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CLEAN ALL offers kits 
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A note to 
CNYBJ 
readers on the
coronavirus

T he Central New York Business
 Journal is closely monitor-
 ing and reporting on the rap-

idly changing developments with the 
novel coronavirus (COVID-19). These 
are challenging times for companies and 
their employees. CNYBJ will continue 
to provide you with the news and infor-
mation you need to stay up-to-date as it 
impacts our business community.

Due to concerns and unexpected lo-
gistical challenges in the days ahead, 
The Central New York Business Journal
will not be available in print format 
beginning with the March 30 edition 
through the April 20 issue. We will con-
tinue to publish our weekly edition, as 
scheduled, during that period but these 
issues will be available in digital PDF 
format and will be emailed to paid sub-
scribers on Friday afternoons, as well as 
online through our website cnybj.com. 
If you are unable to access the digital 
edition, have trouble logging into your 
online account, or have any questions or 
concerns, please contact our circulation 
department at circulation@cnybj.com or 
call (315) 579-3927.

Our regular digital news offerings will 
continue in their existing format. News 
stories will be published daily, through-
out the day on cnybj.com. Our Coffee 
Break and Daily News Alerts emails will 
be sent each weekday without interrup-
tion. If you do not already receive these 
timely, daily email updates, you can sign 
up for them at cnybj.com/news-email-
alerts/

Hardcopies of the 2020 Book of Lists 
will still be mailed during the week of 
March 30th.

Thank you for your continued reader-
ship. We will get through this challeng-
ing time together as a community. 

Marny Nesher
Publisher

mailto:circulation@cnybj.com
http://www.cnybj.com
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UTICA — Slocum-Dickson Medical Group 
PLLC plans to expand its operations into the 
Utica Business Park at 117 Business Park Drive 
in the city of Utica, according to a March 12 
joint announcement from Utica mayor Robert 
Palmieri and councilwoman Celeste Friend.

The medical group will lease about 80,000 
square feet “to enhance existing services and 
potentially add new services that are not cur-
rently being provided in the area.”

The expansion was initiated due to a lack 
of available space at Slocum-Dickson’s current 
location on Burrstone Road in New Hartford to 
accommodate an anticipated increase of physi-
cians and ancillary services. 

Slocum-Dickson’s new building is a former 
United Healthcare call center, which has been 
vacant for over a decade.

At the time of the announcement, the Utica 
Urban Renewal Agency had already approved 
the proposed change in use for the site and the 
city’s Planning Board was expected to approve 
it.

The total investment for the project is esti-
mated to be “$15 million to $20 million,” per the 
announcement.

Slocum-Dickson Medical Group currently has 
locations in New Hartford and Ilion. The group 
employs more than 70 physicians and 500 staff 
members, according to its website.
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CNYBJ Briefs

CNYBJ CANVASS
Here are the results of the 
latest poll on cnybj.com:

How concerned 
are you that 
the economic 
fallout from 
the Coronavirus 
outbreak will 
substantially 
hurt your 
company’s 
revenue this 
year?

Total Responses: 

123

   CNYtweetstweets
SBA @SBAgov
#ICYMI: SBA is o� ering designated states and ter-
ritories low-interest federal disaster loans for working 
capital to small businesses su� ering economic 
injury as a result of #COVID19. Details: http://ow.ly/
dcy650yKpYs More guidance and resources: https://
sba.gov/coronavirus

Cara Waters @carawaters
Many small businesses are going to be in danger of 
going under as a result of coronavirus - if you can 
shop locally and small in the next few weeks, do it 
#SmallBiz #shopsmall

SBA @SBAgov
COMING Soon: On May 5 - 6, join SBA and @SCORE-
Mentors for the National #SmallBusinessWeek virtual 
conference! Chat with industry experts, learn new 
business strategies, and more. Register here: http://
ow.ly/nhGd50yLrA1

Mike Schiemer @MikeSchiemer
12 Top Small Business Sales Strategies https://my-
frugalbusiness.com/2020/03/small-business-sales-
strategies-selling-tips.html / 

Strategic Watch @Strategic_Watch
How To Make Your Early-Stage Startup Valuable To 
Acquirers: http://dlvr.it/RRTjd1

Tick HR Solutions @TickHr
Dissecting the employer disconnect in HR tech: 
https://hrexecutive.com/dissecting-the-employer-
disconnect-in-hr-tech/

Michael D Johnson @mkjy2k
Look beyond the problem; see the bigger picture; 
allow success to unfold. #leadership #quote #HR

HR Management App @HRManagementApp
“The challenge of leadership is to be strong, but not 
rude; be kind, but not weak; be bold, but not a bully; 
be humble, but not timid; be proud, but not arrogant; 
have humor, but without folly” — Jim Rohn

Strategic Watch @Strategic_Watch
5 Ways to Hire the Best People for the Long Term 
http://dlvr.it/RRwqJl

Mark C. Crowley @MarkCCrowley
If you’re suddenly managing people remotely, 
temporarily increasing the number of team meetings 
is smart. Increasing #communication (via video con-
ferencing & personal phone calls) won’t just ensure 
#work is coordinated, it will allow people to connect 
& share coping strategies.

Jordi R. Puxench @JordiRPuxench
Tx to all #healthcare professionals that are � ghting 
the #Covid_19 and looking after us all. But tx too to 
the invisible heroes in the #IT & #HR depts of all com-
panies. W/o you none of us could #StayAtHome and 
still serve our customers and protect our economy. 

East Side Sta�  ng @EastSideSta� 
Not many people know the depth of work that #HR 
pros are faced with in times of health crisis like... edu-
cating employees, partnering with IT to get everyone 
remote access, handling frequent communication, 
� nding ways to alleviate stress/fear. YOU AMAZE ME!

Hannah Morgan @careersherpa
Advice to help you make adjustments in today’s 
workplace. https://bu� .ly/2TSH6OA

MACNY @MACNY_MfgAssoc
COVID-19 Resources / NAM https://www.nam.org/
coronavirus/

Some recent tweets that came across the 
@cnybj Twitter feed, o� ering various 
small business, HR, and COVID-19 tips.

SYRACUSE — ICS, an information-technol-
ogy services company, has announced the 
recent addition of Ethan Tancredi as director 
of the firm’s Syracuse region.

“As ICS has experienced rapid growth in 
the Syracuse, Binghamton, and Ithaca re-
gions, Tancredi, a sales and finance expert, 
was brought on board to focus on growing 
the ICS team in the Syracuse region while 
showing value to existing customers to posi-
tion the company for further growth and 
success,” ICS said in a news release.

Before joining ICS, Tancredi served as 
president of MySherpa, a Wilmington, 
Delaware–based managed-service provider 
(MSP), according to his LinkedIn profile. The 
ICS release stated that Tancredi has 20 years 

of experience in the MSP field.
“I am excited and proud to join the man-

agement team at ICS, leading the Syracuse 
region, and I look forward to tackling the 
challenge and embracing the opportunity of 
helping to sustain and build the team in the 
Syracuse region for continued growth and 
success,” Tancredi said.

Endicott–based ICS, which has offices in 
the Ithaca and Syracuse areas, has 85 em-
ployees, according to information the com-
pany provided CNYBJ in October 2019. With 
63 technology consultants on staff, ICS was 
recently ranked by CNYBJ Research as the 
second-largest computer/IT consulting firm 
in Central New York. Its Syracuse regional of-
fice is at 6007 Fair Lakes Road in DeWitt.

Tancredi joins ICS as director 
of Syracuse region

25%
Somewhat worried 

Slocum-Dickson plans to expand in Utica 
Business Park

CNYBJ Data & Details
9%

Not worried 
at all 

51%
Very concerned15%

Not too 
concerned 

PHOTO CREDIT: SLOCUM-DICKSON MEDICAL GROUP FACEBOOK PROFILE
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Clean All 
offers kits for 
businesses, 
consumers to 
make their 
own hand 
sanitizer
BY ADAM ROMBEL
arombel@cnybj.com

SYRACUSE — Businesses and consum-
ers are scrambling to obtain hand sanitizer 
anywhere they can amid the coronavirus 
pandemic. Supply chains aren’t able to 
meet the overwhelming demand.

Clean All, a 95-year-old Syracuse com-
pany that produces swimming pool sani-
tizing chemicals and janitorial cleaning 
products like bleach, says it can help by 
offering make-your-own liquid sanitizer 
kits.

Sev Gonnella, division manager at 
Clean All, a unit of Salina–based Solvents 
and Petroleum Service, Inc., says a num-
ber of area businesses and organiza-
tions that deal with the public have been 
calling, asking about hand sanitizer. He 
declined to name them but said they in-
cluded companies in the hospitality and 
health-care fields.

The problem is consumer-hygiene 
products, like hand sanitizers, are regu-
lated by the Food & Drug Administration 
(FDA). The chemicals Clean All produc-

es are regulated by the Environmental 
Protection Agency (EPA). “We don’t have 
an existing relationship with the FDA,” 
says Gonnella.

He says it would take at least a few 
weeks of paperwork to obtain FDA ap-
proval in order to package and sell a 
finished hand-sanitizer product to con-
sumers.

The company came up with another 
solution that could help immediately. 
Since Clean All already works with all 
the chemical ingredients needed to make 
hand sanitizer, it decided bundle them up 
into kits with instructions that allow buy-
ers to make their own.

Gonnella says his firm did not have to 
get regulatory approval for this product. 
“We’re just providing the pieces for the 

consumer to put it together. They’re mak-
ing their own,” he notes.

The one-gallon and three-gallon kits 
include the raw materials, in the correct 
strengths and proportions, according to 
the World Health Organization (WHO) 
formula. That includes isopropyl alcohol 
(99.8 percent), hydrogen peroxide, glyc-
erin, directions for mixing and WHO ref-
erences, labels for the finished product, 
and an 8-oz refillable spray bottle (three 
in a case).

Clean All is charging $32 for a one-gal-
lon kit (equivalent to $2 for an 8-oz bottle) 
and $84 for a three-gallon kit (which 
equals $1.75 for an 8 oz bottle).

The company is selling the kits 
through its store at 838 Erie Blvd. West 
on Syracuse’s near westside and taking 

bulk orders over the phone.
In the production facility in the back 

of the building, Gonnella says he has a 
crew of seven employees working two 
shifts a day. He expected them to produce 
roughly 150 three-gallon kits and 50 one-
gallon kits per day.

Clean All has 15 employees, while 
Solvents & Petroleum Services (SPS) has 
nearly 100 employees total, including the 
Clean All workforce.

Clean All was founded in 1925 by 
Severino Gonnella and his mother, 
Amelia, in 1925. It manufactures sani-
tizing products for use in a variety of 
applications such as commercial kitch-
ens, hotels, schools, and swimming 
pools. In 2014, Clean All was acquired 
by SPS.                       n
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Phil Jakes-Johnson (left), president of Solvents and Petroleum Service, Inc. and Sev Gonnella (right), division manager at Clean All with the company’s hand sanitizer kits.

SRC opens office in Alabama, 
serving the U.S. Army’s 
Redstone Arsenal 
BY ERIC REINHARDT
ereinhardt@cnybj.com

CICERO, N.Y. — SRC, Inc., has just 
opened an office in Huntsville, Alabama 
to expand its presence at the U.S. 
Army’s Redstone Arsenal, a post near 
that city.

The office opened March 16, Lisa 
Mondello, who handles corporate com-
munications at SRC, tells CNYBJ.

The office has advanced teleconferenc-
ing capabilities, customer meeting space, 
employee workspace, and a laboratory 
area for electronics testing, the firm said.

Matthew Tedesco, director of business 
development at SRC and a 28-year Army 
veteran, will serve as the primary contact 
for the Huntsville location. The office also 

has a systems engineer, and the company 
anticipates adding more employees to 
work in that office in the future, according 
to Mondello. 

SRC is a nonprofit corporation head-
quartered in Cicero that focuses on areas 
that include defense, environment, and 
intelligence.

“SRC is excited to establish a presence 
in the Huntsville area, where we’ll be 
working in close proximity to our cus-
tomers,” Kevin Hair, president and CEO 
of SRC, said in a statement. “This new 
location will allow us to continue to cre-
ate and deliver life-saving products that 
are redefining possible for the Army. Our 
investments in the development of small, 
yet powerful, lightweight and low-power 
systems are ideal for integration on larger 

platforms to enhance capabilities in the 
new fight.”

SRC has been supporting the Redstone 
Arsenal community “for years,” focusing 
on areas that include missile defense; sur-

veillance; target acquisition and weapon 
location counterfire radars; novel counter 
unmanned aircraft system technologies; 
and intelligence and homeland defense 
activities, the company says.        n
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Cicero–based SRC Inc. says it has opened an office in Huntsville, Alabama, where it serves the U.S. Army’s Redstone Arsenal.

mailto:arombel@cnybj.com
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BY ERIC REINHARDT
ereinhardt@cnybj.com

T he findings of a new monthly 
 survey appear to indicate the first
 signs that New York manufactur-

ing activity is getting hit hard by the 
impact of the global concerns about the 
coronavirus pandemic.

The Empire State Manufacturing 
Survey general business-conditions index 
fell 34 points to -21.5 in March, “its largest 
point drop on record” and “its lowest level 
since 2009,” the Federal Reserve Bank 
of New York said in its March 16 survey 
report. 

Economists had expected a reading of 
4.8, MarketWatch reported, citing a sur-
vey by Econoday.

The Empire State general business-
conditions index had climbed 8 points to 
12.9 in February, its highest level in nine 
months. That was before the coronavirus 
crisis fully erupted.

The March negative reading, based on 

firms responding to the survey, indicates 
business activity fell in New York. A nega-
tive index number indicates a decline in the 
sector, while a positive reading shows ex-
pansion or growth in manufacturing activity. 

The survey found 20 percent of respon-
dents reported that conditions had im-
proved over the month, while 42 percent 
said that conditions had worsened, the 
New York Fed said.

Survey details
The new-orders index turned negative, 

falling 31 points to -9.3, indicating that 
orders fell. The shipments index moved 
down to -1.7, indicating that shipments 
were little changed. Delivery times were 
slightly longer and inventories were some-
what higher.

The index for number of employees 
slipped 8 points to -1.5, indicating that em-
ployment levels were little changed over 
the month. 

The average workweek fell to -10.6, 
a sign that the average workweek “was 

shorter,” the New York Fed said. The pric-
es-paid index held steady at 24.5, suggest-
ing that input prices increased at the same 
pace as last month. The prices-received 
index slipped 7 points to 10.1, pointing to 
a “deceleration in selling price increases.”

Firms no longer expect general busi-
ness conditions to be better over the next 
six months. 

The index for future business condi-
tions declined 22 points to 1.2, its lowest 
level since 2009. The indexes for future 
new orders and future shipments fell, 

but “remained firmly positive,” suggesting 
that firms expect orders and shipments 
to be higher compared with this month’s 
levels. 

The capital-expenditures index dipped 3 
points to 18.7, and the technology-spend-
ing index fell 7 points to 14.4.

The New York Fed distributes the 
Empire State Manufacturing Survey on 
the first day of each month to the same 
pool of about 200 manufacturing execu-
tives in New York. On average, about 100 
executives return responses.                   n

Your Home CNY Realty opens 
in Baldwinsville
BY ADAM ROMBEL
aromel@cnybj.com

BALDWINSVILLE — A new residen-
tial real-estate agency, called Your Home 
CNY Realty, recently opened at 7 Salina 
St. in the village of Baldwinsville.

