an office and accounts 
receivable manager at Fat Free Systems, 
according to Cross’s LinkedIn profile.      

People on the Move NEWS

Radley

Rivers

Rados

Tenbroeck

Cashman

since no action has been taken on 
them.

• Frequently, a lack of in-
ternal staff preparation for the 
audit in account reconciliation 
and analysis leads to an intermit-
tent field-audit process. A gen-
eral lack of clear communication 
between the auditor and finance 
staff is common.

• The fee is typically higher
than the market-value price.

Almost every CPA firm says 

they can perform an effective 
tax-exempt audit. This should be 
verified through references with 
existing nonprofit clients, which 
should number more than 25 
separate organizations.        

Gerald J. Archibald, CPA, is a 
partner in charge of the man-
agement advisory services at the 
Bonadio Group. Contact him via 
email at garchibald@bonadio.
com

ARCHIBALD:   Almost every CPA firm says
they can perform an effective tax-exempt audit

Continued from page 8

New York’s union-membership rate is No. 2 in U.S.
BY JOURNAL STAFF
news@cnybj.com

I n 2018, more than one in 
 five (22.3 percent) wage
 and salary workers in New 

York state were union members, 
according to figures released 
by the U.S. Bureau of Labor 
Statistics (BLS) on March 29.

New York’s union-member-

ship rate was the second-highest 
in the U.S., trailing only Hawaii 
(24.3 percent). The BLS reports 
that union membership nation-
wide was 10.5 percent in 2018.

The Empire State’s union-
membership rate fell from 23.8 
percent in 2017. The national rate 
also declined slightly, dipping 0.2 
percentage points in the last year.

New York also ranks second in 

the nation in total number of union 
members with 1.9 million union 
workers, behind only California’s 
2.4 million union members.

The BLS data also shows that 
155,000 non-union members in 
New York had jobs represented 
by unions, so 24.1 percent of the 

state’s workers either belonged 
to unions or were represented by 
them in 2018. That was down from 
25.3 percent in 2017.                   
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MOHAWK VALLEY
NEXTGEN
PUBLICATION
Promote your products and 
services and drive new business 
opportunities. As we highlight the 
progress in the Mohawk Valley, 
don’t miss being a part of it.

This publication & resource guide will 
focus on the economic growth of the
Mohawk Valley, focusing on success 
stories and planned growth.

• Cybersecurity
• UAS Technologies
• Stem

• Nanotechnology
• Health Care Innovation
• Urban Revitalization

DISTRIBUTION:
• May 20 Central New York

Business Journal print/
digital edition

• Mohawk Valley Business
Journal Alert

• www.cnybj.com
• Regional Chambers of

Commerce
• Economic Development

Agencies
• Local Colleges/Universities
• Local Airports
• Digital & Print Readership:

42,216+

Call today to be in the 
NextGen Publication!
Dony Bardenett: (315) 579-3901
Alicia Zaret: (315) 579-3924

Endorsed By: Sponsored By:Sponsored By:

http://www.cnybj.com
https://www.cnybj.com/mohawk-valley-nextgen/
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2019 manufacturing directoryTHIS WEEK'S SPECIAL REPORT:

2019 MANUFACTURING
DIRECTORY

2ND AVE LIGHTING
55 Oriskany Blvd.
Yorkville, NY 13495
(315) 768-3706/2ndave.com

 Year Estab.: 1979
 No. of CNY Employees: 75
 No. of Employees Companywide: 75
 Products Manufactured Locally: custom 
lighting, decorative lighting, stained-glass 
lamps & windows, chandeliers, wall sconces, 
outdoor lanterns, custom lighting, table/
floor lamps, and other home accessories and 
decor. Indoor and outdoor lighting.
 Square Footage of Local Facilities: 
180,000 square feet of manufacturing, inven-
tory, retail, and distribution space sited on 
8.5 acres. 
 Certifications: lighting products are UL 
listed
 Markets Served: worldwide
 President & CEO: Robert Cohen
 Sales Manager: Max Cohen
 Production Manager: Chester Cohen

ALCOA-MASSENA OPERATIONS
1 Park Ave. E.
Massena, NY 13662
(315) 764-4011/alcoa.com

 Year Estab.: 1902
 No. of CNY Employees: 700
 No. of Employees Companywide: 14,600
 2018 Revenue: $11.7B
 Products Manufactured Locally: molten 
aluminum, billet, sow, rod
 Certifications: ISO 9001.2000, ISO 9002, 
QS 9000 and TS-9000
 Markets Served: transportation, aero-
space, construction, defense
 Primary Location Manager: Robert 
Lenney
 Plant Manager: Steve Rombough

ANAREN, INC.
6635 Kirkville Road
East Syracuse, NY 13057
(315) 432-8909/anaren.com

 Year Estab.: 1967
 No. of CNY Employees: 600

 No. of Employees Companywide: 860
 Products Manufactured Locally: manu-
facturer of complex RF/microwave networks 
& components for wireless, satellite, defense, 
consumer electronics, health care, and IoT 
applications
 Square Footage of Local Facilities: 
203,000
 Certifications: ISO, etc.
 Markets Served: wireless infrastructure, 
consumer electronics, aerospace/defense, 
medical devices, IoT applications
 President & CEO: Lawrence A. Sala

ANHEUSER-BUSCH INBEV
2885 Belgium Road
Baldwinsville, NY 13027
(315) 635-4000/anheuser-busch.com

 Year Estab.: 1976
 No. of CNY Employees: 500
 No. of Employees Companywide: 
182,915
 2018 Revenue: $56.4B
 Products Manufactured Locally: brew-
ery offering numerous beer brands & types 
of bottling
 Markets Served: consumer beverage
 Senior General Manager: Bryan Sullivan

ANSEN CORP.
100 Chimney Point Drive
Ogdensburg, NY 13669
(315) 393-3573/ansencorp.com

 Year Estab.: 2002
 No. of CNY Employees: 250
 No. of Employees Companywide: 450
 Products Manufactured Locally: EMS 
electronic contract-manufacturing services, 
prototyping, medium-to-high volume PCBA, 
test, complete systems integration, precision-
machining solutions
 Square Footage of Local Facilities: 
250,000
 Certifications: ISO13485; 1SO9001; 
AS9100 and ITAR registered
 Markets Served: medical, industrial, RF/
wireless, communications, security, transpor-
tation, consumer, military, computer hard-
ware, aerospace, LED lighting
 Director of Business Development: 
Brenda Coon

BAE SYSTEMS
3 Sherwood Drive
Endicott, NY 13760
(607) 343-6141/baesystems.com

 No. of CNY Employees: 1,200
 No. of Employees Companywide: 82,500
 2018 Revenue: $25.2B
 Products Manufactured Locally: soft-
ware, systems integration, support for de-
fense applications, electronic-control and 
power-management systems for military, 
commercial air, and land vehicles
 Markets Served: technology, defense, 
commercial
 Site Executive: Mike Kosydar

BENCHMARK MEDIA 
SYSTEMS, INC.

