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UTICA — ConMed Corp. 
(NASDAQ: CNMD) recently 
announced that it will hold 
its 2018 annual meeting of 
shareholders on May 23 at its 
corporate offices at 525 French Road in Utica.

The medical-device maker will start the meet-
ing at 2 p.m. Shareholders of record at the close 
of business on April 5 will be entitled to vote at 
the annual meeting.

ConMed says it’s a medical technology 

company that provides surgi-
cal devices and equipment for 
minimally invasive procedures. 
The firm’s products are used by 
surgeons and physicians in spe-

cialties including orthopedics, general surgery, 
gynecology, neurosurgery, and gastroenterology. 
ConMed has a direct selling presence in 17 coun-
tries, and international sales make up about half 
of its total sales. The company employs about 
3,100 people globally.
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CNYBJ Briefs

CNYBJ Data & Details    CNYtweetstweets
SBA 
@SBAgov 

6 Ways Your Best Customers Can Help Market Your 
Business —http://owl.li/oAiO30j24Ik

Julien Rio 
@Marketing_JR

Branding matters for a startup - a good brand that sticks 
makes it easier to sell and approach people.

Mark C. Crowley 
@MarkCCrowley

As uncomfortable as it can be at times, leaders need to have 
people on their team who are willing to openly challenge 
their thinking. Not overtly diffi  cult people, but ones who 
see things diff erently & can help keep you on your toes. 
Dissenters can make you a better leader.

Hannah Morgan 
@careersherpa

The fastest way to a new job... by the numbers. Great post 
@schifeling https://lnkd.in/dU3Ace3

Dave Ulrich 
@dave_ulrich

Success is not the largest yacht, social media citations, 
money earned, employees with the right GPA, or other 
public monuments, but ideas discovered, relationships built, 
and legacies created by giving back to others. #HR #Success

Ethan Brown 
@ethanbrownss

5 #Yoga #Tips for Over-Achievers by #WaiLana 
https://www.wailana.com/yoga/insights/5-yoga-tips-for-
over-achievers …

Emma Woolf 
@EJWoolf

You don’t need to detoxify your body (that’s what your liver 
is for) and you don’t need to juice your food. You don’t need 
to avoid gluten and you don’t need to eat raw or go vegan. 
Kale may be healthy but it won’t change your life. Normal 
food is fi ne for normal people! 

Jive Communications 
@GetJive

How to handle negative #onlinereviews: 7 Jive secrets 
http://bit.ly/2y9Ep1d

chris zappone 
@ #sxsw @chrizap

A really powerful question: what problem does this 
technology solve? #socialmedia #Facebook

Maitham Hubail 
@Maithamhubail

Many focus on content & miss to keep in mind that the Ins-
tagram #algorithm measures various metrics most of them 
are directly related to ENGAGEMENT, each of these metrics 
have a specifi c value which they are weighted for. 

thesocialnetwork.ie 
@tsnetwork_ie

A Social Media Strategy Is About More Than Just Posting
#socialmedia #strategy
https://www.forbes.com/sites/forbescommunicationscou
ncil/2018/03/13/a-social-media-strategy-is-about-more-
than-just-posting/#29a82c3047ca …

Some recent tweets that came across the 
@cnybj Twitter feed, o� ering various busi-
ness marketing, HR, career, personal, and 
social-media/tech tips.

Sign up for the Business Journal 
News Network’s Email News Alerts

Visit www.cnybj.com

COMING UP:
April 2 List: Skilled-Nursing Homes
April 2 Special Report: Employee Ben-
e� ts/HR/Insurance

April 9 List: Museums
April 9 Special Report: Manufacturing 
Directory

April 16 List: Certi� ed Women-Owned 
Businesses
April 16 Special Report: Small Business/
MWOB

April 23 List: Golf Resorts/Courses
April 23 Special Report: Succession/
Family-Business Planning

April 30 List: Largest Employers
April 30 Special Report: Banking & Credit 
Union Report

ConMed to hold annual meeting on May 23

Charles McChesney
cmcchesney@cnybj.com
315.579.3904

CNYBJ CANVASS
Here are the results of the latest 
poll on cnybj.com:

How surprised 
are you that the 
Syracuse Orange 
made the 2018 NCAA 
men’s basketball 
tournament?

45%
Somewhat surprised

Total Responses: 

137

Lockheed Martin completes acceptance test of 
first TPS-77 MRR system deleivered to Latvia 

SALINA  —  Lockheed Martin (NYSE: LMT) an-
nounced that it recently completed a successful 
site acceptance test of a TPS-77 Multi-Role Radar 
(TPS-77 MRR), produced at its Salina plant and de-
livered to the nation of Latvia.

This marks an on-time delivery of the first of 
three radars to the Ministry of Defense of Latvia as 
that Baltic region country seeks to strengthen its 
national defense.

The Latvian Air Force uses the TPS-77 MRR for 
airspace defense by increasing its low-level flight 
surveillance and identification capabilities, “leading 
to enhanced early warning and situation awareness 
that allows its armed forces to make more informed 
and efficient decisions in response to modern day 
threats,” Lockheed Martin said in a news release.

“This milestone is the most recent event in a 
16-year partnership of radar development and 
training between Latvia and Lockheed Martin, 
including the 2015 contract for three TPS-77 MRRs,” 
the defense contractor added.

The financial terms of the contracts were not 
disclosed.

“Acquisition of the TPS-77 MRR is a huge invest-
ment in the strengthening of combat capabilities 

of the National Armed Forces, enabling the Latvian 
army to address current security challenges with 
appropriate response tools. Surveillance, especially 
low-level flight surveillance and identification is a 
vital part of Latvian airspace surveillance capabili-
ties. New MRR technology is compatible with other 
types of radars used by other countries,” Latvia’s 
Minister for Defence, Raimonds Bergmanis, said in 
the Lockheed release.

The TPS-77 MRR is the latest version in Lockheed 
Martin’s product line of surveillance radars. Its 
multi-role single scan technology allows operators 
to select multiple missions for the radar at a single 
time, such as long range or medium range low-lev-
el flight surveillance. As the radar rotates through 
each 360-degree scan, the system automatically 
adjusts to the selected mission. Changes can be 
easily made if the system is moved or mission is 
changed, according to the company.

Latvia’s version of this radar can be truck 
mounted for operation at remote sites or dis-
mounted for use at fixed sites.

As part of the TPS-77 MRR program, Lockheed 
Martin said it has worked with local Latvian indus-
try for procurement and production.
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51%
Totally shocked

4%
Knew they were

 in all along

The TPS-77 Multi-Role Radar (MRR) system produced at Lockheed Martin’s plant in Salina.
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Watkins Glen International 
lands Ferrari Challenge 
The Finger Lakes 
racetrack is “a big 
tourist destination”
CHARLES MCCHESNEY
Contributing Writer
cmcchesney@cnybj.com

WATKINS GLEN — For the first time 
since 2014, the Ferrari Challenge will race 
at Watkins Glen International.

The race weekend, set for July 27-29, 
will host spec versions of the Ferrari 488 
Challenge and 458 Challenge EVO.

The FIA-approved Ferrari Challenge 
has been around since 1993. It is raced on 
three continents, with a world final held at 
Italy’s Monza course in November.

Landing the race — one of six sched-
uled for North America this year — in-
volved networking, phone calls, and 
building relationships, says Watkins Glen 
President Michael Printup.

He explains that running a race track is 
sort of like being in the movie business. 
“We’re the movie theater. We rent the mov-
ies from Hollywood and sell the tickets.”

To stay in contact with the race series 
that can make use of Watkins Glen’s 
3.4-mile road course, Printup and oth-
ers from the organization attend major 
auto events. Those include the New 
York International Auto Show, the North 
American International Auto Show in 
Detroit, SEMA in Las Vegas, and the Los 
Angeles Auto Show, as well as some races.

Scheduling is usually focused on two 
years out, he says. On a late winter day, he 
explains that work right now is focused on 
finalizing the 2019 schedule and lining up 
racing events for 2020.

Along with meeting the sanctioning 
bodies in charge of race series, Printup 
spends time meeting with those inter-
ested in promoting their products or mak-
ing use of the track in other ways. The 
marketing efforts have created about 
150 “partnerships,” he explains, includ-
ing local businesses from Central and 
Western New York.

In addition, he says car makers are 
sometimes interested in using the course 
to test cars.

Each year, the track attracts tens of 
thousands of spectators, Printup says, 
including 160,000 to 165,000 during the 
NASCAR race weekend in the summer. 
It’s a major driver of the economy in the 
area, he adds, with 3,000 employees at the 

height of the racing season and about 40 
who work full time year-round. 

Printup estimates that Watkins Glen 
International generates an economic im-
pact of about $230 million annually. That 
includes spending at the track as well as 
people visiting the area’s restaurants, ho-
tels, and other attractions while they are in 
the area. “We’re a big tourist destination,” 
he says.

Watkins Glen International is part of 
publicly traded International Speedway 
Corporation (NASDAQ: ISCA). The 
Florida–headquartered company owns 
NASCAR and IndyCar racing, as well as 
13 tracks — of which Watkins Glen is 
the only road course. Other tracks in-
clude Talladega Superspeedway, Daytona 
International Speedway, and Michigan 
International Speedway.

In 2017, International Speedway gen-
erated revenue of $671.4 million, up 
$10.4 million from 2016. Separate revenue 
figures for Watkins Glen were not available.

Printup says this year’s season starts 
April 14 and 15 with a charity event, the 
opportunity to drive your personal car 
around the track. Motorists can pay $25 
for three laps around the course. 

For the opening weekend, proceeds 
from the $25 track fees will go to pay 
for a $50,000 standing wheelchair for a 
17-year-old race fan from Boonville who
has cerebral palsy. The chair, Printup
says, will allow the student to stand up at
his high-school graduation.

The track is available for personal car 
use, at $25 for three laps, most every day 
of the season, Printup says. “We get hun-
dreds of cars a week.”

Cars on the track follow a pace car that 
travels at near-highway speeds. “We pace 
everybody,” Printup says of the drivers 
who take their personal cars around the 
course. And everybody really does mean 
everybody. He says the open track days 
attract every type of vehicle, including 
minivans, family sedans and, a couple of 
times, those mini buses that senior-citizen 
communities use to transport residents.

While most anyone can drive the track, 
Printup stresses that the Ferrari Challenge 
is not open to people whose only qualifica-
tion is that they own a Ferrari.

While there are several categories for 
winners, including the “Gentlemen Cup,” 
for drivers over 55, every car must be race 
prepped and every driver has to be creden-
tialed. “They have to be race qualified,” he 
says. “This is the Majors, not Little League 
baseball.”                                                  

ANNUAL MEETING

Don’t Miss The Largest Gathering of 
Business and Community Leaders in the Region.

Thursday,  April 19 

KEYNOTE ADDRESS
David Lee, vice president of innovation 

and the Strategic Enterprise Fund at UPS

REGISTER AT 
centerstateceo.com/events

Presenting  Sponsors

Don’t Miss The Largest Gathering of 

Corporate Sponsors

Don’t Miss The Largest Gathering of 

Media Sponsors

Noon to 1:30 p.m. 
SRC Arena

#SyrHeartWalk

@AHANewYork @HeartCNY

Syracuse Heart Walk
SRC Arena and Events Center
April 21st - 8am-12pm

SyracuseHeartWalk.org

mailto:cmcchesney@cnybj.com
http://www.centerstateceo.com/events
http://www.syracuseheartwalk.org
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New York Sea Grant, DEC announce 
$200K for Great Lakes Basin projects 
BY ERIC REINHARDT
ereinhardt@cnybj.com

ITHACA — The New York Sea Grant 
program and New York State Department 
of Environmental Conservation (DEC) on 
March 6 announced $200,000 is available 
for Great Lakes ecosystem-based man-
agement projects.

The funding is available through the 
New York’s Great Lakes Basin small-
grants program, which New York Sea 
Grant administers in partnership with 
the DEC. 

Up to $25,000 is available for each proj-
ect, according to a March 6 news release.

“These grants support eco-based recre-
ation and tourism projects and reinforce 
Gov. Cuomo’s statewide efforts to connect 
more New Yorkers with the outdoors,” 
DEC Commissioner Basil Seggos said 
in the release. “Not only do these grants 
protect our environment, they support 
recreation and tourism, major drivers of 
New York’s Great Lakes basin economy.”

Application instructions are online at 
www.nyseagrant.org. Applicants must 
submit proposals by 4:30 p.m. on May 1. 
For more information, contact New York 
Sea Grant at (315) 312-3042.

New York Sea Grant, a cooperative pro-
gram of Cornell University and the SUNY 
system, is one of 33 university-based pro-
grams under the National Oceanic and 
Atmospheric Administration’s National 
Sea Grant College Program. 

Since 1971, New York Sea Grant has 
“promoted coastal vitality, environmen-
tal sustainability, and citizen awareness 
about the state’s marine and Great Lakes 
resources,” the release stated. New York 
Sea Grant maintains Great Lakes offices 
in Oswego, Buffalo, and Newark.

Eligible projects
Proposed projects must use a complete 

ecosystem-based approach rather than a 
single issue or single species focus, in-
corporate stakeholder participation, and 
address “key priorities” in the New York 
Great Lakes Action agenda, per the re-
lease. 

Those priorities include “enhancing 
community resiliency and ecosystem in-
tegrity” through restoration, protection, 
and improved resource management; and 
“enhancing” recreation and tourism op-
portunities that capitalize on the rivers 
and lakes, “scenic beauty, and natural 
and cultural resources that define the 
character of the Great Lakes-St. Lawrence 
region.”

Eligible projects may include planning, 
design, implementation, information man-
agement tool development, demonstra-
tion projects, and targeted educational 
outreach.

Those eligible to apply include nonprof-
it organizations; county and local govern-
ment or public agencies; municipalities; 
regional planning and environmental 
commissions; and educational institu-

tions, including public and private K-12 
schools, colleges, and universities.

 “These small grants create opportuni-
ties for stakeholders to build upon the 
unique natural strengths of their commu-
nities to enhance environmental quality, 
resiliency, and the economic benefits in-
trinsically tied to New York’s Great Lakes 
coastal resources,” Katherine Bunting-
Howarth, associate director of New York 
Sea Grant and assistant director of Cornell 
University Cooperative Extension, said.

New York’s Great Lakes Basin small-
grants program is funded through the 
New York State Environmental Protection 
Fund and article 14 of Environmental 
Conservation Law, the release noted.       

Follow us 
on Twitter at

@cnybj
for TICKETS and more information, please visit:

www.focussyracuse.org
or call  315-448-8732 

Sean Kirst 
The Soul of Central New York author 

honors the people who made his     
career as a storyteller possible. 

Please join the celebration 
and support FOCUS 

April 4, 2018 
5:30 - 7:30 PM The  Marriott Downtown 

       

mailto:ereinhardt@cnybj.com
http://www.nyseagrant.org
http://www.focussyracuse.org
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PSC clears way for rate hikes for Bitcoin miners
CHARLES MCCHESNEY
Contributing Writer
cmcchesney@cnybj.com 

I n a move that could hike power costs
 60 percent for businesses that mine
 cryptocurrencies, the New York 

Public Service Commission (PSC) gave 
municipal power authorities permission 
to charge those businesses more for elec-
tricity than other, less energy-intensive 
customers.

Cryptocurrency mining, in which min-
ers solve complex math problems to earn 
currencies such as Bitcoin, is an energy 
hog. “As a direct result of the intense com-
puter data-processing efforts, these com-
panies are using extraordinary amounts of 
electricity — typically thousands of times 
more electricity than an average residen-
tial customer would use,” the PSC said in 
a release announcing the decision.

The commission was responding to 
a request from the New York Municipal 
Power Agency (NYMPA). NYMPA mem-
bers were concerned that cryptocurrency 
miners were using up low-cost energy that 
is supposed to be used by job-creating 
businesses.

“NYMPA’s petition noted that these cus-
tomers do not bring the economic develop-

ment traditionally associated with similar 
load-sized companies,” the PSC reported. 

Further, the energy use by cryptocur-
rency miners is so intense that it has 
driven up the cost of energy for neighbor-
ing businesses and residents.

According to the PSC, monthly bills 
for the average residential customer in 
Plattsburgh rose $10 in January because 
of the demand created by two cryptocur-
rency companies operating there.

Cryptocurreny mining is so energy in-
tensive, powering racks of computers in 
a server farm, that in some cases, the 
business can account for one-third of total 
energy demand, the PSC said. In com-
parison, it noted that a large paper manu-
facturer uses only one-fourth as much 
power per square foot as a cryptocurrency 
company.

NYMPA, which is headquartered in 
DeWitt, told the PSC that there are at least 
three cryptocurrency companies operat-
ing in upstate New York. 

NYMPA General Manager Tony 
Modafferi says that job-creation claims 
made by cryptocurrency companies when 
they seek to build in an area with low-cost 
energy can be misleading. While a factory 
may bring hundreds of permanent jobs, 
cryptocurrency mining requires construc-

tion workers, installers and others to get 
things running, but few permanent jobs. 
“Let’s justify what the jobs are,” he says.

The ruling will allow municipal power 
authorities to set a separate rate for high-
density load customers that do not qualify 
for economic-development assistance and 
have demand that tops 300 kilowatts. That, 
the PSC said, is far higher than traditional 
commercial customers use.

The rates could rise starting in March, 
while rates for other customers will return 
to prior levels, the PSC said. That change 
can bring significant results. The PSC said 
that had the newly allowed rates been in 
place in January, the cryptocurrency com-
panies in Plattsburgh would have paid 60 
percent more for electricity.

“We always welcome and encourage 
companies to build and grow their busi-
nesses in New York,” said PSC Chair John 
B. Rhodes. “However, we must ensure
business customers pay an appropriate
price for the electricity they use. This is
especially true in small communities with
finite amounts of low-cost power available.
If we hadn’t acted, existing residential and
commercial customers in upstate com-
munities served by a municipal power
authority would see sharp increases in
their utility bills.”          

Cryptomining uses 
a lot of electricity

While some are content to trade 
cryptocurrencies, an entire industry 
has been created that mine Bitcoins 
by solving complex equations. To 
solve the equations, cryptocurrency 
companies run server farms with 
hundreds of computers.

As Bitcoin’s value skyrocketed 
in the past year, it made economic 
sense to expand operations, adding 
equipment and hiking electricity 
use. Researchers have estimated the 
cost of electricity per Bitcoin mined 
at far less than the current market 
value of the cryptocurrency.

Morgan Stanley Research esti-
mates demand for electricity from 
cryptocurrency mining had grown 
to rival the demand of some na-
tions. “Currently, global power de-
mand from cryptocurrency mining 
hovers at about 22 terawatt hours,” 
the firm reported in January. That 
amount of electricity — 22 trillion 
watts — is roughly the same as 
used by the country of Ireland. 

— Charles McChesney

KeyCorp’s head of corporate respon-
sibility, Murphy, to retire in 2018
Graves named as his replacement
BY JOURNAL STAFF
news@cnybj.com 

KeyCorp (NYSE: KEY) recently announced that Bruce Murphy, head of corporate re-
sponsibility, plans to retire on July 1. Key added that Don Graves will succeed Murphy and 
assume responsibility for Key’s corporate responsibility and community relations functions.

