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Brown & Brown 
Insurance to pay 
quarterly dividend 
on Feb. 17

Brown & Brown, Inc. (NYSE: BRO), the 
Florida–based parent of Syracuse–based 
Brown & Brown Empire State, recently 
announced that its board of directors 
has declared a 
regular quarterly 
cash dividend 
of 9.25 cents a 
share. 

The dividend 
is payable on 
Feb. 17 to 
shareholders of record on Feb. 5, the in-
surance agency said in a news release. 

Brown & Brown, through its subsid-
iaries, offers a broad range of insurance 
products and related services. The firm, 
which makes many acquisitions of insur-
ance agencies, generated revenue of 
$2.6 billion in 2020, up more than 9 per-
cent from 2019.

Brown & Brown Empire State is head-
quartered at 500 Plum St. in Syracuse’s 
Franklin Square area. It also has offices in 
Vestal, Rome, and Clifton Park, according 
to the firm’s website.

Ronald McDonald 
House Charities 
of CNY announces 
new board 
member, officers 

SYRACUSE — Ronald McDonald 
House Charities of Central New York 
(CNY) announced it has appointed 
Colleen McLaughlin, owner/operator of 
a McDonald’s fran-
chise, to its board of 
directors for 2021. 
McLaughlin joins 13 
other members cur-
rently on the board. 

 The charitable 
organization also an-
nounced the following 
board officers for 2021: 
President, Amy Collins, 
VP and general manager at CNY Central 
Media Group; 1st VP, Alan Peterman, 
partner at Barclay Damon LLP; 2nd VP, 
Colleen Kernan, director of public rela-
tions at Pinckney Hugo Group; Treasurer, 
Steve Malone, director of finance at JMA 
Wireless; and Secretary, Carrie Wojtaszek, 
chief operating officer at Galaxy Media. 

 Ronald McDonald House Charities 
of CNY’s other board members in-
clude: Dr. Nader H. Atallah, cardiologist 
and managing member of Pediatric 
Cardiology Associates LLC and clinical 
associate professor at SUNY Upstate 
Medical University and the University 
of Rochester; Steve Case, partner at 
Acropolis Realty Group; Rich Krahling, 
owner/operator of a McDonald’s fran-
chise; Karen Ohliger, relationship man-
ager at KeyBank; Hon. Anthony J. Paris, 
Supreme Court Justice, New York State 
5th Judicial District; Brian Rapp, partner 
and VP at Bill Rapp Superstore; Jennifer 
Speicher, administrator at Upstate 
Golisano Children’s Hospital; and Matt 
Trinkaus, VP of finance at Kris-Tech Wire.

Ronald McDonald House Charities of 
CNY operates the CNY Ronald McDonald 
House as a “home away from home” for 
families whose children are hospitalized 
with serious illnesses or injuries. 

Seneca Foods operating income 
nearly triples in latest quarter

MARION —   Seneca Foods Corp. (NASDAQ: 
SENEA, SENEB) — a Wayne County–based 
provider of packaged fruits and vegetables, 
with facilities across the U.S., including Geneva 
— reported operating income of $90.6 million 
in its latest quarter ending Dec. 26.

That was up almost three-fold from 
$33.1 million in the year-ago quarter.

Seneca Foods also reported a more than 23 
percent increase in net sales to $484.4 million 

in the quarter end-
ing Dec. 26. 

Seneca Foods 
says it holds the largest share of the re-
tail private label, food service, and export 
canned-vegetable markets, distributing to 
more than 90 countries. Products are sold 
under the Libby’s, Aunt Nellie’s, Green Valley, 
CherryMan, READ, and Seneca labels, includ-
ing Seneca snack chips.

25%

75%Still to 
come
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ITHACA — Tompkins Financial Corp. 
(NYSE: TMP) recently announced that its 
board of directors approved payment of a 
regular quarterly cash dividend of 54 cents a 
share for the first quarter. 

The dividend is payable on Feb. 16, to 
common shareholders of record as of Feb. 
9. The dividend is the same amount the 
banking company paid in the fourth quarter 
of 2020, but represents a nearly 4 percent 
increase over the cash dividend of 52 cents it 
paid in the third quarter.

At Tompkins Financial’s current stock 

price, the payment yields about 3.1 percent 
on an annual basis.

Tompkins Financial is a financial-ser-
vices firm serving the Central, Western, 
and Hudson Valley regions of New York 
and the Southeastern part of Pennsylvania. 
Headquartered in Ithaca, Tompkins Financial 
is parent of Tompkins Trust Company, 
Tompkins Bank of Castile, Tompkins 
Mahopac Bank, Tompkins VIST Bank, and 
Tompkins Insurance Agencies, Inc. It also 
offers wealth-management services through 
Tompkins Financial Advisors. 

