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Kane Financial formally opens in New Hartford
NEW HARTFORD — Kane Financial formally 

opened its office at 8469 Seneca Turnpike in 
New Hartford with a Feb. 8 grand opening and 
ribbon-cutting event with the Greater Utica 
Chamber of Commerce.

Founded in 2017, Kane Financial is a fee-
only, registered investment advisor (RIA) prac-
tice focused on working with business owners, 
retirees, and young professionals, according to 
a Greater Utica Chamber news release. 

“I’m passionate about working with clients 
to help them lower fees, streamline their invest-
ments, and plan/navigate their retirement,” 
Clinton Kane, founder and owner, said in the 
release.

He has created a service model where cli-

ents can pay by the hour, per project, or on a 
monthly basis for ongoing financial-planning 
support. All pricing is posted on his website.

College planning, cash flow, debt repayment, 
and 401(k) analysis are among the services 
that Kane Financial offers clients, in addition to 
investment management, retirement accounts, 
business retirement plans, and estate planning.

Kane began his career in financial planning 
as an intern in 2005 while studying business at 
SUNY IT (now called SUNY Poly). He continued 
working in the industry and became a licensed 
financial planner, portfolio manager, and retire-
ment plan advisor.

Kane is a member of XY Planning, a network 
of other RIAs across the United States.

CNYBJ CANVASS
Here are the results of the latest 
poll on cnybj.com:

What do you like 
the most about 
living in Central 
New York?

Total Responses: 

114

   CNYtweetstweets
Onondaga SBDC @onondagabizwiz
Terry Powers opened her business not only to 
help pet owners while they were away from 
their dogs during the day, but also because she 
wanted to surround herself with these loving 
animals. Read More on our Blog: http://www.
onondagasbdc.org/blog/success-story-stay-
play-doggie-day-care …

SBA @SBAgov
Be prepared this #tax season by checking out 
SBA’s #smallbiz tax guide — http://ow.ly/
UDnW30nuScf

Small Business Trend @smallbiztrends2
Top 20 Types of Self Employment for Entrepre-
neurs: https://smallbiztrends.com/2019/02/
types-of-self-employment.html

NFIB @NFIB
18% of #SmallBiz owners plan to create new 
jobs for their businesses and 23% plan to in-
crease total employment, according to our latest 
#jobs report. Read the full report here: http://
www.n� b.com/jobs

Funding Circle @FundingCircleUS
Learn how to � gure out how your #smallbiz 
is doing in comparison to the average in your 
industry: http://fundcir.us/DSt550kmYQJ

RiteGrowth @ritegrowth
5 Time Saving Tips to Overclock Your #B2B 
#Marketing E�  ciency — http://rite.ly/w0�  — 
@lanerellis #smallbiz #socialstrategy

US Labor Department @USDOL
Learn how #apprenticeship programs can help build 
a skilled workforce in the advanced manufacturing 
industry: https://www.dol.gov/apprenticeship/
industry/advanced-manufacturing.htm …

#AI @AI__TECH
The Emerging Impact Of #AI On #HR http://j.
mp/2tkGAuF #HRTech

Mitch Mitchell @Mitch_M
Don’t Quit On A Job; Quit The Job https://www.tt-
mitchellconsulting.com/Mitchblog/dont-quit-on-
a-job-quit-the-job/ … #leadership #employees 

Dave Ulrich @dave_ulrich
“My conclusion: Management is the most noble 
of professions if it’s practiced well. No other 
occupation o� ers as many ways to help others 
learn and grow, take responsibility and be rec-
ognized for achievement, and contribute to the 
success of a team.” — Clayton Christensen

Mark C. Crowley @MarkCCrowley
Star performers need more of your attention, 
not less. Never let their competency seduce you 
into neglecting them & their needs.

Hannah Morgan @careersherpa
For Your Career Growth — Write better thank you 
messages after a job interview, see how to use 
LinkedIn to research people inside a company, 
learn how KonMari your career and more https://
bu� .ly/2I1spVL feat. @3PlusInt @DorothyDalton 
@AlisonDoyle @ChaimShapiro @katy1mary1

Strategic Watch @Strategic_Watch
5 Important Business Travel Tips You Should Stop 
Ignoring http://dlvr.it/QyK6Mf 

AHA Great Rivers @GRAatHeart
Go ahead: take a moment right now to breathe 
deeply. It helps lower stress! Learn how stress 
a� ects the body and our #tips to dealing with it: 
https://healthyforgood.heart.org/be-well/articles/
lower-stress-how-does-stress-a� ect-the-body …

Some recent tweets that came across the 
@cnybj Twitter feed, o� ering various small 
business, HR, career, and personal tips.

CNYBJ Briefs
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New York grain corn production climbed 
31 percent in 2018, USDA reports

New York farms produced an estimated 
102.6 million bushels of corn for grain in 2018, 
up more than 31 percent from 78.1 million 
bushels produced in 2017, the USDA National 
Agricultural Statistics Service reported on Feb. 8.

New York farms harvested an estimated 
645,000 acres of corn for grain last year, up 33 
percent from 485,000 acres in 2017, the agency 
said.

The total yield per acre in the Empire State 

was 159 bushels of corn in 2018, down more 
than 1 percent from 161 bushels the year before. 

In neighboring Pennsylvania, production of 
corn for grain declined 10 percent to an esti-
mated 133 million bushels in 2018 from 148.1 
million bushels in 2017, the USDA reported.

Nationally, U.S. farms produced an estimated 
14.4 billion bushels of corn for grain last year, 
down more than 1 percent from 14.6 billion 
bushels in 2017, according to the USDA.
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Follow us on Twitter at

@cnybj
CONTACT US

Nicholas V. Petragnani, Jr.
npetragnani@communityp.com  |  315.476.3173

GUT REHAB

• $20M construction loan

• $14M SONYMA-insured
permanent loan

• 100 new apartments
and 35,000 square feet
of commercial space

44 YEARS IN MULTIFAMILY FINANCE   |   $10 BILLION INVESTED
Fannie Mae   •   FHA   •   Freddie Mac Lender

ANSCO CAMERA FACTORY 
Binghamton, NY

Construction & Permanent Financing
ACQUISITION  |  REFINANCE  |  SMALL LOANS  |  AFFORDABLE HOUSING  

REHABILITATION | CONSTRUCTION

Vera House turns to Corriders 
for White Ribbon Campaign      
BY ERIC REINHARDT
ereinhardt@cnybj.com

SYRACUSE — Calvin Corriders, re-
gional president of the Syracuse market 
for Oswego–based Pathfinder Bank, will 
serve as the keynote speaker for the 
March 1 breakfast event that will for-
mally launch this year’s White Ribbon 
Campaign.

The Vera House Foundation on Feb. 
6 announced its selection of Corriders 
as the honorary chair of its 25th an-
nual awareness campaign. The non-
profit made the announcement at the 
Pathfinder Bank branch at 109 W. Fayette 
St. in Syracuse.

Continuing through the entire month 
of March, the White Ribbon Campaign 
seeks to raise awareness about domes-
tic and sexual violence and raise fund-
ing for Vera House’s programs and 
services, according to a Vera House 
news release.

“As someone who knows the adverse 
effects of sexual and domestic violence 
and how it can have an effect on a per-
son, a family, a community, I’m honored 
and flattered to be the honorary chair 

here today and my hope that we will 
continue to work together to ensure that 
his community is eventually free of sexual 
and domestic violence,” Corriders said in 
speaking to the gathering.

Corriders noted that he will expand on 
his thoughts in his role as the keynote 
speaker at the breakfast event to officially 
start this year’s White Ribbon Campaign. 
The event is set for 7:30 a.m. on March 1 
at the Marriott Syracuse Downtown, the 
former Hotel Syracuse.

James Branche, Vera House board 
member and the White Ribbon Campaign 
co-chair, said it is the “world’s largest 
movement” of men and boys to end vio-
lence against women and girls.

“It’s a movement that promotes gender 
equality, healthy relationships, and a new 
vision of masculinity. Wearing a white 
ribbon is a person’s statement to never 
support, commit, or remain silent about 
abuse … We have maintained the impor-
tant element of male leadership while ex-
panding participation to include everyone 
in the community interested in helping us 
achieve our vision of creating a world free 
of violence and abuse,” Branche said in 
remarks at the announcement.

The sponsors for the annual White 
Ribbon Campaign include New York City–
based JP Morgan Chase & Co. (NYSE: 
JPM); Cleveland, Ohio–based KeyBank 
(NYSE: KEY); Kinney Drugs Foundation; 
Buffalo–based M&T Bank (NYSE: 
MTB); Barclay Damon LLP; Bousquet 
Holstein PLLC; New York City–based 

Bristol-Myers Squibb Co. (NYSE: BMY); 
DeWitt–based Community Bank, N.A. 
(NYSE: CBU); Empower Federal Credit 
Union; Excellus BlueCross BlueShield; 
Hancock Estabrook, LLP; King + King 
Architects; Nascentia Health; Onondaga 
Community College; Pathfinder Bank; 
Syracuse University; and Wegmans.          
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Mark Fuller (left), a trustee of the Vera House Foundation and co-chair of the White Ribbon Campaign, introduces 
Calvin Corriders (right), the campaign’s honorary chairman, during a Feb. 6 announcement at the Pathfi nder 
Bank branch offi  ce at 109 W. Fayette St. in Syracuse. Corriders is the regional president of the Syracuse market for 
Oswego-based Pathfi nder Bank (NASDAQ: PBHC). 

Hunt Engineers, Architects elevates Bond to president                             
BY ERIC REINHARDT
ereinhardt@cnybj.com

HORSEHEADS — A Southern Tier engi-
neering and architecture firm that oper-
ates an office in DeWitt has announced a 
change in its top leadership group.

Horseheads–based Hunt Engineers, 
Architects, Land Surveyors & Landscape 

Architect, DPC (Hunt) on 
Feb. 12 said it has named 
Chris Bond its new presi-
dent.

He had been serving 
as Hunt’s VP. Bond, who 
becomes the third presi-
dent in the firm’s history, 
succeeds Dan Bower, who 

will remain as CEO and chief strategic 
officer. Bond started his duties as presi-
dent on Feb. 1, Sean Phelan, business 
service manager at Hunt, said in an email 
response to a CNYBJ inquiry.

Robert Hunt founded the company fol-
lowing the “devastating” floods in Corning 
in 1972, the firm said. Besides Horseheads 
and DeWitt, the firm also operates of-
fices in Rochester and in Towanda, 
Pennsylvania. 

The engineering and architecture firm, 
which has 150 employees, has worked on 
“numerous” projects in the Syracuse area, 
including most recently in Chittenango, 
Lyncourt, and Homer. 

Bond will manage Hunt’s day-to-day oper-

ations while Bower will focus on corporate 
initiatives, strategic planning, and business 
development, as well as the transition.

“As early as the drafting of our 2003 
Hunt transition plan, Chris’s ultimate 
promotion to president was an integral 
ingredient. Even then, we knew his knowl-
edge, experience, and vision were exactly 
what we wanted in the next Hunt leader,” 
Bower said in a company news release.

In the release, Bond called 2018 one of 
the Hunt firm’s “strongest” years, so he 
says he “couldn’t have been luckier” with 
the timing of this appointment. 

“Staying ahead of the curve when it 
comes to business practices and technolo-
gy has always been a Hunt trademark, and 
at the same time my immediate priorities 
are going to be those cultural initiatives 
like personnel development and bolster-
ing our project management capacity,” 
said Bond

Bond joined Hunt’s transportation di-
vision after graduating from Clarkson 
University in 1988. He worked as a struc-
tural engineer, focusing “predominantly” 
on bridges in upstate New York and by 
1995, was working on a variety of building 
structures. 

In 1993, Bond earned his professional 
engineering license, and, subsequently, 
rose within Hunt to become director of 
structural engineering in 2001, principal in 
2004, corporate secretary in 2006, and VP 
in 2015, per the release.

The firm says Bond’s professional high-
lights include the concrete design at the 
water-filtration facility in the Village of 
Watkins Glen. He’s also worked on proj-

ects that include Cornell’s Beebe Dam 
foot bridge, Schuyler County’s shared-
service building, and the Corning Nasser 
Civic Center Ice Rink renovations.           

Bond

mailto:npetragnani@communityp.com
mailto:ereinhardt@cnybj.com
mailto:ereinhardt@cnybj.com
http://www.twitter.com/cnybj.com
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Syracuse Area Economic Summary
T his summary from the U.S. Bureau of Labor Statistics (BLS) 

 offers a sampling of economic information for the Syracuse 
 metropolitan area. Supplemental data are provided for the nation. 

Subjects include unemployment, employment (including by industry), and 
wages (including by occupation). All data are not seasonally adjusted and 
some may be subject to revision, the BLS says. Area definitions may differ 
by subject. For more area summaries and geographic definitions, visit: 
www.bls.gov/regions/economic-summaries.htm.

Syracuse Area Economic Summary

www.bls.gov/ro6•

Over‐the‐year changes in employment on nonfarm payrolls and employment by major industry sector

Source: U.S. BLS, Current Employment Statistics.

Average weekly wages for all industries by countyUnemployment rates for the Syracuse area,
selected area counties, and the nation
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This summary presents a sampling of economic information for the area; supplemental data are provided for regions
and the nation. Subjects include unemployment, employment, wages, prices, spending, and benefits. All data are
not seasonally adjusted and some may be subject to revision. Area definitions may differ by subject. For more area
summaries and geographic definitions, see www.bls.gov/regions/economic‐summaries.htm.
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(U.S. = $1,055; Area = $965)

Source: U.S. BLS, Quarterly Census of Employment and Wages.

