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A SIGN OF THE TIMES:A SIGN OF THE TIMES:
SNAPSHOTS OF 
LIFE IN CNY AMID 
THE CORONAVIRUS 
CRISIS
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� e Central New York
BUSINESS JOURNAL

ITʼS ALL
BUSINESS

A note to CNYBJ 
readers on the
coronavirus

T he Central New York Business
 Journal is closely monitor-
 ing and reporting on the rap-

idly changing developments with the 
novel coronavirus (COVID-19). These 
are challenging times for companies and 
their employees. CNYBJ will continue 
to provide you with the news and infor-
mation you need to stay up-to-date as it 
impacts our business community.

Due to concerns and unexpected lo-
gistical challenges in the days ahead, The 
Central New York Business Journal will not 
be available in print format beginning with 
this March 30 edition through the April 
20 issue. We will continue to publish our 
weekly edition, as scheduled, during that 
period but these issues will be available in 
digital PDF format and will be emailed to 
paid subscribers on Friday afternoons, as 
well as online through our website cnybj.
com. If you are unable to access the digi-
tal edition, have trouble logging into your 
online account, or have any questions or 
concerns, please contact our circulation 
department at circulation@cnybj.com or 
call (315) 579-3927.

Our regular digital news offerings will 
continue in their existing format. News 
stories will be published daily, throughout 
the day on cnybj.com. Our Coffee Break 
and Daily News Alerts emails will be sent 
each weekday without interruption. If you 
do not already receive these timely, daily 
email updates, you can sign up for them at 
cnybj.com/news-email-alerts/

Hardcopies of the 2020 Book of Lists 
will still be mailed during the week of 
March 30th.

Thank you for your continued reader-
ship. We will get through this challeng-
ing time together as a community. 

Marny Nesher
Publisher

Research & Marketing
Strategies, Inc.

CONDUCTING 
A QUICK 
SURVEY
THIS
SPRING?

We can 
help.

RMSresults.com

LOCKHEED MARTIN READIES FOR 
LEADERSHIP TRANSITION IN JUNE

ER
IC 

RE
IN

HA
RD

T /
 CN

YB
J F

ILE
 PH

OT
O

PAGE 3

mailto:circulation@cnybj.com
http://www.rmsresults.com
http://www.cnybj.com/news-email-alerts/
http://www.cnybj.com


2 I THE CENTRAL NEW YORK BUSINESS JOURNAL    I   MARCH 30, 2020
CNYBJ.COM

WRITERS/EDITORS:

Eric Reinhardt
ereinhardt@cnybj.com
315.579.3915

Adam Rombel
Editor-in-Chief
arombel@cnybj.com
315.579.3902

COMING UP:

April 6 List: Museums

April 6 Special Report:
Manufacturing Directory

April 13 List: Certi� ed Women-Owned 
Businesses
April 13 Special Report: Small Busi-
ness/MWOB/Diversity & Inclusion

April 20 List: Airlines
April 20 Special Report: Battle for 
Talent/Succession

April 27 List: Largest Employers
April 27 Special Report:
Banking & Credit Union Report

May 4 List: O�  ce Equipment & Furniture 
Companies / MBA Programs
May 4 Special Report: Employee Ben-
e� ts / HR / Insurance / Millennials

CNYBJ Briefs

CNYBJ CANVASS
Here are the results of the 
latest poll on cnybj.com:

What personally 
worries you 
most about the 
coronavirus 
pandemic?

Total Responses: 

103

   CNYtweetstweets
SBA @SBAgov
Breaking: @SBAJovita announces changes to help 
borrowers still paying back SBA loans from previous 
disasters. Deferments through 12/31/20 will be 
automatic. Borrowers of home and business disaster 
loans do not have to contact SBA to request defer-
ment. Learn more: https://www.sba.gov/about-sba/
sba-newsroom/press-releases-media-advisories/
carranza-implements-automatic-deferment-exist-
ing-sba-disaster-loans-through-end-2020

City of Syracuse @Syracuse1848
The Syracuse Economic Development Corporation 
(SEDCO) has created a dedicated $500,000 fund to 
provide zero-percent interest, 180-day emergency 
loans to small businesses in the City. Click here for 
the COVID-19 Emergency Relief Application: http://
syrgov.net/SEDCO_Home.aspx

Working Knowledge @HBSWK
How can cash-strapped #smallbiz survive the 
#coronavirus outbreak? @KarenGMills, former head 
of @SBAgov, o� ers these tips: 
1. Apply for #SBA loans
2. Explore private sector programs and #� ntech
products.
3. Renegotiate terms of contracts and debt.
https://hbswk.hbs.edu/item/how-small-businesses-
can-survive-the-coronavirus-outbreak?cid=wk-sm-
tw-sf119616216&sf119616216=1

Unshackle Upstate @UnshackleNY
Small businesses across Upstate are facing unprec-
edented challenges. @GoogleSmallBiz has compiled 
resources to help them manage the uncertainty: 
https://smallbusiness.withgoogle.com/news/
resources-for-smbs-impacted-by-coronavirus/#!/

Strategic Watch @Strategic_Watch
5 Signs You Need to Step Back as Founder of Your 
Startup http://dlvr.it/RSFf2q

CircleSideways @CircleSideways
Communication with clients and customers during 
this time of disruption and uncertainty is just as 
important for #B2B companies as it is for B2Cs. 
These tips can help you get started. https://inc.com/
amy-george/6-ways-you-can-show-true-leadership-
during-a-crisis.html via @Inc 

Mark C. Crowley @MarkCCrowley
The irony of these times is that people #trust leaders 
who avoid speaking with certainty. Yes, humans 
crave certainty & we must give it when we have it. 
But if the future is ambiguous, managers must have 
the courage to say “I just don’t know; we’ll learn that 
answer together.”

League @JoinLeague
Attention #HR leaders: working from home every day 
can be a big adjustment for many of your employees. 
There may be a bit of a learning curve, so here are our 
top four tips to help make the transition as easy as 
possible. https://bit.ly/3b6ieZs

Front Line Leadership @FrontLineLead
Don’t let problem solving create a rift in your team. 
http://ow.ly/oJsK50yR68d #Leader #HR

Hannah Morgan @careersherpa
Job Searching During a Recession and COVID-19 Pan-
demic - @TheWritingGuru https://bu� .ly/3dlDZH0 
#jobsearchadvice

James V. Gingerich @jamesvgingerich
6 Ways To Organize Your At-Home Work Space. (The 
Inventory) #Careers https://bu� .ly/3adM5PY

Some recent tweets that came across the @
cnybj Twitter feed, o� ering various small 
business, COVID-19, HR, and career tips.

UTICA — Utica College 
announced it has been 
awarded a grant for more 
than $214,000 from the U.S. 
Department of Justice to 
“develop an educational op-
portunities program in cyber-
security.”

The two-year grant totals 
$450,000, and will be split be-
tween Utica College and a re-
search team from Boston University, according 
to a March 6 news release from Utica College.

“We’re developing a template to train future 
law enforcement officers as computer forensic 
examiners,” Joseph Giordano, professor and 
director of cybersecurity programs at Utica 
College, said of the initiative.

The program will provide in-depth com-
puter forensics and cybercrime investigation 
training. Emphasis will be on “practical labs 
and hands-on exercises,” as well as helping 
students locate internships, co-operative work 

opportunities, and jobs in 
the computer forensics and 
digital-evidence fields.

Utica College’s program 
is also expected to serve as 
a “facilitator and guide to 
enhance current capacities of 
other institutions,” both at the 
undergraduate and graduate 
levels.

“Nearly all crimes can be 
traced digitally. Law-enforcement agencies 
need personnel with these investigative skills,” 
Giordano said.

Utica College noted that it has received 
research grants from the Bureau of Justice 
Assistance in the past, but this is the first grant 
specifically for program development.

The college’s undergraduate computer 
forensics program is designated by the U.S. 
Department of Defense Cyber Crime Center as 
one of 15 National Centers for Digital Forensics 
Academic Excellence.

OMISSION
In its March 16 issue, the Central 

New York Business Journal published 
the 2020 Employee Benefits & Labor 
Law Firms Top Ranks list. The law firm 
Hancock Estabrook, LLP was omitted 
from the list. Hancock Estabrook’s 11 
employee benefits/labor law attorneys 
in Central New York would have placed 
it 5th on the list. Here is the firm’s in-
formation.

Hancock Estabrook, LLP 
1800 AXA Tower I 
Syracuse, NY 13202
Phone: (315) 565-4500
Website: hancocklaw.com 
Year Established: 1889
Employee Benefits/Labor Law 
Attorneys in CNY: 11
CNY Attorneys: 64
Partners: 34
Paralegals: 13
Areas of Specialty Within Employee 
Benefits/Labor Law: Public- and pri-
vate-sector employers, discrimination, 
sexual harassment, employment con-
tracts, labor relations and negotiations, 
collective bargaining, employment liti-
gation, non-compete agreements, non-
solicitation agreements, anti-poaching 
provisions, non-disclosures and other 
restrictive covenants
Managing Partner: Timothy P. Murphy

Utica College receives $214K grant from 
DOJ for cybersecurity program

21%
You will lose income 
from the economic 

fallout 

CNYBJ Data & Details 9%
Not too worried 
about anything, 

you’ll get through 
this OK

16%
Your investments 

such as retirement or 
college savings will be 

damaged 

46%
You or someone in your 
family will get sick from 

the virus

HAMILTON — Community Memorial 
Hospital in Hamilton on March 24 opened a 
testing site for coronavirus (COVID-19).

The hospital did so in coordination with 
the Madison County Health Department and 
with support from Colgate University and the 
Hamilton Police Department, per a Madison 
County government news release.

Hospital staff tested people for COVID-19 
in a drive-thru like setup. The program is by 
appointment only and open weekdays, with 
operating hours posted daily. 

Individuals who meet the criteria to be 
tested for COVID-19 must make an appoint-
ment first before being able to go to the 
testing site. To make an appointment people 
need to call Community Memorial Hospital at 
(315) 228-3022. 

The opening of the testing site comes after
news on March 22 that a Hamilton resident, 
an elderly person with underlying health is-
sues, had died of the coronavirus, the first 
COVID-19 fatality in Central New York.

“The news of the death of a Hamilton resi-
dent impacts us all as a community,” Madison 
County Public Health Director Eric Faisst said 
in a March 23 statement. “We are saddened 
by the person’s passing, by the fact that this 
virus has touched our community in this way, 
and we are concerned about the spread of the 
virus. That, in combination with learning of a 
positive test result from an out-of-state student 
at Colgate University, has the community as a 
whole asking a lot of questions. We can stop 
this together by working together. The deci-
sion each of us makes now will impact us all 
tomorrow and beyond. Stay Home.” 

Community Memorial Hospital and 
Madison County Health Department 
open COVID-19 test site in Hamilton

PHOTO CREDIT: COMMUNITY MEMORIAL HOSPITAL
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BY ERIC REINHARDT
ereinhardt@cnybj.com

SYRACUSE — Syracuse University on 
March 23 announced the selection of 
Mark J. Lodato as the next dean of the 

S.I. Newhouse School of
Public Communications.

Lodato’s appointment, 
which was approved by 
the executive committee 
of the school’s board of 
trustees, takes effect July 
1. He succeeds the late
Lorraine Branham, who

died in April 2019, and takes over for 
Amy Falkner, who has been serving as 
interim dean.