Tompkins Financial to pay Q1 dividend 
of 54 cents on Feb. 16
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Tompkins Financial Corp.’s branch offi  ce at 6872 East Genesee St. in the town of DeWitt.

https://www.cnybj.com/news-email-alerts/
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Syracuse restaurants serving up deals in winter-season promotion            
BY ERIC REINHARDT
ereinhardt@cnybj.com

SYRACUSE — More than 40 downtown Syracuse restau-
rants are participating in the first “Delicious Downtown 
Deals” promotion.

The restaurants include five new eateries that just 
opened at the Salt City Market. The meals are available 
for dine in, curbside, and to go.

The promotion started Feb. 1 and continues all month 
long through Feb. 28, according to the Downtown 
Committee of Syracuse, Inc.

The specials and deals vary from restaurant to restau-
rant. Some eateries are offering package deals, including 
some for $20.21, reflecting the calendar year. Others are 
serving up three-course lunches and dinners at a fixed 
price point, similar to what the community has come to 
expect during the traditional “Downtown Dining Weeks” 
promotion, which the Downtown Committee plans to 
present “later this spring.”

“Right now, there is an exciting energy in our community 
as we continue to show our love for our local restaurants, 
retailers, and the cultural institutions that make this city 
center so special,” Merike Treier, executive director of the 
Downtown Committee of Syracuse, said in a statement. “We 
plan to hold the traditional Dining Weeks promotion later this 
year, but we didn’t want to miss out on celebrating the flavors 
that so many have come to look forward to each year around 
this time. We hope you’ll visit your favorite restaurants — and 
discover new ones — in whatever ways you and your families 
are most comfortable with. Enjoy dining in, curbside pick-up, 
and/or takeout.”

Passport-promotion contest
As part of the promotion, the Downtown Committee is 

also hosting a passport-promotion contest.
Throughout the month of February, as patrons visit 

one or more participating restaurants, they can earn 
stickers when they purchase a restaurant’s specified 
“Downtown Deal.”

Seven or more stickers (deal purchases) earn patrons 
one entry in the prize drawing, 14 or more earn two en-
tries in the prize drawing, and 21 or more earn patrons 
three entries in the prize drawing. 

Participants may also email Mail@DowntownSyracuse.
com, sharing their favorite 13202-zip-code restaurant, 
specifying their favorite meal and why it is, to earn an 
entry into the drawing.

Passport cards may be picked up at participating 
restaurants or downloaded at the Downtown Committee’s 
website. To redeem passports, patrons can email a 
picture of their card (front and back) to the Downtown 
Committee at Mail@DowntownSyracuse.com. 

If you don’t have a smartphone, please mail it to 
the Downtown Committee of Syracuse, Inc. at 115 
West Fayette St, Syracuse, N.Y. 13202 c/o “Passport 
Promotion.” 

All submissions must be received by March 1. The 
drawing will be held during the first week of March.

Meal and a Museum 
Four museums are also joining the “Delicious 

Downtown Deals” campaign. Throughout the month 
of February, visitors are encouraged to visit any of 
the participating restaurants to pick up a pass that will 
grant them a 10-percent discount at the Onondaga 
Historical Association’s gift gallery or at the Erie Canal 
Museum, one free admission at the Museum of Science 
and Technology (MOST), or one free admission at the 
Everson Museum of Art. 

“Meal and a Museum” passes are only available at par-
ticipating restaurants, the Downtown Committee said.  

HE MISSES 
BEING IN 

CLASS EVERY 

DAY & WITHOUT 

SCHOOL MEALS, 

HE’S MISSING 

BREAKFAST 

AND LUNCH. 

PLEASE, GIVE TODAY AT 
FOODBANKCNY.ORG. 

BY ERIC REINHARDT
ereinhardt@cnybj.com

UTICA — Seeking to help 
local small businesses that 
have struggled during the pan-
demic, four Utica–area busi-
nesses have started the Be A 
Neighbor Fund.

The businesses involved in-
clude Universal Bookkeeper, Made 
In Utica, McGrogan Design, and thIN-
Cubator.

The fund has an initial goal of raising 
$45,000 to help out five small businesses. 

“The idea isn’t to have a one-shot 
donation to a business,” Justin Miller, 
owner of Universal Bookkeeper, said 
in a release. “I kept thinking, how can 
we help businesses in a way that would 
make an impact. So, the idea is they will 
receive up to $3,000 for three months. 
This allows a business to really have 
some breathing room and have some 
reliable income for whatever they need 
to stay open and thrive again.” 

