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CNYBJ Briefs

Greater Binghamton Airport posts first 
passenger-traffic increase in eight years

MAINE, N.Y. — The Greater Binghamton Airport 
(BGM) recently announced that the airport last year 
generated its first year-to-year increase in passenger 
traffic since 2010.

Total enplanements increased 14.5 percent 
to 36,647 in 2018 from 32,019 a year before. 
Additionally, BGM’s load factors — the percentage 
of seats filled — have risen from 75 percent to 80 
percent in the last year.

Broome County Commissioner of Aviation David 
Hickling said in a February news release that he be-
lieves the increases resulted from more marketing 
using new techniques through targeted digital and 
social-media campaigns as well as “a tremendous 

response from our business community.”
The Greater Binghamton Chamber of 

Commerce’s president and CEO, Jennifer Conway, 
said in the release that area businesses have 
pledged to make it a “priority” to fly from BGM 
“whenever practical.” Some local businesses have 
even offered to provide incentives to airlines to en-
tice them to begin new service to BGM, she added.

Hickling stated that he is optimistic that this is a 
trend that will continue and ultimately lead to more 
airlines offering more flights at the airport.

He said that airlines look “favorably upon in-
creases in passenger traffic in making key decisions 
on where they would like to start new service.”

CNYBJ CANVASS
Here are the results of the latest 
poll on cnybj.com:

How do you 
like your steak 
prepared?

Total Responses: 

97

   CNYtweetstweets

SBA @SBAgov
SBA launches 2019 Emerging Leaders initiative which 
provides free entrepreneurship education and training 
for executives of small businesses poised for growth. 
Get the details — http://ow.ly/l4Q330nUKXA

NFIB @NFIB
Overtime regulations, tax reform, and healthcare 
are among the top federal policy concerns a� ecting 
#SmallBiz in 2019. Here’s why: https://www.n� b.
com/content/resources/healthcare/3-federal-policy-
concerns-for-small-business-in-2019/

Bonadio Group @bonadiogroup
Easy Steps To Better Data Privacy In Your Small Business: 
https://smallbiztrends.com/2019/03/is-data-privacy-
possible.html

Strategic Watch @Strategic_Watch
Top Leaders Explain The Bene� ts Of (And How To) Diver-
sify Your Network http://dlvr.it/R0VqqH #SmallBusiness 
#Entrepreneur #SmallBiz

Paul Viorel @PaulFogoros
A new wave of technologies, such as the #IoT, #block-
chain and #AI, is transforming cities into #smartcities. 
https://iiot-world.com/smart-cities/ten-best-practices-
for-building-smart-city-innovation-labs/ … #hm19

FreePBX @FreePBX
#OpenSource: The Future of #Tech & #Telecom. What 
was seen as hobbyist fun for decades is now a mature 
community of developers that industry takes very 
seriously http://ow.ly/px1T30o3GdT pic.twitter.
com/0hZlD1J8Im

TableTop Studio @TableTopStudio_
How to Keep Up With Social Media News & Trends 
http://bit.ly/2tNz5i5 

Triton Finance @TritonSuccess
5 Major #Robotics Trends To Watch For in 2019. http://
bit.ly/2TGmidZ 

Dr. Justin Tarte @justintarte
Hire the type of person who will stop to pick up trash on 
the � oor because they take pride in where they work 
even though it’s not ‘o�  cially’ their job.

Haylor Freyer & Coon @Haylor_HFC
Ever wonder what is really covered under your FSA 
or HSA? Check this out to � nd the answers you need. 
https://hubs.ly/H0g-qjX0

Mark C. Crowley @MarkCCrowley
It’s How They Grew Up: Research from The Young 
Entrepreneur Council shows 80% of #millennials would 
prefer to get feedback in “real time.”

Hannah Morgan @careersherpa
7 Social Media Tricks For Your Career and Job Search 
https://bu� .ly/2H0kDcC #jobsearch

Myra Bruns @itswholefood
Here is a list of healthy eating #tips: http://hlty.us/5TGL

Daily Health Tips @DailyHealthTips
What causes itchy � ngers? https://www.medicalnews-
today.com/articles/321733.php

Some recent tweets that came across 
the @cnybj Twitter feed, o� ering vari-
ous small business, tech, HR, career, 
and personal tips.

Data & Details

CNYBJ Briefs

CNYBJ CANVASS
Here are the results of the latest 
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AUBURN — Unity House of Cayuga County, Inc. 
recently announced it has added Richard Slagle to 
its board of directors.

Slagle, a nurse practitioner at Auburn 
Correctional Facility, began his new duties in 
January. He was raised in Washington state before 
moving to New York in his 20s. Slagle has been a 
registered nurse or nurse practitioner at a number 
of health-care facilities in Central New York, includ-
ing Pulaski, Oswego, and Syracuse.

“When I first met Rich, he spoke about his pas-
sion for data and how it informs individual and 

organizational choices,” Unity 
House Executive Director Liz 
Smith said in a release. “His 
health care background and his 
love of data will lend themselves 
well as the board introduces our 
new three-year strategic plan, 
which specifically calls for data-
driven decision making.”

Slagle holds an associate degree in nursing 
from St. Joseph’s College of Nursing in Syracuse, 
a bachelor’s degree in psychology and forensics 
from SUNY Oswego, and a master’s degree in 
nursing from Upstate Medical University.

The nonprofit Unity House of Cayuga County 
says it provides transitional and permanent hous-
ing, rehabilitative, and employment services for 
individuals with mental illnesses, developmental 
disabilities, and/or chemical dependencies from 
which they are recovering. The agency serves 
more than 700 people per day in six Central New 
York counties. 

47%
Medium-rare 32%

Medium

11%
Medium Well

Unity House of 
Cayuga County adds 
Slagle to board of 
directors

8%
Rare

2%
Well done

Slagle

New York dairy farmers produced 14.9 billion 
pounds of milk last year, down 0.3 percent from 2017 
production levels, the USDA’s National Agricultural 
Statistics Service (NASS) recently reported.

Production per cow in the Empire State aver-
aged 23,888 pounds in 2018. That was 37 pounds 
below a year ago, NASS said.

The average number of milk cows on farms in 
New York last year totaled 623,000 head, down 
1,000 head from 2017.

Nationally, 2018 milk production totaled 218 bil-
lion pounds, up 1 percent from the year prior, the 
USDA reported. Annual total U.S. milk production 
has increased 15 percent from 2009.

New York’s annual milk production falls in 2018
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Cheribundi uses bowl-game 
sponsorship to build nation-
al brand awareness
BY VANCE MARRINER
vmarriner@cnybj.com

C ollege football bowl games have
 long served as promotional 
 vehicles for consumer brands. 

Some, like Allstate and Chick-fil-A, are es-
tablished household names. Others, like 
Geneva–based Cheribundi, Inc., use the 
spotlight offered by bowl sponsorships to 
introduce their brand to a national audi-
ence. 

For the past two bowl seasons, 
Cheribundi, a producer of tart cherry juice 
health drinks, has served as the title spon-
sor of the Boca Raton Bowl.

The 1.4 million viewers who tuned 
in to ESPN last December to watch the 
UAB Blazers defeat the Northern Illinois 
Huskies were exposed to Cheribundi’s 
name, logo, and com-
mercials throughout the 
broadcast.

In a recent inter-
view, Michelle Grech, 
Cheribundi’s chief 
marketing officer tells 
CNYBJ how the com-
pany became involved in 
that national television 
sports sponsorship. 

Cheribundi has had an 
association with sports 
from its beginning. In 
2004, former professional 
tennis player John Davey 
was advised to eat tart 
cherries to alleviate pain 
from his sports injuries. 
When the remedy worked, Davey was in-
spired to approach Cornell University food 
scientists to help him develop a commercial 
tart-cherry juice. That led to the founding of 
CherryPharm, the company that ultimately 
became Cheribundi.

Since then, Cheribundi has grown to 
employ more than 100 people and currently 
operates an 80,000-square-foot manufactur-
ing facility in Geneva. The company de-
clines to disclose its annual revenue. But in 
July 2016 the Finger Lakes Times reported 
that Cheribundi’s annual sales at that time 
were “about $10 million.”

Cheribundi distributes its beverages 
nationally through retail outlets such as 
Costco, Walmart, Target, and Amazon, as 
well as various grocery and drug stores.

Cheribundi touts its tart cherry juice as 
an all-natural aid in muscle recovery and 
relief of soreness through antioxidants. The 
drinks are also promoted as a way to relieve 
pain from arthritis and gout. On top of that, 
tart cherries are a source of natural melato-
nin, which aids in sleep. 

While Grech emphasizes that 
Cheribundi’s mission is “to help people in 
their every day health and wellness rou-
tine,” and that its products are not strictly 
for athletes, the company has many connec-
tions to high-profile sports.

 “We have almost 250 sports teams, pro-
fessional and college, that use our product,” 
she says.

According to Grech, Cheribundi’s sports 
customers include 75 percent of NFL teams, 
about 60 percent of the NBA, approximately 
half of Major League Baseball and NHL 
teams, and “every major college [athletic 
program], except for a few.” 

“Nutritionists of the teams purchase 
[Cheribundi] as part of the daily routine for 

their athletes,” Grech says.
Two-time Olympic gold-medal gymnast 

Aly Raisman is featured in Cheribundi’s 
television commercials and is also an inves-
tor in the company, according to Grech. 

Cheribundi has sought to highlight 
those athletic relationships in its market-
ing. Grech, who served as the president of 
a sports marketing agency prior to joining 
Cheribundi, says, “We had been looking to 
find a way to showcase the connection be-
tween Cheribundi and the athletic world.”

She adds that a basic message the com-
pany wants to convey to the general public 
is, “If our product is good for athletes, it’s 
good for you.”

That marketing goal, along with “long-
standing relationships” that Grech and 
Cheribundi CEO Steve Pear had with 
ESPN, led them to discover the title-spon-

sorship opportunity for 
the Boca Raton Bowl. 
ESPN owns and operates 
the Boca Raton Bowl and 
more than a dozen other 
college bowl games.

Cheribundi took on 
the sponsorship because 
it fit with the company’s 
athletic-themed mes-
sage, and also its desire 
to grow brand aware-
ness. 

“Having a title spon-
sorship for an event re-
ally gets your name out 
there,” Grech says. “One 
of our biggest goals for 
our brand is brand aware-

ness. We really wanted people to start talk-
ing about us and learn our name.”

Grech notes that college bowl season 
is among the most-watched periods of the 
year on ESPN. She adds that Boca Raton 
was a particularly attractive venue because 
Florida is one of Cheribundi’s strongest 
markets in terms of both retail partners and 
consumers.

Cheribundi signed a three-year title spon-
sorship agreement with the Boca Raton 
Bowl in 2017. Grech could not disclose the 
financial terms of the deal. When asked 
how Cheribundi’s agreement compared to 
the reported $300,000 that the municipality 
of Elk Grove Village, Illinois paid to sponsor 
the ESPN-owned Bahamas Bowl, she did 
concede that ESPN’s sponsorship packages 
are highly customizable and that the Elk 
Grove Village deal would be considered a 
“starter package” among the many options. 

The first year of the Boca Raton Bowl 
deal entitled Cheribundi to be included 
in the bowl’s name and logo, branding on 
the field of play, television and radio com-
mercial inventory, mentions and features 
throughout the game broadcast, and game 
tickets.

In the second year, the deal was expand-
ed to include marketing rights to seven 
other bowl games and 10 college basketball 
“classics.” At those events, Cheribundi’s 
benefits include courtside signage, game 
tickets, and the ability to do product sam-
pling at the venue. 

Of the marketing value of the title spon-
sorship, Grech says, “Because of all the 
branding surrounding the game, it’s basi-
cally like $14 million worth of media im-
pressions.”

Grech characterized the feedback 
Cheribundi has received from its two years 

of bowl sponsorship as “tremendous.” She 
adds that brand-equity studies have shown 
that Cheribundi’s awareness has increased 
recently and one of the reasons has been 
the Boca Raton Bowl.

When asked about the possibility of 
Cheribundi extending the sponsorship, 
Grech says there is an option for an ad-

ditional fourth year on the deal and that 
Cheribundi is “in discussion with ESPN 
about what a go-forward plan looks like.”

Regardless of how those talks proceed, 
when two football teams face off for a bowl 
game at Boca Raton’s FAU Stadium this com-
ing December, the Cheribundi brand will be 
there alongside them in the national spotlight.
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Cheribundi CEO Steve Pear (center-left) and Michelle Grech, Cheribundi’s chief marketing offi  cer (center-right), 
pose with two other company offi  cials and the fi rm’s product at FAU Stadium, the site of the 2018 Cheribundi Boca 
Raton Bowl game that the company sponsored.

PHOTO CREDIT: CHEREBUNDI

UAB football head coach Bill Clark (left) and 
Cheribundi CEO Steve Pear (right) with the 
2018 Cheribundi Boca Raton Bowl game 
trophy after the game.

mailto:vmarriner@cnybj.com
http://www.centerstateceo.com/events
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State program
to help 
improve six 
Liverpool 
properties
BY ERIC REINHARDT
ereinhardt@cnybj.com

LIVERPOOL — Onondaga County ex-
pects the work will start later this year 
on an improvement project involving six 
properties in the village of Liverpool.

The project involves funding from the 
New York Main Street program. Plans 
are to restore the properties to “better 
reflect the character of the village of 
Liverpool,” according to the office of 
Onondaga County Executive J. Ryan 
McMahon II.

The restorations will include enhanc-
ing dated exteriors, along with new 
streetscapes and energy-efficient up-
grades.

The properties involved are located at 
101 & 105, 215, 223, 304, 316, and 324-326 
First Street in the village, the county said.

McMahon announced the initiative on 
March 12 inside the Village Mall at 304 
First St. in Liverpool.

 “There will be $455,000 of county fund-

ing going toward this program; $270,000 
of private-sector funding coming from the 
owners of the properties; and $279,000 
from the New York State Main Street 
program. Also, there will be about $25,000 
worth of streetscape dollars from the 
Village of Liverpool and the New York 
State Main Street program being put in,” 
McMahon said in his remarks inside the 
Village Mall.

The villages of Solvay and Camillus 
have also benefited from the Main Street 
program, McMahon noted.

“This is key because I’m going to be ask-
ing the [Onondaga County Legislature] 
for $1.5 million for a competitive process 
for other villages to have Main Street pro-

grams,” he added. 
The New York Main Street program 

is part of the New York State Office of 
Homes and Community Renewal (HCR), 
per the HCR website. 

The Main Street program “provides 
financial resources and technical assis-
tance to communities to strengthen the 
economic vitality of the state’s traditional 
Main Streets and neighborhoods. The 
New York Main Street grant program pro-
vides funds to units of local government, 
and nonprofit organizations that are com-
mitted to revitalizing historic downtowns, 
mixed-use neighborhood commercial dis-
tricts, and village centers,” the HCR web-
site says.          

Onondaga County Executive J. Ryan McMahon II on March 12 said the New York Main Street program will help pay 
for improvements at six properties in the village of Liverpool. McMahon spoke at the Village Mall at 304 First St. in 
Liverpool. Also pictured is Onondaga County Legislator Judy Tassone, who looks on as McMahon speaks.
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5 Reasons Green Dentistry is Gaining Popularity

F or a growing number of patients, a
trip to the dentist isn’t what it used

 to be — and that’s how they want 
it.

Rather than just a 
routine “drill-and-fill” 
for a cavity, they may 
receive a head mas-
sage, meditative advice, 
and diet suggestions 
that would seem more 
befitting a gastroen-
terologist. What they 
won’t receive are tradi-
tional amalgam fillings 
— about 50 percent of 

which are composed of mercury, which 
has been associated with numerous health 
issues and is considered an environmental 
hazard.

 This emerging branch of dentistry — 
which dental professionals say is largely 
patient-driven — is called “holistic” or 
“holistic biological.” Holistic dentists be-
lieve that poor oral health leads to poor 
physical health. They perform traditional 
procedures but consider the whole body 
— diet, lifestyle, emotional health — when 
treating teeth. They also focus on using 
what they consider to be safer materials.

It’s the opposite of common dental 
culture, which is simply “drill and fill.” 
Holistic dentistry is looking at and ad-
dressing the underlying causes for gum 
disease and cavities; for example, is it your 
diet, hormonal changes, or acid reflux?

For many years in the dental profes-
sion, it was assumed that your oral health 
had only a tangential effect on your overall 
health. We now know better.

 Here are five reasons holistic dentistry 
is trending up as a treatment approach by 
patients. 

• Focus on the whole body and
root cause. Holistic dentistry looks be-
yond symptoms to find root causes for 
dental issues while expanding methods of 
preventive care. It’s a deeper look at pa-
tients that offers them numerous benefits 
when considering diet and lifestyle and 
how it all connects with oral health.

• Minimally-invasive treatments.
The focus is on helping patients avoid 
unnecessary, painful, and drawn-out pro-
cedures that can hurt overall well-being. 
That doesn’t mean sacrificing high-tech 
treatments for disease. Laser treatments 
for gum disease and cleaning are one 
example of minimally-invasive. The latter 
does a great job of destroying bacteria that 
are the biggest danger to your oral health. 
Air abrasion and ozone therapy are ef-
fective other effective minimally-invasive 
procedures. 