Murphy, who joined the banking company in 1990, has been head of corporate respon-
sibility since 2013. 

“Bruce’s focus on balancing mission and margin has spanned across many areas of 
Key including the KeyBank Foundation, fair and responsible products and commu-
nity development lending,” Beth Mooney, chairman and CEO of KeyCorp. “Key is a 
stronger bank and community partner thanks to Bruce’s tireless work. He will leave 
a lasting legacy at KeyBank.”

Among Murphy’s “many accomplishments” include the development and 
execution of its $16.5 billion national community benefits plan, which includes 
commitments for community development lending and investing, mortgages to 
low-to-moderate income families, small business-lending, and philanthropy, Key 
said. 

Graves joined Key in 2017 as senior director of corporate community ini-
tiatives & relations. In this role, he has worked to integrate Key’s strategies 
between community outreach efforts and public officials, trade groups, 
and agencies that support the opportunities and obligations of the bank-
ing company’s national community benefits plan. Prior to joining Key, 
Graves served as counselor and domestic and economic policy direc-
tor for previous U.S. Vice President Joe Biden. He provided advice on 
a range of policy issues including ways to create jobs and opportu-
nity for the American people. 

Graves was previously appointed by President Barack Obama 
as executive director of the president’s Council on Jobs and 
Competitiveness at the White House and was also appointed by 
Obama to lead the federal government’s efforts in the city of 
Detroit.

“Don’s focus on community transformation and engage-
ment has given him the depth and breadth of experience 
to effectively lead Key’s Corporate Responsibility organiza-
tion. I look forward to Bruce and Don partnering closely 
over the next several months to ensure a smooth transi-
tion,” said Mooney.

KeyCorp’s roots trace back 190 years to Albany, 
New York. Its KeyBank unit today ranks second 
in deposit market share in the 16-county Central 
New York area.       

Financial Planning 
Association of Central 
New York names 2018 
board of directors

BY JOURNAL STAFF
news@cnybj.com 

SYRACUSE — The Financial Planning Association (FPA) of 
Central New York recently announced its board of directors for 
2018. It appointed the following individuals:

• President — Joe Lazzaro, CenterBridge Planning Group
• Vice President — Bryan Parmley, ENV Financial Services
• Treasurer — Michael Doolittle, Northwestern Mutual
• Secretary — Thomas Griffith, Central New York

Community Foundation, Inc.
• Past President — Uri (Chip) Doolittle 5th, Upstate

Financial Network LLC
• Board Member — Carl Dattellas, Diversified

Wealth Strategies
• Board Member — Mark Hills, Upstate Financial

Network LLC
• Board Member — Anthony Hinds-Fritz,

Evolution Retirement Solutions, LLC
• Board Member — Daniel P. Jeffery, Best

Times Financial Planning
• Board Member — Leyla Morgillo, Madison 

Financial Planning Group
• Board Member — Tom Mourdant,

Empower Retirement
• Board Member — Richard Naylor,

CE Live
• Board Member — Alicia Spevak,

Lee E. Kalin & Associates
The FPA says it is the largest mem-

bership organization for personal fi-
nancial-planning experts in the U.S. 
and includes professionals from all 
backgrounds and business models. 
The Central New York chapter of 
the FPA has more than 110 mem-
bers.              

mailto:cmcchesney@cnybj.com
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THE LOOK 
AHEAD:
APRIL SPECIAL REPORTS
Don't forget to always look at the Top Ranks List - your 
competition is on the list - make sure you are too!

For more in-depth information or to advertise in any of these 
sections, please contact us at (315) 579-3901.

APRIL 9: MANUFACTURING DIRECTORY
The List: Skilled Nursing Homes 

This a handy guide to manufacturers, large and small, in the Central New York region. It lists who the 
players are and goes into detail about the products they manufacture and the markets they serve.
Space reservation deadline: 3/23/18

APRIL 16: SMALL BUSINESS & MWOB
The List: Certi� ed Women-Owned Businesses 

Covers news on small businesses and minority and women-owned businesses, as well as the key trends, 
legal, and policy issues facing these � rms.  Space reservation deadline: 3/30/18

APRIL 23: SUCCESSION & FAMILY BUSINESS PLANNING
The List: Golf Resorts & Courses

News on family businesses and insightful information on succession-planning issues and trends, as well 
as the unique issues facing family owned businesses. Space Reservation deadline: 4/6/18

APRIL 30: BANKING & CREDIT UNION REPORT
The List: Largest Employers

The latest news on Central New York banks and credit unions, including breaking news and features. The 
report also delves into banking and credit union policy issues. Space Reservation deadline: 4/13/18

Focus on your Customer Service 
and Overall Presentation
A ny business must make it a priority to 

 focus on providing excellent customer 
service, along with an appealing presen-

tation. Several years ago, I 
remember sitting in a sales 
seminar and the speaker 
was making a point about 
the importance of presen-
tation. He painted a vivid 
picture with his words, 
describing a favorite meal 
being served at a fine res-
taurant. He then told the 
class to imagine the wait-
er serving this fabulous 
meal on a garbage-can lid. 
Anyone hungry? 

The lesson learned here is that even the fin-
est meal is not desirable if it is not presented 
in a clean, comfortable, and appealing environ-
ment. The food industry is subject to health 
inspections on a routine basis. The inspection 
results are published in newspapers as well as 
online, for public viewing. It is imperative for 
anyone working with food products to make 
sure their facilities and workers adhere to high 
standards of cleanliness and presentation.

What about non-food businesses? Should 
they worry about presentation? Absolutely. 
Most consumers like to deal with organized 
people and businesses. While things can get 
hectic at any business, it sends the wrong 
message if someone is working with financial 
or legal matters and you can’t see their desk. 
Being busy does not have to equate with having 
your office look like it’s located in a college frat 
house.

Ever walk into a retail store and look for a 
product that should be “right there,” but it’s 
buried under other stuff? It can be frustrating 
enough to cause you to leave without making a 
purchase, which is costly to the owner. Paying 
attention to presentation details is very impor-

tant. That includes having neat and clean racks 
and floors, uncluttered aisles and doorways, 
shoveled walks and plowed driveways, and at-
tractive landscaping. Even if this is included in 
the rent, it behooves the owner to make sure 
the maintenance is acceptable.

As for customer service, you can’t just talk 
about it — you must live it, breathe it, and own 
it. Lead by example. Your whole work force 
is an extension of your business, your brand. 
If you own the place and set the expectations 
high, then your workers will notice the example 
you set. They’ll notice your example whether it 
is good or bad. Don’t show up late if you want 
your staff to be on time. It’s important to call 
people by their name, and treat them with the 
same respect with which you want them to treat 
your customers.

As a teenager working at an ice-cream store, I 
learned a life lesson that I still remember to this 
day. The owner came into the store and I started 
to tell him about a customer that had been in 
earlier. Other customers were in the store and 
could hear me. He quickly escorted me into the 
back room and instructed me never to discuss 
customers in front of other customers. Great 
advice from an excellent leader. Unfortunately, I 
notice that rule being broken on almost a daily 
basis in various businesses. 

Good customer-service habits should never 
“take a break.” Even on the phone, someone 
can hear a “smile” in your voice, or worse, dis-
interest. You never know what turns people off 
unless they tell you in person, or online, using 
social media. It’s so hard to get and keep good 
customers but so easy to lose them. When it 
comes down to it, shouldn’t we all give a good 
presentation to others every day?    

Michael Cartini is a state-certified business advi-
sor at the Small Business Development Center 
(SBDC) at Onondaga Community College. 
Contact him at m.j.cartini@sunyocc.edu 

MICHAEL 
CARTINI 
Viewpoint

BY JOURNAL STAFF
news@cnybj.com

N ew York Governor
 Andrew M. Cuomo 
 recently announced that 

IEC Electronics Corp. will invest 
more than $20 million to relocate 
and construct a new “state-of-the-
art facility” in Newark in Wayne 
County. 

The electron-
ics manufactur-
ing company 
plans to create 
up to 362 new 
jobs and retain 463 positions at the 
new 150,000-square-foot facility lo-
cated at the Silver Hill Technology 
Park, according to a news release 
from the governor’s office.

 IEC Electronics had consid-
ered moving out of New York state 
but chose to stay and expand in 
the region after receiving state 
and local financial support and 
incentives.

Empire State Development is 
providing up to $2 million through 
a Finger Lakes Forward Upstate 
Revitalization Initiative grant 
and up to $3 million through the 
Excelsior Jobs Program in ex-
change for IEC’s job-creation com-
mitments, the release stated.

 Rochester Gas & Electric and 
the New York State Electric and 
Gas Corporation are offering up to 
$670,000 in assistance for the proj-
ect. Wayne County is also provid-
ing incentives for the venture and 
the Greater Rochester Enterprise 
was “instrumental in helping the 
company remain in the Finger 
Lakes region,” according to the 

governor’s office. The total cost for 
the relocation project is approxi-
mately $22 million. 

IEC plans to move to and begin 
operations at the new facility in 
mid-2019. 

“IEC has made its home in 
Newark since 1973 in a 100 years 
old former paper factory building 
that would require extensive capital 
investment to bring it to the next 

level. Constructing 
this new build-
ing enables us to 
design, from the 
ground up, a state-

of-the-art and advanced technology 
facility that can support our growth 
as a leading U.S. based provider 
of electronic manufacturing design 
and production services for life-sav-
ing and mission critical products,” 
IEC Electronics President & CEO 
Jeffrey T. Schlarbaum said in the 
governor’s release.

For 50 years, IEC Electronics 
has been providing manufacturing 
products and services to compa-
nies in the medical, industrial, aero-
space, and defense sectors. The 
company is a provider of electronic 
contract-manufacturing services 
such as printed circuit-board as-
sembly, cable and wire-harness 
assembly, and precision metal-
working for life-saving and mission 
critical products, according to the 
release. The firm specializes in 
providing technical solutions for 
the custom manufacturing of com-
plex full-system assemblies with 
advanced engineering support and 
laboratory services, including risk 
mitigation related to counterfeit 
component detection.                     

IEC Electronics to invest $20M 
in new Wayne County plant

mailto:m.j.cartini@sunyocc.edu
mailto:news@cnybj.com
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Syracuse College of Law offers 
new online law-degree program

ERIC REINHARDT/BUSINESS JOURNAL NEWS NETWORKDineen Hall, Syracuse University.

School says it’s a 
traditional law-school 
curriculum 
BY ERIC REINHARDT
ereinhardt@cnybj.com

SYRACUSE — The Syracuse University 
College of Law is offering what it says 
is the “first live” online juris doctorate 
(J.D.), or law-degree, program.

The Chicago, Illinois–based American 
Bar Association granted the school a 
variance to allow the online program, 

Syracuse announced 
on Feb. 26.

The organization 
granted the variance 
in February, says Nina 
Kohn, law professor 
and associate dean 
for research and on-
line education at the 
Syracuse University 
College of Law. Kohn 

spoke with CNYBJ on March 8.
The program will offer “real-time and 

self-paced” online classes; on-campus res-
idential classes; and experiential-learning 
opportunities for students who would 
“normally not be able to attend law school 
due to family and job responsibilities or 
geographic constraints,” according to a 
school news release.

“It may be because they can’t commit 
to staying in one place for three years, as 
is common with members of the military 
and their partners,” says Kohn.

The Syracuse law school plans to ac-
cept applications during the current 
semester and enroll the first class in 
January 2019. After the inaugural January 
2019 matriculation, online cohorts of 
students will matriculate every August, 
similar to its residential program, which 
serves students who are taking classes 
at Dineen Hall, home of the Syracuse 
College of Law.

Students in the online program will be 
taking the same classes required of the 
residential students and will be held to 
the same academic standards, says Kohn. 
“We’ll use the same admissions criteria,” 
she adds.

The online law-degree program will 
be a three-and-one-third year program 

involving 10 semesters, continuing year-
round. It differs from the residential 
program, which is typically a three-year, 
six-semester program with breaks in the 
summer, according to Kohn. 

About the variance
When asked to explain the need for the 

variance, Kohn notes that the American 
Bar Association is the accreditor of law 
schools. It has a series of rules regarding 
what law schools can and cannot do. 

Its current rules “dramatically” limit 
the amount of education that a law school 
can offer online. What Syracuse had to do 
to offer this program as an accredited law-
school program was to convince the Bar 
Association to grant it a variance, which is 
an exception to the rules. 

“We had to convince them that the 
program we are offering was sufficiently 
rigorous and compelling that they should 
make an exception and allow us to run it, 
even though it is not consistent with their 
current rules,” says Kohn. 

Planning the program
The Syracuse online program is the 

result of a multi-year process and careful 

deliberation by the faculty. “It was a long 
process,” says Kohn.

Multiple faculty committees worked on 
this program, from the initial deliberation 
on whether to pursue it in the first place, 
to the general curricular framework, to 
specific course content.

The College of Law is working with the 
Syracuse University Center for Online 
and Digital Learning, which is playing 
a “critical role” in providing the instruc-
tional design and technological support 
needed for the program.

When asked about skepticism in the 
legal community about the online pro-
gram, Kohn replies, “This is an ongoing 
process. What lawyers are trained to do is 
be critical thinkers and to ask tough ques-
tions. If lawyers weren’t asking tough 
questions of the program, that would be 
surprising and frankly concerning.” 

Syracuse talked with the bar, alumni, 
students, faculty at Syracuse and else-
where, informing them about the pro-
gram. 

“At the end of the day, I think what will 
be important for the bar to understand is 
that this is a traditional law-school cur-
riculum,” says Kohn.               

Kohn

mailto:ereinhardt@cnybj.com
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SYRACUSE — Peters & Associates, CPAs, 
P.C. (P&A), a Syracuse–based accounting 

firm, recently announced a pair of acquisi-
tions it made in Pulaski and Utica toward 
the end of 2017.

P&A acquired Shirley Kessler 
Accounting and Tax Service of Pulaski 

and Robert A. Deschano, CPA, P.C. of 
Utica.

Pulaski 
 P&A has provided services in Pulaski 

for more than 20 years, but is now located 
at 4759 Salina St. in 
the Colosse Cheese 
store building in 
downtown Pulaski, 
according to a com-
pany news release. 

“They’re very complementary with us,” 
Mark Peters, P&A’s president, said of 
Shirley Kessler Accounting. “We special-
ize in local businesses that want hands-on 
service from a firm that concentrates on 
them. We do not work with large com-
panies that are required to have annual 
audits. Clients want the same individual 
handling their accounting and taxes each 
year. However, since we employ 30 people, 
we have the expertise to handle any com-
plex issues that may arise.”

Matt Hill will lead the P&A Pulaski 
office. His wife purchased the Colosse 
Cheese store in 2014. The merger of 

the two accounting 
firms led to immedi-
ate growth with the 
hiring of an addition-
al accountant for the 
Pulaski office. 

The merger closed 
last October. P&A didn’t 
disclose financial terms 
of the transaction. P&A 
has retained Shirley 
Kessler as part of the combined firm. 

Utica
Peters & Associates, located at 1008 

Cornelia St. in Utica, has provided ac-
counting and tax 
services in Utica 
for more than 40 
years. The acquisi-
tion of Robert A. 
Deschano, CPA, 

P.C. is “an opportunity to capitalize on the 
similarities between the practices” and is 
expected to boost P&A’s revenue by more 
than 10 percent, the firm said in a separate 
news release. 

The merger closed in December. P&A 
didn’t disclose financial terms of the trans-
action. The firm has hired an additional 
accountant in Utica.

P&A has also previously acquired 
the practice of Robert Smoral, CPA of 
Camillus in 2012 and completed a merger 
with Moore & Hart, CPAs of Utica in 2015.

Peters & Associates is headquartered 
at 731 James St. in Syracuse.                     

LAW/ACCOUNTING/TAXES

Peters & Associates, CPAs announces 
acquisitions in Pulaski and Utica

Peters

Estate and Gift Law Changes under 
the 2017 Tax Cuts and Jobs Act

T he new tax-reform legislation
 signed into law at the end of 2017

has significant estate-planning 
changes. The federal estate, gift, and gen-
eration-skipping tax exemption amount 
is now doubled to $11.2 million per per-
son. This exemption is portable between 
spouses.

The Tax Cuts and Jobs Act also increased 
the annual gift-exclusion amount from 
$14,000 to $15,000 as of Jan. 1, 2018. This ex-
clusion allows individuals to gift up to $15,000 
annually to another individual without utiliz-

ing any gift-tax exemp-
tion amounts.

Residents of New 
York must keep in 
mind the New York 
State estate tax laws 
have not changed. 
The New York es-
tate-tax exemption 
amount is $5.25 mil-
lion. If a New York 
taxable estate is more 
than 5 percent over 
the exemption amount, the exemption is 
lost as the tax will be on the entire amount 
of the estate (that is called the New York 
“cliff”). There is no portability of this 
exemption between spouses and the New 
York estate-tax rate goes up to a rate of 16 
percent.

It is important that estate-planning doc-
uments be reviewed to confirm there are 
not provisions which are no longer want-
ed. For example, a person may not want 
to fund a credit shelter trust for the entire 
federal exemption amount ($11.2 million) 
and leave nothing for outright distribution 
to beneficiaries or to a marital trust.

As when there are changes in personal 
situations, changes in estate-tax legislation 
present a good opportunity to review the 
appropriateness of estate-planning docu-
ments.            

Ryan T. Emery is an attorney with 
Syracuse–based Mackenzie Hughes LLP. 
He is a member of the firm’s litigation and 
estates department. Emery focuses his prac-
tice in the areas of litigation, estate plan-
ning, and estate administration. Contact 
him at (315) 233-8368, or email: remery@
mackenziehughes.com. This viewpoint ar-
ticle is drawn from the Mackenzie Hughes 
Blog “Plain Talk,”

Kimberly Boynton
President and CEO

The CNY sales and marketing community celebrates 

someone whose passion is caring. Join us on April 10th to 

see how Kimberly brings Carepassion™ to the community.

Join us as local companies honor their best and brightest. 
Enjoy networking with the area’s premier businesspeople, a silent 

auction, drinks, a sit-down dinner and more!

For sponsorship opportunities, reservations or more information, 
visit cnysme.org/events, call 315-876-1863 or email info@cnysme.org. 

Marriott Syracuse Downtown 
Cocktails: 5:30 pm (cash bar)

Dinner: 6:30 pm

42nd Annual 
Crystal Ball 

Awards
April 10th, 2018

42nd Annual 
Crystal Ball 

Awards
April 10th, 2018

91831_PS_CrystalBall2018_CNYBJ.indd   1 3/5/18   2:24 PM

cny.wish.org
(315) 475-WISH

YOUR COMPANY CAN MAKE WISHES COME TRUE 
FOR KIDS WITH LIFETHREATENING MEDICAL 
CONDITIONS! LEARN HOW TO GET YOUR 
EMPLOYEES INVOLVED AND MAKE A 
LIFECHANGING IMPACT ON LOCAL 
CHILDREN AND FAMILIES.

