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CNYBJ Briefs

CNYBJ Data & Details
COMING UP:

February 24 List: Tax Preparers
February 24 Special Report:
Hospitality / Tourism / Meet Stay Visit 
Publication NEW!

March 2 List: Conference & Meeting 
Facilities
March 2 Special Report:
CNY Construction Projects

March 9 List: Economic-Development 
Agencies
March 9 Special Report:
North Country Business/Agribusiness

March 16 List: Architects/Employee 
Bene� ts & Labor Law Firms NEW!
March 16 Special Report:
Energy/Environment/Sustainability

March 23 List: Coworking Spaces NEW!
March 23 Special Report: Law / 
Accounting / Taxes

March 30 List: Assisted-Living Facilities
March 30 Special Report:
Employee Bene� ts / HR / Insurance

April 6 List: Museums

April 6 Special Report:
Manufacturing Directory

April 13 List: Certi� ed Women-Owned 
Businesses
April 13 Special Report: Small Busi-
ness/MWOB/Diversity & Inclusion

April 20 List: Airlines
April 20 Special Report: Battle for 
Talent/Succession

April 27 List: Largest Employers
April 27 Special Report:
Banking & Credit Union Report

   CNYtweetstweets
CNYBJ CANVASS
Here are the results of the latest 
poll on cnybj.com:

Where do you 
think the Syracuse 
Orange men’s 
basketball team 
will be playing 
in the 2020 post-
season?

Total Responses: 

50

IRS Small Biz @IRSsmallbiz
#NEW: Downloadable assistant helps small 
businesses withhold the right amount of 
income tax: https://go.usa.gov/xpf7c #IRS

SBA @SBAgov
Problem: Your #smallbusiness is creditworthy 
but doesn’t qualify for conventional � nanc-
ing. Solution: SBA-backed loans! Find out 
how you can get $500 to $5.5 million to fund 
your business through SBA loan programs. 
http://ow.ly/GhFe50xCOaW

Strategic Watch @Strategic_Watch
How to Achieve Peak Performance as An 
Entrepreneur http://dlvr.it/RNkvYJ

SBA Atlantic (Region II) @SBAatlantic
@SBAgov ‘s popular Money Smart for Small 
Business curriculum updated with two new 
modules focused on banking & credit via @
NJBIA: https://www.njbia.org/sbas-mon-
ey-smart-for-smart-business-curriculum-updated/

Hannah Morgan @careersherpa
12 Easy Digital Housekeeping Steps 
https://bu� .ly/2mhJr41

Netcom Technologies @netcomtech
A step by step guide on how to increase your 
privacy online and clean up your cookies -- 
http://j.mp/2H8Hwtb

Rebekah Radice @RebekahRadice
5 #SocialMedia Marketing Tactics That’ll 
Improve Your Conversion Rate 
1. Di� erentiate Your Personal Brand
2. Answer The “What’s In It For Me?” Question
3. Get Creative
4. Use Content to Educate
5. Respond!

Alyssa Hernandez | High on HR 
@highonhr
Seasonal Depression a� ects approximately 
10 million US adults and employees who are 
su� ering may begin to display patterns of 
tardiness or absenteeism, cyclical declines in 
performance, and a decrease in engagement: 
https://highonhr.com/2019/10/12/tis-the-sea-
son-for-seasonal-a� ective-disorder/

The Bonadio Group @bonadiogroup
Understanding how to combat one of the 
growing challenges in #recruiting and 
retaining quality employees is crucial to any 
successful business. Learn how you can be-
come the employer of choice and overcome 
the #sta�  ngcrisis. http://bit.ly/2vc9Qs0

Mark C. Crowley @MarkCCrowley
Stacked Against The Job Seeker: The reason 
many people never hear back after applying 
for a job, says @MeghanMBiro is that many 
Orgs use talent-management software to 
screen resumes, & typically weed out 50% 
of applicants before a human even looks at a 
résumé or cover letter.

Lolly Daskal @LollyDaskal
NEW: How the Best Leaders Manage Up Ef-
fectively @LollyDaskal http://bit.ly/3btuWTq

Small Business Trends @smallbiztrends
Did you know that 30% of gig workers are 
aged 55 or older? Here are some other inter-
esting #gigeconomy stats. https://zcu.io/6Z3p

Sharlyn Lauby @sharlyn_lauby
Generalist or Specialist — Which Should 
I Become - Ask #HR Bartender #Careers 
#Recruiting https://hrbar.co/2w89OSq

Hannah Morgan @careersherpa
Networking: You Aren’t Doing It Right - see 
what Derek Coburn of @cadredc recommends 
https://bu� .ly/395j5cd #networking

Some recent tweets that came across the 
@cnybj Twitter feed, o� ering various 
small business, digital, HR, and career tips.

SYRACUSE — CNY ATD announced it has 
appointed the following people to its 2020 
leadership team:

• President - Steven DeHart, Progressive
Insurance

• President Elect -
Melissa McLean, Oracle

• Past President - Amy
Bartolotta, The Hartford

• VP CNY BEST - Beth
King, Terakeet

• VP Programs - Christy Rohmer,
NYSERNet

• ELA Vice Chair - Erin Cunia, National
Grid

• Emerging Chair; President Emeritus -
Mark Britz, ThruWork/The eLearning Guild

• Virtual Opportunities Chair - Kati
Wheeler, The Bonadio Group

• Scholarship Chair - Eileen Hudack, SUNY
Upstate Medical University

• President Emeritus - Ingrid Gonzalez-
McCurdy, Elmcrest Children’s Center

• President Emeritus - Ken Steiger, Steiger
Training & Development

• CNY BEST Co-Vice Chair - Jim

D’Agostino, TDO - Train, Develop, Optimize
• CNY BEST Co-Vice Chair - Cathy Gaynor,

Emergent, LLC
• Programs Vice Chair - Brent Danega, St

Joseph’s Health
• ELA Vice Chair -

Cheri Green, OneGroup
• Virtual

Opportunities Vice 
Chair - Cynthia Doss, 
SUNY Syracuse EOC

• Scholarship Vice Chair - Laura Carroll
• Managing Director - Julie Billings, Eventi

Management
• Managing Director - Brenda Grady,

ACME Planning
CNY ATD is the local affiliate chapter of 

Association for Talent Development (ATD). 
This year, CNY ATD received national rec-
ognition with an ATD Chapter Excellence 
Award for its long-standing, just-completed 
12th Annual CNY BEST Talent Development 
Program recognizing excellence in talent de-
velopment in the CNY area and recognizing 
more than 175 organizations and individuals 
as CNY Champions of Learning.

CNY ATD appoints 2020 leadership team

Sign up for the CNY 
Business Journal’s Email 

News Alerts

Visit 
www.cnybj.com

ITHACA — Tompkins Financial Corp. (NYSE: 
TMP) recently announced that its board of 
directors approved payment of a regular quar-
terly cash dividend of 52 
cents a share for the first 
quarter. 

The dividend is pay-
able on Feb. 18, to com-
mon shareholders of record on Feb. 10. It’s the 
same amount that Tompkins Financial paid in 
last year’s fourth quarter, when it boosted its 
dividend by 2 cents from the dividend of 50 
cents a share that the banking company had 
paid in the third quarter.

At Tompkins Financial’s current stock price, 
the payment yields more than 2.3 percent on an 
annual basis.

Tompkins Financial also announced that it 
generated nearly $21.1 million in net income in 

the fourth quarter, up 11.5 percent from more 
than $18.9 million in the same quarter in 2018.

For the full year of 2019, the banking com-
pany generated net income 
of $81.7 million, down less 
than 1 percent from 
$82.3 million in 2018.

Tompkins Financial is a 
financial-services firm, with more than $6.7 bil-
lion in total assets, serving the Central, Western, 
and Hudson Valley regions of New York 
and the Southeastern part of Pennsylvania. 
Headquartered in Ithaca, Tompkins Financial is 
parent of Tompkins Trust Company, Tompkins 
Bank of Castile, Tompkins Mahopac Bank, 
Tompkins VIST Bank, and Tompkins Insurance 
Agencies, Inc. It also offers wealth-manage-
ment services through Tompkins Financial 
Advisors. 

Tompkins Financial to pay quarterly 
dividend of 52 cents a share on Feb. 18

Onondaga County hotel occupancy rate 
rises nearly 3 percent in December

SYRACUSE — Hotels in Onondaga County 
were fuller in December than in the year-ago 
month, while room revenue also rose, 
according to a recent report.

The hotel occupancy rate (rooms 
sold as a percentage of rooms avail-
able) in the county increased 2.5 
percent to 40.3 percent in December, 
according to STR, a Tennessee–based 
hotel market data and analytics 
company. For all of 2019, hotel occupancy in the 
county fell 3.6 percent to 56.7 percent. 

Revenue per available room (RevPar), a key in-
dustry gauge that measures how much money ho-

tels are bringing in per available room, 
rose 3.6 percent to $36.32 in December. 
For the full year, the county’s RevPar 
declined 2.6 percent to $58.61.

Average daily rate (or ADR), 
which represents the average rental 
rate for a sold room, gained 1.1 
percent to $90.11 in December. In 

2019, Onondaga County’s ADR was up 1 percent 
to $103.29. 

64%
NIT

12%
No post-season 

this year 24%
NCAA 

Tournament 

mailto:ereinhardt@cnybj.com
mailto:arombel@cnybj.com
mailto:mcarbonaro@cnybj.com
https://go.usa.gov/xpf7c
http://ow.ly/GhFe50xCOaW
http://dlvr.it/RNkvYJ
https://www.njbia.org/sbas-mon-ey-smart-for-smart-business-curriculum-updated/
https://www.njbia.org/sbas-mon-ey-smart-for-smart-business-curriculum-updated/
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Le Moyne College, partners 
want ERIE 21 initiative to 
support “innovation economy”               
BY ERIC REINHARDT
ereinhardt@cnybj.com

SYRACUSE — Le Moyne College has 
launched the ERIE 21 initiative, which 
stands for “Educating for Our Rising 
Innovation Economy in the 21st century.”

The program seeks to “create infra-
structure that will support individuals pre-
paring for jobs in the innovation economy” 
and includes educational, training, and 
private-enterprise initiatives, according to 
Le Moyne.

The college is partnering with the state, 
City of Syracuse, and Onondaga County 
governments, the Syracuse City School 
District (SCSD), private high-tech firms, 
and banks in ERIE 21.

New York State has provided initial 
funding of $2 million for the program “that 
over the next decade could be transforma-
tional for the Central New York economy,” 
Le Moyne contends.

Even before funding was received, the 
work of ERIE 21 had already started, as 
Le Moyne hosted two “coding villages” 
during the summers of 2018 and 2019 that 
introduced students from Syracuse middle 
schools to both the field of coding and the 
range of careers in which it is embedded.

“ERIE 21 will work to address two of 
the major challenges facing this region,” 
Le Moyne President Linda LeMura said. 
“First, it will help develop a homegrown 

talent pool to make an impact on the 
critical shortage of software developers, 
analysts, engineers and cybersecurity ex-
perts needed for existing jobs and also 
to attract new businesses to Central New 
York. Second, it will begin to address 
the plague of poverty — particularly the 
inordinately high incidence among blacks 
and Latinos in the city of Syracuse — by 
introducing coding and computer skills to 
students at a young age at a time when it 
will engage them and spark an interest in 
possible careers.”

Erie Canal parallel
In drawing a parallel to the Erie Canal, 

which “transformed” the region’s econ-
omy in the early 19th century, ERIE 21 
would feature four virtual “locks” that 
will serve to assist individuals in their 
journey to become part of the “innovation 
economy.” 

Lock 1 is supporting the SCSD in pro-
gramming and activities (including the 
summer coding villages) for “rising” 6th, 
7th, and 8th grade students.