Lodato will come to Syracuse from the 
Walter Cronkite School of Journalism and 
Mass Communication at Arizona State 
University (ASU), where he is an associ-
ate dean.

“We are fortunate to have found such 
an experienced, innovative and highly 
sought-after leader to build on past suc-
cesses and propel the Newhouse School 
into the next decade to even greater dis-
tinction,” Zhanjiang (John) Liu, Syracuse 
University interim vice chancellor and 
provost, said in a statement. “From cur-
riculum design to enrollment and fiscal 
management, to alumni engagement and 
strategic planning, Mark brings with him 
an impressive depth of knowledge — in 
the field and in the classroom — and 
a track record of significant achieve-
ments.”

As dean of the Newhouse School, 
Lodato will report to Liu, and be part 
of the academic deans’ cabinet and the 
Chancellor’s Council. He will oversee 
the school’s curriculum, managing 
fiscal resources, and attracting and 
retaining faculty and students, ensur-
ing that the school remains a leader 
among communications educators 
nationwide, and an advocate for the 

importance of journalism, Syracuse 
University said.

Lodato said joining the Newhouse 

School as its next leader is an “extraordi-
nary professional privilege.”

“The Newhouse School is a global lead-
er in communication, with a rich history 
of excellence stretching back more than 
100 years,” Lodato said. “I am humbled to 
follow in the footsteps of such innovative 
leaders as Lorraine Branham and David 
Rubin.” 

During Lodato’s tenure at ASU, enroll-
ment and revenue “increased significant-
ly” at the Cronkite School, and he received 
ASU President Michael Crow’s Faculty 
Achievement Award for Excellence in 

Curricular Innovation. Lodato helped 
to establish partnerships between the 
school and such major media outlets 
as NBC News, CBS News, ABC News, 
Univision, Fox Sports Arizona, Pac-12 
Networks, E.W. Scripps Co., TEGNA, and 
Meredith Corporation.

Before his academic career, Lodato 
forged a career in broadcast journal-
ism, working at network-affiliated local 
TV stations in Phoenix, San Francisco, 
Washington, D.C., and Ft. Myers, Florida, 
as an investigative reporter, political cor-
respondent, and anchor.         

BY ERIC REINHARDT
ereinhardt@cnybj.com

L ockheed Martin Corp. (NYSE:
LMT) is preparing for a leadership

 transition. 
Marillyn Hewson, who has served as 

president and CEO since 2013, will step 
down in June. She has also served as 
chairman, president, and CEO since 2014.

Hewson will become executive chairman 
of the board, effective June 15. That is subject 
to her re-election to the board by the stock-
holders at the upcoming annual meeting. 

At the same time, the firm’s board of 
directors has elected James Taiclet as the 
company’s next president and CEO, also 
effective June 15. 

Taiclet will continue to 
serve as a member of the 
corporation’s board, which 
he joined in 2018. 

Lockheed Martin — a 
Bethesda, Maryland–
based defense contrac-
tor — has two plants in 
Central New York, in Salina and in Owego 
— as part of the firm’s rotary and mission 
systems (RMS) business area. The plants 
employ about 4,100 people combined.

“I know it is the right time to transition 
the leadership of Lockheed Martin. The 
corporation is strong, as evidenced by our 
outstanding financial results last year and a 
record backlog of business. We have a bright 
future — particularly with Jim and our out-

standing leadership team at 
the helm,” Hewson said in a 
statement. “I’m pleased the 
board agreed with my rec-
ommendation. As Lockheed 
Martin’s next CEO, Jim will 
lead the company forward 
in its next phase of growth 

and value creation.”  
Taiclet has served as chairman, 

president, and CEO of American Tower 
Corporation since 2004 and CEO since 
2003. During that time, American Tower 
grew “significantly” and increased its mar-
ket capitalization from about $2 billion to 
about $100 billion. 

Taiclet guided the company from func-
tioning as a primarily U.S. business to a 

“global player in its industry,” with assets 
and operations in 19 countries. 

COO
Besides the president and CEO transi-

tion, Lockheed also announced that the 
board elected Frank St. John to serve as 
the firm’s COO. 

St. John is the current executive VP of 
Lockheed Martin’s RMS business.

At the same time, Stephanie Hill, 
Lockheed Martin’s senior VP of enter-
prise business transformation, was ap-
pointed to succeed St. John as executive 
VP of RMS. Their appointments are also 
effective June 15.

Reporting to the new CEO and presi-
dent, COO St. John will be responsible 
for the strategic, operational, and financial 
performance of all the corporation’s lines 
of business. All four business area execu-
tive VPs — aeronautics, RMS, space and 
missiles, and fire control — will report to 
the COO. This includes the corporation’s 
entire portfolio of products and capabili-
ties totaling almost $60 billion in sales.     

Scientific learning through nearby nature exploration!

To learn more about becoming a Nature in the City 
community partner, email whitney@baltimorewoods.org.

Nature in the City

From the classroom...

...to the neighborhood.

Dominion Energy 
Van Duyn Elementary

Lockheed Martin 
Dr. Weeks Elementary

Lockheed Martin Employee 
Federated Fund  

Franklin Elementary

National Grid 
Roberts Pre-K-8 School 

STEAM at Dr. King  
Frazer Pre-K-8 School

SRC, Inc. 
 H.W. Smith Pre-K-8 School

Celebrating 10 years 
of Nature in the City partnership!

Lockheed Martin readies for leadership tran-
sition in June when CEO Hewson steps down                                                  

Hewson Taiclet

Syracuse names Lodato new dean 
of S.I. Newhouse School of Public 
Communications 

Lodato

mailto:ereinhardt@cnybj.com
mailto:ereinhardt@cnybj.com
mailto:whitney@baltimorewoods.org
http://www.baltimorewoods.org
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Community Fund to help 
coronavirus-impacted 
nonprofits nears $1 million
BY ERIC REINHARDT
ereinhardt@cnybj.com

SYRACUSE — As of the afternoon of 
March 24, the COVID-19 Community 
Support Fund had collected donations 
totaling more than $907,000, according 
to Katrina Crocker, VP of communica-
tion at the Central New York Community 
Foundation.

The CNY Community Foundation part-
nered with the United Way of Central New 
York, the Allyn Family Foundation, the 
City of Syracuse, and Onondaga County 
to establish and grow the COVID-19 
Community Support Fund.

This fund will support nonprofit or-
ganizations working with communities 
disproportionately impacted by the eco-
nomic consequences of the pandemic, 
Peter Dunn, president and CEO of the 
Central New York Community Foundation, 
said. He made the announcement during a 
March 18 news conference at the CNY 
Philanthropy Center in Syracuse. 

“The fund is designed to rapidly deploy 
flexible resources in the form of short-
term grants on a rolling basis to nonprofits 
whose operations support vulnerable pop-
ulations that are stressed by the outbreak. 

It will focus on immediate needs and 
safety-net issues, including such things as 
food security, housing access, childcare, 
and related issues,” said Dunn.

The Community Foundation will ad-
minister “rapid-response” grants from the 
fund, in partnership with the United Way 
of Central New York and the Allyn Family 
Foundation and in close collaboration with 
the City of Syracuse, Onondaga County, 
and other funding partners to “ensure 
that the fund has maximum reach and ef-
fectiveness,” Dunn told reporters.

“Together, we will identify potential 
grant recipients and determine grant 
awards. We are working right now to cre-
ate a simple online form to expedite grant 
reviews,” he added.

The Community Foundation commit-
ted $300,000 from its general endowment 
to start this fund, Dunn noted.

“We encourage individuals, institutions, 
local businesses, and other funders to do-
nate as well,” he said.

“The purpose of this fund is to quickly 
be able to assist our nonprofits that are on 
the front lines that people are reaching 
out to. They’re already increasing services 
and we’re going to make sure together 
that we get those services funded and 

get the needs filled at the nonprofits who 
are going to connect all our community 
members with what they need,” Nancy 
Kern Eaton, president of the United Way 
of Central New York, said in her remarks 
during the event.

Donations may be made online at cnycf.
org/covid19 or by contacting Thomas 
Griffith, VP of development at the CNY 
Community Foundation, at (315) 422-9538 
or email: tgriffith@cnycf.org, per a release 
about the fund.

The coronavirus pandemic represents 
a battle on two fronts here in Central New 

York, including a public-health crisis and a 
threat to the economic stability of so many 
people, said Dunn. 

The outbreak has some people facing 
“disproportionate challenges” due to un-
expected time off from work, unplanned 
child-care or health-care expenses, trans-
portation or housing issues, or a lack of 
reliable access to information. 

In addition, reductions in donations and 
support are impacting many local nonprof-
it organizations and charities, “given the 
uncertain environment that we suddenly 
find ourselves within,” he noted.              
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The Central New York Community Foundation is partnering with the United Way of Central New York, the Allyn Family 
Foundation, the City of Syracuse, and Onondaga County to establish the COVID-19 Community Support Fund. This 
fund will support nonprofit organizations working with communities disproportionately impacted by the economic 
consequences of the pandemic. The Central New York Community Foundation is located at the CNY Philanthropy Center 
(pictured here) at 431 E. Fayette St. in Syracuse. 

U.S. Labor Department publishes 
guidance on new leave law
BY JOURNAL STAFF
news@cnybj.com

T he U.S. Department of Labor’s
 Wage and Hour Division (WHD)
 announced on March 24 its first 

round of published guidance to offer infor-
mation to employees and employers 
about how each can take take ad-
vantage of the protections and 
relief offered by the new 
Families First Coronavirus 
Response Act (FFCRA).

The law takes effect 
on April 1. 

FFCRA will help the 
U.S. “combat and defeat 
COVID-19” by giving all 
American businesses with 
fewer than 500 employees funds 
to provide employees with paid leave, 
either for the employee’s own health 
needs or to care for family members, the 
Labor Department said. The legislation 
will “ensure that workers are not forced to 
choose between their paychecks and the 
public health measures needed to combat 
the virus while at the same time reimburs-
ing businesses.”

The guidance — provided in a fact 
sheet for employees (https://www.dol.
gov/agencies/whd/pandemic/ffcra-em-
ployee-paid-leave), a fact sheet for em-
ployers (https://www.dol.gov/agencies/
whd/pandemic/ffcra-employer-paid-leave 

and a questions and answers (Q&A) doc-
ument (https://www.dol.gov/agencies/
whd/pandemic/ffcra-questions) — ad-
dresses key questions. These include: 
how an employer must count its number 
of employees to determine coverage; how 
small businesses can obtain an exemp-
tion; how to count hours for part-time 

employees; and how to calculate 
the wages that employees are 

entitled to under this law.
The guidance announced 

is just the first round of 
information and compli-
ance assistance to come 
from WHD, the Labor 

Department said. A work-
place poster required for 

most employers is slated to be 
published, along with additional 

fact sheets and more Q&A features.
WHD says it provides additional informa-

tion on common issues employers and em-
ployees face when responding to COVID-19, 
and its effects on wages and hours worked 
under the Fair Labor Standards Act and 
job-protected leave under the Family and 
Medical Leave Act at https://www.dol.gov/
agencies/whd/pandemic.