203 E. Hampton Place, Suite 2
Syracuse, NY 13206
(315) 437-6300/benchmarkmedia.com

 Year Estab.: 1983
 No. of CNY Employees: 11
 No. of Employees Companywide: 11
 Products Manufactured Locally: audio 
digital converters, both A-to-D and D-to-A; 
audio-power amplifiers, headphone ampli-
fiers
 Square Footage of Local Facilities: 7,000
 Markets Served: international; home 
audio and professional audio, recording 
studios
 VP: John Siau

BO-MER PLASTICS, LLC
13 Pulaski St.
Auburn, NY 13021
(315) 252-7216/bo-mer.com

 Year Estab.: 1946
 No. of CNY Employees: 59
 No. of Employees Companywide: 59
 Products Manufactured Locally: manu-
facturer of thermoformed and rotationally 
molded plastic products and metal fabrica-
tions.
 Square Footage of Local Facilities: 
64,000
 Certifications: ISO 9001-2008 and UL
 Markets Served: medical, industrial, mass 
transit
 President, CEO, & Owner: Thomas R. 
Herbert
 Controller: Brian Colella

BORGWARNER MORSE 
SYSTEMS

800 Warren Road
Ithaca, NY 14850
(607) 257-6700/borgwarner.com

 Year Estab.: 1880
 No. of CNY Employees: 1,500
 No. of Employees Companywide: 29,000
 2018 Revenue: $9.8B
 Products Manufactured Locally: cus-
tomized solutions for variable cam timing, 
chain-driven engine-timing systems, and 
drivetrain chains for front-wheel-drive trans-
mission and transfer-case applications
 Certifications: ISO 14001, ISO 2001, TS 
2014
 Markets Served: automotive manufac-
turers
 President & General Manager: Joseph 
Fadool

BRISTOL-MYERS SQUIBB 
COMPANY

6000 Thompson Road
East Syracuse, NY 13057
(315) 432-2000/bms.com

 Year Estab.: 1943

BY VANCE MARRINER
vmarriner@cnybj.com

W elcome to the 2019 edition of
The Central New York Busi-

 ness Journal’s Manufacturing 
Directory. 

The directory is an alphabetical listing 
of manufacturers throughout the 16-county 
region. The organizations included are 
of all sizes and represent a wide range of 
manufactured goods, from food items, to 
tools, to technology — just to name a few.

The listings contained in the directory 
provide data on number of employees, 
products manufactured locally, markets 
served, certifications, key management. 
and revenue figures (if available).

By the Numbers: 
Manufacturing Jobs 
in the Region
CenterState New York*
 2018 Jobs: 29,971
 % of all Jobs: 8.9%

New York State
 2018 Jobs: 437,605
 % of all Jobs: 4.7%

*CenterState CEO defines the CenterState New York re-
gion as including Cayuga, Cortland, Herkimer, Jefferson, 
Lewis, Madison, Oneida, Onondaga, Oswego, St. 
Lawrence, Seneca, and Tompkins counties.

Source: CenterState CEO, 2019 Economic Forecast for 
CenterState New York

By the Numbers: 
444,183

Average number of employees 
who worked for manufacturers 
in New York state in 2017

$65,899
Average wage a manufacturing 
employee earned in New York 
state in 2017

300
New York manufacturing job 
gains from February 2018 to 
February 2019

Source: NYS Department of Labor

By the 
Numbers: 
Manufacturing Utility 
Costs in New York
5.61 cents/kWh

Average industrial electric rate in 
New York state, December 2018

6.65 cents/kWh
Average industrial electric rate 
in U.S., December 2018

Source: U.S. Energy Information Administration

65,000 s.f. 
Available

6361 THOMPSON ROAD

 Accessible to Highways
     90, 690, 81, 481

 Many Upgrades: 
     New Roof, New Lighting

 Indoor Common Dock
 Local Owner/Brokers

     Protected
 Low Cost Opportunity315.403.9000

ravproperties.com

mailto:vmarriner@cnybj.com
http://www.ravproperties.com
http://www.decarolis.com
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 No. of CNY Employees: 410
 No. of Employees Companywide: 23,700
 2018 Revenue: $20.8B
 Products Manufactured Locally: drug
development and manufacturing of biologic
medicines
 Markets Served: worldwide
 CEO: Giovanni Caforio

BUCKINGHAM GROUP, INC.
1-11 Travis Ave.
Binghamton, NY 13904
(607) 773-2400/buckinghammfg.com

 Year Estab.: 1896
 No. of CNY Employees: 366
 No. of Employees Companywide: 379
 Products Manufactured Locally: climb-
ing and fall-protection equipment for line-
men and arborists
 Square Footage of Local Facilities: 
45,000
 Certifications: ISO 9001-2008 certifica-
tion; 17025-2005 accreditation
 Markets Served: utility and arborists
 President: H. Andrew Batty, Jr.
 VP Sales and Marketing: James
Pennefeather
 VP HR & Materials: James Nichols
 Gen. Mgmt.: Tim Batty

BYRNE DAIRY INC.
2394 US Route 11
LaFayette, NY 13084
(315) 475-2121/byrnedairy.com

 Year Estab.: 1933
 No. of CNY Employees: 2,300
 No. of Employees Companywide: 2,300
 Products Manufactured Locally: dairy
products
 Markets Served: major retailers from
across the nation
 President: Carl Byrne

CAMERON MANUFACTURING 
& DESIGN

727 Blostein Blvd.
Horseheads, NY 14845
(607) 739-3606/camfab.com

 Year Estab.: 1983
 No. of CNY Employees: 257
 No. of Employees Companywide: 257
 Products Manufactured Locally: sheet
and heavy plate metal fabrications, build to
print or design & build, custom machinery,
integrated systems, full-scale machine shop,
enclosures, production line equipment,
ASME code welding, pressure vessels and
pressure piping, industrial furnaces, specialty
hardware
 Square Footage of Local Facilities: 
135,000
 Certifications: AWS, ASME Code, NACE,
UL, NSF, ITAR
 Markets Served: industrial large and
small-scale manufacturers, material process-
ing /handling equipment, energy/natural 
gas/petrochemical, food, dairy, mass transit, 
automotive industries, OEM manufacturers, 
military/defense, universities, R&D, medical, 
pharmaceutical, aerospace, mining
 President & CEO: Christopher Goll

CEM MACHINE, INC.
571 West End Ave.
Carthage, NY 13619
(315) 493-4258/cem-machine.com

 Year Estab.: 2000
 No. of CNY Employees: 53
 No. of Employees Companywide: 53
 2018 Revenue: $8.7M
 Products Manufactured Locally: high-
production log chippers for conventional
chips and micro-chips, hydroturbine-rotor
repairs
 Square Footage of Local Facilities: 
80,000
 Certifications: SBA HubZone
 Markets Served: pulp and paper, bio-
mass, pellet
 North American Sales Manager: 
Timothy Paul Nettles
 International Sales Manager: Matthew
M. Mayo

CENTRAL ASSOCIATION FOR 
THE BLIND AND VISUALLY 
IMPAIRED

507 Kent St.
Utica, NY 13501
(315) 797-2233/cabvi.org

 Year Estab.: 1929
 No. of CNY Employees: 242
 No. of Employees Companywide: 271
 2018 Revenue: $60.8M
 Products Manufactured Locally: nitrile,
latex, and synthetic examination gloves,
medical supplies, kitting, office supplies, tex-
tiles, neckerchiefs, garbage bags, flashlights,
work gloves, disposable wipes, biodegrad-
able products
 Square Footage of Local Facilities: 
204,746
 Certifications: ISO 9001:2008
 Markets Served: primary sales to state
and federal customers; will sell retail; sales in
all 50 states, Puerto Rico, Guam, and the U.S.
Virgin Islands
 President & CEO: Rudy C. D’Amico