• Biocompatible and non-toxic ma-
terials. Holistic dentists will remove amal-
gam (mercury) fillings and favor dental 
appliances made from more natural sub-
stances. A traditional approach to dentist-
ry often uses mercury fillings or crowns 
and other harmful materials when treating 
dental issues. Research has shown all 

kinds of health problems related to mer-
cury, from thyroid issues to Alzheimer’s. 
Holistic dentistry will use non-toxic resins 
and materials fully compatible with the 
body. 

• Alternatives to root canals.
Holistic dentists are more likely to look at 
alternatives, such as herbs, laser therapy, 
or extractions. A key reason: Research 
shows unless root canals are completely 
sterilized and cleaned of all bacteria, the 
bacteria can get in the bloodstream can 
cause chronic health complications. 

• Balances cosmetics and function.
Missing, damaged, or crooked teeth can 
make you feel self-conscious and affect 
your quality of life. Holistic care takes 
a balanced approach to both form and 
function when developing a dental-care 
plan. For example, if you’re worried about 
stained teeth, holistic dentists guide you 
first to healthy foods that alleviate the 
problem. 

 Holistic dentistry is committed to mak-
ing sure you’re comfortable, making your 
teeth last a lifetime, and using the most 
natural materials available.

Nammy Patel, DDS (www.sfgreendentist.
com) operates a practice called Green 
Dentistry in San Francisco and is the au-
thor of “Age With Style: Your Guide To A 
Youthful Smile & Healthy Living.” Dr. Patel 
focuses on helping patients recognize the 
vital connection between dental health and 
whole-body health. 

NAMMY 
PATEL 

Viewpoint

mailto:ereinhardt@cnybj.com
http://www.sfgreendentist.com
http://www.sfgreendentist.com
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CNY areas post job growth, 
unemployment-rate declines
BY ERIC REINHARDT
ereinhardt@cnybj.com

U nemployment rates in the
Syracuse, Utica–Rome, Watertown–

 Fort Drum, Binghamton, Ithaca, 
and Elmira regions declined in January 
compared to a year ago.

The figures are part of the latest New 
York State Department of Labor data re-
leased March 12.

The Syracuse, Utica–Rome, Watertown–
Fort Drum, Binghamton, and Elmira areas 
gained jobs between January 2018 and this 
past January. Bucking the trend, the Ithaca 
region lost jobs in that period.

That’s according to the latest month-
ly employment report that the New 
York State Department of Labor issued 
March 7.

Regional unemployment rates
The jobless rate in the Syracuse area fell 

to 4.7 percent in January from 6 percent a 
year before. 

The Utica–Rome region’s rate was 
5.1 percent, down from 6.4 percent; the 
Watertown–Fort Drum area had a 6.7 per-
cent jobless rate, down from 8.4 percent; 
the Binghamton region posted 5.3 percent, 

down from 6.8 percent; the Ithaca area had 
a 3.8 percent unemployment rate, off from 
4.7 percent; and the Elmira region came in 
at 4.5 percent, compared to 6.2 percent in 
the year-earlier period.

The local-unemployment data isn’t sea-
sonally adjusted, meaning the figures don’t 
reflect seasonal influences such as holiday 
hires. The unemployment rates are calcu-
lated following procedures prescribed by 
the U.S. Bureau of Labor Statistics, the 
state Labor Department said.

January job-growth data
The Syracuse region gained 5,900 jobs 

in the past year, up 1.9 percent.
The Utica–Rome metro area gained 600 

positions, an increase of 0.5 percent; the 
Watertown–Fort Drum region picked up 
300 jobs, up 0.7 percent; the Elmira area 
gained 100 positions, a rise of 0.3 percent; 
the Binghamton region gained 600 jobs, 
up 0.6 percent; and the Ithaca area lost 100 
positions in the past year, off 0.2 percent.

New York state as a whole gained 
109,000 jobs, an increase of 1.2 percent, in 
that 12-month period. The state economy 
gained 9,800 jobs, a 0.1 percent rise, from 
December to January, the labor depart-
ment said.          

Local Area Unemployment Rates* (%)
January 2019 and January 2018 (not seasonally adjusted)

Note: The data in the preceding table are not seasonally adjusted, which means they re� ect seasonal in� uences (e.g., holiday and summer 
hires). Therefore, the most valid comparisons with this type of data are year-to-year comparisons of the same month, for example, January 
2019 versus January 2018.

New York Air Brake acquires Missouri locomotive-equipment firm 
BY ERIC REINHARDT
ereinhardt@cnybj.com

WATERTOWN — New York Air Brake LLC (NYAB 
has acquired the business assets of a Missouri firm and 
expects that a “complete integration” process will take 
between one year and 18 months. 

Watertown–based NYAB is purchasing the assets of 
Snyder Equipment Company, Inc., a Nixa, Missouri–
based manufacturer of locomotive fueling and ser-
vicing equipment as well as locomotive-component 
remanufacturing, NYAB said in a March 15 news 
release. 

New York Air Brake didn’t disclose the terms 
of the acquisition. The company said the trans-
action represents a “continuation of NYAB’s 
strategic plan to diversify and expand its 
current capabilities and strong geographic 
reach.”

NYAB, which is part of the Knorr-
Bremse Group, develops and supplies 
air-brake control systems and compo-
nents; electronically controlled braking 
systems; foundation brakes; training 
simulators; train-handling systems, 
and wayside equipment to the rail 
industry. 

Based in Munich, Germany, 
Knorr-Bremse is a manufacturer 
of braking systems for rail and 
commercial vehicles.

The transaction will imme-
diately establish Snyder as 
a division of NYAB, incor-
porating the complete line-
up of Snyder’s existing 
brands, products, sales, 
service, and manufac-
turing operations. 

As of March 15, 
Snyder is now 
conducting busi-
ness under the 
name of Snyder 

Equipment, a division of 
New York Air Brake LLC. 

“With the addition of 
Snyder’s top-line products 
to our portfolio, railroad 

and support service 
customers will be able 
to turn to NYAB as a 
one-stop destination 

for an even wider 
range of high-
quality products 
and services,” 
Ulisses Camilo, 
New York Air 
Brake presi-

dent and 
CEO, con-
tended in the release. 

G. Samuel Benson, former president
and CEO of Snyder, will continue in 
his current role as head of the divi-

sion, NYAB said.
With the addition of Snyder 

Equipment, New York Air Brake 
“further strengthens” its air-sup-
ply product offering and adds 
wayside systems and service to 

better meet the needs of the 
North American market, per 
its release. 

“Snyder has been an 
integral partner with its 
railroad customers in 

identifying opportuni-
ties and designing 
products to meet 
their challenges, 
from the equip-
ment used to 

supply water 
to steam loco-
motives, to 
complete ser-

vicing systems for today’s powerful diesel electric loco-
motives,” Jason Connell, senior VP of marketing, sales, 
and service at New York Air Brake, said.

New York Air Brake now has more than 850 employ-
ees, a figure that includes the 100 employees at Snyder 
Equipment Company, Barbara Gould, a spokesperson 
for New York Air Brake, said in an email response to a 
CNYBJ inquiry. 

It operates manufacturing plants in Nixa, Missouri; 
Riverside, Missouri; Salisbury, North Carolina; West 
Chicago, Illinois; and Wheatland, Missouri; along with 
Train Dynamic Systems (TDS), a technology develop-
ment unit located in Irving, Texas. New York Air Brake 
has been serving the rail industry since 1890.

The Nixa, Missouri and Wheatland, Missouri manufac-
turing plants are part of the Snyder Equipment acquisi-
tion deal, Gould noted.     

PHOTO CREDIT NEW YORK AIR BRAKE WEBSITE

Watertown–based New York Air Brake LLC (NYAB) on March 15 announced the signing of an agreement to acquire the 
business assets of Snyder Equipment Company, Inc. Snyder Equipment is a Nixa, Missouri–based manufacturer 
of locomotive fueling and servicing equipment as well as locomotive-component remanufacturing.

Follow us on 
Twitter

@cnybj

mailto:ereinhardt@cnybj.com
mailto:ereinhardt@cnybj.com
https://2019letsgetsocial.eventbrite.com
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CRAFT BREWERIES
Ranked by No. of Barrels Produced in CNY in 2018

Rank

Name
Address
Phone/Website

No. of
Barrels
Brewed
in 2018

No. CNY
Employees Types of Beer Produced Best-Selling Beers

Tasting Room
On-Site

—
Tours Available

—
Restaurant On-

Site Company Officers
Year

Estab.

1.
Empire Brewing Company
120 Walton St.
Syracuse, NY 13202
(315) 475-2337/empirebrew.com

15,0001 150 handcrafted ales and
lagers

Skinny Atlas Light, Slo Mo
IPA, White Aphro

Y
—
Y
—
Y

David Katleski, President and
Founder

1994

2.
War Horse Brewing Company
623 Lerch Road
Geneva, NY 14456
(315) 585-4432/warhorsebrewing.com

1,500 80 ale, stout, porter, sour,
IPA

Lt. Dan IPA Y
—
N
—
Y

Dave Mansfield, Owner
Luanne Mansfield, Co-Owner

Erica Paolicelli, Partner

2015

3.
Upstate Brewing Company
3028 Lake Road
Elmira, NY 14903
(607) 742-2750/upstatebrewing.com

1,300 4 typically have between 8
and 10 beers on tap in

taproom, offerings rotate
seasonally

Common Sense Y
—
Y
—
N

Mark Neumann, President 2011

4.
Local 315 Brewing Company
3160 Warners Road
Warners, NY 13164
(315) 468-BEER/
Local315Brewing.com

950 10 ales produced with locally
sourced ingredients,
including 100% NYS
grown base malt, and

hops grown on site and
various hops farms in

CNY

Soul Kiss IPA, Townie House
Ale, Grisette, Stout

Y
—
N
—
N

Dan Mathews, Lead Shepherd
and Assistant Keg Washer

2015

5.
Bottomless Brewing
3543 E. Lake Road
Geneva, NY 14456
(315) 325-4380/bottomlessbrewing.com

400 14 fruit wheat, IPA, NEIPA,
lagers including

Bohemian pilsner and
Oktoberfest, red ale,

various browns, porters,
and stouts

Raspberry Wheat, Bohemian
Pilsner, Soda Bread Red Irish
red ale, Bourbon barrel aged

Barley Wine

Y
—
Y
—
Y

Julie Rindfleisch, Manager 2016

6.
Hopshire Farm and Brewery
1771 Dryden Road
Freeville, NY 13068
(607) 279-1243/hopshire.com

350 6 malty beers, IPAs, and
Belgian ales brewed with
NY ingredients including

barley, hops, maple
syrup, ginger, and fruits

Beehave Honey Ale (100%
NY), Haze in the Hollow (New

England IPA), Shire Ale
(Scottish ale)

Y
—
Y
—
N

Randy Lacey, Owner/Brewer 2013

7.
The FarmHouse Brewery LLC
17 Lake St.
Owego, NY 13827
(607) 227-2676/
thefarmhousebrewery.com

220 N/A Belgian, English,
experimental

Crazy Daizy- Belgian Style
Tripel, Barn Burner- Belgian

Dubbel, Mamma Maple
Llama- Coffee Maple Porter,
Bovine series- Double IPA

Y
—
N
—
N

Marty Mattrazzo, Malster,
Brewer, Owner

2014

8.
WT Brews
3482 Patchett Road
Baldwinsville, NY 13027
(315) 430-2390/wtbrews.com

150 7 IPA, pale ale, stout,
amber, nut brown,

blonde, Kolsch,
Grodziskie

IPAs and stouts Y
—
N
—
N

Michael Johnson, President 2014

THE LIST
Research by Vance Marriner

vmarriner@cnybj.com 
(315) 579-3911

Twitter: @cnybjresearch

FOOTNOTE
1. 2018 data unavailable. Figure is from 2017. 

ABOUT THE LIST
Information was provided by representatives 
of listed organizations and their websites. 
Other groups may have been eligible but did 
not respond to our requests for information. 
Organizations had to complete the survey by 
the deadline to be included on the list. While 
The Business Journal strives to print accurate 
information, it is not possible to indepen-
dently verify all data submitted. We reserve 
the right to edit entries or delete categories 
for space considerations.

Central New York includes Broome, Cayuga, 
Chemung, Chenango, Cortland, Herkimer, 
Je�erson, Lewis, Madison, Oneida, Onon-
daga, Oswego, St. Lawrence, Seneca, Tioga, 
and Tompkins counties.

NEED A COPY OF A LIST?
Electronic versions of all our lists, with ad-
ditional �elds of information and survey 
contacts, are available for purchase at our 
website: cnybj.com/Lists-Research

WANT TO BE ON THE LIST?
If your company would like to be considered 
for next year’s list, or another list, please 
email vmarriner@cnybj.com

BY ERIC REINHARDT
ereinhardt@cnybj.com

FRANKFORT — Tractor Supply 
Company’s new distribution center in the 
town of Frankfort in Herkimer County 
currently services more than 140 Tractor 
Supply stores. 

The facility has the potential to ser-
vice over 200 stores in the Northeast 
region within its first year of operation, the 
Brentwood, Tennessee–based firm said in 
a news release.

Tractor Supply on March 14 formally 
opened its distribution center. It has al-
ready created more than 280 local jobs, 
with plans to create more than 350 full-
time jobs in the first five years.

The new 925,000-square-foot location will 
help service the “growing needs” of the 
company’s stores throughout the Northeast, 
as well as its online customers, according to 

the office of Gov. Andrew Cuomo. 
When asked about the project cost, the 

company tells CNYBJ, “Tractor Supply 
made a substantial investment spread 
over several years that’s necessary as we 
continue our store growth.”

The construction of this project is the 
“largest economic-development project in 
30 years in Herkimer County,” Cuomo’s 
office said. It’s located in the Frankfort 5S 
South Business Park.

Jackson, Tennessee–based H&M 
Company Inc. handled the design work 
and construction on the distribution cen-
ter, according to Tractor Supply.

Tractor Supply Company is described as 
the country’s largest rural lifestyle retailer. 

“This new distribution center allows us to 
expand our store base in the Northeastern 
corridor of the country and better serve 
our existing customers with faster, more 
efficient delivery to our stores, while ex-

panding our digital-fulfillment strategy,” 
Greg Sandfort, CEO of Tractor Supply 
Company, said in the release.

The Frankfort distribution center is 
Tractor Supply’s eighth center nationwide. 

Empire State Development has commit-
ted up to $3 million in performance-based 
Excelsior Jobs Program tax credits, which 
are tied directly to the creation of 350 new 
jobs over the next five years. 

New York State Homes and Community 
Renewal awarded Herkimer County 
$750,000 in Community Development 

Block Grant economic-development funds 
to support the project. 

In addition, the New York Power 
Authority has allocated more than 1.3 
megawatts of low-cost hydropower to the 
Village of Frankfort for the direct benefit 
of Tractor Supply.

Tractor Supply Company (NASDAQ: 
TSCO) has more than 29,000 employees. 
It sells products both in stores and online. 
As of Dec. 29, 2018, the company operated 
1,765 Tractor Supply stores in 49 states 
and an e-commerce website.                      

With state help, Tractor 
Supply opens distribution 
center in Herkimer County     
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Tractor Supply Company on March 14 formally opened its new distribution center in Frankfort in Herkimer County.

Egg production on New York farms drops 1 percent in January
N ew York farms produced 139.7

 million eggs in January, down 
 1 percent from 140.6 million 

eggs in the year-earlier period, the USDA 
National Agricultural Statistics Service 
(NASS) recently reported.

The total number of layers in the Empire 
State slipped 0.4 percent in January to 5.53 
million from 5.56 million a year prior. 

New York egg production per 100 layers 
totaled 2,525 eggs in the first month of the 
year, down 0.2 percent from 2,530 eggs in 

January 2018.
In neighboring Pennsylvania, egg pro-

duction fell 1 percent to 696.6 million eggs 
in January from 705.5 million eggs a year 
earlier, the USDA reported. 

Nationally, U.S. farms produced 9.4 bil-

lion eggs in January, 
up almost 5 per-
cent from nearly 
9 billion eggs a 
year earlier, the 
USDA said.         

mailto:vmarriner@cnybj.com
mailto:vmarriner@cnybj.com
mailto:ereinhardt@cnybj.com
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State: Tax 
preparers 
who ignore 
state rules 
face 
penalties 
BY ERIC REINHARDT
ereinhardt@cnybj.com

T he New York State Department
 of Taxation and Finance says tax
 preparers must meet “several” ob-

ligations to avoid possible penalties and 
revocation of their authorization to file tax 
returns in New York. 

The department made the statement 
in a Feb. 11 news release announcing 
that it had issued more than $453,000 in 
fines to noncompliant tax professionals. 
The dollar-figure in fines is combined for 
the calendar years 2017 and 2018, James 
Gazzale, a department spokesman, said 
in an email response to a CNYBJ inquiry. 

The obligations include registering with 

New York State, paying an annual fee, and 
filing electronically. Preparers must also 
sign all returns they prepare and provide 
a copy of the return to the taxpayer. 

They must also ensure all information 
submitted is “accurate and truthful” and 
meet continuing-education requirements 
each year, the department said.

“Tax professionals, with access to the 
sensitive personal information of clients, 
must be held to a high standard,” Nonie 
Manion, the department’s acting commis-
sioner, said in the release. “While most are 
honest professionals intent on delivering 

exceptional services, the relatively few 
unreliable or unethical practitioners can 
tarnish the industry and cause serious 
problems for their clients.”