Lock 2 involves improving graduation 
rates with a focus on students in grades 9 
to 12 by “building upon the highly success-
ful” academic-support programs that Le 
Moyne operates in partnership with New 
York and the U.S. Department of Education, 
such as the Science and Technology Entry 
Program (STEP), Upward Bound, and the 

Liberty Partnerships Program (LPP). 
Lock 3 is launching a new academic 

program at Le Moyne in software systems 
science that would benefit area businesses 
looking for employees with “strong com-
petencies” in computational reasoning and 
coding. 

Lock 4 involves developing training and 
educational services that adult workers 
need in transitioning between jobs, along 
with veterans; those experiencing long-
term unemployment, immigrants, and oth-
ers seeking to either access the jobs of the 
“innovation economy” or move to more 
highly skilled jobs within the information/
technology sector. 

“ERIE 21 aligns perfectly with Syracuse 
Surge, the city’s strategy for inclusive 

growth in the new economy,” Syracuse 
Mayor Ben Walsh said in a statement. 
“Just as the Erie Canal once transformed 
Syracuse, ERIE 21 will create a pathway in 
the city to jobs in tech and other industries, 
and generate homegrown talent to feed the 
growing local demand for computational, 
software and engineering skills. I am grate-
ful to be partnering with Le Moyne on 
both the ERIE 21 and Syracuse Surge 
initiatives.”

As estimated by the consulting firm 
Incentis Group, the total direct, indirect, 
and induced economic impact of ERIE 21 
upon Onondaga County from 2021 to 2030 
would be nearly $1.8 billion in economic 
activity, roughly 2,000 jobs, and $645 mil-
lion of labor income.          n
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Le Moyne College has launched the ERIE 21 initiative, which stands for “Educating for Our Rising Innovation 
Economy in the 21st century.” The program seeks to “create infrastructure that will support individuals preparing 
for jobs in the innovation economy.”

S&M Rentals buys Schroeppel property for $165,000
BY JOURNAL STAFF
news@cnybj.com

SCHROEPPEL — S&M Rentals recently 
purchased the mixed-use property located 

at 23 Route 6 in the town of Schroeppel for 
$165,000 from Terrestrial Environmental 
Specialists Inc. 

Gary Cottet of Cushman & Wakefield/
Pyramid Brokerage Company exclusively 

represented the marketing of the property 
and facilitated the sale on behalf of the 
seller.

The property has a two-story build-
ing, encompassing 8,184 square feet and 

located on 0.81 acres of land, according 
to Oswego County’s online property re-
cords. It was assessed at $190,000 in 2019 
and had a full market value of more than 
$253,000.         n

mailto:ereinhardt@cnybj.com
mailto:news@cnybj.com
http://www.cnyscouts.ejoinme.org/BOYPOWER
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After acquisition, Oneida 
Nation rebrands Verona hotel 
as Sandstone Hollow Inn                                        
BY ERIC REINHARDT
ereinhardt@cnybj.com

VERONA — The Oneida Indian Nation be-
lieves the Sandstone Hollow Inn in Verona 
will help it meet the “growing demand” for 
rooms at the Turning Stone Resort Casino. 

The Oneida Nation rebranded the venue 
the Sandstone Hollow Inn after acquiring 

the property. The hotel was formerly known 
as the Microtel Inn & Suites by Wyndham. 

The terms of the purchase agreement 
are “confidential,” Joel Barkin, VP of com-
munications at the Oneida Indian Nation, 
tells CNYBJ in an email.

Located at 5118 State Route 365, next 
to Turning Stone’s Sandstone Hollow Golf 
Course, the hotel makes 81 additional 

rooms available to visitors, the Oneida 
Nation says. 

The Oneida Nation closed the hotel for 
a few days to complete a changeover to its 
own systems and branding. The property 
reopened to the public as Sandstone Hollow 
Inn on Feb. 12. The Oneida Nation also sees 
its newest property as “the latest indicator 
of positive economic growth in the region.”

“The Oneida Indian Nation is making this 
investment to accommodate the public’s in-
creased demand for Turning Stone,” Ray 
Halbritter, Oneida Indian Nation represen-
tative and Oneida Nation Enterprises CEO, 
said in a statement. “This purchase will add 
much-needed additional accommodations 
for the growing number of visitors looking 
to enjoy the amenities at Turning Stone and 
people coming to visit the region.” 

Turning Stone Resort Casino draws 
more than 4.5 million visitors from across 
the country to the area annually, the Oneida 
Nation said. 

The “majority” of Microtel’s 20 employ-

ees have been retained to work at the new 
hotel. Some of the employees chose to 
leave, and some “weren’t able to meet our 
standards,” per Barkin’s message. 

With the hotel’s occupancy to “increase 
significantly” after reopening, the Oneida 
Nation anticipates it will likely require ad-
ditional staff to meet the demand.

Guests staying at Sandstone Hollow Inn 
will receive complimentary shuttle service 
to Turning Stone. Sandstone Hollow Inn 
— which derives its name from the land’s 
original use as a sandstone quarry — will 
also offer continental breakfast service, 
laundry facilities, and will welcome guests 
traveling with dogs. 

Another hotel is also on the way with 
Lenox, Massachusetts–based Benchmark 
Development announcing last fall that it is 
building a Hampton Inn by Hilton on Oneida 
Nation lands, adjacent to Turning Stone. It 
anticipates opening that 64,000-square-foot, 
109-room property at 5186 Route 365 this 
summer.                              n

315-473-4444 | www.syracusecrunch.com | @SyracuseCrunch | #SyrCrunch

For more information, visit www.syracusecrunch.com/CAYS

TICKETS ON SALE NOW
Includes a buffet dinner

Silent Auction begins at 6:30 p.m.

Main Event from 7:30 to 9 p.m.

MONDAY, march 2

The Syracuse Crunch are hosting Crunch At Your Service at
Turning Stone Resort Casino on Monday, March 2 to raise money 

for Central New York charities supported by the
Crunch Foundation. 
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BY ERIC REINHARDT
ereinhardt@cnybj.com

CICERO — Kevin Hair, the former COO 
of SRC Inc., is now serving as the com-
pany’s CEO, completing a transition plan 
announced in March 2019.

The firm has also promoted Joseph 
Lauko, a long-time employee, to assume 
the COO role that Hair vacated. 

About Kevin Hair
The SRC board of trustees announced 

that Kevin Hair, who was already company 
president, became CEO of 
SRC on Feb. 1. He succeed-
ed retiring Paul Tremont, 
following more than 30 
years of service with the 
company. Tremont retired 
on Jan. 31.

Hair assumed the duties 
of SRC president last March 28 in accor-
dance with an announced transition plan. 
The company announced the transition last 
year as Tremont, then president and CEO, 
announced his intention to retire from SRC. 
Tremont and Hair worked together with 
the board and the company on the CEO 
transition process. 

“Kevin’s 35 years of service in various 
divisions and functions make him uniquely 
qualified to lead SRC to continued suc-
cess,” Lt. General U.S. Army (retired) Don 
Kerrick, chairman of the SRC board, said 
in a statement. “We are confident Kevin 
is a superb choice to lead SRC to an even 
greater future.” 

SRC is a nonprofit corporation head-
quartered in Cicero that focuses on areas 
that include defense, environment, and 
intelligence. Its products and services in-
clude radar, communications, subsystems, 
satellite, modeling and simulations, anten-
nas, air and ground surveillance, systems 
and analysis, electronic warfare, cyberse-
curity/critical infrastructure defense, and 
counter-UAS technology. The company has 
1,100 Central New York employees.

Hair has held a variety of roles of increas-

ing responsibility throughout his tenure at 
SRC. Most recently, he was COO and 
before that, the executive VP of corporate 
business development and government af-
fairs. 

Hair has a bachelor’s degree in electrical 
engineering from Boston University and a 
master’s degree in computer engineering 
from Syracuse University. 

About Joseph Lauko
As COO, Lauko will be responsible for 

managing operations for SRC’s research and 
development organization, SRC said in a 

Feb. 11 news release. In ad-
dition, he will monitor finan-
cial performance, execute 
the strategic plan, evaluate 
new initiatives, and develop 
key industry relationships. 

In his previous role as 
senior VP, electronic war-

fare and services, Lauko led a team of en-
gineers engaged in developing electronic 
warfare systems and information-technolo-
gy applications, as well as a team of scien-
tists supporting environmental and human 
health research.

“Joe’s background in technology and 
engineering, as well as his strong business 
acumen and customer relationships, has 
been paramount to our success,” Hair said. 
“Under his leadership, SRC has grown its 
regional offices and will continue to sup-
port our customers around the world with 
capabilities and solutions that help protect 
warfighters.” 

Lauko has been with the company for 
over 34 years, starting as an entry-level 
electrical engineer and working in roles of 
increasing responsibility for various busi-
ness areas across the enterprise. 

In addition to his most recent role of se-
nior vice president, electronic warfare and 
services, Lauko has been a key player in 
SRC’s growth internationally. He currently 
serves as president and chairman of the 
board of directors of SRC’s three interna-
tional subsidiaries, SRC AUS, SRC CAN, 
and SRC UK, the company said.                n

SRC has new CEO, promotes 
from within to fill COO role       

Hair Lauko

mailto:ereinhardt@cnybj.com
http://www.syracusecrunch.com/CAYS
http://www.syracusecrunch.com
mailto:ereinhardt@cnybj.com
http://www.syracusecrunch.com/CAYS
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Central New York’s 2018 uninsured rate 
is among the lowest ever recorded.
According to recently released numbers from 
the U.S. Census Bureau, the uninsured rate in 
the Central New York region was just 3.3 percent 
in 2018, compared with a New York state 
uninsured rate of 5.4 percent and a national 
rate of 8.9 percent.  

Low health-care costs are a key factor in the 
Central New York region’s low uninsured rate.

For private insurance, Central 
New York’s health costs ranked 15th 
lowest among 306 hospital referral 
regions across the country.*

Central New York and upstate New York have a 
proud history of affordable, high-quality health 
care. It’s the result of regional partnerships 
and a commitment to nonprofit health care. It 
helps make our community a great place to live 
and work.

*Source: “The Experts Were Wrong About the Best Places for Better and Cheaper Health Care.” The New York Times, December 15, 2015
A nonprofit independent licensee of the Blue Cross Blue Shield Association

3.3%
UNINSURED RATE

39% LOWER
THAN THE NEW YORK STATE AVERAGE

63% LOWER
THAN THE NATIONAL AVERAGE

BY JOURNAL STAFF
news@cnybj.com

BINGHAMTON — Hotels in Broome 
County welcomed slightly more guests in 
December than in the year-prior month, 
according to a recent report.

The hotel occupancy rate (rooms sold 
as a percentage of rooms available) in 
the county inched up 0.4 percent to 44.1 
percent in December, according to STR, 
a Tennessee–based hotel market data and 
analytics company. It was the sixth con-
secutive monthly increase in occupancy. 

For the full year of 2019, the county’s 
occupancy rate was up 2.9 percent to 59 
percent.

Broome County’s revenue per available 
room (RevPar), a key industry gauge that 
measures how much money hotels are 
bringing in per available room, edged up 

0.5 percent to $35.85. In 2019, the county’s 
RevPar rose 4.7 percent to $54.74.

Average daily rate (or ADR), which 
represents the average rental rate for a 
sold room, was up 0.1 percent to $81.33 
in December. For all of last year, Broome 
County’s ADR rose 1.8 percent to $92.84. n

Broome County hotel occupancy rate edges up in December

mailto:news@cnybj.com
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BY KAREN Y. COONEY

From as early as 10,000 BC, evidence 
of willow weaving has been found in the 
form of stone carvings showing the use of 
willow containers lined with clay. Through 
time, items constructed from willow were 
used both in the home and around the 
farm. Di�erent weaving techniques were 
developed throughout the world with the 
industry becoming an important one for 
many cultures. Willow 
weaving was not re-
stricted to containers 
for storage and trans-
port, however. Items 
ranged from simple 
food containers to wo-
ven fences and even 
houses. Other items 
included animal muz-
zles, �sh traps, beer 
strainers, baby baskets 
and carriages, travel-
ing trunks, hat boxes, 
umbrella holders, and 
even items of cloth-
ing. For the most part, 
it could be said, that 
anything found today 
made out of card-
board, plastic, or plywood was made from 
wicker many years ago.