Donations will be processed through 
Handshake.City, a nonprofit organization 
under management of Made In Utica.

For businesses, the application process is 
“short and simple,” and any business in the 
greater Utica area can apply. Community 
members can also nominate a business. 

“We created a really easy process on 
our website for the applications and nom-

inations,” Justin Parkinson 
of Made In Utica, said. 

“We’d love to hear from 
business owners, but 
we also want to hear 
from the community. 
We want you to think 
about what businesses 

you love, what business-
es would you truly miss if 

they were gone.” 
The team behind the Be A 

Neighbor Fund is hoping to continue 
the fund even after the initial goal is 
reached. 

“The purpose of our business has always 
been to help as many small businesses as 
possible, so it was a no-brainer to come 
together and collaborate with these talent-
ed partners and make that happen,” Ryan 
McGrogan, owner of McGrogan Design, 
said.

“The more money raised, the more 
businesses will be helped. No donation 
is too small, or too big. We’d encourage 
anyone from individuals in the com-
munity to other businesses to be a 
‘good neighbor’ and donate toward the 
fund,” said Meghan Fraser McGrogan 
of McGrogan Design.

More information about the fund in-
cluding applications, nominations, and 
donation forms for the Be A Neighbor 
Fund are available now at www.hand-
shake.city, per the release.                    

The Be A Neighbor Fund 
seeks to help struggling 
Utica small businesses       

http://www.foodbankcny.org
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Featuring stocks of local interest 
shown every weeknight on 
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BY ADAM ROMBEL
arombel@cnybj.com

SYRACUSE — Carrols Restaurant Group, 
Inc. (NASDAQ: TAST) recently appointed 
Carl Hauch as the company’s chief operat-
ing officer (COO), effective Feb. 15.

Syracuse–based Carrols is the largest 
Burger King franchisee in the U.S.

Hauch, age 54, comes 
to Carrols from NPC 
International, where he 
was president of the com-
pany’s Wendy’s division, 
from January 2019 to 
February 2021. NPC is the 
largest Wendy’s franchisee. 
Hauch led the company to 

its most-successful year in 2020, prior to 
its recently announced sale, Carrols said 
in a news release.

Before joining NPC, Hauch worked at 
Barnes & Noble, Inc., where he served as 
VP from July 2017 through June 2018 and 
co-CEO from June 2018 to January 2019.

Prior to Barnes & Noble, Hauch worked 
as senior VP of national operations and 
customer experience at Advance Auto 

Parts. He also held multiple leadership 
positions at Advance Auto Parts, including 
as head of operations and human resourc-
es. Hauch worked for the company from 
2008-2012.

Hauch started his career working in 
management positions in the restaurant 
industry before launching a 14-year career 
at Starbucks in 1994. He worked in a vari-
ety of operational positions, including store 
manager, district manager, director of op-
erations, and regional VP. Hauch ran na-
tional operations in Australia and became 
CEO/managing director of Starbucks 
Switzerland and Austria, where he led “a 
complete turnaround of the business in 
the span of 24 months,” per the release.

“Carl is a terrific addition to the Carrols 
team, and I am thrilled to have him on 
board to oversee our almost 1,100 Burger 
King and Popeyes restaurants in 23 
states,” Daniel T. Accordino, chairman 
and CEO of Carrols, said. “He has a 
depth of experience managing large-scale 
restaurant and retail operations, as well as 
a proven reputation for growing business-
es and managing costs. I believe his skills 
will be especially valuable as we re-engage 

in strong but balanced organic and non-or-
ganic growth strategies.”

Contract details
Under his employment agreement, 

Hauch will be paid an annual base salary 
of $550,000 that may be increased annually 
at the discretion of the Carrols compensa-
tion committee, according to a company 
filing with the U.S. Securities & Exchange 
Commission. Hauch will also get to par-

ticipate in the company’s executive-bonus 
plan, with a target percentage of 100 per-
cent of his annual base salary, and any 
restricted stock or other equity-incentive 
plans applicable to executive employees. 
Hauch will also receive a cash sign-on 
bonus of $120,000, in lieu of any payments 
for costs of his relocation and reimburse-
ment for temporary-lodging expenses in-
curred through his relocation date or June 
15, 2021 — whichever comes first.        