The department listed the penalties if 
tax preparers don’t meet specific require-
ments. The penalty is $5,000 for submit-
ting a fraudulent return, $250 for failing 
to register, and $250 per return filed for 
failing to sign a completed return.

In addition, the penalty is $100 per re-
turn filed up to $2,500 for failing to include 
a registration number.

If a tax preparer doesn’t file electroni-

cally or fails to submit an annual registra-
tion fee, the penalty is $50 per return filed. 
The penalty is also $50 per return filed up 
to $25,000 for not providing a copy of the 
return to the taxpayer. 

The department also provided the fol-
lowing example.

If tax preparers fail to register or pay 
the annual fee; submit 40 income tax 
returns without their signature or registra-
tion number; fail to electronically file the 
returns; and fail to provide clients with a 
copy of the return, the Tax Department 
could assess nearly $19,000 in fines.         

SOURCE: NEW YORK STATE DEPARTMENT OF TAXATION AND FINANCE

Hancock Estabrook boosts real-estate practice with deal
BY ERIC REINHARDT
ereinhardt@cnybj.com

SYRACUSE — A Syracuse law firm 
known for its commercial real-estate 
practice will combine with Hancock 
Estabrook, LLP, effective May 1.

Hancock Estabrook, which is also 
based in the Salt City, didn’t release any 
financial terms of its agreement with 
Shulman Grundner Etoll & Danaher, P.C.

Attorneys C. Daniel Shulman, Charles 
Grundner, Stephen Etoll, and Christian 
Danaher are joining Hancock Estabrook 
as partners, the firm announced March 4. 

The two law firms have worked togeth-
er on many different matters over the 
years, says Timothy Murphy, managing 
partner at Hancock Estabrook.

“It really got finalized in the last quar-
ter of 2018. That’s when things really 
came together,” he tells CNYBJ in a 
March 7 phone interview.

With the addition of the new partners, 
the number of attorneys at Hancock 

Estabrook will increase to 64 as of May 
1, says Murphy. 

Besides the lawyers, three support 
staff members will also join the law firm 
to bring its total employee count to 117, 
he adds. The attorneys and support staff 
will be moving to the Hancock Estabrook 
office inside Axa Tower I at 100 Madison 
St. in downtown Syracuse.

Shulman Grundner Etoll & Danaher 
currently operates in space at 250 S. 
Clinton St. in Syracuse, per its website. 
The building’s owner is listed as 250 South 
Clinton LLC, according to Onondaga 
County’s online property records.

What Shulman brings
The Shulman firm “really has been the 

leading real-estate firm in upstate New 
York for the last 30 [to] 40 years,” Murphy 
contends. 

“They really complement our existing 
practice and lot of our institutional and cor-
porate clients need real-estate services … 
and bringing lawyers in of their caliber just 
really complements the real-estate practice 
that we already have,” he adds.

Working with Hancock Estabrook’s re-
al-estate practice group, the new partners 
will focus on “all aspects” of commercial 

real estate. That includes land acquisitions 
and sales, construction loans and perma-
nent financing, retail and office leasing, 
title insurance and “various other matters” 
related to real-estate development.

“I believe our firm’s expertise will com-
plement [Hancock Estabrook’s] diverse 
practices, and we look forward to their at-
torneys being able to assist our firm’s exist-
ing clients in any number of practice areas 
outside of our core expertise of real estate. 
In considering the move, the fit between 
the two firms in this regard became obvi-
ous and we feel will be beneficial to both of 
us,” C. Daniel Shulman, senior partner of 
Shulman Grundner Etoll & Danaher, said 
in a Hancock Estabrook release. 

In addition to its downtown Syracuse 
office, Hancock Estabrook has a location 
at the Gateway Center at 401 E. State St. 
in Ithaca. The firm provides legal services 
and representation for large corporations, 
small and medium-sized businesses, non-
profit institutions, governmental entities, 
and individuals.          

mailto:ereinhardt@cnybj.com
mailto:ereinhardt@cnybj.com
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Imagine a Financial 
Partner Who Puts You First

Clients have relied on us to 
keep their interests fi rst, no 
matter the market, since 1919. 
You can be sure we take your 
trust seriously and strive to 
earn it every day. Imagine the 
power of you and Baird.

Discover a true fi nancial partner 
with your best interests in mind.
Visit bairdutica.com.

555 French Road, Building 2
New Hartford, NY 13413
315-797-0130
bairdutica.com

together. 
TURNING POSSIBILITIES into REALITIES.

TompkinsTrust.com
03/19

togethertogether. 

“Tompkins Trust Company understands our 
needs and how we run our business.” 

After 48 years as a family-owned, leading manufacturer of case packing 
and robotic palletizing solutions, Schneider’s senior management

wanted to acquire the company.

“We looked at a lot of banks, and Tompkins Trust Company really 
stood out,” says Bob Brotzki.

SCHNEIDER PACKAGING 
EQUIPMENT CO., INC.

Bob Brotzki 
President 

Peters & Associates, CPAs 
acquires Utica firm
BY JOURNAL STAFF
news@cnybj.com

SYRACUSE — Peters & Associates, CPAs, 
P.C. (P&A), a Syracuse–based accounting 
firm, recently announced it has completed 
the acquisition of a Utica–based CPA firm.

P&A acquired Robertello & Harrington, 
CPAs, P.C. “The merger is expected to 
bring P&A additional revenue in excess of 
25 percent,” the firm said in a news release.

This transaction is an opportunity to 
“capitalize on the similarities between 
the practices,” to expand Robertello & 
Harrington’s areas of expertise, and to 
offer that firm’s clients enhanced services, 
P&A added. 

The acquisition closed on Dec. 1, 2018. 

P&A didn’t disclose any fi-
nancial terms of this trans-
action. 

P&A says it has pro-
vided accounting and tax 
services in Utica for more 
than 33 years. Its office 
there is located at 125 
Business Park Drive. 

The firm also made an acquisition in the 
Utica market a year ago, acquiring Robert 
A. Deschano, CPA, P.C. Before that, P&A
completed a merger with Moore & Hart,
CPAs of Utica in 2015, per the release.

Peters & Associates is headquartered 
at 731 James St. in Syracuse. It has about 
35 employees total, including more than 
10 CPAs.         

Peters

USDOL issues proposed 
regulations on white-
collar exemptions
O n March 7, 2019, the U.S.

 Department of Labor (USDOL)
 issued proposed regulations 

that would increase 
the minimum week-
ly salary to qualify 
for the Fair Labor 
Standards Act 
white-collar exemp-
tions from $455 per 
week ($23,660 per 
year) to $679 a week 
($35,308 a year). 

These new pro-
posed regulations 
are intended to re-

place the USDOL’s 2016 regulations rais-
ing the minimum weekly salary to $913 
per week ($47,476 per year), which were 
held by the U.S. District Court for the 
Eastern District of Texas to be invalid 
about one week before those regulations 
were set to take effect.

The USDOL came up with the $679 
weekly salary level by using the same 
methodology that it used when the week-
ly salary level was increased to $455 in 
2004 — by setting it at approximately 
the 20th percentile of earnings of full-
time salaried workers in the lowest-wage 
census region (the South) and in the 
retail sector. The proposed regulations 
would also allow employers to count non-
discretionary bonuses and incentive pay-
ments (including commissions) to satisfy 
up to 10 percent of the minimum salary 
level, provided that the bonuses or incen-
tive payments are paid annually or more 
frequently. The U.S. Department of Labor 
is not proposing any automatic increases 
in the minimum salary level, but is pro-
posing that the salary level be updated 
every four years after notice and public 
comment.

The U.S. Department of Labor is also 
proposing to increase the annual salary 
threshold for the “highly compensated 
employee” exemption from $100,000 
to $147,414. To qualify for the “highly 
compensated employee” exemption, an 
employee must meet the annual salary 
threshold and must satisfy at least one 
element of the executive, administrative, 
or professional exemption.

The proposed regulations do not 
include any changes to the duties’ re-
quirements for any of the white-collar 
exemptions.

New York’s minimum salary level to 
qualify for the executive and administra-
tive exemptions is currently higher than 
$679 per week in all regions. However, 
New York does not set a minimum salary 
level for the professional exemption, so if 
these regulations take effect, employers 
may need to review the salary levels of 
professional employees to ensure that 
they meet the new threshold. 

In addition, New York’s minimum sal-
ary level for the executive and adminis-
trative exemptions is “inclusive of board, 
lodging, or other allowances and facili-
ties” while the federal salary level must 
be “exclusive of board, lodging or other 
facilities.” So, if these regulations take 
effect, an employer that uses housing or 
meal allowances to meet the New York 
salary threshold will still need to ensure 
that the new federal salary threshold is 
met when those housing or meal allow-
ances are not counted.

The U.S. Department of Labor has 
also posted on its website (www.dol.
gov) answers to some frequently asked 
questions and a fact sheet regarding its 
proposed regulations. Comments to the 

SUBHASH 
VISWANATHAN 

Viewpoint

SEE USDOL, PAGE 9  

mailto:news@cnybj.com
http://www.dol.gov
http://www.dol.gov
http://www.bairdoffices.com/utica/index.htm
https://www.tompkinstrust.com/
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BY JOURNAL STAFF
news@cnybj.com

ITHACA — Ithaca College recently an-
nounced it will establish a pair of busi-
ness analytics laboratories in its School of 
Business this fall. 

The two dedicated business analytics 
lab spaces at the college will “provide 
students with hands-on experience to help 
them thrive in a world that relies on data 
to drive innovation,” it said in a news 
release. 

The endowment to create the lab 
spaces, in the Roy H. and Dorothy D. 
Park Center for Business and Sustainable 
Enterprise, was established by John J. 
Neeson, a 1984 Ithaca College School of 
Business alumnus. Neeson’s gifts sup-
port the creation of the Neeson Business 
Analytics Lab and the Neeson Digital 
Marketing and Analytics Lab and es-
tablish the John Neeson ‘84 Endowed 
Software and Database Fund to support 
software updates and future upgrades to 
the Neeson Business Analytics Lab, the 
college said.

One of the two forthcoming lab spaces 
is currently an electronic classroom that 
will be upgraded with modern workspac-
es. Business administration students will 
use the classroom, as will students who 
choose to take advantage of the School of 
Business’s minor in analytics, the release 
stated. Classes in the new lab space will be 
open to all students at Ithaca College, not 
only those who are enrolled in the School 
of Business, the college noted.

The second space will also receive an 
upgrade, “transforming from a technol-
ogy-free conference room to a robust 
analytics lab where students can conduct 
research and develop projects.” 

“The analytics labs in the School of 
Business will provide students with re-
sources and hands-on experience that will 
empower them to understand and adapt to 
evolving business trends across all indus-
tries,” School of Business Dean Sean Reid 
said in the release. 

Students will study “how to apply cus-
tomer relationship management (CRM) 
systems, making marketing decisions 
based on customer activities and commu-

nications,” added Scott Erickson, a profes-
sor and chair in the college’s Department 
of Marketing. “They will also develop 
skills in using predictive tools such as re-
gression, neural networks, decision trees, 
and clustering, all of which will help pre-
pare students for the new, data-driven 
environment in marketing.”                    

Ithaca College to 
establish analytics labs in 
School of Business
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Ithaca College School of Business students work on projects in an accounting analytics class led by assistant pro-
fessor Margaret Shackell-Dowell. This space will be upgraded to become one of the new business analytics labs.

proposed rule can be submitted through 
the Federal eRulemaking Portal within 60 
days after the proposed regulations are 
published in the Federal Register.        

Subhash Viswanathan is a member (part-
ner) at Bond, Schoeneck & King PLLC in 
Syracuse. This viewpoint is drawn from the 
firm’s New York Labor and Employment 
Law Report. Viswanathan represents em-
ployers in many different industries — 
including colleges and universities, public 
school districts, health-care institutions, 
manufacturing establishments, not-for-
profit corporations, and restaurants — on 
labor and employment issues.

USDOL:   These new pro-
posed regulations are intended 
to replace the USDOL’s 2016 
regulations                              Continued from page 8
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TO SPARK THE 
BRIGHTEST SOLUTIONS
That’s why one of our core values is ingenuity. We enhance our client 
relationships by applying strategic thinking, beyond the matter at 
hand, to efficiently help you get the job done. Our forward-thinking 
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Image used is stock photography.

mailto:news@cnybj.com
http://www.harrisbeach.com/strong
http://www.harrisbeach.com/strong


10 I BUSINESS JOURNAL NEWS NETWORK    I   MARCH 25, 2019
CNYBJ.COM

LAW / ACCOUNTING / TAXES

BY JOURNAL STAFF
news@cnybj.com

SYRACUSE — Bond, Schoeneck & King 
PLLC announced it has established a 
new pro bono policy to be administered 
by a pro bono committee to oversee the 
efforts of the firm’s attorneys in all of its 
offices across New York state, as well as 
in Kansas and Florida.

Bond has appointed John H. Callahan 
as pro bono leader of this committee. He 
is a long-time member of the Syracuse–

based firm, former chair of 
its litigation department, 
and a current member of 
its management commit-
tee.

The firm’s new pro bono 
policy encourages lawyers 
to work up to 50 hours 
per year on pro bono mat-
ters — sometimes more than that for 
significant matters such as a trial — and 
receive credit for this work toward their 
annual billable-hour goal, the firm said in 

a news release. “Such credit allows attor-
neys, especially younger ones, to take on 
pro bono matters while gaining valuable 
experience,” Bond stated. 

“We have always believed in provid-
ing legal services to the underserved in 
our communities. In fact, we have seen a 
continual and growing need for pro bono 
work that our attorneys are respond-
ing to …,” Kevin M. Bernstein, chair of 
Bond’s management committee, said in 
the release. “As a litigator, John has a 
solid understanding of the court system 

and how many of our communities’ poor 
fall through the cracks. We are empower-
ing the committee to identify those in 
need, including many of our charitable, 
religious, civic and educational institu-
tions, and manage the pro bono efforts 
of the firm.”

The pro bono committee will include a 
representative from each Bond office to 
assist the pro bono leader in identifying 
“meaningful opportunities” in each of the 
communities in which the law firm oper-
ates.          

Callahan

Bond law firm appoints leader of new pro bono committee

I recently sat down with my client Dr.
 Sarah Taber, author and content 
creator of the podcast “Farm to Taber.” 

Her Twitter handle is 
@SarahTaber_bww. 
Taber is a food safety 
auditor, ag-tech nerd, 
and subject-matter ex-
pert on America’s agri-
cultural system. Taber 
provides an insider 
perspective on the in-
dustry that isn’t seen 
often in regular news 
reporting.

Taber is part of a new 
style of business. She uses Twitter threads 
to discuss often controversial industry top-
ics with other industry professionals, the 
media, and the general public. But far 
from using Twitter as a “shock jock” or 

promotion for her brand, the social-media 
platform is the bread and butter of her 
business model. Taber is not in marketing. 
She is a serial entrepreneur with a startup 
caviar business, a consulting firm, a pod-
cast, and a book proposal. 

Taber is focused on efforts to improve 
and directly contribute to best practices in 
indoor farming. She originally developed 
the podcast series to educate would-be 
farm and food entrepreneurs on basic 
best practices before they get started. Too 
often, she found she was being called in 
to help clean up preventable messes in 
her consulting practice. With an ounce of 
prevention as her goal, Taber determined 
that there was a market for her expertise 
— one that also provided education to the 
general public, and could generate a reve-
nue stream that didn’t depend on intensive 
travel. Her tone for both the podcasts and 

Twitter is direct — her wordplay excep-
tional. Surprising to Taber — and part of 
a growing trend in social-media enterprise 
— was how much more business she gen-
erated with her Twitter account than the 
actual podcast itself. 

In December 2018, Taber received seri-
ous engagement from thousands, includ-
ing a comment from Twitter itself, on 
a Twitter thread explaining aquaculture, 
ocean stability, and algae farming featur-
ing bite size information transposed with 
pictures of Jason Momoa (the titular star 
of “Aquaman”). Her followers appreciate 
her mature, humor-filled, and educational 
approach.

When asked why she used Jason 
Momoa to teach about green technol-
ogy, she quoted prominent Youtuber 
Contrapoints: “The internet is not ancient 
Athens — it’s Rome. We’re not in the 
forum [debating the issues of the day] 
— we’re in the circus.” By making good 
information funny, accessible, and fun to 
read, Taber directly converted that and 
other threads into publications, additional 
paid work, and exposure and leads for oth-
ers featured in her social media. 

“Twitter threads that take off tend to be 
the ones that come from the heart,” Taber 
says. The concept of growing one’s busi-
ness through Twitter is that of “edu-tain-
ment.” She likes Marvel action movies and 
identified with a guardian of the ocean ar-
chetype. The success of the thread wasn’t 
luck; it reflected how well she used the tool 
of Twitter.

Content creators like Dr. Taber derive 
direct revenue from her podcast audience. 
Twitter posts generate revenue by directing 
clients and consumers to the Farm to Taber 
podcast and boosts her monthly Patreon 
revenues. Patreon is a direct-pay system 
where content consumers can financially 
support content creators. It works the same 
as a donation via Paypal or Venmo, with 
some creators adding new or expanded 
content behind an up-charge paywall. 