RYAN EMERY 
Viewpoint

mailto:news@cnybj.com
mailto:info@cnysme.org
http://www.cnysme.org/events
http://www.cny.wish.org
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ASK THE EXPERT:
Protecting Your Company 
Against Employee Fraud

E mployee fraud is something employers should always
 worry about, but unfortunately it is more prevalent
 when economic times are hard. Employees who nor-

mally would not commit fraud may be tempted to based on 
�nancial struggles, so fraud is more serious a threat than ever. 
Employee theft can have devastating �nancial consequences, 
and can even put a company out of business. Luckily, if em-
ployers are diligent and take precautionary measures, they can 
often prevent fraud or catch an employee in the act. 
What is Employee Fraud?
There are several types of employee fraud, including the following:
• Embezzling money (often through fraudulent billing schemes)
• Stealing products
• Time theft (using company time to complete personal
        tasks, taking extra-long breaks, coming in late or leaving
        early)
• Giving themselves or others unauthorized discounts on
        products

Prevention Tips
There are many strategies that employers can implement to 
prevent employee fraud, including the following: 
• Regularly review �nancial statements and bank 
        reconciliations.
• Deposit cash and checks daily.
• Secure your blank checks and signature stamps.
• Distribute �nance responsibilities among employees, so

     that the same person is not collecting receipts, writing 
        deposit slips, maintaining records and writing checks. No
        one person should have too much power over the 
        company’s �nances.

• Schedule random audits and periodically hire an outside 
        accountant to review your books.
• Thoroughly screen all incoming employees.
• Insist that accounting personnel take a yearly vacation,
        so that you can review their records.
• Clearly communicate to all employees that your compa-
        ny has a strict no-tolerance policy for fraud or theft. Be
         speci�c as to what constitutes fraud and what the penalty
        will be.
• Get an insurance policy that covers employee theft and

        fraud.
• Establish a way for employees to anonymously report
        fraud by a co-worker.
• Train managers and supervisors to look for and report
        possible fraud.

Identifying Employee Fraud
Although it is often di�cult to identify fraud, the following are 
some signs to watch out for:
• Employees suddenly living well above their previous
        �nancial means
• Employees who are stressed or disgruntled, and who are   having �nancial di�culties
• Those in accounting or upper management 
        (where majority of fraud occurs)
• Employees who frequently work late and don’t use their
        vacation time
• Employees with an unusually close relationship with a
        vendor or supplier

As a business, please make sure you check your Insurance policy 
and review this with your Independent Agent/Broker to make 
sure you have the proper protection and limits if this were to 
happen.  You should also review policies and procedures within 
your own organization for Fraud with your Accountant/CPA or 
Lawyer.  Feel free to contact any of the CH team for any ques-
tions you may have. 

As always, CH is in your corner!

Let’s Talk.  (315) 234-7500 
To read more, please visit chinsurance.cc

Joe Convertino, Jr   
President
Joe Convertino, Jr   

Bonadio partners with Rochester 
firm to help clients improve 
employee engagement 
BY ERIC REINHARDT
ereinhardt@cnybj.com

C lients of the Bonadio Group now
 can get consulting services and
 software systems that enable them 

to “improve employee engagement and 
increase business results.” 

The new offering is the result of a 
joint venture between Rochester–based 
Bonadio and Brand Integrity, another 
Rochester firm that offers employee-en-
gagement software and consulting ser-
vices, the Bonadio Group said in a news 
release.

Bonadio, which has significant opera-
tions in Syracuse and Utica, describes 
itself as upstate New York’s “largest inde-
pendent provider of accounting, consult-
ing, and financial services.”

In their daily accounting, auditing, and 
consulting work, Bonadio client-service 
staff will assess clients’ needs for improve-
ments in culture, which can be “directly 
linked” to the financial performance of an 
organization, per the release.

The new venture started Dec. 1, 2017, 
says Bruce Zicari, managing partner of 
the Bonadio Group’s Rochester office, 
who spoke with CNYBJ on March 9.

“It’s a totally separate, legal entity,” he 
says. “It’s a separate LLC that is partially 
owned by Brand Integrity and partially 
owned by Bonadio & Co., our accounting 
firm.”

The firms are marketing the service as 
Brand Integrity.

Kathryn Aspromonti, VP of enterprise 
solutions at Brand Integrity, leads the 
effort, and the partners and principals at 
Bonadio comprise the sales force, accord-
ing to Zicari.

When asked about the cost for the ser-
vice, Zicari declined to provide a specific 
dollar amount, noting that it’s “based on 
the size” of a given company.

The relationship 
The Bonadio Group has worked with 

Brand Integrity “for the last eight years,” 
using its employee-recognition software 
platform as well as their client-satisfaction 
software platform, says Zicari. 

Bonadio has completed about a dozen 
acquisitions in the last 15 years. In doing 
so, Zicari says it’s been “very important” 
that the firm make sure its clients are 
happy but also to “protect our culture and 
monitor our culture and perpetuate the 
culture we have” and that’s what Brand 
Integrity does.

“They’ve done such a great job for us 
that we thought it was a great service, 

a great value add to offer to our clients. 
That’s why we teamed up and did a joint 
venture,” he adds.

The two firms began thinking about the 
venture over the last year, Zicari notes. 
Bonadio started referring some of its 
clients to Brand Integrity and they “were 
very thankful.” 

“That’s when we really thought … 
maybe this is something that we should 

more officially [work on] together and 
provide to our clients in a very formal 
way,” he adds. 

About the software
Zicari describes it as a software plat-

form an employee can use to recognize 
a co-worker “for doing good things on a 
day-to-day basis.” 

“If I have somebody that helped me on 
one of my jobs, and they did a great job, I 
would recognize them on this software,” 
he explains. 

Employees can click on an icon on their 
desk-top computer or cellular device and 
tell a story about how somebody helped 
them, and how what they did affected the 
client or other people at the firm and how 
it relates to the firm’s “core values and our 
purpose.” 

“It’s a way to recognize people and give 
them a pat on the back and say good job 
in front of all their peers,” says Zicari. “It 
kind of furthers the culture.” 

Brand Integrity’s software platform pro-
vides business leaders with a “comprehen-
sive” overview of a company’s performance. 
It combines predictive data from employee 
surveys, customer loyalty scores, and em-
ployee-recognition activity to allow leaders 
to see the full picture of organizational 
performance. Clients can choose which 
aspects of the integrated platform they want 
to use in order to meet their goals. 

The drive to track employee engage-
ment has become “increasingly impor-
tant,” according to the Bonadio news 
release. 

As workplace-culture studies have dem-
onstrated, when employees are “engaged 
in work and believe their contributions 
make a difference to the success of the 
company, they feel a stronger connection 
with a company, resulting in higher pro-
ductivity, less turnover, higher profits and 
overall greater shareholder returns.”       

BRUCE ZICARI

State attorney general warns consumers of Top 10 scams
BY JOURNAL STAFF
news@cnybj.com

N ew York Attorney General Eric T.
 Schneiderman recently released
 the list of the top 10 consumer-

fraud complaints received by his office in 
2017. He also offered some tips for New 
Yorkers on how to avoid future scams.

The attorney general’s office analyzed 
the consumer complaints received state-
wide throughout 2017. For the 12th year in 
a row, Internet-related complaints topped 
the list with 5,153 complaints, according 
to a news release the office issued. This 
category covered issues including child 

safety, privacy, civil rights, spyware, spam, 
consumer fraud, and free speech. 

Internet-related complaints were fol-
lowed by 3,188 automobile complaints, 
which involved sales, services, financing, 
rentals, and repairs. Consumer-related 
services ranked third with 2,463 com-
plaints, which included complaints con-
cerning alarm companies, dry cleaners, 
furniture repair and refinishers, restau-
rants, hair and nail salons, movers, watch 
repairs, and other services for personal 
household use. Consumer-related servic-
es was followed by 1,961 landlord/tenant 
complaints such as rent security deposit 
issues and allegations of tenant harass-

ment. 
Rounding out the top five, there were 

1,827 utilities-related complaints, which in-
cluded reports on cable and satellite com-
panies, energy services and suppliers, and 
wireless and residential phone carriers. 

“The best weapon against fraud is an 
informed consumer,” said Schneiderman. 
“Fraudsters will always look for new ways 
to line their pockets at the expense of un-
suspecting consumers. I encourage New 
Yorkers to educate themselves — and to 
continue reporting scams to my office, 
so that we can continue to crack down on 
scammers seeking to take advantage of 
New York consumers.”

The following is the 2017 list of the top 
10 consumer complaints by category:

Category  Number of Complaints

1. Internet   5,153 
(Internet services 
& service providers; 
data privacy & security; 
child safety; consumer frauds)
2. Automobile   3,188
(buying; leasing; repair; 
service contracts; rentals)

SEE FRAUD, PAGE 11 
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86%
will pay more for
better customer
service

82%
of consumers
want a way to
give feedback

86%

82%
of consumers
want a way to
give feedback

return after
a positive
experience

93%
Research & Marketing

Strategies, Inc.

DO YOU?

When was the last time you asked them 
what they want? 

Surveys  |  Focus Groups  |  Marketing Studies  |  Customer Experience

RMSresults.com  |  315.635.9802  |  15 East Genesee Street, Suite 210, Baldwinsville, NY 13027

Y O U R  C U S T O M E R S
K N O W  W H A T

T H E Y  L I K E .

90%
of consumers

will check a
website first

Please join us Thursday, April 12, 2018 for 
the return of SavorSyracuse, an event to benefit 

Food Bank of Central New York.
Enjoy food and beverage pairings from select local restaurants, 

wineries, and breweries while bidding on exciting auction items.

6:00 - 8:30 pm
Marriott Syracuse Downtown, Grand Ballroom 

100 East Onondaga Street
Syracuse, NY 13202

For more information or to purchase tickets,
 please visit foodbankcny.org or call (315) 437-1899 ext. 250

Broome County to New 
York City: See you in court
CHARLES MCCHESNEY
Contributing Writer
cmcchesney@cnybj.com 

BINGHAMTON — New York City’s writ-
ten response to Broome County’s com-
plaints that homeless people were being 
shipped Upstate has officials ready to go 
to court.

In a March 13 letter to Broome 
County’s social services commissioner 
Nancy Williams, her equal in New York 
City says charges that the city is sending 
homeless individuals to Broome County 
are “patently false.”

Further, Steven Banks, commissioner 
of the New York City Human Resources 
Administration/Department of Social 
Services (HRA), points out that while 
Broome County reported five families 
had been moved from New York City to 
Broome County, he found 20 families (53 
individuals) with a last known address in 
Broome County who were now living in 
New York shelters for the homeless.

Banks flatly denied Broome County’s 
contention that paying a year’s rent for an 
apartment in Broome County for home-
less New York City residents violates 
state law. He further claims the law cited 
by Broome County is not constitutional 
because it violates the right to travel.

“All New York State residents have 
a right to seek housing where they can 
afford it and employment where they 
can find it — within New York City or 
elsewhere. If residents are in need of as-
sistance and entitled to those benefits, it 
is the obligation of all local services dis-
tricts to provide them with any benefits 
they are entitled to receive.”

The letter concluded by offering to 
discuss the matter further, “as we have 
been since you first brought this to our 
attention before you chose to attack these 
families and a program designed to help 
them with your media blitz.”

Broome County Executive Jason 
Garnar issued a two-sentence reply: “It 
is clear New York City has no intent to 
stop sending people to Broome County 
through this cynical and illegal program. 
We will see them in court.”

The dispute arose several weeks ago 
when social-service workers noticed a pat-
tern of families applying for aid saying they 
didn’t need help with housing, says Broome 
County Social Services Commissioner 
Nancy Williams. The new applicants told 
workers their rent in Broome County was 
being paid for a year by the New York City 
HRA under a Special One Time Assistance 
(SOTA) program.

Williams tells CNYBJ that New York 
City wasn’t following its own rules for the 
program that is covering rent. According 
to a fact sheet from New York City, SOTA 
is supposed to be reserved for recipients 
who are working or generating enough 
income to make future rent payments

None of the people who moved to 
Broome County had a job, says Broome 
County Assistant Attorney Howard 
Schultz. One person did have a job while 
in New York City, he says, but quit it 

to move to Broome 
County.

 Another two-per-
son family is receiv-
ing rent for a year in 
Broome County de-
spite the fact that they 
were sanctioned while 
in New York City for 
not taking part in re-
quired job programs, 
Schultz says.

Not only were the 
families moved here 
despite laws forbid-
ding it, social-service 
agencies also were not 
told about pre-existing 
problems, Shultz 
says. A family sent to 
Broome County had child-welfare issues 
in the past and no one notified Broome 
County officials so they could follow up 
and make sure the two children involved 
were receiving proper care, he reports. 
Workers in Broome County only learned 
about it when they investigated. “We 
looked it up in the system,” Schultz says.

“Broome County believes New York 
City HRA’s actions are in direct contra-
diction to New York State Social Services 
Law Section 148, which requires New 
York City to provide assistance and care 
for their residents,” Schultz says.

It’s not just illegal, he says, it’s criminal. 
“It’s a misdemeanor to transfer homeless 
people in need to another place.”

Every community has a homeless 
problem, Schultz says, and that’s why 
state laws prevent one place from send-
ing its homeless residents elsewhere. 
“New York State law protects us from 
that gaming of the system.”

Schultz and Williams stress that 
Broome County provides for those in 
need. Schultz makes the point that dis-
locating families from New York City 
to Broome County makes it harder for 
children to succeed in school — and if 
they need to be relocated back to the Big 
Apple when the rent money is gone, it 
will make things worse still.

A 3½-hour drive from New York City, 
Broome County has much lower rents. 
In Broome County, fair market monthly 
rents average just over $600 for a one-
bedroom apartment, according to the 
U.S. Department of Housing and Urban 
Development. The same figure for New 
York County (Manhattan) is $1,558 a 
month. For the year’s rent paid by HRA, 
that represents a cost difference of nearly 
$12,000.

New York City pays even more for 
space in homeless shelters, Williams 
says. 

Schultz says he is asking New York 
City to stop the program immediately 
and reimburse Broome for the expenses 
it has incurred caring for people who, by 
law, are supposed to be cared for by New 
York City.

A county spokesperson says no court 
action has been taken, but the county is 
continuing to research the matter.           

Garnar

Banks

mailto:cmcchesney@cnybj.com
http://www.rmsresults.com
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BY ERIC REINHARDT
ereinhardt@cnybj.com

ONONDAGA — U.S. Senate Minority 
Leader Charles Schumer (D–N.Y.) came 
to town recently to call attention to a U.S. 
Department of Education policy that he 
says is preventing students from getting 
financial-aid data they need to give private-
scholarship providers for payments.

The policy is blocking organizations 
like Say Yes to Education from getting 
“critical” student financial-aid data “in a 
timely fashion,” even with the student’s 
authorization, Schumer’s office said in a 
news release issued March 19.

Schumer is calling for U.S. Secretary 
of Education Betsy DeVos to change the 
policy.

Say Yes to Education is a New York 
City–based nonprofit education founda-
tion that seeks to increase high school and 
college graduation rates for urban youth 
by offering financial and other assistance. 
Say Yes Syracuse is the local chapter.

Speaking at Onondaga Community 
College (OCC) on March 19, Schumer 
noted that the policy could delay Say Yes 
scholarship payments if the organization 

doesn’t get the data it needs from the 
Free Application for Federal Student Aid 
(FAFSA).

“The Department of Education an-
nounced a new policy that makes it much 
harder for students to access the data,” 
Schumer said in his remarks at OCC. “If 
they can’t access the data, they don’t get 
their scholarship money and they may 
drop out.”

With delayed payments, Syracuse stu-
dents would face “steep” late fees or de-
layed enrollment for failing to pay their 
full tuition.

Thousands of Central New York stu-
dents rely on scholarship money from Say 
Yes to cover school expenses and that Say 
Yes calculates the amount of funding a 
student receives using FAFSA data. 

Schumer points the finger at DeVos, 
contending she “seems to have it in for 
any program that’s a success.”

The Democrat has written a letter to 
DeVos outlining his concern about the 
policy. Schumer’s office included the let-
ter in the news release his office issued 
Monday.

“If we let this stand, they’ll make it 
worse and worse and worse. And this is 

bad enough because it makes it harder for 
students to apply. Students don’t get their 
funds in a timely way and many of they 
will have to drop out,” said Schumer.

CNYBJ contacted the U.S. Department 
of Education, seeking comment on 
Schumer’s letter and criticism, but the 
department, didn’t respond by press time 
on March 20.

Prior to the change, Say Yes worked 
with the various colleges and universities 
to secure the data, according to Schumer. 

“The Department of Education should 
just back off these new changes and go to 
the old way. We don’t need legislation. They 
can just do it on their own,” said Schumer.

“All we’re asking here is simply that the 

federal government continues to partner 
with us in this effort. Say Yes in a national 
model. It is something we take a lot of 
pride in and it has given thousands of 
students in the city of Syracuse opportuni-
ties where they previously didn’t exist,” 
Syracuse Mayor Ben Walsh added in his 
remarks during the event at OCC.

The first Say Yes city-wide chapter was 
piloted in Syracuse, beginning in 2009 
and the second followed in Buffalo four 
years later. Since 2009, Say Yes Syracuse 
has helped more than 3,800 Syracuse 
City School District (SCSD) graduates 
attend college, increasing SCSD’s college 
attendance rate more than 33 percent, 
Schumer’s office said.          

Category  Number of Complaints

3. Consumer-related services  2,463 
(security systems; 
restaurant/catering services; 
tech repairs)
4. Landlord/Tenant disputes    1,961 
(security deposit releases; 
tenant harassment)
5. Utilities              1,827 
(wireless and residential 
phones; energy services &
suppliers; cable and satellite)
6. Credit  1,436
(debt collection; credit-card 
billing; debt settlement; 
credit repair; credit-reporting 
agencies; identity theft)
7.Retail sales  1,285
(any sale of goods for 
personal household use: 
food, clothing; rent-to-own)
8. Home repair/Construction 982 
(home-improvement services 
not delivered or done poorly)
9. Mail order   850 
(purchases made online 

or from a catalog)
10. Mortgage  799 
(mortgage modifications; 
mortgage and loan broker 
fraud; foreclosures)

The state attorney general also offered 
a list of tips all consumers should use 
to protect themselves and their families. 
Here are his tips for the top three items on 
the complaint list:

Internet
It’s important to ask the right questions 

when choosing an Internet plan that’s ap-
propriate for your needs and to ensure you 
are getting the Internet speeds you were 
promised, according to Schneiderman. If 
you are not receiving the speed you are 
paying for, call your Internet-service pro-
vider to find out why. 

Do not conduct any transactions that 
involve personal, financial, or credit-card 
information while using an open and unse-
cured Wi-Fi connection — identity thieves 
often stake out open networks seeking 
victims. Scammers also use variants of a 
well-known company’s Internet address to 
try to lure users into visiting fake websites 
that are then used to steal consumers’ per-

sonal information.