CHOBANI
147 State Highway 320
Norwich, NY 13815
(607) 337-1246/chobani.com

 Year Estab.: 2005
 No. of CNY Employees: 1,000
 No. of Employees Companywide: 2,000
 2018 Revenue: $1.5B
 Products Manufactured Locally: Greek
yogurt
 Markets Served: retail, food service
 Founder & CEO: Hamdi Ulukaya

CONMED
525 French Road
Utica, NY 13502
(315) 797-8375/conmed.com

 Year Estab.: 1970
 No. of CNY Employees: 800
 No. of Employees Companywide: 3,100
 2018 Revenue: $796.4M

 Products Manufactured Locally: medi-
cal devices and equipment for orthopaedic,
general surgery, gynecology, neurosurgery,
gastroenterology, cardiac monitoring, and
critical-care specialties
 Square Footage of Local Facilities: 
500,000
 Markets Served: arthroscopy, cardiol-
ogy, critical care, general and laparoscopic 
surgery, gastroenterology, gynecology, 
neurosurgery, orthopaedics, sports tissue & 
biologics, surgical visualization
 CEO: Curt R. Hartman

CRYOMECH, INC.
113 Falso Drive
Syracuse, NY 13211
(315) 455-2555/cryomech.com

 Year Estab.: 1963
 No. of CNY Employees: 125
 No. of Employees Companywide: 125
 Products Manufactured Locally: cryo-
coolers, helium plants & reliquifiers, nitrogen
plants, 
 Markets Served: aerospace, supercon-
ductivity & magnets, clinical/diagnostic
equipment and instrumentation, life scienc-
es, research & development, agriculture
 Chief Business Officer: Kelly Wypych
 Chief Operation Officer: Rich Dausman
 Chief Technology Officer: Chao Wang
 New Product Technology Director: 
Brent Zerkle

CURRENT APPLICATIONS
275 Bellew Avenue South
Watertown, NY 13601
315-788-4689/currentapps.com

 Year Estab.: 2000
 No. of CNY Employees: 58
 No. of Employees Companywide: 58
 Products Manufactured Locally: custom
brush motors, brush-less motors, gear mo-
tors, and Galway barrel pumps
 Square Footage of Local Facilities: 
30,000
 Markets Served: Construction, health
care, mobility, industrial, all markets that use
motors
 President: George Anderson
 VP, Engineering Manager: Chris Gilbert
 Manufacturing Manager: Roger Snyder

 Manufacturing Engineering Manager: 
Bob Olin

DANLEE MEDICAL 
PRODUCTS, INC.

6075 E. Molloy Road
Syracuse, NY 13211
(315) 431-0143/danleemedical.com

 Year Estab.: 1994
 No. of CNY Employees: 17
 No. of Employees Companywide: 17
 Products Manufactured Locally: cus-
tomized hook-up kits for ambulatory cardiac
event recording; products related to stress
testing, routine EKG, cardiac echo/ultra-
sound, blood-pressure monitoring, vital-sign
monitoring, general exam-room supplies
 Certifications: certified women owned
business enterprise, FDA registered
 Markets Served: electromedical, electro-
therapeutic & X-ray apparatus equipment
manufacturers, biotechnology research
facilities, medical & diagnostic laboratories,
surgical & medical instrument manufactur-
ers, hospitals & other health-related services,
private practices (cardiology, internal medi-
cine, orthopedic)
 President: Joni Walton

DEIORIO FOODS INC.
2200 Bleecker St.
Utica, NY 13501
(315) 732-7612/deiorios.com

 Year Estab.: 1924
 No. of CNY Employees: 194
 No. of Employees Companywide: 204
 Products Manufactured Locally: frozen
pizza dough, bread, rolls, pizza, gluten free,
organic
 Square Footage of Local Facilities: 
150,000
 Certifications: SQF Level 2, organic certi-
fied, gluten free certified
 Markets Served: retail, pizzerias, private
labeling, bakeries, schools/institutions, con-
venience stores, theme parks/rec centers
 CEO: George Lampros
 CFO: Rick Pluchino
 VP Operations: Mike Hulsebos
 VP of Sales & Marketing: James Viti
 VP of Business Development: Bob Horth

U.S. Manufacturing 
Employment
(in thousands)*
2014  12,106
2015  12,303
2016  12,369
2017  12,386
2018  12,592
2019** 12,834

* Figures are from February of each year

** 2019 figures are preliminary

Source: U.S. Bureau of Labor Statistics

U.S. Manufacturing 
Unemployment 
Rate*
2014  5.5%
2015  5.2%
2016  4.7%
2017  4.0%
2018  3.6%
2019  2.9%

* Figures are from February of each year

Source: U.S. Bureau of Labor Statistics

http://www.nbtinsurance.com
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ENDICOTT PRECISION, INC.
1328-30 Campville Road
Endicott, NY 13760
(607) 754-7076/endicottprecision.com

 Year Estab.: 1960
 No. of CNY Employees: 125
 No. of Employees Companywide: 125
 Products Manufactured Locally: preci-
sion sheet-metal fabrication, stampings,
weldments, CNC mill & waterjet machining,
mechanical assembly
 Square Footage of Local Facilities: 
85,000
 Certifications: AS9100 “C”
 Markets Served: aerospace, electronics,
vehicles, ships, commercial & military cus-
tomers
 General & Sales Manager: Ronald
Oliveira

FELDMEIER EQUIPMENT, INC.
6715 Robert Feldmeier Parkway
Syracuse, NY 13211
(315) 454-8608/feldmeier.com

 Year Estab.: 1952
 No. of CNY Employees: 300
 No. of Employees Companywide: 400
 Products Manufactured Locally: manu-
facturer of stainless-steel processors, tanks,
and tubular heat exchangers for the food,
dairy, beer, pharmaceutical and cosmetic
industries
 Square Footage of Local Facilities: 
400,000
 Certifications: ASME, European
PED, Chinese Pressure Vessel, Canadian 
Registration, 3A, Brazilian Standard 13, 
Singapore registered
 Markets Served: dairy, food, beverage,
pharmaceutical, cosmetic
 President: Robert E. Feldmeier
 VP Operations: Colby Clark
 VP Sales & Marketing: David Pollock

FIBERDYNE LABS, INC.
127 Business Park Drive
Frankfort, NY 13340
(315) 895-8470/fiberdyne.com

 Year Estab.: 1992
 No. of CNY Employees: 93
 No. of Employees Companywide: 93
 Products Manufactured Locally: fiber-
optic networking products and cabling
installation services; LED mfg., sales and
install, LED advertising signs, LED score
boards
 Square Footage of Local Facilities: 
22,000
 Certifications: ISO 9001:2008
 Markets Served: CATV, telecommunica-
tions, enterprise industries & fiber to the
home, LED digital signs and advertising
 CEO/President: Anthony Polus 
 CFO: Al Amendolare 
 VP Operations: Chad Polus
 Treasurer: Heather Mosny