Taber’s goal is to call attention to indus-
try gaps and help everyone- from ag-tech 
investors to laypeople- gain a grounded 
understanding. They find her and hire her 
through Twitter. But why do both Twitter 
and podcasts if Twitter is such a business 
engine? Taber describes the benefits of 
podcast development for a subject-matter 
expert. “Media that you have to read is 
more expensive to consume, and podcasts 
are audible, easy to listen to. Podcasts are 
more enduring than Twitter. Podcasts are 
more monetizable than Twitter. And video 
is way more work and investment, so I’m 
not set up for that yet.” 

Taber has been strategic in using the 
tools that work for her mission. She in-

tends to make her business by changing 
the way industry does business. One of 
her major focus areas is where industry 
needs to provide leadership. 

“There is all this marketing out here 
teaching you to think that it’s your job to fix 
the world with your shopping cart. It’s got 
us tying ourselves in knots as consumers. 
There is a lot of anxiety about our duty as 
shoppers, and the truth is there’s only so 
much that shopping can really accomplish 
…. it’s important for industry to do right, not 
just tell a pretty story about doing it right.”

Taber started a recent Twitter thread on 
the parallel between the emotional attach-
ment people have with stuff based on the 
Marie Kondo method of letting things go 
in order to build a better environment for 
people, and the connections she sees in re-
luctance or outright hostility to innovation 
through evidence-based agriculture.

Social media has been perceived by 
business as either a leisure activity or 
a marketing tool. Large and small cor-
porations grasp the power a champion 
or influencer wields in selling products 
through lifestyle branding. However, when 
we examine how news media tracks tweets 
and solicits engagement from Twitter fol-
lowers, we start to understand that far 
from a dying platform, Twitter is the face 
of a new marketplace for business growth. 
Instead of banning office workers from 
social media or using it solely as a mega-
phone to shout out the next press release, 
consider the 261 million potential clients 
worldwide looking for knowledge and en-
gagement. Business is learning to master 
the communication skill methodology for 
effective social media. It has been slow to 
grasp the evidence that this new market-
place has 69 million U.S.–based eager and, 
once authentic trust is built, loyal custom-
ers — and the majority of what “sells” in 
this sphere is expertise.

At the end of the day, Dr. Taber is a pro-
fessional working to educate her clients on 
how to provide a healthy, sustainable food 
system through ethical labor practices and 
consumer safety. She uses Twitter and the 
Farm to Taber podcast series to grow her 
business and share her expertise on the 
agricultural industry.

Taber brings 20 years of experience in 
the sustainable and conventional agricul-
ture business, throughout the U.S. and 
internationally. You can reach her through 
LinkedIn at: https://www.linkedin.com/
in/sarah-taber-0103b827/ and at https://
www.farmtotaber.com.                              

Hanah Ehrenreich is a business advisor 
at the SBDC at Onondaga Community 
College. Contact her at h.ehrenreich@suny.
occ.edu

Business so Tweet: how Twitter drives business growth beyond marketing

HANAH 
EHRENREICH 
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Global Intangible Low-Taxed Income: 
A Shiny New Tool in the IRS Toolbox

C ongress passes the tax laws, the
 Treasury Department collects the
 tax revenues, and the IRS over-

sees the reporting and 
collection process. The 
Tax Cuts and Jobs Act 
(TCJA) of 2017 added 
a new U.S. revenue 
stream — global intan-
gible low-taxed income, 
or GILTI. Those own-
ing an interest in a for-
eign corporation should 
take note, as the new 
GILTI rules are an at-
tempt by Congress to 
subject more income of 

foreign corporations to U.S. income taxes.
We already have numerous tax laws 

aimed at discouraging profit-shifting abroad 
for tax advantages. U.S. businesses selling 
to foreign-related parties must make sure 
they do not run afoul of the transfer pric-
ing rules, and all U.S. persons (individu-
als, corporations, partnerships, and trusts 
and estates) must include certain types of 
income of a controlled foreign corporation 
(CFC) on their U.S. tax returns. The GILTI 
rules are another tool for taxing foreign 
profits. They are effective for tax years of a 
CFC that begin after Dec. 31, 2017.

Don’t be fooled by the reference to intan-
gible income: A foreign corporation selling 
tangible property can still have global intan-
gible low-taxed income. GILTI is income 
(with certain exceptions) of a CFC that is 
in excess of a standard rate of return on 
the tangible assets of the CFC. The GILTI 
rules require a U.S. person (individual, 
domestic corporation, partnership, or trust 
or estate) owning at least 10 percent of the 
value or voting rights of a CFC to include 
its share of the GILTI income in its U.S. 
taxable income, regardless of whether any 
amount was received from the CFC.

A foreign corporation in a high-tax ju-
risdiction can still have GILTI. Domestic 
C corporations are eligible for a U.S. for-
eign tax credit based on 80 percent of 
the taxes paid by the foreign corporation 
that are attributable to the GILTI income, 
but they are the lucky ones. Individuals, 
partnerships, S corporations, and trusts 
and estates receive no tax credits for for-
eign taxes paid on the GILTI income they 
must include on their U.S. returns. Thus, 
whether the foreign corporation’s income 
is low-taxed only impacts C corporations, 
not anyone else.

A domestic C corporation is also eligible 
for a deduction equal to 50 percent of the 
GILTI income required to be included on 
its return, effectively lowering the tax rate 
on the GILTI income from the regular cor-
porate tax rate of 21 percent to an effective 
rate of 10.5 percent (before any allowed for-
eign tax credits). There is no correspond-
ing deduction for individual taxpayers or 
other entities.

A CFC is a foreign corporation owned 
more than 50 percent by U.S. shareholders 
who each own at least 10 percent of the 
corporation. Attribution and look-through 
rules apply, so the determination of wheth-
er a foreign corporation is a CFC may not 
be straightforward.

However, a simple example of a CFC 
would be a wholly owned foreign sub-
sidiary of a U.S. corporation. Another 
common example is a foreign business 
operated as a corporate entity and owned 
by a U.S. citizen or resident. 

In order to calculate GILTI income, 
one must first understand a few additional 
terms. Tested income (or loss) is the share-
holder’s share of a CFC’s gross income (ex-

clusive of certain designated income items 
already dealt with under other sections 
of the U.S. tax code) less the share of the 
CFC’s deductions allocable to that gross 
income. Qualified business asset invest-
ment (QBAI) is the average of the foreign 
corporation’s aggregate adjusted bases of 
its tangible assets used in the production 
of the tested income. Deemed tangible 
income return (DTIR) is deemed to be 
10 percent of QBAI, less certain specified 
interest expense. GILTI is the CFC’s tested 
income less DTIR. Essentially, GILTI is 
the net income of the foreign corporation 
not already subject to U.S. taxation and not 
deemed generated by the tangible assets of 
the business.

Here is a hypothetical example to dem-
onstrate the GILTI calculation.

John Richards is a U.S. citizen who has 
been living in France for the past 20 years. 
He, through his wholly owned French cor-
poration Vélo Extraordinaire, manufactures 
specialized bicycle parts used by many 
Tour de France riders. He sells the parts 
exclusively to French distributors. This is 
the only foreign corporation in which he 
owns any stock. Prior to the TCJA, he did 
not have to report any of Vélo’s corporate 
profits on his U.S. individual income-tax re-
turn unless he received distributions from 
the corporation. Now, he must annually 
calculate and include the GILTI income.

Vélo generated $2 million in sales in 
2018, none of which is excluded from 
tested income. It had $1.7 million in ex-
penses, all allocable to the sales income. It 
had $4,000 of interest expense attributable 
to a loan used to purchase manufacturing 
equipment. Its average adjusted bases in 
the manufacturing equipment used in the 
production of the bicycle parts is $250,000. 
The corporation’s GILTI can be calculated 
as follows:

Tested income: $2,000,000 - $1,700,000 
= $300,000

DTIR: (10 percent * QBAI) - specified 
interest expense = (10 percent * $250,000) 
- $4,000 = $21,000

GILTI: Tested income - DTIR = $300,000
- $21,000 = $279,000

Conclusion: John will need to include
$279,000 of GILTI income on his U.S. tax
return and pay U.S. taxes at ordinary in-
come rates on that income.

This is a general overview of the new
GILTI rules and the calculations involved.
All along the way there are more specific
definitions and computational rules. For
example, special aggregation rules apply
when a taxpayer has an ownership inter-
est in multiple CFCs. Additionally, there
is an election that individuals can make to
be treated as a corporation for purposes of
reporting the GILTI income, effectively al-
lowing a foreign tax credit and lower rates
on the GILTI income. The election is not
without a downside, as the GILTI income,
net of any taxes paid on that income, re-
mains taxable when distributed. But if no
election is made, any later distributions
of the already-taxed GILTI income have
no further tax consequences. Last but not
least, states have their own rules regarding
the treatment of this income that must be
considered.

Planning is critical. With proper plan-
ning, taxpayers can best navigate these 
complex rules and minimize the potential 
tax burden associated with this new IRS 
tool.           

Linda Bruckner is a partner at Sciarabba 
Walker & Co., LLP and a member of the 
firm’s International Tax Group. Contact her 
at: lbruckner@swcllp.com

LINDA 
BRUCKNER 
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Please join us Thursday, April 11, 2019 for 
the return of SavorSyracuse, an event to benefit 

Food Bank of Central New York.
Enjoy food and beverage pairings from select local restaurants, 

wineries, and breweries while bidding on exciting auction items.

6:00 - 8:30 pm
Marriott Syracuse Downtown

100 East Onondaga Street
Syracuse, NY 13202

For more information or to purchase tickets,
 please visit foodbankcny.org or call (315) 437-1899 ext. 250

MOHAWK VALLEY
NEXTGEN
PUBLICATION
Promote your products and 
services and drive new business 
opportunities. As we highlight the 
progress in the Mohawk Valley, 
don’t miss being a part of it.

This publication & resource guide will 
focus on the economic growth of the 
Mohawk Valley, focusing on success 
stories and planned growth.

• Cybersecurity
• UAS Technologies
• Stem

• Nanotechnology
• Health Care Innovation
• Urban Revitalization

DISTRIBUTION:
• May 20 Central New York 

Business Journal print/
digital edition

• Mohawk Valley Business 
Journal Alert

• www.cnybj.com
• Regional Chambers of 

Commerce
• Economic Development 

Agencies
• Local Colleges/Universities 
• Local Airports
• Digital & Print Readership: 

42,216+

Call today to be in the
NextGen Publication!
Dony Bardenett: (315) 579-3901
Alicia Zaret: (315) 579-3924

Endorsed By: Sponsored By:Sponsored By:
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http://www.cnybj.com/advertising
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WINERIES
Ranked by Gallons Produced

Rank

Name
Address
Phone/Web site

Gallons of
Wine

Produced in
2018 Types of Wine Produced

Tasting Room?
—

Tours Available?
—

Restuarant On-Site? Company Officers/ Owners
Year

Estab.

1.
Dr. Konstantin Frank Winery
9749 Middle Road
Hammondsport, NY 14456
(607) 868-7160/drfrankwines.com

71,000 Hilda Chardonnay, Chardonnay, Pinot Blanc, Pinot
Gris, Grüner Veltliner, Rkatsiteli, Sauvignon Blanc,

Eugenia dry Riesling, Margrit dry Riesling, dry
Riesling, Gewürztraminer, semi-dry Riesling,

Muscat Ottonel, Gewürztraminer Reserve, Riesling
Reserve, Blanc de Blancs, Blanc de Noirs, Brut

Rosé Célèbre, Old Vines Pinot Noir, Blaufränkisch,
Cabernet Franc, Merlot, Cabernet Sauvignon, Lena
Reserve Red, Dry Rose of Pinot Noir, Dry Rose of

Cabernet Franc, Dry Rose of Blaufrankisch

Y
—
Y
—
N

Fred Frank, President, CEO
Meaghan Frank, General

Manager

1962

2.
Fox Run Vineyards
670 State Route 14
Penn Yan, NY 14527
(315) 536-4616/foxrunvineyards.com

50,000 Chardonnay, Riesling, Tierce Dry Riesling,
Lemberger, Rose, Cabernet Franc, Cabernet

Sauvignon, Traminette, Merlot, Blanc de Blancs,
Arctic Fox, Ruby Vixen, Fox Trot Red, Sable, Ruby

Port, Tawny Port

Y
—
Y
—
Y

Scott Osborn, President/Co-
Owner

Ruth Osborn, VP/Co-Owner
Albert Zafonte, Co-Owner
Kathy Zafonte, Co-Owner

1990

3.
Hosmer Winery
7020 State Route 89
Ovid, NY 14521
(607) 869-3393/hosmerwinery.com

24,000 Cayuga White, Riesling, Dry Riesling, Sauvignon
Blanc, Chardonnay, Pinot Gris, Sparkling, Brut
Rose, Dry Rose, Blush, Lemberger, Pinot Noir,

Cabernet Franc, Raspberry Rhapsody

Y
—
N
—
N

Cameron Hosmer, President
Maren Hosmer, VP

1985

4.
Point of the Bluff Vineyards
10489 County Route 76
Hammondsport, NY 14840
(607) 332-3060/pobvineyards.com

23,780 Riesling, Chardonnay, Cabernet Franc, Pinot Noir,
Cabernet Sauvignon

Y
—
N
—
N

Tambi E. Schweizer, Tasting
Room Manager

2015

5.
Three Brothers Wineries
623 Lerch Road
Geneva, NY 14456
(315) 585-4432/3brotherswinery.com

18,542 Rieslings ranging from dry to sweet, Gruner
Veltliner, Chardonnay, Gewürztraminer, Pinot Noir,

Merlot, Zweigelt, Chambourcin, Barbera, Valvin
Muscat, Sparkling, Port, Nouveau, sweet blended

reds & whites, dessert wines

Y
—
N
—
Y

Luanne Mansfield, Owner
Dave Mansfield, Owner
Erica Paolicelli, Partner

2007

6.
Keuka Spring Vineyards
243 Route 54
Penn Yan, NY 14527
(315) 536-3147/
KeukaSpringWinery.com

16,500 Riesling, Gewürztraminer, Lemberger, Cabernet
Franc, Red Blend, White Blend, Vignoles,
Chardonnay, Seyval Chardonnay, Merlot

Y
—
N
—
N

Judy Wiltberger, Owner
Len Wiltberger, Owner

1985

7.
Zugibe Vineyards
4248 East Lake Road
Geneva , NY 14456
(315) 585-6402 /zugibevineyards.com

14,000 Dry vinifera white and red wines Y
—
NA
—
Y

Sean Zugibe, Vineyard
Manager

2009

8.
White Birch Vineyards
18 W. Genesee St.
Skaneateles, NY 13152
(315) 685-9463/
whitebirchvineyards.com

7,944 Riesling, Dry Riesling, Chardonnay, Sauvignon
Blanc, Pinot Gris, Pinot Noir Rosè, Cabernet Franc,
Nine Notch Red Blend, and Silver Fox Red Blend

Y
—
N
—
Y

Michael P. Falcone, Managing
Member

1999

9.
Keuka Lake Vineyards
8882 County Route 76
Hammondsport, NY 14840
(607) 868-4100/klvineyards.com

6,500 dry Riesling, semi-dry Riesling, Cabernet Franc, dry
Vignoles, Leon Millot

Y
—
N
—
N

Mel Goldman, Vineyard
Manager & Owner

Staci Nugent, Winemaker

2006
(vineyards
from 1998)

.
High Peaks Winery
805 Pickle St.
Winthrop, NY 13697
(315) 353-0050/highpeakswinery.com

6,500 Dry to sweet, light to robust Y
—
NA
—
NA

Matt Whalen, Owner 2011

11.
Bellwether Hard Cider & Wine Cellars
9070 Route 89
Trumansburg, NY 14886
(607) 387-9464/cidery.com

6,000 ciders, Riesling, Rosé, Champagne, Pinot Noir, Cab
Franc, Chardonnay, Gruner Veltliner

Y
—
N
—
N

Bill Barton, Owner
Cheryl Barton, Owner

1996

12.
Frontenac Point Vineyard - Estate
Winery
9501 Route 89
Trumansburg, NY 14886
(607) 387-9619/frontenacpoint.com

3,200 dry red table wines including Pinot Noir and
Chambourcin; dry white table wines including

Chardonnay and Riesling; Blush - one semi-dry and
one dry; Brut Methode Champenois

Y
—
Y
—
N

Jim Doolittle, Co-Owner
Carol Doolittle, Co-Owner
Lawrence J. Doolittle, Co-

Owner

1982

13.
Bet the Farm Winery
4204 Krum's Corners Road
Trumansburg, NY 14886
(607) 387-6548/betthefarmny.com

2,600 Chardonnay, Cayuga White, Traminette, Pinot Gris,
Gamay, Cabernet Franc, Pinot Noir, Blanc de Blancs

(Chardonnay), Dornfelder, Zweigelt

Y
—
Y
—
N

Nancy Tisch, Winemaker/
Owner

Kit Kalfs, General Manager/
Owner

2006

14.
CJS Vineyards, LLC & Aurelius Winery
6900 Fosterville Road
Auburn, NY 13021
(315) 730-4619/cjsvineyards.com

1,600 Riesling, Cabernet Franc, Pinot Noir, Chambourcin,
dry Rose

Y
—
Y
—
N

Chris Scholomiti, Co-Owner
& Managing Member

Janice Scholomiti, Co-Owner

1995

15.
Silver Thread Vineyard
1401 Caywood Road
Lodi, NY 14860
(607) 582-6116/silverthreadwine.com

1,500 Riesling, Gewürztraminer, Chardonnay, Pinot Noir,
Cabernet Franc, Cabernet Sauvignon

Y
—
Y
—
N

Paul Brock, Owner-
Winemaker

Shannon Brock, Owner-
General Manager

1991

THE LIST
Research by Vance Marriner

vmarriner@cnybj.com 
(315) 579-3911

Twitter: @cnybjresearch

Upcoming Lists:

April 1 
Medical Marijuana  
Facilities

April 8 
Museums

ABOUT THE LIST
Information was provided by representatives 
of listed organizations and their websites. 
Other groups may have been eligible but did 
not respond to our requests for information. 
Organizations had to complete the survey by 
the deadline to be included on the list. While 
The Business Journal strives to print accurate 
information, it is not possible to indepen-
dently verify all data submitted. We reserve 
the right to edit entries or delete categories 
for space considerations.