Automobile 
New York’s New and Used Car Lemon 

Laws provide a legal remedy for buyers or 
lessees of new cars that turn out to be lem-
ons. You may be entitled to a full refund if 
your car does not conform to the terms 
of the written warranty and the manufac-
turer or its authorized dealer is unable to 
repair the car after a reasonable number 
of attempts, per Schneiderman’s office. 
The law allows consumers to shop around 
for the best deal when leasing a car, set 
limits on early termination, and gives the 
attorney general’s office jurisdiction to 
resolve excess wear-and-tear disputes. 

Consumer-related services 
When hiring people to provide ser-

vices ranging from home repair to snow-
removal to party-planning, make sure to 
use a written contract for all services that 
clearly defines restrictions and obligations 
of both the consumer and service-provid-
er. Consumers should shop around, get 
estimates from at least three vendors, and 
check with the Better Business Bureau 
and other references to confirm the com-

pany is reliable and reputable.
Although not in the top 10, the attorney 

general’s office continues to receive con-
sumer complaints about common phone 
schemes, including the IRS scam.

IRS scam
In the IRS scam, the caller poses as a U.S. 

Treasury Department, IRS, or other govern-
ment official, demanding payment for unpaid 
taxes and threatening consumers with ar-
rest if they do not pay up, Schneiderman’s 
office said. These scammers often use fake 
government logos in their email and caller 
ID spoofing so that the victim’s caller ID box 
says “Internal Revenue Service” or displays 
the phone number of the IRS.

Beware of scammers posing as govern-
ment officials in phone calls or emails. 
The IRS will never demand immediate 
payment or payment information over the 
phone. The state attorney general advises 
to not engage this type of caller or provide 
any personal information, and report the 
call to his office by submitting a complaint 
or calling its consumer hotline at (800) 
771-7755. Scams should also be reported 
to the U.S. Treasury Inspector General 
for Tax Administration at (800) 366-4484.

FRAUD: Beware of scammers posing as government officials in phone calls or emails.                                                  Continued from page 9

Schumer calls for reversal 
of financial-aid data policy 
affecting Say Yes 
scholarship payments       

U.S. Senate Minority Leader Charles Schumer (D–N.Y.) on March 19 urged U.S. Secretary of Education Betsy DeVos 
to change a policy that he says is preventing students from getting fi nancial-aid data they need to give private-
scholarship providers for payments. Schumer spoke about his concern at Onondaga Community College.
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CRAFT BREWERIES
Ranked by No. of Barrels Produced in CNY in 2017

Rank

Name
Address
Phone/Website

No. of
Barrels
Brewed
in 2017

No. CNY
Employees Types of Beer Produced Best-Selling Beers

Tasting Room On-
Site
—

Tours Available
—

Restaurant On-Site Company Officers
Year

Estab.

1.
Empire Brewing Company
120 Walton St.
Syracuse, NY 13202
(315) 475-2337/empirebrew.com

15,000 150 handcrafted ales and lagers Skinny Atlas Light, Slo Mo
IPA, White Aphro

Y
—
Y
—
Y

David Katleski,
President and

Founder

1994

2.
Upstate Brewing Company
3028 Lake Road
Elmira, NY 14903
(607) 742-2750/upstatebrewing.com

1,300 4 typically have between 8 and 10
beers on tap in taproom, offerings

rotate seasonally

Common Sense Y
—
Y
—
N

Mark Neumann,
President

2011

3.
Horseheads Brewing Co.
250 Old Ithaca Road
Horseheads, NY 14845
(607) 739-8468/Horseheadsbrewing.com

1,025 6 ale Double IPA, Chocolate
Peanut Butter Porter,
Pumpkin Ale, Tropical

Daze IPA, Brickyard Red
Ale, Hot-Jala-Heim Beer

Y
—
N
—
N

Ed Samchisen,
President - Brewer
Brenda Samchisen,

VP

2007

4.
Local 315 Brewing Company
3160 Warners Road
Warners, NY 13164
(315) 468-BEER/
Local315Brewing.com

900 6 ales produced with locally sourced
ingredients, including 100% NYS
grown base malt, and hops grown
on site and various hops farms in

CNY

Soul Kiss IPA, Townie
House Ale

Y
—
Y
—
N

Dan Mathews, Lead
Shepherd and

Assistant Keg Washer

2015

5.
Critz Farms Brewing & Cider Company
3232 Rippleton Road
Cazenovia, NY 13035
(315) 662-3355/
critzbrewandcider.com

300 15 honey blonde ale, American wheat,
pale ale, India Pale Ale (IPA), amber
ale, porter, single hop IPA, double

IPA, NE style IPA, lager, stout,
seasonal beers

IPAs, New England Style
IPA, Porter, Lager

Y
—
Y
—
Y

Matthew Critz,
President

2015

6.
The FarmHouse Brewery LLC
17 Lake St
Owego, NY 13820
(607) 227-2676/thefarmhousebrewery.com

200 N/A Belgian, English, experimental Crazy Daizy- Belgian Style
Tripel Barn Burner-

Belgian Dubbel Mamma
Maple Llama- Coffee
Maple Porter Bovine
series- Double IPA

N
—
N
—
N

Marty Mattrazzo,
Malster, Brewer,

Owner

2014

7.
WT Brews
3482 Patchett Road
Baldwinsville, NY 13027
(315) 430-2390/wtbrews.com

125 5 IPA, pale ale, stout, amber, nut
brown, blonde, Kolsch, Grodziskie

IPAs and stouts N
—
N
—
N

Michael Johnson,
President

2014

8.
Aurora Ale & Lager Co.
1891 State Route 90N
King Ferry, NY 13081
brewaurora.com

70 0 IPAs, American ales, German ales,
German lagers, sours, smoked

beers, saisons

Fresh to Death NEIPA, The
Ruckus IPA, Goseface
Killah Gose, The Stza

Imperial Stout, Stephen
Urquell German Pilsner,
Marvin Berry Raspberry

Berliner Weisse

Y
—
Y
—
N

Mark J. Grimaldi,
President

2015

THE LIST
Research by Vance Marriner

vmarriner@cnybj.com
(315) 579-3911

Twitter: @cnybjresearch

ABOUT THE LIST
Information was provided by representa-
tives of listed organizations and their 
websites. Other groups may have been 
eligible but did not respond to our re-
quests for information. Organizations had 
to complete the survey by the deadline to 
be included on the list. While The Business 
Journal strives to print accurate informa-
tion, it is not possible to independently 
verify all data submitted. We reserve the 
right to edit entries or delete categories 
for space considerations.

Central New York includes Broome, Ca-
yuga, Chemung, Chenango, Cortland, Her-
kimer, Je� erson, Lewis, Madison, Oneida, 
Onondaga, Oswego, St. Lawrence, Seneca, 
Tioga, and Tompkins counties.

NEED A COPY OF A LIST?
Electronic versions of all our lists, with 
additional � elds of information and survey 
contacts, are available for purchase at our 
website: cnybj.com/Lists-Research
 

WANT TO BE ON THE LIST?
If your company would like to be consid-
ered for next year’s list, or another list, 
please email vmarriner@cnybj.com

New York manufacturing 
index rises  in March
Survey finds more new 
orders, shipments                
BY ERIC REINHARDT
ereinhardt@cnybj.com

T he Empire State Manufacturing
 Survey general business-conditions
 index climbed 9 points in March 

to 22.5, indicating a pick up in the pace of 
manufacturing growth in the state.

The responses in the March survey 
show that business activity “grew robust-
ly” in New York, the Federal Reserve 
Bank of New York said in its survey report 
issued March 15. 

A positive reading indicates expansion 
or growth in manufacturing activity, while 
a negative reading on the index indicates 
a decline in the sector.

The survey found 38 percent of New 
York manufacturer respondents reported 
that conditions had improved over the 
month, while 15 percent said that condi-
tions had worsened.

Survey details
The new-orders index and the ship-

ments index both showed “solid growth,” 
with the first index moving up 3 points to 
16.8 and the second climbing 15 points to 
27.0, the New York Fed said. 

The unfilled-orders index, positive for 
a third consecutive month, advanced 8 
points to 12.7, “pointing to an ongoing rise 
in unfilled orders.” 

The delivery-time index rose 5 points to 
16.2, a sign that delivery times “continued 
to lengthen.” The inventories index was 
little changed at 5.6, suggesting that inven-
tory levels “edged higher.”

The index for number of employees 
held steady at 9.4 and the average-work-
week index was little changed at 5.9, 
readings that “together signaled another 
month of increasing employment levels 
and hours worked.” 

Input-price increases “continued to ac-
celerate.” The prices-paid index edged up 
to 50.3, setting a “new multiyear high.” 
The prices-received index held steady at 
22.4, a level pointing to “ongoing moder-
ate” selling-price increases.

Looking ahead, New York manufactur-
ing firms continued to be optimistic about 
the six-month outlook, though somewhat 
less so than in February. The index for 
future business conditions fell 6 points to 
44.1. Unfilled orders were expected to in-
crease, and inventories were anticipated to 
move higher. The index for future prices 
paid reached its highest level in several 
years, indicating a widespread expectation 

that input prices would increase in the 
months ahead. The capital expenditures 
index, at 29.4, suggested that firms’ capital 
spending plans remained strong.

The New York Fed distributes the 
Empire State Manufacturing Survey on 
the first day of each month to the same 
pool of about 200 manufacturing execu-
tives in New York. On average, about 100 
executives return responses.                    

General Business Conditions

VISUAL CREDIT: FEDERAL RESERVE BANK OF NEW YORK WEBSITE

Get Connected
Networking      Events      Marketing
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OPINION

I magine a college-basketball team,
 named the Eagles. It has lost to the
 Vultures 80 times over the last 40 

years. Can you imag-
ine? The teams meet 
twice a year, and 
every year and every 
game, the Eagles lost. 
For four decades.

The Eagles 
changed coaches 
several times. They 
changed the roster 
of assistant coaches 
multiple times. They 
hired consultants 
galore. The Eagles 
sought and acted on 

advice from any number of basketball 
experts. They tried different offenses and 
different defenses. They changed cheer-
leaders. They even deployed streakers to 
distract the Vultures.

Countless complicated plays failed for 
them. Innumerable strategies fell short. 
The Eagles tried a freeze. The Vultures 
beat them. The Eagles ran fast-breaks 
until their lungs screamed. The Vultures 
whipped them. The Eagles packed the 
arena with their fans, wall-to-wall. The 
Vultures won again. The Eagles tried 
a full-court press, half-court press, and 
quarter-court press. The Vultures still 
thumped them.

The desperate Eagles even resorted to 
using spies — to steal the Vultures’ game 
plans and plays. They also tried to bribe 
the Vultures. But the Vultures took the 

money and beat them anyway.
Bottomline, everything the Eagles 

tried, failed. They lost every game against 
those darned Vultures.

Hope springs eternal. This season, the 
Eagles hired a new coach. A coach with a 
difference. He has never coached basket-
ball and never even played it. And from 
the start, he announced an odd-looking 
game plan for the big Vultures game. No 
one has ever seen such a weird game plan.

Well, the air is suddenly filled with 
noise from critics, experts, alumni, fans, 
coaches — current and retired. Even the 
cheerleaders chipped in. The plan is stu-
pid, they cry. It can’t work. The coach is a 
moron. He’ll be blind-sided. He should do 
this, instead. He should do that. He should 
be prepared for this from the Vultures.

The new coach silenced them all with 
one remark: “I will listen to anyone who 
has been successful against the Vultures.”

That is probably what President Donald 
Trump should say to the chorus of critics 
he has aroused. Now that he has signaled 
he is happy to sit down with North Korean 
dictator Kim Jong-un to discuss Kim’s 
nuclear bombs and missiles.

The chorus of critics is big. It includes 
former presidents, former secretaries of 
state, prime ministers. Korean experts, 
foreign-policy experts, and defense fig-
ures here and abroad. Also, lots of pro-
fessors, columnists, TV chatterers, and 
don’t forget the movie stars. They know 
everything about everything.

Trump does not know what he is doing, 
they sing out. He is a moron. Kim will out-

smart him. Trump should do this, or that. 
Trump should invite all of these crit-

ics to a fancy dinner at the White House. 
With one stipulation. They have to have 
had previous success with North Korea. 
Their policies or ideas must have worked 
with Kim or his father. “If you can show 
me how you or your ideas succeeded with 
North Korea, please come to dinner.”

The president would dine alone. And 
if he felt he needed some good ideas for 
dealing with Kim he could go for a walk, 
to the nearest saloon. “I’ll buy a beer for 
anybody who has got a new idea for deal-
ing with Little Rocket Man Kim.”

Why not? There is no one on earth 
who has changed Kim and his father’s 
path to nuclear weapons. All have failed. 
No one has credibility. The failures of our 
top people over the years allowed Kim to 
advance to a highly dangerous position. 
Nice going, guys. Kim may soon be able to 
snuff out millions of lives with his nukes.

To all in that chorus of advisers and crit-
ics, Trump could ask “Why should I take 
your advice?” They would find it difficult 
to answer.

The Eagles plan this week is to try ka-
rate against the Vultures. Hey, you never 
know.

From Tom…as in Morgan.                 

Tom Morgan writes about political, finan-
cial, and other subjects from his home near 
Oneonta. You can find him on Facebook or 
write to Tom at tomasinmorgan@yahoo.
com. Read more of Morgan’s writing at 
tomasinmorgan.com

Nuclear Strategies Down 
at the Ole’ Saloon

TOM  
MORGAN 
Money Talk

Congress Fails at its Job, 
But Does it Care?
W e’re at a watershed moment in

 American political history. Our
 Congress — I’m talking about 

the people’s body, 
the institution cre-
ated by our founders, 
and not just the men 
and women who cur-
rently inhabit it — is 
in deep trouble. And 
no one seems to be 
offering hope.

Its public standing 
is abysmal, occasion-
ally dropping into the 
single digits in poll-
ing. Very few people 

seem to respect it, even on Capitol Hill. 
And just as worrisome, power is shifting 
decisively to the president. The “balance 
of power” you read about in 7th-grade civ-
ics? It’s a myth today. Co-equal branches? 
Not anymore.

Here’s what may be the most discour-
aging thing of all: there was a time when 
Congressional leaders would forcefully 
defend the Congress. They don’t even 

bother to do that anymore.
To ponder what we can do about it is to 

confront a long list of daunting challenges. 
For starters, Congressional leaders have 
abandoned two centuries of precedent, a 
traditional set of norms, customs, and pro-
cedures that allowed a body representing 
the complexities of the entire country to 
arrive at policy solutions that by and large 
spoke to the public good.

We’re saddled with a Congress that af-
fords special-interest groups far too much 
power. Ordinary citizens have lost influ-
ence in the process. And the body itself 
has become polarized, which means that 
the decisions it makes are more extreme.

Congress has largely rejected its over-
sight responsibilities, which ought to 
carry a weight equal to legislating — and 
which put it on a par with the executive 
branch. It uses the subpoena power 
rarely, grills administration and other 
witnesses only occasionally, and even 
more rarely holds the executive branch 
accountable.

You can take the agenda for reform 
from this depressing litany. Congressional 

leaders need to stop manipulating the pro-
cess and let members vote on the tough 
issues of the day. Finding ways to stem 
the tidal wave of money and favors is cru-
cial. So are ending gerrymandering and 
tamping down the politics of polarization. 
Congress needs to reassert the authority 
given it by the Constitution to serve as a 
check on executive overreach and mis-
guided policymaking.

Americans have a right to be disappoint-
ed in the performance of the legislative 
branch. But they also have an obligation to 
speak up about it and demand action not 
just on a favored bill, but on improving the 
effectiveness of the Congress itself.         

Lee Hamilton is a senior advisor for 
the Indiana University (IU) Center on 
Representative Government, distinguished 
scholar at the IU School of Global and 
International Studies, and professor 
of practice at the IU School of Public 
and Environmental Affairs. Hamilton, a 
Democrat, was a member of the U.S. House 
of Representatives for 34 years, representing 
a district in south central Indiana. 

LEE 
HAMILTON

Opinion
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MARCH 28

 Nonprofit Awards 2018 from 11 a.m. to 2 
p.m. at the Holiday Inn Syracuse-Liverpool-Exit 
37 Hotel. This event highlights the achieve-
ments of honorees in several categories, net-
working, and the opportunity to learn more 
about what is happening in the CNY nonprofit 
community. The cost is $45. For details and 
registration information, visit www.BizEventz.
com or call (315) 579-3917 or (315) 579-3918.

MARCH 29

 Annual State of the City and County 
Luncheon from 11:30 a.m. to 1 p.m. at the 
Holiday Inn, 75 North St., Auburn. Tickets cost 
$40. To register or obtain more information, 
visit www.CayugaCountyChamber.com

 Good Morning Downtown Syracuse 
Progress Breakfast from 8 to 9:30 a.m. in 
the Wells Ballroom at SKY Armory. Join the 
Downtown Committee of Syracuse and Eric 
Mower + Associates for breakfast. Tickets are 
$25. Call or email Kristine Sherlock at (315) 
422-8284 or email: ksherlock@downtownsyra-
cuse.com with any questions.

MARCH 30

 Business Killers: 6 Vital Questions for 
Family and Privately Held Businesses (Lunch 
& Learn) from 11:30 to 1 p.m. at TDO Offices, 
445 Electronics Parkway, Ste. 102, Liverpool.
This is a unique, educational workshop 
focused on the six common mistakes that 
can destroy a business and harm everyone 
involved. The program includes a risk self-
assessment developed by industry experts, six 
short educational modules, and ample group 
dialogue to maximize your learning. The reg-
istration fee is $25 (includes lunch). For more 
information, contact Brian Friedman at (315) 
425-5144 or email: bfriedman@tdo.org

APRIL 5

 Business After Hours and Member 
Showcase from 5 to 7 p.m. at Embassy Suites 
by Hilton Syracuse-Destiny USA, 311-371 
Hiawatha Blvd., Syracuse. Join CenterState 
CEO and the Embassy Suites for this event. 
View one of the newest hotels in the area 
while networking with fellow members. 
Contact Beth Savicki to reserve your tabletop 
display at (315) 470-1883 or email: bsavicki@

centerstateceo.com

 CNY SHRM: Totally Responsible Leader: 
Serving and Empowering Others event 
from 8 a.m. to 4:30 p.m. at Bella Domani, 5988 
E. Taft Road, North Syracuse. This human-re-
sources workshop explores the essential quali-
ties of leadership. The program is approved 
for continuing-education credits. Seating is 
limited. Register at cnyshrm.org or email info@
cnyshrm.org

 Hiring Your First (or Next) Employee event 
from 10 a.m. to noon at East Side Business 
Center, 1201 East Fayette St., Syracuse (free 
parking). The event is sponsored by Syracuse 
SCORE Chapter 98. The cost is $20 for prereg-
istered/prepaid and $25 at the door. Veterans 
are free courtesy of M&T Bank. For registration 
information and details, contact Syracuse 
SCORE Chapter, 224 Harrison St., Syracuse, 
315-471-9393 x245.