FIBER INSTRUMENT SALES, INC. 
161 Clear Road
Oriskany, NY 13424
(315) 736-2206/fiberinstrumentsales.com

 Year Estab.: 1985
 No. of CNY Employees: 420
 No. of Employees Companywide: 420
 Products Manufactured Locally: com-
munication fiber-optic connectors, cable
and test equipment; safety relays, injection
molded plastic components, CNC machining,
sheet-metal fabrication
 Square Footage of Local Facilities: 
275,000
 Certifications: ISO 9001 2015
 Markets Served: telecom & broadband
providers, contractors, utilities, government
agencies & educational facilities; resellers
and end-users; OEM automotive, firearms,
pump, compressor, sensor, medical, and con-
sumer products
 President, CEO: Frank Giotto
 SVP of Sales: Kirk Donley
 SVP of Accounting & CFO: Susan
Grabinski 
 VP Marketing: Andy Scarafile

FRITO-LAY, INC.
10 Spud Road
Binghamton, NY 13904
(607) 775-7000/fritolay.com

 Year Estab.: 1974
 No. of CNY Employees: 540
 No. of Employees Companywide: 50,000
 2018 Revenue: $15.8B
 Products Manufactured Locally: snack
products
 Markets Served: New York, Pennsylvania,
Maryland, Washington D.C.
 Site Director: Mitch Hamilton

GEAR MOTIONS, INC./
NIXON GEAR DIV.

1750 Milton Ave.
Syracuse, NY 13209
(315) 488-0100/gearmotions.com

 Year Estab.: 1920
 No. of CNY Employees: 40
 No. of Employees Companywide: 80
 Products Manufactured Locally: custom
gears for OEMs, including precision ground
helical gears, spur gears, pump gears, bevel
gears and worm gears, as well as multiple
types of sprockets, timing pulleys, shafts and
splines
 Square Footage of Local Facilities: 
45,000
 Certifications: ISO9001:2015
 Markets Served: industrial, specialty au-
tomotive, medical
 Chairman, Gear Motions: Samuel
Haines 
 President and CEO, Gear Motions: Dean
Burrows 
 Corp. Sales Engineering Manager: Ron
Wright 
 Engineering Manager: Jeff Rynders 
 Director of Operations: Dan Bartelli
 Materials Mgr.: Dan Sierotnik

GEHRING-TRICOT CORP.
68 Ransom St.
Dolgeville, NY 13329
(315) 429-8551/gehringtextiles.com

 Year Estab.: 1946
 No. of CNY Employees: 160
 No. of Employees Companywide: 225
 2018 Revenue: $38M
 Products Manufactured Locally: highly
engineered warp knit, circular knit, and
stretch woven fabrics used in industrial,
military applications, composites, athletic,
and safety applications
 Square Footage of Local Facilities: 
600,000
 Markets Served: medical, industrial, mili-
tary, footwear, firefighting apparel, and other
highly engineered fabrics
 President & CEO: Skip Gehring

 EVP: Paul Gutowski 
 VP Finance: Laura Donna
 VP Manufacturing: Gary Farquhar
 VP Sales: Bill Christmann

HARDINGE INC.
One Hardinge Drive
Elmira, NY 14902
(607) 734-2281/hardinge.com

 Year Estab.: 1890
 No. of CNY Employees: 350
 No. of Employees Companywide: 
1,450
 2018 Revenue: $317.9M
 Products Manufactured Locally: CNC
lathes, machining centers, knee mills, grind-
ers, workholding and rotary products
 Square Footage of Local Facilities: 
515,000
 Markets Served: job shops, aerospace &
defense, automobile & transportation, com-
munications & utilities, construction, medical
instruments
 President & CEO: Charles P. Dougherty

HARTMAN ENTERPRISES, INC.
455 Elizabeth St.
Oneida, NY 13421
(315) 363-7300
hartmanenterprises.com

 Year Estab.: 1972
 No. of CNY Employees: 40
 No. of Employees Companywide: 46
 Products Manufactured Locally: CNC
milling, Swiss-type machining, surface grind-
ing, prototyping, reverse engineering, as-
sembly, custom laser marking, cutting and
fabrication, welding, tooling and fixturing,
custom deburring, vapor cleaning, passivate
 Square Footage of Local Facilities: 
25,000
 Certifications: ISO 9001:2015, AS9100D,
small business, woman-owned business,
HUBZone certified, NYS WBE certified
 Markets Served: aerospace, mass transit
freight and locomotive, gas and oil, firearms,
power transmission
 President/CEO: Jaime A. Sweet

HILLIARD CORPORATION
100 West Fourth St.
Elmira, NY 14902
(607) 733-7121/hilliardcorp.com

 Year Estab.: 1905
 No. of CNY Employees: 600
 No. of Employees Companywide: 600
 Products Manufactured Locally: 
motion-control and oil-filtration equipment,
differentials for numerous models of Polaris
ATVs
 Chairman & CEO: Jan van den Blink

HUMAN TECHNOLOGIES 
CORPORATION (HTC)

2260 Dwyer Ave.
Utica, NY 13501
(315) 724-9891/htcorp.net

 Year Estab.: 1954
 No. of CNY Employees: 184
 2018 Revenue: $16.4M
 Products Manufactured Locally: narrow-
web sewn harnesses, carriers, strapping,
safety devices, wiring harnesses, apparel,
embroidered and screen-printed products,
retail assembly and packaging, warehousing
and distribution, property management, cus-
todial, landscaping
 Markets Served: federal-defense, federal-
civilian, New York State law enforcement
and civilian commercial-industrial, retail/
wholesale-consumer goods
 President & CEO: Timothy Giarrusso

INDIUM CORPORATION
34 Robinson Road
Clinton, NY 13323
(315) 853-4900/indium.com

 Year Estab.: 1934
 No. of CNY Employees: 660
 No. of Employees Companywide: 900
 Products Manufactured Locally: materi-
als for electronics assembly, semiconductor
packaging and assembly, and thermal man-
agements, such as solders, fluxes, thermal
interface materials, indium, gallium, and ger-
manium inorganic compounds, and metal
alloys
 Certifications: ISO 9001, IATF 16949
 Markets Served: electronics assembly,
semiconductor assembly and packaging,
thermal management, and thin-film
 CEO: Gregory P. Evans
 President & COO: Ross Berntson
 CFO: Mike McKenna
 VP Marketing: Tim Twining

INFICON INC.
2 Technology Place
East Syracuse, NY 13057
(315) 434-1100/inficon.com

 Year Estab.: 2000
 No. of CNY Employees: 266
 No. of Employees Companywide: 1,118
 2018 Revenue: $410.4M
 Products Manufactured Locally: instru-
mentation, critical-sensor technologies, and
process-control software for vacuum pro-
cesses; detection equipment for emergency
response, military, security, petrochemical
and public utilities; service tools for heating,
air conditioning, and refrigeration profes-
sionals
 Square Footage of Local Facilities: 
220,000
 Certifications: ISO9001, ISO14001
 Markets Served: semiconductor, display,
optics, solar, emergency response & security,
military, environmental monitoring, petro-
chemical, energy, heating, air conditioning,
refrigeration, automotive, public utilities,
research and development
 President: Oliver Wyrsch