For more information about the laws 
enforced by the WHD, visit https://www.
dol.gov/agencies/whd.

For further information about COVID-
19, people can visit the CDC at https://
www.cdc.gov/coronavirus/2019-ncov/   

Sunday, April 19th

Walk where you are and share a
picture with us on social media!

SyracuseHeartWalk.org

SYRACUSE
HEART WALK

@AHANewYork

@HeartCNY

VIRTUAL

#SyrHeartWalk

Life is Why sponsor Local sponsors
Media sponsors
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New York home sales edged up 
nearly 2 percent in February
CNY numbers mixed        
BY ERIC REINHARDT
ereinhardt@cnybj.com

ALBANY — New York realtors sold 7,563 
previously owned homes in February, up 
1.7 percent from the 7,437 homes sold in 
February 2019.

That’s according to the New York 
State Association of Realtors’ (NYSAR) 
February housing-market report issued 
March 20.

The February data reflects a time be-
fore the coronavirus pandemic hit the 
state, necessitating a shutdown of non-
essential businesses and much of daily 
life in the latter half of March. That im-
pacted the residential real-estate industry 
with open houses and home showings 
curtailed. 

Sales data
The February 2020 statewide median 

sales price was $301,000, up 9.1 per-
cent from the February 2019 median of 
$276,000, according to the NYSAR data.

Pending sales totaled more than 9,900 
in February, an increase of nearly 13 
percent compared to the same month in 
2019.

The months’ supply of homes for sale at 
the end of February stood at 4.9 months 
supply, down about 12 percent compared 

to a year ago, per NYSAR’s report. It was 
at 5.6 months at the end of February 
2019.

A 6-month to 6.5-month supply is con-
sidered to be a balanced market. 

The number of homes available for sale 
totaled 56,747 in February, down 8.9 per-
cent from 62,318 homes a year ago.

Central New York data
Realtors in Onondaga County sold 219 

previously owned homes in February, 
down about 16 percent compared to the 
261 sold in the same month in 2019. The 
median sales price rose about 11 percent 
to more than $151,000, up from nearly 
$136,000 a year prior, according to the 
NYSAR report.

NYSAR also reports that realtors sold 
87 homes in Oneida County in February, 
down about 7 percent from 94 a year 
before. The median sales price decreased 
about 2 percent to nearly $125,000 from 
more than $127,000 a year ago.

Realtors in Broome County sold 91 
existing homes in February, up about 6 
percent from 86 a year prior, according 
to the NYSAR report. The median sales 
price decreased about 9 percent to more 
than $96,000 from $106,000 in the year-
earlier month.

In Jefferson County, realtors closed on 
70 homes in February, up about 11 per-
cent from 63 in February 2019, and the 

median sales price of $129,000 was down 
about 10 percent from $144,000 a year 
ago, according to the NYSAR data.

All home-sales data is compiled from 

multiple-listing services in New York state 
and it includes townhomes and condo-
miniums in addition to existing single-
family homes, according to NYSAR.       

New York State Housing Market Data
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The Bear Market is Back: What Should Investors Do?
Stay disciplined and 
seek opportunities to 
upgrade portfolios. 
Don’t succumb to 
panic.

A fter having avoided several
near misses, U.S. equities recently

 fell into bear-market territory for 
the first time in more 
than 11 years, plunging 
a dizzying 32 percent 
from record highs reg-
istered just one month 
ago and ending the 
longest bull market in 
history. 

The “Coronavirus 
Crash” has been one 
of the swiftest peak-to-
trough market declines 

ever, and the hibernating bear has come 
roaring back in a major way. In addition 
to materializing swiftly and suddenly, the 
bear market has been widespread, with 
nearly all asset classes (save cash) expe-
riencing losses in the past few weeks. In 
statistical terms, correlations amongst a 

variety of financial, asset prices have con-
verged to approximately +1.0, represent-
ing perfect correlation. As a result, many 
investors are justifiably asking, “What 
should I do now?”

First and foremost, we strongly believe 
that investors should not panic and aban-
don their long-term plan, nor should they 
eliminate equities from their portfolios in 
a wholesale manner.

As the primary growth engine for most 
portfolios, equities will benefit from future 
economic expansion once it re-emerges.

That said, it is also important that in-
vestors carefully evaluate the types of eq-
uities represented within their portfolios 
and consider making some minor tweaks 
during this time of extreme uncertainty.

While we reiterate our view not to sell 
equities indiscriminately, we urge inves-
tors to enhance an existing equity portfo-
lio by adding high-quality companies and 
pruning lower-quality companies. High-
quality companies are those that exhibit 
above-average and relatively enduring 
profit margins, possess lower levels of 
leverage on their balance sheets, and are 
led by experienced, proven, and aligned 
allocators of capital.

Low-volatility stocks represent another 
category of equities that can provide 
some cushion during a bear market. As 

their name suggests, these stocks are 
intriguing for their defensive asymmetric 
attributes: They participate in up markets 
but decline less than broad market aver-
ages in down markets when volatility typi-
cally surges. Similarly, large-cap growth 
stocks tend to outperform their small-cap 
value counterparts during bear markets 
when, in general, earnings growth is 
scarce. We have emphasized minimum-
volatility stocks within clients’ portfolios 
for roughly nine months and have rec-
ommended a tilt toward both large-cap 
and high-quality stocks for several years. 
These decisions have proven beneficial, 
and we continue to believe they should 
be featured within an investor’s portfolio. 

Investors can also seek unique returns 
from other means. One such strategy 
seeks to capitalize on the volatility risk 
premium, or VRP. Designed to provide 
protection against market volatility, this 
approach has proven to be beneficial 
over time. That’s because most inves-
tors overpay for protection, just as most 
people overpay for insurance they never 
use (thankfully). 

Understandably, bear markets trigger 
emotional responses in all of us. Fueled by 
an incessant cascade of negative events, 
recency bias can stoke fear and cause 
investors to extrapolate the present to the 

future, often leading them to overreact or 
freeze in place. In our view, while it may 
still be premature to add aggressively to 
equities just yet, we think investors should 
assess the types of equities they own and 
consider upgrading their portfolios during 
this time of immense uncertainty.

We also advise investors to be mindful 
of potential opportunities to improve the 
diversification of their portfolios and help 
position them for the future. Sunnier days 
will arrive, and we believe that investors 
who remain deliberate and disciplined, do 
not allow themselves to be overtaken by 
panic, and seek opportunities to upgrade 
and enhance their portfolios will be re-
warded over time.         

John King is sales leader for Key Private 
Bank in Central New York. Contact him at 
(315) 425-8607 or email:  john_h_king@
keybank.com

(Author’s note: Any opinions, projections 
or recommendations contained herein are 
subject to change without notice and are 
not intended as individual investment ad-
vice. This material is presented for infor-
mational purposes only and should not be 
construed as individual tax or financial 
advice. KeyBank does not provide legal 
advice.)

JOHN 
KING 

Viewpoint

Sign up for the Central New York Business Journal’s Email News Alerts.     Visit www.cnybj.com

mailto:ereinhardt@cnybj.com
http://www.cnybj.com
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A s human beings, we’re experts
at deceiving ourselves, all because
it’s so easy for us to think we know 

more than we do. As a 
result, we do less than 
our best work, miss out 
on opportunities, and 
mess up our decisions.

To be sure, self-de-
ception is one way we 
keep ourselves safe. 
We use it to fend off 
enemies that would 
expose us to trouble-
some situations. No 
one escapes; we all do 
it. With self-deception, 
it’s easy to believe the 

little voice inside us is right.
Although we may picture ourselves as 

rational human beings who process infor-
mation objectively, psychologists Karen 
Reivich, Ph.D. and Andrew Shattè, Ph.D. 
tell us “we are downright shoddy scien-
tists. We collect incomplete data, we use 
shortcuts to process it that lead to biased 
appraisals, and we make errors in inter-
pretation that often support our favored 
hypothesis.” In other words, we construe 
facts until we feel good. In short, we screw 
up.

Here are five self-deceptions that hold 
us back.

Self-Deception #1 — “Others are 
better equipped to handle challenges 
than I am.”

It doesn’t take much thought for most 
of us to conclude that others are better 
prepared to face personal or work-life is-
sues. Yet, the chances are they see us the 
same way we view them.

As it turns out, what we’re doing is 
measuring ourselves against the wrong 
standard. It’s not us versus them (except 
in our mind) since the actual competition 
is with ourselves. We spend time build-
ing “this is why I can’t” cases against 
ourselves, rather than realistically as-
sessing our capabilities against our past 
performance. Simply put, we don’t give 
ourselves enough credit.

Self-Deception #2 — “I need a little 
space to get everything all set.”

There are those who view themselves 
as perfectionists. But wait a minute, it 
could be something else. “I don’t want to 
pull the trigger too soon. I would rather 
wait a little longer.” Some of the seemingly 
most-competent people suffer from this 
self-deception.

It’s easy to set the bar so high we never 
get ready. If we get close, we keep raising 
it higher. It’s easy to convince ourselves 
that anything less than flawless is failure. 
“I need to go over the proposal one more 
time to be sure it’s right. I’ll have it to you 
by tomorrow.” As we all know, tomorrow 
never comes.

Self-Deception #3 — “I’m afraid 
something will go wrong and I will fail.”

Few of us escape the fear of failure’s 
grip at one time or another. Which is why 
there is so much advice available on how 
to loosen fear’s hold on us. But when it 
comes right down to it, trying to get over 
the fear of failure isn’t the point.

When I was 11, three of us hiked up to a 
police shooting range. The goal was to dig 
out the lead buried in the hillside behind 

the targets. Hauling our bounty home, 
we lit a Coleman gasoline camp stove in 
our garage and melted the lead in a Hills 
Bros coffee can. To see what might hap-
pen, one boy poured gasoline in the can. 
Instantly flames shot up, along with hot, 
liquid lead. Although we were scared stiff, 
miraculously none of us was hurt.

Fear can be an effective survival tech-
nique is the point of the story. Ignore it 
and you can get hurt. But you can also 
use fear to your advantage by asking, 
“What could possibly happen if I move 
forward with this project?” Lay it all out on 
the table, evaluate it thoroughly, and then 
make your decision.

Self-Deception #4 — “I may not 
meet the requirements, but I know I 
can do it.”

As a taxi driver said about Mexico City 
traffic, “If you don’t try, you’ll never make 
it.” Such daring describes the “go get ‘em 
attitude” of many successful people. But 
the results don’t always come out that way. 
We can also wind up in trouble.

Perhaps this may be why Nobel Laurette 
Daniel Kahneman ended a Ted Talk this 
way: “Don’t trust yourself too much. Don’t 
trust in ideas and beliefs just because you 
can’t imagine another alternative to them. 
Overconfidence is really the enemy of 
good thinking, and I wish that humility 
about our beliefs could spread.”

Self-Deception #5 — “I’m good at 
what I do so I’m not worried.”

I’ve wondered why Hewlett-Packard 
runs endless ads for its printers at near 
giveaway prices. Declining printer sup-
ply sales may be the answer. As a recent 
Bloomberg Businessweek article points 
out, HP’s 1989 annual report stated, “New 
products are the lifeblood of our compa-
ny.” But, as the BB reporters note, “Today 
old products are arguably the lifeblood of 
the company.” Marketing printers results 
in a continuing stream of printer supply 
sales. Yet, the article notes, sales of sup-
plies declined for the last three quarters. 
Companies, as well as individuals, can 
suffer from self-deception.