The geographic scope of this list encompass-
es Broome, Cayuga, Chemung, Chenango, 
Cortland, Herkimer, Je�erson, Lewis, Livings-
ton, Madison, Oneida, Onondaga, Ontario, 
Oswego, St. Lawrence, Schuyler, Seneca, 
Steuben, Tioga, Tompkins, Wayne, and Yates 
counties.

NEED A COPY OF A LIST?
Electronic versions of all our lists, with ad-
ditional �elds of information and survey 
contacts, are available for purchase at our 
website: cnybj.com/Lists-Research
 

WANT TO BE ON THE LIST?
If your company would like to be considered 
for next year’s list, or another list, please 
email vmarriner@cnybj.com

mailto:vmarriner@cnybj.com
mailto:vmarriner@cnybj.com
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OPINION

Road and Bridge Funding 
Needed in Upstate New York
O ur local roads and bridges are in

 need of serious investments. New
 York State Comptroller Thomas 

DiNapoli forecasts 
$89 billion in unmet 
local infrastructure 
needs over the next 
20 years with as much 
as $27.4 billion needed 
for bridges alone. The 
responsibility to take 
care of these major 
infrastructure costs, 
however, lies on the 
backs of local taxpay-
ers with 87 percent of 
the state’s roads and 

half of the state’s bridges up to localities to 
maintain. That is why state assistance pro-
grams like Consolidated Local Street and 
Highway Improvement Program (CHIPs) 
are essential to everyone’s safety.

For decades — recognizing the high 
cost of road repair and maintenance that 
involves specialized grinding and paving 
equipment, asphalt, sealants, paint, etc. 

— the state has funded CHIPs to assist 
localities and help reduce the local tax 
burden. In Albany, however, adequate 
funding for what most would consider 
basic infrastructure needs in Upstate is 
not a guarantee during budget time. For 
many years, funding for CHIPs remained 
flat. But thanks to a focused, collab-
orative effort between state representa-
tives and local highway superintendents, 
CHIPs funding has increased in recent 
years. In early March, local highway 
superintendents traveled once again to 
Albany to advocate for the program. This 
year, we’re asking for annual increas-
es over five years. A five-year increase 
would give localities a chance to plan and 
address repairs before roads need major 
rehabilitation, which is several times 
more costly. 

Adequate state funding for our roads 
and bridges helps ensure our basic safety 
needs are met. It ensures safety for kids 
who board school buses each day, safety 
for families traveling to where they need 
to be on a daily basis, and safety for our 

first responders. Additionally, safe and 
passable roads help businesses keep cus-
tomers and indicate to potential investors 
that our communities are open for busi-
ness. 

In addition to CHIPs, other state pro-
grams like PAVE-NY, BRIDGE-NY, and 
Extreme Winter Recovery also assist lo-
calities in maintaining roads and bridges 
and reducing the local tax burden. In this 
year’s proposed budget, however, funding 
for Extreme Winter Recovery has been 
eliminated. I am pushing for the restora-
tion of these funds so that localities can 
invest in projects that will endure winter 
weather.            

William (Will) A. Barclay is the Republican 
representative of the 120th New York 
Assembly District, which encompasses most 
of Oswego County, including the cities of 
Oswego and Fulton, as well as the town of 
Lysander in Onondaga County and town of 
Ellisburg in Jefferson County. Contact him 
at barclaw@assembly.state.ny.us or (315) 
598-5185.

WILL  
BARCLAY 
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Accountability Makes 
Good Government
A s various U.S. House of

 Representatives committees gear
 up for a season of investigations and 

hearings on President 
Trump and his adminis-
tration, many people are 
worried that progress 
on the nation’s challeng-
es will grind to a halt. I 
would argue just the op-
posite — the wheels of 
government are turning 
in favor of accountability.

Our system rests 
squarely on the notion 
that government offi-
cials — whether elected 

or appointed — need to be accountable to 
the people they govern. They are respon-
sible for their behavior, their decisions, and 
the policies they support. They are answer-
able for their use — and misuse — of the 
funds and resources they’re given.

They are — or ought to be — just as 
accountable for the remedies they fail to 
pursue as for the actions they do take. 
Accountability safeguards our Constitution, 
our laws, and our democracy.

Which is why the weakening of account-
ability in our system over the past few 
decades ought to worry all Americans. It 
has become difficult, for instance, to ques-
tion a president — a problem that preceded 
the current occupant of the White House. 
Presidential press conferences, which once 
were free-wheeling affairs at which pres-
idents faced sustained questioning from 
reporters well-versed in their policies, are 
barely held these days. They are passing 
from view — and President Trump’s habit 
of using Twitter to communicate over the 
heads of people who ask hard questions 

may well set the course for the future.
In fact, politicians and bureaucrats at 

all levels have become quite skilled at 
avoiding accountability. During my years 
in Congress, I considered it a key task to 
find out who was responsible for particu-
lar decisions — whether the administra-
tion was Republican or Democrat. It was 
difficult then, and has become more so 
with time.

Meanwhile, it has been reassuring over 
the past two years to see several national 
news outlets step up their scrutiny of public 
officials in Washington, but it remains true 
that overall there is less investigative jour-
nalism than there once was.

That is a problem because it’s simply 
human nature to want to avoid being held 
responsible. If policies are going well and 
are well received in the polls and by the 
public, of course, officials fight to take their 
place in line and garner the credit. If some-
thing goes wrong, they fight to get out of 
the line.

In our system, every official has to an-
swer to some other official. This is a reas-
suring quality in a governmental structure, 
but only if officials actually exercise their 
responsibilities. That’s why the media are 
so important as a backstop.

Which raises another issue. A lot of 
players ought to be exercising oversight: 
members of Congress, the government’s 
inspectors general, the media — we even 
have an entire agency, the Government 
Accountability Office, dedicated to the task. 
But for them to do their work, the system 
also needs transparency. Almost every day 
you see signs of officials hiding what they 
do from the public — often without real 
merit.

I’ve always been quite skeptical of the 

argument that we ought not to let this or 
that piece of information become public. 
National security is often invoked, or trade 
secrets, or some other rationale for drawing 
a veil over the government’s activities. Even 
when citizens or reporters file Freedom of 
Information requests, these can be ignored, 
or turned down.

The problem with this, of course, is that 
it’s anti-democratic. How are we supposed 
to make reasoned decisions about who and 
what we want to see in our government if 
we don’t know what’s going on and who’s 
responsible for it?

Perhaps the most famous hallmark of 
Harry Truman’s tenure as president was 
the motto he placed on his desk: “The buck 
stops here.” There’s a reason why it’s so 
famous, and why people still consider it a 
standard they wish other politicians would 
set for themselves.

Americans want officials who will step 
up and take responsibility for their deci-
sions. They want political leaders who will 
hold themselves accountable to the public. 
And they want to see public officials exer-
cise the responsibility handed them by the 
Constitution to hold others accountable. 
That the House is moving to do so is not 
a detour from governing, I believe; it’s the 
essence of good government.                    

Lee Hamilton is a senior advisor for the 
Indiana University (IU) Center on 
Representative Government, distinguished 
scholar at the IU School of Global and 
International Studies, and professor of 
practice at the IU School of Public and 
Environmental Affairs. Hamilton, a 
Democrat, was a member of the U.S. House 
of Representatives for 34 years, representing a 
district in south central Indiana. 

LEE   
HAMILTON 
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MARCH 26

 EmpowHER Network - Mastermind 
Launch event from 4:30-7:30 p.m. at Mohawk 
Valley SBDC, 326 Broad St., Utica. Join women 
business owners and professionals from 
around the region for this opportunity to get 
a taste of what a mastermind format is all 
about and to hear from keynote speaker Lisa 
Kaess, the dynamic force behind Feminomics. 
Tickets are $20 in advance, or $25 at the door. 
For more information, contact the SBDC at 
(315) 624-7715. Or, visit: https://www.event-
brite.com/e/empowher-network-mastermind-
launch-tickets-55920604032

MARCH 27

 2019 Nonprofit Awards from 11 a.m.-2 
p.m. at the Holiday Inn, Liverpool. Nonprofit 
organizations do not get recognized enough 
for their own programs, leaders, and volun-
teers who make our community stronger. This 
event is meant to highlight the achievements 
of the honorees in each category, provide 
education in relation to nonprofits, network-
ing, and the opportunity to learn more about 
what is happening in the nonprofit commu-
nity of CNY. For more information, visit www.
BizEventz.com or call (315) 579-3917 or (315) 
579-3918. Or, you can register at: https://
www.eventbrite.com/e/2019-nonprofit-
awards-registration-55287281748

MARCH 28

 2019 State of Cayuga County & City of 
Auburn Luncheon from 11:30 a.m.-1 p.m. 
at the Holiday Inn, 75 North St., Auburn. The 
event will include Auburn Mayor Michael Quill 
and Cayuga County Administrator J. Justin 
Woods sharing their insights on the progress 
of local economic development. Chamber 
members and the public are invited to at-
tend. Tickets are $40 each. For more informa-
tion, contact the Cayuga County Chamber 
of Commerce at (315) 252-7291 or email: 
admin@cayugacountychamber.com. Or, you 
can register at: https://events.r20.constant-
contact.com/register/eventReg?oeidk=a07eg
2yu8y6f820dd74&oseq=&c=&ch=

 Tompkins Chamber Annual Dinner & 
Awards celebration from 5:30-9 p.m. at Emerson 
Suites/Ithaca College, 953 Danby Road, Ithaca. 
The annual dinner showcases the successes and 
achievements of the Tompkins Chamber and 
its members, reviews the annual report, as well 
as previews goals and initiatives for the coming 
year. Registration and cocktail hour from 5:30-
6:30 p.m. Dinner and program starts at 6:45 p.m. 
sharp. For more information, visit: https://busi-
ness.tompkinschamber.org/events/details/2019-
annual-chamber-dinner-awards-188102

APRIL 3

 How Will You Take “KARE” of your 
Business/Territory in 2019? training pro-
gram from 8-10 a.m. at OneGroup Center, 706 
N. Clinton St., Syracuse. This Sandler program 
will help attendees develop a strategy to 
identify each of their prospects and clients 
with one designation: Keep, Attain, Recapture, 
or Expand (KARE). Registration starts at 7:45 
a.m.; the program begins at 8 a.m. The cost is 
$15 per person for members. For more infor-
mation, visit: http://www.centerstateceo.com/
news-events/how-will-you-take-kare-your-
businessterritory-2019

APRIL 4

 Greater Utica Chamber of Commerce 
2019 Annual Meeting from 5-7:30 p.m. at 
Doubletree By Hilton Hotel Utica. Event dis-
cusses state of the chamber, including 2018 fi-
nancial report and review, by-law changes, and 
what’s coming in 2019. For more information, 
visit: http://www.greateruticachamber.org 

APRIL 9

 GENIUS NY Finals Night from 5-9 p.m. at 
the Marriott Syracuse Downtown. Five excit-
ing drone startup companies will pitch their 
technologies to a panel of judges before a live 
audience, as they compete for a total of $3 
million in cash prizes, including a $1 million 
grand prize. The five GENIUS NY finalists are 
developing technologies in the unmanned 
aircraft systems (or UAS) space. Judges will 
score the companies based on factors such 
as technology success, company growth po-

tential, and future job creation. Contact Beth 
Savicki at (315) 470-1800 or bsavicki@center-
stateceo.com for more information.

APRIL 10

 Tompkins Chamber Business After Hours
networking event from 5-7 p.m. at Bet The
Farm Winery, 4204 Krums Corners Road, 
Trumansburg. Cost is $10 for members - pre-
registered, $15 for members - at the door, and 
$25 for non-members. For more information, 
visit: https://business.tompkinschamber.org/
events/details/april-2019-business-after-
hours-at-bet-the-farm-winery-189451

APRIL 12

 Symposium on Energy in the 21st
Century from 7:15 a.m. to 2 p.m. at The 
Links at Erie Village , 5904 North Burdick St., 
East Syracuse. This program covers the most 
up-to-date, cutting edge state and federal 
renewable-energy policy. Interesting tours fol-
low the program. For more information or to 
register, visit: www.energy21symposium.org

APRIL 17

 Email Marketing 101 business training 
session from 4-6 p.m. at Homewood Suites 
by Hilton New Hartford, 185 Woods Park 
Drive, Clinton. Design and launch an email 
marketing campaign in one day. Participants 
are encouraged to bring a laptop and follow 
along this live demonstration that will dem-
onstrate how to build a template and contact 
list, and how to create content to effectively 
communicate with leads, prospects, custom-
ers, and volunteers. Attendees will see a 
side-by-side comparison of Constant Contact
and Mailchimp, two of the leading email mar-
keting platforms. Presented by New Hartford 
Chamber of Commerce member, Scott 
Mathias from Mathias Marketing. Business 
training is free for New Hartford Chamber 
members and clients of sponsors (SBDC, 
Women’s Business Center, SCORE Utica) and 
presenters. Non-members and non-clients 
are welcome to attend with a $25 admission. 
Register at: https://events.r20.constantcon-
tact.com/register/eventReg?oeidk=a07eg2pw
nb316424eaa&oseq=&c=&ch=

APRIL 1718

 17th Annual New York State Green 
Building Conference at the Marriott Syracuse 

Downtown. More information coming at: 
www.esf.edu/greenbuilding

APRIL 24

 2019 CenterState CEO Annual Meeting
from 12-1:30 p.m. at the Oncenter in Syracuse. 
The annual meeting is the largest gather-
ing of business and community leaders in 
the region. It also celebrates the prestigious 
Business of the Year Awards, recognizing 
outstanding CNY businesses and organiza-
tions in five categories. Cost is $70/person for 
CenterState CEO members and $85/person 
for non-members. For more information, 
visit http://www.centerstateceo.com/news-
events/2019-centerstate-ceo-annual-meeting, 
or email: lmetot@centerstateceo.com

MAY 7

 Speed Networking event from 8-10 a.m. 
at TERACAI, 217 Lawrence Road E., North 
Syracuse. Bring your business cards and be 
prepared to engage in small group dialogue
while building relationships with other 
CenterState CEO members. There is time for 
informal networking and sharing your one 
to two minute “pitch.” Space is limited. Please 
pre-register at https://centerstateceonycoc.
wliinc14.com/events/2019-speed-network-
ing-2810/register

MAY 8

 CNY Business Expo from 9 a.m. to 5 p.m. at
Embassy Suites Hilton Syracuse - Destiny USA. 
The event is about connecting, collaborating, 
and creating more business. For more infor-
mation, visit: http://cnybusinessexpo.com/

ONGOING EVENTS

 Every Tuesday, Cayuga Toastmasters
Club from 6 to 7 p.m., at Cornell University, 
Ithaca, Rhodes Hall, Hoy Road, 6th Floor 
Conference Room #655. Free parking is avail-
able on first floor of parking garage across 
from Rhodes Hall. For more information, visit 
the website at 4998.toastmastersclubs.org 
and select “Contact Us,” or email: Jeff at je-
furst52@gmail.com 

 Every Tuesday, Gung Ho Referrals
Group, the premier networking group in 
CNY since 1999, from noon to 1:30 p.m. at 
The Gem Diner, 832 Spencer St., Syracuse. 
The cost is $10 and includes lunch. No res-
ervation required. Please bring 30 business 
cards. For more information contact Paul 
Ellis at (315) 475-0392 or email Paul.Ellis@
ComfortSystemsUSA.com or go to www.
GungHoReferrals.com      

 Every Tuesday, CNY Referral Group from
8 to 9:30 a.m. at Denny’s Restaurant, 201 
Lawrence Road, North Syracuse. Looking to 
expand your network and increase referral 
business? For more information, call Matthew 
Hunt at (315) 416-8881, or email: huntm24@
nationwide.com

 Every Wednesday, 1 Million Cups at 9
a.m. at Syracuse CoWorks, 201 E. Jefferson St.,
2nd floor, Syracuse. 1 Million Cups is a weekly 
educational program designed to engage, 
educate, and accelerate local startups/unique 
businesses. No cost to attend. For more infor-
mation, visit www.1millioncups.com/syracuse 

 First and third Wednesday of each
month, Preferred Toastmasters from noon 
to 1 p.m. at Golden Artist Colors, 188 Bell 
Road, New Berlin. Contact Jonie Bassett at 
(607) 847-6154, ext. 1217. 