Owner and real-estate 
broker Erin VanBuren 
says she started the inde-
pendent agency in January 
after a 14-year career as a 
licensed real-estate agent, 
working for other firms. 
For the last four years, 
she had served as broker-

age office manager at TJMG Properties, 
a property management company based 
in the village of Liverpool. Before that, 
she spent 10 years at Coldwell Banker 
Prime Properties.

“I needed a little more creative freedom 
to develop my own brand,” VanBuren 
tells CNYBJ, when asked why she de-
cided to strike out on her own.

Your Home CNY Realty currently has 
seven agents including VanBuren.

She says 98 percent of the firm’s busi-
ness is residential. “We do have a rare, 
random commercial transaction” here 
and there, she adds.

VanBuren says she leases about two-
thirds of the one-story, 2,400-square-foot 
building in which her firm is located. The 
building owner/landlord is Brian Kalfass 
of 7-9 Salina St., LLC. Another business 
is getting ready to lease the other portion 
of the building, says VanBuren, but she 
referred questions about that to Kalfass.

The 7 Salina St. building had been va-
cant for a while. It was previously home 
to a Rescue Mission Alliance of Syracuse 
bottle and can redemption center. Before 
that, a Byrne Dairy store was situated 
there. Kalfass purchased the 0.64-acre 
property in April, 2018 for $155,000 from 
Sonbyrne Sales Inc., the convenience 
store division of Byrne Dairy. 

When asked how business is going so 
far for her new agency, VanBuren says, 
“We’ve been well-received. We’re coming 
on really strong, as long as this virus situ-
ation doesn’t get really crazy.” She spoke 
with CNYBJ on March 17. 

So far, she and her agents are still 
out showing properties to buyers on in-
dividual appointments. “I haven’t had a 
seller yet not want to show their property,” 
VanBuren says. “But I certainly wouldn’t 
recommend a seller hold an open house 
right now, and have masses of people 
traipsing through their home.”

Your Home CNY Realty sells homes all 
over Onondaga County, Oswego County, 
and parts of Madison County, she says. 
The company website lists Camillus, 
Cato, Cicero, Clay, DeWitt, Elbridge, 
Fabius, Fulton, Geddes, Ira, Lysander, 
Salina, Schroeppel, Syracuse, and Van 
Buren as featured communities.        n
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The office of Your Home CNY Realty, a new independent, residential real-estate agency located at 7 Salina St. in 
Baldwinsville.

New York manufacturing index 
posts largest drop ever in March 
to lowest level since 2009         

General Business Conditions
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CNY unemployment rates 
were mixed to begin 2020
Syracuse gained but 
most regions lost jobs 
in past year     
BY ERIC REINHARDT
ereinhardt@cnybj.com

U nemployment rates in the
 Syracuse, Utica–Rome, and
 Ithaca regions fell in January 

compared to a year ago.
At the same time, the jobless rates in 

the Watertown–Fort Drum and Elmira 
areas rose compared to January 2019. The 
rate in the Binghamton region remained 
unchanged. The figures are part of the lat-
est New York State Department of Labor 
data released March 17. 

On the job-growth front, the Syracuse 
area gained jobs between January 2019 
and this past January. 

At the same time, the Utica–Rome, 
Binghamton, Watertown–Fort Drum, 
Ithaca, and Elmira regions lost jobs in the 
same period. That’s according to the latest 
monthly employment report that the New 
York State Department of Labor issued 
March 12.

Both the unemployment rate and job-
growth numbers reflect conditions before 
the coronavirus pandemic slammed the 
New York and nationwide economies.

Regional unemployment rates
The jobless rate in the Syracuse area 

was 4.9 percent in January, down from 5 

percent in January 2019.
The Utica–Rome region’s rate fell to 5.2 

percent, from 5.4 percent; the Watertown–
Fort Drum area’s number increased to 7.5 
percent from 7.1 percent; the Binghamton 
region was unchanged at 5.6 percent un-
employment; the Ithaca area’s jobless rate 
fell to 3.8 percent from 4 percent; and the 
Elmira region’s rate increased to 5 percent 
from 4.7 percent in the same month a year 
ago.

The local unemployment data isn’t 
seasonally adjusted, meaning the figures 
don’t reflect seasonal influences such as 
holiday hires.

The unemployment rates were calcu-
lated following procedures prescribed by 
the U.S. Bureau of Labor Statistics, the 
state Labor Department said.

State unemployment rate
New York state’s unemployment rate 

was 3.8 percent in January, “a new record 
monthly low,” the department said, down 
from 3.9 percent in December and 4 per-
cent in January 2019. 

The federal government calculates 
New York’s jobless rate partly based upon 
the results of a monthly telephone survey 
of 3,100 state households that the U.S. 
Bureau of Labor Statistics conducts.

January jobs data
The Syracuse region gained 1,900 jobs 

from January 2019 to January 2020, a 0.6 
percent rise.

The Utica–Rome metro area lost 
1,300 jobs, a decrease of 0.1 percent; the 

Watertown–Fort Drum area shed 100 
jobs, a 0.3 percent dip; the Binghamton 
region lost 400 jobs, a decrease of 0.4 
percent; the Ithaca area lost 200 jobs, a 
decrease of 0.3 percent; and the Elmira 
region shed 500 jobs, a decline of 1.4 
percent, per state Labor Department 

data.
New York state as a whole gained nearly 

85,000 jobs, an increase of 0.9 percent, in 
that 12-month period. The state economy 
gained nearly 34,000 jobs, a 0.3 percent 
rise, from December 2019 to January 
2020, the labor department said.        n

Local Area Unemployment Rates* (%) 
January 2020 and January 2019 

(not seasonally adjusted) 

The data in the preceding table are not seasonally adjusted, which means they reflect seasonal influences (e.g., holiday and summer hires). Therefore, the most valid 
comparisons with this type of data are year-to-year comparisons of the same month, for example, January 2019 versus January 2020.

Drive-thru coronavirus 
testing arrives in CNY
How it works 

BY ERIC REINHARDT
ereinhardt@cnybj.com

SYRACUSE — When Onondaga County 
announced its first confirmed case of the 
coronavirus, Onondaga County Health 
Commissioner Dr. Indu Gupta was asked 
about the testing process during a March 
16 news conference.

“When we get notification from the 
New York State Department of Health lab, 
electronic surveillance lab, we go through 
the information and contact the doctor … 
where this test was done. We have to back 
track the path of this individual,” Gupta 
told reporters. 

During the interview, health-care work-
ers pursue details such as where the 
patients have been; any travel history 
and what their social interactions were; if 
they saw any other doctors or any other 
friends; and what kind of social gathering 
in which they may have participated. 

“We have to back track and collect all 
that information by interviewing. [Health-
care workers also] make sure to advise 
them to self-quarantine, depending on 
what kind of interactions they had,” said 
Gupta. 

Syracuse test site
The Syracuse Community Health 

Center (SCHC) at 819 S. Salina St. opened 
a drive-thru test site on March 16 where 
people can get gets swabs taken through 
their car window to be tested for the coro-
navirus, or what’s also known as COVID-
19.

Chicago, Illinois–based Hill-Rom and 
the Allyn Foundation donated the neces-
sary equipment so the site would be pre-
pared for operations.

 The Syracuse Community Health 
Center, [emergency rescue service] 
AMR, and the City of Syracuse developed 
the plans to operationalize the site. AMR, 
short for American Medical Response, is 
a Colorado–based ambulance service with 
Syracuse operations.

People who are having coronavirus 
symptoms need to call their doctor, who 
will coordinate any necessary testing. For 
people who don’t have a primary-care 
physician, they can call Upstate Medical 
University at (315) 464-3979.

Elsewhere in Central New York, Rome 
Memorial Hospital has opened a tempo-
rary COVID-19 test-collection station at 
Chestnut Commons, 109 E. Chestnut St., 

Rome (see photo, page 1). The site will be 
open by appointment only. To obtain an ap-
pointment, people need to call their doctor. 
Physician offices will contact the Oneida 
County Health Department with referrals 
for patients who meet the CDC’s guidance 
for testing. The county will contact the 
hospital to schedule patients for testing.

Mohawk Valley Health System also has 
a testing site up and running.                 n
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Onondaga County Health Commissioner Dr. Indu Gupta (at podium) and Onondaga County Executive Ryan McMahon are 
pictured discussing local testing for the coronavirus.
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Symposium on Energy
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ON THE ROAD TO A NET ZERO
CARBON ECONOMY  
Solar, Wind, Energy Storage, Transportation,
Grid Modernization

This program covers the 
most up to date cutting edge 
energy policy and should 
not be missed.  

This is a VIRTUAL EVENT and 
will be viewed at your home 
or office.

Low registration fees 
Adult:   $85 
Student $60

TO REGISTER
www.energy21symposium.org
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law / accounting / taxes

Gov. Andrew Cuomo on March 17 announced that he and top state lawmakers have agreed on legislation guaranteeing job protection and pay for New Yorkers who have 
been quarantined as a result of the coronavirus. 

PHOTO CREDIT: DARREN MCGEE / OFFICE OF GOV. ANDREW CUOMO/ CUOMO FLICKR

Cuomo, state leaders agree on paid 
sick-leave bill amid coronavirus crisis  

BY ERIC REINHARDT
ereinhardt@cnybj.com

ALBANY — Gov. Andrew Cuomo on 
March 17 announced a three-way agree-
ment with the state legislature on a bill 
seeking to guarantee job protection and 
pay for New Yorkers who have been quar-
antined as a result of novel coronavirus, or 
COVID-19 pandemic. 

The program bill also includes the per-
manent comprehensive paid sick-leave 
policy first advanced in Cuomo’s fiscal 
year 2021 state budget proposal.

It follows Cuomo’s announcement dur-
ing the prior week that the state will guar-
antee two full weeks of paid leave for all 
state workers who are subject to a manda-
tory or precautionary order of quarantine 
as a result of the novel coronavirus.

“The single most effective way to con-
tain the spread of this virus is to ensure 
people who may have come into contact 
with it do not interact with others. [During 

the week of March 9,] I said we would lead 
by example by guaranteeing two weeks’ 
pay for state workers who have been quar-
antined as a result of COVID-19,” Cuomo 
said. “The paid sick leave measure we’ve 
agreed to today expands those protections 
to all New Yorkers — because no New 
Yorker should lose their job or income for 
following a critical public health order.”

The proposal will address the “im-
mediate need” of employees affected by 
COVID-19 who are subject to mandatory 
or precautionary orders of quarantine or 
isolation. 

For example, employers with 10 or 
fewer workers — and a net income less 
than $1 million — will have to provide 
job protection for the duration of the 
quarantine order and guarantee their 
workers access to paid family leave and 
disability benefits (short-term disability) 
for the period of quarantine, including 
wage replacement for their salaries up to 
$150,000, per Cuomo’s office. 

Additionally, employers with between 
11 and 99 employees — and employers 
with 10 or fewer employees and a net 
income greater than $1 million — will be 
required to provide at least 5 days of paid 
sick leave; job protection for the duration 
of the quarantine order; and guarantee 
their workers access to paid family leave 
and disability benefits (short-term disabil-
ity) for the period of quarantine including 
wage replacement for their salaries up to 
$150,000. 

The proposal will also have employers 
with 100 or more employees, as well as all 
public employers (regardless of number of 
employees), provide at least 14 days of paid 
sick leave and guarantee job protection for 
the duration of the quarantine order. 

The provisions of the quarantine legis-
lation are set to take effect immediately 
upon passage, “ensuring” that New York 
workers will be able to take advantage of 
these benefits. As of press time, it is not 
known when state lawmakers planned to 

approve the proposal.

“Comprehensive” paid sick leave
The proposed measure also includes 

the “comprehensive” paid sick leave pro-
posal that Cuomo announced as part of his 
State of the State address and state budget 
proposal. It will be effective 180 days after 
enactment. 

That proposed bill says that employers 
with four or fewer employees — and a 
net income less than $1 million — have 
to provide at least five days of unpaid sick 
leave each year. 

It also says that companies with be-
tween five and 99 employees — and em-
ployers with four or fewer employees and 
a net income greater than $1 million — 
will provide at least five days of paid sick 
leave each year. 

Additionally, the proposal says employ-
ers with 100 or more employees need to 
provide at least seven days of paid sick 
leave each year.           n

mailto:ereinhardt@cnybj.com
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A s business owners prepare to
 submit their 2019 tax forms, it’s
 important to explore every option 

that could potentially put money back into 
their wallets, and into the economy. Many 
people aren’t aware that included in the 
budget extenders of December 2019, is 
an extension of the federal Empowerment 
Zone tax incentives, allowing certain areas 
of New York state to offer tax benefits for 
specified citizens and employers within 
the zone. 

These government-designated zones 
are considered economically stressed re-
gions and are provided aid to stimulate 
the local economy by creating jobs and 
incentivizing businesses. In New York 
state, these zones can be found in New 
York City, Syracuse, and Yonkers.

Empowerment Zones have been 
around since the early 2000s and had, 
in fact, expired as of Dec. 31, 2017, but 
were retroactively restored and extended 

through 2020. These zones offer tax ben-
efits for business that operate in certain 
distressed areas for making investments 
and for employing individuals who also 
live in these zones. Not to be confused 
with an Opportunity Zone which was cre-
ated with the passage of the federal Tax 
Cuts and Jobs Act (TCJA) of 2017, claim-
ing benefits for the Empowerment Zone 
program can be done in addition to any 
other incentives for which a taxpayer may 
be eligible, including Opportunity Zones, 
or Section 1202 stock.

While New York City, Syracuse, and 
Yonkers are the only New York state cities 
that have designated Empowerment Zones 

and qualify for these incentives, there are 
a significant number of Empowerment 
Zones throughout the nation. 

Many benefits are offered through this 
incentive; however arguably, the most 
substantial benefit is the employment 
credit. The Empowerment Zone employ-
ment credit is equal to 20 percent of wages 
paid to eligible employees per year, up to 
$15,000 in wages, or $3,000 of credit, annu-
ally, per eligible employee. To be eligible, 
the business must simply be located within 
an Empowerment Zone and the employee 
must also live within Empowerment Zone 
limits. So long as these two requirements 
are met, the credit can be claimed on 

Form 8844, with no pre-registration or 
certification necessary. 

Because the eligibility of the New York 
State zones is based on the demograph-
ics of each zone in the 1990 Census, 
qualifications for the credit may come as 
a surprise. For example, in the Syracuse 
zone, a University Hill area employer of a 
medical technician who lives downtown, 
or perhaps a Destiny USA mall retailer 
whose employee lives in Franklin Square, 
would most likely be eligible for the credit. 

If a business is found eligible, it should 
be kept top-of-mind as information is col-
lected for 2019 tax returns. In addition, 
amending the 2018 tax return to claim this 
credit can also be done and could lead to 
significant tax savings. Eligibility informa-
tion can be found on an employee’s W-2 
and a link to a map of the zones can be 
found on the New York State Development 
Website to determine the address of both 
the employer and the employee are within 
zone limits. 

BY ERIC REINHARDT
ereinhardt@cnybj.com

SYRACUSE — Some hotels and mo-
tels owe Onondaga County more than 
$318,000 in room-occupancy taxes.