Hauch starts as new Carrols 
Restaurant Group COO
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The Burger King restaurant on Route 57 in Clay.
Hauch

Local sales-tax collections in 
NYS fell by 10 percent in 2020
BY JOURNAL STAFF
news@cnybj.com

ALBANY — Local sales-tax collections de-
clined by $1.8 billion, or 10 percent, in 2020 
compared to 2019, amid the coronavirus cri-
sis, the Office of New York State Comptroller 
Thomas DiNapoli recently reported.

The decline exceeded the 6 percent drop 
in local sales-tax collections seen in the 2009 
recession compared with 2008.

Collections were uneven in 2020 as the 
pandemic developed and affected business 
activity in the state. In the first quarter 
(January-March) — mostly occurring before 
the economic impact of the COVID-19 global 
crisis swept through the Empire State — 
sales-tax collections grew by 4.6 percent over 
the same quarter in the previous year, the 
comptroller’s report said. However, collec-
tions plunged by 27.1 percent in the second 
quarter (April-June) compared to the second 

quarter in 2019. State-mandated closures of 
non-essential businesses in late March led to 
a spike in unemployment and a sharp drop in 
retail and food-services sales in the following 
months. 

The third quarter (July-September) and 
fourth quarter (October-December) saw con-
tinued decreases in sales-tax collections al-
though less steep — at 9.5 percent and 7 
percent, respectively. The reopening of many 
non-essential businesses in June helped busi-
ness rebound, although some restrictions 
were still in place. Collections increased out-
side of New York City in the third and fourth 
quarters, compared to the same period in 2019.

You can see the full state comptroller’s re-
port at: https://www.osc.state.ny.us/files/
local-government/publications/pdf/local-sales-
tax-collections-decline-by-10-percent-in-2020.
pdf?utm_source=weekly%20news&utm_medi-
um=email&utm_content=20210207&utm_cam-
paign=fiscal%20oversight&section=body         

Percentage Change in Statewide Local Sales-Tax Collections

Source: New York State Department of Taxation and Finance (Tax and Finance), with calculations by the O�  ce of the State Comptroller (OSC).
Notes: Includes New York City. Adjusted for correction adding $238 million to collections for NYC in calendar year 2015.

https://spectrumlocalnews.com/nys/central-ny
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04.18.21

Walk where you are and share a
picture with us on social media!

CHALLENGE
DIGITAL EXPERIENCE

SyracuseHeartWalk.org

Locally Sponsored by:

SYRACUSE

Media Sponsors:

#SyrHeartWalk

@AHANewYork

BY JOURNAL STAFF
news@cnybj.com

SYRACUSE — The Central New York 
Community Foundation recently announced 
that it distributed $539,877 in grants to 
nonprofit organizations in Onondaga and 
Madison counties through its Community 
Grantmaking program. 

The initiative funds projects in the areas 
of arts and culture, civic affairs, education, 
health, human services, and the environ-
ment. The grant recipients are as follows.

• A Tiny Home for Good Syracuse re-
ceived $35,000 to restore property that will 
serve as its headquarters.

• Brady Faith Center was allocated
$60,000 to create a workforce-development 
plan for its new apprenticeship program at 
Brady Market.

• City of Syracuse received $65,000 to
support its Lead Abatement Program and 
launch workforce training and certification 
for housing-code inspectors.

• Cornell Cooperative Extension of
Madison County was provided $65,131 to 
support its curbside-market program, which is 
a collaborative of farmers, local nonprofits, and 
human-service organizations that provides 
grocery items to Madison County residents.

• David’s Refuge received $27,500 to
increase program accessibility, outreach, 

and increase partnerships with people of 
color to diversify its client base and staff and 
decrease racial disparity.

• Everson Museum of Art was allocated
$40,500 to hire a full-time grant writer to 
help increase its fundraising capacity, pro-
gramming, and inclusion initiatives.

• Fiver Children’s Foundation New
York received $10,000 to host diversity, eq-
uity, and inclusion assessments, trainings, 
and community workshops to help with the 
creation of a strategic plan.

• The Haven at Skanda obtained $25,000
to hire a consultant to create a new strategic 
plan to promote growth, expansion, and the 
sustainability of its programming. 

• Junior Achievement of Central Upstate
NY was provided $15,000 to launch a new 
youth entrepreneurial program and support 
its financial-literacy programs for students 
in Syracuse.

• Museum of Science & Technology
Foundation (MOST) was allocated $17,250 
to launch a new after-school mentorship 
program for Black youth that will guide 
them through career exploration in the 
areas of science, technology, skilled trades, 
and manufacturing.

• PGR Foundation received $25,099 to
purchase technology equipment and hire 
tutors for its Back to School Pandemic 
Preparation Series.