Willow growing especially �ourished 
during the Industrial Age, where large 
quantities of willows were required to 
meet the increased demand for useable 
containers. During the Victorian Era, wick-
er garden furniture woven from willow 
reeds became extremely popular. Numer-
ous examples still exist today, attesting 
to their strength and enduring qualities. 
The willow industry acquired national 
importance, however, during the World 
Wars. Baskets made of willow were used 
to transport thousands of carrier pigeons. 
Ammunition shell cases and o�cer kits 
were primarily made of willow. Observa-
tion balloon baskets were constructed of 
sturdy willow and smaller willow baskets 
were used to air drop supplies of ammuni-
tion and food to the troops.

Closer to home, in Onondaga County, 
as the salt industry began to die out, wil-
low baskets became the Liverpool area’s 
main source of income and for many years 
it helped to support that local economy. In 
the early 1850s, a German salt boiler by the 
name of John Fischer reportedly initiated 
the craft in Liverpool. The abundant stands 
of willow reeds surrounding Onondaga 
Lake reminded Fischer of those found in 
his homeland.

By 1870, the indus-
try had grown consid-
erably, using mainly 
German workers to 
weave both baskets 
and furniture. Land 
that would normally 
be inadequate for 
crops was planted with 
willow trees provid-
ing the area with an 
economic boost once 
provided by the salt in-
dustry. A local banker, 
Lucius Gleason, pro-
vided most of the capi-
tal needed to grow the 
business as he, too, 
saw its value. The in-
dustry peaked in the 

early 1890s when about 360,000 baskets 
were produced and shipped nationwide. 
The Great Depression during the 1930s 
brought the downfall of the business al-
though some basket weavers continued 
through mid-century. 

Locally, Louis L. Thurwachter was long 
identi�ed with the willow trade and rec-
ognized as another pioneer in the willow 
ware business. Originally born in Germany, 
Thurwachter moved to Syracuse in 1851 
at age 14. Once he completed school, he 
apprenticed at a grocery store before es-
tablishing a store of his own. In 1869, Thur-
wachter sold the grocery business choos-
ing instead to operate a store specializing 
in wooden and wicker ware. The store, 
located on West Fayette Street, quickly 
grew to become one of the most success-
ful businesses in Syracuse at that time. His 
store was described as “a perfect bazaar for 

useful, desirable, and fancy goods, so that 
the taste and style of the most fastidious 
buyers can be pleased.” Thurwachter also 
had the distinction of being the �rst busi-
ness owner to deliver his products via bi-
cycle. He ran his store, plus one of the larg-
est willow and wooden-ware warehouses 
in Onondaga County, for more than 50 
years until his death in 1922.

The weaving of willow as an industry 
survived through the mid-20th Century. 

Basket weaving today, however, continues 
through the e�orts of local artisans, while 
wicker furniture and similar items are man-
ufactured using mostly synthetic materi-
als.                                     n

Karen Y. Cooney is the former support servic-
es administrator at the Onondaga Historical 
Association (OHA) in Syracuse. She retired in 
December, shortly after submitting this ar-
ticle for publication.

Willow Weaving 
History of CNY

A short article in the Dec. 9, 1869 Post-Standard noted that local salt 
boilers and barrel makers were turning to their winter work of weaving 
functional willow baskets. The article went on to state that in the past, 
over the course of the winter, $12,000 to $15,000 worth of baskets were 
usually created. These products were bought by other local businesses 
for resale purposes. Basket making using the thin willow reeds readily 
found surrounding the banks of Onondaga Lake soon became a major 
industry in the Liverpool area that lasted for more than a century.

     HISTORY FROM OHA

A Tisket, A Tasket —

Bicycle delivery person from Thurwachter’s
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Weaving bassinettes.       PHOTO CREDIT: OHA COLLECTION
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Basket weavers
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Shannon and Tyler Eaton, owners of Blue Pepper Farm in Jay, N.Y., were awarded one of eight local farm grants to build an on-farm creamery for the production of sheep milk products. PHOTO CREDIT: LISA GODFREY

ANCA awards $104,000 in local farm 
grants to 8 North Country farms  

BY ADAM ROMBEL
arombel@cnybj.com

SARANAC LAKE — Eight North Country 
farms are set to receive grant funding to 
help support the viability and growth of 
their businesses. 

The Adirondack North Country 
Association (ANCA) recently announced 
the recipients of its Local Farm Grant 
program, which was launched in October 
2019 to support farmers and food produc-
ers who are “strengthening the region’s 
agriculture and food systems.” 

The association has awarded a total of 
$103,962 in grant funds to the following 
northern New York farms: 

• Argyle Cheese Farmer in Argyle 
(Washington County)

• Blue Pepper Farm in Jay (Essex 
County)

• Juniper Hill Farm in Wadhams 
(Essex County)

• Mace Chasm Farm in Keeseville 
(Essex County)

• Milkweed Tussock Tubers in 
Heuvelton (St. Lawrence County) 

• North Branch Farms in Henderson 
(Jefferson County)

• Peacock and Pony Farm in Natural 
Bridge (Jefferson County)

• Triple Green Jade Farm in Willsboro 
(Essex County).

“We received an unprecedented num-
ber of applications for this grant, and it 
was incredibly challenging for the grant 
committee to narrow it down to the final 
recipients,” ANCA Executive Director 
Kate Fish said in a news release. She 
added that 52 farms and food businesses 

applied for more than $1 million in funding 
to support projects valued at a total of over 
$2 million. “There is clearly a need for 
investment in our region’s farms if we are 
to see them thrive and help drive a more 
robust local economy.” 

ANCA says its Local Farm Grant pro-
gram was designed to support projects 
that address gaps in the local food supply 
chain, boost opportunities for value-added 
processing, or secure business-develop-
ment services. “The grants provide fi-
nancial support where traditional funding 
resources like bank loans are not acces-
sible,” the association contends.

Argyle Cheese Factory, which is owned 
and operated by Dave and Marge Randles, 
says it will use grant funding to purchase 
a batch freezer and scooping cabinet for 
producing and preparing frozen dairy des-
serts. The new equipment is part of a 
larger business expansion that includes a 
new retail store.

Blue Pepper Farm owners Shannon and 
Tyler Eaton say they will use their grant 
award to construct an on-farm creamery 
for producing sheep milk yogurt. The 
facility will allow the farm owners to in-
crease production and expand their dairy 
product line, which represents a growing 
segment of their diversified farm busi-
ness. Blue Pepper Farm, which has been 
in business since 2012, also produces 
grass-fed lamb, sheepskins, yarn, pork, 
eggs, and poultry.

“This grant allows for a significant ex-
pansion of our farm business that we’ve 
been working towards since starting out,” 
Shannon Eaton said in the release. “After 
spending the past three seasons renting 

creamery space to make our sheep milk 
yogurt, confirming we have a product 
customers love, we’re ready to expand 
production. The timing of this could not 
be better!”

Adam Hainer of Juniper Hill Farm says 
he will buy equipment for processing but-
ternut squash grown on the organic vege-
table farm. The peeling machine will allow 
the farm to sell more squash to schools 
and other institutions that prefer minimal-
ly processed vegetables. Since processing 
will take place during the winter, the proj-
ect will provide more year-round work for 
employees.

Mace Chasm Farm owner Asa Thomas-
Train will use grant funds toward the pur-
chase of a curing cabinet that will help the 
farm and butcher shop increase sausage 
and cured-meat production. By expanding 
its value-added products, the farm will 
increase production during the slower 
winter months and opportunities to sell at 
urban markets outside the local area. 

Catherine Bennett, sole owner and op-
erator of Milkweed Tussock Tubers in St. 
Lawrence County, will use her grant award 
to partially cover costs associated with be-
coming a certified disease-free seed potato 
producer, which will open up regional and 
national markets for her organic potatoes. 

Jay and Kathryn Canzonier will use 
their funding to purchase and replace 
parts for North Branch Farm’s produce-
packing equipment. The equipment helps 
the farm and orchard business provide 
“clean fruit and vegetables” for its retail 
store and for wholesale clients such as 
Jefferson County Schools. 

Liam Carney of Peacock and Pony 

Farm in Jefferson County will use his 
grant award to partially fund the construc-
tion of a heated greenhouse and labora-
tory to help increase the production of 
gourmet mushrooms on his family’s farm. 

Triple Green Jade Farm owner Dan 
Rivera will purchase cow-milking equip-
ment to establish a small dairy on the 
farm. The dairy will allow Triple Green 
Jade to continue to diversify its farm busi-
ness, which specializes in wood-fired oven 
baked breads and crackers. 

ANCA says its Local Farm Grant pro-
gram was “funded in full by anonymous 
donors” who participated in the associa-
tion’s fourth annual Bike the Barns event 
last Sept. 29. “Inspired by the farms along 
the route and motivated by their own ap-
preciation of local farms,” the donors com-
mitted $100,000 to go directly to North 
Country agriculture businesses through a 
competitive grant process. 

“These donors understand the cultural 
and economic importance small farms 
have in our communities,” Fish said. “We 
know their investment will make a signifi-
cant impact for the grant recipients, their 
families and employees, and the people 
and businesses they serve and support.

“While we wish we could have funded 
more projects during this round of grants, 
ANCA continues to develop additional 
ways we can support our region’s farmers. 
This process gave us a telling picture of 
their various needs and how we can invest 
in their future,” she continued.

ANCA is an independent, nonprofit 
economic-development agency seeking to 
grow the new economy in northern New 
York.             n

mailto:arombel@cnybj.com
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Collins named commis-
sioner of Syracuse Dept. 
of Neighborhood & 
Business Development

PHOTO CREDIT: CITY OF SYRACUSE

BY JOURNAL STAFF
news@cnybj.com

SYRACUSE — Syracuse Mayor Ben 
Walsh recently announced the appoint-
ment of Michael Collins as commissioner 
of the Department of Neighborhood and 
Business Development (NBD). 

Collins, currently executive director 
of the Syracuse Northeast Community 
Center, takes on the new City of Syracuse 
role after a two-decade career in educa-
tion, small business, human services, and 
community development.

“Michael’s extensive experience in 
management and leadership in the neigh-
borhood, community and human services 
sectors aligns well with the commissioner 
duties at NBD,” Mayor Walsh said in a 
statement. “He has a proven track record 
of working effectively with government 
organizations at the local, state and fed-
eral levels and deeply understands the 
challenges in housing, poverty, and ac-
cessing jobs and opportunity that face our 
community.”

Since 2014, Collins has led the 
Northeast Community Center, where he 

has expanded programming for older 
adults and basic family needs; increased 
community engagement; and grown the 
organization’s involvement in workforce 
development. He’s also collaborated with 
the leaders of other community centers 
to “more effectively serve people in the 
City,” the mayor’s office said.

Prior to joining the Northeast 
Community Center, Collins was a pro-
gram director and property manager 
at Interfaith Works. He played a key 
role in redesigning the organization’s 
refugee-resettlement housing program. 

He also owned his own construction 
business in the city and worked as an 
elementary school teacher at Meacham 
Elementary.

Collins serves on multiple community 
boards of directors, including Greater 
Syracuse H.O.P.E, the United Way of 
Central New York, and Blueprint 15. 
He is a commissioner of the Syracuse 
Housing Authority and also served on 
the boards of Housing Visions Unlimited, 
the Jowonio School, and It’s About Child 
and Family. Collins is a graduate of SUNY 
Oswego.           n

IPD Engineering expands to 
Mohawk Valley with opening 
of new Utica office         
BY ERIC REINHARDT
ereinhardt@cnybj.com

UTICA — Syracuse–based IPD 
Engineering started 2020 with the open-
ing of its third office, representing an 
expansion into the Mohawk Valley.