 Fourth Wednesday of each month,
Preferred Toastmasters from 5:30 to 6:30 
p.m. at Chenango County Council of the Arts,
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DECEMBER 12

 Family Business Awards of
CNY from 7:30 to 10:30 a.m. at the
Genesee Grand Hotel. The keynote
speaker will be Renée Downey Hart,
of Le Moyne College. To register to
attend, visit bizeventz.com or for fur-
ther information, contact Jill Allen at
jallen@bizeventz.com

 2017 Innovation Celebration
from 2 to 8 p.m. at the CNY Biotech
Accelerator, 841 E. Fayette St.,
Syracuse. The event will include

pitches from GENIUS NY’s top six
finalists, a panel discussion on build-
ing an effective board of directors,
and top-notch networking with
investors, entrepreneurs, and busi-
ness leaders from across the region.
Contact Bailey Burke at Upstate
Capital Association of New York, Inc.
at (518) 320-2746 or email info@up-
statecapital.org for details.

DECEMBER 13

 54th Annual Meeting of the
University Hill Corporation from

noon to 1:30 p.m. in the Grand
Ballroom at Drumlins Country Club,
800 Nottingham Road, Syracuse.
Matthew J. Driscoll, acting execu-
tive director of the New York State
Thruway Authority, will be the fea-
tured speaker. David Mankiewicz,
president of the University Hill
Corporation, will give the annual
report. Tickets are $40. For more in-
formation, contact Kristine Sherlock
at ksherlock@university-hill.com or
(315) 475-7244.

 Research & Technology Forum
from 3:30 to 5 p.m., reception
to follow at SyracuseCoE, 727 E.
Washington St., Room 203, Syracuse,
and via webinar. The there theme
is “Climate Reality + Emerging
Technologies = Drivers for Building
Science Research.” Explore how
rapidly changing climate is chang-
ing research needs for building
science. Presented by Ian Shapiro,
chairman, Taitem Engineering.
This forum will be moderated by
Ed Bogucz, executive director,
SyracuseCoE and associate professor
of Syracuse University’s College of
Engineering and Computer Science,
Dept. of Mechanical and Aerospace
Engineering. For details and registra-
tion information, email klmarsha@
syr.edu at SyracuseCoE.

 SCORE Series of Workshops
on Simple Steps of Well Run
Businesses from 6 to 8 p.m. at the
East Side Business Center, 1201 E.
Fayette St., Syracuse. Subsequent
sessions will be on Dec. 20 and Dec.
27. The three sessions are how to
operate a business, navigate the
business life cycle, and communicate
effectively with others. The cost is
$75, free to veterans. Call (315) 471-
9393 x245 with questions or to sign
up.

JANUARY 10

 CenterState CEO 2018 Economic
Forecast Breakfast from 8 to 9:30
a.m. at the Holiday Inn Syracuse-
Liverpool-Exit 37 at 441 Electronics
Parkway, Liverpool. Join hundreds
of fellow CenterState CEO members,
business leaders, and executives
for the presentation of the region’s
2018 Economic Forecast. The key-
note speaker will be Gary Keith, VP
and chief economist at M&T Bank.
For more information, visit www.
CenterStateCEO.com

JANUARY 16

 Sharing the BEST from 8 to 10:30
a.m. at OneGroup, 706 N Clinton St.,
Syracuse. CNY ATD hosts a sharing of
information and experiences of a di-
versity of talent-development prac-
tices including sales enablement,
career development, internships,
and leadership development. The

cost for members is $25; nonmem-
bers pay $40. To register, visit www.
cnyastd.org or call (315) 546-2783 or
email: info@cnyastd.org

JANUARY 26

 Believe in Syracuse’s 5th
Birthday Party from 5:30 to 9 p.m.
at the Landmark Theatre. The event
celebrates Syracuse, featuring local
food and beverage vendors, free
birthday cake, and live music. Tickets
are $10. For more information, visit
http://www.believeinsyracuse.org/
birthday

ONGOING EVENTS

 Every Tuesday, Cayuga
Toastmasters Club from 6 to 7
p.m., at Cornell University, Ithaca,
Rhodes Hall, Hoy Road, 6th Floor
Conference Room #655. Free parking
is available on first floor of parking
garage across from Rhodes Hall. For
more information, visit the website
at 4998.toastmastersclubs.org and
select “Contact Us,” or email: Jeff at
jefurst52@gmail.com

 Every Tuesday, Gung Ho
Referrals Group, the premier net-
working group in CNY since 1999,
from noon to 1:30 p.m. at The Gem
Diner, 832 Spencer St., Syracuse.
The cost is $10 and includes lunch.
No reservation required. Please
bring 30 business cards. For more
information contact Paul Ellis at
(315) 475-0392 or email Paul.Ellis@
ComfortSystemsUSA.com or go to
www.GungHoReferrals.com

 Every Tuesday, CNY Referral
Group from 8 to 9:30 a.m. at Denny’s
Restaurant, 201 Lawrence Road,
North Syracuse. Looking to expand
your network and increase referral
business? For more information, call
Matthew Hunt at (315) 416-8881, or
email: huntm24@nationwide.com

 Every Tuesday, Syracuse
Executives Association luncheon
meeting, beginning at 11:45 a.m. at
Bella Domani Banquet Facility, 5988
East Taft Road, North Syracuse. For
more information, contact Linda
Bennett, executive director, by email
at: director@syrexecs.com

 Every Tuesday, Syracuse
Networking Connections at 8 a.m.
at Dunkin’ Donuts, 7th North St.
(Conference Room). No charge to at-
tend. Contact Kim at (315) 414-8223.

 Every Wednesday, 1 Million
Cups at 9 a.m. at Syracuse
CoWorks, 201 E. Jefferson St., 2nd
floor, Syracuse. 1 Million Cups is
a weekly educational program
designed to engage, educate,
and accelerate local startups/
unique businesses. No cost to at-
tend. For more information, visit
www.1millioncups.com/syracuse

 Every Wednesday, Syracuse
Business Networking from 6 to 7
p.m. at Barbieri’s Restaurant (upstairs
level) located on Main Street in the

village of North Syracuse. For more
information, call Kim Bachstein
at (315) 414-8223 or email:  info@
SyracuseBusinessNetworking.com

 First and third Wednesday
of each month, Preferred
Toastmasters from noon to 1 p.m. at
Golden Artist Colors, 188 Bell Road,
New Berlin. Contact Jonie Bassett at
(607) 847-6154, x1217.

 Fourth Wednesday of each
month, Preferred Toastmasters
from 5:30 to 6:30 p.m. at Chenango
County Council of the Arts, 27 W.
Main St., Norwich. Contact Jonie
Bassett at (607) 847-6154, x1217.

 Every Thursday, Free Business
Counseling with SCORE from 10
to 11:30 a.m. at the Tioga County
Chamber of Commerce, 80 North Ave.,
Owego. Contact the Tioga County
Chamber of Commerce to make an ap-
pointment at (607) 687-2020.

 Every Thursday, Syracuse
Business Connections meets
from 8am - 9 am in E. Syracuse.
The group’s purpose is to network,
exchange referrals, leads and share
community news. For more informa-
tion, contact Deb Angarano at dan-
garano@tsys.com

 Every second and fourth
Thursday of the month, The North
Star Toastmasters from noon to 1
p.m. at Northland Communications
One Dupli Park Drive in Franklin
Square. For more information,
contact Sandy Jurkiewicz at sjurkie-
wicz@centerstateceo.com or call
(315) 470-1802.

 Every Friday, Tip Club of
Syracuse, at the Sheraton Syracuse
University Hotel, 801 University Ave.,
Syracuse, 8 to 9 a.m. Call Bernie
Bregman at (315) 430-5249 or email:
bbregman@cnybj.com

 First Friday of each month,
Toolkit Day with SCORE by ap-
pointment at The Tech Garden.
Counselors provide free, confiden-
tial, individual business mentoring
to prospective or current business
owners. For more information or to
make an appointment, contact Lynn
Hughes at (315) 579-2862 or email
Lynn@TheTechGarden.com

 Every second Friday, The
Professional Consultants Association
(PCA) of Central New York at 8:15 a.m.
from September to June at OneGroup
Center, 706 N. Clinton St., Syracuse.
PCA helps businesses and organiza-
tions locate professional consulting
services based in CNY. The first visit is
free. For a full schedule and to register,
visit, www.pcaofcny.com

 Every second and fourth Friday
of each month, The SUN Group
(Sustainable Upstate Network)
meets from 7:30 to 9 a.m. at Tony’s
Family Restaurant, 3004 Burnet Ave.,
Syracuse. For more information, con-
tact Andy Picco at (315) 657-0135 or
email: andrewpicco@gmail.com
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Bernie Bregman
Free Network 

Consulting Session

Cell: (315) 430-5249 
bbregman@cnybj.com

FREE NETWORK
CONSULTING SESSION

We let you concentrate on the business you know best.

Brian Lee
Professional Employer Consultant
149 Northern Concourse
N. Syracuse, N.Y. 13212
315-641-3600 x122
Fax: 315-641-3601
800-31-STAFF (78233)
blee@staffleasing-peo.com

• Human Resources
• Employee Bene�ts
• Workers Comp

Administration
• Payroll

KeyCorp raises dividend for a second
time this year
BY JOURNAL STAFF
news@cnybj.com

K eyCorp (NYSE: KEY) — parent of KeyBank,
the No. 2 bank ranked by deposit market
share in the 16-county Central New York 

area — recently boosted its quarterly cash dividend 
by 11 percent to 10.5 cents per share of its common 
stock.

The dividend, up from the 9.5 cents that Key paid
last quarter, is payable on Dec. 15, to holders of record

as of the close of business on Nov. 28.
This marks the second dividend increase that

KeyCorp has initiated in 2017, following a 12 percent
hike in the second quarter.

Headquartered in Cleveland, Ohio, Key is one of
the nation’s largest bank-based financial services com-
panies, with assets of $136.7 billion as Sept. 30.

In the 16-county CNY region, KeyBank had 68
branches and nearly $4.3 billion in deposits, good for
a 14.42 percent market share, according to the latest
FDIC statistics as of June 30. 

BUSINESS CARD GALLERY

Devin White
Financial Advisor
direct 315.445.5935      toll-free 800.822.8201       fax 315.449.2175 
dwhite@janney.com      www.DWhiteadvisor.com

JANNEY MONTGOMERY SCOTT LLC 
5784 Widewaters Parkway, 1st Floor, Syracuse (DeWitt), NY 13214 
WWW. JANNEY.COM      MEMBER: NYSE. FINRA, SIPC      SECURITIES AND INVESTMENT ADVISORY SERVICES OFFERED 
THROUGH JANNEY MONTGOMERY SCOTT LlC A il.EGISTERED INVESTMENT ADVISER.
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Send your news 
on new hires 

and promotions to:
movers@cnybj.com

ACCOUNTING

KATIE TASCIONE recently 
joined Dermody, Burke 
& Brown, CPAs, LLC as a 
senior associate in its Syra-
cuse office. She is part of 
the accounting firm’s tax 
department and comes to 
Dermody, Burke & Brown 
with four years of previous experience in 
public accounting, the firm said. Tascione 
previously worked for Firley, Moran, 
Freer & Eassa, CPA, P.C.; PwC (Boston); 
and Sciarabba Walker & Co., according to 
past People on the Move news published 
by CNYBJ. She received a bachelor’s de-
gree in accounting and bachelor’s degree 
in business administration, with a finance 
concentration, from Ithaca College. Tas-
cione also earned a master’s degree in tax-
ation from Bentley University. She is work-
ing to complete the certification process to 
earn her designation as a certified public 
accountant (or CPA).

ADVERTISING, MARKETING & PR

Pinckney Hugo Group has 
promoted SCOTT MCNANY
to creative director. Ad-
ditionally, KATE RANKIN
and JULIA THOMAS were 
both promoted to account 
manager. McNany has 
been with the agency for 15 
years and was previously 
associate creative director. 
He received his bachelor’s 
degree from Middlebury 
College in Vermont, and 
has taken courses at the 
Art Institute of Colorado 
and studied advertising 
design in the Independent 
Study Degree Program 
at Syracuse University. 
Rankin was previously an 
assistant account manager. 
She has a bachelor’s de-

gree in mass communication from Boston 
University. Thomas was also previously 
an assistant account manager. She has a 
bachelor’s degree in public relations from 
SUNY Oswego.

BANKING

Citizens Bank it has pro-
moted GRACE ROONEY to 
relationship manager in 
Syracuse. In this position, 
she is responsible for the 
middle market portfolio 
for the commercial bank. 
Rooney first joined Citizens 
Bank as an intern in 2014 and has since 
moved up the ranks, most recently serving 
as associate regional manager. Rooney is a 
Syracuse native, now living in Strathmore, 
the same neighborhood where she grew 
up. She graduated from St. Bonaventure 
with a degree in business management. 
Rooney is a member of the Salvation Army 
Young Leaders Board and serves on the 
Board of Trustees at Bishop Ludden Jr. Sr. 
High School.

Key Private Bank has 
promoted ALICE CHENEY
to associate relationship 
manager. In her new role, 
she will work with her team 
to build existing client rela-
tionships and uncover new 
business. Cheney joined 
Key Private Bank in Syracuse in 2012 as a 
relationship associate. She also worked at 
KeyBank as a teller and assistant branch 
manager. 

ENGINEERING & ARCHITECTURE

HUNT Engineers and 
Architects has appointed 
GREG BARR and DARIN 
RATHBUN as vice presi-
dents. Barr leads HUNT’s 
mechanical, electrical, and 
plumbing group — one 
of the full-service firm’s 

mainstay disciplines. He 
joined HUNT in 1996, and 
advanced quickly in both 
technical and corporate 
leadership roles. He be-
came an owner in 2006, 
and was added to the 
firm’s board of directors 
in 2010. Barr has mar-
keted and served as prin-
ciple in charge for many 
of HUNT’s K12 projects. 
Rathbun manages HUNT’s 
Towanda Office. He joined 
HUNT in 2000, and ad-
vanced as a lead structural 
designer, before adding the development 
of the firm’s Pennsylvania presence. Darin 
became a principal in 2007, was voted to the 
board of directors in 2014, and has served 
as corporate secretary since 2015. HUNT 
Engineers and Architects has named TIM 
STEED as its new corporate secretary. He 
leads the firm’s municipal group, covering 
a variety of water and wastewater markets, 
as well as site development. Steed joined 
HUNT in 1999, became an owner in 2008, 
and was added to the firm’s board of direc-
tors in 2014.

G. MICHAEL COLEY has 
joined the water/wastewa-
ter practice area of Barton 
& Loguidice, (B&L) as a 
senior managing engineer 
in the firm’s Syracuse of-
fice. A current resident of 
Camillus, Coley received 
his bachelor’s degree in civil engineering 
from Union College in Schenectady. In his 
previous role, as deputy commissioner of 
the Westchester County Department of 
Environmental Facilities, Coley served 
on the executive management team for a 
350-person department with oversight of 
the water and wastewater division. Coley 
was previously director of wastewater 
treatment, where he directed the opera-
tions management of seven wastewater 
treatment facilities. Coley also worked as 
an environmental engineer for the New 

York State Department of Environmental 
Conservation and is a licensed professional 
engineer and certified Grade 4A wastewa-
ter treatment plant operator in New York 
state. 

FINANCIAL SERVICES

John G. Ullman & Associates, Inc. re-
cently added four new employees: CHRIS 
HOUGHTALING, director of business de-
velopment; GABRIELLA FORBES, content 
marketing specialist; BRETT WINNEFELD, 
securities research analyst; and JOSEPH 
HOFFMAN, senior IT systems administra-
tor.

REAL ESTATE/MORTGAGES

Southern Tier Mortgage Company, a di-
vision of Sbarra Real Estate Services, has 
promoted LINDSAY STEWART to director 
of operations/senior loan officer. The six-
year employee with Southern Tier Mort-
gage became a licensed mortgage loan 
originator in April 2016. While helping 
close loan applications, she also maintains 
the company’s audit files in accordance 
with government regulations. A graduate 
from Broome Community College, Stew-
art has also worked in management and 
customer service since 2003. The company 
has also hired ALLYSON THOMAS as mort-
gage loan processor. With 20 years of ex-
perience in the banking industry, Thomas 
brings knowledge and experience that will 
enhance the loan process and communica-
tion between borrowers, agents, and attor-
neys, the firm says. 

TECHNOLOGY

INFICON, Inc. has hired SHEENA C. 
JOHNSON as a semiconductor applications 
engineer. She is a graduate of the Naval 
Nuclear Propulsion Program and recently 
worked for PDF Solutions, Inc. as a field 
service applications support engineer.       

Tascione

People on the Move NEWS

27 W. Main St., Norwich. Contact Jonie 
Bassett at (607) 847-6154, ext. 1217. 

 Every Thursday, Free Business 
Counseling with SCORE from 10 to 
11:30 a.m. at the Tioga County Chamber 
of Commerce, 80 North Ave., Owego. 
Contact the Tioga County Chamber of 
Commerce to make an appointment at 
(607) 687-2020.

 Every Thursday, Empire Statesmen 
Toastmasters at 6:30 p.m. at Denny’s 
Restaurant, 201 Lawrence Road, North 
Syracuse. For the latest information, visit 
http://1427.toastmastersclubs.org/

 Every second and fourth 
Thursday of the month, The North 
Star Toastmasters from 11:45 to 1 
p.m. at CXtec, 5404 South Bay Road, 
North Syracuse. The contact is: Sandy 
Jurkiewicz, member retention manager, 
(315) 470-1802.

 Every second and fourth Thursday 
each month Business Referral Network 

(BRN), from 7:30 to 8:45 a.m. at St. 
Michael’s Lutheran Church, 5108 W. 
Genesee St., Camillus. Membership fee is 
$150. For more information, contact Bob 
Brantner at (315) 494-1135.