Onondaga County Comptroller Martin 
Masterpole on March 
10 released the findings 
of an audit on Onondaga 
County’s hotel/motel 
room occupancy tax. 

The report covered 46 
hotels and motels for the 
period of 2017 through

2018 and found Onondaga 
County is due $318,047 in underreported 
revenue. 

The figure includes $223,346.56 
in taxes, $60,961.71 in penalties and 
$33,739.64 in interest, per the report.

Of the hotels and motels audited, 36 
were not in compliance with the auditing 
criteria, the audit report said.

Onondaga County’s law on hotel room 
occupancy tax (ROT) permits the county 
to collect a 5 percent room-rental tax on 
the per-diem rental charge, Masterpole’s 
office said. In 2017, Onondaga County 
collected ROT of $6.6 million and in 2018, 
collected $7.1 million from 114 operators.

The objective of the ROT audits is to 
determine if the operators are accurately 
reporting all required room occupancy 
taxes to the commissioner, the report 
said. Any difference between the amount 
required to be collected by the operators 
during the audit period and the amounts 
they actually reported are identified and 

reported to the commissioner.
“It is our department’s responsibil-

ity to ensure hotel/motel operators are 
in compliance with accurately reporting 
all required ROT to the commissioner of 
finance,” Masterpole said. “The numerous 
audits performed by my staff continue to 
find underreported revenue for the benefit 
of Onondaga County taxpayers. I appreci-
ate the efforts of my team and the assis-
tance of the county finance department.”

Criteria for each ROT audit includes 
all relevant laws, regulations, contracts, 
standards, measures, expected perfor-
mance, defined business practices, and 
benchmarks against which performance 
is compared or evaluated. 

Finding and recommendations
Of the 46 ROT audits conducted during 

the audit period, 10 hotel/motel operators 
were in compliance with the criteria, and 

36 operators were not in compliance with 
the criteria. 

Of the operators that were not in com-
pliance, one underpaid due to adding the 
same guests more than one time to tax-
able revenue.

The audit also found 17 did not retain 
proper tax-exempt documentation to sup-
port quarterly ROT returns; three did 
not file and pay room occupancy taxes 
when they were due; and 31 were using 
incorrect figures to determine their room 
occupancy taxes.

Several operators had multiple compli-
ance issues and the findings were dis-
cussed with the management for the 
individual hotel/motel operators, accord-
ing to the audit report.

The law 
The Onondaga County law requires 

the hotel and motel operators to pay the 
room occupancy taxes collected to the 
commissioner of finance quarterly, which 
is recorded within the county general 
fund, per the report.

Onondaga County collected room oc-
cupancy taxes of $6.6 million in 2017; 
$7.1 million in 2018; and $7.1 million in 
2019 from about 114 operators. The num-
ber of operators “fluctuates” from year 
to year. During the audited time period, 
the top 10 hotels and motels contributed 
about 36 percent of the revenue collected. 

The county comptroller maintains a 
two-year rotating ROT audit schedule 
for the operators located in Onondaga 
County.

Onondaga County on Dec. 1, 1975 
adopted the hotel room occupancy tax, 
which permitted the county to collect a 2 
percent room-rental tax on the per-diem 
rental charge. This local law was amend-
ed in 1983, increasing the room-rental 
tax from 2 percent to 3 percent, and then 
from 3 percent to 5 percent in 1991, per 
the county comptroller’s report.        n

221 S. Warren Street, Syracuse, NY
315.472.9127  |  www.dmcpas.com

ASK THE EXPERT

The SECURE Act’s Impact on 
Retirement Planning
Michael J. Reilly, CPA/ABV, CVA, CFF, CDA 
Managing Partner, Dannible & McKee, LLP

The Setting Every Community Up for 
Retirement Enhancement (SECURE) 
Act was signed into law on December 
20, 2019. This is the first substantial 
legislation related to retirement savings 
to become law since 2006. The Act 
brings many changes that affect both 
individuals and employers of all sizes, 
including some that could be particularly 
beneficial for smaller employers that 
sponsor retirement plans. Here are three 
provisions of particular interest to small 
businesses.
Multiple Employer Plans (MEPs)
Beginning in 2021, employers will be 
permitted to join multiple employer plans 
(MEPs) regardless of industry, geographic 
location, or affiliation. A MEP is a single 
plan operated by two or more unrelated 
employers. It enables small employers 
to band together to provide a retirement 
plan with access to lower prices and 
other benefits typically reserved for large 
organizations.  
Tax Credit for Small Employer 
Retirement Plan Expenses
If you want to set up a retirement plan, 
but haven’t gotten around to it yet, the 
new rules increase the tax credit for 
retirement plan start-up costs to make it 
more affordable for small businesses to 
set them up. Starting in 2020, the credit 

is increased by changing the calculation 
of the flat dollar amount limit to: The 
greater of $500, or the lesser of: a) $250 
multiplied by the number of non-highly 
compensated employees of the eligible 
employer who are eligible to participate in 
the plan, or b) $5,000.
New Small Employer Automatic 
Plan Enrollment Tax Credit
Beginning in 2020, there’s a new tax 
credit of up to $500 per year to employers 
to defray start-up costs for new 401(k) 
plans and SIMPLE IRA plans that include 
automatic enrollment. This credit is on 
top of an existing plan start-up credit 
described above and is available for three 
years. It is also available to employers 
who convert an existing plan to a plan 
with automatic enrollment.
These are only a few of the retirement 
plan provisions in the SECURE Act. 
There have also been changes to 
the auto enrollment safe harbor cap, 
nondiscrimination rules, new rules that 
allow certain part-timers to participate 
in 401(k) plans, increased penalties for 
failing to file retirement plan returns and 
more. For a more in-depth discussion on 
the provisions for both individuals and 
employers, check the online edition of 
“Ask the Expert” on the CNY Business 
Journal’s website.

Audit: hotels owe Onondaga County more 
than $318K in room-occupancy taxes   

Masterpole

Empowerment 
Zones: Federal Tax 
Credits Business 
Owners May Be 
Overlooking

CHRIS  ANDERSON 
AND MATTHEW DABROWSKI

Viewpoint

law/accounting/taxes

SEE EMPOWERMENT ZONES, PAGE 10  
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TURNING POSSIBILITIES into REALITIES.

TompkinsTrust.com
04/19

“Tompkins Trust Company understands our
needs and how we run our business.”

After 48 years as a family-owned, leading manufacturer of case packing
and robotic palletizing solutions, Schneider’s senior management

wanted to acquire the company.

“We looked at a lot of banks and Tompkins Trust Company really  
stood out,” says Bob Brotzki.

SCHNEIDER PACKAGING 
EQUIPMENT CO., INC.

Bob Brotzki 
President 

together. 

law/accounting/taxes

Hancock 
Estabrook ex-
pands Ithaca 
office with ad-
dition of new 
attorney     
BY ERIC REINHARDT
ereinhardt@cnybj.com

ITHACA — Hancock Estabrook, LLP 
says attorney Jacob McNamara recently 
joined the firm in its Ithaca office. 

McNamara came aboard as an as-
sociate in the litigation, 
corporate and trusts & 
estates practices, the firm 
announced. He joined 
Hancock Estabrook on 
Jan. 6 of this year, Renee 
Benda, the firm’s market-
ing director, tells CNYBJ 
in an email.

Hancock Estabrook’s Ithaca office is 
located in Gateway Center at 401 E. State 
St. in Ithaca. It opened in 2015. 

With McNamara’s addition, the Ithaca 
office now has five people working there, 
including four attorneys, per Benda’s 
email message. Hancock Estabrook now 
has an overall employee count of 130. The 
firm is headquartered at Axa Tower I at 
100 Madison St. in Syracuse. 

McNamara focuses his law practice in 
the areas of civil litigation, commercial 
litigation, personal-injury defense, prod-
ucts-liability defense, and employment-
law litigation, per his LinkedIn profile. 

McNamara has successfully represented 
clients through arbitrations, appeals, ad-
ministrative hearings, and jury and non-
jury trials.

He comes to Hancock Estabrook 
from Schlather, Stumbar, Parks & Salk, 
LLP in Ithaca, where he was an associ-
ate attorney for more than seven years. 
McNamara also served as a law clerk at 
that firm for three years.

 “We are thrilled to have a highly 
respected attorney and active mem-
ber of the Ithaca community like Jake 
McNamara join our team. His varied 
legal background and expertise will 

greatly enhance our capabilities to serve 
our clients across several key practice 
areas,” Timothy Murphy, managing part-
ner of Hancock Estabrook, said in a 
statement.

McNamara received his J.D. from 
University at Buffalo School of Law and 
his bachelor’s degree, majoring in English 
literature, from Muhlenberg College in 
Allentown, Pennsylvania.        n

McNamara
Hancock Estabrook, LLP, which is headquartered inside Axa Tower I in downtown Syracuse, says it has added an attorney to its offi  ce in Ithaca. 
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marketplace

LEARN MORE AT CNYBJ.COM

The ideal place to promote 
your business inexpensively 

and effectively.
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T he COVID-19 pandemic has 
 already caused severe disrup-
 tion to many businesses across the 

country. Employers will be required to con-
tinue to monitor developments and adjust 
to changing circumstances in the coming 
weeks and possibly months. We provide 
the following recommendations for employ-
ers in dealing with the many employment-
related issues that will inevitably arise.

1. Communicate with employees
Transparency is key during the COVID-

19 pandemic, and informing employees of 
what senior leadership in your company is 
doing and thinking is an important step in 
easing minds and allaying employee con-
cerns. Your communications should be 
updated regularly so that employees have 
the most recent information available. 
Employers should consider creating an in-
ternal web page dedicated to COVID-19 so 
that all communications can be accessed 
easily. Here are some suggestions about 
what to include in your communications:

• Remind employees of good hygiene
practices;

• Encourage employees to stay home
if they feel sick;

• Inform employees of what steps are
being taken to clean the work environ-
ment;

• Identify your applicable policies re-
garding sick time, paid time off, and em-
ployer-sponsored travel;

• Identify a core group or committee of
senior leadership responsible for keeping 
up with public-health alerts and to whom 
questions can be directed; and

• Explain plans in place or under con-
sideration in the event of a business clo-
sure or for alternative work arrangements.

2. Review policies and collective-
bargaining agreements

Employers should make sure to review 
their policies and any applicable collective-
bargaining agreements to comply with 
any obligations they may have to provide 
paid time off or continuation of payment 
during a possible business closure.

The U.S. Department of Labor (USDOL) 
Wage and Hour Division has issued some 
guidance for employers regarding how 
COVID-19 might impact their obliga-
tions under the Fair Labor Standards Act 
(FLSA). Under the FLSA and New York 
law, non-exempt employees generally do 
not have to be paid during a closure if no 
work is performed, but exempt employees 
generally must be paid their full weekly 
salary for any week in which they perform 
some work. An employer can require an 
employee to use vacation time or paid 
time off in order to cover wages during 
a closure, as long as such a requirement 
is not contrary to the employer’s paid 
time off policies or the provisions of a 
collective-bargaining agreement. So, it is 
important to review policies and collective-

bargaining agreements.

3. Ensure compliance with FMLA
and PFL obligations

The USDOL has issued guidance for 
employers regarding their Family and 
Medical Leave Act (FMLA) obligations 
during the COVID-19 pandemic. In gen-
eral, COVID-19 will be considered a se-
rious health condition that will qualify 
employees for FMLA leave if they have the 
disease or if they are needed to care for a 
family member that has the disease. In ad-
dition, employees in New York may be eli-
gible for paid family leave in order to care 

for a family member who has COVID-19.

4. Follow OSHA guidance
Employers have a general duty under

the Occupational Safety and Health Act 
to provide their employees with a work-
place that is free from recognized hazards 
likely to cause death or serious physical 

harm. The Occupational Safety and Health 
Administration (OSHA) has issued guid-
ance on preparing workplaces for COVID-
19 to assist employers in complying with 
this general duty. Employers should famil-
iarize themselves with the OSHA guidance 
and follow OSHA’s recommendations.

5. Consider travel restrictions or
warnings

Many business are prohibiting non-
essential business travel, both interna-
tional and domestic. Employers should 
consider what travel is actually necessary, 
and restrict any business travel that is not 

considered necessary.
Employers should also consider warn-

ing employees about the possible effects 
of personal travel and requiring that em-
ployees who travel outside a specific geo-
graphical region inform senior leadership 
or human resources of where they intend 
to travel.

The Centers for Disease Control and 
Prevention (CDC) has a web page (www.
cdc.gov/coronavirus/2019-ncov/travelers/
index.html) to provide information regard-
ing the potential risks of travel to various 
countries and regions. 

6. Be aware of the EEOC’s guidance
on pandemics

In general, the Americans with 
Disabilities Act prohibits employers 
from making disability-related inquiries 
and requiring medical examinations of 
employees, except under certain limit-
ed circumstances. In 2009, during the 
H1N1 pandemic, the Equal Employment 
Opportunity Commission (EEOC) is-
sued guidance regarding compliance with 
these legal requirements that can be a 
useful tool for employers to consult during 
the COVID-19 pandemic. According to the 
EEOC’s guidance, employers may send an 
employee home if the employee displays 
symptoms at work. Employers may also 
ask employees who report feeling ill at 
work or who call in sick whether they are 
experiencing symptoms that are consis-
tent with COVID-19. If so, they should be 
directed to remain out of work until they 
provide a medical clearance to return.

7. Plan for alternative work
arrangements

One of the key recommendations from 
the CDC is “social distancing” during a 
pandemic. If it is practical for an employer 
to have some or all of its workforce work 
from home, those possibilities should be 
explored. Employers should make sure to 
provide a way for non-exempt employees 
who are expected to work from home to re-
port their work hours so that their straight 
time and overtime pay can be properly 
computed. Similarly, non-exempt employ-
ees in New York should be directed to take 
their 30-minute meal period each day if they 
work a shift of more than six hours.         n

Monica C. Barrett is a member (partner) 
in the New York City office of Syracuse–
based law firm Bond Schoeneck & King 
PLLC and Subhash Viswanathan is a 
member in the Syracuse office. This view-
point article is drawn from a March 17 
memo the firm posted to its website. Contact 
Barrett at mbarrett@bsk.com and contact 
Viswanathan at suba@bsk.com.

ACROPOLIS CENTER

Prime Office & Retail Space 
Available – Come be a part of 

the NEW Downtown!

RYAN BENZ,
Licensed Real Estate Salesperson
RBenz@AcropolisRealtyGroup.com

315-282-0808

acropoliscentersyr.com

law/accounting/taxes

The COVID-19 Pandemic: Recommendations for Employers

MONICA C. BARRETT
& SUBHASH VISWANATHAN 

Viewpoint

Additional incentives covered in this 
program include:

• Increased ability to expense assets
under Section 179 

• The ability to offer tax exempt bonds
for purchases/improvements to an em-
powerment zone business

• The potential to defer capital gain
recognition on sales of some assets 

in the empowerment zone business 
if the proceeds are reinvested in the 
business

As business owners collect their infor-
mation and prepare to submit for their 
2019 tax returns, it’s important to note 
what is commonly overlooked, such 
as these federal Empowerment Zones. 
Working closely with a financial advisor 

and becoming educated on federal, state 
and local legislation and extenders could 
change the amount seen on tax returns 
drastically.                                                 n

Chris Anderson is a partner and tax team 
leader in the Bonadio Group’s Syracuse of-
fice. He has more than 36 years of experi-
ence providing a wide range of special tax 

services including consolidated tax return 
planning, mergers and acquisitions, and 
estate planning. Contact him at cander-
son@bonadio.com. Matthew Dabrowski 
started at the Bonadio Group in 2016 
as a tax intern and is now the in-charge 
accountant for the Syracuse tax team. 
Contact him at mdabrowski@bonadio.
com. 