INFITEC, INC.
P.O. Box 2956
Syracuse, NY 13220
(315) 433-1150/infitec.com

 Year Estab.: 1981
 No. of CNY Employees: 46
 No. of Employees Companywide: 46
 Products Manufactured Locally: indus-
trial and commercial controls and systems,
time delay relays & modules, flashers, alter-
nating relays, temperature controllers, liquid
level, AC Phase/Speed, DC speed, AC & DC
current sensors, and custom design capabil-
ity
 Square Footage of Local Facilities: 
23,000
 Markets Served: metering pumps, food-
service equipment, material-handling equip-
ment, coin-operated vending, telemetry
systems, pellet burning stoves & furnaces,
humidification/dehumidification, airport

Manufacturing Employment and Wages by CNY County

County 
2016 
Employment 

2017 
Employment 

2016 Avg. 
Wage 

2017 
Avg. Wage

Broome
Cayuga
Chemung
Chenango
Cortland
Herkimer
Je�erson
Lewis
Madison
Oneida
Onondaga
Oswego
Seneca
St. Lawrence
Tioga
Tompkins

7,707
3,342
5,068
4,628
2,162
2,699
2,235
1,051
2,789
8,521
18,588
3,228
2,151
2,328
3,612
3,378

7,629
3,256
5,132
4,680
2,062
2,668
2,013
1,064
2,865
8,645
19,113
3,187
2,082
2,341
3,643
3,280

$61,975 
$56,265 
$58,208 
$56,241 
$59,594 
$47,804 
$50,517 
$46,605 
$47,969 
$50,323 
$67,814 
$64,801 
$74,113 
$65,024 
$89,790 
$65,247 

$64,033 
$58,552 
$59,014 
$61,102 
$61,521 
$47,409 
$50,935 
$51,082 
$48,293 
$52,267 
$68,118 
$67,715 
$70,138 
$68,938 
$87,651 
$67,516 

SOURCE: NEW YORK STATE DEPARTMENT OF LABOR
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ground equipment, specialty marine equip-
ment, and other aftermarket industrial, com-
mercial and vehicular systems
 President - CEO: George W. Ehegartner
 V.P. Engineering: George W. Ehegartner, Jr.
 V.P. HR & Finance: Kim Bremerman

ITT GOULDS PUMPS
240 Fall St.
Seneca Falls, NY 13148
(315) 568-2811/gouldspumps.com

 Year Estab.: 1848
 No. of CNY Employees: 630
 No. of Employees Companywide: 9,500
 2018 Revenue: $2.6B
 Products Manufactured Locally: indus-
trial pumps, monitoring & controls equip-
ment 
 Markets Served: oil & gas, mining, chemi-
cal, power, general industry, pulp & paper,
biopharmaceutical
 President, Industrial Process: David J.
Malinas

JM MURRAY CENTER, INC.
823 NYS Route 13
Cortland, NY 13045
(607) 756-9913/jmmurray.com

 Year Estab.: 1966
 No. of CNY Employees: 230
 No. of Employees Companywide: 230
 2018 Revenue: $16.9M
 Products Manufactured Locally: liquid
filling - consumer products injection molding
assembly and packaging services
 Square Footage of Local Facilities: 
165,000
 Markets Served: Medical consumer
goods 
 VP of Operations: Gerald Gebhard

L. & J. G. STICKLEY, INC.
1 Stickley Drive
Manlius, NY 13104
(315) 682-5500/stickley.com

 Year Estab.: 1900
 No. of CNY Employees: 950
 No. of Employees Companywide: 1,200
 Products Manufactured Locally: premi-
um-quality solid-wood casegoods & uphol-
stered/leather furniture
 Markets Served: residential & commercial
 Chairman & CEO: Aminy I. Audi
 President: Edward J. Audi 
 CFO & SVP Operations: John F. Brogan

LEGRAND ELECTRICAL 
WIRING SYSTEMS

P.O. Box 4822
Syracuse, NY 13221
(315) 468-6211/legrand.us/
passandseymour

 Year Estab.: 1890
 No. of CNY Employees: 117
 No. of Employees Companywide: 37,000
 Products Manufactured Locally: electri-
cal wiring devices and accessories
 Markets Served: residential, commer-
cial, industrial construction and remodel-
ing
 VP/General Manager: Gerald Connolly

LOCKHEED MARTIN MISSION 
SYSTEMS & TRAINING

1801 State Route 17C
Owego, NY 13827
(607) 751-2200/lockheedmartin.com/ms2

 Year Estab.: 1957
 No. of CNY Employees: 4,200
 No. of Employees Companywide: 
100,000
 2018 Revenue: $51B
 Products Manufactured Locally: 
provides systems engineering, software
development, and complex program man-
agement for global security, civil, and com-
mercial markets
 Markets Served: aerospace, defense
 VP & Syracuse General Manager: Greg
Larioni 
 Owego General Manager: Hamid Salim

M & W ALUMINUM 
PRODUCTS, INC.

321 Wavel St.
Syracuse, NY 13206
(315) 414-0005

 Year Estab.: 1987
 No. of CNY Employees: 14
 No. of Employees Companywide: 14
 Products Manufactured Locally: CNC
(milling & lathe) machining, private label,
manufactured auto-racing products
 CEO/President: Uriah P. Montclair

MARQUARDT SWITCHES, INC.
2711 Route 20 E.
Cazenovia, NY 13035
(315) 655-8050/us.marquardt.com

 Year Estab.: 1981
 No. of CNY Employees: 465
 No. of Employees Companywide: 10,500
 2018 Revenue: $1.4B
 Products Manufactured Locally: electri-
cal and mechanical-control systems
 Square Footage of Local Facilities: 
115,000
 Certifications: TS 16949; ISO 14001
 Markets Served: automotive, off-road,
truck, e-mobility, power tools, white goods,
and industry
 CEO: Harald Marquardt

METAL SOLUTIONS, INC.
1821 Broad St.
Utica, NY 13501
315-732-6271/metalsolutionsinc.com

 Year Estab.: 1954
 No. of CNY Employees: 115
 No. of Employees Companywide: 115
 Products Manufactured Locally: Full-
service manufacturer providing precision
fabricated-metal products
 Square Footage of Local Facilities: 
100000
 Certifications: ISO 9001:2015, DBE,
NYSWBE
 Markets Served: mass transit, HVAC, vari-
ous manufacturers
 Owner: Catherine Thiaville

MEYDA TIFFANY LIGHTING
55 Oriskany Blvd.
Yorkville, NY 13495
(315) 768-3706/meyda.com

 Year Estab.: 1974
 No. of CNY Employees: 75
 No. of Employees Companywide: 75
 Products Manufactured Locally: custom
lighting, decorative lighting, stained-glass
lamps & windows, chandeliers, wall sconces,
outdoor lanterns, custom lighting, table/
floor lamps, and other home accessories and
decor. Indoor and outdoor lighting.
 Square Footage of Local Facilities: 
180,000 square feet of manufacturing, inven-
tory, retail, and distribution space sited on
8.5 acres.
 Certifications: lighting products are UL
listed
 Markets Served: worldwide
 President & CEO: Robert Cohen

Business Journal
News Network

We’re offering special rates for subscriptions to The Business 
Journal News Network - sign up today!