The downtown Utica office opened in 
January, the firm tells CNYBJ in an email.

It’s located on the ground 
floor of the Doyle Building, 
a historic factory building 
located at 3330 Main St. in 
Utica. IPD designed the me-
chanical, electric, plumbing 
and fire protection at the 
Doyle Building in 2018, the 
company says.

IPD, headquartered 
at 1 Webster’s Landing in 
Syracuse, opened its second 
office in Buffalo’s Electric Tower in 2017. 

The company’s leader says that an-
ticipated growth in the Mohawk Valley 
helped drive the decision to open a Utica 
location.

“In addition to having several Utica–area 
projects with the Nexus Center and the 
[Mohawk Valley Health System] hospital 
energy center, we are banking on future 

economic growth,” Sam Cosamano, presi-
dent of IPD Engineering, says in the email.

The company declines to say how much 
it cost to open the Utica office. Three IPD 
employees who already live in Utica are 
staffing the new office to get operations 
underway. 

IPD Engineering says it is also look-
ing for structural engineers in the Utica 

area, along with those who 
focus on mechanical, electri-
cal, and plumbing and fire 
protection.

IPD Engineering provides 
heating, ventilation, and air 
conditioning; plumbing; fire 
protection; electrical; and 
structural-design services. 

The company has grown 
to nearly 40 employees and 
is owned/operated by CEO 

David Nutting — along with Cosamano 
and vice presidents who include Samuel 
Gramet, Albert Daniels, and Robert Pompo.

In the decade since it opened, IPD has 
designed “hundreds” of projects in sectors 
that include health care, educational, in-
dustrial, manufacturing, and commercial 
sectors throughout New York, the com-
pany says.          n

mailto:news@cnybj.com
mailto:ereinhardt@cnybj.com
http://www.nbtinsurance.com
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BY ERIC REINHARDT
ereinhardt@cnybj.com

SYRACUSE — SyracuseFirst, an orga-
nizational partner of CenterState CEO, 
wants area consumers to “Think Local 
First.” 

SyracuseFirst brings together locally 
owned, independent businesses and orga-
nizations “dedicated to building a sustain-
able community,” its website says.

“The mission of 
SyracuseFirst is to educate 
the community about the 
importance of buying local 
and supporting local and 
independently-owned busi-
nesses in our community,” 
Shannon Fults, strategic 

programs and events coordinator, tells 
CNYBJ in an email. 

Before joining CenterState CEO as 
an organizational partner, SyracuseFirst 
functioned as a member-based organiza-
tion, Fults notes. Now, as a program of 
CenterState CEO, it has a formal steering 
committee that includes local member 
businesses who “ensure it provides highly 
targeted support” for local businesses 
through the development of programs 
and events.

SyracuseFirst organizes the Buy Local 
Bash, which is held in November. It’s de-

scribed as a “social, shopping and tasting 
event” that features locally owned, inde-
pendent businesses of Central New York. 

The Buy Local Bash helps to “spread 
awareness and support for SyracuseFirst’s 
mission of educating the community about 
the importance of buying local while also 
kicking off Buy Local Month, an effort to 
increase support for local independent 
businesses during the holiday season,” 
Fults contended in the email message.

Besides the Buy Local Bash, 
SyracuseFirst also organized a few other 
events in 2019. They included a “Morning 
Meet Up” at Café Kubal, where people 
could gather over coffee to network and 
a “Lunch Mob” at Kitty Hoynes to “drive 
traffic in to the restaurant and allow for 
an atmosphere to network,” according to 
Fults. 

SyracuseFirst will continue to work with 
its steering committee to develop new pro-
grams that it will promote to CenterState 
CEO members and “specifically to those 
interested in SyracuseFirst.” 

Fults adds that SyracuseFirst is plan-
ning a training and education session on 
podcasting in late March.

Partnership history
CenterState CEO announced it had ac-

quired SyracuseFirst in July 2017 after the 
two organizations had collaborated for 

“more than five years.” 
At the time, CenterState CEO said 

SyracuseFirst executive director Chris 
Fowler had “stepped aside.” Fowler was 
running for Syracuse mayor that summer. 

Founded in 2009, SyracuseFirst says 
its “mission is to create a thriving local 
economy by maximizing the potential of 
local businesses, and transferring market 
share from non-locally owned businesses 
to local independently owned businesses.”

SyracuseFirst and CenterState CEO in 
2012 formed a legal partnership to “ad-
vance their shared goals of supporting” 
small and locally owned independent busi-
nesses. 

Under the original agreement, 
CenterState CEO licensed the SyracuseFirst 
brand, keeping it a separate membership-
based entity. CenterState CEO, in return, 
provided “significant” programmatic and 
administrative support to SyracuseFirst.    n

small business / buy local
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Carranza starts as SBA’s 
26th administrator            
BY ERIC REINHARDT
ereinhardt@cnybj.com

WASHINGTON, D.C. — Jovita Carranza 
recently completed her first month as 
administrator of the U.S. Small Business 
Administration (SBA). 

Carranza, 70, was sworn as the 26th 
administrator of the SBA on Jan. 7, suc-
ceeding Linda McMahon, who stepped 
down as SBA administrator last April to 
become chair of America First Action, a 
pro-Donald Trump super PAC, or political 
action committee.

Carranza leads the only federal agency 
exclusively dedicated to assisting small-
business owners and entrepreneurs in 
starting, growing, and expanding their 
businesses and providing targeted recov-
ery support in declared disasters. 

This is Carranza’s second tenure at the 
SBA, after having served in the George 
W. Bush administration as SBA’s deputy 
administrator from 2006-2009.

President Trump nominated Carranza 
to lead the SBA while she was serving as 
the treasurer of the U.S., the agency said. 

The U.S. Senate confirmed her nomina-
tion by a vote of 88-5.

“I want to thank the President for his 
confidence in me to be an advocate in 
the Cabinet for our country’s 30 million 
small businesses, and I want to express 
my sincere gratitude to the U.S. Senate 
for confirming me in a bipartisan fashion,” 
Carranza said in a statement. “I look for-
ward to helping elevate female entrepre-
neurs and our military veterans, expanding 
access to SBA resources among entrepre-
neurs in disadvantaged communities, and 
continuing to prioritize disaster relief.”

Carranza’s experience includes a 30-
year career with Atlanta, Georgia–based 
United Parcel Service (NYSE: UPS). She 
started as an hourly dock worker, rose to 
oversee operations in Latin America and 
the Caribbean, and ultimately retired as 
the “highest-ranking Latina” in the com-
pany’s history, the SBA said. 

“The confirmation of Jovita Carranza 
to lead the SBA illustrates President 
Trump’s commitment to small business,” 
SBA Atlantic Regional Administrator 
Steve Bulger said. “She is the embodi-

ment of the American Dream and knows 
first-hand that entrepreneurs create jobs 
and economic opportunity. We’re excited 
to welcome her back to lead our agency 
in helping entrepreneurs start, grow, and 
expand.” 

In testimony on Dec. 11, 2019, be-
fore the U.S. Senate Committee on Small 
Business and Entrepreneurship, Carranza 
discussed her hands-on experience in the 
private sector, public service, and the “life-
changing potential” of entrepreneurship, 
and pledged to preside over an agency 

focused on creating more opportunities 
for women and “historically underrepre-
sented” entrepreneurs while ensuring the 
SBA remains prepared to assist displaced 
homeowners and small businesses im-
pacted by disaster.

Carranza earned her MBA from the 
University of Miami in Coral Gables, 
Florida, and received executive, gover-
nance, management, and financial training 
at the INSEAD Business School in Paris, 
France; Michigan State University; and 
the University of Chicago, the SBA said. n
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Jovita Carranza on Jan. 7 was sworn in as the 26th administrator of the U.S. Small Business Administration (SBA).

SyracuseFirst urges consumers to “Think Local First”      

Fults
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The Taste of Honey captures
top prize in KeyBank 
Business Boost & Build event 
BY ERIC REINHARDT
ereinhardt@cnybj.com

SYRACUSE — The Taste of 
Honey, a family-owned cater-
ing company, captured the top 
prize of $5,000 in the KeyBank 
Business Boost & Build pitch 
competition.

The local company prevailed 
over four other businesses in the 
event held Feb. 6 at SALTspace 
at 103 Wyoming St. on Syracuse’s 
Near Westside.

“I have a mobile school bus, a 
yellow bus that’s located [at] the 
South Side Innovation Center,” 
says Stacey Bailey, CEO and 
head chef at the Taste of Honey, 
when asked how she plans to 
spend the prize money. “I plan on 
getting an architect to help me 
remodel the bus and make into a 
mobile restaurant.” 

Bailey spoke with CNYBJ after 
the pitch event.

The runner-up companies — 
Razzle Dazzle Italian Ices, Miss 
Prissy’s Catering, Eco-Baggeez, 
and Chocola Te’ — were each 
awarded $500 for their efforts.

Besides the Taste of Honey’s 
Bailey, runner-up finalists com-
peting in the pitch competition 
included Maggie Levy of Razzle 
Dazzle Italian Ices, Dreamer 
Glen-Johnson of Miss Prissy’s 
Catering, Elizabeth Race of Eco-
Bageez, and Belangie Perez of 
Chocala Te`. 

About The Taste of Honey
The Taste of Honey started 

in January 2019. The company 
is based out of Bailey’s home, 
where she maintains her office. 

“I’m a catering company, and 
I offer international cuisine to 
local nonprofit organizations and 
corporations as well as for events 
[with guest counts between] two 
and 200,” says Bailey.

The business rents space 
for cooking at the Syracuse 
CoKitchen at 811 Catawba St. on 
the city’s North Side. 

Bailey’s husband, Etienne 
Green, is general manager of 
The Taste of Honey and also 
handles its advertising. Bailey’s 
daughter, Jasmine Bailey, is her 
executive assistant who takes 
all the phone calls and handles 
scheduling when Stacey Bailey 
isn’t available. And her twin 
children, Brendan and Bre-Ann, 
serve as the company’s service, 
preparation, and cleanup staff. 

“It’s a family-owned business,” 
says Bailey. 

The City of Syracuse has certi-
fied the company as a Minority 
and Women-owned Business 
Enterprise (MWBE) and Bailey 
is currently pursuing the New 
York certification as well. 

Bailey moved to Syracuse 
from the Harlem area of New 
York City in 2008, citing “vio-
lence” in her area as the reason 
for the move.

The pitch event
The KeyBank Business 

Boost & Build Program, pow-
ered by Cleveland, Ohio–based 

JumpStart, sought to “highlight 
opportunities for small business 
owners in the food service indus-
try and encourage local collabo-
ration,” KeyBank said in a news 
release about the event.

“Entrepreneurship and small 
business, in particular, help com-
munities grow and thrive, espe-
cially in the inner city where we 
have diverse cultures and differ-
ent backgrounds,” says Stephen 
Fournier, Central New York mar-
ket president for KeyBank. “We 
know if we can enable business 
to thrive in our communities, it’s 
going to help KeyBank thrive.” 

Fournier spoke with CNYBJ 
after the pitch event. 

JumpStart Inc. provides in-

vestment capital and “intensive, 
high-impact” assistance to a di-
verse range of entrepreneurs 
and small-businesses owners … 
“helping them grow their com-
panies, generate returns for their 
investors and create wealth and 
jobs for their communities,” per 
its Linkedin page.

JumpStart prides itself on its 
pitch competitions and wanted 
to bring that expertise here to 
upstate New York, says Tamika 
Otis, director of the KeyBank 
Business Boost & Build program 
in New York. 

 “Small-business owners tradi-
tionally do not have this opportu-
nity to pitch their business,” says 
Otis tells CNYBJ.

Otis says she brought the 
expertise from JumpStart and 
helped to coach and mentor the 
companies involved, along with 
CenterState CEO and the South 
Side Innovation Center. 

“They nominated the clients 
that they’ve been working with 
for over a year to begin this 
pitch competition and then we 
together trained them and got 
them ready and put on this pitch 
event,” says Otis. 