• The Reading League Syracuse ob-
tained $45,000 to produce reading lessons 
geared toward pre-K-3rd graders that will 
air on WCNY for students impacted by 
COVID-19.

• Skaneateles Lake Association received
$50,000 to develop an in-person and virtu-
al curriculum for its Emerging Scientists 
Program that teaches students about water-
shed science.

• SUNY ESF was allocated $36,070 to
conduct a land-restoration project to im-
prove the water quality of Skaneateles Lake.

• Syracuse Children’s Theatre was pro-
vided $14,837 to hire a student-success 
specialist to support students of all abilities 
so that its arts recreation is inclusive for all 
children.

• Syracuse Stage was allocated $25,000
to support racial-equity training for its staff 
and board using artistic projects that high-

light the voices of people of color.
• Tomorrow’s Neighborhoods Today

received $4,000 to launch a social and dig-
ital-media campaign to continue its Lead 
Poisoning Education and Awareness 
Project.

• Vesta Community Housing 
Development obtained $30,000 to purchase 
a van to safely transport veterans to and 
from appointments.

• YWCA Syracuse & Onondaga County
received $18,500 to host programming for 
girls ages 5-18 to help build self-resilience, 
confidence, and set future goals.

The Central New York Community 
Foundation is a public charity established 
in 1927. It says it’s the largest charitable 
foundation in Central New York with assets 
of nearly $260 million and has invested 
more than $200 million in community-im-
provement projects since its inception.      

Community Foundation 
awards nearly $540K in 
grants to area nonprofits

PHOTO CREDIT: CENTRAL NEW YORK COMMUNITY FOUNDATION

BY JOURNAL STAFF
news@cnybj.com

G ov. Andrew M. Cuomo on Feb.
 4 announced that major con-
 struction has been completed on 

projects that replaced or rehabilitated 15 
bridges along key transit corridors in the 
Southern Tier and Western New York. 

These projects seek to enhance safety 
and ensure the continued flow of people 
and commerce throughout the regions, 
the governor’s office said. The new bridg-
es were also designed to meet modern 
hydraulic standards, including improved 
waterway openings that make them less 
susceptible to flooding and more resistant 
to corrosion and wearing. 

The projects represented a nearly 

$33 million total investment in important 
infrastructure. The Southern Tier projects 
include the following: 

• Deck replacement on the County
Route 56 bridge over Interstate 86, town 
of Chemung, Chemung County 

• Replacement of the State Route 367
bridge over Bentley Creek, village of 
Wellsburg, Chemung County 

• Replacement of the Interstate 86
bridge over a tributary to the Cohocton 
River, town of Bath, Steuben County. 

• Replacement of the State Route 8
bridge over Beaver Creek in the town of 
Columbus, Chenango County 

• Replacement of two bridges carry-
ing State Route 41 over Cornell Creek 
and Wilkins Brook. towns of Afton and 
Coventry, Chenango County.                     

State completes major bridge 
projects in the Southern Tier

PHOTO CREDIT: GOVERNOR.NY.GOV

http://www.syracuseheartwalk.org
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:: SPECIAL REPORT ::

ARCHITECTURE/ ENGINEERING DIRECTORY
ISSUE DATE: JUNE 28, 2021

How do I make sure my 
company is listed in the 
directory?

There is no charge to be included in 
this directory. For more information 
about the directory and how your 
architecture or engineering firm can be 
included, please contact Vance Marriner 
at 315-579-3911 or vmarriner@cnybj.com.

We welcome photographs or 
renderings and they may be e-mailed
 to vmarriner@cnybj.com

The data submission deadline is 
Friday, June 11.

Advertise in this directory
to keep your company front 
and center to our readers 
and the prospects you are 
trying to reach! 

Over 19,000 distributed weekly

Reserve your space by June 16

OTHER UPCOMING CONSTRUCTION ISSUES:
MARCH 22  I  JUNE 7  I  AUGUST 9  I  NOV. 1  I  DEC. 20

For more information, contact: 
Dony Bardenett: (315) 579-3901  dbardenett@cnybj.com
Kelly Bailey: (315) 579-3901  kbailey@cnybj.com

2020 Hindsight: 5 Lessons for CNY Business Owners to Use in 2021

W hile many businesses across
 Central New York are still 
 dealing with the acute impacts 

of the economic and 
social disruption of 
2020, innovative com-
panies will apply what 
they have learned in 
order to excel in 2021. 
Here are five ways that 
companies can build 
resilience and weather 
future challenges, while 
being better positioned 
to capitalize on emerg-
ing opportunities. 