APRIL 10

 42nd Annual Crystal Ball / SMEA 
Ceremony from 5:30 to 11:30 p.m. at 
the Marriott Syracuse Downtown, 100 E. 
Onondaga St., Syracuse. Kimberly Boynton, 
president & CEO of Crouse Health, has been 
chosen as the 2018 Crystal Ball recipient. The 
cost for CNYSME members is $75; nonmem-
bers pay $95. For more information, visit www.
cnysme.org

APRIL 18

 16th Annual WISE Symposium 2018 at 
SKY Armory, 351 S. Clinton St., Syracuse. This 
event is for up-and-coming entrepreneurs 
and those active in the business community 
— including corporate leaders, aspiring busi-
ness owners, people interested in professional 
development and networking, and those with 
ventures at any stage of growth. For details 
and registration information, visit http://wise-
center.org/the-symposium or email: wisecen-
ter@syr.edu

APRIL 19

 2018 CenterState CEO Annual Meeting 
from noon to 1:30 p.m. at Onondaga 
Community College, SRC Arena. This event is a 
gathering of business and community leaders 
in the region. It also celebrates the Business of 
the Year Awards, recognizing outstanding CNY 

businesses and organizations in five catego-
ries. The cost for CenterState CEO members 
is $70 per person; the cost for nonmembers 
is $85 per person. For more information, 
visit http://www.centerstateceo.com/news-
events/2018-centerstate-ceo-annual-meeting

 The 21st Century Inclusive Workforce 
event from 8 to 10:30 a.m. at WCNY, 415 W. 
Fayette St., Syracuse. CNY ATD will discuss 
and demonstrate attitudes and behaviors 
that create an atmosphere of inclusiveness in 
organizations where everyone feels welcome 
and valued. The cost for ATD members is $25; 
it’s $40 for nonmembers. For more information 
or to register, visit cnyatd.org or call (315) 546-
2783 or email: info@cnyatd.org

APRIL 27

 Tax Reform Update Part III: Changes 
for Individuals; SALT Issues from noon to 
1 p.m. at the BorgWarner Room, Tompkins 
County Public Library, 101 E. Green St., Ithaca. 
Congress passed the Tax Cuts and Jobs Act 
of 2017, ushering in some of the most signifi-
cant tax changes in three decades. The last in 
this 3-part seminar hosted by the Tompkins 
County discusses issues and changes for indi-
viduals. Tickets are $15. To register, visit www.
tompkinsbar.com

MAY 3

 Mohawk Valley Legacy Awards from 5:30 
to 8:30 p.m. at the Stanley Theater, Utica. This 
is a formal awards event celebrating families 
and businesses who have made a tremendous 
impact in the Mohawk Valley. The cost to at-
tend is $75. For details and registration infor-
mation, visit www.BizEventz.com or call (315) 
579-3917 or (315) 579-3918.

 The 2018 Onondaga Historical 
Association (OHA) Medal Awards 8 to 9:30 
a.m. at the Marriott Syracuse Downtown’s 
Persian Terrace, Syracuse. Awards will be 
presented to Michael Moss for his work in 
preserving and advancing the history of 
Onondaga County’s Jewish community; Alissa 
Viti, manager of charitable and community 
relations at M&T Bank, for her dedication to 
educating the public about our community’s 
history through the funding of OHA programs 
and exhibitions; and Allen Naples, for his lead-
ership and his commitment to financing the 
restoration and adaptive reuse of our historic 
architecture. Regular tickets to the OHA Medal 
Breakfast are $50, Patron tickets are $125. 
Reservations can be made by visiting cnyhis-
tory.org/2018-medal. For more information, 

call Jon Zella at (315) 428-1864, ext. 315 or 
email: Jon.Zella@cnyhistory.org

JUNE 19

 2018 Southern Tier Heart Walk — 4th 
Annual Regional Executive Wellness 
Summit from 8 a.m. to 3:30 p.m. at the 
Holiday Inn, Binghamton. The theme is “Re-
imagining Wellness — Putting People First.” 
To register, visit SouthernTierHeartWalk/
WellnessSummit. Early bird pricing available 
through April 1. For more information, contact 
Gina Chapman at (607) 341-8535 or email: 
Gina.Chapman@heart.org

ONGOING EVENTS

 Every Tuesday, Cayuga Toastmasters Club 
from 6 to 7 p.m., at Cornell University, Ithaca, 
Rhodes Hall, Hoy Road, 6th Floor Conference 
Room #655. Free parking is available on first 
floor of parking garage across from Rhodes 
Hall. For more information, visit the website 
at 4998.toastmastersclubs.org and select 
“Contact Us,” or email: Jeff at jefurst52@gmail.
com 

 Every Tuesday, Gung Ho Referrals 
Group, the premier networking group in 
CNY since 1999, from noon to 1:30 p.m. at 
The Gem Diner, 832 Spencer St., Syracuse. 
The cost is $10 and includes lunch. No res-
ervation required. Please bring 30 business 
cards. For more information contact Paul 
Ellis at (315) 475-0392 or email Paul.Ellis@
ComfortSystemsUSA.com or go to www.
GungHoReferrals.com      

 Every Tuesday, CNY Referral Group from 
8 to 9:30 a.m. at Denny’s Restaurant, 201 
Lawrence Road, North Syracuse. Looking to 
expand your network and increase referral 
business? For more information, call Matthew 
Hunt at (315) 416-8881, or email: huntm24@
nationwide.com

 Every Tuesday, Syracuse Executives 
Association luncheon meeting, beginning at 
11:45 a.m. at Bella Domani Banquet Facility, 
5988 East Taft Road, North Syracuse. For more 
information, contact Linda Bennett, executive 
director, by email at: director@syrexecs.com 

 Every Tuesday, Syracuse Networking 
Connections at 8 a.m. at Dunkin’ Donuts, 7th 
North St. (Conference Room). No charge to at-
tend. Contact Kim at (315) 414-8223.

 Every Wednesday, 1 Million Cups at 9 
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DECEMBER 12

 Family Business Awards of 
CNY from 7:30 to 10:30 a.m. at the
Genesee Grand Hotel. The keynote
speaker will be Renée Downey Hart,
of Le Moyne College. To register to
attend, visit bizeventz.com or for fur-
ther information, contact Jill Allen at
jallen@bizeventz.com

 2017 Innovation Celebration 
from 2 to 8 p.m. at the CNY Biotech
Accelerator, 841 E. Fayette St.,
Syracuse. The event will include

pitches from GENIUS NY’s top six 
finalists, a panel discussion on build-
ing an effective board of directors, 
and top-notch networking with 
investors, entrepreneurs, and busi-
ness leaders from across the region. 
Contact Bailey Burke at Upstate 
Capital Association of New York, Inc. 
at (518) 320-2746 or email info@up-
statecapital.org for details.

DECEMBER 13

 54th Annual Meeting of the 
University Hill Corporation from 

noon to 1:30 p.m. in the Grand 
Ballroom at Drumlins Country Club, 
800 Nottingham Road, Syracuse. 
Matthew J. Driscoll, acting execu-
tive director of the New York State 
Thruway Authority, will be the fea-
tured speaker. David Mankiewicz, 
president of the University Hill 
Corporation, will give the annual 
report. Tickets are $40. For more in-
formation, contact Kristine Sherlock 
at ksherlock@university-hill.com or 
(315) 475-7244.

 Research & Technology Forum 
from 3:30 to 5 p.m., reception
to follow at SyracuseCoE, 727 E.
Washington St., Room 203, Syracuse,
and via webinar. The there theme
is “Climate Reality + Emerging
Technologies = Drivers for Building
Science Research.” Explore how
rapidly changing climate is chang-
ing research needs for building
science. Presented by Ian Shapiro,
chairman, Taitem Engineering. 
This forum will be moderated by
Ed Bogucz, executive director,
SyracuseCoE and associate professor
of Syracuse University’s College of
Engineering and Computer Science,
Dept. of Mechanical and Aerospace
Engineering. For details and registra-
tion information, email klmarsha@
syr.edu at SyracuseCoE.

 SCORE Series of Workshops 
on Simple Steps of Well Run 
Businesses from 6 to 8 p.m. at the
East Side Business Center, 1201 E.
Fayette St., Syracuse. Subsequent
sessions will be on Dec. 20 and Dec.
27. The three sessions are how to
operate a business, navigate the
business life cycle, and communicate
effectively with others. The cost is
$75, free to veterans. Call (315) 471-
9393 x245 with questions or to sign
up. 

JANUARY 10

 CenterState CEO 2018 Economic 
Forecast Breakfast from 8 to 9:30
a.m. at the Holiday Inn Syracuse-
Liverpool-Exit 37 at 441 Electronics
Parkway, Liverpool. Join hundreds
of fellow CenterState CEO members,
business leaders, and executives
for the presentation of the region’s
2018 Economic Forecast. The key-
note speaker will be Gary Keith, VP
and chief economist at M&T Bank.
For more information, visit www.
CenterStateCEO.com 

JANUARY 16

 Sharing the BEST from 8 to 10:30
a.m. at OneGroup, 706 N Clinton St.,
Syracuse. CNY ATD hosts a sharing of
information and experiences of a di-
versity of talent-development prac-
tices including sales enablement,
career development, internships,
and leadership development. The

cost for members is $25; nonmem-
bers pay $40. To register, visit www.
cnyastd.org or call (315) 546-2783 or 
email: info@cnyastd.org

JANUARY 26

 Believe in Syracuse’s 5th 
Birthday Party from 5:30 to 9 p.m.
at the Landmark Theatre. The event
celebrates Syracuse, featuring local
food and beverage vendors, free
birthday cake, and live music. Tickets
are $10. For more information, visit
http://www.believeinsyracuse.org/
birthday

ONGOING EVENTS

 Every Tuesday, Cayuga 
Toastmasters Club from 6 to 7
p.m., at Cornell University, Ithaca,
Rhodes Hall, Hoy Road, 6th Floor
Conference Room #655. Free parking
is available on first floor of parking
garage across from Rhodes Hall. For
more information, visit the website
at 4998.toastmastersclubs.org and
select “Contact Us,” or email: Jeff at
jefurst52@gmail.com 

 Every Tuesday, Gung Ho 
Referrals Group, the premier net-
working group in CNY since 1999,
from noon to 1:30 p.m. at The Gem
Diner, 832 Spencer St., Syracuse.
The cost is $10 and includes lunch.
No reservation required. Please
bring 30 business cards. For more
information contact Paul Ellis at
(315) 475-0392 or email Paul.Ellis@
ComfortSystemsUSA.com or go to
www.GungHoReferrals.com

 Every Tuesday, CNY Referral 
Group from 8 to 9:30 a.m. at Denny’s
Restaurant, 201 Lawrence Road,
North Syracuse. Looking to expand
your network and increase referral
business? For more information, call
Matthew Hunt at (315) 416-8881, or
email: huntm24@nationwide.com

 Every Tuesday, Syracuse 
Executives Association luncheon
meeting, beginning at 11:45 a.m. at
Bella Domani Banquet Facility, 5988
East Taft Road, North Syracuse. For
more information, contact Linda
Bennett, executive director, by email
at: director@syrexecs.com

 Every Tuesday, Syracuse 
Networking Connections at 8 a.m.
at Dunkin’ Donuts, 7th North St.
(Conference Room). No charge to at-
tend. Contact Kim at (315) 414-8223.

 Every Wednesday, 1 Million 
Cups at 9 a.m. at Syracuse
CoWorks, 201 E. Jefferson St., 2nd
floor, Syracuse. 1 Million Cups is
a weekly educational program
designed to engage, educate,
and accelerate local startups/
unique businesses. No cost to at-
tend. For more information, visit
www.1millioncups.com/syracuse 

 Every Wednesday, Syracuse 
Business Networking from 6 to 7
p.m. at Barbieri’s Restaurant (upstairs
level) located on Main Street in the

village of North Syracuse. For more 
information, call Kim Bachstein 
at (315) 414-8223 or email:  info@
SyracuseBusinessNetworking.com

 First and third Wednesday 
of each month, Preferred 
Toastmasters from noon to 1 p.m. at
Golden Artist Colors, 188 Bell Road,
New Berlin. Contact Jonie Bassett at
(607) 847-6154, x1217.

 Fourth Wednesday of each 
month, Preferred Toastmasters 
from 5:30 to 6:30 p.m. at Chenango
County Council of the Arts, 27 W.
Main St., Norwich. Contact Jonie
Bassett at (607) 847-6154, x1217.

 Every Thursday, Free Business 
Counseling with SCORE from 10 
to 11:30 a.m. at the Tioga County 
Chamber of Commerce, 80 North Ave., 
Owego. Contact the Tioga County 
Chamber of Commerce to make an ap-
pointment at (607) 687-2020.

 Every Thursday, Syracuse 
Business Connections meets
from 8am - 9 am in E. Syracuse.
The group’s purpose is to network,
exchange referrals, leads and share
community news. For more informa-
tion, contact Deb Angarano at dan-
garano@tsys.com 

 Every second and fourth 
Thursday of the month, The North 
Star Toastmasters from noon to 1
p.m. at Northland Communications
One Dupli Park Drive in Franklin
Square. For more information,
contact Sandy Jurkiewicz at sjurkie-
wicz@centerstateceo.com or call
(315) 470-1802.

 Every Friday, Tip Club of 
Syracuse, at the Sheraton Syracuse
University Hotel, 801 University Ave.,
Syracuse, 8 to 9 a.m. Call Bernie
Bregman at (315) 430-5249 or email:
bbregman@cnybj.com

 First Friday of each month, 
Toolkit Day with SCORE by ap-
pointment at The Tech Garden. 
Counselors provide free, confiden-
tial, individual business mentoring
to prospective or current business
owners. For more information or to
make an appointment, contact Lynn
Hughes at (315) 579-2862 or email
Lynn@TheTechGarden.com

 Every second Friday, The
Professional Consultants Association
(PCA) of Central New York at 8:15 a.m.
from September to June at OneGroup 
Center, 706 N. Clinton St., Syracuse. 
PCA helps businesses and organiza-
tions locate professional consulting 
services based in CNY. The first visit is 
free. For a full schedule and to register, 
visit, www.pcaofcny.com

 Every second and fourth Friday 
of each month, The SUN Group 
(Sustainable Upstate Network)
meets from 7:30 to 9 a.m. at Tony’s
Family Restaurant, 3004 Burnet Ave.,
Syracuse. For more information, con-
tact Andy Picco at (315) 657-0135 or
email: andrewpicco@gmail.com

Business Calendar

BUSINESS CARD 
GALLERY

BBBBBBBBBBBBBBBBBBBBB BBBBBBBBBBBBBBBBBB
MARKETING

Bernie Bregman
Free Network 

Consulting Session

Cell: (315) 430-5249 
bbregman@cnybj.com

FREE NETWORK 
CONSULTING SESSION

We let you concentrate on the business you know best.

Brian Lee
Professional Employer Consultant
149 Northern Concourse
N. Syracuse, N.Y. 13212
315-641-3600 x122
Fax: 315-641-3601
800-31-STAFF (78233)
blee@staffleasing-peo.com
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KeyCorp raises dividend for a second 
time this year
BY JOURNAL STAFF
news@cnybj.com 

K eyCorp (NYSE: KEY) — parent of KeyBank,
 the No. 2 bank ranked by deposit market
 share in the 16-county Central New York 

area — recently boosted its quarterly cash dividend 
by 11 percent to 10.5 cents per share of its common 
stock.

The dividend, up from the 9.5 cents that Key paid 
last quarter, is payable on Dec. 15, to holders of record 

as of the close of business on Nov. 28.
This marks the second dividend increase that 

KeyCorp has initiated in 2017, following a 12 percent 
hike in the second quarter.

Headquartered in Cleveland, Ohio, Key is one of 
the nation’s largest bank-based financial services com-
panies, with assets of $136.7 billion as Sept. 30.

In the 16-county CNY region, KeyBank had 68 
branches and nearly $4.3 billion in deposits, good for 
a 14.42 percent market share, according to the latest 
FDIC statistics as of June 30.            

OFFICE WORLD  
• OFFICE SUPPLIES • PROMOTIONAL PRODUCTS 

 
6731 COLLAMER ROAD, EAST SYRACUSE, N.Y. 13057 

(315) 632-1151 
 

NYS Certified WBE#46390 
 
 
 
 
PMS Orange 1665C 
 
PMS Blue  289C 
 
 
 
 
 
 
 
 
 
 
  
 
 
 
 
 
 
 
 

 

FOR ALL YOUR OFFICE SUPPLY NEEDS
O�ce Supplies • Promotional Products

o�ceworldny.com
NYS Certi�ed WBE              Tim Hall (315) 632-1151

Business Calendar
FEBRUARY 1

 It’s Not Business (or Government) as 
Usual at 6 p.m. at Panasci Family Chapel, 
Le Moyne College. Syracuse Mayor Ben 
Walsh will discuss how creating strong 
bonds between business, government, 
and education yields meaningful and 
measurable results for municipalities. For 
more information, call (315) 445-4280.

FEBRUARY 8

 Creating a Positive Work 
Environment from 8:30 to 9:30 a.m. at 
235 Harrison St., Syracuse. Presented 
by Pinnacle Human Resources, LLC, this 
information session will focus on proac-
tive steps that managers can take to 
reduce or eliminate sexual harassment 
in the workplace. For details, visit www.
CenterStateCEO.com or email: kdejo-
seph@centerstateceo.com 

FEBRUARY 9

 Transformational Communication 
Workshop from 8:30 a.m. to 4:30 p.m. at 
the Owego Treadway Conferencce Center, 
1100 State Rt. 17C, Owego. This interactive, 
day-long workshop will guide you to devel-
op constructive styles of communication. 
The workshop facilitator will be Richard 
Orth. Presented by Tioga County Chamber 
of Commerce, the cost for members is $100 
(it’s $125 for nonmembers). Register at 
TiogaChamber.com or call (607) 687-2020.