C.U.S.E. Collaborative present-
ed the event. C.U.S.E. Collaborative 
includes CenterState CEO, South 
Side Innovation Center, WISE 
Women’s Business Center, and 
the Upstate Minority Economic 
Alliance (UMEA).                        n

Stacey Bailey (middle, holding check), CEO and head chef  at the Taste of Honey of Syracuse, won the $5,000 grand prize in the KeyBank 
Business Boost & Build pitch event held Feb. 6 at SALTspace at 103 Wyoming St. in Syracuse. Those pictured also include Stephen Fournier 
(second from left), Central New York market president for KeyBank; and Tamika Otis (far right), director of the KeyBank Business Boost & 
Build program in New York.
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W e often ask ourselves where
 great ideas come from. The
 answers are many and varied 

but for Dan Russell 
of a business called 
Butt Be Dry, the an-
swer was simple. 
Russell and his father 
were attending an 
LPGA Championship 
golf tournament in 
Rochester a few years 
ago. It had rained 
heavily the night be-
fore and although it 
had dried out and the 
ground appeared dry, 
when Dan sat down 
to watch the action, 

he found the seat of his pants soaked 
and covered with mud. He and his dad 
had a good laugh, but right then a great 
idea was formed that just needed some 
nurturing.

Butt Be Dry was the resulting concept, 
a portable accessory for sports enthu-
siasts who often sit in wet and/or dirty 
places and want to protect their bottoms. 
Worn around the waist in a rolled-up con-
figuration the insulated, waterproof device 
unrolls to provide a dry comfortable sur-
face to sit on. 

Dan Russell is originally from the 
Rochester area, graduating from Webster 
Thomas High School, then graduating 
from Le Moyne College, where he was 
awarded a bachelor’s degree in account-
ing followed by an MBA. After graduation, 
Russell was fortunate to participate in 
the Tech Garden’s Summer Sandbox pro-
gram and the entrepreneurial bug bit him. 
He began a business called WriteFlick, an 
ingenious annotation application software 
that could be utilized on any web page and 
then sent to a colleague. Unfortunately, it 
was ahead of its time in market demand.

So, on to the next thing. With Butt Be 
Dry, Dan began his journey by develop-
ing a prototype of the Butt Be Dry prod-
uct and identifying suppliers who could 
produce the product in quantity to meet 
anticipated demand, once marketing plans 
were developed and financing secured. 

He soon made a visit to Onondaga Small 
Business Development Center (SBDC), 
where new business owners are encour-
aged to develop a business plan and sales 
projections to have a track to run on going 
forward as well as a basis of a presenta-
tion to funding sources to obtain working 
capital. The advisor recommended that 
Russell move ahead in that manner and 

advised that he would work with him to 
develop a bankable plan.

Russell said: “I needed help to develop 
my plan and a go-to-market strategy as 
well as my financial projections for the 
product’s future development and market-
ing approach. SBDC was the perfect place 
to find that assistance and support. It has 
continued since; in fact, I now have regu-
lar update meetings with SBDC Advisor 
Paul Brooks, continuing to strategize and 
develop plans for Butt Be Dry and follow-
on products. My MBA prepared me for 
success in business, but this practical 
advice and these discussions have been 
invaluable.”

Dan discovered that people were 
soon buying Butt Be Dry for all kinds 
of uses. Those uses, which are now the 

basis of the sales approach, include: sport-
ing events, outdoor concerts, hunting/
hiking/camping, skiing/snowboarding, 
beach-day/boating, and even changing 
babies on-the-go.

Initial sales to online customers and 
some that were customized for schools 
gave Russell a head start. After securing 
substantial working-capital financing last 
summer he took his enlarged inventory 
of products, now in various colors, to the 
Dick’s Sporting Goods Open golf tourna-
ment at En-Joie Golf Club in Endicott, 
followed shortly thereafter with a booth 
at the New York State Fair Center of 
Progress Building. Market acceptance 
became readily apparent at these events, 
resulting in the sale of more than 1,000 
Butt Be Dry bottom protectors.

The Butt Be Dry product is available 
directly on the website (ButtBeDry.com). 
Additionally, Russell focuses his market-
ing strategy on wholesale sales to major 
outlets including major ecommerce sites 
such as Amazon and Walmart where ini-
tial agreements have already been con-
cluded. Additionally, Russell is actively 
pursuing licensing agreements for college 
and professional sports teams with logoed 
versions for sale at bookstores, stadiums, 
and other sporting venues.

Butt Be Dry is planned as the initial 
product offering of Russell’s business and 
if these initial successes are any indica-
tion, he is well on his way to a very pros-
perous business venture.

Advisor’s Business Tip: Ideas are a 
dime a dozen, but those that are retained 
and not immediately discarded but pas-
sionately pursued can often offer an en-
trepreneur a pathway to success through 
a thoroughly planned strategy and execu-
tion.                        n

Paul Brooks is a certified business advisor 
with the Onondaga SBDC. Contact him at 
p.c.brooks@sunyocc.edu
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WorkTrain Expands programs in 2020 to support job growth
W e have heard unequivocally

 from our members that finding
 and retaining talent is the sin-

gle most-significant 
pressure facing them 
as employers. They 
also say that attract-
ing and engaging di-
verse professionals is 
especially challeng-
ing, and that recent 
and potential hires 
have cited a lack of di-
versity and amenities 
in Syracuse among 
their concerns about 
moving to the area.

Generation Next, 
an initiative launched by CenterState 
CEO last summer, aims to tackle this 
challenge by providing a stronger plat-
form for diverse young professionals to 

connect with business and community 
leaders, to cultivate a new generation of 
leadership.

In February, the business community 
has two unique opportunities to engage 
with Generation Next and our efforts to 
address the needs of regional employers 
for talent.

First, we partnered with the Oneida 
Indian Nation in hosting a special grand 
opening of its multi-million-dollar enter-
tainment wing expansion of the Yellow 
Brick Road Casino in Chittenango on Feb. 
11. Proceeds from ticket sales will support
Generation Next and the Good Life CNY.
The Good Life CNY, a CenterState CEO
initiative in partnership with Advance
Media New York and regional employers,
is a targeted marketing effort that is driv-
ing traffic to a new quality of life and job
portal site for our region: www.goodlifec-
ny.com. There, visitors can review more

than 3,000 jobs at nearly 230 companies 
across key industries. Since it launched 
last fall, more than 6,000 users have visited 
the site and over 1,600 have clicked on the 
talent connect job board. 

Then, on Feb. 27, Generation Next 
will host a special Business After Hours 
and Showcase at 5 p.m. at the Apex 
Entertainment Center at Destiny USA. 
Attendees can network with members 
of Generation Next; meet local diverse 
business owners; learn about diversity, eq-
uity, and inclusion services; and how their 
company can better recruit and engage di-
verse talent. For more information on this 
event, visit: https://www.centerstateceo.
com/news-events/business-after-hours-
and-showcase-generation-next.

Those that bring a warm clothing 
item to donate to the 6th Annual Mark J. 
Palumbo Memorial Clothing Drive, honor-
ing Nancy Premo, receive free admission.

We are grateful for the Oneida Indian 
Nation and Apex Entertainment’s support 
of these initiatives and their leadership in 
creating space and opportunity to build 
awareness for Generation Next. We invite 
more businesses to be part of our efforts to 
strategically attract and retain diverse tal-
ent in our community, and create an even 
more welcoming and inclusive Central 
New York. To learn more, contact Dr. 
Juhanna Rogers director of Community 
Engagement & Empowerment at 
CenterState CEO at GenerationNext@
downtownsyracuse.com.         n

Robert M. (Rob) Simpson is president 
and CEO of CenterState CEO, the pri-
mary economic-development organization 
for Central New York. This viewpoint is 
drawn and edited from the “CEO Focus” 
email newsletter that the organization sent 
to members on Feb. 6. 
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CEO Focus

Butt Be Dry: A Story of 
Precipitation Inspiration
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THE LIST
Research by Vance Marriner

vmarriner@cnybj.com 
(315) 579-3911

Twitter: @cnybjresearch

SBA LENDERS
Ranked by value of loans approved for CNY

businesses from 10/1/18 to 9/30/19

Rank

Name
Address
Phone/Website

Value of
Loans

Approved

No. of
Loans

Approved Top Executive

1.
Peapack-Gladstone Bank
500 Hills Drive, Suite 300
Bedminster, NJ 07921
(908) 234-0700/pgbank.com

$11,160,000 4 Douglas L. Kennedy, President &
CEO

2.
First IC Bank
5593 Buford Highway
Doraville, GA 30340
(770) 451-7023/firsticbank.com

$7,536,000 2 Dong Wook Kim, CEO

3.
M&T Bank
101 S. Salina St.
Syracuse, NY 13202
(315) 424-4582/mtb.com

$7,334,500 88 Allen J. Naples, President, Central
New York Region

4.
Adirondack Bank
185 Genesee St.
Utica, NY 13501
(315) 798-4039/adirondackbank.com

$6,897,000 3 Rocco F. Arcuri, Sr., President &
CEO

5.
Berkshire Bank
212 Main St.
Oriskany Falls, NY 13425
(315) 821-2405/berkshirebank.com

$5,887,400 19 Richard M. Marotta, President &
CEO

6.
The MINT National Bank
1213 Kingwood Drive
Kingwood, TX 77339
(281) 359-6468/themintbank.com

$5,000,000 1 David Bubier, CEO & President

7.
Empire State Certified Development
Corp. (504)
50 Beaver St.
Albany, NY 12207
(800) 923-2504/nybdc.com

$4,624,000 6 Patrick J. MacKrell, President &
CEO

8.
KeyBank
201 S. Warren St.
Syracuse, NY 13202
(315) 470-5394/key.com

$4,322,000 14 Stephen D. Fournier, CNY Market
President

9.
Live Oak Banking Company
741 Tiburon Drive
Wilmington, NC 28403
(877) 890-5867/liveoakbank.com

$3,965,000 2 James S. Mahan, III, Founder,
CEO, & Chairman

10.
First Chatham Bank
111 Barnard St.
Savannah, GA 31401
(866) 802-0649/firstchatham.com

$3,570,000 1 Kenneth R. Farrell, President &
CEO

11.
Byline Bank
180 N. LaSalle St., Suite 300
Chicago, IL 60601
(773) 244-7000/bylinebank.com

$3,480,000 1 Alberto Paracchini, President and
CEO

12.
Greater Syracuse Business Development
Corp.
101 S. Salina St., #10, Suite 1030
Syracuse, NY 13202
(315) 373-0273/gsbdc.com

$2,548,000 6 Bob Ellis, Executive Director

13.
ReadyCap Lending, LLC
420 Mountainview Avenue, 3rd Floor
New Providence, NJ 07974
(800) 453-3548/rclending.com

$2,397,000 3 Thomas Edward Capasse,
Chairman & CEO

14.
New York Business Development Corp.
235 Harrison St.
Syracuse, NY 13202
(315) 453-8195/nybdc.com

$2,279,300 2 Patrick J. MacKrell, President &
CEO

15.
Newtek Small Business Finance, Inc.
1981 Marcus Avenue, Suite 130
Lake Success, NY 11042
(212) 356-9500/newtekone.com