Syracuse area employment
(numbers in thousands) Dec. 2018

Change from Dec.
2017 to Dec. 2018
Number Percent

Total nonfarm 324.9 3.5 1.1
Mining, logging, and construction 12.3 0.4 3.4
Manufacturing 25.9 0.5 2.0
Trade, transportation, and utilities 65.8 1.2 1.9
Information 4.4 ‐0.1 ‐2.2
Financial activities 14.2 ‐0.4 ‐2.7
Professional and business services 35.1 0.4 1.2
Education and health services 66.2 1.4 2.2
Leisure and hospitality 29.3 ‐0.2 ‐0.7
Other services 12.5 0.2 1.6
Government 59.2 0.1 0.2

Updated January 31, 2019

Unemployment Rates
for the Syracuse area, selected area counties, 
and the nation

Average Weekly Wages for all industries by county
Syracuse area, 2nd quarter 2018 (U.S. = $1,055; Area = $965
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Syracuse area employment
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Number Percent

Total nonfarm 324.9 3.5 1.1
Mining, logging, and construction 12.3 0.4 3.4
Manufacturing 25.9 0.5 2.0
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Average Hourly Wages for selected occupations

Occupation Syracuse Area United States

Total, all occupations $23.97 $24.34
Lawyers   45.36   68.22
Accountants and auditors   35.16   37.46
Registered nurses   31.13   35.36
Highway maintenance workers   20.84   19.38
Construction laborers   20.51   18.70
Bus drivers, school or special client   20.14   15.45
Customer-service representatives   18.93   17.14 
Retail salespersons   13.45   13.20
Stock clerks and order � llers   13.14   13.20
Personal-care aides   12.71   11.59
Cashiers   10.88   10.64
Cooks, fast food   10.44   10.39

SOURCE: U.S. BUREAU OF LABOR STATISTICS

Year-over-year changes in employment on nonfarm payrolls and employment by major industry sector

Syracuse Area Economic Summary

www.bls.gov/ro6•

Over‐the‐year changes in employment on nonfarm payrolls and employment by major industry sector
                

Source: U.S. BLS, Current Employment Statistics.

Average weekly wages for all industries by countyUnemployment rates for the Syracuse area,
selected area counties, and the nation
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#SyrHeartWalk

Local sponsors:

Media sponsors:

Life is Why sponsor:

8a.m. - noon
Walk: 10a.m.

Syracuse 
Heart Walk

March 23rd

SYRACUSEHEARTWALK.ORG

SRC Arena

Syracuse nonprofit to lead work 
program targeting the homeless
In My Father’s Kitchen 
awarded $200,000 
contract for the Hire 
Ground initiative              

BY ERIC REINHARDT
ereinhardt@cnybj.com

SYRACUSE — Onondaga County has 
awarded the nonprofit In My Father’s 
Kitchen a $200,000 contract for the Hire 
Ground initiative, a workforce-develop-
ment program that targets area homeless 
people.

A joint City of Syracuse and Onondaga 
County selection committee chose the 
local nonprofit after it submitted a pro-
posal. The pilot program begins no later 
than May 1.

“It’s an alternative to panhandling,” says 
John Tumino, who co-founded the non-
profit with his wife, Leigh-Ann Tumino, 
in 2011. 

John Tumino joined Onondaga County 
Executive J. Ryan McMahon II and 
Syracuse Mayor Ben Walsh for the Feb. 
4 announcement of the program provider. 
It was held at the Ziebart location at 980 
Hiawatha Boulevard West in Syracuse. 
Ziebart’s franchisee, Richard Lester, is a 
member of the board of trustees for In 
My Father’s Kitchen.

“We’re going to give them an alterna-
tive and an option by doing a day-labor 
[program] and helping them maybe think 
about not panhandling and actually work-
ing for five hours and getting some money 
at the end of the day,” says Tumino, noting 
that participants will earn a stipend of $50 

for their work.
He also called the program “an exten-

sion to what we’re already doing” at In My 
Father’s Kitchen.

The Hire Ground program has a 
$200,000 budget, but Tumino had to pro-
vide an additional $20,000 in 10 percent 
matching funds, which donors covered, 
he says.

About the program
In the Hire Ground program, In My 

Father’s Kitchen will take a van out in the 
community on Mondays, Wednesdays, 
and Fridays and give the homeless a 
chance to get in and go to a job site that 
either the county, the city, or perhaps the 
private sector will provide. The van driver 
and a caseworker will accompany the par-
ticipants to their job sites.

The people that the program will tar-
get “aren’t even employable yet,” says 
Tumino. “The majority of our friends are 
addicted to some kind of substance or 
have severe mental-health issues going on 
and some have them happening simulta-
neously,” he adds.

In the initiative, In My Father’s Kitchen 
plans to collaborate with community 
agencies. 

As he was preparing his proposal for the 
program, Tumino says he learned that sev-
eral agencies have workforce-development 
programs that can help people in need. 

“If anybody graduates out of our pro-
gram, we’re going to refer them …to these 
organizations that can help them build 
their skills … How do you do a résumé, 
how do you sit down for an interview and 
maybe go through a five-week course of 
getting ready to work in a restaurant,” 
says Tumino.          
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John Tumino, co-founder of the nonprofi t In My Father’s Kitchen, discusses his organization’s involvement in the 
program Hire Ground, a workforce-development program that targets the area’s homeless.

7:30 P.M., MARCH 4
MULROY CIVIC CENTER 
AT ONCENTER, SYRACUSE

LOUISE
PENNY

DAVID 
GRANN

Apr. 2, 2019

 COLM 
TÓIBÍN

May 7, 2019

TICKETS AND INFORMATION: FOCLSYRACUSE.ORG • 315.435.2121

THE FRIENDS OF THE CENTRAL LIBRARY 
PRESENTS THE ROSAMOND GIFFORD LECTURE SERIES 2018-2019

STUDENTS $10 WITH ID
GROUP RATE AVAILABLE

BEST SELLING
MYSTERY AUTHOR

mailto:ereinhardt@cnybj.com
http://www.syracuseheartwalk.org
http://www.foclsyracuse.org
http://www.bizeventz.com


6 I BUSINESS JOURNAL NEWS NETWORK    I   FEBRUARY 18, 2019
CNYBJ.COM

THE LISTS
Research by Vance Marriner

vmarriner@cnybj.com 
(315) 579-3911

Twitter: @cnybjresearch

ABOUT THE LIST
Information was supplied by the U.S. Small Busi-
ness Administration for businesses in Broome, 
Cayuga, Chemung, Chenango, Cortland, Herkimer, 
Je�erson, Lewis, Madison, Oneida, Onondaga, 
Oswego, St. Lawrence, Tioga & Tompkins counties.

 Loan approvals for the �scal year Oct. 1, 2017 to 
Sept. 30, 2018 and are under the SBA 504 Loan Pro-
gram and the SBA 7(a) Loan Guaranty Program.

NEED A COPY OF A LIST?
Electronic versions of all our lists, with additional 
�elds of information and survey contacts, are 

available for purchase at our website: cnybj.com/
Lists-Research
 

WANT TO BE ON THE LIST?
If your company would like to be considered for 
next year’s list, or another list, please email  
vmarriner@cnybj.com

SBA LENDERS
Ranked by value of loans approved for CNY

businesses from 10/1/17 to 9/30/18

Rank

Name
Address
Phone/Website

Value of
Loans

Approved

No. of
Loans

Approved Top Executive

1.
Empire State Certified Development Corp.
50 Beaver St.
Albany, NY 12207
(800) 923-2504/nybdc.com

$7,452,000 8 Patrick J. MacKrell, President &
CEO

2.
M&T Bank
101 S. Salina St.
Syracuse, NY 13202
(315) 424-4582/mtb.com

$6,913,900 89 Allen J. Naples, President, Central
New York Region

3.
KeyBank
201 S. Warren St.
Syracuse, NY 13202
(315) 470-5394/key.com

$6,500,200 20 Stephen D. Fournier, CNY Market
President

4.
Byline Bank
180 N. LaSalle St., Suite 300
Chicago, IL 60601
(773) 244-7000/bylinebank.com

$5,000,000 2 Alberto Paracchini, President and
CEO

5.
Peapack-Gladstone Bank
500 Hills Drive, Suite 300
Bedminster, NJ 07921
908-719-4300/pgbank.com

$4,950,000 1 Douglas L. Kennedy, President &
CEO

6.
Adirondack Bank
185 Genesee St.
Utica, NY 13501
(315) 798-4039/adirondackbank.com

$4,731,000 11 Rocco F. Arcuri, Sr., President &
CEO

7.
Wells Fargo Bank
500 Plum St.
Syracuse, NY 13204
(315) 474-9200/wellsfargoadvisors.com

$4,561,800 2 Joseph D’Imperio, VP

8.
Savoy Bank
600 Fifth Ave., 17th Floor
New York, NY 10020
(646) 775-4000/banksavoy.com

$4,050,000 3 Mac Wilcox, President & CEO

9.
New York Business Development Corp.
235 Harrison St.
Syracuse, NY 13202
(315) 453-8195/nybdc.com

$3,372,600 3 Patrick J. MacKrell, President &
CEO

10.
Greater Syracuse Business Development
Corp.
101 S. Salina St., #10, Suite 1030
Syracuse, NY 13202
(315) 373-0273/gsbdc.com

$2,486,000 5 Peggy A. Adams, Executive
Director

11.
Berkshire Bank
212 Main St.
Oriskany Falls, NY 13425
(315) 821-2405/berkshirebank.com

$2,303,000 38 Richard M. Marotta, President &
CEO

12.
NBT Bank
8549 Seneca Turnpike
New Hartford, NY 13413
(315) 797-0698/nbtbank.com

$2,091,800 17 John H. Watt, President & CEO

13.
Pacific Premier Bank
17901 Von Karman Ave., Suite 1200
Irvine, CA 92614
(888) 388-5433/ppbi.com

$1,708,000 1 Steve Gardner, Chairman,
President & CEO

14.
Celtic Bank
268 S. State St., Suite 300
Salt Lake City, UT 84111
(800) 854-7848/celticbank.com

$1,237,500 2 Reese Howell, Jr., CEO

15.
Citizens Bank
6770 East Genesee St.
Fayetteville, NY 13066
(315) 449-3019/citizensbank.com

$1,174,900 10 Paul Taffe, President, New York

16.
Operation Oswego County, Inc.
44 W. Bridge St.
Oswego, NY 13126
(315) 343-1545/oswegocounty.org

$1,143,000 3 L. Michael Treadwell, Executive
Director

17.
Community Bank, N.A.
5790 Widewaters Parkway
DeWitt, NY 13214
(315) 445-2282/communitybankna.com

$1,066,500 11 Mark E. Tryniski, President & CEO

18.
Solvay Bank
1537 Milton Ave.
Solvay, NY 13209
(315) 468-1661/solvaybank.com

$975,000 2 Paul P. Mello, President & CEO

19.
Newtek Small Business Finance, Inc.
212 W. 35th St., 2nd Floor
New York, NY 10001
(212) 356-9500/thesba.com

$960,000 1 Barry Sloane, President, Chairman,
& CEO

20.
Live Oak Banking Company
741 Tiburon Drive
Wilmington, NC 28403
(877) 890-5867/liveoakbank.com

$940,000 1 James S. Mahan, III, Founder, CEO,
& Chairman

21.
Lyons National Bank
2 N. Main St.
Jordan, NY 13080
(315) 689-9530/bankwithlnb.com

$864,700 17 Robert A. Schick, Chairman & CEO

22.
United Midwest Savings Bank
6460 Busch Blvd. #200
Columbus, OH 43229
(614) 538-2443/umwsb.com

$861,700 3 Edward N. Cohn, President & CEO

23.
Five Star Bank
150 Lake St.
Elmira, NY 14901
(607) 737-2165/five-starbank.com

$841,800 10 Martin K. Birmingham, President &
CEO

24.
Citizens & Northern Bank
90-92 Main St.
Wellsboro, PA 16901
(877) 838-2517/cnbankpa.com

$800,000 1 Brad Scovill, President & CEO

25.
First Home Bank
700 Central Ave.
St. Petersburg, FL 33701
(727) 440-6848/firsthomebank.com

$790,000 4 Anthony N. Leo, CEO

SBA LOANS
Ranked by size of SBA loan approved for
CNY businesses from 10/1/17 to 9/30/18

Rank

Name
Address
Phone/Website

Amount of
Loan

Approved

SBA
Loan

Program Lending Institution
NAICS Business

Category

1.
HHM Hotels LLC
130 Business Park Drive
Utica, NY 13502

$4,950,000 7A Peapack-Gladstone
Bank

hotels (except casino
hotels) and motels

2.
Ragnar & Rollo Industries,
Inc.
302 Upton St.
East Syracuse, NY 13057

$4,750,000 7A Byline Bank janitorial services

3.
Buckingham Brothers, LLC
45 Redfield St.
Constantia, NY 13044

$3,251,000 7A Wells Fargo Bank,
National Association

supermarkets and other
grocery (except

convenience) stores

4.
Chambers Hospitality Inc.
2666 Corning Road
Horseheads, NY 14845

$2,932,000 504 Empire State
Certified

Development
Corporation

hotels (except casino
hotels) and motels

5.
Global Logistics of CNY, LLC
6303 Mustang Road
Baldwinsville, NY 13027

$2,694,000 7A KeyBank NA general warehousing and
storage

6.
Hotel @ T5, LLC
116 Township Blvd.
Camillus, NY 13031

$2,608,000 504 Empire State
Certified

Development
Corporation

hotels (except casino
hotels) and motels

7.
New York Bakery
310 Lakeside Road
Syracuse, NY 13209

$2,372,600 7A New York Business
Development
Corporation

commercial bakeries

8.
Intelligent Green Solutions
LLC
1143 Dryden Ave.
Ithaca, NY 14853

$2,100,000 7A Savoy Bank plumbing, heating, and air-
conditioning contractors

9.
B & N Real Estate Holdings
of CNY, LLC
6303 Mustang Road
Baldwinsville, NY 13027

$1,710,000 504 Greater Syracuse
Business

Development
Corporation

freight-transportation
arrangement

10.
RAM, Inc.
NA
Liverpool, NY 13088

$1,708,000 7A Pacific Premier Bank hotels (except casino
hotels) and motels

11.
Syracuse Lodging LLC
6577 Baptist Way
East Syracuse, NY 13057

$1,600,000 7A Savoy Bank hotels (except casino
hotels) and motels

12.
1532 Clark Street Road, LLC
1532 Clark Street Road
Auburn, NY 13021

$1,310,800 7A Wells Fargo Bank,
National Association

lessors of nonresidential
buildings (except
miniwarehouses)