No one lives or works in a “self-de-
lusion-free zone.” We are all victims of 
self-delusions. We’re the prisoners of our 
own self-serving thoughts, which can be 
deceptively calming and protecting us 
from danger. We’re eager to believe the 
little voice that says, “Everything’s going 
to be OK.” For example, “Others may 
come down with the COVID-19, but I’ll 
escape it.” Or, “Others may be laid off, but 
I’m needed.” We are suckers for selfies of 
our own reality.

There is one self-deception that ties 
all five together, one that can get us in 
deep trouble — professionally and person-
ally. It’s this: there’s so much we think we 
know that we don’t know. The future may 
well depend on admitting there are glar-
ing gaps in our knowledge, when being 
tough on ourselves can make a difference.

John Graham of GrahamComm is a mar-
keting and sales strategy consultant and 
business writer. He is the creator of “Magnet 
Marketing,” and publishes a free monthly 
eBulletin, called “No Nonsense Marketing 
& Sales Ideas.” Contact him at jgraham@
grahamcomm.com, (617) 774-9759, or visit: 
johnrgraham.com.

Five Self-Deceptions 
That Hold Us Back

JOHN  
GRAHAM 
No Nonsense  

Marketing

Please check 
www.alz.org/northeasternny 

for details on any other meetings and events. 

The health and safety of our 
constituents, volunteers and staff 
remain our driver as we address 

the COVID-19 outbreak and as we 
continue to pursue our mission, today 

and in the longer term.  

Based on the guidance from local 
public health agencies, the 2020 New 
York State Professional Conference 
originally planned for April 15 at the 
Albany Marriott will be rescheduled.

Please reach out directly with 
any questions: Sierra Snoody, 
518.867.4999, ext. 1691 or 

ssnoddy@alz.org.

Northeastern New York Chapter

While the Alzheimer’s Association 
staff is working remote, operations 

will continue to support our mission. 

As always, the Alzheimer’s 
Association is available to you 24/7 

for around-the-clock care and 
support at 1-800-272-3900. 

mailto:ssnoddy@alz.org
http://www.alz.org/northeasternny
https://www.alz.org/getdoc/b26c62e3-8f9d-4973-a08b-9f078bfb538e/2020-caregiver-s-and-professional-conference-resch.aspx
http://www.alz.org/northeasternny
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ASSISTED-LIVING FACILITIES
Ranked by No. of Assisted-Living Beds

Rank

Name
Address
Phone/Website Designation1

Total No.
of Beds

ALP Beds2

ALR Beds3
EALR Beds4

SNALR Beds5 Operated By
Top Executive or

Administrator

1.
Northbrook Heights
170 Murray St.
Auburn, NY 13021
(315) 253-2755/northbrookheights.com

Adult Home 178 92
-

-
-

North Brook Heights Home for Adults, Inc. Casey Warner,
Administrator

2.
Sedgwick Heights
1100 James St.
Syracuse, NY 13203
(315) 475-4388/lorettocny.org/locations/
sedgwick-heights

Adult Home 154 149
-

-
-

Loretto Adult Community, Inc. Amanda Stopper,
Administrator

3.
The Bernardine
417 Churchill Ave.
Syracuse, NY 13205
(315) 413-3564/lorettocny.org/locations/
bernardine

Enriched
Housing
Program

148 108
-

-
-

Loretto Adult Community, Inc. Rick Mills,
Administrator

4.
Bethany Village - The Courtyards
3005 Watkins Road
Horseheads, NY 14845
(607) 739-8711/bethany-village.org

Adult Home 144 60
144

70
30

Bethany Retirement Home, Inc. Lesley Latshaw,
Administrator

5.
The Hearth at Greenpoint
150 Old Liverpool Road
Liverpool, NY 13088
(315) 453-7911/greenpoint.thehearth.net

Enriched
Housing
Program

139 -
-

-
-

Hearth Management LLC Maynard Fahs, Jr.,
CEO

6.
Samaritan Summit Village
22691 Campus Drive
Watertown, NY 13601
(315) 782-6800/samaritanhealth.com

Adult Home 120 89
31

31
-

Samaritan Senior Village, Inc. Thomas H. Carman,
President & CEO

7.
Elderwood Village at Vestal
505 Clubhouse Road
Vestal, NY 13850
(607) 722-3422/elderwood.com/elderwood-
village-at-vestal/

Adult Home 116 -
-

-
-

505 Clubhouse Road Operating Company,
LLC

Colleen Hunt,
Administrator

8.
Oneida Center for Rehabilitation and
Nursing
1445 Kemble St.
Utica, NY 13501
(315) 732-0100/centershealthcare.com/
oneida_center/

Enriched
Housing
Program

110 87
-

-
-

Centers Health Care Brad Hanson,
Administrator

9.
The Hearth at Castle Gardens
1715 Castle Gardens Road
Vestal, NY 13850
(607) 748-5700/castlegardens.thehearth.net

Enriched
Housing
Program

106 -
-

-
-

Hearth Management LLC Maynard Fahs, Jr.,
CEO

.
The Gardens by Morningstar
132 Ellen St.
Oswego, NY 13126
(315) 343-0880/
thegardensbymorningstar.com

Adult Home 106 86
-

-
-

The Gardens by Morningstar, LLC Joseph Murabito,
Owner

11.
Hilltop Manor West
286 Deyo Hill Road
Johnson City, NY 13790
(607) 798-7818/unitedmethodisthomes.org

Adult Home 98 26
72

72
36

UMH NY Corp. Brian Picchini,
President & CEO

12.
Presbyterian Home for Central New York
4290 Middle Settlement Road
New Hartford, NY 13413
(315) 797-7500/
communitywellnesspartners.org/presbyterian

Adult Home 96 78
-

-
-

Presbyterian Residential Community, Inc. Michael Sweeney,
President/CEO

.
The Masonic Care Community of New York
2150 Bleecker St.
Utica, NY 13501
(315) 798-4800/mccny.com

Adult Home 96 -
-

-
-

Trustees - Masonic Hall Robert Raffle,
Executive Director

.
Longview, an Ithacare Community
1 Bella Vista Drive
Ithaca, NY 14850
(607) 375-6300/longviewithaca.org

Adult Home 96 -
96

32
-

Ithacare Center Service Company, Inc. Mark Macera,
Executive Director

15.
Toomey Abbot Towers
1207 Almond St.
Syracuse, NY 13210
(315)-475-6181/syracusehousing.org

Enriched
Housing
Program

95 -
-

-
-

Enriched Resources for the Independent
Elderly Inc.

William Simmons,
Executive Director,
Syracuse Housing

Authority

16.
Brookdale Bellevue
4330 Onondaga Blvd.
Syracuse, NY 13219
(315) 468-5108/brookdale.com/en/
communities/brookdale-bellevue-ny.html

Adult Home 91 -
-

-
-

Painted Post, LLC Lucinda M. Baier,
President, CEO, &

Director

17.
Buckley Landing
7430 Buckley Road
North Syracuse, NY 13212
(315) 469-5570/lorettocny.org/locations/
buckley-landing

Enriched
Housing
Program

90 75
-

-
-

Loretto Adult Community, Inc. Kim Staiger,
Administrator

18.
Brookdale East Side
7164 East Genessee St.
Fayetteville, NY 13066
(315) 637-5127/brookdale.com/en/
communities/brookdale-east-side.html

Adult Home 88 -
-

-
-

Painted Post, LLC Lucinda M. Baier,
President, CEO, &

Director

19.
Walden Place
839 Bennie Road
Cortland, NY 13045
(607) 756-8101/seniorlifestyle.com/property/
new-york/walden-place/

Adult Home 86 -
86

86
-

SL Walden, LLC David Canfield,
Executive Director

.
Brookdale Manlius
100 Flume Road
Manlius, NY 13104
(315) 682-9261/brookdale.com/en/
communities/brookdale-manlius.html

Enriched
Housing
Program

86 -
86

86
-

WW Manlius Operator, Inc. Lucinda M. Baier,
President, CEO, &

Director

21.
Woodbrook
1250 Maple Ave.
Elmira, NY 14904
(607) 734-7741/woodbrookhome1.com

Adult Home 80 -
80

-
-

Woodbrook Assisted Living, Inc. Laurie Sweeney,
Executive Director

.
Brookdale Liverpool
4055 Long Branch Road
Liverpool, NY 13090
(315) 451-3221/brookdale.com/en/
communities/brookdale-liverpool.html

Adult Home 80 -
-

-
-

Painted Post, LLC Lucinda M. Baier,
President, CEO, &

Director

.
Foltsbrook Senior Living
104 N. Washington St.
Herkimer, NY 13350
(315) 866-6964/foltsbrook.com

Adult Home 80 -
-

-
-

Cedar Holdings, LLC Cathy Allison,
Administrator

THE LIST
Research by Vance Marriner

vmarriner@cnybj.com 
(315) 579-3911

Twitter: @cnybjresearch

FOOTNOTES:
1. The NYS Dept. of Health distinguishes 
between an Adult Home, which provides 
long-term residential care, room, board, 
housekeeping, personal care, and supervi-
sion to �ve or more adults, and an Enriched 
Housing Program, which provides long-term 
residential care to �ve or more adults, pri-
marily people 65+, in community-integrated 
settings resembling independent housing 
units.

2. ALP provides services to persons who are 
medically eligible for nursing home place-
ment but in a less medically intensive, lower- 
cost setting.

3. ALR provides or arranges for housing, on-
site monitoring, and personal-care services 
and/or home care services in a home-like 
setting to �ve or more adult residents.

4. EALR provides enhanced services that may 
enable a resident to age in place.

5. SNALR provides services to individuals 
with special needs, including individuals with 
dementia or cognitive impairment.

ABOUT THE LIST
Information was provided by representatives 
of listed organizations their websites, and the 
New York State Department of Health. While 
The Business Journal strives to print accurate 
information, it is not possible to indepen-
dently verify all data submitted. We reserve 
the right to edit entries or delete categories 
for space considerations.

Central New York consists of Broome, 
Cayuga, Chemung, Chenango, Cortland, 
Herkimer, Je�erson, Lewis, Madison, Oneida, 
Onondaga, Oswego, St. Lawrence, Seneca, 
Tioga, and Tompkins counties.

NEED A COPY OF A LIST?
Electronic versions of all our lists, with ad-
ditional �elds of information, are available 
for purchase at our website: cnybj.com/Lists-
Research

WANT TO BE ON THE LIST?
If your company would like to be considered 
for next year’s list, or another list, please 
email vmarriner@cnybj.com

mailto:vmarriner@cnybj.com
mailto:vmarriner@cnybj.com
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THIS WEEK'S SPECIAL REPORT:

employee benefits/
hr/insurance

The Oneida Indian Nation operates 
Turning Stone Resort Casino in the Vero-
na area in Oneida County, one of three 
Nation properties that is “temporarily” 
closed on March 16 to coincide with the 
state’s directive on social distancing to 
combat the spread of the coronavirus, 
or COVID-19. 
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Oneida Nation gives employees 2 weeks 
of coronavirus-related paid time off                

BY ERIC REINHARDT
ereinhardt@cnybj.com

VERONA — Oneida Indian Nation is giv-
ing its full-time employees an additional 
two weeks of coronavirus-related paid time 
off (PTO). 