$2,186,000 5 Barry Sloane, President,
Chairman, & CEO

16.
Watertown Savings Bank
111 Clinton St.
Watertown, NY 13601
(315) 788-7100/watertownsavingsbank.com

$1,806,800 5 Mark R. Lavarnway, President &
CEO

17.
Harvest Small Business Finance, LLC
24422 Avenida De La Carlota
Laguna Hills, CA 92653
(714) 742-8206/harvestsbf.com

$1,600,000 1 Todd Massas, Managing Director,
Chief Origination Officer

18.
Wells Fargo Bank
500 Plum St.
Syracuse, NY 13204
(315) 474-9200/wellsfargo.com

$1,586,900 3 Charles Scharf, CEO

19.
Operation Oswego County, Inc.
44 W. Bridge St.
Oswego, NY 13126
(315) 343-1545/oswegocounty.org

$1,566,000 1 L. Michael Treadwell, Executive
Director

20.
Savoy Bank
600 Fifth Ave., 17th Floor
New York, NY 10020
(646) 775-4000/banksavoy.com

$1,550,000 1 Mac Wilcox, President & CEO

21.
First Home Bank
700 Central Ave.
St. Petersburg, FL 33701
(727) 440-6848/firsthomebank.com

$1,410,500 3 Anthony N. Leo, CEO

22.
NBT Bank
52 S. Broad St.
Norwich, NY 13815
(607) 337-2265/nbtbank.com

$1,230,000 12 John H. Watt, President & CEO

23.
Stone Bank
900 South Shackleford Road
Little Rock, AR 72211
(833) 253-2265/stonebank.com

$1,138,000 1 Vinny Muratore, President, SBA
Division

24.
First Savings Bank
501 E. Lewis And Clark Pkwy.
Clarksville, IN 47129
(877) 418-2669/fsbbank.net

$973,000 1 Larry W. Myers, President & CEO

25.
JPMorgan Chase
110 W. Fayette St.
Syracuse, NY 13202
(315) 424-2731/chase.com

$854,900 7 John Huhtala, Syracuse Executive
Director

SBA LOANS
Ranked by size of SBA loan approved for
CNY businesses from 10/1/18 to 9/30/19

Rank

Name

City

Amount of

Loan

Approved

SBA

Loan

Program Lending Institution

NAICS Business

Category

1.
SNY Hospitality LLC

Syracuse, NY

$5,000,000 7(a) The MINT National

Bank

hotels (except casino

hotels) and motels

.
JML Hotels LLC

East Syracuse, NY

$5,000,000 7(a) Peapack-Gladstone

Bank

hotels (except casino

hotels) and motels

.
Hale's Bus Garage LLC

Clinton, NY

$5,000,000 7(a) Berkshire Bank interurban and rural bus

transportation

4.
Finger Lakes

Communications Co. Inc.

Auburn, NY

$4,700,000 7(a) Adirondack Bank all other professional,

scientific, and technical

services

5.
Quarry on 17 LLC

Windsor, NY

$3,650,000 7(a) First IC Bank dimension stone mining

and quarrying

6.
Sarvoday, LLC

Ithaca, NY

$3,570,000 7(a) First Chatham Bank hotels (except casino

hotels) and motels

7.
GC Laurpam LLC

Syracuse, NY

$3,480,000 7(a) Byline Bank radio stations

8.
Perkins Funeral Home, Inc.

Dryden, NY

$2,965,000 7(a) Live Oak Banking

Company

funeral homes and funeral

services

9.
AGK Real Estate Holding LLC

Horseheads, NY

$1,825,000 7(a) ReadyCap Lending,

LLC

hotels (except casino

hotels) and motels

10.
Prison City Farmhouse, LLC

Auburn, NY

$1,727,000 504 Empire State

Certified

Development

Corporation

breweries

11.
Shamrock of Ithaca, Inc.

Ithaca, NY

$1,723,000 7(a) New York Business

Development

Corporation

full-service restaurants

12.
Roberts Office Furniture

Concepts Inc.

Liverpool, NY

$1,600,000 7(a) Harvest Small

Business Finance,

LLC

wood office furniture

manufacturing

.
Mohawk Ltd.

Chadwicks, NY

$1,600,000 7(a) Adirondack Bank other electronic and

precision equipment repair

and maintenance

14.
28 Lakeview Holdings, LLC

Fulton, NY

$1,566,000 504 Operation Oswego

County, Inc.

refrigerated warehousing

and storage

15.
New Age Renewable Energy

LLC

King Ferry, NY

$1,556,000 7(a) KeyBank NA other animal food

manufacturing

16.
Shree Jageshwar LLC

McGraw, NY

$1,550,000 7(a) Savoy Bank hotels (except casino

hotels) and motels

17.
CMF True North Real

Property, LLC

Clay, NY

$1,520,000 504 Empire State

Certified

Development

Corporation

child day care services

18.
Dataflow, Inc

Binghamton, NY

$1,331,900 7(a) Wells Fargo Bank,

NA

commercial gravure

printing

19.
Property Restoration Inc.

Syracuse, NY

$1,138,000 7(a) Stone Bank remediation services

20.
DND Cortland Real Estate

LLC

Cortland, NY

$1,100,000 7(a) Peapack-Gladstone

Bank

hotels (except casino

hotels) and motels

21.
Anvil and Sons, LLC

Liverpool, NY

$1,072,000 504 Greater Syracuse

Business

Development

Corporation

limited-service restaurants

22.
Werth Wealth Planning, LLC

Fayetteville, NY

$1,000,000 7(a) Live Oak Banking

Company

investment advice

23.
310 Stewart Ave Inc.

Ithaca, NY

$973,000 7(a) First Savings Bank limited-service restaurants

24.
Logan R. Curtis

Watertown, NY

$919,900 7(a) Watertown Savings

Bank

offices of dentists

25.
Train Hard Fitness, LLC

Liverpool, NY

$839,000 7(a) M&T Bank fitness and recreational

sports centers

ABOUT THE LISTS
Information was supplied by the U.S. Small Business Administration for busi-
nesses in Broome, Cayuga, Chemung, Chenango, Cortland, Herkimer, Je�erson, 
Lewis, Madison, Oneida, Onondaga, Oswego, St. Lawrence, Tioga, Tompkins 
counties.

Loan approvals for the �scal year Oct. 1, 2018 to Sept. 30, 2019 and are under the 
SBA 504 Loan Program and the SBA 7(a) Loan Guaranty Program.

NEED A COPY OF A LIST?
Electronic versions of all our lists, with additional �elds of information, are avail-
able for purchase at our website: cnybj.com/Lists-Research
 

WANT TO BE ON THE LIST?
If your company would like to be considered for next year’s list, or another list, 
please email vmarriner@cnybj.com
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F or years, local governments have
 dealt with increasingly insur-
 mountable financial stress forced 

upon them by Albany. 
It has become com-
mon practice for the 
state to pass a law, cre-
ate a new regulation, 
or impose a require-
ment that costs money 
to implement at the 
local level. But unfortu-
nately for localities and 
taxpayers, Albany’s 
forced “mandates” 
often do not come with 
the necessary funding 
to cover the expenses. 

The state’s basic message to localities 
is: “Do everything we say, and by the way, 
you have to pay.”  

When local budgets tighten, localities 
are forced to raise taxes in order to meet 
the new costs. Unfunded mandates are 
the single-biggest driver of New York’s 
property taxes, which are among the 
worst in the nation. Passing the perma-
nent 2-percent property tax cap in 2019 

was a victory, but adding pressure on mu-
nicipalities in the 2020-2021 budget would 
be the worst-case scenario for anyone hop-
ing to see their property taxes go down.

The state has not only forced new costs 
on local governments, but also reduced 
Aid and Incentives for Municipalities 
(AIM) funding in last year’s budget. The 
$59 million cut from last year’s budget 
needs to be restored, at the very least, to 
help ease the burdens facing localities. At 
present, that money is being recuperated 
through local sales-tax increases, another 
substantial weight suppressing growth. 

Making matters even worse, Gov. 
Andrew Cuomo’s plan to restructure 
Medicaid, already the most expensive 
program in America, and facing a $4 bil-
lion shortfall, involves shifting even more 
costs to local governments — estimated at 
$150 million annually.

Often, when people talk about budget 
economics, the conversation gets bogged 
down by confusing vocabulary and prob-
lems start to look unsolvable. Issues that 
will directly impact taxpayers range from 
the very basic — New York’s property tax 
rebate-check program has expired, to the 

complex — counties must adhere to the 
2-percent tax cap or will be forced to pick 
up the local share of Medicaid growth.

In reality, these problems, at their core, 
are straightforward and New York’s budget 
is no different. New York State is laying siege 
to its localities, and middle-class homeown-
ers are being asked to foot the bill.

The best way to corral taxes in New 
York is to spend less money, and to be 
prudent with the money that hardwork-
ing families send to Albany. Until the state 
takes action on these growing problems, 
we will continue on the high-tax path that 
feeds into the affordability crisis, drives 
residents to other states, and keeps us 
from reaching our full economic potential.

William (Will) A. Barclay, Republican, is 
the New York Assembly Minority Leader 
and represents the 120th New York 
Assembly District, which encompasses most 
of Oswego County, including the cities of 
Oswego and Fulton, as well as the town of 
Lysander in Onondaga County and town 
of Ellisburg in Jefferson County. Contact 
Barclay at barclaw@assembly.state.ny.us or 
(315) 598-5185.
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Opinion

T oday, let us celebrate dirty laundry.
 But before we do…

At least there is one thing most 
Americans are united on these days: 
Americans are divided. The State of the 
Union (SOTU) circus was proof of that. 
As was the impeachment and the Mueller 
Report.

Politics? Economics? Major social is-
sues? This is the Age of Disagreement. A 
lot of it poisonous. 

Seriously, have you 
lost a few friends over 
political and social is-
sues in the last few 
years? Do some pals 
avoid you because 
you love or hate this 
president? Or be-
cause of the party 
whose flag you wave? 
Have you become: 
“One of them”?

I rest my case.
I don’t know wheth-

er these vitriolic days 
inspire you to celebrate. Or to gnash 
your teeth. But may I humbly suggest 
we all toast our American circus-cum-
Maytag. Yes, you too, even if your side 
got crushed.

Circus? Well, what else would you call 
it? In the three rings we’ve got attacks 
and hearings, subpoenas and documents 
withheld, and whistleblowers and skull-
duggery.

In the sideshows, we’ve got leaks and 
emails exposed, impeachment and SOTU 
theatrics, media bias and bureaucrats cov-
ering their bums, FBI honchos sacked, 
top intel guys lying, palace intrigue, and 
more.

We have the endless political cam-
paigns and their nasty debates, scathing 
best-sellers that expose our corruptions, 
and marches and movements that fill the 
air and quicken pulses with charges of 
racism, sexism, and misogyny. And don’t 
forget treason, collusion, sedition and 
Russia, Russia, Russia.

Why the Maytag connection? Well, this 

circus churns out more dirty laundry 
than most countries have clothes. I reck-
on dirty laundry is a major ingredient of 
our GDP. 

I could go on and on. As no doubt they 
will. “They” being the circus performers 
and the Maytag. But do consider this: It 
is all a blessing. We are fortunate to have 
and experience it.

When I was young — living, and writ-
ing in New Zealand — I fell afoul of its 
swamp. Government owned all broadcast-
ing, but was forbidden to interfere with its 
independence. Right.

The New Zealand Broadcasting 
Corporation hired me to write a satire 
on politics. I did. They hired actors and 
produced the show. But when a few politi-
cians got a sneak preview, they shut the 
project down. They ordered the network 
to lock the program in a vault. They 
refused to let anyone — even me, its 
writer — see the show. They declared it 
radioactive.

Thirty years later, I petitioned govern-
ment to let me at least view the show. 
Let us let bygones be bygones. I offered 
to sign a non-disclosure. In a curt letter, 
some bureaucrat told me to roast in hell 
for all eternity. 

My point is that few people in this world 
enjoy the circus that you do. For instance: 
New Zealand is one of the most free 
and civilized nations. Yet politicians could 
banish something they disliked from the 
public airwaves. Newspapers complained 
and fans did too. (Readers of my then 
column.) The politicians said we could all 
stick it where the sun doesn’t shine. They 
could do what they bloody-well wished 
with something that satirized them.

New Zealand has nothing like our 
Freedom of Information Act. No court 
can force bureaucrats to release a rather 
innocent TV show that petty pols canned 
decades ago.

Few if any countries allow the public to 
sue for documents. Few allow the open 
and vicious debates we enjoy, or suffer. In 
many lands if you point the finger toward 
treason and corruption, you lose your fin-

ger — or more. Disagree with the powers 
that be and you be gone, brother.