FEBRUARY 12

 Effective Evaluations from 8 to 10:30 
a.m. at OneGroup, 706 N. Clinton St., 
Syracuse. CNY ATD will discuss assessing 
behavioral changes and new skill imple-
mentation following talent-development 
initiatives. The cost for members is $25; 
nonmembers pay $40. To register, visit 
www.cnyastd.org. For more information, 
call (315) 546-2783 or email: info@cnyastd.
org

FEBRUARY 13

 GOFCC 2018 Annual Meeting – 
DIVERSIFY. PIVOT. GROW from noon to 

1:30 p.m. at the Greater Oswego-Fulton 
Chamber of Commerce, 23 E. First St., 
Oswego. Join the Greater Oswego-Fulton 
Chamber of Commerce (GOFCC) for a 
gathering of business and community 
leaders. Jeff Knauss, co-founder of Digital 
Hyve, will speak on how his company and 
experiences relate to this year’s theme. 
The chamber will also present annual 
awards to deserving members. The cost 
for GOFCC members is $39; nonmembers 
pay $49. CenterState CEO members are 
eligible for member pricing. For registra-
tion information and details, visit www.
CenteerStateCEO.com or email: sfults@
centerstateceo.com

FEBRUARY 14

 CEO Presents: Dr. Robert Corona 
from 8-9:30 a.m. at the CNY Biotech 
Accelerator, 841 E Fayette St., Syracuse. 
This biannual speaker series features Dr. 
Robert Corona, professor and chair of 
pathology, chief innovation officer, and 
associate dean for academic and indus-
try affairs at Upstate Medical University. 
Corona will share his outlook on how 
SUNY Upstate Medical University is lead-
ing biotech business innovation, and why 
SUNY Upstate matters to the economic 
development of Central and Northern 
New York. Cost is $30 for CenterState 
CEO members, $45 for non-members. For 
more information or to register, contact 
Lisa Metot at (315) 470-1870 or lmetot@
centerstateceo.com

FEBRUARY 27

 Introduction to Exporting - Lunch 
& Learn from noon to 1:30 p.m. at the 
Greater Oswego-Fulton Chamber of 
Commerce, 23 E. First St., Oswego. A 
presentation will be given by Steven 
King, director of the Central New York 
International Business Alliance (CNYIBA). 
Lunch will be provided. For registra-
tion information and details, visit www.
CenterStateCEO.com

MARCH 23

 Developing Supervisors Workshop 
from 8 to 11:30 a.m. at OneGroup, 706 

N. Clinton St., Syracuse. CNY ATD will 
provide insights to help successfully 
transition from individual contributor to 
supervisor. The facilitator will be Cindy 
Masingill, Emergent, LLC. The cost for 
members is $45; nonmembers pay $60. 
To register, visit www.cnyatd.org. For 
more information or details, call (315) 
546-2783 or email: info@cnyastd.org

APRIL 18

 16th Annual WISE Symposium 
2018 at SKY Armory, 351 S. Clinton 
St., Syracuse. This event is for up-and-
coming entrepreneurs and those active 
in the business community — including 
corporate leaders, aspiring business 
owners, people interested in professional 
development and networking, and those 
with ventures at any stage of growth. For 
details and registration information, visit 
http://wisecenter.org/the-symposium or 
email: wisecenter@syr.edu

APRIL 19

 2018 CenterState CEO Annual 
Meeting from noon to 1:30 p.m. at 
Onondaga Community College, SRC 
Arena, Syracuse. This event is a gather-
ing of business and community lead-
ers in the region. It also celebrates the 
Business of the Year Awards, recognizing 
outstanding CNY businesses and orga-
nizations in five categories. The cost for 
CenterState CEO members is $70 per 
person; the cost for nonmembers is $85 
per person. For more information, visit 
http://www.centerstateceo.com/news-
events/2018-centerstate-ceo-annual-
meeting

ONGOING EVENTS

 Every Tuesday, Cayuga Toastmasters 
Club from 6 to 7 p.m., at Cornell 
University, Ithaca, Rhodes Hall, Hoy Road, 
6th Floor Conference Room #655. Free 
parking is available on first floor of park-
ing garage across from Rhodes Hall. For 
more information, visit the website at 
4998.toastmastersclubs.org and select 
“Contact Us,” or email: Jeff at jefurst52@
gmail.com 

 Every Tuesday, Gung Ho Referrals 
Group, the premier networking group 
in CNY since 1999, from noon to 1:30 
p.m. at The Gem Diner, 832 Spencer 
St., Syracuse. The cost is $10 and in-

cludes lunch. No reservation required. 
Please bring 30 business cards. For 
more information contact Paul Ellis 
at (315) 475-0392 or email Paul.Ellis@
ComfortSystemsUSA.com or go to www.
GungHoReferrals.com      

 Every Tuesday, CNY Referral 
Group from 8 to 9:30 a.m. at Denny’s 
Restaurant, 201 Lawrence Road, North 
Syracuse. Looking to expand your net-
work and increase referral business? For 
more information, call Matthew Hunt 
at (315) 416-8881, or email: huntm24@
nationwide.com

 Every Tuesday, Syracuse Executives 
Association luncheon meeting, be-
ginning at 11:45 a.m. at Bella Domani 
Banquet Facility, 5988 East Taft Road, 
North Syracuse. For more information, 
contact Linda Bennett, executive direc-
tor, by email at: director@syrexecs.com 

 Every Tuesday, Syracuse 
Networking Connections at 8 a.m. 
at Dunkin’ Donuts, 7th North St. 
(Conference Room). No charge to attend. 
Contact Kim at (315) 414-8223.

 Every Wednesday, 1 Million Cups 
at 9 a.m. at Syracuse CoWorks, 201 
E. Jefferson St., 2nd floor, Syracuse. 1 
Million Cups is a weekly educational 
program designed to engage, educate, 
and accelerate local startups/unique 
businesses. No cost to attend. For more 
information, visit www.1millioncups.
com/syracuse 

 Every Wednesday, Syracuse 
Business Networking from 6 to 
7 p.m. at Barbieri’s Restaurant (up-
stairs level) located on Main Street 
in the village of North Syracuse. For 
more information, call Kim Bachstein 
at (315) 414-8223 or email:  info@
SyracuseBusinessNetworking.com

 First and third Wednesday of each 
month, Preferred Toastmasters from 
noon to 1 p.m. at Golden Artist Colors, 
188 Bell Road, New Berlin. Contact Jonie 
Bassett at (607) 847-6154, x1217. 

 Fourth Wednesday of each month, 
Preferred Toastmasters from 5:30 to 
6:30 p.m. at Chenango County Council of 
the Arts, 27 W. Main St., Norwich. Contact 
Jonie Bassett at (607) 847-6154, x1217. 

 Every Thursday, Free Business 
Counseling with SCORE from 10 to 
11:30 a.m. at the Tioga County Chamber 
of Commerce, 80 North Ave., Owego. 
Contact the Tioga County Chamber of 
Commerce to make an appointment at 
(607) 687-2020.

 Every Thursday, Syracuse Business 
Connections meets from 8am - 9 am 
in E. Syracuse. The group’s purpose is 
to network, exchange referrals, leads 
and share community news. For more 
information, contact Deb Angarano at 
dangarano@tsys.com 

 Every second and fourth Thursday 
of the month, The North Star 
Toastmasters from noon to 1 p.m. at 
Northland Communications One Dupli 
Park Drive in Franklin Square. For more 
information, contact Sandy Jurkiewicz at 
sjurkiewicz@centerstateceo.com or call 
(315) 470-1802.

 Every Friday, Tip Club of Syracuse, at 
the Sheraton Syracuse University Hotel, 
801 University Ave., Syracuse, 8 to 9 a.m. 
Call Bernie Bregman at (315) 430-5249 or 
email: bbregman@cnybj.com

 First Friday of each month, Toolkit 
Day with SCORE by appointment at The 
Tech Garden. Counselors provide free, 
confidential, individual business mentor-
ing to prospective or current business 
owners. For more information or to make 
an appointment, contact Lynn Hughes 
at (315) 579-2862 or email Lynn@
TheTechGarden.com

 Every second Friday, The 
Professional Consultants Association 
(PCA) of Central New York at 8:15 a.m. 
from September to June at OneGroup 
Center, 706 N. Clinton St., Syracuse. PCA 
helps businesses and organizations 
locate professional consulting services 
based in CNY. The first visit is free. For a 
full schedule and to register, visit, www.
pcaofcny.com

 Every second and fourth Friday 
of each month, The SUN Group 
(Sustainable Upstate Network) meets 
from 7:30 to 9 a.m. at Tony’s Family 
Restaurant, 3004 Burnet Ave., Syracuse. 
For more information, contact Andy 
Picco at (315) 657-0135 or email: andrew-
picco@gmail.com

Business Calendar
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ACCOUNTING

Firley, Moran, Freer & Eassa, CPA, P.C. 
(FMF&E) has promoted ELISABETH 
GRACE, JANA HARTMANOVA, ERIK 
JONES, PAUL LAPLANTE, JOHN ROBIN-
SON, and MATTHEW SLIKER to advanced 
staff. RYAN BRENNAN, BRITTANY LIGHT-
HALL, SUZETTE YEAGER, and VITALIY 
ZHURAVEL have been promoted to in-
charge accountants; and LAURA CHRIS-
TOPHER, MARISSA DILAURA, GREGORY 
JARVIS, RYAN LAURA, and BRYSTAL 
NICHTER were promoted to supervisors. 
The firm has also promoted MICHAEL 
GOETZ to senior manager, and MARY 
LEE, DANIEL LOSTUMBO, and JAMES TRI-
ONFERO to manager. Goetz is a CPA and 
received his bachelor’s degree in business 
administration and accounting from Siena 
College. He joined the firm in 2006. Lee is 
a CPA who received her bachelor’s degree 
in accounting from Le Moyne College and 
joined the firm in 2006. Lostumbo received 
his bachelor’s and master’s degrees in ac-
counting from Syracuse University and 
has been with the firm since 2010. He has 
been a CPA since 2012. Trionfero received 
his bachelor’s degree in accounting, with 
a secondary major in economics, from 
SUNY Oswego. He joined FMF&E in 2014 
and has been a CPA since 2013. 

ARCHITECTS

Ashley McGraw Archi-
tects announced it has 
promoted project archi-
tects JASON EVANS and 
NICOLE SCHUSTER by 
naming them associate 
principals of the firm. 
Evans joined Ashley Mc-
Graw in 2008. He has com-
pleted numerous projects 
for universities across 
New York state. Evans 
holds a bachelor’s degree 
in architecture from Syra-
cuse University. Schuster 
joined Ashley McGraw in 
2016. She has been a certi-
fied passive house consultant since 2015, 
and is currently working on the Nuthatch 
project, an environmental learning and re-
search site at Binghamton University that 

is targeting both passive house and liv-
ing building challenge certifications. She 
holds a bachelor’s degree in architecture 
from Syracuse University.

INSURANCE

Security Mutual Life 
has promoted four of-
ficers. CHRISTOPHER J. 
WALSH was promoted to 
VP, chief information se-
curity officer. He joined 
Security Mutual in 2001 
as senior network and 
technical services team 
leader. Walsh has been 
promoted to a number of 
positions and has been 
serving as second VP, in-
formation security officer 
& infrastructure architect 
since 2013. GERRI L. CO-
REY, CPA, was promoted 
to second VP, financial 
reporting. She began her 
career with Security Mu-
tual Life in 2012, joining 
the financial operations 
department as manager 
of financial reporting. In 
2014, Corey was promot-
ed to director of financial 
reporting, and in 2015 to 
assistant VP, financial re-
porting. OLIVER T. HICKS 
has been promoted to 
second VP, software en-
gineering. He joined Se-
curity Mutual in 1997 as a creative design 
coordinator, was promoted to program-
mer analyst in 2001, followed by promo-
tion to senior software developer in 2003, 
to lead software developer in 2010, and 
to assistant VP, software engineering in 
2014. DEBORAH A. SCHAFER has been 
promoted to second VP, underwriting. 
She began her career with Security Mutu-
al Life in 1973 and joined the underwriting 
department in 1982 as an administrative 
assistant. Schafer was promoted to under-
writer, director, and assistant VP roles be-
tween 1991 and 2007, and rejoined Secu-
rity Mutual’s Underwriting Department 
in 2010 as an advanced underwriter. 

Northwestern Mutual announced it has 

promoted a key leader 
and added several finan-
cial representatives in the 
Central New York region 
to the firm. JAMES (JIM-
MY) DEXTER began his 
career with Northwestern 
Mutual in 2011 as director 
of training and develop-
ment and was recently 
promoted to chief growth 
officer for the firm’s 
Syracuse office. KEEGAN 
BOWMAN has joined 
Northwestern Mutual 
and holds a bachelor’s de-
gree in business and eco-
nomics from St. Lawrence 
University. BRANDY COL-
LARD has joined the firm. 
She graduated from Ca-
yuga Community College 
with an associate degree 
in early childhood educa-
tion in 2015. She spent 
four years teaching before 
transitioning her career to 
financial services. JUSTIN 
DOTY began his career 
with Northwestern as an 
intern while earning his 
bachelor’s degree in busi-
ness administration from 
SUNY Oswego. He has 
now accepted a position 
as a financial representa-
tive. JOANNA MELNIK has 
also joined the company. 
A graduate of Syracuse 
University, she received a 
bachelor’s degree in inte-
rior design. Melnik holds 
her New York life, acci-
dent, and health, FINRA 
Series 6 and 63 licenses. 
ERNESTINE BRYANT 
graduated from Ashford 
University with a bach-
elor’s degree in business 
administration and man-
agement and has her New 
York life, accident, and 
health licenses. MELISSA 
LUPINSKI received her 
bachelor’s degree from 
Utica College in business management 
with a finance focus. She has previous ex-
perience as a property casualty insurance 
agent. J.T. SMITH received his bachelor’s 
degree in finance from Binghamton Uni-
versity. He came to Northwestern Mutual 
as an intern in 2016 and is starting a full-

time position as a financial representative.

NONPROFITS

The YMCA of Greater 
Syracuse has promoted or 
added the following staff 
recently. JACK KORZYP 
was promoted to assistant 
executive director at the 
Southwest YMCA at On-
ondaga Community Col-
lege. He previously was 
the director of health, well-
ness, and performance. 
He will oversee all branch 
departments at the South-
west Y. Korzyp is a SUNY 
Cortland graduate and an 
NSCA-certified strength 
& conditioning specialist. 
MATT JOHNS has joined 
the staff as associate di-
rector of development. 
Also a SUNY Cortland 
graduate, he has spent the 
past 10 years working in 
both event management 
and nonprofit fundraising 
on the East Coast, including at the Frost 
Valley YMCA in the Catskills. ANDRÉ 
ANTHONY has joined the team as chief of 
staff. He most recently served as a branch 
executive director with the Rock River 
Valley YMCA in Rockford, Illinois. Previ-
ously, Anthony served as the senior direc-
tor of youth development services for the 
YMCA of Columbia, South Carolina. Prior 
to that, he spent more than 12 years with 
the YMCA of the Greater Twin Cities in 
Minnesota. Anthony is also involved on 
the national and international level, includ-
ing YUSAs Diversity, Inclusion and Global 
(DIG) work. He served as the president/
chair of the first-ever U.S. cohort of Global 
Change Agents with the World Alliance of 
YMCAs. 

TECHNOLOGY

Pelco Component Tech-
nologies has hired  
REBECCA CARDUCCI as 
customer-service repre-
sentative at the factory 
and HQ in Cazenovia. 
She is responsible for de-
veloping and maintaining 
purchasing, manufactur-
ing, and shipping data as customer orders 
move toward delivery. Carducci will also 
be Pelco’s main post-sales contact.           

People on the Move NEWS

Evans
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a.m. at Syracuse CoWorks, 201 E. Jefferson St., 
2nd floor, Syracuse. 1 Million Cups is a weekly 
educational program designed to engage, 
educate, and accelerate local startups/unique 
businesses. No cost to attend. For more infor-
mation, visit www.1millioncups.com/syracuse 

 Every Wednesday, Syracuse Business 
Networking from 6 to 7 p.m. at Barbieri’s 
Restaurant (upstairs level) located on Main 
Street in the village of North Syracuse. 
For more information, call Kim Bachstein 
at (315) 414-8223 or email:  info@
SyracuseBusinessNetworking.com

 First and third Wednesday of each 
month, Preferred Toastmasters from noon 
to 1 p.m. at Golden Artist Colors, 188 Bell 
Road, New Berlin. Contact Jonie Bassett at 
(607) 847-6154, x1217. 

 Fourth Wednesday of each month, 

Preferred Toastmasters from 5:30 to 6:30 
p.m. at Chenango County Council of the Arts, 
27 W. Main St., Norwich. Contact Jonie Bassett 
at (607) 847-6154, x1217. 

 Fourth Wednesday of each month, The 
SUN Group meets at 4 p.m. at Strada Mia, 313 
N. Geddes St., Syracuse. For more information, 
contact Andy Picco at (315) 657-0135. 

 Every Thursday, Free Business Counseling with 
SCORE from 10 to 11:30 a.m. at the Tioga County 
Chamber of Commerce, 80 North Ave., Owego. 
Contact the Tioga County Chamber of Commerce to 
make an appointment at (607) 687-2020.

 Every Thursday, Syracuse Business 
Connections meets from 8am - 9 am in E. 
Syracuse. The group’s purpose is to network, 
exchange referrals, leads and share commu-
nity news. For more information, contact Deb 
Angarano at dangarano@tsys.com 

 Every Thursday Empire Statesmen 
Toastmasters at 6:30 p.m. at Denny’s 
Restaurant, 201 Lawrence Road, North 
Syracuse. For the latest information, visit 
http://1427.toastmastersclubs.org/  or email 
contact-1427@toastmastersclubs.org

 Every second and fourth Thursday of the 
month, The North Star Toastmasters from noon 
to 1 p.m. at Northland Communications One 
Dupli Park Drive in Franklin Square. For more infor-
mation, contact Sandy Jurkiewicz at sjurkiewicz@
centerstateceo.com or call (315) 470-1802.

 Every Friday, Tip Club of Syracuse, at 
the Sheraton Syracuse University Hotel, 801 
University Ave., Syracuse, 8 to 9 a.m. Call 
Bernie Bregman at (315) 430-5249 or email: 
bbregman@cnybj.com

 First Friday of each month, Toolkit Day 
with SCORE by appointment at The Tech 

Garden. Counselors provide free, confidential, 
individual business mentoring to prospective 
or current business owners. For more informa-
tion or to make an appointment, contact Lynn 
Hughes at (315) 470-1969 or email Lynn@
TheTechGarden.com

 Every second Friday, The Professional 
Consultants Association (PCA) of Central New 
York at 8:15 a.m. from September to June at 
OneGroup Center, 706 N. Clinton St., Syracuse. 
PCA helps businesses and organizations locate 
professional consulting services based in CNY. 
The first visit is free. For a full schedule and to 
register, visit, www.pcaofcny.com

 Second Friday of each month, The SUN 
Group meets at 7:30 a.m. at Tony’s Family 
Restaurant, 3004 Burnet Ave., Syracuse. For 
more information, contact Andy Picco at (315) 
657-0135.
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M&T Bank received the highest numerical score among eleven banks in the Northeast region in the J.D. Power 2017 U.S. Small Business Banking Satisfaction Study, based on 8,378 total responses, measuring the opinions of small business customers with annual revenues of $100,000–$10 million, 
surveyed June–August 2017. Your experiences may vary. Visit jdpower.com. ©2018 M&T Bank. Member FDIC.

Outstanding service  
is important.

Hear what our customers have to say about working 
with M&T at mtb.com/understandingbusiness. 

 “Highest in Customer Satisfaction with Small Business 
Banking in the Northeast” – J.D. Power
Recognition for serving businesses is always rewarding. But when it comes 

from the customers we work hard for, it’s even more meaningful. And this year 

we’re proud to have earned our first J.D. Power Award based on surveys from 

nearly 8500 small business owners. We took the time to understand what’s 

important to them, and we’d love the chance to learn what’s important to you. 

Find out everything M&T Bank can do for your business by calling Lee DeAmicis 

at 315-424-5056, or stop by any M&T branch today. 

16807_CNYBusiness Journal / 10”w x 12.75”h

http://www.mtb.com/understandingbusiness
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March 28, 2018  •  Holiday Inn, Liverpool 
11:00 am – 11:45 am: Networking Reception 
Noon – 2pm: Luncheon & Awards Program 

Visit www.bizeventz.com
for details

10th
Anniversary

http://www.bizeventz.com


2B I BUSINESS JOURNAL NEWS NETWORK    I   MARCH 26, 2018
CNYBJ.COM

2018 SPONSOR MESSAGE
M&T BANK

The Nonpro� t Awards have become 
a celebration of those nonpro� t 
organizations, executives, and volunteers 
who have gone above and beyond to 
make our communities better places 
to live, work, and grow. Your focus and 
dedication to your mission has not gone 
unnoticed.