The Oneida Nation says it’s providing 
the “multi-million dollar” investment to 
help employees and their families “defray 
the economic impact caused by the coro-
navirus pandemic,” per a March 15 news 
release.

Each full-time employee “immediately” 

has an additional 80 hours of authorized 
paid leave in addition to whatever PTO 
they had already accrued. Authorized and 
enacted by Oneida Indian Nation leader-
ship, the measure is designed to provide 
“some degree of relief” during the coming 
months when the “financial impacts of the 
coronavirus are expected to be the most 
[difficult].”

The Oneida Nation made the announce-
ment one day before it decided to “tempo-
rarily” close its three casino properties for 
“public health and safety reasons” related 
to the coronavirus pandemic, with no time-

line for expected reopening. The proper-
ties are Turning Stone Resort Casino, 
Point Place Casino, and Yellow Brick Road 
Casino. The announcement came just after 
New York Gov. Andrew Cuomo ordered 
all casinos, restaurants and bars, movie 
theaters, and gyms in the state are to shut 
down to slow the spread of the corona-
virus. The governor also urged Native 
American casinos in the state to close, but 
noted that he couldn’t force them to do so.

Oneida Nation employees can use the 
80 hours of paid leave for any coronavirus-
related purpose. 

For example, an employee can use the 
PTO for “offsetting lost pay resulting from 
reduced working hours caused by de-
creased guest visits related to the corona-
virus,” the Oneida Nation said. 

In addition, the purposes could also in-
clude leave time to recover from contract-
ing the coronavirus; self-quarantine while 
employees are being tested for COVID-19; 
leave time to care for family members who 
have contracted the coronavirus; and leave 
time to care for children displaced due to 
the school closures resulting from restric-
tions put in place to fight the virus.         

mailto:ereinhardt@cnybj.com
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Transforming Leaders, Teams, and Organizations

315.635.6300  •  GETEMERGENT.COM
126 North Salina Street, Syracuse

Emergent Collaborates With 
Organizations to Drive 
Positive, High Performing 
Teams.

ARE 
WORKPLACE 
PROBLEMS 
HOLDING
YOUR 
ORGANIZATION 

BACK?

Disengaged 
Employees

Low 
Retention 

Rate

Unaligned
Goals

Tessy Plastics to lay off 
up to 400 employees
But the manufacturer 
gives all workers a 
$2,000 check

BY ERIC REINHARDT
ereinhardt@cnybj.com

SKANEATELES — Tessy Plastics Corp. 
plans to lay off up to 400 people but is 
also giving each of its 1,000 employees a 
check for $2,000 to help them make due 
financially as the firm ceases production of 
items it doesn’t deem “essential.”

The moves are part of the manufactur-
er’s efforts to comply with state require-
ments on social distancing to slow the 
spread of the coronavirus.

The layoffs will mostly impact Tessy’s 
Van Buren plant, but they’ll also affect its 
operations in Skaneateles and Elbridge.

The Van Buren plant manufactures un-
derarm deodorant containers, which the 
company doesn’t see as an “essential” 
product. 

“We feel it’s probably the proper thing 
to do … to shut that down for the time 
being … the whole plant,” says Roland 
Beck, president of Tessy Plastics

All Tessy employees get the $2,000 
check, whether they’re laid off or not, he 
notes. 

Headquartered in Skaneateles, Tessy is 
a contract manufacturer of custom plastic-
injection molded products for both the 

medical and consumer industries. 
“Over the next couple of weeks, we’ll be 

laying off more and more, so there’s less 
than a thousand now,” says Beck about his 
workforce count. He spoke with CNYBJ 
on March 24. 

When asked if he plans to call the workers 
back once the COVID-19 health emergency 
is under control, Beck replies, “Absolutely. 
Hopefully, it doesn’t last too long.”

The payments will cost Tessy Plastics 
about $2 million. 

Decision-making
Beck explains he had to make a difficult 

decision once he learned Gov. Andrew 
Cuomo wanted all non-essential busi-
nesses to shut down (have 100 percent of 
their staff work from home) to encourage 
social distancing to slow the coronavirus 
spread.

He had the firm’s attorneys review 
Cuomo’s order and they thought pretty 
much all the products that Tessy makes 
would enable the company to keep opera-
tions going. 

“So, we continued to run for a few more 
days,” says Beck. 

But as the number of coronavirus cases 
started to substantially increase statewide, 
Beck says the company decided to tell the 
employees that they didn’t have to come 
to work. 

“You can take your vacation … We’re 
not going to hold it against you,” says 
Beck, paraphrasing what he told his em-

ployees. “If you don’t feel comfortable, 
stay home.” 

Beck was still seeing employees arrive 
for their shifts, figuring their individual 
situations required that they work. But, re-
alizing that government and public-health 
officials were stressing the need for social 
distancing to combat the spread of the 
virus, he also began to wonder if some 
of his employees would feel better if they 
didn’t have to come to work.

“Until we sort this out … I don’t want 
anyone who doesn’t want to be at work … 
to [show up for their shift]. I’m going to 
give them permission to be gone. I’m giving 
them money so they can afford to be gone 
and anybody who doesn’t want to be here at 
that point … [can stay home],” says Beck.

He informed the workforce on March 
23 and figured many Tessy employees 
would be “taking the opportunity to not 
come to work.”

And he also knew that Tessy would 
have to cease production on products that 
the company didn’t deem “essential.”  

“The underarm containers … they’re 
not essential. They’re probably the least-
essential thing that we make,” says Beck. 

So, Tessy decided “it’d be wise” to shut 
down most operations at its Van Buren 
plant “for the time being.”

He also noted that Tessy has “quite an 
inventory” of deodorant containers, so 
Beck doesn’t think it will be a problem for 
any of its customers. 

The company also shut down produc-
tion on other industry products that aren’t 
“essential,” he added.

About 285 people work at the Van Buren 
plant, some of whom will be transferred to 
other plants, according to Beck. As of 
March 24, the plant was operating with a 
“skeleton crew” for shipping purposes, he 
adds.           

ER
IC 

RE
IN

HA
RD

T /
 CN

YB
J F

ILE
 PH

OT
O

Tessy Plastics Corp. plans to lay off up to 400 people as it stops making products that it doesn’t deem “essential” as the 
company deals with the state’s social-distancing directive. The layoffs especially impacted the firm’s plant in Van Buren, 
pictured here. The company also gave its 1,000 employees $2,000 apiece to help them with their household finances 
during the shutdown.

Children’s Home of Jefferson 
County announces it is hiring
BY JOURNAL STAFF
news@cnybj.com

WATERTOWN — The Children’s Home 
of Jefferson County (CHJC) has a message 
for those who may be newly out of work 
or underemployed due to the coronavirus 
(COVID-19) crisis: It is hiring. 

“During this tumultuous time, as we 
come together to deal with … COVID-19, 
CHJC remains keenly aware of our inher-
ent responsibility to serve the members of 
our community in need of critical services,” 
the organization said in a March 24 news 
release. “We also realize the current pan-
demic has left several members of our com-
munity underemployed or unemployed, 
creating extreme hardships for themselves 

and their families.”
The agency said it is looking to fill open 

essential staff positions to provide criti-
cal care and services, including direct-care 
professionals for its residential programs, 
and care coordinators for both its youth and 
adult programs. CHJC job requirements de-
pend upon the position, and include degrees 
of all levels from high-school diploma/GED 
to advanced secondary degrees.

Those interested in applying for an open 
CHJC position can download its job ap-
plication from its website (www.chjc.org), 
complete it, and email it along with their 
current résumé to its HR department at 
hr@chjc.org. Several options for remote 
phone and video-based interviews are avail-
able.                          
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T he coronavirus situation is on 
 everyone’s mind. We are receiving
 calls asking, “How will my policy 

respond?” We know 
many more of you have 
similar questions. Here 
is a brief primer on how 
insurance will likely re-
spond and what your 
organization can do to 
prepare. 

The two policies 
under primary con-
sideration regarding a 
coronavirus outbreak 
are business-interrup-
tion insurance and gen-
eral-liability insurance. 

Business-interruption insurance pays if 
your business is shuttered or reduced 
due to a covered cause of loss and the 
organization cannot continue to generate 
the same level of revenue. General-liability 
insurance pays if there is an allegation of 
bodily injury, such as someone getting 
sick due to your negligence.

Business-income (BI) coverage is only 
triggered when there is “direct physical 
loss” to your property. Since coronavi-

rus does not cause physical damage to 
tangible property, it is unlikely a stan-
dard BI policy would respond. Even if it 
did, many policies carry an exclusion for 
property damage caused by “virus or dis-
ease.” However, there is an additional BI 
coverage — the civil authority additional 
coverage — that offers an extension of 
coverage. Civil-authority coverage applies 
when the physical area around your place 
of business is closed-off by a governmen-
tal authority due to damage in the area by 
a covered cause of loss. This action must 
be due to “dangerous physical conditions 
resulting from the damage.” For example, 
a client collected on a claim when its 
campground was ordered to be closed 
for several weeks due to nearby wildfires. 
Since fire is a covered cause of loss, the 
claim was paid — even though there was 
no fire damage to the buildings.

This brings us to the central question. 
Is coronavirus a “covered cause of loss”? 
If you purchased the highest-quality form 
of coverage, there may not be a specific 
exclusion for a disease like the corona-
virus, meaning there is the potential for 
coverage. However, an insurance com-
pany would argue that there were no 

“dangerous physical conditions” resulting 
from a potential coronavirus epidemic. 
A quarantine is designed specifically to 
prevent a dangerous condition. An empty 
Main Street due to either mandated quar-
antine or general fear of virus is not 
by itself a dangerous physical condition. 
We do not anticipate in the near future 
that you would even have the option for 
coronavirus insurance coverage. There 
is enough data on the frequency and se-
verity of fire, tornado, and flood losses to 
develop a fair rate. There is no data about 
the frequency and severity of coronavirus 
losses, so there is no way to accurately 
price coverage. 

What about a general-liability claim, 
due to coronavirus? For example, an or-
ganization had negligence at its facility, 
causing the incubation or spread of the 
coronavirus. Those affected would un-
doubtedly claim, probably in court, that 
they experienced “bodily injury” from the 
negligence of the organization. This al-
legation would cause the general-liability 
policy to respond, provided coronavirus 
was not an excluded cause of loss. While 
coronavirus is too new to be excluded by 
name in most policies, there is also no 

other exclusion on an unendorsed gen-
eral-liability policy that would distinctly 
remove coverage. Some policies carry a 
“communicable disease exclusion,” which 
would certainly alter this position.

In summary, if your organization’s rev-
enue suffers because of coronavirus fears 
or reality, there is likely no insurance 
coverage. If your organization directly 
causes others to contract the coronavirus, 
there may be coverage for harm caused 
to others.

As professional risk managers, we see 
the most significant risk of coronavirus 
coming from the ensuing fear, rather than 
the disease itself. If a case is confirmed in 
your municipality or county, how will your 
clients and employees respond? Will they 
come for your services or come to work? 
What if misinformation about the dis-
ease is spread by fearful and ill-informed 
stakeholders? The distraction and lost 
productivity from this fear is a potential 
for loss. We recommend you consider the 
following: 

• Create a response — your leader-
ship team should adopt a united front to 
address the fears of clients and employ-
ees. 