EMPOWERMENT ZONES:   Working closely with a financial advisor could change the amount seen on tax returns drastically    Continued from page 8
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Bonadio survey: over half 
of compliance officers don’t 
have necessary resources
BY ERIC REINHARDT
ereinhardt@cnybj.com

A new survey from the Bonadio
 Group found that 57 percent of 
 responding compliance officers 

feel they do not have the resources to ad-
equately carry out the compliance func-
tion. 

That’s compared to 54 percent in the 
firm’s surveys conducted in both 2014 
and 2016. 

The Bonadio Group conducted its third 
survey of compliance officers “to provide 
useful benchmarking information to or-
ganizations as they look to develop or en-
hance an effective compliance program,” 
the firm said in its survey report. 

The Bonadio Group — headquartered 
in Rochester with an office in Syracuse 
— describes itself as a “nationally ranked 
Top 50 CPA firm.” 

In related data points, one in five 
respondents indicated that their organi-
zation does not perform an annual or-
ganization-wide risk assessment. At the 
same time, 31 percent said their auditing 
and monitoring process is “insufficient” 
for an effective compliance program, 
though the figure has improved from 
42 percent in 2016, the accounting firm 
said.

Compliance is “increasingly viewed as 
a valuable component, although there 
is still room for improvement in elevat-
ing the compliance officer role,” Bonadio 
said.

The survey found 80 percent of com-
pliance officers said they are part of the 
senior leadership of their organization, 
and 76 percent said they are involved in 
organizational strategic planning. 

Additionally, 78 percent of compliance 
officers surveyed reported that they have 
been working in the compliance field for 
more than four years, up from 71 percent 
in 2016, “demonstrating the maturation of 
the compliance field and the experience 
level of compliance officers.” 

At the same time, 65 percent of compli-
ance officers reported that their organiza-
tion does not have a succession plan in 
place for the compliance function.

“The roles and responsibilities of com-
pliance officers are growing each year as 
risk factors increase and the regulatory 
landscape shifts,” Paul Mayer, executive 
VP at the Bonadio Group, said in the 
report. “While we’re encouraged to see 
most compliance officers are considered 
strategic partners by their organizations, 
there are significant opportunities for 
organizations to fortify their risk assess-
ment and management strategy.”

The survey, which was conducted be-
tween October and December 2019, had 
139 responses, the firm tells CNYBJ. It 
was sent to organizations across the coun-
try, Bonadio added. 

About the firm
Founded in 1978, the Bonadio Group 

offers accounting, tax, and consulting ser-

vices to clients of all sizes. The firm says it 
is the “largest independent provider” of ac-
counting, tax, and consulting services in up-
state New York — with offices in Rochester, 
Syracuse, Utica, Albany, Batavia, Buffalo, 
East Aurora, and New York City. 

The Bonadio Group also has offices in 
Rutland, Vermont and Dallas, Texas.       n
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The Bonadio Group, headquartered in Rochester, has a Syracuse office at 432 N. Franklin St.
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THE LIST
Research by Vance Marriner

vmarriner@cnybj.com 
(315) 579-3911

Twitter: @cnybjresearch

ABOUT THE LIST
Information was provided by representatives 
of listed organizations and their websites. 
Other groups may have been eligible but did 
not respond to our requests for information. 
Organizations had to complete the survey by 
the deadline to be included on the list. While 
The Business Journal strives to print accurate 
information, it is not possible to indepen-
dently verify all data submitted. We reserve 
the right to edit entries or delete categories 
for space considerations. 

Central New York consists of Broome, 
Cayuga, Chemung, Chenango, Cortland, 
Herkimer, Je�erson, Lewis, Madison, Oneida, 
Onondaga, Oswego, St. Lawrence, Seneca, 
Tioga, and Tompkins counties.

NEED A COPY OF A LIST?
Electronic versions of all our lists, with ad-
ditional �elds of information, are available 
for purchase at our website: cnybj.com/Lists-
Research
 

WANT TO BE ON THE LIST?
If your company would like to be considered 
for next year’s list, or another list, please 
email vmarriner@cnybj.com

COWORKING SPACES
Ranked by Total Coworking Area (Square Feet)

Rank

Name
Address
Phone/Website

Combined Area
(Sq. Ft.) of
Coworking

Locations in CNY
—

No. of Coworking
Locations in CNY

Maximum
Seating
Capacity

—
No. of Private

Offices

Monthly
Price

Range Coworking Space Options
Top Local Executive and/or

Facility Rental Contact
Year

Estab.

1.
Koffman Southern Tier Incubator
120 Hawley St.
Binghamton, NY 13901
(607) 777-5094/southerntierincubator.com

35,000
—
1

NA
—
25

$125-$650 admin office - comfortably fits two; dry lab -
fits 4-8 along with equipment; wet lab -

laboratory space with amenities

Per Stromhaug, Assistant Vice
President for Entrepreneurship
and Economic Development

2017

2.
Commonspace Work
201 E. Jefferson St.
Syracuse, NY 13202
(800) 674-3350/commonspace.com

25,000
—
1

250
—
52

$150 for hot
desk

membership;
$250 for

dedicated
desk;

$350-$1,300
offices and
office suites

day passes, hot desks, dedicated desk, offices,
office suites, conference room rental, event

space rental, events centered around business
and personal growth

Troy Evans, Co-Founder
Mary Kate Intaglietta,
Community Manager

2019

3.
Kubal CoWorks
208 North Townsend St.
Syracuse, NY 13203
(315) 605-8225/cafekubal.com/products/
kubal-coworks

5,956
—
1

30
—
14

$100-$450 hot desk, personal desk, office, office suite Matt Godard, Owner 2019

4.
Wetzel Crossing Professional Building
7854 Oswego Road
Liverpool, NY 13090
(315) 529-4451/wetzelcrossing.com

1,700
—
2

18
—
10

$250-$400
for private

office spaces
within co-
working
areas.

two co-working spaces, each area offering 5
private offices within; one space dedicated to
general businesses, the other is dedicated to

mental health specialists (therapists,
psychiatrists, psychologists, etc.)

Lee Roberts, Owner 2019

5.
FLX Workspace
119 Fall St.
Seneca Falls, NY 13148
(315) 338-4359/flxworkspace.com

1,600
—
1

14
—
0

$90-$120
unlimited,

$7-$10 flex
day passes

private conference room; day pass; flex pass
(3-, 5-, 10-day); monthly unlimited

Greg Zellers, Owner 2019

6.
Freelance Co-op
132 N. Main St.
Oneida, NY 13421
(315) 280-8233/freelancecoop.org

1,000
—
1

30
—
0

$197-$597 video and podcasting studio, sitting/standing
desks, video conferencing, event space,

meeting space

Abbey Woodcock, Founder
KC Baney, COO

2018

.
Echo Co-working
466 Westcott St.
Syracuse, NY 13210
(315) 925-6915/https://echomakes.com/
coworking/

1,000
—
1

9
—
0

$125 dedicated desk space + shared conference
room

Damian Vallelonga, Marketing
Consultant

2017

T hey may not say anything, but don’t
 be fooled. You’re not home free,
 no matter how long you’ve been 

in the business or how 
good you are at sales. 
Customers look you 
over and check you 
out. Here’s what they’re 
thinking, “Is this some-
one I want to do busi-
ness with?”

It’s a funny thing about 
customers. They not only 
know they need you, but 
they also want to believe 
you’ll treat them right, 
that you’ll take care of 
them. So, if this is how 

you want to be viewed, get yourself prepared. 
A good way to start is by answering the 
questions customers ask themselves about 
salespeople, such as these below.

Will my salesperson take time to 
listen to what I’m saying?

If “I’m a good listener” is your answer, 
don’t be too sure. “The greatest problem 
with communication is we don’t listen to 
understand. We listen to reply,” says Roy 
T. Bennett, the author of “The Light in the
Heart.” If we are figuring out what we want
to say next, we won’t get it.

Will my salesperson give me 
options?

Some in sales believe that choices con-
fuse customers, so they stick with a single 
solution. Yet, options stimulate discussion 
and keep customers involved. Rather than 

letting customers slip away, talking about 
choices builds trust and certainty.

Will the salesperson ask me ques-
tions to make sure I understand 
what is being proposed?

Salespeople often assume that people 
know more about what they’re buying 
than they do. Customers can be too em-
barrassed to say, “I don’t understand what 
you’re saying.” No salesperson ever spoke 
too simply or too clearly.

Will the salesperson give me both 
the pros and cons of what he/she 
is selling? 

The smart salesperson knows that there 
is no perfect solution. There are always 
pluses and minuses. Everything has draw-
backs and customers respond positively to 
the salesperson who is transparent when 
presenting. If they’re 80 percent or 90 per-
cent OK, most customers will say they can 
live with that.

Will the salesperson push me to 
sign the order?

This is where things can get dicey — 
the tension between wanting to get the 
order and not wanting to pressure the 
customer. Too much either way can kill 
a sale. Summarizing what customers like 
about what they’re buying and why they 
see it as a good fit gives them “permission” 
to move forward.

Will the salesperson provide me 
with customer references?

While this may not be necessary for 

every sale, it’s a helpful tool for creat-
ing confidence. Having a list of satisfied 
customers who are willing to share their 
experience creates confidence and trust.

What type of support can I count 
on after the sale?

It’s so easy to be so focused on mak-
ing a sale that we can forget that this is a 
top-of-mind concern for many customers. 
It comes up because they’ve had bad ex-
periences in the past. Not only providing 
contact information, but introducing them 
personally to a go-to person, provides reas-
surance.

Can you tell me something about 
yourself?

Even though most customers may not 
ask a salesperson this question, don’t think 
it isn’t on their mind. For some reason, we 
feel better knowing about those with whom 
we are doing business. It makes it more 
personal and puts us at ease. 

What’s my recourse if I’m not satis-
fied with my purchase?

No one wants to do battle if a problem 
arises. They don’t expect to be ignored 
or given the runaround. They want to be 
dealt with fairly. Yet, as we all know, horror 
stories and one-star reviews abound. The 
best solution is to anticipate the issue and 
make clear the path forward — in writing.

What will happen if working with 
you isn’t a good fit?

Think about it. There is no law that says 
random customer/salesperson pairings 

are a match made in heaven or anywhere 
else for that matter. That’s absurd. Yet, we 
assume that in some magical way they are. 
Anticipate the question and have your an-
swer ready. It will create confidence.

What type of guarantee or war-
ranty comes with my purchase?

Concerns about guarantees and warran-
ties are a sensitive issue, particularly since 
the internet serves as a public platform for 
expressing real or self-serving complaints. 
In addition to that, there is often a lack of 
transparency. Smart companies spell out 
the coverage clearly in writing. Because 
words make a difference, savvy salespeo-
ple go over it with customers to clarify the 
terminology. 

Why should I do business with you?
This is an endless loop playing be-

hind all these customer questions. It’s 
the 800-pound gorilla in the room and it 
can even supersede the importance of 
the purchase in the customer’s mind. It 
boils down to this: “I want to know why 
I should give you my money? What’s the 
whole package, not just what I’m pur-
chasing or even the price? I want to feel 
good about what I’m doing.” A word to 
the wise, if you want to make more and 
better sales, have a short but compelling 
answer to the question, “Why should I do 
business with you?”

The old saying, “Keep your eye on the 
ball,” is certainly true if you’re selling. But 
even more to the point is keep your mind 
focused on what’s going on in the cus-
tomer’s head.          n

John Graham of GrahamComm is a mar-
keting and sales strategy consultant and 
business writer. He is the creator of “Magnet 
Marketing,” and publishes a free monthly 
eBulletin, “No Nonsense Marketing & Sales 
Ideas.” Contact him at jgraham@graham-
comm.com or johnrgraham.com

What Customers Want to Know About 
Salespeople Before They Buy

JOHN  
GRAHAM 
No Nonsense 

Marketing

mailto:vmarriner@cnybj.com
mailto:vmarriner@cnybj.com
https://echomakes.com/
mailto:jgraham@graham-comm.com
mailto:jgraham@graham-comm.com
mailto:jgraham@graham-comm.com
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OPINION

America’s health-care system is neither 
healthy, caring, nor a system. 

—Walter Cronkite

W alter Cronkite died in 2009. I
 am not sure of the date of this
 quote. However, the “most 

trusted man in 
America” was certainly 
accurate when he said 
it. Progress toward the 
development of an inte-
grated health-care de-
livery system has been 
elusive for decades.

More recently, the 
coronavirus epidemic/
pandemic spread rap-
idly throughout the 
globe. The 24/7 daily 
news media have been 

glued to this terrible and unfortunate 
illness for more than a month now. It 
certainly is and will continue to be a major 
story and will significantly affect health 
and human-service providers throughout 
the country. 

There is no good time for a pandemic. 
However, for New York state tax-exempt 
health, human, and social-service provid-
ers, the coronavirus could not have come 
at a worse time. The New York State 
Medicaid program, with expenditures ex-
ceeding $70 billion each year, is under ex-
traordinary downward budgetary pressure 
as the governor and legislators finalize the 
state budget for the fiscal year beginning 
April 1, 2020. Increasing Medicaid ex-
penditures have been accelerating since 
the adoption of the Affordable Care Act 
(ACA) in 2010. The ACA raised the pover-
ty threshold for Medicaid eligibility to 133 
percent of the previous threshold, result-
ing in an additional 1 million New Yorkers 
being eligible for Medicaid benefits. One 
out of every three New Yorkers is now 
eligible for Medicaid benefits.

NYS budget issues this year and in 
prior years, coupled with the recent fed-
eral rejection of the Department of Health 
application for an $8 billion extension of 
the Delivery System Reform Incentive 
Program (DSRIP), have resulted in many 
providers evaluating and questioning their 
future autonomy. 

The fact pattern described above, to-
gether with many other variables, has 
accelerated the number of mergers, af-
filiations, and acquisitions between and 
amongst tax-exempt health, human, and 

social-service providers. 
A number of years ago, I developed 

and wrote a column on the affiliation 
continuum referred to as “from autonomy 
to acquisition.” The 10 steps in the con-
tinuum were/are as follows:

• Autonomy
• Co-optation
• Collaboration
• Shared-service agreement
• Contractual affiliation
• Regional network formation
• Joint venture
• Partnership/corporation
• Merger
• Acquisition
The last five items in the continuum

involve structure, governance, and forma-
tion of one or more legal entities. Given 
the recent acceleration in mergers, af-
filiations, and acquisitions, this column is 
devoted to providing additional guidance 
to board and management team mem-
bers regarding the most common legal 
structures that may be applicable if your 
organization is looking for an affiliation 
partner. This guidance provides the most 
common approaches to structural affilia-
tions. Obviously, in evaluating the alterna-
tives described below, knowledgeable and 
expert legal counsel must be retained. 
The following are typically extremely com-
plicated transactions that require expert 
professional advice. 