13.
Furnace Brook Property, LLC
4553 W. Seneca Tpke.
Syracuse, NY 13215

$1,226,000 7A Adirondack Bank boat dealers

14.
Schibli Bartlett Real Estate
LLC
NA
Old Forge, NY 13420

$1,198,000 7A Adirondack Bank recreational and vacation
camps (except
campgrounds)

15.
Shri Sai Maa Krupa LLC
15054 State Highway 37
Massena, NY 13662

$1,155,000 7A Berkshire Bank hotels (except casino
hotels) and motels

16.
The Happy Factory Limited
Liability Company
NA
Forestport, NY 13338

$1,087,500 7A Celtic Bank
Corporation

RV (recreational vehicle)
parks and campgrounds

17.
Wilbur Stanford Jr. Trucking
& Excavating
7756 Hiawatha Lake Road
Glenfield, NY 13343

$960,000 7A Newtek Small
Business Finance,

Inc.

site-preparation
contractors

18.
Marc J A Franco
7672 Oswego Road
Liverpool, NY 13090

$940,000 7A Live Oak Banking
Company

investment advice

19.
Property Management
Consulting Services
829 W. Genesee St.
Syracuse, NY 13204

$900,000 7A Solvay Bank other activities related to
real estate

20.
Chestnut Properties of CNY
LLC
NA
Fulton, NY 13069

$892,000 504 Operation Oswego
County, Inc.

amusement and theme
parks

21.
Holistic Blends, Inc.
6726 Townline Road #1
Syracuse, NY 13211

$807,000 7A Adirondack Bank electronic shopping and
mail-order houses

22.
SCP Acquisition Company,
Inc.
361 Daniel Zenker Drive
Horseheads, NY 14845

$800,000 7A Citizens & Northern
Bank

pottery, ceramics, and
plumbing-fixture
manufacturing

23.
Shackelton Point Properties,
LLC
205 Deep Springs Drive
Chittenango, NY 13037

$668,000 504 Empire State
Certified

Development
Corporation

gasoline stations with
convenience stores

24.
Jasso Properties LLC
125 E. Jefferson St.
Syracuse, NY 13202

$660,000 7A Grow America Fund,
Incorporated

furniture merchant
wholesalers

25.
Quadra Flex Corp.
1955 NY-13
Cortland, NY 13045

$589,000 7A KeyBank NA commercial gravure
printing

mailto:vmarriner@cnybj.com
mailto:vmarriner@cnybj.com
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Yes, numbers are a big deal. But the biggest deal? Our customers.  

That’s why we offer great flexibility to customize solutions for your individual 

business. While most lenders fixate on checking off boxes, we’re more 

than happy to go outside the box. To get started or learn more, please visit 

CBNAbusinessbanking.com to contact your local loan officer. 
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LET US TELL YOUR 
SUCCESS STORY!
Nowadays, it is a sign of trust and continuity 
when a company celebrates an anniversary.

The Business Journal News Network is 
honoring outstanding companies that 
are celebrating their milestones in the 
February 25 edition. 
(Ad deadline: February 13)

=
Tout your anniversary

=
Promote your 

historic moments

=
Further launch your 
branding campaign

=
Drive prospects 
& customers to 
your website

Dony Bardenett: 
(315) 579-3901
dbardenett@cnybj.com

Alicia Zaret: 
(315) 579-3924
azaret@cnybj.com

Contact us for 
more information: cnybj.com

Business Journal
News Network

AnniversaryAnniversary
TO YOU!

AnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversaryAnniversary
Happy M&T Bank names two to Directors 

Advisory Council for CNY region
BY JOURNAL STAFF
news@cnybj.com

SYRACUSE — M&T Bank announced it 
has appointed Meg Tidd, chief marketing 
officer at VIP Structures, and Andy Breuer, 
president of Hueber-Breuer Construction, 
to its Directors Advisory Council for the 
Central New York region. 

The 10-member council meets regularly 
throughout the year to pro-
vide M&T management 
with “valuable insight on 
a wide range of business, 
client and community mat-
ters,” the bank said in a 
news release.

Tidd and Breuer are “ris-
ing leaders of family-owned 
companies that are deeply committed to 
Syracuse, where both firms are based,” 
M&T Bank contends.

“In Central New York, the responsibili-
ties of our most influential business leaders 
extend far beyond increasing revenues or 
attracting customers for their companies. 
They also become stewards of our com-
munity’s growth and advocates for our 
region’s needs,” Allen Naples, M&T Bank 
regional president for Central New York, 
said. “Meg and Andy understand these 
civic responsibilities. As next-generation 
leaders of family-owned businesses, they 
will bring new perspectives to M&T’s ad-
visory council, providing increased empha-
sis on the importance of engaging young 
business leaders in the ongoing efforts to 
revitalize the region.”

Tidd became chief marketing officer at 
VIP in 2013 after joining the firm two years 
earlier. In 2015, she led VIP through a re-
branding and corporate-strategy initiative 
that has contributed to increased market 
share for the company, per the release. As 
a member of VIP’s senior leadership team, 
she has pushed for continual improvement 
at the company, enhanced the firm’s sales 

and marketing processes, and fostered a 
collaborative workplace culture. Tidd is a 
2014 graduate of the Leadership Greater 
Syracuse (LGS) program and a 2016 BJNN 
40 Under Forty honoree. She also serves as 
a member of the Gifford Foundation board 
of trustees and an Early Childhood Alliance 
Business Council member.

Breuer represents the sixth generation 
of Central New York’s oldest, continuously 

operating construction 
company, the M&T re-
lease stated. Since 2002, 
he has led many proj-
ects for Hueber-Breuer 
Construction as a project 
manager and project ex-
ecutive, including the

Onondaga Nation Tsha’ 
Thoñ’nhes Lacrosse Pavilion, Destiny 
Embassy Suites Hotel, and the New York 
State Fairgrounds’ Exposition Center. A 
graduate of the LGS program, Breuer is 
chair of the Central New York Community 
Foundation, a member of the Landmark 
Theater board of trustees, and a member 
of the SUNY ESF Foundation board of 
directors. 

In addition to Tidd and Breuer, M&T 
Bank’s Directors Advisory Council for the 
Central New York region has the follow-
ing members: Carl Byrne, Byrne Dairy; 
Mara Charlamb, United Radio; James (Jim) 
Fox, O’Brien & Gere; Karyn Korteling, 
Pastabilities; Robert (Luke) Lewis, Lewis 
Custom Homes; Robert H. Linn; formerly 
with Ernst & Young; Joseph Mancuso, 
Hancock & Estabrook; and Melissa Zell, 
The Pioneer Companies.

M&T Bank’s Central New York regional 
headquarters is located on South Salina 
Street and is responsible for managing 
operations in 45 offices, with nearly 500 em-
ployees across eight counties, including: 
Cayuga, Herkimer, Jefferson, Madison, 
Oneida, Onondaga, Oswego, and Seneca 
County.           ■

Tidd Breuer

BY JOURNAL STAFF
news@cnybj.com

ELMIRA — Chemung Financial Corp. 
(NASDAQ: CHMG) recently reported net 
income of $5.7 million, or $1.18 a share, in 
the fourth quarter, compared to a net loss of 
$2.2 million, or 45 cents, in the year-ago period.

The Elmira-based banking compa-
ny’s net income for the full year of 2018 
jumped nearly threefold to $19.6 million, or 
$4.06 per share, from $7.4 million, or 
$1.55 a share, in 2017. The results were led 
by growth in loans, net interest income, 
and fee income, coupled with a significant 
decrease in income-tax expense related to 
the Tax Cuts and Jobs Act of 2017.

“We are very pleased to report record 
earnings for 2018, which included a strong 
fourth quarter. Our results for the year are 
a direct reflection of our focused approach 
to managing interest rate sensitivity, liquid-
ity, and efficiency while positioning the bal-
ance sheet for 2019,” Anders M. Tomson, 
Chemung Financial CEO, said in the banking 
company’s earnings report issued on Jan. 23. 

Tomson expressed optimism about 
Chemung Financial’s prospects this year, 

which he indicated were buoyed by econom-
ic-development efforts in upstate New York.

“We are looking forward to the benefits 
of a stronger balance sheet and capital ra-
tios that will provide us with the opportunity 
to support continued growth. We enter 2019 
sharing the optimism of our clients, and 
business and municipal leaders of the com-
munities we serve, and are encouraged by 
the economic development opportunities 
provided by the upstate New York revitaliza-
tion initiatives that are in process in many of 
our markets.”

Chemung Financial is a $1.8 billion finan-
cial-services holding company that operates 
34 branches through its main subsidiary, 
Chemung Canal Trust Company, a full-
service community bank with trust powers. 
Established in 1833, Chemung Canal Trust 
says it is the oldest locally owned and man-
aged community bank in New York state. 
Chemung Financial is also the parent of 
CFS Group, Inc., a financial-services subsid-
iary offering mutual funds, annuities, bro-
kerage services, tax-preparation services, 
and insurance, as well as Chemung Risk 
Management, Inc., an insurance company 
based in Nevada.          ■

Chemung Financial profit soars 
in fourth quarter and 2018

mailto:dbardenett@cnybj.com
mailto:azaret@cnybj.com
mailto:news@cnybj.com
mailto:news@cnybj.com
http://www.cnybj.com/advertising
http://www.redcrossblood.org
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OPINION

Raising Wages for Inmates Will 
Raise Eyebrows Across N.Y.
A lbany’s pro-criminal crowd is

 at it again. A bill introduced by 
 Democrats in the Assembly and 

Senate would give in-
mates in state prisons 
a healthy pay raise for 
work they do behind 
bars. The proposal 
triples the minimum 
wage for prisoners, 
and naturally, New 
York taxpayers are ex-
pected to pay the bill.

A component of the 
state prison system 
is an industrial divi-
sion called “Corcraft,” 
where inmates produce 

a wide variety of products, such as office 
furniture, apparel, and other items. The 
overarching goal of the program is for in-
mates to develop skills and reinforce work 
ethic to prepare them for eventual release.

But the proposed prisoner pay raise 
is simply the latest in a growing list of 
misguided priorities coming from Albany. 
Over the past two years, proposals directed 
at helping rapists, murderers, and violent 

abusers have been abundant and out-of-
touch. The initiatives and actions from 
Albany’s pro-criminal crowd have been 
nothing short of offensive. Consider that 
recently New York State has: 

• Granted parole to a pair of cop-killers;
• Started a program to give computer 

tablets to every inmate;
• Launched a program to provide tu-

ition-free college to prisoners; and
• Issued unilateral pardons to parolees, 

restoring voting privileges prior to the end 
of their sentencing requirements.

At what point will the needs of over-
taxed, law-abiding New Yorkers become 
the priority?

 
Putting priorities in their proper 
place 

The prisoner pay-hike recommendation 
comes as the governor and state comptrol-
ler have issued warnings that the state 
is facing a dangerous $2.3 billion budget 
hole. In addition, the governor’s executive 
budget proposal calls for $4.1 billion in new 
taxes. Needless to say, there’s a long list of 
items that require our immediate attention 
before paying for additional accommoda-

tions to incarcerated felons. For example: 
• Direct-care professionals — the men 

and women who provide life-saving care for 
those with disabilities, our most vulnerable 
population — have been denied a wage 
increase by the governor’s budget;

• Towns and villages across the state 
face funding cuts to their budgets (which 
are already in place, threatening the ser-
vices and programs they can provide to 
residents); and

• Eligibility for the state’s college tuition 
assistance program (TAP) hasn’t been ex-
panded in nine years. The minimum grant 
award given to students receiving TAP 
hasn’t been increased since 2000.

In policy and principle, this is a poorly-
timed insult to law-abiding citizens facing 
real financial hardships, and to the victims 
whose lives have been turned upside-down 
by criminal acts.           ■

Brian M. Kolb (R,I,C–Canandaigua), a for-
mer small-business owner, is the New York 
Assembly Minority Leader and represents the 
131st Assembly District, which encompasses 
all of Ontario County and parts of Seneca 
County. Contact him at kolbb@nyassembly.gov

BRIAN  
KOLB 
Opinion

Who are you going to believe: 
Big Media or your own eyes?
M illions of Americans scratched

 their heads over the Big Media
 reactions to the recent State 

of the Union address. 
Clearly, a majority of 
Americans liked the 
address. Two instant 
polls by the Big Media 
(CNN and CBS) each 
found that 76 percent 
of viewers approved 
of President Trump’s 
address. That is an 
impressively high rat-
ing for this annual ad-
dress.

Nobody is arguing 
that maybe 76 percent of viewers have fall-
en in love with their president. But a few 
things are abundantly clear. Most viewers 
approved of what they saw and heard. 

Suppose you missed the State of the 
Union address. You did not see it or read 
about it. But you tuned in to the network 
shows immediately afterward. And you 
read a few big newspapers next morning. 
You would probably conclude the speech 
was a flop.

NBC’s Chuck Todd blasted it as “ab-
surdist theater.” Actually, he declared 
such before the president spoke. No bias 
there.

Despite its poll numbers showing 76 per-
cent of viewers approved, CNN’s political di-
rector, David Chalian, on screen, pooh-pooed 
those numbers and that poll — because the 
viewers included more Republicans than 
Democrats. But 82 percent of independents 
approved of the speech. Significant, but let’s 
not talk about them.

MSNBC featured a lineup of Trump 
critics. Joy Reid called the speech “gran-

diose and over the top.” Chris Matthews 
belittled the president’s criticism of social-
ism and its failures. 

Then he praised, repeatedly, the 
Democrat response to the address. The 
one by Georgia Democrat Stacey Abrams, 
who failed last fall as a candidate for gov-
ernor. She was heartfelt, inspiring, very 
impressive, patriotic, happy, basic, and 
optimistic, says Matthews. Perfect, pass 
the thesaurus. He ran dry of adjectives 
with which to praise her.

Also on the panel was Yamiche Alcindor, 
who gushed about Abrams. She talked 
about the president not telling the truth.