• Carefully communicate — decide
what you want to communicate to em-
ployees and to customers, if anything at 
all. Encourage people to be appropriately 
careful, but not stoke fear.

• Update your disaster-response plan
— What is your worst-case scenario? How 
would you handle it? A little bit of prepara-
tion now will save time and money if you 
were to be directly affected by the results 
of fear or the disease itself.

It is important to note that depending 
on the size and scope of your organiza-
tion, you may have other policies that 
could respond. There may also be other 
stakeholders, like a board of directors or 
donors, who need to be considered.        

Joseph Convertino, Jr. is president of CH 
Insurance. Contact him at jconvertinojr@
chinsurance.cc

employee benefits/hr/insurance

DFS: Insurance firms must waive cost-
sharing for in-network telehealth visits       
BY ERIC REINHARDT
ereinhardt@cnybj.com

N ew York insurance companies
 are now required to waive cost-
 sharing — including deductibles, 

copayments (copays), or coinsurance — 
for in-network telehealth visits. 

The New York State Department of 
Financial Services (DFS) on March 20 
announced it adopted the new emergency 
regulation under New York Insurance 
Law. 

The new adopted emergency regula-
tion follows Gov. Andrew Cuomo’s March 
14 announcement that DFS will require 
insurance companies to waive co-pays for 
telehealth visits, whether or not related to 

coronavirus (COVID-19). 
The new regulatory action “helps to en-

courage” New Yorkers to seek medical at-
tention from their homes rather than visit 
a hospital or doctor’s office for health-care 
services that may be unrelated to COVID-
19 — “ultimately reducing strain on the 
health-care system and preventing further 
spread of COVID-19 or any other virus.”

Following DFS regulatory action, state 
health agencies released respective guid-
ance letters for “consistent regulatory 
requirements” for telehealth services to pre-
vent regulatory barriers to telehealth visits 
for the insured customer and providers.

“[The] adopted regulation instructs in-
surance companies to provide telehealth 
services at zero cost for New York con-

sumers,” Linda Lacewell, superintendent 
of financial services, said. “This not only 
applies for COVID-19, it applies for any 
other covered health care services includ-
ing mental health and substance use dis-
order treatment needed by the consumer, 
ensuring access to quality, affordable care 
right in their own home.”

The adopted DFS emergency regulation 
for the waiver of cost-sharing of in-network 
telehealth services says that during the 
COVID-19 state of emergency, health in-
surers may not impose — and none of its 
customers shall be required to pay — co-
payments, coinsurance, or annual deduct-
ibles for a telehealth-delivered, in-network 
service otherwise covered under the policy.

The regulation also says insurers will 

provide written notification to their in-net-
work providers that they won’t collect any 
deductible, copayment, or coinsurance in 
accordance with this subdivision.           

PHOTO CREDIT: NEW YORK STATE WEBSITE
Linda Lacewell, DFS superintendent

What does 
insurance 
cover in the 
coronavirus 
crisis?

JOSEPH
CONVERTINO, 

JR. 
Viewpoint
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Report: Private-sector work-
place injuries in N.Y. lower 
than national average
But the state has 
more public-sector 
injuries than the 
national average

BY VANCE MARRINER
vmarriner@cnybj.com

P rivate-industry employers in New
 York state reported more than
 140,000 nonfatal workplace inju-

ries and illnesses in 2018, for an incidence 
rate of 2.2 cases per 100 full-time equiva-
lent (FTE) workers, according to the lat-
est available figures released by the U.S. 
Bureau of Labor Statistics (BLS).

The BLS report, issued in January, 
noted that “New York was among 12 
states and the District of Columbia that 

had an incidence rate of total recordable 
cases (TRC) significantly lower than the 
national rate of 2.8.”

In contrast, New York’s state and lo-
cal-government sector reported 60,400 
cases in 2018 for an incidence rate of 6.4 
per 100 full-time workers. The national 
rate for state and local governments was 
4.8.

The data is from the Survey of 
Occupational Injuries and Illnesses 
(SOII). The BLS report, which summa-
rized the 2018 SOII findings stated, “Each 
year, approximately 200,000 employers 
report for establishments in private indus-
try and the public sector (state and local 
government). In-scope cases include 
work-related injuries or illnesses to work-
ers who require medical care beyond 
first aid.”

The study excludes all work-related 
fatalities, the self-employed, workers on 

farms with 10 or fewer employees, pri-
vate-household workers, volunteers, and 
federal-government workers.

The New York industry sectors with 
the highest number of total cases were 
local government (46,100); education and 
health services (44,100); and trade, trans-
portation, and utilities (32,400).

The natural resources and mining sec-
tor had the state’s highest private-indus-
try incidence rate (4.7), while at the same 
time having the lowest total number of 
total recordable cases (1,100).

The lowest incidence rates were in the 
financial activities and professional and 
business service sectors (0.9 each).         
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State nonfatal occupational injury and illness 
incidence rates, private industry, 2018

New York’s labor-union 
membership drops, but still 
among highest in nation
BY VANCE MARRINER
vmarriner@cnybj.com

I n 2019, 1.7 million wage and 
 salary workers in New York state
 were union members, according to 

figures released by the U.S. Bureau of 
Labor Statistics (BLS) in February.

That’s a decline from 1.9 million union 
members in 2018. The percentage of 
the state’s wage and salary workers in a 
union dropped from 22.3 percent in 2018 
to 21 percent in 2019.

Despite the drop, New York’s union 

membership rate remains the second-
highest in the U.S., trailing only Hawaii 
(23.5 percent). The BLS reports that 
union membership nationwide was 10.3 
percent in 2019.

New York is also second in the na-
tion in terms of total number of union 
members, behind only California’s 2.5 
million.

The BLS data also shows that 145,000 
non-union members in New York had jobs 
represented by unions, so 22.7 percent of 
the state’s workers either belong to unions 
or are represented by them.                    

Members of unions as a percent of employed in the 
United States, New York, and New Jersey, 2009-2019

SOURCE: U.S. BUREAU OF LABOR STATISTICS
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A digital sign on I-81 North, just 
before the 7th North St. exit in 
Salina, telling drivers to “Stay 
home” during the coronavirus 
public-health crisis.

PHOTO CREDIT: ZOEYADVERTISING.COMADAM ROMBEL / CNYBJ

The front doors to the shuttered 
Milton J. Rubenstein Museum of 
Science and Technology (MOST) in 
Armory Square on March 24.
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A sign on the window of the closed 
Manny’s apparel store on Marshall Street 
on the Syracuse University campus, di-
recting consumers to its website.

A woman with a backpack walks on a nearly 
deserted Syracuse University campus on 
March 23. Syracuse, like universities across 
the state and nation, has switched to online-
only instruction for the rest of the spring 
semester.

The storefront of the closed 
Starbucks in Syracuse’s Armory 

Square on March 24. 

A patient screen-
ing area outside 
the St. Joseph’s 
Health Emergency 
Department on 
March 23.

A United Express jet on the tarmac at Syracuse 
Hancock International Airport on March 23. The 
coronavirus pandemic has sharply slowed air travel 
across the country and world.

An empty quad on the Syracuse University 
campus. 

A March 23 photo of signs on the door of the closed 
Blue Tusk pub and restaurant at 231 Walton St. in 
Syracuse, showing its shuttered status and direct-
ing staff and delivery people which door to use. 

A SIGN OF THE TIMES: Photos showing life in CNY 
amid the coronavirus crisis

12 I
cnybj.com

A sign noting the entrance to a 
patient and visitor screening area out-
side the St. Joseph’s Health Emergency 
Department on March 23.
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OPINION

T he coronavirus is an unprecedent-
 ed threat to our public health 
 system. We’re taking such ag-

gressive measures to 
combat the spread of 
the virus because we 
know how important it 
is to protect the health 
and safety of all New 
Yorkers, particularly 
our most vulnerable 
populations. 

It’s also important to 
recognize that the very 
actions we’re taking to 
control the outbreak — 

social distancing, working from home, 
limiting crowds, and closing businesses 
— represent an unprecedented threat to 
our economic health. 

Just as we’ve adopted decisive measures 
to protect public health, state government 
must take immediate, emergency action 
to protect our small businesses and their 
employees. Small-business owners em-
ploy half of our state’s workforce, and 99 
percent of all firms in the state are small 

businesses. 
We desperately want individuals who 

have been stricken with this horrible dis-
ease to make a full recovery without in-
fecting others. We also want them to have 
a job to which they can return.

Our Assembly Republican Conference 
has a plan. This week, we released our 
Small Business Recovery Act of 2020. It’s 
a detailed, targeted package that would in-
fuse small businesses with needed capital, 
provide emergency loans, waive fees, and 
cut costs. 

The Small Business Recovery Act 
would: 

• Immediately direct the state’s settle-
ment reserve fund of $890 million to small 
businesses;

• Create a 0-percent interest loan
program dedicated to helping small 
businesses meet their payroll commit-
ments;

• Repurpose available tax credits to
help the needs of the state’s existing small 
businesses;

• Use all economic-development dis-
cretionary funding for existing small busi-

nesses within New York State;
• Move tax deadlines for remittance,

business tax, and personal income tax 
ahead 180 days;

• Suspend all regulatory fees on small
businesses for 180 days; and,

• Suspend the plastic bag ban for gro-
cery stores for 180 days.

My Assembly Republican colleagues 
and I understand that, across the state, 
small businesses are the backbone of our 
communities. That’s why we’ll be fight-
ing so hard to pass the Small Business 
Recovery Act. In the meantime, I’d like 
to ask each of you for a favor. If you’re 
able, please support a small business in 
your community during this difficult time. 
Order takeout from a locally-owned res-
taurant. Buy a gift card from a shop on 
Main Street. Remember, we’re all in this 
together.          

Brian M. Kolb (R,I,C–Canandaigua) rep-
resents the 131st Assembly District, which 
encompasses all of Ontario County and 
parts of Seneca County. Contact him at 
kolbb@nyassembly.gov

Sound Response To Coronavirus 
Requires Emergency Aid For Small 
Businesses And Their Employees

BRIAN M.  
KOLB 
Opinion
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I t’s frequently observed that
 Americans don’t closely follow 
 international affairs. That may be 

true, but my experi-
ence, over a period of 
decades, suggests most 
Americans appreciate 
the importance of our 
foreign policy and have 
a clear-eyed and sensi-
ble view of our nation’s 
role in the world.

I served on 
Congressional commit-
tees dealing with for-
eign affairs and national 

security and on a variety of similarly fo-
cused boards and commissions after I left 
the U.S. House of Representatives. In that 
capacity, I met with numerous groups and 
with hundreds, if not thousands, of indi-
viduals to discuss these questions.

As any politician would, I paid atten-
tion to what people thought about foreign 
policy and what they believed our global 
role should be. That experience led to 
several observations.

First, most Americans accept the im-
portance of U.S. leadership, take pride in 
it, and want America to be a forceful and 
positive presence in world affairs. They 
see our leadership as essential to preserv-
ing world stability and peace, and they 
applaud the United States for playing a 
leadership role on climate change, nuclear 
proliferation, developmental aid, global 
security, and other issues.