$91 1 year print & digital

                      or
$69 1 year digital only

2019 Book of Lists included 

PLUS 4 Extra weeks

SUBSCRIPTION 
SPECIAL

For more information 
or to sign up, call 

(315) 579-3927 or email
circulation@cnybj.com

Mention Code B2B4ME
New Subscribers Only

Top 10 New York Manufacturing Sectors in 2016 
(millions of dollars)

Chemical products $15,012

Food, beverage & tobacco products                $11,619

Computer & electronic products         $10,828

Machinery  $5,774

Fabricated-metal products 
$5,373

Plastics & rubber products 
$3,736

Miscellaneous $3,379

Nonmetallic-mineral 
products             $2,247

Paper  $2,147

Motor-vehicle
bodies, trailers 
and parts    $1,651 SOURCE: NATIONAL ASSOCIATION OF MANUFACTURERS

Premier Designer and
Manufacturer of Corrugated 
Packaging since 1979

315.437.1181
www.bcipkg.com

Buckeye Corrugated Inc.- 
Empire Division
An Employee Owned Company

Celebrating 40 Years of Service to Central NY!

Celebrating 40 Years 
of Service to 

Central New York!

Premier Designer and 
Manufacturer of Corrugated 

Packaging since 1979

315.437.1181
www.bcipkg.com

mailto:circulation@cnybj.com
http://www.bcipkg.com
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 Sales Manager: Max Cohen
 Production Manager: Chester Cohen

MOHAWK LTD.
P.O. Box 340
Chadwicks, NY 13319
(315) 737-7328/mohawkltd.com

 Year Estab.: 1959
 No. of CNY Employees: 45
 Products Manufactured Locally: sales, 
calibration, repair, refurbishment of elec-
tronic, mechanical and hydraulic equipment, 
highway and truck supplies, cylinder repairs, 
hoses, custom trailers; drone repairs, modifi-
cations, and supplies
 Certifications: 9001:2008
 Markets Served: entire United States and 
parts of South America 
 President & CEO: Cathy M. Newell
 CFO: Diane Fetterolf
 Director of Sales: David Gray
 Director of Marketing: Linda Lane
 VP of Operations: Gene Cox

NEW YORK AIR BRAKE, LLC
748 Starbuck Ave.
Watertown, NY 13601
(315) 786-5200/nyab.com

 Year Estab.: 1890
 No. of CNY Employees: 385
 No. of Employees Companywide: 27,705
 2018 Revenue: $7.1B
 Products Manufactured Locally: manu-
facturer of railroad locomotive air-brake 
systems
 Certifications: ISO
 Markets Served: worldwide
 President: Ulisses Camilo

NOVELIS 
448 County Route 1A
Oswego, NY 13126
(315) 349-0121/novelis.com

 Year Estab.: 1963
 No. of CNY Employees: 1,158
 No. of Employees Companywide: 11,000
 2018 Revenue: $11.5B

 Products Manufactured Locally: rolled-
aluminum products
 Square Footage of Local Facilities: 1.7 
million
 Certifications: OHSAS 18001, ISO 14001, 
ISO 9001, ATIF 16949
 Markets Served: automotive and trans-
portation, consumer and industrial, building 
and construction, beverage cans
 Plant Manager: Kevin Shutt

ORIGINAL HERKIMER COUNTY 
CHEESE COMPANY

2745 State Route 51 S.
Ilion, NY 13357
(315) 895-7428
originalherkimercheese.com

 Year Estab.: 1949
 No. of CNY Employees: 25
 No. of Employees Companywide: 50
 Products Manufactured Locally: aged 
New York State cheddar, CHUTTER, Cheese & 
Nut Balls and Logs, Chocolate Cheese Fudge, 
Cheese & Nut Circles, cold pack cheese 
spreads & more
 Certifications: Safe Quality Food (SQF)
 Markets Served: retail grocery chains nation-
wide, Internet/website and factory store sales
 President: Michael E. Basloe
 VP of Operations and Finance: Robert 
N. Basloe

PALL TRINITY MICRO 
CORPORATION

3643 State Route 281
Cortland, NY 13045
(607) 753-6041/pall.com

 Year Estab.: 1946
 No. of CNY Employees: 600
 No. of Employees Companywide: 10,000
 2018 Revenue: $18.3B
 Products Manufactured Locally: devel-
ops and manufactures filtration products
 Certifications: ISO 9001, ASME U, 
National Board R, ASME PP, ISO 14001
 Markets Served: aerospace, biopharma-
ceutical, fuel, beverage companies
 President & CEO: Lawrence D. Kingsley

PELCO COMPONENT 
TECHNOLOGIES

2747 Route 20 E.
Cazenovia, NY 13035
(315) 655-8476/pelcocaz.com

 Year Estab.: 1955
 No. of CNY Employees: 35
 No. of Employees Companywide: 84
 Products Manufactured Locally: elec-
tronic timers and controls, thermal circuit 
breakers, film capacitors, NASA approved 
flexible test connectors, contract manufac-
turing, safety relays and din rail timers.
 Square Footage of Local Facilities: 25,000
 Certifications: ISO9001
 Markets Served: electronics
 President: Peter M. Kip, Jr.

THE RAYMOND CORPORATION 
20 S. Canal St.
Greene, NY 13778
(607) 656-2311/raymondcorp.com

 Year Estab.: 1922
 No. of CNY Employees: 1,700
 No. of Employees Companywide: 2,000
 Products Manufactured Locally: designs 
and manufactures manual and electric lift 
trucks, fleet management, and end-to-end 
warehouse solutions
 Certifications: ISO 9001, ISO 14001
 Markets Served: material handling for re-
tail, grocery, manufacturing, home improve-
ment, third-party logistics
 CEO: Mike Field

REMINGTON ARMS CO.
14 Hoefler Ave.
Ilion, NY 13357
(315) 895-3200/remington.com

 Year Estab.: 1816

 No. of CNY Employees: 1,000
 No. of Employees Companywide: 3,500
 2018 Revenue: $603.4M
 Products Manufactured Locally: fire-
arms
 Square Footage of Local Facilities: 1 
million
 Markets Served: hunting & shooting 
sports
 Plant Manager: Kyle Luke

REVERE COPPER PRODUCTS, INC.
One Revere Park
Rome, NY 13440
(315) 338-2022/reverecopper.com

 Year Estab.: 1801
 No. of CNY Employees: 315
 No. of Employees Companywide: 315
 Products Manufactured Locally: manu-
facturer of copper sheets, strips, plates, & 
bars
 Certifications: ISO 9001:2000
 Markets Served: architecture, telecom-
munications, electrical, automotive, power 
generation, HVAC, antimicrobial, distribution, 
industrial equipment
 President & CEO: Michael O’Shaughnessy
 CFO & VP Finance: Ryan O’Shaughnessy
 VP Procurement: Gretchen Daniels
 VP Sales & Marketing: Joseph Schoeck
 VP Human Resources: Timothy Rosbrook