1) Parent/Subsidiary Model —
Affiliation with Another Provider 
under a Common Parent Entity — 
This is the most common affiliation struc-
ture used over the past 15 years as the 
hospital industry has gone through its 
own consolidation/affiliation process. This 
model typically allows for the local entity 
governing board to remain intact, with 
the possible addition of board members 
from the parent entity’s board. Generally 
speaking, this model provides the parent 
entity with “sole member” control of the 
subsidiary entity, with the inclusion of 
certain reserve powers for the parent. 
These reserve powers include, but are 
not limited to, the ability to appoint as 
well as terminate board members of the 
subsidiary entity. In addition, this model 
generally includes the adoption of a new 
management organization chart that in-
cludes new or reassigned management 
individuals for administrative, program, 
and functional support purposes. 

2) Full Merger — This model is
frequently used when one entity is much 

larger than the affiliating entity, and 
there are program synergies that support 
the adoption of a single merged entity. 
Unasserted claims, litigation, and other 
related issues can frequently disqualify 
a full merger from consideration. In this 
model, the program service operating 
certificates would be transferred to the 
surviving entity. The board of the affiliat-
ing entity would be dissolved, and that en-
tity would most likely be liquidated over a 
two- to five-year period in order to address 
the unknown liability issue. Certain board 
members of the affiliating entity, but not a 
controlling number, would be appointed 
to the merged entity board. This merged 
entity structure results in full control by a 
single governing board and a single man-
agement team. This model is frequently 
deemed to be the most cost-efficient affili-
ation model, but must consider the impact 
of rate and regulatory requirements.

3) Sole Member Structure Without
Formation of a New Parent Entity — 
Many affiliating organizations do not in-
tend to complete multiple affiliations and, 
therefore, do not see the need for a newly 
established parent entity. In this model, 
the existing controlling entity establishes 
sole member status with specific reserve 
powers. Typically, the reserve powers in 
this particular model may provide for 
greater autonomy to the board and man-
agement of the affiliating entity. The af-
filiating entity governing board remains 
intact, with the possible addition of one or 
more board members from the controlling 
entity. This model, while not common, is 
typically utilized when both organizations 
are financially and operationally strong. 
The affiliation is driven by opportunities 
for administrative cost efficiencies as well 
as program service and geographic expan-
sion.

4) Regional Network Formation
— Individual Practice Association /
Independent Provider Association 
— The government mantra for health 
and human service providers continues 
to be predicated on the development 
of “Integrated Delivery Systems.” For 
more than 40 years, physicians have 
created regional provider networks for 
purposes of contracting with managed 
care organizations on the basis that the 
individual practice association structure 
would facilitate both clinical and financial 
integration of physicians. With the enact-

State Government wants 
Fewer Nonprofit Health 
& Human-Service Providers

GERALD J.  
ARCHIBALD 

Nonpro�t  
Management

�e Central New York
BUSINESS JOURNAL

SEE ARCHIBALD, PAGE 15  
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MARCH 10

n Sexual Harassment training program
from 8:30-10 a.m. at the Tech Garden, 235
Harrison St., Syracuse. Taught by Pinnacle
Human Resources, LLC, this program meets
and exceeds all mandated content and training
requirements found in Section 201-g of NYS
Labor Law. The program is designed to train all
employees during the first hour, with a special
supervisory session at the end. For more infor-
mation, visit: https://www.centerstateceo.com/
news-events/creating-positive-workplace

MARCH 11

n Sandler Training: How to Better Manage
Time During the Business Day from 8:30-10
a.m. at Cayuga Community College (Fulton
Campus), 11 River Glen Dr., Fulton. Registration
and networking starts at 8 a.m. Learn some
Sandler strategies and tactics that will help you
develop a time-management plan that will
have you controlling your tasks and activities,
and more importantly help you generate new
business and manage your existing business
in 2020. For more information, visit: https://
www.centerstateceo.com/news-events/sandler-
training-how-better-manage-time-during-
business-day

MARCH 19

n Founders Fireside Chat featuring
SparkChange from 5 p.m.-6:30 p.m. at the
Tech Garden at 235 Harrison St., Syracuse. Join
the Tech Garden for its recurring fireside chat
series where it interviews the stars of its startup
ecosystem and learn from their successes,
road bumps, and experience of building and
scaling their businesses here in Central New
York, as well as the company’s impact on the
community at-large. SparkCharge is a portable,
ultrafast, and modular electric car charger that
allows electric-vehicle owners the convenience
and peace of mind to charge their car any-
time, anywhere. The company was founded in
2014 by Joshua Aviv while attending Syracuse
University. For more information on the event
or to register, visit: https://www.centerstateceo.
com/news-events/tech-garden-founders-fire-
side-chat-ft-sparkcharge

MARCH 20

nWomen in Business Roundtable from
3-4:30 p.m. at the Tompkins County Chamber of
Commerce, BorgWarner Conference Room, 904
East Shore Drive in Ithaca. For more informa-
tion, visit: https://business.tompkinschamber.
org/events/details/women-in-business-round-
table-190679

MARCH 22

n TEDxBinghamtonUniversity Unearthed
from 1-4 p.m. at the Anderson Center,
Osterhout Concert Theater on the Binghamton
University campus in Vestal. Hear TED Talks
from Bill Groner, founder and CEO of SSAM
Alternative Dispute Resolution; Russell Korus,
co-founder and CEO of EZ365; and more.
Events also offers interactive showcases featur-
ing 3D printing, as well as virtual reality and

physics demonstrations prior to the event and
during intermission. Tickets are $10 in advance
and $15 at the door. For more information, visit:
https://www.binghamton.edu/events/tedx/

MARCH 23

n CNY ATD Program: Effective
Communications from 8-10:30 a.m. at
OneGroup Center, 706 N. Clinton St., Syracuse.
The program covers the essential communica-
tion tools and strategies for a 21st century
workforce. The facilitator is Michael Sgro,
Michael Sgro Leadership Consulting. Cost is
$25 for CNY ATD members and $40 for non-
members. Register at cnyatd.org. For more
information, contact (315) 546-2783 or email:
info@cnyatd.org

MARCH 24

n So You Want to Start a Podcast panel
discussion from 12-1:30 p.m. at the Tech
Garden in Syracuse. Bring your lunch and
join SyracuseFirst and CenterState CEO for a
podcast panel to learn best practices, produc-
tion details, marketing needs, real experience
and more from industry experts. For more
information and to register, visit: https://www.
centerstateceo.com/news-events/so-you-want-
start-podcast-learn-how-design-develop-pro-
duce-and-more

MARCH 25

n 2020 Nonprofit Awards from 11 a.m.-1:30
p.m. at the Holiday Inn, Liverpool. Nonprofit
organizations do not get recognized enough
for their own programs, leaders, and volunteers
who make our community stronger. This event
is meant to highlight the achievements of the
honorees in each category, provide education
in relation to nonprofits, networking, and the
opportunity to learn more about what is hap-
pening in the nonprofit community of Central
New York. For more information, visit: https://
www.cnybj.com/2020-nonprofit-awards/

MARCH 26

n Tompkins Chamber Annual Dinner &
Awards at Emerson Suites/Ithaca College, 953
Danby Road, Ithaca. Registration & cocktail
hour from 5:30-6:30 p.m. Dinner & program
start at 6:45 p.m. sharp. The Annual Dinner
showcases the successes and achievements
of the Tompkins Chamber and its members,
reviews the Annual Report, as well as previews
goals and initiatives for the coming year. Cost
to attend is $80 per person. For more informa-
tion, visit: https://business.tompkinschamber.
org/events/details/2020-annual-chamber-
dinner-awards-190644

nMedTech MeetUp at Syracuse University
from 1-5 p.m. at Syracuse Center of Excellence,
727 E. Washington St., Syracuse. This event will
discuss diversity in the STEM fields. For more
information and to register, visit: https://www.
eventbrite.com/e/medtech-meetup-at-syra-
cuse-university-tickets-87718190469

n Advanced NYS Leave Law Compliance
Breakfast Briefing from 8-10 a.m. at the

DoubleTree by Hilton in Binghamton.
Registration and continental breakfast at 8 a.m.;
program runs from 8:30-10 a.m. This program
is designed for the human-resource profes-
sional or in-house counsel who is responsible
for managing compliance with leave laws and/
or structuring policies and practices that meet
the employer’s need. Registration fees are $40
for Bond clients and $50 for other invitees. For
more information, visit: https://www.bsk.com/
events/spring-2020nbspbreakfast-briefing-
upstate---advanced-nys-leave-law-compliance-
briefing

MARCH 27

n 2020 CNY Business Journal Book of Lists
Happy Hour from 4-6 p.m. at the Scholar Hotel
in Syracuse. Get your free copy of the Book of
Lists before anyone else ($57 value), network
with your peers in the CNY region, enjoy
passed hors d’oeuvres and complimentary
beverages, and check out the newly renovated
Scholar Hotel. Tickets are $25 each. For more
information and to register, visit: https://www.
cnybj.com/2020-book-of-lists-happy-hour/

APRIL 7

n Advanced NYS Leave Law Compliance
Breakfast Briefing - Ithaca from 8-10 a.m.
at the Clarion Inn in Ithaca. Registration and
continental breakfast at 8 a.m.; program runs
from 8:30-10 a.m. This program is designed for
the human-resource professional or in-house
counsel who is responsible for managing
compliance with leave laws and/or structuring
policies and practices that meet the employer’s
need. Registration fees are $40 for Bond clients
and $50 for other invitees. For more infor-
mation, visit: https://www.bsk.com/events/
spring-2020nbspbreakfast-briefing-upstate-
--advanced-nys-leave-law-compliance-briefing

APRIL 21

nAdvanced NYS Leave Law Compliance
Breakfast Briefing - Syracuse from 8-10 a.m.
at the DoubleTree by Hilton, near Carrier Circle.
Registration and continental breakfast at 8 a.m.;
program runs from 8:30-10 a.m. This program is
designed for the human-resource professional
or in-house counsel who is responsible for
managing compliance with leave laws and/or
structuring policies and practices that meet the
employer’s need. Registration fees are $40 for
Bond clients and $50 for other invitees. For more
information, visit: https://www.bsk.com/events/
spring-2020nbspbreakfast-briefing-upstate---ad-
vanced-nys-leave-law-compliance-briefing

APRIL 22

n 2020 GENIUS NY Finals Night from 5-8
p.m. at the Marriott Syracuse Downtown, 100
E. Onondaga St., Syracuse. Five drone startup
companies will pitch their technologies to a
panel of judges before a live audience, as they
compete for a total of $3 million in cash prizes,
including a $1 million grand prize and four
$500,000 awards. The five GENIUS NY finalists
are developing technologies in the unmanned
aircraft systems (or UAS) space. Judges will
score the companies based on factors such as

technology success, company growth potential,
and future job creation. For more information,
visit: https://www.centerstateceo.com/news-
events/genius-ny-finals-night-0

APRIL 29

n 2020 CenterState CEO Annual Meeting
from 12-1:30 p.m. at the Oncenter, 800 S. State
St., Syracuse. The annual meeting is the largest
gathering of business and community leaders
in the region. The event celebrates CenterState
CEO’s 10-year anniversary and looks toward
the region’s future growth. Cost is $80/person
for CenterState CEO members and $90/person
for non-members. For more information, visit
https://www.centerstateceo.com/news-events/
centerstate-ceo-annual-meeting-celebrating-
10-years or email: lmetot@centerstateceo.com

APRIL 30

n 2020 Mohawk Valley Legacy Awards from
5:30 - 8:30 p.m. at the Stanley Theater in Utica.
This is a formal awards event celebrating families
and businesses who have created a legacy in
the community through their time, talent, and
resources and have made a tremendous impact
in the Mohawk Valley. For more information and
to purchase tickets, visit: https://www.cnybj.
com/2020-mohawk-valley-legacy-awards/

n Advanced NYS Leave Law Compliance
Breakfast Briefing - Utica from 8-10 a.m. at
the DoubleTree by Hilton. Registration and
continental breakfast at 8 a.m.; program runs
from 8:30-10 a.m. This program is designed for
the human-resources professional or in-house
counsel who is responsible for managing
compliance with leave laws and/or structuring
policies and practices that meet the employer’s
need. Registration fees are $40 for Bond clients
and $50 for other invitees. For more infor-
mation, visit: https://www.bsk.com/events/
spring-2020nbspbreakfast-briefing-upstate-
--advanced-nys-leave-law-compliance-briefing

MAY 28

n Free Industry 4.0 Education Live Event
from 8:30 a.m.-3p.m. at New Horizons at
Logical Operations Syracuse at 445 Electronics
Parkway, Suite 206, Liverpool. Understand what
your organization needs to do to build a digital-
ready workforce. Investing in the latest smart
technology will only benefit your organization
if you have the workforce prepared to deal with
the volume of data being collected. Join New
Horizons Syracuse and Technical Instructor,
Stacey McBrine for this Industry 4.0 Live event
that will focus on: internet of things (IoT), artifi-
cial intelligence (AI), and ITIL (information tech-
nology infrastructure library) awareness. For
more information, visit: https://www.tdo.org/
event/free-industry-4-0-education-live-event/

ONGOING EVENTS

n Every Tuesday, Cayuga Toastmasters Club
from 6-7 p.m., at Cornell University, Ithaca,
Rhodes Hall, Hoy Road, 6th Floor Conference
Room #655. Free parking is available on first
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BUSINESS CALENDAR
Editor’s note: Organizations are rapidly canceling or postponing all manner of events that were scheduled for the coming days and weeks, 

almost always without a new date set. Due to the uncertainty and speed of these changes, as well as the changing recommendations and 
prohibitions introduced by governments and public health agencies on events and gatherings of certain crowd sizes, CNYBJ has decided 

to discontinue its Business Calendar listings for the time being. It is simply not possible to put together a robust list of events, nor ensure 
its accuracy at this time. However, we do encourage you to continue to send your event announcements, including known new events and 

rescheduled events to movers@cnybj.com
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Send your news 
on new hires 

and promotions to:
movers@cnybj.com

ment of the ACA, these physician IPAs 
(individual practice associations) have 
joined health systems in forming what 
are now known as accountable care or-
ganizations, focused on risk-based popu-
lation health contracting. In addition, 
both Medicare and Medicaid reforms 
of the last 10 years have initiated the 
implementation of individual health and 
human-service provider organizations 
forming IPAs, now commonly referred 
to as independent provider associations. 
As a result, the IPA designation now re-
fers to either physician networks or pro-
vider service entity affiliations. In many 
cases, the formation of an IPA network 
may lead to an evaluation of whether or 

not certain organizations believe that 
one of the affiliation models referred to 
above would result in additional cost effi-
ciencies and program service expansion. 
In each of the four models described 
above, there is an inherent objective of 
fulfilling the charitable purpose of the 
organizations and being responsive to 
community needs. 

5) Management Ser vices 
Agreement (MSA) — The MSA model 
can be used as a transitional structure to 
accomplish any one of the four alterna-
tives described above. MSAs are frequent-
ly utilized as the first step in affiliation/
merger transactions. Using marriage as 
a metaphor, an MSA allows providers to 

date each other and possibly get engaged 
before taking their final marriage vows 
(for example, structural merger or affilia-
tion models discussed above). 