M&T Bank is committed to supporting
the communities in which we do business.
Nonpro� t organizations are a key 
component to a strong community.

Congratulations to all of the honorees 
and best wishes on your continued 
success.

2018 NONPROFIT AWARDS

of Central New York

 Credit Card:
Debit/Credit Card #
Exp. CVC

          Payment Options: 

    Check - payable to United Way of CNY
(mail to United Way of CNY, PO box 2129 Syracuse NY 13220)

Online: www.unitedway-cny.org (click on Donate Now Button)

By Phone: 315-428-2211 (Weekdays 9am - 4pm)

Community Campaign Gift:   $
 NAME

 ADDRESS

 CITY                                           STATE ZIP   

                                          

Thank you for helping our neighbors
receive the services they need by investing together

through the Community Campaign.

THANK YOU!

Thank you to everyone who donated during 
Wegmans Food Markets scan at the register 
program. Together we raised over $51,000!

You can still donate online or by mailing the form below.

Allen Naples

Play Big! 

#WISE2018
Tickets: $99. Student rate: $50

WISEcenter.org/The-Symposium

Be Inspired. Be Motivated. Be WISE!

Dream of starting your 
own business? 
Ready to kick your business 
into high gear? 
Looking to grow to new 
levels of success? 

Be Inspired. Be Motivated. Be WISE!

4.18.18 | SKY Armory

2018 BOOK OF LISTS 43BUSINESS JOURNAL NEWS NETWORK / CNYBJ.COM

PRESENTED BY:

PAST LIFETIME ACHIEVEMENT AWARD HONOREES:

2015 2016 2017

DR. MEROLA DR. KILTZ DR. SPINOZA

Join Us October 24, 2018
Follow us at bizeventz.com for more information

Connect with 
BizEventz on LinkedIn!

Our LinkedIn page is new and IMPROVED - 
dont’ miss your chance to connect with us and WIN!

EXCELLENCE
inhealthcare

�e A. John Merola Lifetime 
Achievement Award is 
presented to a healthcare 
professional who has made a 
di�erence by saving lives and 
changing lives throughout 
their career. 

http://www.unitedway-cny.org
http://www.WISEcenter.org/the-symposium
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2018 JUDGES

2018 NONPROFIT AWARDS

PAM BRUNET
Leadership Greater Syracuse (LGS) Executive Director Pam Brunet is an enthusi-

astic community advocate who has a proven ability to build collaboration among 
a variety of stakeholders. She has a strong sense of strategic vision with outstand-
ing project management, public speaking, and writing skills. 

Brunet has worked in the Syracuse area for nearly 30 years. Prior to LGS, she 
worked brie� y as a development o�  cer for the Foundation for Upstate Medical 
University. Most of her professional experience, however, was obtained when she 
worked as the community relations manager at Bristol-Myers Squibb for 17 years.

Brunet received a bachelor’s degree in journalism and public relations from Utica College and an 
associate degree in journalism from SUNY Morrisville. She also earned a certi� cate in corporate com-
munity relations from The Boston College Center for Corporate Citizenship.

Brunet is active in the community, volunteering and serving on a number of committees. She also is 
a session speaker for CenterState CEO Executive Leadership Development series. 

MARIA CARBONARO
Maria Carbonaro is associate editor at the Business Journal News Network 

(BJNN). She has been proud to be a part of the editorial team for more than 20 
years and has worked in several roles over that time. 

Her time at BJNN has been an incredible learning experience, including being 
mentored by the � nest people in the area’s journalistic community and partici-
pating in the company’s growth and many changes. 

Carbonaro was previously a human resource manager for Gail Borden Re-
search Centre in the Syracuse area for 24 years until the research lab relocated to 
Columbus, Ohio in 1997. 

MARK DENGLER
Mark Dengler is president of Research & Marketing Strategies, Inc. (RMS). 

He has more than 25 years’ experience in general and product speci� c market-
ing, strategic planning and development, teaching/training, market research 
techniques, and general business operations. He has worked extensively with 
various business teams to address issues resulting in overall � nancial-performance 
improvement and marketplace awareness.

Since 2013, Dengler has served as the president of the Baldwinsville Center for 
the Arts board. This nonpro� t organization seeks to build greater awareness of the 
value arts has in the community. The organization promotes local arts events within the greater Bald-
winsville and CNY community and recognizes the diversity of artists that live and work amongst us. He 
also served on the board of the Northwest YMCA Facility Formation board from 2008 to 2016, chair-
ing many of the communications activities. Today, he serves as an advisory member of the Greater 
Syracuse YMCA’s Communication Committee. Dengler was an active member of the CNY Coalition 
for Health and Welfare, an organization that seeks to identify community needs and match resource 
organizations to help meet these needs. 

LYNN HY
Lynn Hy is the chief development o�  cer at Food Bank of Central New York and 

the current president of the Association of Fundraising Professionals – Central NY 
Chapter (AFP-CNY). 

She began working at the Food Bank in October 2010 and is responsible for 
resource development, public relations, marketing, and volunteerism. 

Hy is in her second year as president of AFP-CNY and has been a board member 
since 2011. Previously, she worked at The Salvation Army of the Syracuse Area and 
the Bu� alo Sabres NHL team.

ALICE MAGGIORE
Alice Maggiore began working with the Downtown Committee of Syracuse, 

Inc. in January 2015. As communications manager, she is the “voice” of the 
Downtown Committee, handling all internal and external communications to 
promote the businesses, retailers, restaurants, and residents that are driving a 
rebirth throughout Downtown Syracuse. 

She designs the Downtown Committee’s Annual Report, prepares press 
releases for local news coverage, manages the Downtown Committee’s social 
media accounts, and has a hand in organizing all Downtown Committee signa-
ture events. Maggiore is one of the directors of the Downtown Living Tour, set for May 19, 2018. 

Prior to her work at the Downtown Committee, Maggiore worked as a news producer at WBNG-
TV in Binghamton, and most recently at CNYCentral in Syracuse, where her work was nominated for 
an Emmy award for a mid-size television news market. She graduated from Oneonta State College 
with a bachelor’s degree in mass communications with a concentration on production, and an 
additional bachelor’s degree in communication studies. Maggiore is proud to be able to use both 
degrees in her daily work. 

The Loretto Team  
Congratulates CEO 

Kim Townsend 
For Outstanding  
Career Achievement
Thank you for your exceptional 
leadership and for helping us  
make every day extraordinary.

Loretto_Ad_Kim Townsend_CNYBJ-vertical.indd   1 3/7/18   12:28 PM
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CATEGORY: BOARD DEVELOPMENT
CHET SCHULTZ

VP/Senior SBA Specialist for CNY, KeyBank
The Salvation Army 
Board Member 

Chet Schultz is a VP/senior SBA special-
ist for Central New York at KeyBank. He has 
worked in commercial bank-
ing at both non-bank lending 
institutions and traditional 
banking environments for 29 
years. Schultz started a home 
and lawn-care business at 
age 16 and worked his way 
through high school and col-
lege. He and his wife Renee 
owned a small business for 

six years, and he continues to operate a 
small, sole proprietorship, wood- working 
business from his home shop.

An avid motorcyclist and volunteer in his 
off time, Schultz enjoys giving back to the 
community through The Salvation Army, 
Junior Achievement, and self-generated 
fundraising activities such as riding a mo-
torcycle for 1,029 miles in one day to raise 
money for a young man requiring a kidney 

transplant. He and his wife 
have a 31-year-old daughter 
who with her husband is 
living in Virginia and raising 
two granddaughters and a 
grandson; they also have a 
26-year-old son living the
dream as a cinematographer
in Los Angeles.

 How long have you been affiliated
with this nonprofit organization? Bell-ringer 
since 2011 and advisory board chair since 
2014.
 Describe a significant project you have 

led or contributed to on the board: Schultz 
has led The Salvation Army of Binghamton’s 
board in its efforts to build a new community 
and job-training center in Binghamton’s North 
Side neighborhood — a food desert with a 
high concentration of individuals and families 
living in poverty. He encouraged the organiza-
tion to embrace a vision for transformational 
change, partnering with community-based 
agencies to ensure that needed services will 
be provided in the most cost-effective way. 
Despite setbacks and challenges, Schultz has 
led the board in raising 75 percent of the funds 
needed for the new facility.

CATEGORY: BOARD LEADERSHIP
TIMOTHY R. 
BARNHART

Financial Advisor, Northwestern Mutual
SUNY Oswego Alumni 
Association Board Member  

Timothy Barnhart grew up in Phoenix and 
received a bachelor’s degree in communica-
tion studies, as well as a bachelor’s degree in 
business administration from SUNY Oswego. 
He began his career at Northwestern Mutual 
in 2001 as a financial representative intern. 
Upon graduation, Barnhart followed in his 
father Fred Barnhart’s footsteps as he transi-
tioned into the financial representative role 
in 2002. He became a college unit director in 

2003, then transitioned into a field director in 
2005. Barnhart was appointed the managing 
director in Syracuse in 2011. He is currently a 
financial advisor.

Barnhart has always been active in his 
community and is an active alum of Oswego 
State University. He was a founding member 
of the GOLD Leadership Council and is cur-
rently a member of the 
Oswego State University 
Alumni Association board 
of directors and is the na-
tional chair for the Fund for 
Oswego.

Tim and Andrea Barnhart 
were proud to establish 
the Tim ‘02 and Andrea 
Barnhart Emerging Leaders 
Scholarship at Oswego State 

University in 2014.
Tim and Andrea reside in Baldwinsville 

with their daughter Lindsay, son Kyle, and 
their Italian Greyhound, Pippin. They are 
Syracuse University sports enthusiasts and 
enjoy spending time with their friends and 
family.
 How long have you been affiliated

with this nonprofit orga-
nization? I joined the board 
in 2007.
 Describe a signifi-

cant project you have led 
or contributed to on the 
board: The establishment 
of the GOLD (Graduates of 
the Last Decade) Leadership 
Council. I was one of the 
founding members.

SHIRLEY COPES 
Board Member
PEACE, Inc. 

Incorporated in 1968, PEACE, Inc. is a com-
munity action agency, with the mission of 
helping people in the community realize their 
potential for becoming self-sufficient. As a CAA, 
PEACE, Inc. helps people become more self-suf-
ficient by strengthening families, improving the 
conditions in which people live, encouraging 
people to own a stake in their own community, 

and developing partnerships with other organi-
zations, businesses, and individuals to support 
these efforts.

PEACE, Inc. believes in the strength of the 
human spirit and is dedicated to changing lives 
by teaching people how to help themselves 
and support those around them. To this end, 
PEACE, Inc. provides a continuum of services for 
the entire family from infants to the elderly. The 
majority of the more than 15,000 individuals 
we serve annually have incomes placing them 
at or below the Federal Poverty Guideline. 
 How long have you been affiliated with

this nonprofit organization? 14 years
 Describe a significant project you have

led or contributed to on the board: Personally, 
and professionally, Shirley Copes strives to 

improve the quality of life in our community. 
A lifelong volunteer, she donated her time to 
many community organizations committed to 
health outcomes including AIDS Community 
Resources and Family Planning in Auburn and 
the Onondaga County Health Department 
Community Ambassadors Program, the Brother 
to Brother Initiative, and Community Health 
Clinics. At PEACE, Inc., Copes builds collegiality 
among diverse board members by welcoming 
new board members and inviting open and 
spirited dialogue on important issues. In her 
role as planning committee chair, she oversees 
strategic planning, grants, community needs as-
sessment and program planning, and provides 
thoughtful insights on this work.

CATEGORY: CAREER ACHIEVEMENT
KIMBERLY 
TOWNSEND

President & CEO
Loretto  

Kimberly Townsend is president and CEO 
of Loretto, a continuing care system based in 
Syracuse, with assets in skilled nursing, hous-
ing, managed care, short-term rehabilitation 
and medical adult day services. 

Prior to joining Loretto, Townsend was the 
associate general counsel and senior director 
of government affairs for Welch Allyn, Inc. She 
has been an adjunct professor in the Whitman 
School of Management 
at Syracuse University, 
as well as the Syracuse 
University College of 
Law.

Townsend is currently a governor’s ap-
pointee to the New York State Workforce 
Investment Board. She also serves as a board 
member and in board-leadership positions for 
a number of nonprofit organizations. 

Townsend received her bachelor’s de-
gree and MBA from the Whitman School of 
Management, her JD from Syracuse University 
College of Law, her MPA from the Maxwell 
School of Public Administration and her doc-
torate in executive leadership from St. John 
Fisher College. She is admitted to practice by 
the New York, New Jersey, and Washington, 
D.C. bars.
 How has working with the nonprofit

sector impacted your career? Being involved 
in nonprofit work has always been my pas-

sion, and I have been 
so fortunate to have so 
many great experiences 
throughout my career. 
Serving on community 

nonprofit boards has allowed me to develop 
professionally and personally. Some of my ear-
liest leadership lessons came from board ex-
periences, and I attribute my ability to report 
as an executive to five boards today to a deep 
understanding of what board members want 
and need to hear.
 During your career, what is the most

significant impact you have had in CNY? I 
am most proud of the growth and improve-
ment we have made at Loretto over the last 
four years, especially our focus on our own 
people. We are constantly trying to bring ser-
vices and benefits to our staff to support all 
their basic needs — after all, we see ourselves 
as family. I have seen people grow in their 
careers using our tuition assistance program. 
Employees also buy their first cars through our 
car-buying program. We had close to 100 visits 
to our free health clinic just last month and 
are launching a diaper bank. I truly can’t take 
credit for it, but it is exciting to be part of a 

team that continually seeks new ways to meet 
community needs.

2018 NONPROFIT AWARDS
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CATEGORY: COLLABORATION
DR. MARIA 
MURRAY

The Reading League
In collaboration with 
Lyncourt Union Free 
School District  
The Reading League was formed in October 

2015 to advance the awareness, understanding, 
and use of highly effective reading instruction 
by building professional learning communi-
ties among area educators. Its members share 
knowledge of highly effective reading instruc-
tion and support educators as they transform 
reading instruction for the students in their 
classrooms. The Reading League is comprised 
of experts and advocates from a variety of 
backgrounds — teachers, professors, psycholo-
gists, school counselors, reading specialists, and 
many more — who partner to improve read-
ing instruction through simultaneous renewal 
alongside educators within schools and districts 
in Central New York. The Reading League offers a 
wide array of professional development models 
including free, bi-monthly live events attended 
by more than 200 educators, numerous YouTube 

videos (currently with more than 30,000 views), 
an annual conference featuring national and 
international experts, and district-tailored 
workshops. Although The Reading League was 
formed only two years ago, its impact in Central 
New York has even expanded to form liaisons 
with a network of national partners.
 Provide a brief description and out-

come of your most successful collaborative 
project: For two years, The Reading League 
and Lyncourt School have been partnering to 
transform reading instruction and outcomes 
at Lyncourt. Previously, Lyncourt had become 
increasingly concerned with its reading data and 
ability to meet the needs of a changing popula-
tion within the district. 

Lyncourt reached out to the Reading League 
and its founder, Dr. Maria Murray, for guidance. 
Dr. Murray and other founding members part-
nered with Lyncourt to build a strong partner-
ship by first addressing teacher knowledge of 

highly effective reading instruction. A series of 
professional development trainings, along with 
on-going support and collaboration with the 
teachers was provided. 

After two short years, Lyncourt is starting to 
see significant growth in students’ literacy skills. 
The gaps in students’ reading skills is closing. 
Moreover, teachers are feeling empowered and 
are “on the same page” when planning, instruct-
ing, and more. The school has become united 
in its mission, renewed with energy, optimism, 
and commitment by everyone connected to this 
effort.
 How has developing this collaborative 

partnership impacted your organization? 
Lyncourt has provided The Reading League 

with a welcoming environment to develop its 
model for transforming reading and literacy. 
Its administrators have been committed to 
the partnership and taking what The Reading 
League offers and implementing it in its school. 
The administrators even facilitated a highly 
successful presentation detailing this part-
nership for the New York State School Board 
Association’s Annual Conference in Lake Placid 

last October. Lyncourt’s teachers have been 
open to supplementing their experiences and 
knowledge. Hand-in-hand, at each step of 
moving this project forward, both sides have 
invested in the other. It has been an incredible 
collaboration that, from the beginning to now, 
has been enjoyable, successful, and fulfilling. 
While the collaborators have benefitted, it is the 
children who truly benefit. Becoming successful 
readers has the power to change life outcomes.

CATEGORY: CORPORATE COMMUNITY SUPPORT
KEYBANK 
CENTRAL NEW 
YORK

In Support of
Baltimore Woods Nature in 
the City program  
Headquartered in Cleveland, Ohio, KeyCorp is 

one of the nation’s largest bank-based financial 
services companies, with roots tracing back more 
than 190 years. Balancing mission and margin, 
Key is committed to helping communities thrive 
and cementing a legacy as the company where 
people want to work, bank, and invest.

With 75 branches across Central New York, 
KeyBank combines the resources of a large 
national financial institution with the ability to 
make local decisions and custom solutions, and 
to support local civic activities. The bank offers 
investment management, retail and commercial 
banking, retirement, consumer finance and 

investment banking products, and services to 
individuals and companies.
 Why does your company choose to sup-

port nonprofits as part of its corporate culture? 
KeyBank has a long history of supporting nonprofits 
across our 15 state footprint. In fact, our historic 
Community Benefits Plan has a goal of investing 
$16.5 billion to help our communities flourish. It’s 
central to our purpose: to help our clients and the 
communities we serve thrive. KeyBank can only suc-
ceed when our communities succeed. 
 How has your community support im-

pacted your organization? We made a multi-
year commitment to Baltimore Woods Nature 
Center’s “Nature in the City” program because 
the hands-on learning experiences it provides 
for this community, especially young people, is a 
valued and treasured resource.

This grant, along with our overall community 
support, instills a sense of purpose in our em-
ployees. We encourage them to listen carefully 
to understand the unique characteristics and 
needs of our clients and our communities, and 
we give back in ways that support their success. 

Employees at KeyBank 
know they can make 
a difference, own their 
career, be respected, 
and feel a sense of 
pride. Our continued 
success rests with our 
greatest asset — our 
people— who feel 
empowered to bring 
their authentic selves 
to KeyBank and build 
enduring relation-
ships with our clients, 
our communities, and 
each other.

Thank You to Emcee 
Brandon Roth, Multimedia 

Journalist & Anchor, 
CNYCentral
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CATEGORY: EXECUTIVE OF THE YEAR
MARSHA L. TAIT

Executive Director 
LiteracyCNY  

Marsha Tait has been the executive director 
of LiteracyCNY since 2010. During her ten-
ure, the agency has increased its enrollment 
from less than 100 adult students per year to 
more than 500, and has quadrupled available 
resources through grant-writing, individual 
donor cultivation, and the implementation 
of LiteracyCNY’s popular and 
successful annual fundrais-
ing event, SCRABBLEMania. 
She is an active advocate for 
adult education at the local, 
state, and national levels and 

serves on the Literacy New York Advocacy 
Committee and the Literacy Coalition of 
Onondaga County Managing Partners Board.