 Every Friday, Tip Club of Syracuse, at 
the Sheraton Syracuse University Hotel, 
801 University Ave., Syracuse, 8 to 9 a.m. 
Call Bernie Bregman at (315) 430-5249 or 
email: bbregman@cnybj.com

 First Friday of each month, Toolkit 
Day with SCORE by appointment at The 
Tech Garden. Counselors provide free, 
confidential, individual business mentor-
ing to prospective or current business 
owners. For more information or to make 
an appointment, contact Lynn Hughes 
at (315) 470-1969 or email Lynn@
TheTechGarden.com

 Second Friday of each month, The 
SUN Group meets at 7:30 a.m. at Tony’s 
Family Restaurant, 3004 Burnet Ave., 
Syracuse. For more information, contact 
Andy Picco at (315) 657-0135.

BUSINESS CALENDAR:                   Continued from page 14
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THE LOOK AHEAD:
UPCOMING SPECIAL REPORTS
For more in-depth information or to advertise in any of these sections, 
please contact us at (315) 579-3901.

APR. 8: MANUFACTURING DIRECTORY
The List: Museums

APR. 15: SMALL BUSINESS / MWOB / DIVERSITY  INCLUSION 
The List: Certi� ed Women-Owned Businesses

APR. 22: BATTLE FOR TALENT / SUCCESSION
The List: Airlines  NEW!
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FIFTEENTH ANNUAL

Symposium on Energy
in the 21st Century
APRIL 12, 2019
E A S T  S Y R A C U S E ,  N E W  Y O R K

ELECTRIFICATION and CLIMATE CHANGE
Transportation Sector, Energy Storage, 
Integrating Renewables into Grid,
Energy Innovations Around the World

This program covers the most
up to date, cutting edge state
and federal renewable energy
policy and should not be missed.

LIMITED SPACE

SYMPOSIUM IS HELD AT
The Links at Erie Village
5904 North Burdick Street
East Syracuse, NY 13057
April 12, 2019
7:15am to 2:00pm
Tours following

SUBSIDIZED PRICES:
Adult ..........$85.00
Student.....$60.00

Includes breakfast & lunch and 
incredible program. 

Interesting tours following 
Symposium available.

REGISTER NOW  
www.energy21symposium.org
(Don’t forget to check out tours)

BECOME A SPONSOR
Sponsorships available. 
Larger sponsors are invited to 
special event with speakers. 
Contact: 
energysymposium21@gmail.com
or go to website.

JOHN RHODES KIT KENNEDY NATE BLAIR

ALICIA BARTON JOHN BRUCKNER PAM MACDOUGALL

JEFF LOGAN JULIE TIGHE RHEA JEZER

CHAIR PUBLIC SERVICE
COMMISSION

CEO, DEPT. PUBLIC SERVICE

DIRECTOR ENERGY AND 
TRANSPORTATION, NATURAL 

RESOURCES DEFENSE COUNCIL

GROUP MANAGER, 
DISTRIBUTED SYSTEMS & 

STORAGE ANALYSIS, NATIONAL 
RENEWABLE ENERGY 

LABORATORY

PRESIDENT/CEO
NYSERDA

PRESIDENT (NY)
NATIONAL GRID

FELLOW TRANSPORTATION AND 
GRID INTEGRATION, NATURAL 

RESOURCES DEFENSE COUNCIL

CHIEF ANALYST, NATIONAL 
RENEWABLE ENERGY

LABORATORY

PRESIDENT/CEO
NY LEAGUE OF CONSERVATION 

VOTERS

PRESIDENT ENERGY21
SYMPOSIUM DIRECTOR

REGISTER NOW  
www.energy21symposium.org

http://www.energy21symposium.org
mailto:energysymposium21@gmail.com
http://www.energy21symposium.org
http://www.energy21symposium.org
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2019 SPONSOR MESSAGE
M&T BANK

The Nonpro� t Awards have become 
a celebration of those nonpro� t 
organizations, executives, and volunteers 
who have gone above and beyond to 
make our communities better places 
to live, work, and grow. Your focus and 
dedication to your mission has not gone 
unnoticed.

M&T Bank is committed to supporting 
the communities in which we do business. 
Nonpro� t organizations are a key 
component to a strong community.

Congratulations to all of the honorees 
and best wishes on your continued 
success.

2019 NONPROFIT AWARDS

Allen Naples

2019 JUDGES
ALICE MAGGIORE
Communications Director, 
Downtown Committee of Syracuse

Maggiore began working with the Downtown Committee of Syracuse, Inc. in Jan-
uary 2015. As communications director, she is the “voice” of the Downtown Commit-
tee, handling all internal and external communications to promote the businesses, 
retailers, restaurants, and residents that are driving a “rebirth” throughout Downtown Syracuse.

Maggiore designs the Downtown Committee’s annual report, prepares press releases for local news 
coverage, manages the Downtown Committee’s social-media accounts, and has a hand in organizing 
all Downtown Committee signature events. 

Prior to her work at the Downtown Committee, Maggiore worked as a news producer at WBNG-TV 
in Binghamton, and most recently at CNY Central in Syracuse. She graduated from Oneonta State Col-
lege with a bachelor’s degree in mass communications with a concentration on production), and a 
bachelor’s degree in communication studies.

SHEENA SOLOMON
Executive Director, 
The Gi� ord Foundation  

Solomon is entering her 12th year at the Gi� ord Foundation, a private foundation serving Cen-
tral New York, where she was recently named executive director. Her work at the foundation has 
been primarily focused on expanding its community impact initiatives, as well as working with the 
grants management team. 

Solomon has partnered and advised with the Health Foundation for Western and Central New York on neighbor-
hood issues and served on the advisory committee of The Leadership Classroom, a project of the Central New York 
Community Foundation. She has been instrumental in the design and planning of Nourishing Tomorrow’s Leaders 
a leadership-development training program that focuses on increasing the diversity and inclusiveness of nonpro� t 
boards. She is a 2012 graduate of the PLACES (Professionals Learning About Community Equity and Smart Growth) 
program, a yearlong professional development program designed to explore critical issues that a� ect grantmaking 
decisions that are responsive to the needs and assets of low-income neighborhoods and people of color. She now 
serves on the advisory board for the program. 

Congratulations to the 2019 Honorees 
and Thank You to Our Sponsors!

2019 Emcee
Megan Coleman
Evening News Anchor, 
WSTM/NBC 3 

Megan Coleman anchors 
the 5:00 p.m., 5:30 p.m., 
and 6:00 p.m. newscasts on 
WSTM/NBC 3 and serves 
as news content manager 
for the CNY Central Media 
Group. She is a graduate of 
the S.I. Newhouse School of 

Public Communications at Syracuse University.

MAX DELSIGNORE
Assistant Director, 
Northern New York Community Foundation 

DelSignore is assistant director at the Northern New 
York Community Foundation in Watertown. The Com-
munity Foundation responsibly stewards a number of 
charitable funds designed to enhance community betterment and the 
quality of life in Je� erson County.

A Watertown native, DelSignore graduated with a bachelor’s degree 
in broadcasting and mass communications from SUNY Oswego in 2005. 
After nearly � ve years in sports journalism, he received a master’s degree 
in higher education and student a� airs administration from Bu� alo State 
College in 2012. Prior to joining the Community Foundation in 2013, Del-
Signore served as an assistant and associate director of annual giving at 
St. Lawrence University in Canton. He serves as a board member for the 
Greater Watertown North Country Chamber of Commerce and the Garrett 
W. Loomis Foundation based in Sackets Harbor.

LYNN HY
Chief Development O�  cer, 
Food Bank of Central New York 

Hy is the chief development o�  cer at Food Bank of 
Central New York and the current president of the As-
sociation of Fundraising Professionals — Central NY 
Chapter (AFP-CNY). 

She began working at the Food Bank in October 2010 and is respon-
sible for resource development, public relations, marketing, and volun-
teerism. 

Previously, she worked at The Salvation Army of the Syracuse Area and 
the Bu� alo Sabres NHL team.
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CATEGORY: BOARD DEVELOPMENT
Kitty Spinelli 

FOUNDING BOARD MEMBER
Joseph’s House for 
Women 

Joseph’s House is a home for pregnant, 
homeless women where a structured pro-
gram and environment enables young 
women to find new 
direction and growth in 
their lives through as-
sistance in finishing and 
progressing in their edu-
cation and attaining skills 
needed to find gainful 

employment. The program is up to two years 
and includes free daycare for the children 
giving mothers the ability to save money 
needed to live successfully on their own. The 
women have the same responsibilities in the 
home they would have in their own apart-
ments and are responsible for cooking dinner 
on an alternating basis, assisting with chores 
in the house and caring for their children 
when they are not at work or in school. There 

are mandatory family din-
ners, early curfews and a 
life skills program teaching 
everything from financial 
literacy and budgeting to 
parenting, resume writing 
and anger management. 

Joseph’s House founded in Catholic beliefs 
and traditions, offers a strong spiritual ele-
ment modeled and taught by staff and vol-
unteers through example and interactions in 
the home. 
 How long have you been affiliated

with this nonprofit organization? 
Since Joseph’s House was founded nine 

years ago. 
 Describe a significant project you

have led or contributed to on the board?
Spinelli has served as founder, board 

member, finance committee member, ex-
ecutive director, house manager, and fund 
development director. She assists in any role 
needed. Without Spinelli, there would be no 
Joseph’s House. 

CATEGORY: BOARD LEADERSHIP
Sheila Dion

FOUNDING BOARD MEMBER
Erin’s Angels  

Sheila Dion’s involvement with nonprof-
its created a passion for helping those in 
need and inspired her to start 
a charity in her home town 
called Erin’s Angels. Erin’s 
Angels is an organization that 
provides food for students in 
the Phoenix Central School 
district. Based on student and 
family needs, food and sup-
plies are given to students on 

a weekly basis to feed them through the 
weekend or holiday when school is not in 
session. The organization was started in 
memory of a student who tragically passed 
away. Food is a school supply for hungry 
children. Currently they serve more than70 
families per week.

Dion works for Dale Carnegie of CNY. She 
ensures class launches and 
graduations and maintains 
the website and social-media 
platforms. Her prior market-
ing experience came working 
at Pizzeria UNO running its 
fundraising program at Destiny 
USA. She is an avid volunteer 
in her community, serving on 

various boards. She lives in Phoenix with 
her husband and three sons. 
 How long have you been affiliated 

with this nonprofit organization? 
Since its inception in 2017. 
 Describe a significant project you 

have led or contributed to on the board?
Dion recruited a committed and re-

sourceful group of board members to be 
founding members for the organization. 
Every one of them aligns with the organiza-
tions mission to provide food and resources 
to children in the Phoenix Central School 
District. Erin’s Angels is in the start-up phase 
and the board members are committed to 
making Erin’s Angels sustainable for years 
to come. 

CATEGORY: CAREER ACHIEVEMENT
Timothy C. Penix 

VICE PRESIDENT
SUNY Syracuse 
Educational Opportunity 
Center   

Timothy C. Penix, VP of the SUNY Syracuse 
Educational Opportunity Center adminis-
tered by Morrisville State College, located 
in Syracuse. The Educational Opportunity 
Center provides urban communities with 
innovative academic programs leading to 
higher education, and workforce training 
programs leading to gainful employment 
and economic self-sufficiency. Penix has 
worked at Morrisville State College since 
1992 in roles such as associate VP for aca-
demic enrichment, admissions counselor 
and director of multicultural affairs. Penix 
has implemented numerous scholarships 

for students and administered programs to 
promote access and diversity, creating the 
Sheila Johnson Institute and the Academic 
Enrichment Center on campus. He also 
directed the college’s Collegiate Science 
Technology Entry Program and Arthur O. 
Eve Educational Opportunity Program. Penix 
serves as the President of the Association 
of EOC Directors across New York State, and 
serves on other boards such as the Sheila 
Johnson Institute, Centerstate CEO, the 
Central New York Community Foundation, 
CNY Works Board of Directors, Hillside 
Work-Scholarship, the Regional Economic 
Development Council, and the Onondaga 
Community College Foundation.
 How has working with the nonprofit

sector impacted your career?
Working in the nonprofit sector has given 

me the opportunity to serve my community 
in ways that could not be achieved when 
I worked in the private sector. You are not 
going to get rich working in the nonprofit sec-
tor, but you are going to experience firsthand 
what it is like to work in service to others. 
Working for the nonprofit sector is more like a 

vocation; you must be committed to the mis-
sion. I have been fortunate to have had op-
portunities that propelled my career. However, 
I must thank those who came before me. The 
credit goes to the leadership that guided me 
and pointed me in the right direction. 

I would not be accepting this award without 
recognizing the influence that Billy Harper, 
former director of the Syracuse EOC, had on 
me. He inspired me and taught me to always 
focus on the needs of our community. He said 
that focusing on the community’s needs would 
guide me in delivering the very best programs 
and services that the SEOC has to offer. 
 During the course of your career,

what is the most significant impact you 
have had in CNY?

At the Center, we stress that there is 
power in opportunity. The most significant 
impact we have on the community is provid-
ing the students we serve access to whatever 
it is they need to achieve academic pre-
paredness or vocational skills training. Our 
programs are gateways to college and better 
paying jobs. Through our partnerships with 
business and industry, we are an integral 

component of the workforce development 
pipeline. When our students succeed, our 
community succeeds. Our graduates become 
productive members of the workforce; they 
purchase homes in our community; they 
send their kids to school in our community; 
and ultimately, they make Syracuse a better 
place to live. 

Mohawk Valley
AWARDS

Mohawk Valley
LEGACY Presented By:

Register Today!
May 2, 2019 • Stanley Theater, Utica

Visit bizeventz.com for more information

http://www.bizeventz.com
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CATEGORY: COLLABORATION
Raise the Bar 
Workgroup 

Vera House, Inc. 
In collaboration with 
Blue Tusk, Funk n’ 
Waffles, Kitty Hoynes, 
Pastabilities, and The 
Stoop Kitchen   

 Provide a brief description and out-
come of this collaborative project?

Vera House is providing sexual violence pre-
vention trainings with alcohol-serving estab-
lishments through the Raise the Bar initiative 
which aims to create safer and more enjoyable 
environments and communities. This initiative 
utilizes the evidence-based curriculum, Safer 
Bars to educate and collaborate with our target 

population: alcohol-serving establishment 
owners, managers and employees. We train 
owners, managers and employees on how to 
be active bystanders and intervene in situations 
where sexual violence may have occurred, is at 
risk of occurring or escalating. The workgroup 
influences, develops, and helps expand the 
work so that it is community driven. Without 
the support of the workgroup, this work would 
not be possible.
 How has developing this collaborative

partnership impacted the community?
In the past year, our partnering establish-

ments have shared several success stories that 
took place after their trainings. For instance, 
one alcohol-serving establishment told us that 
they knew exactly how to intervene when a 
woman was being sexually harassed in the 
restaurant. A few weeks later, she returned and 
thanked them, telling them that she had never 
been supported in that way from staff at any 
establishment. With success like this and more, 
together we are creating safer and more enjoy-
able environments and communities.

Vera House, Inc. is a human service agency 
with 40 years of experience delivering services 
to victims of domestic and sexual violence. 

Its mission is to prevent, respond to and 
partner to end domestic and sexual violence 
and other forms of abuse. We work toward 
this mission through a variety of prevention 
and intervention services for individuals and 
families, coupled with community-wide col-
laboration efforts. Our services include coun-
seling, advocacy, emergency sheltering, and 
education.

Blue Tusk was established in 1995 and 
proud to be Syracuse’s No. 1 place to go for a 
cold beer, fine wines, and awesome food. Today 
they serve more than 66 craft beers. 

Funk n’ Waffles is a local business created 
by students for the students. Its environment 
is welcomed to all ages to enjoy its music and 
food. Known for their waffles, they range from 
traditional buttermilk to creative non-traditions 
like the Pulled Pork Waffle.

Kitty Hoyne’s a traditional Irish Pub and 
Restaurant opened in July 1999 from the roots 
of the Hoyne Grandfather. It’s Irish traditions 
still carry strong through its menu and art 
décor consisting of stained glass, pheasant 
doors and fisherman from Kavanaghs Pub and 
an old road sign from Kilmacthomas. 

Pastabilities has been happily serving our 

community for over 35 years. Pastabilities is 
known for its amazing Spicy Hot Tomato Oil 
which is “reason in itself to visit.”

The Stoop Kitchen stems from the original 
“The Stoop” that started as a neighborhood 
hangout in 1994. Since 2017, The Stoop Kitchen 
has evolved into a homey place that provides 
the community their morning coffee, a place to 
work out of the office, happy hour or dinner.

CATEGORY: CORPORATE COMMUNITY SUPPORT
The Hayner Hoyt 
Corporation

The Hayner Hoyt Corporation is a privately owned com-
mercial construction company located in Syracuse. Founded 
in 1966, the company has been building, primarily in Central 
New York, for over fifty years. Since 2007, nearly 100 percent 
of our annual revenues have come from repeat customers or 
new clients through referral. We pride ourselves on customer 
retention and we believe our dedication to building relation-
ships is what sets us apart in the industry.

We have a broad range of project experience including 
new construction, multi-phase renovations, and combina-
tions of the two. Since our revenue is close to 100 percent re-
peat business, we are a full-service company. This means we 
have the focus and efficiency to manage very small projects 

of only a few thousand dollars while simultaneously being 
able to offer the expertise and staff resources to manage 
single projects exceeding $150 million in size.