RIVERHAWK COMPANY
215 Clinton Road
New Hartford, NY 13413
(315) 768-4855/riverhawk.com

 Year Estab.: 1993
 No. of CNY Employees: 85
 No. of Employees Companywide: 85
 Products Manufactured Locally: custom 
hardware, rotating equipment accessories, 
engineering design services
 Square Footage of Local Facilities: 
33,000
 Certifications: ISO9001-2015
 Markets Served: power generation, pet-
rochemical/oil and gas, nuclear, wind energy, 
steel, mining, manufacturing, construction, 
cranes
 General Manager: Ed Gunn

SHERRILL MANUFACTURING/
LIBERTY TABLETOP

102 E. Seneca St.
Sherrill, NY 13461
(315) 280-0727/sherrillmfg.com

 Year Estab.: 2005
 No. of CNY Employees: NA
 Products Manufactured Locally: flat-
ware manufacturer/online retailer
 Square Footage of Local Facilities: 
127,000
 Markets Served: consumer, food-service 
manufacturing
 CEO & Co-Founder: Gregory L. Owens
 President & Partner: Matthew A. Roberts

STEEL SALES, INC.
8085 NYS Highway 12
Sherburne, NY 13460
(607) 674-6363/steelsalesinc.com

 Year Estab.: 1964
 No. of CNY Employees: 30
 No. of Employees Companywide: 30
 2018 Revenue: $8.5M
 Products Manufactured Locally: hand-
rails, snow-plow shoes, sander chains, bucket 
relines, rebar cages & stirrups, various cus-
tom welding, punching, drilling, rolling, plate 
bending, and HD plasma service
 Square Footage of Local Facilities: 
35,840
 Certifications: WBE & DBE
 Markets Served: town and county high-
way departments, agri-businesses, general 
contractors, masonry contractors, excavators, 
welding/fabricators, mining companies, saw-
mills, general public
 President: Brenda S. Westcott
 General Manager: Patrick Lawrence
 Operations Manager: Joshua Newman

TESSY PLASTICS 
CORPORATION

700 Visions Drive
Skaneateles, NY 13152
(315) 689-3924/tessy.com

 Year Estab.: 1973
 No. of CNY Employees: 1,120
 No. of Employees Companywide: 1,500
 2018 Revenue: $330M
 Products Manufactured Locally: 
minimally invasive surgical devices, electro-
mechanical devices, medical diagnostics, 
packaging market for a variety of consumer 
products
 Square Footage of Local Facilities: 
1.6 million
 Certifications: ISO-13485, ISO-14001, 
FDA/GMP, 21CFR820 registered, AIB
 Markets Served: medical, consumer 
products, business machines
 President & Owner: Roland Beck
 VP & GM: Joseph Raffa
 VP Operations: Stuart Smurthwaite
 VP Sales & Marketing: Judson Vann
 VP Engineering: Stafford Frearson

THERMOPATCH CORPORATION
2204 Erie Blvd. East
Syracuse, NY 13224
(315) 446-8110/thermopatch.com

 Year Estab.: 1934
 No. of CNY Employees: 50
 No. of Employees Companywide: 300
 2018 Revenue: $33M
 Products Manufactured Locally: heat-
seal machines, garment-identification labels, 
direct-textile imprinting systems, apparel 
embellishments 
 Markets Served: industrial/commercial 
laundries, apparel industry, direct sale, pro-
motional products
 President: Tom DePuit
 VP, Sales & Marketing: Bob Fudge

TRONSER, INC.
3066 John A. Trush Jr. Blvd.
Cazenovia, NY 13035
(315) 655-9528/tronserinc.com

 Year Estab.: 1978
 No. of CNY Employees: 13
 No. of Employees Companywide: 13
 Products Manufactured Locally: trim-
mer capacitors & tuning elements, precision 
milled & turned parts
 Square Footage of Local Facilities: 
25,000
 Markets Served: microwave and wireless 
communication, defense, medical
 President: Michael Tronser

WELCH ALLYN
4341 State Street Road
Skaneateles Falls, NY 13153
(315) 685-4100/welchallyn.com

 Year Estab.: 1915
 No. of CNY Employees: 1,000
 No. of Employees Companywide: 10,000
 2018 Revenue: $2.9B
 Products Manufactured Locally: medi-
cal-device manufacturer
 Markets Served: medical, health care
 President: Andreas Frank

U.S. Manufacturing 
Job Openings 
(in thousands)*
2014  261
2015  326
2016  321
2017  371
2018  436
2019* * 452

* Figures are from January of each year

** 2019 figures are preliminary

Source: U.S. Bureau of Labor Statistics

U.S. Manufacturing 
Average Hourly 
Earnings ($)* 
2014  24.73
2015  25.04
2016  25.66
2017  26.40
2018  26.84
2019** 27.38

* Figures are from February of each year

** 2019 figures are preliminary

Source: U.S. Bureau of Labor Statistics

Follow us 
on Twitter at

@cnybj
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MUSEUMS
Ranked by 2018 Attendance

Rank

Name

Address

Phone/Website

2018 Attendance

—

Square Feet of

Exhibit Space

FT Employees

—

Volunteers Nature of Operations

Executive Director or Top

Executive

Year

Estab.

1.
National Baseball Hall of Fame and

Museum

25 Main St.

Cooperstown, NY 13326

(607) 547-7200/baseballhall.org

282,533

—

60,000

85

—

105

educational institution dedicated to preserving the

history of baseball through exhibits, artifacts, library

collections, world-renowned Hall of Fame plaque gallery

Jeff Idelson, President 1939

2.
Onondaga Historical Association

321 Montgomery St.

Syracuse, NY 13202

(315) 428-1864/cnyhistory.org

258,118

—

38,000

13

—

85

educates and encourages the exploration, appreciation,

and utilization of the past in order to add value

throughout our community and bring the stories of

Onondaga County's history to a worldwide audience

Gregg Tripoli, Executive Director 1863

3.
Boldt Castle and Boldt Yacht House

P.O. Box 428, Collins Landing

Alexandria Bay, NY 13607

(315) 482-2501/boldtcastle.com

200,000

—

0

0

—

0

historic house Rob Horr, Executive Director 1904

4.
Munson-Williams-Proctor Arts

Institute

310 Genesee St.

Utica, NY 13502

(315) 797-0000/mwpai.org

130,218

—

11,005

170

—

164

renowned arts center serving diverse audiences through

a Museum of Art, Performing Arts, School of Art, and

PrattMWP College of Art and Design

Anna T. D'Ambrosio, President &

CEO

1919

5.
Milton J. Rubenstein Museum of

Science & Technology (MOST)

500 S. Franklin St.

Syracuse, NY 13202

(315) 425-9068/most.org

120,000

—

35,000

28

—

680

hands-on science and technology museum for people of

all ages and includes the Silverman Planetarium and the

only domed IMAX® theater in New York state

Lauren Kochian, President 1981

6.
Sciencenter

601 1st St.