Former senator Barbara Boxer called 
Abrams response brilliant. And compared 
Trump to Jack the Ripper. Literally.

NBC’s disgraced former Nightly News 
anchor Brian Williams, now relegated to 
MSNBC, lit into Trump for his “graphic 
language” on abortion. 

Lester Holt, the current Nightly News 
anchor, introduced us to the State of the 
Union address with dreary talk of shut-
downs, investigations, and more.

NBC’s website welcomed readers 
with “On Trump’s big State of the Union 
applause line, the sound of silence was 
stunning.” And “This country flipped for 
Trump. Two years on, the enthusiasm 
may be waning.”

CNN’s website hosted lengthy com-
ments from 13 prominent social and politi-
cal observers. There was barely a word of 
praise among them.

CNN’s Van Jones called the State of the 
Union address “a psychotically incoherent 
speech with cookies and dog poop.” 

Meanwhile, the New York Times head-
line said: “A Message of Unity From an 
Agent of Discord. Let’s see how long it 

lasts.” It wrote about “fictitious alter egos” of 
Trump’s that were exposed in the address. 
The Washington Post depicted the address 
in similar bleak and negative terms.

On and on they went — downward. One 
after another, Big Media folks belittled or 
criticized the president and his address. 
One after another sang the praises of his 
opposition.

This is why the American public thinks 
so little of Big Media. They expect opin-
ion. They expect lack of enthusiasm from 
liberals when a political opponent is on 
stage. But they also expect some attempt 
at balance. They wish for a few signs of 
objective coverage. Instead, they get wall–
to–wall negative opinion.

Millions of Americans reckon Big 
Media distorts what they see and hear. 
They reckon accurately. They remember 
the televised presidential debates. They 
recall that when big majorities of viewers 
called one debater the winner, Big Media 
declared the other one the victor.

Viewers know that networks pack their 
panels with bias. The networks give the 
opposition sweet little air time.

After many instances of this bias, 
Americans have lost trust in Big Media. 
Numerous polls confirm the distrust. 

‘Tis a case of who are you gonna be-
lieve? What you see and hear? Or what Big 
Media tell you that you saw and heard?    ■

Tom Morgan writes about political, finan-
cial, and other subjects from his home in 
upstate New York. He has a new novel 
out, called “The Last Columnist,” which 
is available on Amazon. Contact Tom at 
tomasinmorgan@yahoo.com, read more of 
his writing at tomasinmorgan.com, or find 
him on Facebook.

TOM 
MORGAN 
Money Talk

mailto:arombel@cnybj.com
mailto:mcarbonaro@cnybj.com
mailto:ereinhardt@cnybj.com
mailto:ewebb@cnybj.com
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FEBRUARY 22

 Tioga County Chamber of Commerce to present 
‘Sexual Harassment Prevention Training’ from 8:00 
to 9:30 a.m. at the Tioga County Chamber of Commerce 
office at 80 North Ave. in Owego. Upstate Safety 
Services will provide this state-mandated training on 
sexual harassment prevention. Under this strict new 
law, every employer in New York state is now required 
to establish a sexual harassment prevention policy 
and give interactive training at least annually for all 
employees, supervisors, and managers by Oct. 9, 2019. 
This training discusses implementation of the policy, 
complaint form, business owner’s responsibilities, and 
investigative procedures. The training session is geared 
toward small and mid-sized companies. There is no 
cost for the first two employees of any Tioga County 
Chamber of Commerce member; it’s $25 for additional 
employees and non-members. Registration is limited to 
10 people. To reserve your spot, call the Tioga County 
Chamber at (607) 687-2020, or register online at www.
tiogachamber.com by Feb. 20.

FLGIC Foundation Friday: Introduction to Proposal 
Writing from 9-10 a.m. at Cayuga County Chamber of 
Commerce, 2 State St., Auburn. This class will provide 
you with an overview of how to write a standard project 
proposal to a foundation. It will include the basic ele-
ments of a proposal, the “do’s” and “don’ts” of writing and 
submitting a proposal, and how to follow up — whether 
the answer is yes or no. If you’re interested in learning 
more about this crucial skill, register at: http://events.r20.
constantcontact.com/register/event?oeidk=a07eg25b7o
c996d9725&llr=ttrel7bab

FEBRUARY 25

 2019 Fab5 Young Professional Celebration & 
Awards Ceremony from 5:30 to 8:30 p.m. at Coltivare, 
235 South Cayuga St., Ithaca. The Fab5 Young 
Professional Celebration highlights the achievements 
and impact of young professionals, under 40, who are 
excelling and making an impact in Tompkins County. 
The Fab5 Awards are given out to five local young 
professionals who are growing and excelling in their 
respective fields and in the community. The cost is $25 
per person. To register, visit https://tompkinschamber.
chambermaster.com/eventregistration/register/189202

FEBRUARY 26

Money Management For Your Small Business 
workshop from 10 a.m. to 12 p.m. at East Side Business 
Center, 1201 E. Fayette St., Syracuse. You will learn what 
sources of cash you have and how to control and use 
that valuable asset. Cost is $20 if pre-registered/cash or 

check at the door. Veterans are admitted free, courtesy 
of a grant from M&T Bank. To register, visit: http://
events.r20.constantcontact.com/register/event?llr=mq
wp6ucab&oeidk=a07eg1n50gbe2588c1d. For more in-
formation, contact Gina Odell at SCORE Syracuse at syr.
info@scorevolunteer.org or (315) 471-9393, ext. 245.

FEBRUARY 27

Cayuga County Chamber Business After Five event 
from 5-7 p.m. at the Equal Rights Heritage Center, 25 
South St., Auburn. Learn more about the Equal Rights 
Heritage Center and all it has to offer at this networking 
event. The cost is $5 for basic level chamber members 
and $7 for non-members. For more information or to reg-
ister, visit: http://events.r20.constantcontact.com/register/
event?oeidk=a07eg2aae3t72281ba0&llr=ttrel7bab

FEBRUARY 28

Building Professional Relationships in a 
Depersonalized World from 11:30 a.m.-1 p.m. at Advance 
Media New York. In a world with more responsibility, less 
time, tighter regulations, and even more competition, how 
can we, as professionals, build relationships with clients 
who just don’t have the time? This event will discuss the 
challenges in breaking through the “digital” barriers that 
keep us from building personalized relationships. Lunch 
served at 11:30 a.m., program at noon. Cost is $10 for 
members and $25 for non-members. For more informa-
tion, email: info@cnysme.org or call: (315) 876-1868.

MARCH 5

Agriculinary Tourism Conference at the Hotel 
Ithaca at 222 South Cayuga St. in Ithaca from 8:30 am 
to 5 p.m. Visit Ithaca and Cornell Cooperative Extension 
of Tompkins County present this conference, which 
is organized for agriculture and culinary profession-
als, in and around Tompkins County, who are looking 
to expand their business, offerings, and revenue. A 
series of panel discussions and presentations will help 
attendees learn about hosting events or overnights 
on their land, how to market their business, and how 
to develop an efficient farm-to-table relationship. For 
more information, visit: https://business.tompkinscham-
ber.org/events/details/agriculinary-tourism-confer-
ence-2019-189414

MARCH 7

CenterState CEO Speed Networking event from 8 
to 10 a.m. Bring your business cards and be prepared to 
engage in small group dialogue while building relation-
ships with other CenterState CEO members. For details, 
visit ceo@centerstateceo.com

MARCH 13

March Tompkins County Chamber Business 
After Hours event from 5-7 p.m. at Boyce Thompson 
Institute, at 533 Tower Road, Cornell University, Ithaca. 
Cost is $10 for members pre-registered, or $15 at the 
door. Non-members pay $25. For more information, 
contact Steph Bailey at info@tompkinschamber.org

MARCH 14

Reach Customers Online with Google & Get 
Found on Google Maps and Search Workshop from 
9 a.m. to Noon at the Tech Garden, 235 Harrison St., 
Syracuse. Google speaker Randi Penfil will present the 
workshop’s topics in an interactive setting. Cost is $10 
if pre-registered. Veterans are admitted free, courtesy 
of an M&T Bank grant. Register at: http://events.r20.
constantcontact.com/register/event?llr=mqwp6ucab&
oeidk=a07eg072d1554383e0b.For more information, 
contact Gina Odell, SCORE Syracuse at: syr.info@scorev-
olunteer.org or call: (315) 471-9393, ext. 245.

MARCH 15

 Sharing the BEST event from 8-10 a.m. at OneGroup 
Center, 706 N. Clinton St., Syracuse. CNY ATD hosts a 
sharing of information and experiences of a diversity 
of talent-development practices including talent-
development planning, engaging compliance training, 
badging-development programs, and refugee work-
force. The member cost is $25; non-members pay $40. 
Register at cnyatd.org. For more information, call (315) 
546-2783 or email: info@cnyatd.org.

MARCH 27

 2019 Nonprofit Awards from 11 a.m.-2 p.m. at the 
Holiday Inn, Liverpool. Nonprofit organizations do not 
get recognized enough for their own programs, leaders, 
and volunteers who make our community stronger. 
This event is meant to highlight the achievements of 
the honorees in each category, provide education in 
relation to nonprofits, networking, and the oppor-
tunity to learn more about what is happening in the 
nonprofit community of CNY. For more information, 
visit www.BizEventz.com or call (315) 579-3917 or 
(315) 579-3918. Or, you can register at: https://www.
eventbrite.com/e/2019-nonprofit-awards-registra-
tion-55287281748

APRIL 1718

 17th Annual New York State Green Building 
Conference at the Marriott Syracuse Downtown. More 
information coming at: www.esf.edu/greenbuilding.

APRIL 24

 2019 CenterState CEO Annual Meeting from 
12-1:30 p.m. at the Oncenter in Syracuse. The annual 
meeting is the largest gathering of business and com-

munity leaders in the region. It also celebrates the 
prestigious Business of the Year Awards, recognizing 
outstanding CNY businesses and organizations in five 
categories. Cost is $70/person for CenterState CEO 
members and $85/person for non-members. For more 
information, visit http://www.centerstateceo.com/
news-events/2019-centerstate-ceo-annual-meeting, or 
email: lmetot@centerstateceo.com

MAY 7

 Speed Networking event from 8-10 a.m. at TERACAI, 
217 Lawrence Road E., North Syracuse. Bring your 
business cards and be prepared to engage in small 
group dialogue while building relationships with other 
CenterState CEO members. There is time for informal 
networking and sharing your one to two minute 
“pitch.” Space is limited. Please pre-register at https://
centerstateceonycoc.wliinc14.com/events/2019-speed-
networking-2810/register

ONGOING EVENTS

 Every Tuesday, Cayuga Toastmasters Club from 6 
to 7 p.m., at Cornell University, Ithaca, Rhodes Hall, Hoy 
Road, 6th Floor Conference Room #655. Free parking 
is available on first floor of parking garage across from 
Rhodes Hall. For more information, visit the website at 
4998.toastmastersclubs.org and select “Contact Us,” or 
email: Jeff at jefurst52@gmail.com 

 Every Tuesday, Gung Ho Referrals Group, the 
premier networking group in CNY since 1999, from 
noon to 1:30 p.m. at The Gem Diner, 832 Spencer St., 
Syracuse. The cost is $10 and includes lunch. No res-
ervation required. Please bring 30 business cards. For 
more information contact Paul Ellis at (315) 475-0392 
or email Paul.Ellis@ComfortSystemsUSA.com or go to 
www.GungHoReferrals.com      

 Every Tuesday, CNY Referral Group from 8 to 9:30 
a.m. at Denny’s Restaurant, 201 Lawrence Road, North 
Syracuse. Looking to expand your network and increase 
referral business? For more information, call Matthew 
Hunt at (315) 416-8881, or email: huntm24@nation-
wide.com

 Every Wednesday, 1 Million Cups at 9 a.m. at 
Syracuse CoWorks, 201 E. Jefferson St., 2nd floor, 
Syracuse. 1 Million Cups is a weekly educational pro-
gram designed to engage, educate, and accelerate local 
startups/unique businesses. No cost to attend. For more 
information, visit www.1millioncups.com/syracuse 

 First and third Wednesday of each month, 
Preferred Toastmasters from noon to 1 p.m. at Golden 
Artist Colors, 188 Bell Road, New Berlin. Contact Jonie 
Bassett at (607) 847-6154, x1217. 

 Fourth Wednesday of each month, Preferred 
Toastmasters from 5:30 to 6:30 p.m. at Chenango 
County Council of the Arts, 27 W. Main St., Norwich. 
Contact Jonie Bassett at (607) 847-6154, x1217. 

 Every Thursday, Free Business Counseling with 
SCORE from 10 to 11:30 a.m. at the Tioga County 
Chamber of Commerce, 80 North Ave., Owego. Contact 
the Tioga County Chamber of Commerce to make an 
appointment at (607) 687-2020.

 Every Thursday, Empire Statesmen Toastmasters
at 6:30 p.m. at Denny’s Restaurant, 201 Lawrence 
Road, North Syracuse. For the latest information, visit 
http://1427.toastmastersclubs.org/

 Every second and fourth Thursday of the month, 
The North Star Toastmasters from 11:45 to 1 p.m. at 
CXtec, 5404 South Bay Road, North Syracuse. The contact 
is: Sandy Jurkiewicz, member retention manager, (315) 
470-1802.

 Every second and fourth Thursday each month 
Business Referral Network (BRN), from 7:30 to 8:45 
a.m. at St. Michael’s Lutheran Church, 5108 W. Genesee 
St., Camillus. Membership fee is $150. For more informa-
tion, contact Bob Brantner at (315) 494-1135.