An integral component of upcoming 
the state budget will be driven by the 
recommendations of the governor’s 
recently appointed Medicaid Redesign 
Team (MRT). The MRT recommenda-
tions are likely to result in many health 
and human service providers needing to 
evaluate their future viability as autono-
mous organizations. 

In my view, substantially all health and 
human-service providers need to evalu-
ate the strategic objective of expansion 
through mergers/affiliations/acquisitions 

as an opportunity to cost-effectively en-
hance organizational mission and respond 
to community demand. If every organiza-
tion were willing and able to follow this 
path, there will be substantial progress 
towards the elusive objective of an inte-
grated health and human service delivery 
system for our community. And for those 
of you who remember Walter Cronkite 
and his famous sign-off to network news, 
“And that’s the way it is …”        n

Gerald J. Archibald, CPA, is a partner 
in charge of the management advisory 
services at The Bonadio Group. Contact 
him at (585) 381-1000, or via email at 
garchibald@bonadio.com

HEALTH CARE

KENT HALL, M.D., has 
been named chief physi-
cian executive at Mohawk 
Valley Health System 
(MVHS). He is responsible 
for overseeing the medical 
staffs of the St. Elizabeth 
Campus and the St. Luke’s 
Campus, credentialing, the MVHS medi-
cal staff office, family medicine residen-
cy program, dental residency program, 
Palliative Care, Medical Libraries, and the 
MVHS Medical Group. Hall is involved in 
the quality of medical care delivered as 
well as responsible for driving quality and 
safety initiatives throughout MVHS. He 
also works directly with the department 
chairs, directors of contracted medical 
groups, and hospital-based physicians to 
coordinate patient care and safety effi-
ciently. Most recently, Hall was chief medi-
cal officer (CMO) at Champlain Valley 
Physicians Hospital in Plattsburgh, as 
well as Alice Hyde Medical Center in 
Malone. There, he worked to improve 
patient outcomes and delivery through 
improved clinical quality processes, as 
well as improve operational efficiencies 
within and between hospital-based clinical 
services. Prior to that, Hall also served as 
Emergency Department medical director 
at Champlain Valley Physicians Hospital. 
He completed his residency in emergency 
medicine at the University of Cincinnati 
Hospital in Ohio. Hall received his medical 
degree from Upstate Medical University in 
Syracuse, and his bachelor’s degree in bi-
ology and psychology from Union College 
in Schenectady. His office is located at the 
St. Luke’s Campus.

St. Joseph’s Health an-
nounced it recently hired 
RUSSELL FIRMAN, M.D., 
as medical director of uti-
lization review and physi-
cian advisor. In this role, 
Dr. Firman will consult 
physicians, clinical staff, 
and leadership on necessary medical 
treatments to ensure all services are in 
compliance with applicable regulations. 
He joined in December. Firman has over 
30 years of experience in clinical and 
supervisory positions. Prior to joining St. 
Joseph’s Health, he served as a staff physi-
cian at Guthrie Cortland Medical Center 

in Cortland, and Samaritan Hospital in 
Albany. Firman will continue to serve at 
both sites alongside his recent appoint-
ment at St. Joseph’s Health. He was also 
the chief medical officer and physician ad-
visor at Guthrie Cortland Medical Center. 
Prior to that, Firman was the medical 
director of the department of emergency 
medicine also at Guthrie Cortland Medical 
Center. In addition to practicing medicine, 
Firman teaches at SUNY Upstate Medical 
University as an assistant professor of 
emergency medicine. He began his medi-
cal career in New York state. He earned his 
bachelor’s degree in biotechnology from 
Rochester Institute of Technology and 
his medical degree from SUNY Upstate 
Medical University. Firman completed his 
medical training with a residency in emer-
gency medicine at Cleveland Clinic Akron 
General Medical Center in Ohio.

LAW

Barclay Damon has named 
COURTNEY MERRIMAN, 
partner, to replace Connie 
Cahill, deputy managing 
partner, as co-chair of the 
firm’s Women’s Forum 
alongside Carol Snider, 
mass & toxic torts prac-
tice area chair. The move is due in part 
to Cahill’s planned elevation to manag-
ing partner of the firm at the end of 
the year. Merriman is a member of the 
firm’s real estate and financial institu-
tions & lending practice areas. She is 
also a member of the Central New York 
Women’s Bar Association as well as a 
board of directors member for Catholic 
Charities of Onondaga County and the 
Baltimore Woods Nature Center, Inc.; 
board of directors secretary for Prevention 
Network; a family court clinic volunteer at 
the Onondaga County Bar Association 
Volunteer Lawyers Project; and a weekly 
volunteer at the Samaritan Center.

MANUFACTURING

Fiber Instrument Sales, Inc. recently 
made two additions to its Oriskany op-
erations headquarters. Joining the com-
pany as a regional sales associate is WILL 
BLOOMQUIST, a 2010 Virginia Tech grad-
uate and former U.S. Army officer. After 
seven years of honorable service, includ-

ing a tour in Afghanistan, 
he left active duty in 
2017 and moved to New 
York. Bloomquist contin-
ues to serve in the Army 
Reserves. He has prior 
manufacturing, warehouse 
supervisory, and IT help-
desk experience. JEFFREY 
BAKER will serve as the 
company’s sales manager, 
with key responsibilities 
to include the coordina-
tion, training, and assisting 
Fiber Instrument’s sales 
department members. He 
previously spent some 20 years in the ac-
tion sports industry, focusing on the retail 
store management of specialty higher-end 
bicycle, ski, snowboard, and technical out-
erwear. 

NONPROFITS

KELLY CARINCI has re-
cently been hired as the 
chief development officer 
at the Kelberman Center. 
She will work with leader-
ship to develop short and 
long-range planning as it 
relates to development and 
partnership opportunities in the Utica and 
Syracuse areas. Carinci has more than 
25 years of experience working in the 
nonprofit sector and most recently was 
director of development at the YMCA 
of Central New York. She received her 
master’s degree in organizational manage-
ment and leadership with a concentration 
in nonprofit management at Springfield 
College and holds a bachelor’s degree 
from Springfield College in human ser-
vices. 
 

SPORTS

The Syracuse Mets have 
hired EVAN STOCKTON as 
the team’s broadcasting 
and media relations assis-
tant. He will join Michael 
Tricarico, who begins 
his third full season with 
Syracuse and his second 
season as the team’s director of broad-
casting and media relations. The duo will 
broadcast Syracuse Mets games on The 
Score 1260 radio station. Stockton, who 
graduated from Syracuse University in 
2018, spent last season with the Fort 
Wayne TinCaps of the Midwest League. 
He also has served as the play-by-play 
voice of the Auburn Doubledays (New 

York-Penn League) and the Chatham 
Anglers (Cape Cod Baseball League). 
Since graduating from Syracuse, Stockton 
has been one of the television play-by-play 
voices of Western Michigan University.

Syracuse University 
head football coach Dino 
Babers has hired CHRIS 
ACHUFF as the team’s 
linebackers coach. A 
Bellefonte, Pennsylvania 
native, he most recently 
served as the defensive 
line coach for the Arizona 
Cardinals, where he worked with for-
mer Syracuse star and 2019 NFL All-
Pro Chandler Jones. Achuff joined the 
Cardinals in 2018 as the team’s assistant 
defensive line coach and was promoted to 
defensive line coach in 2019. Prior to his 
time with the Cardinals, Achuff spent the 
first 19 years of his career at the collegiate 
level. Achuff spent the 2017 season at 
Navarro (Texas) Junior College working 
with the defensive line. Before that he 
had stints as the defensive line coach at 
Baylor (2008-16), Tennessee-Martin (2006-
07), Charleston Southern (2005), and 
Chattanooga (2004). During his tenure at 
Baylor, the Bears won back-to-back Big 
12 Conference championships (2012-13) 
and Achuff coached three All-Americans 
and 12 all-conference selections. Before 
his nine-year stint in Waco, Achuff worked 
for two years at Tennessee-Martin, help-
ing the Skyhawks win the Ohio Valley 
Conference (OVC) title and advance to 
the FCS playoffs with a 9-3 record in 2006. 
Achuff began his coaching career at his 
alma mater, Bloomsburg University, in 
1998 as a student assistant working with 
the team’s linebackers. He then coached 
outside linebackers and led the school’s 
strength and conditioning program at 
Bryant College in 1999. From there, he 
moved on to Kutztown University where 
he was in charge of the linebackers and 
strength and conditioning for two sea-
sons (2000-01). During his own playing 
days, Achuff played linebacker and was a 
standout on special teams at Bloomsburg 
(1994-97), where he was a part of four con-
ference championship teams.   
       n
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2020 SPONSOR MESSAGE
M&T BANK

The Nonpro� t Awards have become 
a celebration of those nonpro� t 
organizations, executives, and volunteers 
who have gone above and beyond to 
make our communities better places 
to live, work, and grow. Your focus and 
dedication to your mission have not gone 
unnoticed.

M&T Bank is committed to supporting 
the communities in which we do business. 
Nonpro� t organizations are a key 
component to a strong community.

Congratulations to all of the honorees 
and best wishes on your continued 
success.

2020 NONPROFIT AWARDS

Allen Naples

2020 JUDGES
LYNN HY
Food Bank of Central New York 

Lynn Hy is the chief development of-
� cer at Food Bank of Central New York.

She began working 
at the Food Bank in 
October 2010 and is re-
sponsible for resource 
development, public 
relations, marketing, 
and volunteerism. 

Previously, she 
worked at The Salvation Army of the 
Syracuse Area and the Bu� alo Sabres 
NHL team.

ALICE MAGGIORE
Downtown Committee of Syracuse

Alice Maggiore began working with 
the Downtown Committee of Syracuse, 

Inc. in January 2015. As 
communications direc-
tor, she is the “voice” of 
the Downtown Commit-
tee, handling all internal 
and external commu-
nications to promote 
the businesses, retailers, 

restaurants, and residents that are driv-
ing a “rebirth” throughout Downtown 
Syracuse.

Maggiore designs the Downtown 
Committee’s annual report, prepares 
press releases for local news coverage, 
manages the Downtown Committee’s 
social-media accounts, and has a hand 
in organizing all Downtown Committee 
signature events. 

Prior to her work at the Downtown 
Committee, Maggiore worked as a news 
producer at WBNG-TV in Binghamton, 
and most recently at CNY Central in Syra-
cuse. She graduated from Oneonta State 
College with a bachelor’s degree in mass 
communications with a concentration 
on production), and a bachelor’s degree 
in communication studies.

LISA MOORE
Onondaga Historical Association 

Lisa Moore has been an active partici-
pant in the nonpro� t community as a 

seasoned development 
professional.  She has 
more than 30 years of 
fundraising experience 
in higher education, as 
well as non-pro� t man-
agement and public-
private partnerships.  

Her career includes individual, corporate, 
and foundation development at the local 
and regional level thanks to her posts 
at Syracuse University, the Central New 
York Community Foundation, Say Yes to 
Education, and Onondaga Community 
College. She has served on the boards of 
On Point for College, the Seward House 
Museum in Auburn, and the local chapter 
of the American Lung Association.  Lisa 
has also served on the board of the 
Central New York Chapter of the Associa-
tion of Fundraising Professionals.  She is 
a Leadership Greater Syracuse alumna 
- Class of 2000 and was recognized with a
40 Under Forty award in 2003.  Lisa lives 
in Dewitt, enjoys running, cycling and 
skiing,  and is the proud mother of two 
children - Hannah and Jack.

JON ZELLA
ACR Health  

A native of Long Island, Jon is the newly 
named Director of Development at ACR 

Health. Previously, he 
was the Director of 
Development at the 
Onondaga Historical 
Association. He is a 
graduate of Leadership 
Oswego County and 
has a Bachelor’s and 

Master’s in history from SUNY Oswego. 
While completing his graduate degree, he 
was awarded the Festa Graduate Leader-
ship Fellowship and worked with the Safe 
Haven Museum and Education Center in 
Oswego. Additionally at SUNY Oswego, he 
was the Head Coach of the Women’s Club 
Hockey team, a director within the Student 
Association, an Italian language tutor, and 
the graduate assistant for the civic engage-
ment department. Jon enjoys traveling, 
hockey, writing, photography, motorcycles, 
and, most of all, spending time with his 
dog Olive.

Congratulations to the 2020 Honorees 
and Thank You to Our Sponsors!

2020 Emcee

Megan Coleman
Evening News Anchor, 
WSTM/NBC 3 

Megan Coleman 
anchors the 5:00 
p.m., 5:30 p.m., and 
6:00 p.m. newscasts 
on WSTM/NBC 3 
and serves as news 
content manager 
for the CNY Central 
Media Group. She is a

graduate of the S.I. Newhouse School of Public 
Communications at Syracuse University.
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BOARD LEADERSHIP
Pierre J. 
Morrisseau 

CHAIR EMERITUS

Loretto Foundation 
Board of Trustees 

The Loretto Foundation is a not-for-profit 
organization established to advocate for 
elders, and to raise funds to help sustain 
Loretto’s role as an innovator in long-term 
care. Morrisseau says he developed his 
leadership skills by being a good team-
mate. Under his leadership with the Loretto 
Foundation, he has helped transform the 
way Loretto serves the community. Loretto 
states: “The services available to older adults 

in our community are among the top in the 
nation because of Pierre.” 

Morrisseau has nearly 30 years of experi-
ence in a broad range of insurance and 
risk-management disciplines. He started his 
career for Wausau Insurance in Boston. He 
joined Bailey & Haskell Insurance in 2003, 
which rebranded to OneGroup. Morrisseau 
was named CEO of OneGroup in 2014. His 
leadership has helped the company grow 
from 35 employees in 2003 to more than 
200 today. 

Pierre has always had strong roots 
in Syracuse. A graduate of Syracuse 
University, he earned a degree in Chemical 
Engineering. He says that he has always 
been around people that wanted to live a 
life with a bigger purpose than just mak-
ing a living. His first board experience was 

with Vera House 
in 1994 and he 
continues to serve 
as a member of 
the Vera House 
Foundation, Loretto 

Management board, and the Loretto 
Foundation board.

How long have you been affiliated with 
Loretto? 

Since 2010, I have served on both the 
Loretto Management & related corpora-
tions board of trustees and the Loretto 
Foundation board of trustees. 

Describe significant projects you have 
led or contributed to on the board? 

The foundation was discontinued for 
several years. I was part of a new slate of 
members to restart the foundation and was 
selected as chair. As Loretto went through 
organizational changes, we refocused the 
fundraising strategy from a large number 
events to the celebration luncheon event. 
That allowed us to focus resources as well 
as create a strong message of thanking the 
community. It has become a premier event 
in content, size, and ability to raise money 
for the organization. We also focus the mes-
sage on raising money to create a better 
quality of life as people age or have health 
difficulties.

Federally insured by NCUA.

Visions is honored to be recognized 
with a 2020 Nonprofit Award for 

Corporate Community Support. 
Visions Cares and we’re proud 

of the good works we do in all of 
the communities we serve. 

Visions would also like to thank 
the Greater Binghamton Chamber 
of Commerce for the nomination!

New York    |    New Jersey    |    Pennsylvania

Visions is honored to be recognized 
with a 2020 Nonprofit Award for 

the communities we serve. 