Financial discipline isn’t just for 
hard times 

A thorough, proactive review of internal 
processes and key relationships can help 
protect your company, whereas cutting 

expenses in a defensive and reactive pos-
ture can have unintended consequences. 
Instead, create “what if” scenarios now and 
plan allocations for each. Businesses can 
find resources and help at organizations 
such as the Onondaga County Industrial 
Development Agency, CenterState CEO, 
Onondaga Small Business Development 
Center, Syracuse Economic Development 
Corporation, Mohawk Valley EDGE, [and 
The Agency - Broome County IDA/LDC, 
to name a few]. Then, if the time comes, 
you can respond with a thoroughly vetted 
plan. 

Don’t let uncertainty deter you 
from growth

The M&A market shifted in 2020 due 
to the impact of the coronavirus and wide-
spread digital transformation. Companies 
with strong working capital and cash re-
serves could have a significant opportuni-

ty to put that to work through a merger or 
acquisition, especially if they have limited 
debt. 

If your company is not in a position to 
pursue M&A activity, develop a strategic 
plan for future growth. Start by identifying 
the top opportunities facing your compa-
ny right now and consider the potential 
hurdles you’ll face in pursuing these op-
portunities. This will help you formulate 
an actionable, prioritized plan specific to 
your situation. 

Cybersecurity is critical, especially 
for those working from home

Cybercrime is more of a risk in today’s 
remote-work environment, so companies 
must prepare themselves. Workers are 
less protected when working from home, 
resulting in criminals launching malware 
campaigns targeting people with insuf-
ficiently secured devices. Last summer, 

one local company discovered that its cli-
ents’ personal information may have been 
compromised in a suspected ransomware 
attack, driving home the importance of 
cybersecurity training. Such training can 
teach employees how to put essential 
safeguards in place, as well as provide 
guidelines on the safe use of public Wi-Fi 
and the importance of VPNs and well-pro-
tected home routers.

ESG strategy is no longer just for 
the big guys

Environmental, social, and governance 
(ESG) investing is far from a feel-good, 
concessionary strategy — it helps manage 
risk and enhance returns, and it can be 
directly linked to a company’s long-term 
outlook. 

Best practices for strengthening your 
company’s ESG commitments include dis-
closing comprehensive ESG information, 
having a diversity and inclusion program, 
and ensuring diverse representation on 
the board of directors. 

Invest in your employees 
Just as you’re taking steps to safeguard 

cash flow and business operations, it’s 
essential to protect the wellbeing of your 
employees. Management should support 
employees even more holistically and pro-
actively than before. Comprehensive well-
ness programs that support employees’ 
physical, mental, and financial health are 
more important now than ever before. 

The coronavirus created unprecedent-
ed challenges for local businesses, and 
Central New York executives bravely 
faced new trials. While no one can predict 
what’s to come in 2021, these lessons from 
2020 can help companies reignite growth 
and plan for financial success in the year 
ahead.            

Michael Brunner is Senior Vice President 
of Global Commercial Banking and Central 
New York Market President for Bank of 
America.

MICHAEL
BRUNNER 
Viewpoint

New York milk pro-
duction increased 
more than 2 percent 
in December

N ew York dairy farms produced
 nearly 1.3 billion pounds of milk
in December, up 2.2 percent from 

almost 1.27 billion pounds in the year-ago 
month, the USDA’s National Agricultural 
Statistics Service (NASS) recently report-
ed.

Production per cow in the state aver-
aged 2,070 pounds in December, up 2.2 
percent from 2,025 pounds a year prior.

The number of milk cows on farms in 
New York state totaled 626,000 head in 
December, unchanged from December 
2019, NASS reported.

On the milk-price front, New York 
dairy farmers in November were paid an 
average of $20 per hundredweight, up 
$1.20 from October, but down 50 cents 
from November 2019. Milk prices have 
rebounded from the worst effects of the 
COVID-19 pandemic, after reaching a low 
of $13.30 last May.           

https://www.cnybj.com/arch-eng-directory/
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Customers gather to purchase food from food vendors on a bustling opening day, Jan. 29, at the Salt City Market at 484 S. Salina St. in Syracuse.

Salt City Market opens with 
neighborhood-entrepreneur vendors         

BY ERIC REINHARDT
ereinhardt@cnybj.com

SYRACUSE — The newly opened Salt 
City Market boasts it offers “regional and 
international cuisine from entrepreneurs 
in your neighborhood” and is the “food 
hall for all.”

Salt City Market, located at 484 S. Salina 
St. in Syracuse, formally opened Jan. 29.