 Every Friday, Tip Club of Syracuse, at the Sheraton 
Syracuse University Hotel, 801 University Ave., Syracuse, 
8 to 9 a.m. Call Bernie Bregman at (315) 430-5249 or 
email: bbregman@cnybj.com

 First Friday of each month, Toolkit Day with 
SCORE by appointment at The Tech Garden. Counselors 
provide free, confidential, individual business mentor-
ing to prospective or current business owners. For 
more information or to make an appointment, con-
tact Lynn Hughes at (315) 470-1969 or email Lynn@
TheTechGarden.com

Business Calendar
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DECEMBER 12

 Family Business Awards of 
CNY from 7:30 to 10:30 a.m. at the
Genesee Grand Hotel. The keynote
speaker will be Renée Downey Hart,
of Le Moyne College. To register to
attend, visit bizeventz.com or for fur-
ther information, contact Jill Allen at
jallen@bizeventz.com

 2017 Innovation Celebration 
from 2 to 8 p.m. at the CNY Biotech
Accelerator, 841 E. Fayette St.,
Syracuse. The event will include

pitches from GENIUS NY’s top six 
finalists, a panel discussion on build-
ing an effective board of directors, 
and top-notch networking with 
investors, entrepreneurs, and busi-
ness leaders from across the region. 
Contact Bailey Burke at Upstate 
Capital Association of New York, Inc. 
at (518) 320-2746 or email info@up-
statecapital.org for details.

DECEMBER 13

 54th Annual Meeting of the 
University Hill Corporation from 

noon to 1:30 p.m. in the Grand 
Ballroom at Drumlins Country Club, 
800 Nottingham Road, Syracuse. 
Matthew J. Driscoll, acting execu-
tive director of the New York State 
Thruway Authority, will be the fea-
tured speaker. David Mankiewicz, 
president of the University Hill 
Corporation, will give the annual 
report. Tickets are $40. For more in-
formation, contact Kristine Sherlock 
at ksherlock@university-hill.com or 
(315) 475-7244.

 Research & Technology Forum
from 3:30 to 5 p.m., reception
to follow at SyracuseCoE, 727 E.
Washington St., Room 203, Syracuse,
and via webinar. The there theme
is “Climate Reality + Emerging
Technologies = Drivers for Building
Science Research.” Explore how
rapidly changing climate is chang-
ing research needs for building
science. Presented by Ian Shapiro,
chairman, Taitem Engineering. 
This forum will be moderated by
Ed Bogucz, executive director,
SyracuseCoE and associate professor
of Syracuse University’s College of
Engineering and Computer Science,
Dept. of Mechanical and Aerospace
Engineering. For details and registra-
tion information, email klmarsha@
syr.edu at SyracuseCoE.

 SCORE Series of Workshops 
on Simple Steps of Well Run 
Businesses from 6 to 8 p.m. at the
East Side Business Center, 1201 E.
Fayette St., Syracuse. Subsequent
sessions will be on Dec. 20 and Dec.
27. The three sessions are how to
operate a business, navigate the
business life cycle, and communicate
effectively with others. The cost is
$75, free to veterans. Call (315) 471-
9393 x245 with questions or to sign
up. 

JANUARY 10

 CenterState CEO 2018 Economic 
Forecast Breakfast from 8 to 9:30
a.m. at the Holiday Inn Syracuse-
Liverpool-Exit 37 at 441 Electronics
Parkway, Liverpool. Join hundreds
of fellow CenterState CEO members,
business leaders, and executives
for the presentation of the region’s
2018 Economic Forecast. The key-
note speaker will be Gary Keith, VP
and chief economist at M&T Bank.
For more information, visit www.
CenterStateCEO.com 

JANUARY 16

 Sharing the BEST from 8 to 10:30
a.m. at OneGroup, 706 N Clinton St.,
Syracuse. CNY ATD hosts a sharing of
information and experiences of a di-
versity of talent-development prac-
tices including sales enablement,
career development, internships,
and leadership development. The

cost for members is $25; nonmem-
bers pay $40. To register, visit www.
cnyastd.org or call (315) 546-2783 or 
email: info@cnyastd.org

JANUARY 26

 Believe in Syracuse’s 5th 
Birthday Party from 5:30 to 9 p.m.
at the Landmark Theatre. The event
celebrates Syracuse, featuring local
food and beverage vendors, free
birthday cake, and live music. Tickets
are $10. For more information, visit
http://www.believeinsyracuse.org/
birthday

ONGOING EVENTS

 Every Tuesday, Cayuga 
Toastmasters Club from 6 to 7
p.m., at Cornell University, Ithaca,
Rhodes Hall, Hoy Road, 6th Floor
Conference Room #655. Free parking
is available on first floor of parking
garage across from Rhodes Hall. For
more information, visit the website
at 4998.toastmastersclubs.org and
select “Contact Us,” or email: Jeff at
jefurst52@gmail.com 

 Every Tuesday, Gung Ho 
Referrals Group, the premier net-
working group in CNY since 1999,
from noon to 1:30 p.m. at The Gem
Diner, 832 Spencer St., Syracuse.
The cost is $10 and includes lunch.
No reservation required. Please
bring 30 business cards. For more
information contact Paul Ellis at
(315) 475-0392 or email Paul.Ellis@
ComfortSystemsUSA.com or go to
www.GungHoReferrals.com

 Every Tuesday, CNY Referral 
Group from 8 to 9:30 a.m. at Denny’s
Restaurant, 201 Lawrence Road,
North Syracuse. Looking to expand
your network and increase referral
business? For more information, call
Matthew Hunt at (315) 416-8881, or
email: huntm24@nationwide.com

 Every Tuesday, Syracuse 
Executives Association luncheon
meeting, beginning at 11:45 a.m. at
Bella Domani Banquet Facility, 5988
East Taft Road, North Syracuse. For
more information, contact Linda
Bennett, executive director, by email
at: director@syrexecs.com

 Every Tuesday, Syracuse 
Networking Connections at 8 a.m.
at Dunkin’ Donuts, 7th North St.
(Conference Room). No charge to at-
tend. Contact Kim at (315) 414-8223.

 Every Wednesday, 1 Million 
Cups at 9 a.m. at Syracuse
CoWorks, 201 E. Jefferson St., 2nd
floor, Syracuse. 1 Million Cups is
a weekly educational program
designed to engage, educate,
and accelerate local startups/
unique businesses. No cost to at-
tend. For more information, visit
www.1millioncups.com/syracuse 

 Every Wednesday, Syracuse 
Business Networking from 6 to 7
p.m. at Barbieri’s Restaurant (upstairs
level) located on Main Street in the

village of North Syracuse. For more 
information, call Kim Bachstein 
at (315) 414-8223 or email:  info@
SyracuseBusinessNetworking.com

 First and third Wednesday 
of each month, Preferred 
Toastmasters from noon to 1 p.m. at
Golden Artist Colors, 188 Bell Road,
New Berlin. Contact Jonie Bassett at
(607) 847-6154, x1217.

 Fourth Wednesday of each 
month, Preferred Toastmasters
from 5:30 to 6:30 p.m. at Chenango
County Council of the Arts, 27 W.
Main St., Norwich. Contact Jonie
Bassett at (607) 847-6154, x1217.

 Every Thursday, Free Business 
Counseling with SCORE from 10 
to 11:30 a.m. at the Tioga County 
Chamber of Commerce, 80 North Ave., 
Owego. Contact the Tioga County 
Chamber of Commerce to make an ap-
pointment at (607) 687-2020.

 Every Thursday, Syracuse 
Business Connections meets
from 8am - 9 am in E. Syracuse.
The group’s purpose is to network,
exchange referrals, leads and share
community news. For more informa-
tion, contact Deb Angarano at dan-
garano@tsys.com 

 Every second and fourth 
Thursday of the month, The North 
Star Toastmasters from noon to 1
p.m. at Northland Communications
One Dupli Park Drive in Franklin
Square. For more information,
contact Sandy Jurkiewicz at sjurkie-
wicz@centerstateceo.com or call
(315) 470-1802.

 Every Friday, Tip Club of 
Syracuse, at the Sheraton Syracuse
University Hotel, 801 University Ave.,
Syracuse, 8 to 9 a.m. Call Bernie
Bregman at (315) 430-5249 or email:
bbregman@cnybj.com

 First Friday of each month, 
Toolkit Day with SCORE by ap-
pointment at The Tech Garden. 
Counselors provide free, confiden-
tial, individual business mentoring
to prospective or current business
owners. For more information or to
make an appointment, contact Lynn
Hughes at (315) 579-2862 or email
Lynn@TheTechGarden.com

 Every second Friday, The
Professional Consultants Association
(PCA) of Central New York at 8:15 a.m.
from September to June at OneGroup 
Center, 706 N. Clinton St., Syracuse. 
PCA helps businesses and organiza-
tions locate professional consulting 
services based in CNY. The first visit is 
free. For a full schedule and to register, 
visit, www.pcaofcny.com

 Every second and fourth Friday 
of each month, The SUN Group 
(Sustainable Upstate Network)
meets from 7:30 to 9 a.m. at Tony’s
Family Restaurant, 3004 Burnet Ave.,
Syracuse. For more information, con-
tact Andy Picco at (315) 657-0135 or
email: andrewpicco@gmail.com
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Bernie Bregman
Free Network 

Consulting Session

Cell: (315) 430-5249 
bbregman@cnybj.com

FREE NETWORK 
CONSULTING SESSION

We let you concentrate on the business you know best.

Brian Lee
Professional Employer Consultant
149 Northern Concourse
N. Syracuse, N.Y. 13212
315-641-3600 x122
Fax: 315-641-3601
800-31-STAFF (78233)
blee@staffleasing-peo.com

• Human Resources
• Employee Bene�ts
• Workers Comp

Administration
• Payroll

KeyCorp raises dividend for a second 
time this year
BY JOURNAL STAFF
news@cnybj.com 

K eyCorp (NYSE: KEY) — parent of KeyBank,
the No. 2 bank ranked by deposit market
share in the 16-county Central New York 

area — recently boosted its quarterly cash dividend 
by 11 percent to 10.5 cents per share of its common 
stock.

The dividend, up from the 9.5 cents that Key paid 
last quarter, is payable on Dec. 15, to holders of record 

as of the close of business on Nov. 28.
This marks the second dividend increase that 

KeyCorp has initiated in 2017, following a 12 percent 
hike in the second quarter.

Headquartered in Cleveland, Ohio, Key is one of 
the nation’s largest bank-based financial services com-
panies, with assets of $136.7 billion as Sept. 30.

In the 16-county CNY region, KeyBank had 68 
branches and nearly $4.3 billion in deposits, good for 
a 14.42 percent market share, according to the latest 
FDIC statistics as of June 30.            

BUSINESS CARD GALLERY

Devin White
Financial Advisor
direct 315.445.5935      toll-free 800.822.8201       fax 315.449.2175 
dwhite@janney.com      www.DWhiteadvisor.com

JANNEY MONTGOMERY SCOTT LLC 
5784 Widewaters Parkway, 1st Floor, Syracuse (DeWitt), NY 13214 
WWW. JANNEY.COM      MEMBER: NYSE. FINRA, SIPC      SECURITIES AND INVESTMENT ADVISORY SERVICES OFFERED 
THROUGH JANNEY MONTGOMERY SCOTT LlC A il.EGISTERED INVESTMENT ADVISER.
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ACCOUNTING

Dermody, Burke & Brown, 
CPAs, LLC recently hired 
CHARLENE BELLINGER
as an associate in its New 
Hartford office. She brings 
several years of accounting 
experience, including ac-
counts payable, accounts 
receivable, financial statements, sales tax, 
payroll, and account reconciliations. Bell-
inger received an associate degree from 
Central City Business Institute. 

ADVERTISING AGENCIES

Mower, a marketing, adver-
tising, and public relations 
agency, announced a series 
of promotions in its Syra-
cuse headquarters. LISA 
DOLBEAR was promoted 
to director of account plan-
ning. Dolbear, who joined 
Mower in 2007, previously 
served as a senior account 
planner on the agency’s 
Insight team. In her new 
role, she will provide stra-
tegic guidance for clients 
and develop tools that help 
internal teams deliver fresh, 
impactful content. RYAN 
GARLAND was promoted to 
digital media strategy direc-
tor. Garland joined Mower 
in 1999 and served as an as-
sociate media director prior 
to his promotion. In his new 
role, Garland will be responsible for increas-
ing the digital capabilities and expertise 
across the agency. He will also bring new 
media technology solutions to the agency 
and continue to expand Mower’s digital 
technology offerings. KERRIE MORTON
was promoted to senior project supervisor. 
Morton joined Mower in 2008 and was pre-
viously a project supervisor. In her new role, 
Morton remains responsible for the execu-
tion of complex integrated campaigns, as 
she manages a wide range of projects and 
guides clients and internal teams through 
each project from start to completion.

AGRICULTURE

Acumen Detection, a pro-
vider of rapid, on-farm 
pathogen identification 
systems for dairy farm-
ers, has hired BENJAMIN 
DORION as operations & 
production specialist. He 
was previously a corporate 
quality control analyst with Byrne Dairy. 
Dorion holds a bachelor’s degree in cel-
lular biology from Binghamton University 
with product quality control certifications 
from Cornell University and the Institute of 
Food Technologists. 

ARCHITECTS

QPK Design has named 
MATTHEW P. KLUCZNIK
and ERIN PRIMERANO
partners of the firm. Kluc-
znik is a registered ar-
chitect with more than 
32 years of experience. 
A graduate of Roger Wil-
liams University with a bachelor’s degree 

in architecture, he joined 
QPK Design in 1998 and 
became an associate part-
ner in 2008. Primerano is a 
certified interior designer 
with more than 30 years 
of experience. A gradu-
ate of the SUNY Fashion 
Institute of Technology with a bachelor’s 
degree in interior design, she joined QPK 
Design in 1995 and became an associate 
partner in 1998. Primerano specializes in 
programming, space planning, and award 
winning interior design. 

Robertson Strong Apgar Architects has 
promoted JAKE SMITH as a principal of the 
firm. He has been with Robertson Strong 
Apgar for more than 18 years. Smith holds 
a bachelor’s degree in architecture from 
Syracuse University. He has a wide range 
of experience and specializes in K-12 edu-
cation, college and universities, govern-
ment, including military facilities, and mu-
nicipality design. 

BANKING

GEOFFREY RISPOLI has 
joined KeyBank as VP, 
relationship manager in 
commercial banking in 
Syracuse. He comes to 
KeyBank from HSBC 
where he was VP, middle 
market senior global com-
mercial banking relationship manager. 
Rispoli has also worked as a relationship 
manager with Citigroup in New York City.