We build for a multitude of industries. Currently, most of 
our work falls into the higher education, healthcare, and en-
tertainment industries, but we also have ongoing projects in 
commercial office space, manufacturing, retail, senior living, 
multi-unit housing, and religious buildings.
 Why does your company choose to support non-

profits as part of its corporate culture?
We believe whole-heartedly in supporting the community 

that supports us. It’s incredibly powerful to be in a position 
where we can give back and make a positive impact, and 
that’s part of why our employees love working here. It’s that 
whole concept of spreading the wealth; when we do well, we 
can help others, and when they do well it starts a chain reac-
tion of community betterment that benefits all of us.
 How has your community support impacted your

organization? 

Our community support has made us a stronger organiza-
tion. By providing opportunities to work together that go 
beyond job descriptions, we’re able to give back to the com-
munity while simultaneously building new bonds within our 
company between employees that may not work together 
regularly. We’re proud to contribute to worthy causes that 
bring us closer together as a business and as a community. 

CATEGORY: EXECUTIVE OF THE YEAR
Kevin Hopper 

EXECUTIVE DIRECTOR
Dig Safely New York, Inc. 

Dig Safely New York, Inc., founded in 1969 
is an organization that protects New York 
State’ growing underground infrastructure 
from unnecessary excavation damage. The 
organization is committed to driving down 
the number of preventable underground 
utility strikes, through communication, ad-
vancement of technology and education, 
ensuring laborer and community safety 

across the state. 
Hopper joined the not-for-profit orga-

nization in 2001 and became Executive 
Director in 2015. Under his leadership, the 
organization has developed a clear plan and 
vision to propel Dig Safely New York into the 
future by leveraging technologies to build 
a one-call system that offers a competitive 
suite of products allowing the organization 
to become a better resource to its members 
and customers. His career has focused on 
business process engineering and optimi-
zation, with a highlight on implementing 
technology that intelligently furthers the 
role of the One-Call Center as a partner to all 
stakeholders involved in underground utility 
damage prevention. Hopper is currently a 
member of the Board of Common Ground 
Alliance (CGA) and serves as co -chair of the 
One-Call Systems International Committee. 
He also serves as president for the Board of 
One Calls of America (OCOA). 
 How long have you been affiliated 

with this nonprofit organization?
18 years.

 What motivates you to excel in areas 
of leadership, planning & growth within 
your organization?

As a small nonprofit organization, we 
view ourselves as partners with utility com-
panies, excavators, communities, property 
owners, our employees, and our environ-
ment. As Executive Director, my motivation 
is in developing new ways to improve the 
one-call process and make every stake-
holder’s experience an easy, positive one. 
We have made great strides towards a new 
vision for Dig Safely New York— to be a hub 
of information, education, and technology 
for member utilities and customers, and to 
build a cohesive front in damage protection 
with all stakeholders. There’s a reason they 
call it Dig Safely New York. 

Our people, imbued with the passion and 
commitment to protecting underground 
infrastructure and lives, possessing diverse 
talents and backgrounds, are the key to Dig 
Safely New York’s continued success. As the 
Executive Director, creating strategies and 
policies that assure both our goals, com-

radery, and operational efficiency is my top 
priority.

There are several things that drive the 
work we do at Dig Safely New York.

• Understanding our mission
• Engagement of the excavation community
• Service to all sectors of industry
• Education and training
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CATEGORY: IMPACT AWARD
Michela Hugo

FOUNDER AND PRESIDENT 
CNY Diaper Bank 

When Michela Hugo, a mother of three and 
retired elementary teacher first learned that 1 in 
3 moms experience diaper need, she was sur-
prised to find that CNY families had nowhere 
to turn to for diapers. She surveyed local social 
service agencies and all who responded were 
either turning families away or giving only a 

few diapers in whatever size they had avail-
able. Diapers are an essential basic need for 
babies, and they are not covered by any form 
of government assistance. Low income families 
cannot afford to buy in bulk so they end up 
paying more per diaper and can’t buy enough. 
When families can’t afford diapers, stress levels 
increase, and babies suffer. Moms who face 
diaper need are less likely to bond with their 
baby and more likely to be depressed. Diaper 
banks work in cities around the country to 
fill the diaper gap. The CNY Diaper Bank held 
the first diaper drive in May 2016 and in June 
distributed 6,000 diapers to six local partner 
agencies. Now they work with 24 partners and 
distribute 70,000 diapers to more than 1,400 
babies and toddlers each month. In February, 
the volunteer-run CNY Diaper Bank surpassed 
1,000,000 diapers distributed and they are on 
track to give out 1,000,000 more. 

Hugo’s dedication to this cause is the driving 
force of success for the organization. She is al-
ways looking for opportunities to spread aware-
ness of diaper need throughout the community 
and focuses on fundraising efforts to continue 
serving those who need us most. Her goal for 
2019 is to double the number of children and 
partner agencies served – and her mission is to 
ensure that all CNY families have access to an 
adequate supply of diapers for their babies and 
toddlers. Hugo is an inspirational member of 
the Central New York Community. 
 How long have you been affiliated

with this nonprofit organization?
Since the CNY Diaper Bank started in 2016.
 What motivates you to improve on

projects within your organization and the 
local community?

I believe all babies deserve the best possi-
ble start in life and clean diapers are essential.

Sally Ward
DIRECTOR 
Energy & Housing 
Services, PEACE, Inc. 

Sally started her career with PEACE, Inc. 
in November 1997. Her leadership strengths 
are evident in her care and support for her 
employees, her tireless advocacy for the 
Weatherization program, her commitment to 
providing excellent customer service and her 
ability to collaborate effectively with commu-
nity partners. The Weatherization Assistance 
Program helps income eligible people by 
providing an energy audit, indicated weath-
erization services like insulation, sealing and 
installation of more efficient equipment, and a 
final quality inspection. Under Sally’s direction, 

PEACE, Inc.’s program has weatherized more 
than 9700 homes since 2007, providing over 
$33 million in valuable energy saving services. 

Sally’s dedication to serving others began 
with a career in the military. As an active mem-
ber of the Air Force from 1985 to 1993 Sally 
served our country in support of Operation 
Desert Shield and rose to the rank of Staff 
Sergeant. During her service she received 
the Air Force Good Conduct Medal, Air Force 
Commendation Medal, Humanitarian Service 
Medal, Air Force Outstanding Unit Award, Air 
Force Overseas Long Tour Ribbon, and Air 
Force Longevity Service Award to name a few.

Incorporated in 1968, PEACE, Inc. is a com-
munity action agency, with the mission of 
helping people in the community realize their 
potential for becoming self-sufficient. As a 
CAA, PEACE, Inc. helps people become more 
self-sufficient by strengthening families, im-
proving the conditions in which people live, 
encouraging people to own a stake in their 
own community, and developing partnerships 

with other organizations, businesses, and indi-
viduals to support these efforts.

PEACE, Inc. provides a continuum of ser-
vices for the entire family from infants to the 
elderly. The majority of the more than 15,000 
individuals we serve annually have incomes at 
or below the Federal Poverty Guideline. 
 How long have you been affiliated

with this nonprofit organization? 
Over 21 years
 What motivates you to improve on

projects within your organization and the 
local community? 

I believe in the benefit of the program to 
our clients by reducing their energy burden, 
and the positive impact that it has in reducing 
energy usage overall and helping to combat 
climate change. The program has grown 
tremendously since 1997 and continues to 
expand and improve. In Onondaga County, 
programs that served the same clients used to 
operate in silos, but now work together as a 
collaboration to better serve the needs of the 

clients at once. This not only benefits the client 
but allows our programs to work together to 
share the costs of the jobs, which allows us to 
serve more people. 

CATEGORY: OUTSTANDING FUNDRAISING EVENT
Over the Edge

McMahon Ryan Child 
Advocacy Center  

Every day, children come to the 
McMahon Ryan Child Advocacy Center who 
have faced more fear in their young lives 
than most adults ever experience. Yet, they 
find the courage to share their stories of 
abuse and take the brave steps needed to-
wards a path to healing. 

“Over the Edge” is an exciting, high pro-
file, exclusive event to the Central New York 
area.

In August 2018, 67 individuals participat-
ed in raising more than $80,000 to summon 
that same level of courage as these children 
have in a safe and fun setting. These eager 

volunteers rappelled down the 10-story 
building at One Park Place in downtown 
Syracuse. Monies raised provide free ser-
vices for the 1,000+ abused children we see 
each year in Onondaga County. The day was 
filled with food, fun, and festivities while 
celebrating the brave rappelers including 
our very own Mayor Ben Walsh.

No rappelling or climbing experience 
is required for participants. The Over the 
Edge staff consists of professionals with an 
outstanding safety record who provided the 
technical expertise, training, and equipment 
needed to perform this event.

Really afraid of heights? You can still be a 
part of our day by signing up to be a spon-
sor of the event or donating to a rappeler to 
help them reach their $1,000 goal or volun-
teering the day of the event. This year, the 
event is scheduled in August. 
 How has this event benefited the 

CNY community and/or the nonprofit or-
ganization affiliated with the fundraiser?
The funds and awareness raised for this 
event help to combat severe physical and 

sexual abuse against children. It also sup-
ports and advocates for children and mi-
nors who are innocent victims of Human 
Trafficking in Onondaga County.
 What is the participation level at 

this event?
In 2018 there were 67 participants but 

there is room for 90. We are hoping to 
increase participation this year so we can 
add a third rope and have more commu-
nity members participate to end physical 
and sexual abuse of children.

ALBANY   BUFFALO   GARDEN CITY   NEW YORK CITY   ROCHESTER   SARATOGA SPRINGS   SYRACUSE   UTICA
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CATEGORY: YOUNG PROFESSIONAL LEADER
Leah Russell 

COORDINATOR 
Center for Court 
Innovation – Near 
Westside Peacemaking 
Project  

Leah Russell is coordinator of the Near 
Westside Peacemaking Project, which pro-
vides community-based conflict resolution 
services for Onondaga County residents. 
Peacemaking is a program of the Center for 
Court Innovation, a nonprofit justice reform 
agency. Russell is also lead facilitator of 
Take Back the Streets (TBTS), a community 
organizing campaign focused on improv-
ing health and safety in the Near Westside 

neighborhood of Syracuse. She coordinates 
the TBTS Service Providers Collaborative, as 
well as the resident-led Community Impact 
Team. Russell serves as a board member for 
the Near Westside Initiative and sits on the 
community impact committee for United 
Way of Central New York. Russell received 
her master’s degree from the University of 
California at Santa Barbara in Latin American 
Studies. Her past activist work includes ad-
vocacy for farmworkers and immigrant com-
munities, organization of academic workers 
to mobilize for collective bargaining rights 
and mentoring at-risk and justice-involved 
youth. For five years, She taught courses in 
the Curriculum & Instruction Department 
at SUNY Oswego. She has extensive inter-
national travel experience and is fluent in 
Spanish and Brazilian Portuguese. Russell 
has deep ties to the Latino community, and 
she is passionate about supporting the de-
velopment and growth of fellow women and 
youth leaders. 
 What is the name of the organiza-

tions you work most closely with? 

We partner with the Good Life 
Foundation, OnCare, and the ACCESS team 
to provide Peacemaking services to families 
countywide. Through Take Back the Streets, 
we partner closely with dozens of Westside 
churches, schools and social service agen-
cies, including the Near Westside Initiative 
(NWSI), Missio Church, and Mundy Library.
 What is one of the most significant 

contributions you have made to the CNY 
community? 

I believe one of my most significant con-
tributions is leading a cultural shift among 
service providers in the Westside and 
neighboring communities from a mentality 
of doing for to doing with and alongside 
community members. Under my facilitation, 
the TBTS Service Providers Collaborative 
has shifted its focus from organizing com-
munity events to facilitating meaningful 
engagement of residents at every stage of 
the design, planning, and implementation 
of programming. I led the formation of the 
Community Impact Team, a new resident-
led group that reflects the diversity and 

talents of the Westside and offers residents 
the opportunity to gain skills and influence 
decisions that impact their community. The 
team is mostly comprised of women, and I 
am dedicated to supporting and investing 
in them as we build our leadership skills 
together. 

Amie Zwecker 
COMMUNICATIONS & DEVELOPMENT 
MANAGER 
LAUNCH  

Amie Zwecker was born and raised in 
Canandaigua. She graduated from the 
College at Brockport, where she studied 
Journalism and broadcasting with a con-
centration in public relations. Zwecker 
received her master’s degree  in public rela-
tions from the Newhouse School of Public 

Communications at Syracuse University. In 
2016, she accepted a marketing & develop-
ment manager position with the Learning 
Disabilities Association of CNY, now known 
as LAUNCH. She took part in helping 
LAUNCH with its brand recognition which 
included a rebranding project, social media 
management, events, press releases and so 
much more. Zwecker’s nominators state that 
Amie is a “jack of all trades”. She can do the 
technical side of the job while also engaging 
people to embrace the mission and support 
LAUNCH. She’s a one-person team who has 
significantly helped LAUNCH to succeed.

In addition to her work with LAUNCH 
Zwecker has spent seven years working with 
camp Haccamo, a summer camping experi-
ence for children and adults with a wide 
range of special needs. She has recently taken 
a new position as marketing coordinator at 

Monroe Wheelchair in Rochester. She contin-
ues to work remotely to help LAUNCH with 
social media, newsletters and graphic design. 
 What is the name of the organiza-

tions you work most closely with? 
LAUNCH
 What is one of the most significant 

contributions you have made to the CNY 
community? 

Helping people become aware of 
LAUNCH. Often, people hadn’t heard of the 
Learning Disabilities Association or they 
had no idea that we served people with 
Developmental Disabilities, Autism, and even 
traditional learners. Now, more and more 
people are aware that they can use LAUNCH 
as a resource for help. Building LAUNCH’s 
brand recognition and image in the com-
munity was not an easy task. It took years of 
planning and patience to make it work. 

Order online at cnybj.com 
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CATEGORY: LIFETIME ACHIEVEMENT
Therese S. Schoeneck 

FOUNDER & EXECUTIVE DIRECTOR 
HOPE for Bereaved, Inc. 

The concept of “service to others” was underscored during 
Schoeneck’s four years at LeMoyne. She was the associate 
director of Family Life Education for the Roman Catholic 
Diocese in Syracuse when her 21-year-old daughter Mary 
died in a car accident. There were no support groups for 
grieving parents in New York State at that time. Fifteen 
months later, on Dec. 4, 1978, Schoeneck held a “Coping with 
the Holidays” program. When the program ended that night, 
the parents asked if they could meet again next month; and 
so, began HOPE. Therese was determined that something 
positive must come from Mary’s death and it has in HOPE for 
Bereaved.

Throughout her career Schoeneck has received numer-
ous awards including American Institute for Public Service, 
Jefferson Award 1987, Syracuse Post-Standard/Syracuse 
Federation, Women’s Clubs Achievement Award 1993, U.S. 
Dept. of Justice, Justice Award for Public Service 1995, New 
York State Senate, Women of Distinction Award 1999 and the 
Simon LeMoyne Award from LeMoyne College 2018 to name 
a select few. 

Schoeneck is the author of the helpful book “HOPE FOR 
BEREAVED: Understanding, Coping & Growing Through 

Grief”; four training manuals and the Grief Resource Kit: K-12. 
One of the training manuals, “How To Help When Grief Is In 
The Workplace”, helps attendees create an understanding 
and a safe environment that allows employees to grieve 
while maintaining productivity. The workshop helps people 
both personally and professionally. 

How has working with the nonprofit sector impacted 
your career? 

HOPE became my career and mission with the support 
and encouragement of the Director of Family Life Education, 
Rev. Joseph Phillips. 

During the course of your career, what is the most sig-
nificant impact you have had in CNY? 

Helping people develop a grateful attitude and teaching 
the message that “everyday is a gift”. 

I have been in awe of the cards and letters we received 
from the bereaved for over 40 years. It is rewarding to read 
their reflections on how helpful, even lifesaving, HOPE has 
been for them. HOPE provides a beacon of light for individu-
als profoundly affected by the death of a loved one. 

 HOPE for Bereaved is an independent nonprofit com-
munity organization located in Syracuse. For 40 years HOPE 
has supported anyone experiencing the death of a child, 
spouse, parent, sibling, infant, partner, relative or co-worker 
by accident, illness, drug overdose, homicide or suicide in the 
Central New York Community and beyond. 

With the support of the community HOPE’s Center was 
purchased in 1991; The Butterfly Garden of HOPE was es-
tablished in 1993. The positive impact HOPE has had on 
individuals who are grieving cannot be understated. What 
began with one support group, today has grown to 13. These 
core services, support groups, newsletters and one-on-one 
counseling, are all offered free of charge as HOPE receives 
no funding from federal or state sources. All that HOPE has 
accomplished is made possible by the dedication of the staff, 
more than 400 dedicated volunteers and generous financial 
support from our community.

HOPE recognizes never forgetting your loved one who 
died, so we offer a variety of lovely memorial opportunities. 

• A memorial brick for a loved one in the walkways of the
Butterfly Garden of HOPE 

• Golf Tournament of HOPE in May
• 5K Run/3K HOPE Walk in July
• Celebration of HOPE Dinner in November 
In our 40th year, the goal of HOPE is to continue expand-

ing support services and outreach to the bereaved in our 
community. 
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