Ithaca, NY 14850

(607) 272-0600/sciencenter.org

109,8661

—

32,000

23

—

200

hands-on museum offers visitors of all ages more than

250 exhibits, educational programs, gift shop, seasonal

outdoor science playground, and 18-hole miniature golf

course

Dean Briere, Executive Director 1983

7.
Everson Museum of Art

401 Harrison St.

Syracuse, NY 13202

(315) 474-6064/everson.org

80,000

—

14,000

16

—

165

modern and contemporary American art museum; the

Everson engages diverse communities, inspires curiosity

and lifelong learning, and contributes to a more vital and

inclusive society

Elizabeth Dunbar, Director & CEO 1897

8.
The Farmers' Museum

5775 State Highway 80 (Lake Road)

Cooperstown, NY 13326

(607) 547-1450/farmersmuseum.org

59,388

—

2,500

62

—

128

outdoor-living history museum Paul D'Ambrosio, President 1943

9.
Discovery Center of the Southern Tier,

Inc.

60 Morgan Road

Binghamton, NY 13903

(607) 773-8661/thediscoverycenter.org

57,000

—

22,000

5

—

175

hands-on museum for children and their families to

develop the intellectual, physical, and emotional well-

being of the children of the Southern Tier through

participatory exhibits and programs

Abbey Hendrickson, Executive

Director

1984

10.
Fenimore Art Museum

5798 State Highway 80 (Lake Road)

Cooperstown, NY 13326

(607) 547-1400/fenimoreart.org

35,858

—

12,000

52

—

57

art museum Paul D'Ambrosio, President 1943

11.
Erie Canal Museum

318 Erie Boulevard East

Syracuse, NY 13202

(315) 471-0593/eriecanalmuseum.org

24,000

—

12,000

5

—

35

showcasing the only remaining weighlock building in the

U.S., the Erie Canal Museum collects and preserves Canal

material, and provides engaging educational experiences

that champion an appreciation and understanding of the

Erie Canal’s transforming effects on the past, present,

and future

Natalie Stetson, Executive

Director

1962

12.
Singer Castle on Dark Island

Dark Island

Chippewa Bay, NY 13623

(315) 324-3275/singercastle.com

21,900

—

19,000

4

—

6

historic castle tours, weddings, special events, and

overnight accommodations in a royal suite

Chris Henry, Operations Manager 2003

13.
Northeast Classic Car Museum

24 Rexford St.

Norwich, NY 13815

(607) 334-2886/classiccarmuseum.org

17,412

—

89,000

4

—

80

more than 170 classic and vintage automobiles on

display in five connected, climate-controlled buildings,

beautiful examples of automotive history from 1899

through the early 1970s are on display

Robert M. Jeffrey, Executive

Director

1997

14.
Seward House Museum

33 South St.

Auburn, NY 13021

(315) 252-1283/sewardhouse.org

13,700

—

10,000

7

—

40

inspires curiosity and fosters learning about 19th century

America through the lens of the William H. Seward

family by providing engaging and unique experiences;

seeks to preserve, protect, and care for the collection;

and to sustain the historical landscape

Billye Chabot, Executive Director 1951

15.
Frederic Remington Art Museum

303 Washington St.

Ogdensburg, NY 13669

(315) 393-2425/fredericremington.org

10,080

—

5,629

6

—

57

art museum Laura A. Foster, Director/Curator 1923

16.
Kopernik Observatory & Science

Center

698 Underwood Road

Vestal, NY 13850

(607) 748-3685 /kopernik.org

10,000

—

6,000

1

—

40

observatory (four permanent telescopes) and science

center with three classrooms, computer lab

Drew Deskur, Executive Director 1973

.
Stone Quarry Hill Art Park

3883 Stone Quarry Road

Cazenovia, NY 13035

(315) 655-3196/sqhap.org

10,000

—

500

1

—

20

a unique environment for emerging and established

artists to produce and showcase works in natural and

gallery settings; mission is to educate and engage people

and landscape through exhibitions, workshops, tours,

and community outreach programs

Sarah Tietje-Mietz, Assistant

Director

1991

18.
Sci-Tech Center of Northern New York

154 Stone St.

Watertown, NY 13601

(315) 788-1340 /scitechcenter.org

6,531

—

3,600

0

—

23

a hands-on museum of science and technology with

programs for children and adults, including periodic

astronomy observing sessions, pre-school workshops,

and a traveling science outreach program

Steve Karon, Executive Director 1983

19.
Phelps Mansion Museum

191 Court St.

Binghamton, NY 13901

(607) 722-4873/phelpsmansion.org

4,000

—

2,400

2

—

25

historic house museum Toby Jean Manker, Interim

Executive Director

2005

20.
1890 House Museum

37 Tompkins St.

Cortland, NY 13045

(607) 756 7551/the1890house.org

3,500

—

16,000

2

—

10

seeks to collect, preserve, research, display, and interpret

objects that promote local and national history of

America’s cultural heritage during the late 19th and early

20th centuries

Ben Sandberg, Museum Director

Jarrett Zeman, Assistant Director

& Curator

1975

THE LIST
Research by Vance Marriner

vmarriner@cnybj.com 
(315) 579-3911

Twitter: @cnybjresearch

BY THE NUMBERS:
1,110
Number of museum techni-
cians and conservators em-
ployed in New York state

$55,880
Median annual salary of mu-
seum technicians and conser-
vators in New York state
SOURCE: NEW YORK STATE DEPARTMENT OF LABOR, OCCUPATIONAL EMPLOY-
MENT STATISTICS SURVEY, Q1 2018

Upcoming lists:
April 15
Certi�ed Women-Owned 
Businesses

April 22
Airlines

FOOTNOTE:
1. 2018 attendance not available. Figure is 
from 2017.

ABOUT THE LIST
Information was provided by representatives 
of listed organizations and their websites. 
Other groups may have been eligible but did 
not respond to our requests for information. 
Organizations had to complete the survey by 
the deadline to be included on the list. While 
The Business Journal strives to print accurate 
information, it is not possible to indepen-
dently verify all data submitted. We reserve 
the right to edit entries or delete categories 
for space considerations.

Last year’s number one ranked museum, The 
Corning Museum of Glass, did not respond to 
BJNN’s requests for information.

The geographic scope of this list includes 
Broome, Cayuga, Chemung, Chenango, Cor-
tland, Herkimer, Je�erson, Lewis, Madison, 
Oneida, Onondaga, Oswego, Otsego, St. Law-
rence, Seneca, Tioga, and Tompkins counties.

NEED A COPY OF A LIST?
Electronic versions of all our lists, with ad-
ditional �elds of information and survey 
contacts, are available for purchase at our 
website: cnybj.com/Lists-Research

WANT TO BE ON THE LIST?
If your company would like to be considered 
for next year’s list, or another list, please 
email vmarriner@cnybj.com

mailto:vmarriner@cnybj.com
mailto:vmarriner@cnybj.com
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From five employees to more than 500, Vision Technologies has always had an eye on the future. And that’s why they 

needed a partner committed to their growth – a partner like M&T Bank. Whether it’s helping finance equipment to 

better serve their robust list of Fortune 100 companies or providing the capital needed to continue to grow, we’re proud 

that Vision Technologies continues to choose M&T again and again. To learn what M&T can do for your business, call 

1-800-724-2240. And visit mtb.com/whatsimportant to see more of John’s story.

John L. Shetrone Jr.
PRESIDENT AND CEO
VISION TECHNOLOGIES 

Creating connections that last. 
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