Community Bank N.A. 
has promoted BARBARA 
HOUGHTON to district 
manager. She will over-
see the seven Community 
Bank N.A. branches in the 
Oneida Madison Region. 
Houghton has been with 
Community Bank since 2015 and has 
served the Cazenovia market since 2006. 
Most recently, she served as VP, branch 
manager of the Cazenovia location. 

EMPLOYMENT SERVICES

Adecco Staffing has hired 
AMBER LOVE as the new-
est member of its recruit-
ing team. She brings strong 
business and financial 
knowledge to the company. 
Love earned a bachelor’s 
degree in business admin-
istration with a concentra-
tion in human resources. 
TAYLER FRAVEL has joined 
Adecco’s recruiting team. 
She brings a high level 
of recruiting knowledge. 
Fravel earned a bachelor’s 
degree in psychology from 
the University of Rochester. 

ENVIRONMENTAL

BOB ROMAGNOLI was 
recently named president 
of Abscope. Being in the 
environmental industry 
for more than 30 years, he 
brings a wealth of knowl-
edge and experience to the 
firm. Prior to joining Ab-
scope, Romagnoli was managing director 
and senior engineer at TIG Environmental, 

a consulting firm headquartered in New 
Jersey. Before that, he served as a senior 
VP at Arcadis for many years, leading its 
sediment remediation practice. Romag-
noli holds a civil engineering degree from 
Bucknell University and an MBA from 
Cornell University. 

FINANCIAL PLANNING

KERSTIN DRISCOLL has 
joined S.E.E.D Plan-
ning Group as director of 
SUITE(k). As retirement 
plan navigator, she will 
lead S.E.E.D.’s business 
retirement plan team. She 
comes to S.E.E.D. with 
more than 30 years of industry experience, 
a bachelor’s degree in pre-law, and a busi-
ness minor from Penn State. Driscoll has 
experience in most aspects of ERISA. Most 
recently, she was managing director for Fi-
delity Investments. 

HEALTH CARE FINANCE

Bankers Healthcare 
Group (BHG) recently 
hired KEVIN SABINE and 
JEFF THOMSON at its 
Syracuse office. Sabine 
has joined as an account 
executive. He previously 
worked at Cintas First Aid 
and Safety. Thomson has 
joined BHG as a financial 
analyst. He previously 
worked as a business 
analyst for the U.S. Postal 
Service.

LAW

Barclay Damon an-
nounced that KALEIGH 
MORRISON and IVAN ZA-
JICEK have become associ-
ates in the law firm, in its 
Syracuse office, after be-
ing admitted to the New 
York State Bar. They were 
formerly law clerks. Mor-
rison is a member of the 
branding, trademarks, and 
copyrights practice area, 
where she primarily focus-
es on identifying, search-
ing, and preparing appli-
cations for both domestic 
and international trademark protection. 
She graduated from New York Law School 
and served as an intern at Ladas & Parry, 
LLP; Epstein Drangel, LLP; CBS Sports; 
and Shutterstock, Inc. Zajicek is a mem-
ber of Barclay Damon’s regulatory and 
environmental practice areas, where he 
advises on the effects of regulatory and 
environmental requirements imposed on 
the firm’s energy clients. He graduated 
from Vermont Law School and served as 
a summer associate at Eversheds Suther-
land (US) LLP, extern at the US Court of 
Appeals for the Second Circuit to Judge 
Peter Hall, and intern at the New York 

State Attorney General Environmental 
Protection Bureau.

Bond, Schoeneck & 
King has elected BETHANY 
A. CENTRONE from the 
firm’s Syracuse office as a 
member (partner) of the 
firm. Centrone is co-chair 
of the firm’s school districts 
practice and concentrates 
her practice in school and labor and em-
ployment law. Prior to joining Bond, she 
served as chief of human capital initiatives 
for a large city school district and chief 
labor negotiator. She has also served as 
labor and employment counsel for a large 
city school district. 

MASSAGE

Massage Envy of Roches-
ter / Syracuse has hired 
GRACE NZINGA, TREN-
TON SPARKS, and BREN-
DA TIFFANY as licensed 
massage therapists in the 
Fayetteville location, and 
CAITLYN KLEINSCHMIDT
has joined Massage Envy as esthetician in 
the Fayetteville site. 

REAL ESTATE

AMY BAKER has joined Sutton Real Estate 
Company, a commercial real estate firm, 
as a property accountant. She began her 
career in the real-estate field as a parale-
gal in 2001. In 2011, Baker switched to 
an affordable housing cash management 
and accounting position. She holds certi-
fications in TCS and TCSA for tax credit 
property alliance. 

TECHNOLOGY

Lockheed Martin Rotary 
and Mission Systems 
(RMS) has appointed HA-
MID SALIM to succeed 
Paula Hartley as the Owe-
go general manager. Sa-
lim, VP, is also responsible 
for the advanced product 
solutions market segment, 
which provides products and capabilities 
for fixed and rotary wing aircraft, ground 
vehicles, and naval ships. He has a bach-
elor’s degree in mechanical engineering 
from Clemson University and an MBA 
from the University of Phoenix.                 ■
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Gardner & Capparelli CPAs add 
seasoned CPA, open Boston office        

BY ERIC REINHARDT
ereinhardt@cnybj.com

SYRACUSE — Gardner & Capparelli 
CPAs, LLP, a boutique Syracuse accounting 
firm, has recently added a veteran certified 
public accountant (CPA) to its staff and 
secured office space in Boston to serve 
clients in that market.

Matt Gardner and Jim Capparelli started 
the firm in June 2016. It operates in a 
2,000-square-foot office at 304 S. Franklin 
St. in Syracuse.

Gardner graduated from West Genesee 
High School in 2003, and from SUNY 
Oswego in 2007, with a bachelor’s degree 
in accounting.

Capparelli graduated from Cicero-North 
Syracuse High School in 2005, and from Le 
Moyne College in 2009, also with a bach-
elor’s degree in accounting.

Acquisition
Gardner & Capparelli CPAs acquired 

Kenneth Cardarelli CPA in a deal that 
closed Nov. 1. The owners declined to 
disclose any terms of the acquisition agree-
ment.

Cardarelli says he’s known Gardner and 
his family “for many years.”

Cardarelli has operated as a sole prac-
titioner in the Syracuse area since 1998 
when he worked from an office at 100 
Weatheridge Drive  in Camillus. He even-
tually moved from that space into his own 
home office.

In his role for the Gardner & Capparelli 
firm, Cardarelli either works from his 
home or in the South Franklin Street office.

“It depends [on] what the need is,” says 

Cardarelli. He spoke over a phone during 
an interview that CNYBJ conducted with 
the firm’s principals at their office on Feb. 
8.

When asked about any legal guidance 
they had in pursuing the acquisition deal, 
all three men noted that attorneys were 
involved but they declined to name them.

In the deal, Cardarelli brought about 
50 business clients to the Gardner & 
Capparelli firm. Those clients generated 
about 20 percent growth in the firm’s busi-
ness, the firm’s principals say. 

Cardarelli had been servicing clients in 
sectors that included construction, equip-
ment leasing, food and beverage, manu-
facturing, professional services, real-estate 
development/leasing and wholesale distri-
bution. 

Before becoming a sole practitioner, 
Cardarelli had previously served as a part-
ner at Pasquale & Bowers, a Syracuse CPA 
firm. 

Cardarelli had also served as a mentor to 
Gardner and Capparelli before and during 
the startup of their accounting firm in June 
2016 “because I had done [the same thing] 
myself.”

Managing the business, balancing com-
pliance work, and securing clients is a 
“different experience” than when you’re 
in a firm with multiple partners and staff. 
“You’re going to wear a lot more hats when 
you’re a smaller firm than [when you’re 
part of] a highly structured, stratified firm,” 
says Cardarelli.

About the firm
Gardner and Capparelli operate a busi-

ness that they don’t see as a “stereotypical” 

accounting firm. 
“We just had this vision that we could 

modernize it, bring the industry into 
the 21st century, do it differently,” says 
Gardner. “We aren’t wearing suits and ties. 
We’re all very comfortable. I think that 
makes us very approachable and very at-
tractive to a certain clientele.”

The principals most recently worked at 
Fust Charles Chambers, a Syracuse CPA 
firm.

Gardner & Capparelli has 13 employ-
ees, including the owners. They rent their 
space from David Hoyne, publican at Kitty 
Hoynes Irish Pub & Restaurant at 301 W. 
Fayette St. in Syracuse.

The firm specializes in servicing small 
and mid-sized business through virtual 
CFO and outsourced accounting solutions, 
tax and compliance services, and business 
consulting.

Gardner & Capparelli offers its services 
under what are legally separate limited-
liability companies operating under the 
Gardner & Capparelli name, says Gardner.

They include a “traditional” tax and at-
testation company, which is “very much 
like every other accounting firm” which 
services about 200 clients.

It also offers a virtual CFO and account-
ing services company that Gardner de-
scribes as “essentially the entire back office 
and the chief financial person” for about 35 
companies.

“The majority of our growth and the ma-
jority of our people” are working with that 
subsidiary, he adds.

The third company is a human-resourc-
es company, which Gardner & Capparelli 
started recently to “complement the 

accounting-services business.” The firm 
needed a way to address “some needs” 
on the HR side for “a lot” of its clients so it 
hired someone with the proper experience 
to handle those issues for 15 clients. 

“All of our accounting-service clients are 
also tax clients. All of our HR clients are 
also accounting-services clients and tax 
clients … It’s like a one-stop shop,” says 
Gardner.

Boston office
Gardner & Capparelli in November 

signed a rental agreement and opened 
an office in the Boston location of Global 
Silicon Valley Labs, or GSV Labs. 

The firm’s target market is upstate New 
York along the Thruway corridor, which 
Gardner and Capparelli wanted to extend 
into the Boston market. 

“We can work Rochester, Buffalo, and 
we can work the Capital Region very eas-
ily from Syracuse. Boston is a really good 
book-end for us,” says Gardner. 

The firm had a client who Gardner de-
scribed as a “great resource”, who ended 
up in Boston and started working out of 
the same GSV Labs venue. The client intro-
duced Gardner and Capparelli to the CEO, 
who liked their vision.

“He essentially invited us to host office 
hours there and offered to let us work out 
of there,” says Gardner.

Though not currently staffed, the 
Boston office provides a space where the 
firm’s principals can meet with and service 
clients when they fly in for a visit, he adds. 
Gardner envisions the firm will eventually 
hire an account manager for the Boston 
office.          
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Jim Capparelli (left) and Matt Gardner, the 
co-owners of Gardner & Capparelli CPAs, LLP, in 
their offi  ce at 304 S. Franklin St. in Syracuse. They 
launched their CPA fi rm in June 2016.
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Innovatingwith us
Our client companies havemade remarkable achievements:

CLIENTS COMMERCIALIZING BIOTECH INNOVATION:

To pursue commercialization of your biotech innovation or learnmore about
our successful clients visit: www.cnybac.com

Zetagen Therapeutics, Inc.
• Raised $2.7 million in seed �nancing
• TACNY Company of the Year award

Quadrant Biosciences, Inc.
• Raised $30 million grant and investment
funding
• Grown to a team of 40 fulltime employees

Pelitex, Inc.

• Finalized $500K term sheet
• Awarded Breakout Labs funding

3D PARS
• Expanded Virtual Launch Pad for global
presence

ANDRO Computational Solutions, LLC

• Achieved product license

AptaMatrix, Inc.
• Completed Phase I SBIR grant; submitted
Phase II

LifeUnit, Inc.
• Received Cystic Fibrosis Foundation
Research Grant

EndoGlow, LLC
• Won FuzeHub manufacturing grant
• Obtained commercialization run funding

Repair Biotechnologies
• New client at CNYBAC

CNY Biotech Accelerator is a NYS Certi�ed Incubator located in an Opportunity Zone in
Syracuse, NY. For more information contact: 315-464-9288 � cnybac@upstate.edu
www.cnybac.com
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Colgate, Hamilton 
nonprofit get state 
grant to boost incubator 
BY ERIC REINHARDT
ereinhardt@cnybj.com

HAMILTON — Colgate University’s 
Thought Into Action (TIA) entrepreneur-
ship incubator and Hamilton’s Partnership 
for Community Development (PCD) will 
use a state grant of $625,000 over the next 
five years. 

Colgate and PCD will use most of the 
money to hire a director for the incubator, 
says Mary Galvez, director of Thought 
Into Action entrepreneurship at Colgate 
University. 

“That person will be responsible for 
actually running the incubator … the day-
to-day administrative duties,” she adds.

Empire State Development awarded the 
funding that will benefit the 3,000-square-
foot business incubator located at 20 Utica 
St. in Hamilton.

The organizations will spend a “large 
portion” of the remaining funding on pro-
gramming and marketing. The program-
ming could include experts on building a 
website, dealing with taxes and labor laws, 
and matters pertaining to agriculture. 

Both Colgate and PCD want “to try to 
reach as many people as possible to help 
drive economic development in the region 

and then have the incubator as the hub,” 
says Galvez.

The funding will “solidify” the space 
as an official New York State-certified 
business incubator, “the only designee 
this year” for Cayuga, Cortland, Madison, 
Onondaga, and Oswego counties, accord-
ing to Colgate.

The incubator, described as a “low-cost 
alternative” to renting an office, also pro-
vides Hamilton–area startups with access 
to Colgate’s entrepreneurship program 
and mentors, the school added. 

“The thought that we can really help 
drive economic development and sustain-
able development is really exciting for me, 
and I think this grant is really going to 
help us do that,” says Galvez.

About the grant recipients
TIA is an entrepreneurship program 

that started with Colgate alumni a decade 
ago, says Michael Sciola, associate VP 
of institutional advancement and career 
initiatives at Colgate. It was started ini-
tially for Colgate students. Both Sciola 
and Galvez spoke with CNYBJ in a Feb. 12 
telephone conference call.