Publish or broadcast stuff that upsets 
the rulers and the rulers shut you up. Or 
maybe, shut you down.

Oh, other countries have their scan-
dals. They have their exposures and truth 
commissions. Some have impeachments 
and recalls. But rare is a country that 
offers the huge assortment of weapons 
and tools that America does. These are 
weapons our citizens wield to deal with 
treachery — tools they use to pry free 
something close to the truth.

I have in mind the subpoenas and rul-
ings. And freedom of the press. And free-
dom of speech, even when that speech 
insults or offends or embarrasses. In this 
country, we set up grand juries to evalu-
ate evidence our leaders want smothered. 
We allow hound-dog prosecutors to follow 
their noses into sordid corners.

It’s all sloppy as pig swill. And imper-
fect, for sure. Winston Churchill called 
democracy the worst form of government 
in this world of sin and woe. Except for all 
the other forms. If he was around today, 
he might say the same about this struc-
ture our founders bequeathed to us. It’s 
a structure that allows and encourages so 
many freedoms, which lead to disputes 
filled with rancor.

It is a system that trusts the people 
to do the right thing, to out the truth — 
through the press, the courts, the cam-
paigns and elections, impeachments, and 
special prosecutors. Even through satire 
that stings.

Yes, the laws, safeguards, and free-
doms of our system encourage us to out 
the truth. 

Whether your side has been bloodied 
or vindicated, let us raise a glass. We are 
lucky to live in this nation of circuses and 
dirty laundry.           n

Tom Morgan writes about political, finan-
cial, and other subjects from his home in 
upstate New York. Write Tom at toma-
sinmorgan@yahoo.com or read more of his 
writing at tomasinmorgan.com.

TOM 
MORGAN
Money Talk

It’s a Barnum and Maytag World
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FEBRUARY 20

n Speed Networking event from 8-10 a.m.
at TERACAI, 217 Lawrence Road E., North
Syracuse. Bring your business cards and be
prepared to engage in small-group dialogue
while building relationships with other
CenterState CEO members. There is time
for informal networking and sharing your
one-to two-minute “pitch.” Space is limited.
Member ticket is $15; non-members pay
$25. Register at: https://centerstateceonycoc.
weblinkconnect.com/events/2020-speed-
networking-2929/register

FEBRUARY 27

n CenterState CEO Business After Hours 
event and Showcase with Generation 
Next from 5-7 p.m. at Apex Entertainment
Center at Destiny USA in Syracuse. The event
celebrates the diversity in the local busi-
ness community. Network with members
of Generation Next, a new initiative sup-
porting CenterState CEO members’ efforts
to recruit and engage diverse talent from
an array of backgrounds to Syracuse and
learn how diversity, equity, and inclusion
programming at CenterState CEO can help
a company build a competitive workplace
that welcomes and embraces workforce
diversity. Cost is $15 for members and $25
for non-members. For more information,
visit: https://www.centerstateceo.com/news-
events/business-after-hours-and-showcase-
generation-next

n Greater Utica Chamber of Commerce 
February Business After Hours event from
5:30-7:30 p.m. at Pizza Boys, 9 Clinton St.,
New York Mills. Enjoy casual networking, live
entertainment, and beer, wine, and pizza.
Cost is $10 for chamber members in ad-
vance, $15 for members at the door, and $20
for non-members. For more information or
to register, visit: https://bit.ly/2S8EQRl

MARCH 10

n Sexual Harassment training program 
from 8:30-10 a.m. at the Tech Garden, 235
Harrison St., Syracuse. Taught by Pinnacle
Human Resources, LLC, this program meets
and exceeds all mandated content and train-
ing requirements found in Section 201-g of
NYS Labor Law. The program is designed
to train all employees during the first hour,
with a special supervisory session at the end.
For more information, visit: https://www.
centerstateceo.com/news-events/creating-
positive-workplace

MARCH 11

n Sandler Training: How to Better 
Manage Time During the Business Day 
from 8:30-10 a.m. at Cayuga Community
College (Fulton Campus), 11 River Glen Dr.,
Fulton. Registration and networking starts
at 8 a.m. Learn some Sandler strategies and
tactics that will help you develop a time-

management plan that will have you con-
trolling your tasks and activities, and more 
importantly help you generate new business 
and manage your existing business in 2020. 
For more information, visit: https://www.
centerstateceo.com/news-events/sandler-
training-how-better-manage-time-during-
business-day

MARCH 20

nWomen in Business Roundtable 
from 3-4:30 p.m. at the Tompkins County
Chamber of Commerce, BorgWarner
Conference Room, 904 East Shore Drive in
Ithaca. For more information, visit: https://
business.tompkinschamber.org/events/de-
tails/women-in-business-roundtable-190679

MARCH 23

n CNY ATD Program: Effective 
Communications from 8-10:30 a.m.
at OneGroup Center, 706 N. Clinton St,
Syracuse. The program covers the essential
communication tools and strategies for
a 21st century workforce. The facilitator
is Michael Sgro, Michael Sgro Leadership
Consulting. Cost is $25 for CNY ATD mem-
bers and $40 for non-members. Register at
cnyatd.org. For more information, contact
(315) 546-2783 or email: info@cnyatd.org

MARCH 25

n 2020 Nonprofit Awards from 11 a.m.-
1:30 p.m. at the Holiday Inn, Liverpool.
Nonprofit organizations do not get rec-
ognized enough for their own programs,
leaders, and volunteers who make our com-
munity stronger. This event is meant to high-
light the achievements of the honorees in
each category, provide education in relation
to nonprofits, networking, and the opportu-
nity to learn more about what is happening
in the nonprofit community of Central New
York. For more information, visit: https://
www.cnybj.com/2020-nonprofit-awards/

MARCH 26

n Tompkins Chamber Annual Dinner & 
Awards at Emerson Suites/Ithaca College,
953 Danby Road, Ithaca. Registration &
cocktail hour from 5:30-6:30 p.m. Dinner
& program start at 6:45 p.m. sharp. The
Annual Dinner showcases the successes and
achievements of the Tompkins Chamber and
its members, reviews the Annual Report,
as well as previews goals and initiatives for
the coming year. Cost to attend is $80 per
person. For more information, visit: https://
business.tompkinschamber.org/events/
details/2020-annual-chamber-dinner-
awards-190644

nMedTech MeetUp at Syracuse 
University from 1-5 p.m. at Syracuse
Center of Excellence, 727 E. Washington St.,
Syracuse. This event will discuss diversity in
the STEM fields. For more information and to
register, visit: https://www.eventbrite.com/e/

medtech-meetup-at-syracuse-university-
tickets-87718190469

APRIL 22

n 2020 GENIUS NY Finals Night from 5-8
p.m. at the Marriott Syracuse Downtown,
100 E. Onondaga St., Syracuse. Five drone
startup companies will pitch their tech-
nologies to a panel of judges before a live
audience, as they compete for a total of $3
million in cash prizes, including a $1 million
grand prize and four $500,000 awards. The
five GENIUS NY finalists are developing tech-
nologies in the unmanned aircraft systems
(or UAS) space. Judges will score the com-
panies based on factors such as technology
success, company growth potential, and
future job creation. For more information,
visit: https://www.centerstateceo.com/news-
events/genius-ny-finals-night-0

APRIL 29

n 2020 CenterState CEO Annual Meeting 
from 12-1:30 p.m. at the Oncenter, 800 S.
State St., Syracuse. The annual meeting is
the largest gathering of business and com-
munity leaders in the region. The event cele-
brates CenterState CEO’s 10-year anniversary
and looks toward the region’s future growth.
Cost is $80/person for CenterState CEO
members and $90/person for non-members.
For more information, visit https://www.cen-
terstateceo.com/news-events/centerstate-
ceo-annual-meeting-celebrating-10-years or
email: lmetot@centerstateceo.com

ONGOING EVENTS

n Every Tuesday, Cayuga Toastmasters 
Club from 6-7 p.m., at Cornell University,
Ithaca, Rhodes Hall, Hoy Road, 6th Floor
Conference Room #655. Free parking is avail-
able on first floor of parking garage across
from Rhodes Hall. For more information,
visit the website at 4998.toastmastersclubs.
org and select “Contact Us,” or email: Jeff at
jefurst52@gmail.com 

n Every Tuesday, Gung Ho Referrals 
Group, the premier networking group in
CNY since 1999, from noon-1:30 p.m. at The
Gem Diner, 832 Spencer St., Syracuse. The
cost is $10 and includes lunch. No reserva-
tion required. Please bring 30 business
cards. For more information contact Paul
Ellis at (315) 475-0392 or email Paul.Ellis@
ComfortSystemsUSA.com or go to www.
GungHoReferrals.com

n Every Tuesday, CNY Referral Group
from 8-9:30 a.m. at Denny’s Restaurant, 201
Lawrence Road, North Syracuse. Looking
to expand your network and increase re-
ferral business? For more information, call
Matthew Hunt at (315) 416-8881, or email:
huntm24@nationwide.com

n Every Tuesday, Southern Tier 
Independent Networking Group from
8-9:15 a.m., at the Koffman Southern Tier
Incubator, 120 Hawley St., Binghamton.
Special workshops are held the first Tuesday
of each month; regular meetings all other
weeks. Workshops are open to the public;
guests are welcome to come and observe

our other meetings. For more information, 
visit www.STINGNetwork.com

n Every Wednesday, 1 Million Cups
at 9 a.m. at Syracuse CoWorks, 201 E.
Jefferson St., 2nd floor, Syracuse. 1 Million
Cups is a weekly educational program
designed to engage, educate, and acceler-
ate local startups/unique businesses. No
cost to attend. For more information, visit
www.1millioncups.com/syracuse 

n First and third Wednesday of each 
month, Preferred Toastmasters from
noon-1 p.m. at Golden Artist Colors, 188 Bell
Road, New Berlin. Contact Jonie Bassett at
(607) 847-6154, ext. 1217.

n Every third Wednesday, CNYMaster 
Connections.com from 12:30-1:30 p.m. at
The Spinning Wheel in North Syracuse. No
membership fees, just bring your business
cards and get ready for some referral busi-
ness. 

n Fourth Wednesday of each month, 
Preferred Toastmasters from 5:30-6:30 p.m.
at Chenango County Council of the Arts, 27
W. Main St., Norwich. Contact Jonie Bassett
at (607) 847-6154, ext. 1217.

n Every Thursday, Free Business 
Counseling with SCORE from 10-11:30 a.m.
at the Tioga County Chamber of Commerce,
80 North Ave., Owego. Contact the Tioga
County Chamber of Commerce to make an
appointment at (607) 687-2020.

n Every Thursday, Empire Statesmen 
Toastmasters at 6:30 p.m. at Denny’s
Restaurant, 201 Lawrence Road, North
Syracuse. For the latest information, visit
http://1427.toastmastersclubs.org/

n Every second and fourth Thursday of 
the month, The North Star Toastmasters 
from 11:45 a.m.-1 p.m. at CXtec, 5404 South
Bay Road, North Syracuse. The contact is:
Linzy Frank, (315) 400-5275, linzy.frank@
yahoo.com

n Every second and fourth Thursday each 
month Business Referral Network (BRN),
from 7:30-8:45 a.m. at St. Michael’s Lutheran
Church, 5108 W. Genesee St., Camillus.
Contact Heather Mulhall at (315) 752-6881.

n Every Friday, Tip Club of Syracuse, at
the Sheraton Syracuse University Hotel, 801
University Ave., Syracuse, 8-9 a.m. Call Bernie
Bregman at (315) 430-5249 or email: bbreg-
man@cnybj.com

n First Friday of each month, Toolkit 
Day with SCORE by appointment at The
Tech Garden. Counselors provide free, con-
fidential, individual business mentoring to
prospective or current business owners. For
more information or to make an appoint-
ment, contact Lynn Hughes at (315) 470-
1969 or email Lynn@TheTechGarden.com

n Second Friday of each month, 
Sustainable Syracuse meets at 7:30 a.m. at
Tony’s Family Restaurant, 3004 Burnet Ave.,
Syracuse. For more information, contact
Andy Picco at (315) 657-0135.