Prior to joining LiteracyCNY, Tait was senior 
VP of the national adult literacy nonprofit 
ProLiteracy, and held various leadership posi-
tions with the National Coalition for Literacy 
including its chairmanship. She is a nationally 
recognized speaker on the topics of public 
policy advocacy, health and literacy, and 
nonprofit governance, and has been a guest 
lecturer at Syracuse University. She is also a 
trained facilitator and a skilled event planner.

Tait holds a master’s de-
gree in public administration 
from the Maxwell School at 
Syracuse University, and cer-
tificates of Advanced Study in 
conflict resolution and health 

policy. She has served on a number of local 
boards and is the recipient of various awards 
and recognitions. 
 How long have you been affiliated 

with this nonprofit organization? 8 years
 What motivates you to excel in areas of 

leadership, planning & growth within your 
organization? The adult literacy students whom 
we serve inspire me every day and motivate me 
to be the best that we can possibly be. Our stu-
dents overcome tremendous obstacles in their 
lives in order to pursue basic education as adults. 
We estimate that there are more than 60,000 
adults in Onondaga County who have only the 
most limited literacy skills and/or English profi-
ciency. Most of them live with inter-generational 
poverty. It is amazing to watch them pursue their 
educational dreams and transform their lives 
with the help of our program. 

CATEGORY: IMPACT AWARD
SUSAN 
BERTRAND

President & Founder 
Maureen’s Hope 
Foundation, Inc.  

Susan Bertrand is the president and 
founder of Maureen’s Hope Foundation, which 
she began in 2004 in memory of her sister, 
Maureen, who lost her battle 
with cancer at the young age 
of 31. 

The foundation offers direct 
support to people in our com-
munity facing the challenges 
of a cancer diagnosis or other 

life-altering disease. It serves men, women, 
and children of all ages and tries to make their 
journey a little easier. A few of its support pro-
grams are personalized comfort gift baskets; 
an annual spa day for moms of children bat-
tling cancer; the Beads of Courage program, 
You & Me Bears, and Spring Basket project at 
Golisano Children’s Hospital; a cleaning service 
or meals. Everyone’s needs are different and 
the foundation tries to cater to those personal 
needs.

Susan resides in Baldwinsville with her 
husband Ron of 30 years and 
they have three sons, Connor, 
Ronnie, and Charlie. Past awards 
include the 2012 Post-Standard 
Achievement Award, 2013 
Outstanding Philanthropist 
awarded by the Association of 

Fundraising Professionals, and the Girls Scouts 
CNY Woman of Distinction Award.
 How long have you been affiliated

with this nonprofit organization? Since its 
inception in 2004.
 What motivates you to improve on

projects within your organization and con-
tribute to the local community? I am most 
inspired by the youth and young profession-
als in our community that are always willing 
to serve and give back with compassionate 
understanding. No good deed is too small and 
sometimes it’s the little things in life that can 
help make a big difference in someone’s day. 
The families we serve through Maureen’s Hope 
are one piece of a large puzzle, and together 
with the other committed and necessary non-
profits in our community, we are making CNY 
a better place to live.

HASAN 
STEPHENS

Founder & Executive Director 
Good Life Philanthropic 
Youth Foundation 

Hasan Stephens began his career in radio 
and TV at MTV, BET, News Channel 9, and Clear 
Channel Radio, now iHeart Media, on Power 
106.9 FM and Hot 107.9 FM. More recently, he 
was known as New York’s College Team Official 
DJ for Syracuse University. It was his work as DJ 
Maestro that opened the door to working with 
the community. 

Stephens is the founder and executive direc-
tor of the Good Life Youth Foundation, working 

with youth to help prevent youth recidivism, 
poverty, and incarceration. The Good Life aids in 
the development of youth through life coach-
ing, financial literacy, and entrepreneurship. 
He is also a consultant for the CNY Community 
Foundation, teaching organizational develop-
ment and leadership to grass roots organiza-
tions in the Leadership Classroom.

A co-contributor of the book “Rebel Music: 
Resistance Through 
Hip-Hop and Punk” and 
educator, Stephens is 
currently an adjunct 
professor at SUNY 
Cortland. He is an active 
member of the County 
Juvenile Detention 
Alternative Initiative 
Steering Committee, 

the Central New York State Regional Youth 
Justice Team, the County Racial and Ethnic 
Disparities Committee, the SCSD Business & 
Technology CTE Advisory Council, and the 
Mayoral Educational Transition Team for Mayor 
Ben Walsh. He also serves as a board member for 
the Upstate Minority Economic Alliance (UMEA). 
 How long have you been affiliated with

this nonprofit organization? As founder, I have 
been affiliated in the position of executive direc-
tor since the organization’s inception in 2012. 
 What motivates you to improve on proj-

ects within your organization and contribute 
to the local community? I recognize that we 
work with an often-forgotten population, that 
seems to fall through the cracks. I am an ex-
ample of that population. If someone had not 
mentored me, I would not be where I am today. 
Every youth should have the right to a good life.

Congratulations to the 2018 Honorees 
and Thank You to Our Sponsors!
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CATEGORY: OUTSTANDING FUNDRAISER
VERA HOUSE

White Ribbon Campaign 

The White Ribbon Campaign began in Canada in 1991 
when a shocking tragedy prompted a group of concerned 
men to launch an awareness campaign on the issue of vio-
lence against women. Vera House brought the White Ribbon 
Campaign to Central New York in 1995. The main goal of the 
White Ribbon Campaign is to raise awareness about domestic 
and sexual violence. 

The event is led by con-
cerned men who invite all 
members of the community to 
pin on a ribbon or wear a wrist-
band to help raise awareness 

and funds to end domestic and sexual violence. The male 
leadership acknowledges the important contributions men 
have made to this effort and invites others to take an active 
role. 

Participants in the White Ribbon Campaign pledge to 
never commit, condone, or remain silent about abuse. Our 
ultimate goal is to change the attitudes and practices that 
perpetuate violence, and change will occur only if we each 
accept personal responsibility to make sure change happens. 
Wearing a ribbon provokes discussion, debate, and soul-
searching among the people around us. 
 How has this event benefited the CNY community

and/or the nonprofit organization affiliated with the 
fundraiser? In the beginning, the White Ribbon Campaign 
had hundreds of participants and raised $10,000. This year 
it is expected to involve more than 30,000 individuals in the 
greater Syracuse community with a goal of raising $120,000. 
This growth has expanded the conversation in the commu-

nity about domestic and sexual violence, increased the aware-
ness of the services Vera House offers, and raised hundreds of 
thousands of dollars to support these programs.
 What is the participation level at this event? About

500 people attend the WRC Breakfast, 500 attend the WRC 
Walk, and 20,000+ participate in a campaign.

CATEGORY: YOUNG PROFESSIONAL LEADER
ASHLEY 
FORSHEE 

Director of Development 
Syracuse Behavioral 
Healthcare  

As the director of development at 
Syracuse Behavioral Healthcare (SBH), Ashley 
Forshee raises funds and awareness for 
substance use and mental health disorders. 
Prior to joining SBH, she worked in public 
health in Cortland. Forshee received her mas-
ter’s degree of public administration from 
Northeastern University, and is a graduate of 
SUNY Cortland, where she majored in politi-
cal science and communications. 

 What is the name of the organiza-
tion you work most closely with? Syracuse 
Behavioral Healthcare.
 What is one of the most significant

contributions you have made to the CNY 
community? While serving as the director 
of development for Syracuse Behavioral 

Healthcare, I have had the opportunity 
to help organize several community 
events to support people who are 
working towards recovery. I believe 
that one of the most powerful and im-
pactful contributions of these events 
has been the stories shared. Whether 
it’s the story of the little boy who over-
came his fears through art therapy and 
comic books or the expectant father 
and now honor student who found 
recovery, stories have the power to 
connect with people on a completely 
different level. They have the power 
to breakdown stigma and encourage 
people to ask for help. I am honored to 
be able to share those stories with our 
community. 

SAM 
ROBERTS 

President 
Together Now, Inc. 

Sam Roberts is a Syracuse native and 
the president of Together Now, Inc. He also 
works full time as a civilian police officer 
for the Air Force, while also going to school 
full time, and maintaining leadership roles 
in multiple organizations. In addition to 
Together Now, Inc., Roberts serves as VP of 
the Neighborhood Action Committee for the 
Southside Family Resource Center – PEACE, 
Inc.

As a former sergeant in the New York 
Army National Guard, Roberts led his team 
through high-stress training to prepare sol-
diers to conquer any task. Additionally, as 
co-founder of I-Mobile Health Mission, which 
offers psychiatric services, he developed re-
lationships with community organizations to 
expand the company’s network.

Being a Syracuse native living on the 
South Side of the city, he sees the value of 
community. Having grown up in Syracuse 
witnessing the effects of the slow decline of 
jobs, watching factories close and people 

struggling to thrive, Roberts has made it his 
personal mission be involved with projects 
that serve individuals who are looking for op-
portunities to better themselves. He believes 
in the strength of people, and he recognizes 
the opportunity to build on that strength.
 What is the name of the organization

you work most closely with? Together Now 
Inc.
 What is one of the most significant

contributions you have made to the CNY 
community? Co-founding Together Now. 
This organization will provide a platform for 
students to better themselves and gain tan-
gible skills. Our Executive Director, Nick Paro, 
has taken executive-level courses and made 
them relatable for the students. 

Please Join Us!
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CATEGORY: YOUNG PROFESSIONALS ADVISORY BOARD
LEAD COUNCIL

NORTHERN NEW YORK 
COMMUNITY FOUNDATION 
(NNYCF)  

The Northern New York Community Foundation’s (NNYCF)
LEAD Council is a cohort of young professionals empowered to 
assist the Community Foundation in its mission of enhancing 
the quality of life in Jefferson, Lewis, and St. Lawrence counties. 
The advisory committee of more than 20 young professionals 
serves as a strategic grantmaking arm of the Foundation — 
identifying and addressing key community needs that align 
with the organization’s mission and work. Over the last three 

years, the council has created 
a project in local schools to 
encourage community philan-
thropy, collaborated with area 
nonprofits to support an initia-
tive to help address hyperlocal 
poverty, and volunteered its 
time and talents with organi-
zations — like the Boys & Girls 
Club SoZo Teen Center, affili-
ated with the Children’s Home 

of Jefferson County — to make our communities more vibrant. 
The council connects the next generation to the nonprofit sec-
tor, while also instilling principles of philanthropy that are vital 
to the North Country’s future.
 How does this board contribute to the affiliated

nonprofit organization and the CNY community? The 
LEAD Council established rapport with the Children’s Home of 
Jefferson County, and its Boys & Girls Club SoZo Teen Center, 
two years ago because of its interest in helping disadvan-
taged youth. The relationship has resulted in multiple site 
visits, creating a connection for mentorship, and seeking op-
portunities to support youth programs.

LEAD also created the “LEAD Your School Challenge,” which 
empowered school students to identify a need in their com-
munity. And based on execution of the project addressing the 
needs, the council received grant funding to help make those 
efforts sustainable.

LEAD is playing an integral role in a “Getting Ahead” ini-
tiative, in collaboration with area nonprofits, to assist local 
residents living in poverty to self-identify and discover ways 

to help resolve the root issues of their situation. LEAD and the 
Community Foundation awarded a grant to help expand this 
effort to Jefferson, Lewis, and St. Lawrence counties.
 How are members affected by their participation in

this group? LEAD is an opportunity to connect with other 
community-minded young professionals. Members become 
more engaged in the community. The council experience 
broadens the understanding of the nonprofit sector, and 
helps to create stronger volunteers for local committees and 
boards. It is an opportunity to take a proactive approach in 
helping the communities where they live, work, play, and 
raise families.

The NNYCF in encouraging leadership through active par-
ticipation in many forms of philanthropy.

TOMMOROW’S 
LEADERS

Cystic Fibrosis Foundation 
Tomorrow’s Leaders is the Cystic Fibrosis Foundation’s young 

professional program, designed to offer like-minded profes-
sionals leadership skills and networking opportunities while 
they make a difference in the lives of those with cystic fibrosis. 
The mission of the Cystic Fibrosis Foundation is to cure cystic 
fibrosis and to provide all people with the disease the opportu-
nity to lead full, productive lives by funding research and drug 
development, promoting individualized treatment, and ensur-

ing access to high-quality, specialized care. The Cystic Fibrosis 
Foundation is the world’s leader in the search for a cure for cystic 
fibrosis, and nearly every CF-specific drug available today was 
made possible with the foundation’s financial support. The CF 
Foundation is a donor-funded, 501(c)(3) nonprofit that is fully 
accredited by the Better Business Bureau’s (BBB) Wise Giving 
Alliance program.
 How does this board contribute to the affiliated non-

profit organization and the CNY community? Tomorrows 
Leaders is helping those who battle Cystic Fibrosis in Central 
New York as well as the entire country. The program helps con-
nect philanthropic young professionals who want to ensure that 
they are in the generation that will see a cure for cystic fibrosis, 
and it provides professional development and networking op-
portunities to those professionals. 
 How are members affected by their participation in 

this group? Members of Tomorrows Leaders are impacted per-
sonally and professionally by their involvement with the group. 
Members make lasting personal and professional connections 
with other individuals who, like them, are dedicated to finding a 
cure for cystic fibrosis. 

Order online at 
cnybj.com 

or call 
(315) 579-3922

for more
information.

Make Your Time 
In the Spotlight 

Last Forever
Make Your Time 
In the Spotlight 

Last Forever

2018 NONPROFIT AWARDS
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CATEGORY: SPECIAL RECOGNITION
BOYPOWER 2018
Celebrating 50 
Years! 

Longhouse Council 
Boy Scouts of America 

The Boypower Dinner, to be held May 2 
at the War Memorial in Syracuse, is Central 
New York’s premier fundraising event for the 
Longhouse Council, Boy Scouts of America. 
Each year, the event attracts more than 1,200 
supporters which includes community lead-
ers, local businesses, Scouts, donors, and 
supporters. Proceeds from the event benefit 
the more than 4,200 registered youth Scouts 
in Central and Northern New York with qual-
ity programs, scholarships, and campership 
opportunities.
 How has this event benefited the 

CNY community and/or the nonprofit or-
ganization affiliated with the fundraiser? 
More than 4,200 registered youth and 
1,700 adult volunteer leaders from Central 
and Northern New York participate in the 
Longhouse Council Scout programs. Youth 
learn through the experiences of camping, 
hiking, building projects, and community 
service. Scouts are able to learn self-reliance; 
learn moral values; participate in community 
service; while building life-long friendships, 
mentor positive role models, and learn re-
spect for others. Through the efforts of the 
Longhouse Council, young men and women, 
ages 5-20, develop into future leaders of 
moral conviction, intellectual distinction, 
ethical direction, while energizing Scouts to 
make our communities a better place to live.
 What is the participation level at this 

event? 1,200-plus dinner guests, sponsors, 
and donors.

2018 NONPROFIT AWARDS
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BUSINESS women
SUCCESSFUL

EVENT

SUCCESSFUL

EVENT
BUSINESS women

2018

NOMINATE 
TODAY!

Visit bizeventz.com 
to nominate and for 
more information

DEADLINE: 
APRIL 16

For our 3rd annual Successful 
Business Women Event! 

JOIN 
US
This breakfast program features inspirational 
speakers, exhibitors, networking, giveaways, 
distinguished awards and more!

Platinum 
Sponsor: 

Event 
Partners: 

Media Sponsor:
Business Journal
News Network

8 AM - 10:30 AM
Embassy Suites,  
Destiny USA

WEDNESDAY, 

JULY 18

KEYNOTE SPEAKER: 
Loretta Kaminsky

The Path to Happiness, 
Reinventing Yourself

Loretta is a business consultant, successful 
business owner (Lou-retta’s Custom 

Chocolates), Zumba instructor, and breast 
cancer survivor. She has always been a 

champion for women in business. She believes 
the true path for happiness is reinventing 

yourself to explore all the wonderful 
adventures that wait for each of us.

Farah Jadran,
WSYR-TV NewsChannel 9,

Emcee

NOMINATION CATEGORIES:
• Career Achievement
• Community Achievement
• Female Military Veteran
• Higher Education

• Multicultural Diversity
Achievement

• Outstanding Mentor
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Symposium on Energy 
in the 21st Century

Fourteenth Annual

Optional Tours following: Buses leave for tours at 2pm: Onondaga 
Lake Cleanup & Wetland Restoration; Fenner Wind Farm & Education 

Center; Budweiser Plant Sustainability; S.U. School of Engineering Grid 
Workshop; NEW Tour of Onondaga County Resource Recovery Facility; 

NEW Museum of Science Renewable Exhibit

TO REGISTER: 

www.energy21symposium.org

April 20, 2018 | 7:15am -2:00pm
The Links at Erie Village, East Syracuse, New York

REGISTER NOW!

Resiliency with Cleaner, 
More Affordable Renewable Energy

RHEA JEZER
Symposium Director,

President,  Energy21 LTD

BASIL SEGGOS
Commissioner NY DEC

JOE MARTENS
Director New York 

Offshore 
Wind Alliance

ALICIA BARTON
President/CEO NYSERDA

ROSS GOULD
Workforce 

Development 
Institute

RUDOLPH WYNTER
President & COO FERC/ New 

Energy Solutions

DAVID 
FELDMAN

Senior Financial 
Analyst NREL

DAVID 
MOONEY

NREL Center Director 
Strategic Energy 

Analysis

JOSE ZAYAS
VP Strategic 

Partnerships & 
Initiatives Cube 
Hydro Partners

ERFAN 
IBRAHIM

NREL Grid Cyber 
Security

KIT KENNEDY
Moderator and NRDC Director 

Energy & Transportation 
Program

“The most important 
renewable energy 

policy symposium in 
the Northeast”

For further information:  energysymposium21@gmail.com

http://www.energy21symposium.org
mailto:energysymposium21@gmail.com
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Growing the 
family business. 

Danielle Fleckenstein
CO-OWNER 
BEAK & SKIFF APPLE ORCHARDS
 

Each day in the fall, Beak & Skiff Apple Orchards welcomes thousands of visitors to its picturesque grounds. To keep up, 

this fifth-generation family farm needs a bank with the same commitment to customer service that they have. At M&T 

Bank, we’ve spent so much time with Danielle that we can anticipate needs when they’re at their busiest. We even have 

meetings right at the farm so they can focus on what matters most – running the business. To learn how M&T can help 

your business, call Lee De Amicis at 315-424-5056 or visit mtb.com/businessbanking.

Understanding 
what’s important.

 Equal Housing Lender. 
According to statistics released by the U.S. Small Business Administration (SBA) for total approved loans through the SBA’s 7(a) lending program during the federal fiscal year ending 9/30/2016. 
 Based on the 2015 Greenwich Excellence Awards in Small Business Banking. 
©2017 M&T Bank. Member FDIC. 
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