Visions would also like to thank 
the Greater Binghamton Chamber 
of Commerce for the nomination!

Pr� ented By:

April 30, 2020 • Stanley Theater, Utica
Visit bizeventz.com 

for more information
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CAREER ACHIEVEMENT
Henry (Hank) 
Leo, Jr. 

CEO
YMCA of the Greater Tri-Valley

Hank Leo, Jr. is CEO of the YMCA of the 
Greater Tri-Valley, where he has worked for the 
past 25 years. He is a graduate of Oneida High 
School and a graduate of SUNY Cortland with 
a degree in management science. Leo also 
earned a graduate certificate in management 
science from Tulane University and a second 

graduate certificate in biblical studies from 
Liberty University. He serves on the board of di-
rectors of the Oneida Rotary Club, for his third 
term after serving as president in 2011. Leo is 
also the former president of the board of the 
Greater Oneida Chamber of Commerce, secre-
tary of the board of Oneida Health Foundation, 
secretary of the board of the NYS YMCA 
Alliance, and is the chair and founder of the 
Non-Profit Consortium for Madison County. Leo 
is an award-winning author of six nationally-
published books, which include: “Home When 
the Streetlights Come On,” “God Called,” “Return 
To Allen Park,” “In Your Hands,” “The Toolbox,” 
and “Just Be Held.” Hank and his wife Pauline 
have two children. 

How did you get your start in the non-
profit sector? 

I have been working in the nonprofit sector 
my whole life. As a high school and college 
student, I volunteered for Special Olympics, 
worked in various youth-serving leadership 
positions and eventually found a home at the 
YMCA. 

How has working with nonprofits impact-
ed your career? 

I believe that nonprofit organizations help to 
improve the quality of life in our communities 

and certainly have made my career worthwhile. 
Nonprofits are the spirit that drives efforts to 
build people up and support them. My career 
started and will end with serving kids, fami-
lies and seniors- those in need of help. Even 
though I serve as the CEO of our organization, 
it is important to me to stay connected on a 
personal level to the mission. In 2010, I founded 
the Madison County Non-Profit Consortium. 
What started as a small group of nonprofit 
organizations to network and collaborate has 
grown to more than 40 agencies in three coun-
ties. I have seen first-hand what collaboration 
can do to improve coordination of services.

What has been your greatest accomplish-
ment? 

I have authored six books, selling nationally. 
Most fall in the spiritual category, highlighting 
my faith. In my writing, I always try to commu-
nicate a positive message, one of hope.

What are the keys to developing the next 
generation of nonprofit leaders? 

During my dad’s generation, it was expected 
for young professionals to engage in civic 
duties and responsibilities. Whether this was 
joining Rotary, or the Elk’s Club, or volunteer-
ing to serve lunches at a local food pantry, the 
responsibility of serving of others was passed 

down to me at a young age. I volunteered with 
as many different organizations as I could. I try 
to pass that same sense of serving others with 
my staff — and encourage them to become 
engaged. We have an obligation, in my opinion, 
to continue that trend. No one can grow up in 
this world without help from others. In today’s 
world, we need each other more than ever. The 
invitation to participate should be personal and 
meaningful.

COLLABORATION

Hospice & Palliative Care, Inc. has been providing quality, 
compassionate end-of-life care to patients and their families 
in the comfort of the Abraham Houses in Utica and Rome, 
for 22 years. This unique relationship enables Hospice to 
provide medical, emotional, and spiritual support during 
a difficult time. The Abraham House accepts patients who 
meet eligibility and admission criteria, regardless of their 

race, age, sex, color, religion, national origin, marital status, 
sexual orientation, or disability.

Hospice patients residing at the Abraham House are en-
couraged to enjoy all the amenities of the Abraham House 
including inviting living rooms, dining rooms and comfort-
able patient rooms. Hospice professional staff — including 
physicians, nurses, social workers, spiritual-care coordina-
tors, and trained volunteers — plus Abraham House care-
givers and volunteers, work together to provide dignity for 
the patient while ensuring the patient’s end-of-life wishes 
are met.

Provide a brief description and outcome of this col-
laborative project? 

Since 2008, Hospice & Palliative Care and the Abraham 
House have served a total of 415 guests, 383 in Utica 
and 32 in Rome. The average age of an Abraham House 
guest is 76 and the age ranges from 21 to 99. The aver-
age length of stay is 17.4 days and 94 percent of the 
guests who reside at the Abraham House fall beneath the 
poverty level. These guests and their families are never 
billed or asked to contribute to the room and board for 
their stay. Hospice provides its services regardless of the 

patient’s ability to pay. These services include medical 
visits, durable medical equipment, and any medications 
needed to help make the patient comfortable in his/her 
time at Abraham House.

How has developing this collaborative partnership 
impacted the community? 

The impact on the community has been positive. When 
people live alone, or cannot remain in their own home, they 
find great comfort in being able to receive hospice services 
at the Abraham House.

CORPORATE COMMUNITY SUPPORT 
FedEx 

FOR SUPPORT OF RONALD MCDONALD 
HOUSE CHARITIES OF CNY

It’s not every day an industry is born, but 
that’s what happened when FedEx Chairman 
and CEO Frederick W. Smith founded Federal 
Express. Beginning with overnight shipping 
and package-status tracking, FedEx has built a 
portfolio of innovative solutions that connect 
people and possibilities around the world.

Federal Express officially began opera-
tions April 17, 1973, with 389 employees. 
Though the company did not show a profit 

until July 1975, it soon 
became the premier 
carrier of high-priority 
goods in the market-
place and set the stan-
dard for the express 
shipping industry. 
Today, FedEx has more 
than 490,000 employ-
ees around the world. 

FedEx is committed 
to actively support the 
communities it serves by strategically invest-
ing in people, resources, and networks. 

Locally, FedEx has been supporting the 
Ronald McDonald House Charities for more 
than 10 years. Employees have been sup-
porting the “Meals that Heal” program which 
affords Ronald McDonald House to provide 
at least one home-cooked meal each day for 
guest families. They have helped to touch 

the lives of more than 20,000 guest family 
members and children. 

Why does your company choose to 
support nonprofits as part of its corpo-
rate culture?

It’s part of the culture at FedEx for em-
ployees to support charitable investments 
and local community needs by dedicat-
ing their time where they live and work. 
Volunteerism is more than a one-time event 
or delivery. FedEx team members are con-
tributing their hard work, skills and hearts to 
improve communities in need and to deliver 
solutions for people by volunteering thou-
sands of hours each year. We recently intro-
duced the FedEx Cares 50 by 50, our journey 
to positively impact 50 million people 
around the world by our 50th anniversary in 
2023. See our journey in action and follow 
us on social media, #fedexcares, as we help 
to positively impact 50 million people.

How has your community support im-
pacted your organization? 

It creates a great teamwork atmosphere. 
You get to “work” with people outside the 
typical work hours and get to know each 
other more. It’s a great feeling to volunteer. 
Our FedEx Cares site makes it easy and flex-
ible for employees to organize, track and 
volunteer for nonprofits in the community.

& Palliative Care
Oneida, Herkimer and Eastern Madison Counties
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CORPORATE COMMUNITY SUPPORT 
Visions Federal 
Credit Union

FOR SUPPORT OF THE GREATER 
BINGHAMTON CHAMBER OF COMMERCE 

Visions Federal Credit Union is a nonprofit 
financial institution completely owned by its 
members. Established in 1966, Visions serves 
more than 210,000 members in communi-
ties throughout New Jersey, New York, and 
Pennsylvania. Services include banking as well 
as auto, home, personal, and business loans. 
Visions Federal Credit Union strives to build 
relationships that accommodate every stage 
of life. 

Visions Federal Credit Union has invested 
in the Greater Binghamton Chamber of 
Commerce through sponsorships of the larg-
est and newest events such as the Southern 
Tier YP Summit, BING Connect, Annual Dinner, 
Business of the Week, and support of the 
Greater Binghamton Education Outreach 
Program (GBEOP). 

In addition to investing funds, Visions em-

ployees also dedicate their time in many ways. 
Employees serve on Greater Binghamton 
Chamber related boards and committees, vol-
unteer for events, and give-back to area young 
professionals and students. 

Why does your company choose to sup-
port nonprofits as part of its corporate 
culture?

Visions is about people, not profits. As 
a credit union, giving back is what we do. 
Visions supports hundreds of causes in many 
ways. Employee volunteers pay it forward and 
acts of kindness make people’s days brighter.

How has your community support im-
pacted your organization?

Every year, Visions donates more than $1 
million to causes and organizations through-
out our communities. We sponsor the events 
that make our communities great — from fun-
draising walks to art festivals. Other examples 
of community support range from picking 
up the tab for strangers at a local coffee shop 
to providing care packages to patients in the 
hospital, or even an umbrella on a rainy day. 
This support encourages the employees to 
donate thousands of hours of their time, vol-
unteering for causes that matter to them. 

The Loretto Foundation Congratulates

Pierre Morrisseau
For Board Leadership

Thank you for your continued 
commitment to Loretto and 
for helping us to make every 
day extraordinary.

To learn more about The Loretto Foundation 
call 315.413.3909 or visit www.lorettocny.org.

CNYBJ Pierre Morrisseau Tribute Ad_9.75x6.75.indd   1 2/26/20   8:52 AM

http://www.lorettocny.org
http://www.lorettocny.org
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EXECUTIVE OF THE YEAR 
Michael Collins  

Syracuse Northeast 
Community Center  

Since 2014, Michael Collins has led the 
Syracuse Northeast Community Center, 
where he has expanded programming 
for older adults and basic family needs; 
increased community engagement; and 
grown the organization’s 
involvement in workforce de-
velopment. He has also col-
laborated with the leaders of 
other community centers to 
more effectively serve people 
in Syracuse. 

Prior to joining the 
Northeast Community 
Center, Collins was a pro-
gram director and prop-
erty manager at Interfaith 
Works. He also owned his 
own construction busi-
ness and worked as an 
elementary school teacher 
at Meacham Elementary 

School in Syracuse. Michael has served on 
multiple key community boards, including 
the Syracuse Housing Authority, United Way 
of Central New York, Blueprint 15, Housing 
Visions Unlimited, the Jowonio School, and 
It’s About Child and Family. He is a co-chair 
of Greater Syracuse H.O.P.E. Collins is a grad-
uate of SUNY Oswego.

Michael is the husband of Kynna Murphy 
and father of twin daughters who are in 

their first year of college.
Recently, Syracuse 

Mayor Ben Walsh ap-
pointed Collins as commis-
sioner of the Department of 
Neighborhood and Business 
Development for the city.

How did you get your 
start? 

I was fortunate to have a 
varied professional career, 
including sales, teaching, 
owning a business, and 
now human-service work. 
I started in human service 
working in housing for those 
with disabilities, then moved 
on to housing for newly ar-

riving refugees. 
What are your three to five leadership 

principles? 
“Listen” could be all three to five prin-

ciples. Along with listening, I work to create 
a shared vision, have a collaborative ap-
proach to the work, position people so they 
can maximize their talents, provide the right 
resources, and give people space to be their 
best.

How do you prioritize a healthy work-
life balance? 

I prioritize family. I’ve been fortunate to 
have the flexibility in my work to make that 
happen. So many in our community must 
work multiple jobs to get by and cannot 
even consider a healthy work-life balance.

What are the keys to developing the 
next generation of leaders for nonprofit 
organizations? 

Focusing on not replicating ourselves 
goes a long way. If we surround ourselves 
with skilled people who are different than 
we are in some significant way, we are 
exposing ourselves to different views and 
approaches to the problems and opportuni-
ties we come across every day. This creates 
opportunity for us to be higher-performing 

leaders; it also creates a wider range of 
learning opportunities for our next leaders. I 
also believe firmly it must be safe for people 
to take risks, and value what is learned at 
the times we experience failure. 

Order online at cnybj.com 
or call (315) 579-3922 for more information.

MAKE SURE YOUR TIME IN 
THE SPOTLIGHT LASTS FOREVER!

IMPACT AWARD 
Cheryl Beebe  

Make-A-Wish Central 
New York, WE CARE at 
Carrier committee 
member  

WE CARE at Carrier began with a small 
group of Carrier Corporation finance em-
ployees, donating $1 on Fridays to wear 
jeans. From 2003 to 2008, WE CARE donated 
funds to several local organization. We 
wanted to make a bigger impact to donate 
locally. Since 2003, the WE CARE Committee 

has raised more than $50,000, of which 
$30,000 has helped grant wishes through 
Make-A-Wish Central New York. The WE 
CARE committee came up with several other 
ways to raise funds including 50/50 raffles, 
basket raffles, prize giveaways, bottle/can 
drives, as well as hosting knickknack sales 
at Carrier. In 2009, the group raised enough 
funds to grant their first wish. At the time, 
we thought granting a wish would be a 
great opportunity to make a child smile. 
They were so welcoming, and WE CARE had 
such a great experience that they imme-
diately wanted to grant another wish. The 
experience continued to be rewarding and 
Make-A-Wish Central New York became WE 
CARE at Carrier’s charity of choice. Wish #2 
was granted in 2014 followed by wish #3 in 
2016. This year is a double wish year. It has 
been a pleasure to work with the Make-A-
Wish staff; their enthusiasm is contagious. 

The committee plans to continue our fund-
raising efforts in order to continue granting 
local wishes. 

Describe the specific project you are in-
volved with and how it has impacted CNY?

To date, we have fulfilled three wishes 
and during 2020 additional wishes will be 
funded. 

Both Wish #4 and Wish #5 will be funded 
and granted. Wish #6 funding is also in the 
works. 

What motivates you to contribute to 
the local community? 

Keeping contributions local gives 
WE CARE the special opportunity to be 
involved with meeting wish recipients and 
their families. This includes attending wish 
announcement parties, greeting families 
when they return from their trips, attending 
STAR parties, and hearing all about the 
wonderful trips at the after-party. 

increased community engagement; and 

https://bjnn-newsstand.com/products/full-color-plaques
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IMPACT AWARD 
Teri Lawless  

AFFILIATE DIRECTOR 
I Support the Girls-Syracuse

Through an international network of 
affiliates, I Support the Girls collects and 
distributes essential items, including bras, 
underwear, and menstrual hygiene products, 
allowing women experiencing homelessness, 
impoverishment, or distress to stand tall with 
dignity.

A woman shouldn’t have to choose 
between feeding herself and her personal 
health. Every woman should have the 
ability to maintain her dignity.

I Support the Girls collects donations of 
new and gently used bras, and individually 
sealed tampons and maxi pads and distrib-
utes them to girls and women experiencing 
homelessness. Bras are considered a luxury 
and wearing the same bra for years causes 
health problems. Many times, living on the 
streets means having to decide between 
buying a hot meal or a box of tampons. No 
one should have to make that choice.

I Support the Girls has 50 affiliates. Each 

affiliate is responsible for learning about the 
local need, meeting and vetting potential or-
ganizational partners, collecting and then dis-
tributing products so they reach the end user.

Homelessness in the U.S.
The homeless population in the U.S. is ris-

ing and women are the fastest growing seg-
ment of that population. There are 180,000 
girls and women living on the streets of the 
United States. Teen girls do not attend school 
three to five days each month out of embar-
rassment that they cannot afford feminine-
hygiene products. Women cannot stand 
straight while wearing an 8-year-old bra and 
they cannot entertain the idea of going on a 
job interview three to five days every month.