Colgate’s TIA initiative, now in its 10th 
year, has helped 528 entrepreneurs to de-

velop 349 ventures, the school said.
Established in 1998, the nonprofit PCD 

“works to enhance sustainable economic 
opportunity and community vitality in the 
village and town of Hamilton and the sur-
rounding areas,” per its website.

“We are very excited about the imple-
mentation of this grant and the impact 
it will have on our community,” Jennifer 
Marotto Lutter, executive director of the 
PCD, said in a Colgate news release. “The 
PCD has worked very hard over the years 
to create a favorable entrepreneurial eco-
system, and the expansion of co-working 
incubator services and staffing will take 
us to a new level.”

About the incubator
Colgate leases the 20 Utica St. property 

in downtown Hamilton. The site was once 
home to a car dealership and a hardware 
store, says Sciola

TIA three years ago opened the incu-
bator up to local residents who weren’t 
Colgate students, he adds.

Colgate eventually approached the 
PCD and learned that it had conducted a 
survey to find out how many home-based 
startup businesses were operating in the 
area. “We very quickly identified that 
there was great interest and opportunity 
to support our local businesses more,” 
says Sciola.

He calls the grant funding a “game 
changer” for Colgate, Hamilton, and the 
PCD. 

When it was decided to open the in-
cubator to people who aren’t enrolled at 
Colgate, it provided a chance for students 
to meet people from the community, says 
Sciola. The additional funding will allow 
the school to “broaden and deepen that 
experience” and the overall relationship 
with the Hamilton community.

“The goal of what we want out of this 
grant is to broaden and diversify the eco-
nomic base here and to bring new people 
to our area to start businesses and to stay. 
That is a win-win for everybody,” says 
Sciola.           ■
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The interior of a business incubator, which operates at 20 Utica St. in Hamilton. Colgate University’s Thought Into 
Action (TIA) entrepreneurship incubator and Hamilton’s Partnership for Community Development (PCD) will use a 
state grant of $625,000 to pay for a director and programming at the incubator.

40 UNDER FORTY

Alumni Blood Drive
March 8, 2019

visit bizeventz.com 
to sign up
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Available

6361 THOMPSON ROAD

Accessible to Highways
90, 690, 81, 481

Many Upgrades:
New Roof, New Lighting
Indoor Common Dock
Local Owner/Brokers
Protected

Low Cost Opportunity315.403.9000

ravproperties.com

N.K. Bhandari looks to 
sustain growth momemtum
BY ADAM ROMBEL
arombel@cnybj.com

SYRACUSE — N.K. Bhandari, 
Architecture & Engineering, P.C. (NKB) 
— a 39-year-old firm servicing federal, 
state, K-12 school, and corporate clients — 
has revved up its growth over the last sev-
eral years and is looking to keep it going.

NKB has grown from nine employ-
ees in 2014 to 25 employees today, says 
Christopher Resig, company owner and 
president.

That employee growth has been driven 
by strong revenue increases.

The firm’s revenue jumped 55 percent 
in 2018, 65 percent in 2017, and 19 per-
cent in 2016, Resig tells CNYBJ. And, 
he’s expecting company revenue to again 
increase by double digits in 2019. 

NKB derives 60 percent of its rev-
enue from contracts with the federal gov-
ernment and the other 40 percent is a 
combination of private clients and state 
government work, he says.

When asked about the company’s keys 
to growth, Resig says, “First and foremost, 
it is working at maintaining relationships 
with our clients. The next thing is diversi-
fication of where our projects are located 
and who our projects are with. To that 
end, our total revenue a number of years 
ago was more heavily weighted to the 
federal sector. It has shifted considerably” 
down to the current number of 60 percent 
of revenue coming from federal-govern-
ment sources.

NKB is headquartered in the Rockwest 
Center at 1005 W. Fayette St., on 
Syracuse’s near westside. It is located a 
6,600-square-foot space on that building’s 

fifth floor, which it moved into in January 
2017. 

The architecture and engineering firm 
had been on the building’s fourth floor 
since 1997. Before that, NKB operated 
in locations in the town of Salina and on 
James Street in Syracuse.

The firm, which has 18 employees in its 
Syracuse office, decided to move up one 
floor because its previous space could fit 
only 20 people and there was no further 
room for expansion, Resig says. The new 
space is configured for 28 people and 
NKB has the opportunity to expand the 
space by knocking out walls on two differ-
ent sides of its space, he notes. 

N.K. Bhandari, Architecture & 
Engineering is growing in the Washington, 
D.C. area through the office it opened in 
Bethesda, Maryland in September 2017. 
NKB has four employees there.

NKB has a five-year contract with the 
federal government’s General Services 
Administration, which has it doing work 
in a geographic area stretching from 
Maine down to Washington, D.C. then 
west to Minnesota, Wisconsin, and Iowa. 
The company received 72 projects from 
this one contract, Resig says.

“A considerable portion of those 72 
projects have been related to agencies, 
and actually the projects are located in the 
D.C. metro area. The agencies we have 
served down in the D.C. metro are both 
the U.S. Food & Drug Administration, as 
well as Customs and Border Protection, 
which is an agency of the Department of 
Homeland Security,” he says, explaining 
why NKB opened a Washington, D.C.–
area office. “…so having a physical pres-
ence there and personnel positioned so 
closely to the project location as well 
as the clientele themselves made all the 
sense in the world.”

NKB has four separate indefinite quan-
tity contracts with governmental agencies 
as well as non-governmental work. The 
governmental contracts are with GSA, the 
Air Force Research Laboratory in Rome, 
the Saint Lawrence Seaway Development 
Corporation, and the last one is an indefi-
nite quantity contract with the New York 
State Department of Education, according 
to Resig. For the latter client, the firm 
does compliance reviews for K-12 projects 
designed by others.

In addition to its Syracuse and Maryland 

offices, NKB has two employees in West 
Point, N.Y. and one employee in Michigan.

Company history
Narindar K. Bhandari launched the 

business as a sole proprietorship in 1980, 
providing structural engineering and 
construction-management services to a 
variety of federal, state, and institutional 
clients throughout upstate New York, ac-
cording to the firm’s website.

In the mid-1980s, NKB expanded to 
include architecture and civil engineer-
ing services. In 1988, NKB was restruc-

tured as a professional corporation under 
the new name N.K. Bhandari, Consulting 
Engineers, P.C.

The name would eventually re-
turn to N.K. Bhandari Architecture & 
Engineering, P.C.

Bhandari retired in 2008, and Jim Resig, 
who had worked for the firm since 1982, 
assumed ownership. Chris Resig bought 
the firm from Jim, his brother, and took 
over as president of NKB in 2015. He has 
been with the company since 2010 in his 
second stint, after having initially worked 
there between 1983 and 1995.                   
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Christopher Resig, owner and president of N.K. Bhandari, Architecture & Engineering, P.C., in the fi rm’s fi fth-fl oor 
offi  ce in the Rockwest Center, at 1005 W. Fayette St., on Syracuse’s near westside.

In addition to its 
Syracuse and Maryland 
offices, NKB has two 
employees in West 
Point, N.Y. and one 
employee in Michigan.

mailto:arombel@cnybj.com
http://www.ravproperties.com
https://www.tompkinstrust.com/
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Oneida County farm gets more than 
$1.7M farmland protection grant from state
BY JOURNAL STAFF
news@cnybj.com

TRENTON, N.Y. — The New York State 
Department of Agriculture and Markets 
announced on Feb. 8 that it has awarded 
more than $1.7 million in support of a 
conservation-easement project at a dairy 
farm in Oneida County.

Tug Hill Tomorrow Land Trust, an envi-
ronmental nonprofit based in Watertown, 
was awarded $1,707,834 for the conser-
vation of Terrance Jones Dairy Farm, 
located in the Town of Trenton, about 10 
miles north of Utica. This is the “first-ever” 
farmland protection grant award made to 
an Oneida County farm, the Department 
of Agriculture and Markets said in a 
news release. Permanently protecting 740 
acres, the grant will help Terrance Jones 
Dairy Farm undertake a transition to a 

more diversified farm operation while still 
operating, partly, as a dairy, the depart-
ment added.

The farm suffered a major fire in early 
January, destroying its barn and killing 
200 cows, according to local media re-
ports. The farm’s owner had applied for 
the farmland protection grant last summer 
and coincidentally found out about the 
grant award shortly after the fire.

As a condition of the grant, even if the 
farm is sold, it must remain in agricultural 
use forever.

The Department of Agriculture and 
Markets says dairy farmers face chal-
lenges from prolonged low milk prices, 
increasing the threat of conversion of 
viable agricultural land to non-farm devel-
opment. The state’s Farmland Protection 
Implementation Grant program seeks to 
help give dairy farms the “opportunity 

to diversify their operations or transition 
their farms to the next generation at more 
affordable costs, while ensuring the land 
forever remains used for agricultural pur-
poses,” the release stated. 

A farm in Schuyler County was also 
awarded more than $1.1 million to transi-
tion to a more diversified farm operation. 
The state funding builds on the nearly 
$8.5 million awarded in December 2018 
to permanently protect five dairy farms 
in the Finger Lakes, Mid-Hudson Valley 
and Central New York regions, per the 
release.

More than $12 million in funding for 
the program is still available and the 
Department of Agriculture and Markets 
said it is encouraging its partners across 
the state to apply. 

The state continues to accept appli-
cations on a rolling basis for farmland 

protection grants of up to $2 million from 
eligible entities, such as land trusts, mu-
nicipalities, counties, and soil and water 
conservation districts. There is no applica-
tion deadline. More information is avail-
able at: https://www.agriculture.ny.gov/
RFPS.html.         ■

Spotlights area food 
businesses that buy 
food grown on 
Onondaga County 
farms

BY ERIC REINHARDT
ereinhardt@cnybj.com

Y ou’ve probably heard the jingle
“Onondaga Grown,” sung with a

 deep voice, on the local TV and 
radio airwaves the last few years.

Onondaga Grown is an awareness 
campaign by the Onondaga County 
Agriculture Council, which works to 
educate the public about agriculture, 
along with advocating for and support-
ing the county’s more than 650 farms, 
according to David Knapp, chairman of 
the Onondaga County Legislature, who 
also co-chairs the agriculture council. 

“The education and support of farm-

ers piece is really what we’re push-
ing for with the Onondaga Grown 
campaign,” says Knapp, who 
spoke with CNYBJ on 
Feb. 12.

Former Onondaga 
County Executive 
Joanie Mahoney cre-
ated the agriculture 
council about six years 
ago, Knapp notes.

The Onondaga 
Grown campaign is in 
its fourth year. Onondaga 
County spends about $125,000 
annually on it, says Knapp. The cam-
paign features radio, television, print, 
and social-media advertising.

More than 100 area restaurants and 
bars, grocers and farm stores, farm-
ers’ markets, and places to pick apples, 
pumpkins, and berries have signed up 
to participate in the program, showing 
they purchase or sell products grown on 
Onondaga County farms. Knapp says 
the program is free and participants 
either get stickers or banners bearing 

the logo for Onondaga Grown “to 
display in their businesses.” For bars, 
restaurants, and grocers, the sticker 
signifies that they’ve purchased prod-
ucts from an area farm.

Many of those participants are 
also listed on the campaign’s website.

The Onondaga Grown campaign 
also has an On Farm Fest, a one-

day event held in September with 
a group of area farms open 

to help educate the public 
about their work. 

“I think we were 
pushing 8,500, almost 
9,000 people out for the 
day [last September],” 
Knapp recalls.

People attending the 
On Farm Fest can com-

plete a survey, and Knapp 
says the numbers from those 

surveys, which he called “really 
great,” indicate that the Onondaga 
Grown campaign is working.

“When they see Onondaga Grown 
sticker or hear an ad on the radio that 
it absolutely makes a difference when 
they’re buying and encourages them to 
support local agriculture,” says Knapp. 

He also indicated that if anyone has 
a suggestion on how to improve the 
Onondaga Grown campaign, the agricul-
ture council welcomes input through the 
website: onondagagrown.com.                 

Tompkins Trust 
Company promotes 
Earl to small busi-
ness lending officer
ITHACA — Tompkins Trust Company recently 
announced it has promoted Justin Earl to small 
business lending officer.

Earl has been with the bank 
since 2017 and has six years 
of experience in the banking 
industry. In his role, he will be 
responsible for credit analysis 
and loan decisions for small-
business customers, Tompkins 
Trust said in a news release. Earl will oversee 
loan origination, as well as provide support to 
the small business and branch manager teams.

Earl is a voting board member and finance 
committee chairperson for the Ithaca Health 
Alliance. He holds a bachelor’s degree in 
business administration from SUNY Oswego, 
and associate degree in general studies from 
Tompkins Cortland Community College.

Founded in 1836, Tompkins Trust Company 
has nine full-service branches in Tompkins 
County and one branch each in Cayuga, 
Cortland, Onondaga, and Schuyler counties.   

Earl

Onondaga Grown campaign 
promotes local agriculture

mailto:news@cnybj.com
https://www.agriculture.ny.gov/
mailto:ereinhardt@cnybj.com
https://www.chemungcanal.com/personal-banking
http://www.decarolis.com
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T here are tons of self-help and 
 qualified experts giving advice on
 how to motivate employees — but 

is motivating a business the same thing? 
Not necessarily.

 A business is made 
up of employees, so 
the assumption is that 
if you motivate employ-
ees, you will motivate 
the business. That is not 
necessarily the case.

 For example, if em-
ployees are motivated 
for the wrong reasons 
— such as focused 
only on money to the 
detriment of the overall 
health of the company 

— that can be a problem.
Many surveys have found that employ-

ees (once they are given a living wage) are 
not primarily motivated by more money. 
Psychology Today noted recently that most 
raises need to be at least 5 percent to 7 
percent to truly motivate employees, and 
most raises are below that threshold. This 
is especially true if the employer wants to 
impact daily behavior.

 But other perks — meaningful work, 
good colleagues, and prestigious work — 
in many situations can be primary motiva-
tors for employees.

 Employers have several ways in which 
they can create motivated employees that 
will improve the bottom line:

• Trust your employees. You get
trust by giving it. Trust your employees 
with more responsibility and see if it im-
pacts their performance and attitude. 