Their views vary, of course. Some sup-
port a vigorous, highly engaged foreign-

policy role for the U.S. while others are 
more restrained. For most of them, coop-
eration with other countries is essential; 
they don’t want the United States to go it 
alone. They certainly do not want to see 
America’s role shrinking.

Overwhelmingly, they reject isolation-
ism, and understand that the more unity 
we have at home, the more influence we 
have abroad.

While accepting that government of-
ficials should pay heed to those they rep-
resent, they understand that occasionally 
policymakers will depart from the prevail-
ing public opinion. But they don’t want it 
to happen often. Officials should act with-
out solid public support only occasionally, 
and then cautiously.

It seems to me that Americans accurate-
ly assess the risks to our national security 
and wellbeing from abroad. They clearly 
see the critical threats posed by Russia and 
China, but favor selectively engaging with 
those countries. They want to avoid con-
flict but are wary of our adversaries and 
feel we must not be pushed around. They 
strongly support U.S. military supremacy.

Americans also favor giving diplomacy 
a chance before resorting to force, and 
believe that most problems can be re-
solved through negotiation. They endorse 
Winston Churchill’s admonition: Better to 
jaw-jaw than to war-war.

They don’t want to close our borders, 
but neither do they want an unchecked 
flow of people into our country. They 
understand that the U.S. cannot accommo-
date all who want to come here, and they 
all favor select immigration that benefits 

the country. They have a positive feel-
ing about association with our neighbors, 
Mexico and Canada, so long as we main-
tain strong border protection.

They support free trade for the United 
States and for the world, and they reject 
protectionism. Preferably, they want us to 
act with partners in the global economy, 
rather than to go it alone.

They like America setting an example 
for the world: opposing corruption, favor-
ing human rights, and encouraging decent 
treatment of all people.

While Americans understand the im-
portance of foreign policy, they consis-
tently favor giving priority attention to 
domestic matters.

Overall, I am impressed with the 
American public’s understanding of the 
challenging issues of foreign policy. For 
the most part, their views are clear and 
prudent.

I have always thought that such thought-
ful and commonsense attitudes make the 
work of policymakers and government of-
ficials easier. We can all hope their views will 
continue to guide us in these polarized times.

Lee Hamilton, 88, is a senior advisor for 
the Indiana University (IU) Center on 
Representative Government, distinguished 
scholar at IU Hamilton Lugar School of 
Global and International Studies, and pro-
fessor of practice at the IU O’Neill School 
of Public and Environmental Affairs. 
Hamilton, a Democrat, was a member of 
the U.S. House of Representatives for 34 
years (1965-1999), representing a district 
in south central Indiana.

Americans have Clear-Eyed View 
for American Foreign Policy

LEE 
HAMILTON 

Opinion
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MARCH 10

 Sexual Harassment training program
from 8:30-10 a.m. at the Tech Garden, 235
Harrison St., Syracuse. Taught by Pinnacle
Human Resources, LLC, this program meets
and exceeds all mandated content and training
requirements found in Section 201-g of NYS
Labor Law. The program is designed to train all
employees during the first hour, with a special
supervisory session at the end. For more infor-
mation, visit: https://www.centerstateceo.com/
news-events/creating-positive-workplace

MARCH 11

 Sandler Training: How to Better Manage
Time During the Business Day from 8:30-10
a.m. at Cayuga Community College (Fulton
Campus), 11 River Glen Dr., Fulton. Registration
and networking starts at 8 a.m. Learn some
Sandler strategies and tactics that will help you
develop a time-management plan that will
have you controlling your tasks and activities,
and more importantly help you generate new
business and manage your existing business
in 2020. For more information, visit: https://
www.centerstateceo.com/news-events/sandler-
training-how-better-manage-time-during-
business-day

MARCH 19

 Founders Fireside Chat featuring
SparkChange from 5 p.m.-6:30 p.m. at the
Tech Garden at 235 Harrison St., Syracuse. Join
the Tech Garden for its recurring fireside chat
series where it interviews the stars of its startup
ecosystem and learn from their successes,
road bumps, and experience of building and
scaling their businesses here in Central New
York, as well as the company’s impact on the
community at-large. SparkCharge is a portable,
ultrafast, and modular electric car charger that
allows electric-vehicle owners the convenience
and peace of mind to charge their car any-
time, anywhere. The company was founded in
2014 by Joshua Aviv while attending Syracuse
University. For more information on the event
or to register, visit: https://www.centerstateceo.
com/news-events/tech-garden-founders-fire-
side-chat-ft-sparkcharge

MARCH 20

Women in Business Roundtable from
3-4:30 p.m. at the Tompkins County Chamber of
Commerce, BorgWarner Conference Room, 904
East Shore Drive in Ithaca. For more informa-
tion, visit: https://business.tompkinschamber.
org/events/details/women-in-business-round-
table-190679

MARCH 22

 TEDxBinghamtonUniversity Unearthed
from 1-4 p.m. at the Anderson Center,
Osterhout Concert Theater on the Binghamton
University campus in Vestal. Hear TED Talks
from Bill Groner, founder and CEO of SSAM
Alternative Dispute Resolution; Russell Korus,
co-founder and CEO of EZ365; and more.
Events also offers interactive showcases featur-
ing 3D printing, as well as virtual reality and

physics demonstrations prior to the event and
during intermission. Tickets are $10 in advance
and $15 at the door. For more information, visit:
https://www.binghamton.edu/events/tedx/

MARCH 23

 CNY ATD Program: Effective
Communications from 8-10:30 a.m. at
OneGroup Center, 706 N. Clinton St., Syracuse.
The program covers the essential communica-
tion tools and strategies for a 21st century
workforce. The facilitator is Michael Sgro,
Michael Sgro Leadership Consulting. Cost is
$25 for CNY ATD members and $40 for non-
members. Register at cnyatd.org. For more
information, contact (315) 546-2783 or email:
info@cnyatd.org

MARCH 24

 So You Want to Start a Podcast panel
discussion from 12-1:30 p.m. at the Tech
Garden in Syracuse. Bring your lunch and
join SyracuseFirst and CenterState CEO for a
podcast panel to learn best practices, produc-
tion details, marketing needs, real experience
and more from industry experts. For more
information and to register, visit: https://www.
centerstateceo.com/news-events/so-you-want-
start-podcast-learn-how-design-develop-pro-
duce-and-more

MARCH 25

 2020 Nonprofit Awards from 11 a.m.-1:30
p.m. at the Holiday Inn, Liverpool. Nonprofit
organizations do not get recognized enough
for their own programs, leaders, and volunteers
who make our community stronger. This event
is meant to highlight the achievements of the
honorees in each category, provide education
in relation to nonprofits, networking, and the
opportunity to learn more about what is hap-
pening in the nonprofit community of Central
New York. For more information, visit: https://
www.cnybj.com/2020-nonprofit-awards/

MARCH 26

 Tompkins Chamber Annual Dinner &
Awards at Emerson Suites/Ithaca College, 953
Danby Road, Ithaca. Registration & cocktail
hour from 5:30-6:30 p.m. Dinner & program
start at 6:45 p.m. sharp. The Annual Dinner
showcases the successes and achievements
of the Tompkins Chamber and its members,
reviews the Annual Report, as well as previews
goals and initiatives for the coming year. Cost
to attend is $80 per person. For more informa-
tion, visit: https://business.tompkinschamber.
org/events/details/2020-annual-chamber-
dinner-awards-190644

MedTech MeetUp at Syracuse University
from 1-5 p.m. at Syracuse Center of Excellence,
727 E. Washington St., Syracuse. This event will
discuss diversity in the STEM fields. For more
information and to register, visit: https://www.
eventbrite.com/e/medtech-meetup-at-syra-
cuse-university-tickets-87718190469

 Advanced NYS Leave Law Compliance
Breakfast Briefing from 8-10 a.m. at the

DoubleTree by Hilton in Binghamton.
Registration and continental breakfast at 8 a.m.;
program runs from 8:30-10 a.m. This program
is designed for the human-resource profes-
sional or in-house counsel who is responsible
for managing compliance with leave laws and/
or structuring policies and practices that meet
the employer’s need. Registration fees are $40
for Bond clients and $50 for other invitees. For
more information, visit: https://www.bsk.com/
events/spring-2020nbspbreakfast-briefing-
upstate---advanced-nys-leave-law-compliance-
briefing

MARCH 27

 2020 CNY Business Journal Book of Lists
Happy Hour from 4-6 p.m. at the Scholar Hotel
in Syracuse. Get your free copy of the Book of
Lists before anyone else ($57 value), network
with your peers in the CNY region, enjoy
passed hors d’oeuvres and complimentary
beverages, and check out the newly renovated
Scholar Hotel. Tickets are $25 each. For more
information and to register, visit: https://www.
cnybj.com/2020-book-of-lists-happy-hour/

APRIL 7

 Advanced NYS Leave Law Compliance
Breakfast Briefing - Ithaca from 8-10 a.m.
at the Clarion Inn in Ithaca. Registration and
continental breakfast at 8 a.m.; program runs
from 8:30-10 a.m. This program is designed for
the human-resource professional or in-house
counsel who is responsible for managing
compliance with leave laws and/or structuring
policies and practices that meet the employer’s
need. Registration fees are $40 for Bond clients
and $50 for other invitees. For more infor-
mation, visit: https://www.bsk.com/events/
spring-2020nbspbreakfast-briefing-upstate-
--advanced-nys-leave-law-compliance-briefing

APRIL 21

Advanced NYS Leave Law Compliance
Breakfast Briefing - Syracuse from 8-10 a.m.
at the DoubleTree by Hilton, near Carrier Circle.
Registration and continental breakfast at 8 a.m.;
program runs from 8:30-10 a.m. This program is
designed for the human-resource professional
or in-house counsel who is responsible for
managing compliance with leave laws and/or
structuring policies and practices that meet the
employer’s need. Registration fees are $40 for
Bond clients and $50 for other invitees. For more
information, visit: https://www.bsk.com/events/
spring-2020nbspbreakfast-briefing-upstate---ad-
vanced-nys-leave-law-compliance-briefing

APRIL 22

 2020 GENIUS NY Finals Night from 5-8
p.m. at the Marriott Syracuse Downtown, 100
E. Onondaga St., Syracuse. Five drone startup
companies will pitch their technologies to a
panel of judges before a live audience, as they
compete for a total of $3 million in cash prizes,
including a $1 million grand prize and four
$500,000 awards. The five GENIUS NY finalists
are developing technologies in the unmanned
aircraft systems (or UAS) space. Judges will
score the companies based on factors such as

technology success, company growth potential,
and future job creation. For more information,
visit: https://www.centerstateceo.com/news-
events/genius-ny-finals-night-0

APRIL 29

 2020 CenterState CEO Annual Meeting
from 12-1:30 p.m. at the Oncenter, 800 S. State
St., Syracuse. The annual meeting is the largest
gathering of business and community leaders
in the region. The event celebrates CenterState
CEO’s 10-year anniversary and looks toward
the region’s future growth. Cost is $80/person
for CenterState CEO members and $90/person
for non-members. For more information, visit
https://www.centerstateceo.com/news-events/
centerstate-ceo-annual-meeting-celebrating-
10-years or email: lmetot@centerstateceo.com