Since its establishment in 2015 I Support 
the Girls has achieved the following:

50 — number of affiliates across the 
United States and internationally

300 — The number of times local and 
national media have featured I Support the 
Girls, providing an opportunity to advocate 
for the rights of women experiencing home-
lessness and raise awareness about women’s 
dignity and health. 

320,000 — Women it has been able to 
help

500,000 — Bras collected and distributed
2,500,000 — Menstrual-hygiene products 

collected and distributed
Describe the specific project you are in-

volved with and how it has impacted CNY?
In November 2019, I Support the Girls 

started local efforts with great response from 
the community. So far, we have collected 
and distributed supplies all over Central New 

York. We have hosted drives, packed dona-
tions, delivered as far west as Buffalo and as 
far east as White Plains. We have people of 
all ages, from teens to seniors, volunteering 
to run giveaways and we are growing to be 
able to offer our services to as many women 
and girls in need as we can.

What motivates you to contribute to 
the local community?

I grew up in CNY and have raised my fam-
ily here. I am a nurse, a mother, a community 
member, and a woman. These needs are real. 
I see these needs in my students as well as 
in the community at-large. We all can do our 
part to make the world better, brighter for 
everyone. I love to teach, to educate, and 
that is what drives me. Working with amaz-
ing people to get a much-needed message 
out to our community is what I love doing.

COMMITTED TO COMMUNITY
David’s Refuge works to provide respite services, resources and support to parents 
of children with special needs or life-threatening illnesses in Central New York. 
Visions shares their philosophy that strong families build strong communities – 
communities that Visions is a part of and committed to helping. Visions supports 
hundreds of causes like David’s Refuge with donations to fund good works, employee 
volunteers who pay it forward, and sponsorships that support community events. 
Because Visions Cares, where you bank can make a difference where you live.

visionsfcu.org/cares

New York    |    New Jersey    |    Pennsylvania

SYRACUSE
500 Erie Blvd. West

CICERO
5788 Circle Drive East

KATE HOUCK
Executive Director,
David’s Refuge

COMMITTED TO COMMUNITY

KATE HOUCK
Executive Director,
David’s Refuge

http://www.visionsfcu.org/cares
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OUTSTANDING FUNDRAISING EVENT 
Crawfish Festival 

Operation Northern 
Comfort 

The all-volunteer organization, Operation 
Northern Comfort (ONC), is dedicated to 
helping those in need throughout the 
Central New York region and those affected 
by natural disasters. Originally assembled 
as a group of volunteers taking trips to 
Mississippi and Louisiana after Hurricane 
Katrina, the organization grew to serve 
Central New York with ramp-building, hous-
ing repairs, house-building, and more than 
61 service trips — most recently in Beaufort, 
North Carolina after Hurricane Florence.

Operation Northern Comfort will never 
forget its roots and wants to share a part 
of the magnificent culture of New Orleans 
with CNY in the annual Crawfish Festival. 
2020 marks the 13th year the festival brings 
the Southern charm to the Syracuse Spring. 
The festival is run by ONC volunteers and all 
proceeds go to ONC, which funds the en-
tirety of the ONC annual operating budget. 
3,500 pounds of crawfish are transported 
up to Syracuse from the Gulf of Mexico and 
cooked for about 8,000 people. In addition, 

people can enjoy the vendor market, live 
bands, and other Southern cuisine treats, or 
sign up to volunteer for ONC’s next project. 
It’s a festival of fun and food and remember-
ing that we are all part of a big community.

How has this event benefited the CNY 
community and/or the nonprofit organi-
zation affiliated with the fundraiser?

Touching the lives of more than 2,400 
volunteers and countless other individuals 
whose homes were made safe, Operation 
Northern Comfort is committed to doing the 
most amount of good whenever and wher-
ever possible. The good-will and neighborly 
actions of so many people are supported 
by and celebrated at Operation Northern 
Comfort’s Crawfish Festival

This year, our mission is especially im-
portant as we have our teams assessing 
damage in neighboring Oneida County. This 
area was devastated by the Halloween 2019 
storm and flooding. While there has been 
little media coverage, our neighbors are in 
desperate need of help with families living in 
unsafe conditions including mold and lack of 
heat. ONC volunteers showing up to assess 
the damage is the first ray of hope they have 
had. We have currently identified two fami-
lies that we will be helping. The more money 
we can raise at our festival the more families 
we will be able to help.

*All events subject to change

2020 Event Listings   Find more information at 
www.bizeventz.com

Follow us on social media:

BizEventz
 A CNY Business Journal Partner

April 30, 2020
Stanley Theatre, Utica

september 16, 2020
Traditions at the Links

OCTOBER 2020

november 4, 2020
Oncenter

December 2020

http://www.bizeventz.com
http://www.bizeventz.com
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Brittany Murphy  
YOUNG LEADERS ADVISORY COUNCIL  
Salvation Army 

The Salvation Army has been providing hope to the resi-
dents in our community since 1883. With a broad variety of 
programs that serve everyone from infants to seniors, these 
services touch the lives of more than 38,000 Onondaga 
County residents each year. 

Brittany Murphy currently serves as the nomination chair 
for the Young Leaders Advisory Council. During her tenure 
with The Salvation Army she has grown membership and 
helped the council become active in Central New York. 
Brittany has served as a member of several Salvation Army 
committees including the Civic Luncheon where she has 
helped the event to exceed donation and attendance goals 
year after year. 

Describe the mission of the Young Leaders Advisory 
Council? What do members do?

The Salvation Army Young Leaders Advisory Council is 
the only one of its kind across the Nation and is made up of 
more than 40 individuals throughout Syracuse. The young 
leaders aid in furthering the mission and vision of the 
Salvation Army, which is to encourage and empower those 
in need to reach their full potential. They meet to discuss 
budget and program updates, new marketing/fundraising 
campaigns and upcoming events. young leaders are also 
encouraged to join a specific committee of their choice and 

volunteer when they have availability to do so. 
Why did you first get involved with this organization? 
I have been a Salvation Army young leader for three 

years now. I got involved after I graduated college and start-
ed my first full-time job, because I knew I wanted to give 
back to the community in which I was born and raised.

How has your involvement with The Salvation Army 
impacted the community? 

I was part of the original group of individuals who 
launched Echelon, here in Syracuse. Echelon is an extension 
of the Young Leaders Advisory Council, in which its mission 
is to “mobilize the next generation” by increasing overall 
awareness of the Salvation Army to younger individuals in 
the community. 

I believe my participation helped by increasing aware-
ness throughout a younger demographic within Syracuse, 
raising money for the organization with fundraising events 
that benefited those directly in need of services, and help-
ing to fill the Salvation Army Young Leaders Advisory 
Council with enthusiastic individuals who want to make a 
difference. 

What do you see as the most valuable aspect of your 
participation? 

The most valuable aspect about being a young leader is 
my role as nominations chair for the executive team. I meet 
with individuals who are in the same position I was three 
years ago — looking for a way to give back to their commu-
nity. My role as nominations chair is key in creating several 
advocates for the Salvation Army, which empowers them to 
help spread awareness of the overall organization. 

What are some of your favorite 
activities outside of volunteering?

I enjoy spending time with 
friends and family, working out, 
and staying active, and traveling 
(especially Disney, which I visit a 
few times a year). 

RISING STARS 
Regan Dadey  

YOUTH ADVISORY BOARD 
Ronald McDonald House Charities of CNY 

The mission of Ronald McDonald House Charities of Central New 
York is to create, identify, and support programs that directly improve 
the health and well-being of children and families in Central New 
York and Northern Pennsylvania. Families are stronger when they are 
together, and their presence helps a sick child heal faster and cope bet-
ter. In 2020, Ronald McDonald House Charities of Central New York will 
celebrate 38 years of helping keep families close to the medical care 
they need and exactly where they belong — together.

After a 30-day stay for her family at 
the Rochester Ronald McDonald House 
Charities (RHMC), Regan Dadey de-
cided she wanted to give back to other 
families going through the unthinkable. 
She became part of the RMHC Youth 
Advisory Board in 2019 and continues to 
raise awareness and funds on behalf of 
the Central New York Ronald McDonald 
House. Regan is an excellent example of 
the amazing young philanthropists in 
our community. 

Describe the mission of RMH of 
CNY’s Youth Advisory Board? What do 
members do?

Our mission is to educate the public 
and spread awareness. We organize 

events and fundraisers that take place in various Central New York 
schools. 

Why did you first get involved with this organization? 
I have been involved with the Ronald McDonald House for a year. I 

first got involved when I organized an event “Hats for Maeve” in honor 
of my sister that has raised nearly $4,000 over two years benefiting the 
Ronald McDonald House. 

What do you see as the most valuable aspect of your participa-
tion? 

 The Ronald McDonald House is something my family has had to use 
in the past, so I value being able to give back to an organization that 
has benefited my family so much.

What are some of your favorite activities outside of volunteer-
ing for RMHC?

I enjoy skiing and spending time with my friends and family.

MAKE SURE YOUR TIME IN THE SPOTLIGHT 

LASTS FOREVER! 
Plaques available at bjnn-newsstand.com

or call (315) 579-3922

https://bjnn-newsstand.com/products/full-color-plaques
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VOLUNTEER RECOGNITION 
Barbara C. Brace  

Road2RecoveryCNY 

“Saving Lives, One Life at a Time” is the 
motto of Road2RecoveryCNY (R2RCNY). It’s 
a nonprofit volunteer organization commit-
ted to helping people suffering from opioid 
addiction. R2RCNY provides financial assis-
tance for long-term treatment for people in 
financial need.

Board members and volunteers work 
diligently to thwart the stigma surrounding 
addiction and its treatment. They provide 
ongoing support, education, and encour-
agement to family members struggling to 
meet, understand, and support loved one’s 
who have become victims of addiction. It 
can happen to anyone. 

How did you get involved with this 
nonprofit organization? 

Darlene and Tim Endy, founders, are close 
friends, and I’ve known their children since 
they were high-school sophomores. When 

their son Justin began struggling with opi-
oid use, I watched the devastating effects 
it had on him, his family, and his friends. 
Desperate, once Justin was ready for help, 
his parents were able to find the right long-
term treatment program, and Justin began 
his recovery. In gratitude for Justin’s life, the 
Endys started R2RCNY to help others. Even 
though I knew little about opioids, I knew I 
wanted to be part of the lifesaving endeavor 
that R2RCNY promised. 

What do you do for the organization? 
I do various tasks, from asking businesses 

for donations, organizing garage sales, sell-
ing tickets, collecting donated art for fund-
raisers, making flyers, preparing volunteer 
materials, writing thank you notes, filling 
Christmas stockings, running raffles. Once, 
I was interviewed on television, which was 
the most nerve-wracking thing I’ve done so 
far. Mostly, though, I try to encourage others 
in the organization. Every volunteer works 
with such dedication.

What do you see as the most valuable 
aspect of your participation? 

I am an advocate and an educator. 
Everywhere I go, every person I speak with, 
from the grocery store manager to my 
church family, my friends and relatives, the 
person next to me on an airplane, I fit into 
the conversation something about R2RCNY 
and the importance of saving the lives of so 
many who need our help. 

What is one of the most significant 
contributions you have made to the CNY 
community? 

Everyone has a story of a friend, a cousin, 

a sibling, a child, a neighbor, the doctor, the 
mail carrier, even a teacher whose opioid ad-
diction has caused devastation, destruction, 
and often death. My heart breaks as I listen 
to their stories. I think that being able to 
offer some hope in the face of hopelessness 
is the most significant thing I do. 

What are some of your favorite activi-
ties when you are not volunteering? 

I enjoy traveling, mostly visiting friends 
and relatives. In the winter, I help my 
husband make maple syrup, and in the 
warmer months, gardening is my favorite 
outdoor activity, with walking my dog or 
hiking a close second. We spend a lot of 
time in the Adirondacks kayaking and eat-
ing s’mores.

Dr. Emad Rahim 
The Good Life Foundation 
& CNY Community Foundation 

Six years ago, Dr. Emad Rahim relocated back to Syracuse 
from Chicago with one thing in mind, to give back to his 
community. During his keynote address at the YWCA’s 2019 
Annual Day of Commitment to Eliminate Racism, Rahim 
shared how he was motivated to move back after a news 
story compared Syracuse gun violence to the southside of 
Chicago. The westside of Syracuse, where he was raised, had 
the highest concentration of poverty among minority fami-
lies. George Fowler High School, from which he graduated, 
was being considered for closing due to poor academic-
performance rates, while he was still living in Chicago. This 
story motivated him to leave his Deanship at the university 
and relocate back to Syracuse just three blocks from where 
he was raised. He purchased a home off Bellevue Avenue, 
placed his kids in the city schools, rolled up his sleeves, and 
got right to work. 

Dr. Rahim spends a great deal of his time traveling to 
schools to talk to at-risk kids about the value of education. 
As a former student in the Syracuse City School District, he 

struggled with a learning disability. After barely graduating, 
he went on to earn multiple college degrees and professional 
credentials, attended Colorado Tech, University of Maryland, 
Tulane, and Harvard. Now serving as a college dean at 
Claremont Lincoln University and endowed chair at Bellevue 
University, he shares his academic journey of overcoming 
adversity to inspire and motivate young people to stay in 
school and pursue their dreams. 

As a volunteer at Onondaga Community College (OCC), 
Syracuse City School District, and 100 Black Men, Rahim men-
tors dozens of high-school graduates that are now attending 
colleges across the country. His civic engagement also ex-
tends to serving on multiple board of directors for nonprofit 
organizations, including CNY Community Foundation, The 
Good Life Youth Foundation, South Side Innovation Center, 
SUNY OCC Scholarship Foundation, and 100 Black Men, 
and steering committees with Vera House and the YWCA 
of Syracuse. Rahim has also served as a spokesperson for 
Vera House White’s Ribbon Campaign to raise awareness 
on domestic violence and helped facilitate workshops on 
Xenophobia and Islamophobia during the production of 
“Disgraced” at Syracuse Stage. 

As a genocide survivor of the Killing Fields in Cambodia, 
Rahim lost both his father and older brother. His family fled 
to America as refugees only to face extreme poverty and 
hardship in Sunset Park, Brooklyn during the height of the 
crack epidemic in the 80s. Playing at a block party, he was 
injured from a stray bullet and almost lost his leg. This inci-
dent led his family to move to Syracuse. In Syracuse, his fam-
ily continued to struggle with economic hardship, violence, 
discrimination, and abuse by his stepfather. In a 2011 docu-
mentary titled “Against the Odds,” Rahim explained that while 
they experienced great difficulties and life was hard, there 
were always people in our community ready to help them. 
This is why he continues to pay it forward and works tire-
lessly to advocate for those in need and marginalized groups. 

Name the organizations you work most closely with? 
I serve on the board of directors for the Good Life 

Youth Foundation, CNY Community Foundation, and OCC 
Scholarship Foundation, just to name a few.

What is one of the most significant contributions you 
have made to the CNY community?

Motivating, inspiring, mentoring and assisting Syracuse 
City School District students to complete high school and 
attend college. Volunteering throughout the school district, 
supporting teens at the Good Life Youth Foundation, OCC 
EOP Program, 100 Black Men, and various community cen-
ters. 
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