• Treat your employees like people,
not things. Don’t treat your employees 
like they are machines. Enhance the social 
aspects of your workplace so employees 
feel they are part of a lively, energetic, and 
positive team. The result will be increased 
productivity, reduced conflict and better 
problem-solving.

• Respect your employees. Respect
is a two-way street. If you respect em-
ployees, they will respect you and your 
business. How do you show respect? Most 
importantly, by listening to them. Look 
them in the eye and don’t be distracted. 
Your employees are your most important 
asset, so treat them that way. 

• Be transparent. The more transpar-
ency your company has, the easier it will 

be to get employees to pull together when 
times are challenging. Plus, they will also 
feel they are more a part of the victory 
when accomplishments are achieved. 

• Give employees authority. 
Employees need to feel like they’re in 
control of their careers and have a say in 

what they do. This breeds confidence and 
encourages professional growth.

 It is not always about the money; some-
times it is about making employees feel their 
lives will be enriched by the work experi-
ence. While these things don’t cost money, 
they do require the employer to consciously 
make investments in employees.                 

Dr. Bobby Grossi is a motivational speaker 
and author of the book “Destiny is Not 
Hereditary: How Becoming A Better You 
Impacts Others.” Grossi, DDS, (www.drbob-
byjgrossi.com) owns and operates two den-
tal practices and is the co-owner of Great 
Lakes Dental Design. He founded the Grossi 
Institute for Dental Assisting in 2016, where 
he currently teaches. 
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Motivated Employees May Not 
Create Motivated Businesses

DR. BOBBY 
GROSSI 
Viewpoint

With Love restaurant 
reopens with Vietnamese 
cuisine 
BY JOURNAL STAFF
news@cnybj.com

SYRACUSE — Onondaga Community 
College’s “With Love” restaurant is 
now serving Vietnamese cuisine. 

The teaching restaurant, which is 
located at 435 North Salina St., chang-
es its cuisine every six months along 
with its entrepreneur-in-residence, 
OCC said in a news release. 

For the first six months of 2019, 
“With Love, Vietnam” is featuring the 
recipes of Vietnamese refugee Ngoc 

Huynah, who is now serving as the 
entrepreneur-in-residence.

The community college launched 
the training restaurant in December 
2016.

“With Love” is open Tuesday 
through Friday from 12 p.m. to 2 p.m. 
and from 5 p.m. to 8 p.m. 

OCC’s teaching restaurant has 
openings for students in the line 
cook discipline, the college said. 
Information sessions are held each 
Friday at the restaurant from 2 p.m. 
to 4 p.m.                                            
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Ngoc Huynh is the new entrepreneur in residence at With Love, Onondaga Community College’s teaching restaurant at 435 
North Salina St. in Syracuse. She’s brought her family recipes from Vietnam to Central New York, the school said.
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A s a business advisor for the
 Onondaga Small Business
Development Center (SBDC), I fre-

quently encounter en-
trepreneurs with great 
ideas for new busi-
nesses. Most often, 
they are convinced 
that they have a busi-
ness model that will 
be successful in the 
marketplace. Whether 
it is high-tech or low, 
product, service, or a 
combination of both, 
they are convinced 
that it is a winner.

I frequently pose 
various questions to these startup leaders, 
including: What value are you providing? 
How do you know it will be successful? 
Have you identified any customers? Is any-
one else providing this service or selling 
this product? Surprisingly, very often the 
entrepreneurs respond with a blank stare. 
The reason for “the stare” is that they have 
not created a value proposition or done any 

customer discovery.
Steven G. Blank originally described 

customer discovery as part of the 
Customer Development Model (CDM) in 
his book, “The Four Steps to the Epiphany: 
Successful Strategies for Products that 
Win.” Blank is a lecturer in entrepre-
neurship at the University of California 
at Berkeley and Stanford University. He 
based the book on his observations while 
working for a number of startups in the 
Silicon Valley area. However, many of the 
principals and hypotheses apply equally 
well to non-high-tech firms as well as the 
high fliers in Silicon Valley.

Blank defines the CDM as a “set of 
objectives and milestones that are mean-
ingful for a startup”. He describes the first 
step in that process as “customer discov-
ery.” It is designed to identify a startup’s 
first customers. In this step, the main ob-
jective is to test your hypothesis about who 
you think your customers are, what is the 
problem that they have, and the solution 
you are offering to that challenge. Then 
testing that hypothesis is the next step. 
This testing is accomplished the hard way, 

at least in many entrepreneurs’ view — 
mainly through interviews with potential 
customers, analysts, and the media.

This is obviously an oversimplification 
of Blank’s process and an abbreviated 
description of his overview of the CDM, 
but what I hope to highlight is this often-
overlooked step in creating a new busi-
ness. Too often, an entrepreneur comes 
to us for assistance with a concept that “is 
certain to sell” because it is such a great 
idea. Generally, that description is coming 
from the mouth of the creator of the idea. 
In reality there is no way to know if some-
thing will sell if one has not described the 
value proposition to a potential customer 
and asked if he/she will buy it.

So, what then is the “value proposi-
tion?” Simply stated it is a description of 
the obviously apparent benefits from a 
product or service that deliver value to a 
customer. By testing this value proposition 
with potential customers, a startup is able 
to refine this statement to become a core 
part of the developing business model. 
The company will most effectively be prof-
itable if it delivers substantial value to its 

customers. This is where the previously 
discussed “customer discovery” comes in. 
Testing this proposition with your target 
customers accomplishes two things — 
one, you will know if the identified target 
customer is in fact your target audience 
for the product or service, and two: if that 
target audience is sufficiently motivated by 
the value proposition to avail themselves 
of the offering. Then you will know if you 
have to re-evaluate your target audience 
or your value proposition. That, of course, 
may in fact necessitate another round of 
customer discovery to test the revised 
market segment and value proposition of 
your offering.

Therefore, it is important to consider 
this: If you are convinced that you have a 
unique product or service offering and are 
ready to charge off to create a company 
and start selling it, you have missed an im-
portant step (well, probably many). Until 
you have decided what it is that is valuable 
to your potential customers and tested 
your concept for market acceptance, you 
will not know with any certainty if you have 
the potential for a successful venture.        

Paul Brooks is a certified business advisor 
with the Onondaga SBDC. Contact him at 
p.c.brooks@sunyocc.edu
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Business Vs. Family: 4 Tips For Finding A Successful Balance
A lmost everybody bemoans the 

 difficulties in trying to maintain a
 healthy balance between family 

and work. But for entrepreneurs, the in-
ability to find that balance is not just un-

healthy, it can result in 
the failure of both the 
business and the loss 
of the family.

Most entrepreneurs 
work at least 50 hours 
a week, and some 
people like Elon Musk 
say that working 100 
hours a week is doable 
and will improve the 
chances for business 
success. 

But what about hav-
ing a life beyond the business?

Entrepreneurs really do have to walk a 
tightrope between their families and their 
businesses. Failure in one of those two as-
pects usually leads to failure in the other.

Making matters worse is that when 
entrepreneurs first launch the business, 
many are using their homes as an office. 
This creates family issues when there 
are no physical barriers between job and 
family.

Here are four tips for entrepreneurs 
who want to have success in both their 
business and their home lives.

• Set boundaries. Especially if you
run the business at home, it is important 
to set boundaries with your spouse or 
partner to make sure you are not always 
talking about business. When you are at 
work, be at work. And when you are at 
home, even if your business is in the ga-

rage, be at home. Have a separate phone 
for your business and don’t take business 
calls when you are on family time unless it 
is an emergency. 

• Prioritize work tasks. Determine
what is the most difficult task and attack 
it first. That will help you get out of work 
on time and go home to your family. If 
you have a family event in the evening, it 
is much easier to leave a small task to the 
morning instead of a large, difficult task. 

• Take vacations (even small ones).
A vacation doesn’t have to be two weeks. 
Take a day off and take the family on a 
picnic. It will not only be good for your 
relationship with your family, but also be 
good for your business. You will come 
back refreshed and better able to tackle 
the challenges of your business.

• Don’t intrude on your family’s

space. If you run your business from 
your home, have a designated workspace. 
Don’t use the family dining room table for 
your paperwork. Find someplace where 
you can focus on your business without 
family interruptions. 

Entrepreneurs should not underesti-
mate the importance of finding the right 
balance between business and family.

If they don’t get it right, they risk losing 
everything.           

Peter J. Strauss (www.peterjstrauss.com) 
is an attorney, entrepreneur, and author 
of several books, including the soon-to-be-
released “The Accidental Life.” He is the 
founder and managing member of The 
Strauss Law Firm, LLC, on Hilton Head 
Island, S.C, and also the founder and CEO 
of Hamilton Captive Management, LLC. 

PETER J. 
STRAUSS 
Viewpoint

Customer Discovery: It’s Essential for Entrepreneurs

PAUL 
BROOKS 
Viewpoint
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T he Tax Cuts and Jobs Act of 2017
 added many new acronyms to tax
 advisers’ vocabularies. A few of the 

new acronyms in the 
international arena are 
GILTI, FDII, BEAT, 
DEI, and QBAI. Some 
of these acronyms 
have positive connota-
tions; others, not so 
much. 

Foreign derived 
intangible income 
(FDII) is one acronym 
with a positive con-
notation and one that 
should be on the radar 

of CFOs and tax advisers of C corpora-
tions, as calculating FDII can result in a 
smaller federal-tax liability for a corpora-
tion. But before we get into FDII and its 
related acronyms, we first should mention 
BEAT and GILTI.

BEAT stands for base erosion anti-abuse 
tax. The BEAT provisions in the new tax 
law impose a minimum tax on a corpora-
tion’s taxable income as modified to elimi-
nate deductions for certain cross-border 
payments to related parties. The rules are 
complex and apply only to companies with 
at least $500 million of gross receipts. The 
gross receipts of certain related parties 
are included when determining whether 
the threshold is met. Nevertheless, BEAT 
applies mainly to large multinational cor-
porations.

GILTI means global intangible low-
taxed income. This is income (with certain 
exceptions) of a controlled foreign corpo-
ration (CFC) in excess of a standard rate 
of return on the tangible assets of the CFC. 
The GILTI rules require a U.S. person 
(individual, domestic corporation, partner-
ship, trust, or estate) owning at least 10 
percent of the value or voting rights of 
the CFC to include the global intangible 
low-taxed income of the CFC in its taxable 
income, regardless of whether any amount 
was received from the CFC.

In the carrot-and-stick analogy, FDII is 
the carrot and GILTI is the stick. GILTI 
aims to discourage shifting profits to over-
seas subsidiaries, whereas FDII seeks to 
encourage U.S. corporations to generate 
profits from overseas customers. The FDII 
rules allow a deduction against taxable 
income equal to 37.5 percent of the corpo-
ration’s foreign derived intangible income, 
effectively reducing the federal corporate 
tax rate on that income from 21 percent to 
13.125 percent. So how is a corporation’s 
FDII calculated?

The corporation must first determine 
its deduction eligible income (DEI). This 
is the excess (if any) of gross income over 
deductions allocable to such gross income, 
but it does not include income from for-
eign branches, GILTI, subpart F income, 
and certain other specific types of income. 
The next step is the determination of quali-
fied business asset investment (QBAI), 
which is the average of the corporation’s 
aggregate adjusted bases of its tangible 
assets used in the production of the DEI.

Now come even more acronyms: the 
corporation’s deemed tangible income 
return (DTIR) is 10 percent of the cor-
poration’s QBAI. The deemed intangible 
income (DII), is the excess of the deduc-
tion eligible income (DEI) over the DTIR. 
Note that the DII calculation attempts to 

quantify the income being generated from 
the company’s intangibles. FDII is the por-
tion of the DII that is allocable to foreign 
revenues. 

Here is a hypothetical example to dem-
onstrate how this works.

High Performance Inc. has $4 million of 
revenues from the sale of running shoes, 
of which $1.5 million of sales are to for-
eign customers. The corporation incurs 
expenses of $2.75 million, all of which are 
deductible for determining the corpora-
tion’s deduction eligible income. Of the 
$2.75 million of expenses, $1.125 million 
are related to foreign sales. The average 
aggregate bases of the machinery and 
equipment used in the production of the 
running shoes (QBAI) is $2.1 million. Its 
FDII can be calculated as follows:

• DEI = $4,000,000 - $2,750,000 =
$1,250,000

• Foreign-derived DEI = $1,500,000 -
$1,125,000 = $375,000

• DTIR = 10 percent * QBAI = 10 per-
cent * $2,100,000 = $210,000

• DII = DEI – DTIR = $1,250,000 -
$210,000 = $1,040,000

• FDII = DII * (Foreign-derived DEI/
DEI) = $1,040,000 * ($375,000/$1,250,000) 
= $312,000

Conclusion: High Performance Inc. 
would get a tax deduction against its tax-
able income of $117,000 (37.5 percent * 
$312,000). Since the federal corporate tax 
rate is now 21 percent, the federal tax sav-
ings for the corporation would be $24,570.

This is a general overview of the FDII 
calculation. All along the way, there are 

more specific definitions and computation-
al rules. Note that the same code section 
(IRC §250) that allows the deduction for 
FDII also provides a deduction of 50 per-
cent of the domestic C corporation’s GILTI 
income that was required to be included in 
current income, but the combined deduc-
tions for FDII and GILTI cannot exceed 
the corporation’s current taxable income. 
For taxable years beginning after Dec. 31, 
2025, the deductions for FDII and GILTI 
are reduced to 21.875 percent (from 37.5 
percent) and 37.5 percent (from 50 per-
cent), respectively.

It’s important to emphasize that the 
FDII and GILTI deductions under code 
section 250 apply only to domestic C cor-
porations. However, for those C corpora-
tions with taxable income, despite the 
complexity of the calculations needed to 
determine the company’s FDII, the calcu-
lations are likely worth the effort.           

Linda Bruckner is a partner at Sciarabba 
Walker & Co., LLP and a member of the 
firm’s International Tax Group. Contact her 
at: lbruckner@swcllp.com
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