The two anchor tenants in the 
78,000-square-foot, four-story building are the 
Syracuse Cooperative Market and Salt City 
Coffee. Other tenants include food entre-
preneurs like SOULutions Sley’s Southern 
Cuisine; Baghdad Restaurant; Big in Burma; 
Firecracker Thai Kitchen; Pie’s The Limit; 
Cake Bar; Erma’s Island providing “Jamaican 
dining at its best;” Mamma Hai; and Miss 
Prissy’s, per the market’s website. 

Some vendors at the newly opened Salt 
City Market are hiring workers. For ex-
ample, Erma’s Island is looking for an 
AM/PM prep cook and cashier and the 
Firecracker Thai Kitchen is also seeking 

an AM/PM prep cook, a PM line cook, and 
a cashier. Other vendors also had some 
similar job openings.

Salt City Market’s Jan. 29 opening at-
tracted consumers immediately, according 
to its Facebook page and also photos from 
the event.

“We’ve been open for less than two 
hours and the response has been abso-
lutely incredible!,” the organization posted 
on Facebook. The same post also advised 
would-be patrons that “in order to maintain 
capacity, there is a line outside — howev-
er, it moves quickly and the wait has only 
been 5-10 minutes.”

Besides the food-related tenants, the 
Salt City Market will also include 26 apart-
ments and space for the Allyn Family 
Foundation. 

The market’s website also says orga-
nizers started thinking about the project 
earlier this century. Then, the Allyn Family 
Foundation formed the nonprofit-operating 
entity, the Syracuse Urban Partnership, to 
make the project a reality. 

Through the nonprofit, the Allyn Family 
Foundation in 2018 assembled the con-
struction and design team to work on the 
project. 

VIP Architectural Associates, PLLC of 
Syracuse, along with New York City–based 
ICRAVE and Minneapolis, Minnesota–
based Snow Kreilich Architects, were se-
lected to design the building. They worked 
to design a building that would “fit our 
unique urban setting, that would work 
well for our small businesses, and would 
be a place where people of all walks of life 
would want to gather together,” per the 
market’s website. 

Throughout the process, the foundation 
held a series of focus groups and commu-
nity gatherings to “ensure that everyone in 
Syracuse could feel connected and invest-
ed in the project,” the website says. 

Construction started in the fall of 2019.
The Allyn Family Foundation commit-

ted about $25 million toward the project 
and was able to secure a series of grants 
and tax credits. 

In the fall of 2020, “in partnership 
with the Rose Urban Green Fund and 
JP Morgan Chase,” the project received 
new market tax credits, per the website. 
It marked “only the second time” that a 
real-estate project in Syracuse had ever 
secured new-market tax credits.

Project origin
The Salt City Market is based on a model 

built by the Neighborhood Development 
Center (NDC) located in Minneapolis.

The nonprofit NDC has helped start 
more than 400 businesses in the Twin Cities 
region. Many of those business launched in 
the Midtown Global Market, a large public 
market owned and managed by NDC. 

NDC has “long had a connection to 
Syracuse” through its partnership with the 
Upstart program, which CenterState CEO 
operates. Through that existing relation-
ship, the Allyn Family Foundation teamed 
up with CenterState CEO and NDC to 
develop a “similar concept” for the food 
hall that is under construction in Syracuse.

PHOTO CREDIT: ZOEYADVERTISING.COM
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Every company has a story. 
LE T U S T E L L YO U R S . . .

Learn about all the ways that the Onondaga Historical Association 
can share your company’s history with our community. 

Contact OHA Executive Director, Gregg Tripoli, at (315) 428-1864 
x311 or gregg.tripoli@cnyhistory.org.

Follow us on social media: @OnondagaHisAssn

cnyhistory.org   |   shop.cnyhistory.org

Congra tu la t i ons to t he f ir s t c las s of
C N Y  Legends!

Every company has a story. 
LE T U S T E L L YO U R S . . .

Learn about all the ways that the Onondaga Historical Association 
can share your company’s history with our community. 

Contact OHA Executive Director, Gregg Tripoli, at (315) 428-1864 
x311 or gregg.tripoli@cnyhistory.org.

Follow us on social media: @OnondagaHisAssn

cnyhistory.org   |   shop.cnyhistory.org

Congra tu la t i ons to t he f ir s t c las s of
C N Y  Legends!EVERY COMPANY HAS A STORY.

LET US TELL YOURS...

Learn about all the ways that the Onondaga 
Historical Association can share your 

company’s history with our community.

Contact OHA Executive Director, Gregg Tripoli, at 
(315) 428-1864 x311 or gregg.tripoli@cnyhistory.org.