APRIL 30

 2020 Mohawk Valley Legacy Awards from
5:30 - 8:30 p.m. at the Stanley Theater in Utica.
This is a formal awards event celebrating families
and businesses who have created a legacy in
the community through their time, talent, and
resources and have made a tremendous impact
in the Mohawk Valley. For more information and
to purchase tickets, visit: https://www.cnybj.
com/2020-mohawk-valley-legacy-awards/

 Advanced NYS Leave Law Compliance
Breakfast Briefing - Utica from 8-10 a.m. at
the DoubleTree by Hilton. Registration and
continental breakfast at 8 a.m.; program runs
from 8:30-10 a.m. This program is designed for
the human-resources professional or in-house
counsel who is responsible for managing
compliance with leave laws and/or structuring
policies and practices that meet the employer’s
need. Registration fees are $40 for Bond clients
and $50 for other invitees. For more infor-
mation, visit: https://www.bsk.com/events/
spring-2020nbspbreakfast-briefing-upstate-
--advanced-nys-leave-law-compliance-briefing

MAY 28

 Free Industry 4.0 Education Live Event
from 8:30 a.m.-3p.m. at New Horizons at
Logical Operations Syracuse at 445 Electronics
Parkway, Suite 206, Liverpool. Understand what
your organization needs to do to build a digital-
ready workforce. Investing in the latest smart
technology will only benefit your organization
if you have the workforce prepared to deal with
the volume of data being collected. Join New
Horizons Syracuse and Technical Instructor,
Stacey McBrine for this Industry 4.0 Live event
that will focus on: internet of things (IoT), artifi-
cial intelligence (AI), and ITIL (information tech-
nology infrastructure library) awareness. For
more information, visit: https://www.tdo.org/
event/free-industry-4-0-education-live-event/

ONGOING EVENTS

 Every Tuesday, Cayuga Toastmasters Club
from 6-7 p.m., at Cornell University, Ithaca,
Rhodes Hall, Hoy Road, 6th Floor Conference
Room #655. Free parking is available on first
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BUSINESS CALENDAR
Editor’s note: Amid the coronavirus crisis and government restrictions enacted to promote social distancing, companies, business groups, and 
nonprofit organizations have canceled or postponed all in-person events for the coming days and weeks. They’ve done so, almost always 
without setting a new date. Due to the uncertainty of these changes, as well as not knowing when New York State and local governments 
will ease bans on public gatherings and permit meeting facilities to open again, CNYBJ has decided to discontinue its Business Calendar 
listings for the time being. It is simply not possible to put together a robust list of events, nor ensure its accuracy at this time. However, we 
do encourage you to continue to send us any future event announcements you may have, including known new events and rescheduled 
events. Email us at movers@cnybj.com

Send your news 
on new hires 

and promotions to:
movers@cnybj.com

ADVERTISING, MARKETING & PR

Mower announced it has promoted three 
people in its Syracuse office. MARGIE 
FREER was promoted to senior manager, 
human resources. Since joining Mower 
as the agency’s first full-time talent re-
cruiter in 2014, Freer has grown to fill 
the roles of HR generalist, and talent-ac-
quisition manager. Beyond recruiting and 
retention, her current role has expanded 
to managing employee programs and 
relations, performance management, and 
the day-to-day supervision of Mower’s 
HR team. Freer is an alumnus of SUNY 
Oswego. JOHN LACEY was promoted to 
VP, director public affairs. Lacey, who 
joined Mower in 2006 after serving as the 
communications director with Americans 
for Gun Safety, will now serve as the agen-
cy’s VP, director of public affairs. He will 
play a lead role in assisting Mower clients 
with community relations, issues manage-
ment, and regulatory approval processes. 
Lacey is a George Washington University 
alumni and earned his master’s degree in 
philosophy at Queen’s University Belfast. 
ASHLEY MONTANARO was promoted to 

VP, account director. She started her 
career as an intern at Mower, rejoined 
the agency as an account director in 
2019, bringing her more than 15 years of 
experience of working for major brands 
such as Fisher Price and Aspen Dental. 
A Canisius College alumnus, Montanaro 
plays a vital role in the agency’s work with 
National Grid and will take on a leader-
ship role with this account.

ECONOMIC DEVELOPMENT

The Adirondack North Country 
Association (ANCA) has hired its new 
local food systems coordinator. ADAM 
DEWBURY will coordinate the economic 
development organization’s food systems 
program, which addresses issues, op-
portunities, and policies that affect North 
Country farmers and food producers. 
Dewbury has more than 20 years of ex-
perience in the restaurant and food pro-
cessing industries, including 10 years in 
Ithaca, which is known for its early adop-
tion of the farm-to-table movement, farm-
ers markets, and thriving local food scene. 
He has also consulted with small-scale 

food manufacturers in 
product development, reg-
ulatory compliance, and
marketing. In December 
2019, Dewbury earned 
a Ph.D. in anthropology 
from Cornell University 
with concentrations in 
sociocultural anthropol-
ogy and anthropological archaeology. His 
research interests include the relations 
between people, markets, and nature; 
social and environmental conflicts; and 
the interconnections between conser-
vation and development. Dewbury also 
holds two master’s degrees in anthro-
pology from Binghamton University and 
Cornell University. He said he will build 
on ANCA’s prior work with farm-to-school 
programs, food hub development, and
grant programs for local food produc-
ers, including its recent local farm grant 
program. 

LAW

CHRISTY VOURI-MISSO has joined 
Bousquet Holstein PLLC’s tax practice 
group. As a former attorney advisor to 

Judge Robert A. Wherry, 
of the United States Tax 
Court, she focuses her 
practice on all aspects of 
federal and state tax con-
troversies and planning. 
Vouri-Misso began her 
career at an internation-
ally recognized law firm 
in Washington, D.C., primarily focusing 
on international tax disputes and agree-
ments, including transfer pricing IRS au-
dits, appeals, litigation, advance pricing 
agreements, and the mutual agreement 
program. She is also a former professor 
at Georgetown University Law Center, 
where she taught tax practice and proce-
dure, litigation.                

PEOPLE ON THE MOVE NEWS

Dewbury Vouri-Misso
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Be a part of this premier digital and 
print magazine, spotlighting your 
company in revitalizing downtown 
Syracuse.

The publication’s coverage will include 
the following:
•Major players involved in downtown’s resurgence
•Key residential developments
•The next generation of developers
•Major business and office projects
•New restaurants & other downtown businesses
•Arts & culture — downtown theatre district
•Economic impact of downtown’s transformation
     & what’s next

CONTACT US:       Dony Bardenett: dbardenett@cnybj.com   •   Kelly Bailey: kbailey@cnybj.com
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August 12

PUBLICATION 
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September 21
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The landscape of Syracuse has changed drastically before our eyes in the last decade. 
From vacant and worn buildings to luxurious apartments and an influx of businesses 

moving into the downtown area, the impact on our region has been nothing but positive.
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revItalize
SYRACUSE IV

Sharing Good News Stories During Uncertain Times
D uring this time of tremendous

 change and uncertainty, we are
 so proud to be working with 

local organizations that 
are stepping up altru-
istically, and that we 
are able to help share 
those feel-good news 
stories with local media 
and the community.

It is critically impor-
tant, however, to com-
municate only what our 
community needs right 
now — as opposed to 
being opportunistic 
about a global crisis. 

This is where strategy comes in, and the 
importance of really understanding your 
audiences. 

There is no clear line between what will 
be perceived as an altruistic good news story 
and what will be perceived as opportunistic. 
Each story needs to be evaluated one-by-
one. And sometimes it’s simply a matter of 
how the story is positioned. For example: 
leading with what the community needs and 
making any mention of your brand second-
ary (or even tertiary) in the story. 

When contemplating whether to com-
municate something on behalf of your 
organization, our team has considered 
the following five questions to determine 
if something will make people “HAPPI”:

Help — Will this help the people in my 
community during this crisis?

Active need — Is there an active need 
for what I’m communicating?

People or Product — Is my story fo-
cused on people or product?

Pride — Will the people who matter 
most to us be proud of what we are com-
municating?

Information — Am I sharing new infor-
mation?

This will not only help focus on sharing 
the most appropriate good news stories 
and maintain the trust of your stake-
holders, but it will also build goodwill 
and strong relationships for the future. 
Specifically, our team looks at two audi-
ences: those who directly support the 
organization’s business (example: custom-
ers) and of course, the news media. 

If those two audiences feel good about 
what your organization is doing and com-
municating, they may not be able to sup-
port the organization financially right now, 
but they will support you however they 
can for as long as they can.

What we know for certain is that main-
taining trust is the single most impor-
tant component of business decisions and 
communications right now. And it is far 
easier to maintain trust than it is to regain 
trust once it has been lost.

The greatest advice we can offer right 
now is to talk with others in your orga-
nization and with trusted partners about 
decisions like this. Set sales and financials 
aside, and ask the group: “Will this mes-
sage make people HAPPI?”         

Crystal DeStefano is president and di-
rector of public relations at Strategic 
Communications, LLC, which says it 
provides trusted counsel for public rela-
tions, including media strategy, media out-
reach, monitoring, and analysis. Contact 
DeStefano at Crystal@stratcomllc.com

CRYSTAL 
DESTEFANO 

The Strategic 
Minute

Ithaca College 
earns Gold 
STARS rating for 
sustainability 
achievements
BY JOURNAL STAFF
news@cnybj.com

ITHACA — Ithaca College on Feb. 26 
announced it has earned a Gold STARS 
(Sustainability Tracking, Assessment & 
Rating System) rating from the Association 
for the Advancement of Sustainability in 
Higher Education (AASHE).

Launched in 2010, STARS measures and 
encourages sustainability in all aspects of 
higher education. Ithaca College, a charter 
STARS member, earned its first Gold rating 
in 2011. The college recently learned from 
the STARS review board that its submission 
for 2019 will once again earn it Gold, after 
having slipped to Silver in 2016.

“STARS is a thorough self-assessment 
rating system,” Greg Lischke, director of 
energy management and sustainability at 
Ithaca College, said in a news release. 

With more than 800 participants in 30 
countries, AASHE’s STARS program is a 
framework for publicly reporting compre-
hensive information related to a college 
or university’s sustainability performance. 
Participants report achievements in five 
overall areas: academics, engagement, op-
erations, planning and administration, and 
innovation and leadership.

Ithaca College said its commitment to 
exclusively purchase green e-certified elec-
tricity and its two-megawatt solar farm near 
Geneva, figured prominently into the STARS 
Gold rating.

However, Lischke emphasized that campus-
wide collaboration was critical to the college’s 
return to Gold. Notable collaborators include 
the Office of Student Engagement, with pro-
grams like Jumpstart and the G.R.E.E.N. 
Tour fostering lifelong commitment to ser-
vice, involvement, and leadership. The Center 
for IDEAS (Inclusion, Diversity, Equity and 
Social Change), Center for LGBT Education, 
Outreach and Services, and the mobile and 
permanent food pantries also helped foster 
innovation in this area, he added.         
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Promote your products and 
services and drive new business 
opportunities. As we highlight the 
progress in the Mohawk Valley, 
don’t miss being a part of it.

This publication & resource guide will 
focus on the economic growth of the 
Mohawk Valley, focusing on success 
stories and planned growth.
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