Business Calendar

Commercial Real Estate
SBA Loans
Lines of Credit
A/R Financing
Equipment Financing
Merchant Cash Advance

NEALFUNDING.COM

“More Financing Solutions 
Than Most Banks”

315-699-4703

BUSINESS CARD GALLERY

6061 E Taft Rd., North Syracuse
Contact Phil:(315) 458-2831 x323

 www.tarsonpools.com

Commercial Pool Maintenance

Commercial Pool Maintenance
Commercial pool 

service department/
supplies/chlorine

Contract commercial 
outdoor furniture 

for restaurants 
and facilities 

Servicing 
hotels/schools/

senior living

Call for contractor pricing

Oswego County Mutual 
Insurance Company

Policyholder Owned Since 1878

2975 West Main Street
PO Box 505
Parish, NY 13131

(315) 625-7066
(800) 640-9660

www.ocmic.com

Join our 24/7 health clubs with personal training!
MANLIUS

315 Fayette St, Manlius, NY 13104 
manliusny@anytimefitness.com 

315.791.0026

CICERO
5962 RT 31, Cicero, NY  13039

Aldi Plaza/CNS 
andy.huynh@anytimefitness.com 

315.752.3001
www.anytimefitness.com
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ACCOUNTING

Dermody, Burke & Brown 
CPAs, LLC recently an-
nounced the following six 
promotions. In the firm’s 
auditing and account-
ing department, NIRISSA 
MILLER has been named 
a senior associate. A CPA, 
she received an associate 
degree in business admin-
istration from Onondaga 
Community College and 
an MBA, with a concen-
tration in accounting, 
from Le Moyne College. 
DON ALBRIGHT has been 
promoted to audit senior 
manager at the firm. He 
is a graduate of Columbia 
College and a CPA. PATTY 
GREENE has been promot-
ed to audit senior man-
ager. She is a CPA and 
holds a bachelor’s degree 
in business administration 
and accounting from St. 
Bonaventure University. 
TRAVIS SMITH has been 
promoted to audit senior 
manager at the firm. He 
is a CPA and holds bache-
lor’s and master’s degrees 
from SUNY Oswego. 
KRISTI JEFFRES has been 
promoted to tax manager. 
She is a CPA and received 
a bachelor’s degree in ac-
counting and an MBA 
from St. John Fisher. In 
addition, Jeffres received 
her master’s degree in tax-
ation from the University 
of Denver. MELISSA LANI-
GAN has been promoted 
to tax senior manager. She 
is a CPA and received her 
bachelor’s degree of busi-
ness administration in ac-
counting from Niagara University. 

KATE MUMFORD has 
joined the Bonadio Group 
as segment marketing 
manager. She brings more 
than 20 years of financial-
services marketing expe-
rience to her role, having 
previously served as mar-
keting manager at Reliant 
Community Credit Union, 
and director of marketing 
at Lyons National Bank. 
Mumford received a mas-
ter’s degree in strategic 
leadership from Roberts 
Wesleyan College, and an 
undergraduate degree in 
business administration 
/ marketing from SUNY 
Brockport. MARIYA RA-
DIONOV has joined the 
Bonadio Group as a senior 
accountant in the SBA 
department. She most re-
cently worked at Dannible 
& McKee, LLP and brings 
five years of accounting 
experience to her new 
role. Radionov earned her 
bachelor’s degree from 
Metropolitan State Univer-
sity. MICHAEL GEORGE re-
cently joined the Bonadio 
Group as an assistant ac-
countant in the healthcare 
tax exempt department. 
He is a recent graduate of 
SUNY Oneonta. ANDREW 
FRITZ was recently hired 

as assistant accountant in 
Bonadio’s tax department. 
He is a recent graduate of 
Le Moyne College, where 
he received his master’s 
degree in business ad-
ministration. KRISTEN 
GLOR has been hired as 
an assistant account ant 
in the firm’s government 
compliance and labor 
division. She is a recent 
graduate of Niagara Uni-
versity, where she earned 
her undergraduate de-
gree as well as her MBA. 
MARK HAUBERG has also 
joined the health care tax 
exempt department as 
an assistant accountant. 
He has been assisting 
with payroll and cash dis-
bursement audits. Hau-
berg recently graduated 
from SUNY Albany with 
a master’s degree. Prior 
to Bonadio, he worked at 
Wegmans Food Markets 
for six years. ELISABETH 
BEARDSLEY has been 
hired as an assistant ac-
countant and will work in 
the SBA department. She 
is a recent graduate of Le 
Moyne College where she 
earned her MBA. AYMAN 
HUSSEIN has joined Bona-
dio’s commercial team as 
an assistant accountant. 
He recently graduated 
from the University of 
Buffalo, where he ob-
tained a master’s degree. 
STEPHEN MUSACCHIO re-
cently joined the commer-
cial team as an assistant 
accountant. He is a recent 
graduate of SUNY Os-
wego, where he earned his MBA. SARAH 
GOW has been hired as an administrative 
assistant on the enterprise admin support 
team in Syracuse. She is a recent gradu-
ate of SUNY Geneseo, where she earned 
her bachelor’s degree. ZACHARY ASHLEY
recently joined the Bonadio Group, in the 
firm’s Utica office. He serves as an assis-
tant accountant on the healthcare tax ex-
empt team. Ashley is a recent Le Moyne 
College graduate. 

BANKING

RICH O’HARA, retail and 
operations controller, was 
recently promoted to se-
nior VP. O’Hara, based at 
NBT Bank’s headquarters 
in Norwich, has more than 
20 years of experience in 
financial accounting and 
budgeting. In his current 
role, he is responsible for managing bud-
geting and reporting functions for NBT’s 
Retail Banking and Operations Divisions. 
He joined NBT in 2006 as a senior accoun-
tant in the Accounting and Finance Divi-
sion. Prior to joining NBT, O’Hara worked 
in the health care and technology indus-
tries. O’Hara earned his bachelor’s degree 
in economics from Ithaca College and his 
MBA in finance from SUNY Albany. 

CREDIT UNIONS

AmeriCU Investments 
has hired STEVE HORYL
as a financial advisor. He 
brings 10 years of prior fi-
nancial experience. Horyl 
will be based at AmeriCU 

Investments’ Liverpool office and will 
serve the greater Syracuse area as well as 
Auburn.

FINANCIAL SERVICES

Bankers Healthcare Group (BHG) has 
added three new employees to its Syra-
cuse team. JUSTINE NIVER joins as an ac-
counting clerk I. She previously worked as 
an accounting clerk at the City of Fulton 
in the Personnel and Assessor’s Office. 
CHRIS MERCKEL joins BHG as a senior 
product owner. Before BHG, he worked as 
a product owner and agile coach at TCG-
player. EMILY READ joins as financial ana-
lyst. She previously worked at St. Joseph’s 
Health as a financial analyst.

HEALTH CARE

After a decade of being chairman and 
CEO of Associated Medical Professionals 
(A.M.P.), DR. HOWARD WILLIAMS will be 
retiring. DR. ANGELO DEROSALIA will be 
the new chairman and CEO as of March 
1, leading the multispecialty medical prac-
tice. DeRosalia, a urologist and member of 
A.M.P., has been with the company since it 
was formed in 2008. In the last 10 years, he 
has contributed to pioneering minimally 
invasive treatments. DeRosalia previously 
was chief of the urology service at St. Jo-
seph’s Health and will continue to see his 
patients at the A.M.P. North Medical loca-
tion in Liverpool. 

ELIZABETH SKINNER, 
D.O., has joined the Mo-
hawk Valley Health Sys-
tem (MVHS) Whitesboro 
Medical Office as a family 
medicine physician. Most 
recently, she was a family 
medicine physician for the 
Department of Veterans 
Affairs Donald J. Mitchell Clinic in Rome. 
Skinner previously worked at Well Span 
Health Spring Family Medicine in New 
Freedom, Pennsylvania for 10 years. She 
served in the U.S. Army as a family medi-
cine physician in Fort Gordon, Georgia, as 
well as in Tuzla, Bosnia. Skinner received 
her bachelor’s degree in biology at Mary 
Washington College in Fredericksburg, 
Virginia. She received her medical degree 
from Philadelphia College of Osteopathic 
Medicine and completed her residency at 
York Hospital in York, Pennsylvania.

LAW

Olinsky Law Group has 
promoted KRISTI F. REP-
PEL to partnership. She 
joined the firm in 2013, 
and focuses her practice 
on Social Security Dis-
ability Appeals Council 
Appeals and Workers’ 
Compensation claimants. 
Reppel earned her law degree from the 
Western New England University School 
of Law in Springfield, Massachusetts. She 
also holds a bachelor’s degree in political 
science from Siena College, near Albany.

MANUFACTURING

SHAWN LAWLOR has been named VP of 
sales & marketing at Bartell Machinery 
Systems, LLC in Rome. He takes over 

for former VP of Sales 
and Marketing Kevin 
Greenow, who retired in 
December 2019, after 45 
years of service at Bartell. 
A member of the Bartell 
staff since 2015 Lawlor 
was most recently the di-
rector of marketing and 
new business development. He held man-
agement positions at Fiber Instrument 
Sales Inc., and UTC Aerospace Systems, 
a United Technologies Company prior to 
joining Bartell. Lawlor holds a master’s de-
gree in integrated marketing communica-
tions from Marist College and a bachelor’s 
degree from the University of Massachu-
setts. 

NONPROFITS

ALYSSA SPINA has recent-
ly been promoted to asso-
ciate VP of development 
and partnerships of Up-
state Cerebral Palsy. She 
previously served as a 
grant writer at Upstate Ce-
rebral Palsy and affiliated 
nonprofit organizations. 
In her new role, she will head Upstate Ce-
rebral Palsy’s Department of Communi-
cations and Donor Engagement. Prior to 
working at Upstate Cerebral Palsy, Spina 
was a manager of research and evaluation 
for a consulting firm in Washington, D.C., 
where she worked with federal agency cli-
ents. She received her MPA degree with 
a concentration in nonprofit management 
at American University as a Merit Scholar 
and holds a bachelor’s degree from Cor-
nell University’s School of Industrial and 
Labor Relations.

RETAIL

Tops Friendly Markets 
has promoted RON SMITH
to maintenance and en-
ergy specialist for the East 
Region. Smith, who was 
most recently the perish-
able field specialist for 
meat and seafood for Tops 
in the East Region, began 
his career with the full-service grocery 
retailer in 2010. Since then he has held a 
variety of positions including meat cutter, 
assistant store manager, and field special-
ist. He resides in Chittenango.

TECHNOLOGY

ALYSE LEO-RANDAZZO
has recently joined CXtec 
as a business develop-
ment representative. Her 
role includes identifying 
and creating new quali-
fied sales opportunities, 
securing new accounts, 
and turning leads into 
prospects. Leo-Randazzo’s prior work 
experience includes working at First Aid 
Beauty, Sephora, SpeedPro Central New 
York, CNY Cat Coalition/ CNY SNAP, and 
Friendly’s, according to her LinkedIn pro-
file. She holds a bachelor’s degree in pubic 
relations from SUNY Oswego and is also a 
graduate of Westhill High School.               n

PEOPLE ON THE MOVE NEWS
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        decision-makers refer 
            to throughout the year

TIME IS 
ALMOST UP!

the Book of Lists 
Deadline is 

Approaching!

Ad Space is Going Fast!
one ad = one whole year of exposure
BOOK YOUR AD TODAY!

CONTACT US TO RESERVE YOUR SPACE:
Dony Bardenett: (315) 579-3901 

dbardenett@cnybj.com 

Kelly Bailey: (315) 579-3924 
kbailey@cnybj.com

https://www.cnybj.com/book-of-lists/