Follow us on social media: @OnondagaHisAssn
cnyhistory.org  |  shop.cnyhistory.org

 Accessible to Highways 90, 690, 81, 481
Many Upgrades: New Roof,

New Lighting

315.403.9000315.403.9000

ravproperties.com
315.403.9000

UP TO
100,000 S.F.
available
6361 thompson road

 Indoor Common Dock 
 Local Owner/Brokers Protected
 Low Cost Opportunity

BY ERIC REINHARDT
ereinhardt@cnybj.com

SYRACUSE — HealthWay of Pulaski on 
Feb. 3 announced it donated Intellipure 
air-purification systems to 18 Syracuse 
businesses or organizations, including 
several restaurants. 

The air purifiers will help to improve air 
quality in these indoor spaces and “pro-
mote cleaner air,” CenterState CEO said 
in a news release.

The donation “represents an effort to 
connect local businesses impacted by the 
pandemic with local products to support 
their safe operations,” it added. 

CenterState CEO; the Downtown 
Committee of Syracuse, Inc.; the Greater 
Oswego-Fulton Chamber of Commerce; 
Syracuse Mayor Ben Walsh; and Onondaga 
County Executive Ryan McMahon joined 
Vinny Lobdell, Jr., global president of 
HealthWay, to make the announcement.

Those involved announced the donation 
at the Onondaga Historical Association, 
one of the system recipients. 

HealthWay donated and installed the 
systems. The company also trained and 
educated the businesses and organizations 
on how the systems operate and their “ef-
ficiency” so they could share that informa-
tion with employees and customers.

HealthWay worked with CenterState 
CEO, the Downtown Committee of 

Syracuse, and the City of Syracuse to 
determine which businesses had needs, 
CenterState CEO said. 

McMahon told the gathering that the 
data indicates restaurant sales-tax gen-
eration for 2020 declined “well over 20 
percent. And that is no joke,” he said. “Our 
community’s going to rally like no other to 
support our restaurants over the next few 
months.”

The units, recipient reaction
The Intellipure system is a medi-

cal-grade, air-purification system that cap-
tures and permanently removes viral and 
bacterial particles from the air, down to 
.007 microns — smaller than the corona-
virus — through its disinfecting filtration 
system (DFS) technology. Each compact 
unit protects up to 500 square feet and is 
individually tested and certified to exceed 
traditional HEPA (high-efficiency particu-
late air) filtration, “providing the highest 
level of ultrafine particle and virus remov-
al,” per the release.

“This machine’s very easy to install. It’s 
wall mountable. You can plug and play, so 
there’s not a lot of engineering around it. 
You don’t have to customize it. This would 
give very effective cleaning in a space up 
to 500 feet,” said Lobdell, when asked if 
the machine on display at the OHA event 
would be one that restaurants would use. 

Lobdell also noted that many of the puri-

fier recipients have supported HealthWay 
“in various ways, and it only made sense.”

In total, HealthWay’s donations rep-
resent a $20,000 direct investment in 
businesses within some of the indus-
tries “hardest hit by the pandemic,” 
CenterState CEO said. The donated pu-
rifiers that HealthWay manufactured in 
Oswego County are the same as those that 
are now in use in industries and facilities 
“globally,” including school districts in 
Syracuse, Chicago, and New York City, 
and Upstate University Hospital, Crouse 
Hospital, and hospitals in the New York 
City area. 

“This machine is a medical-grade air 
cleaner, so what this is going to do is 
going to change the air in the space in a 
500-square-foot space two to three times 
an hour,” Lobdell said at the OHA event. 
“It’s going to remove the smallest, ul-
tra-fine particles, so all of our machines 
have been tested against COVID-19-sized 
particulate. They do surrogate testing. 
So, those particulates that you’re talking 
about are generally much larger than the 
small, ultra-fine particle. These machines 
are generally meant to remove the really 
small particulate that are floating in the air 
that are ingested, inhaled, and can make 
us sick.” 

Kitty Hoynes, an Irish pub and restau-
rant in downtown Syracuse, “certainly 
pivoted a lot” in 2020, making sure that its 

staff and customers were safe and “these 
beautiful units here certainly helped that,” 
David Hoyne, publican at Kitty Hoynes, 
said about the air purifier.

“We can do a lot of things in the restau-
rant. We can create great food, beverages, 
present them properly, but the one thing 
we can’t do is anything about our fresh 
air and certainly HealthWay has given us 
that solution … We have a fighting chance 
now,” said Hoyne.

“As a childcare program serving chil-
dren in the middle of this COVID-19 
pandemic, clean air is a critical piece of 
promoting a safe environment for chil-
dren to learn and play while parents are 
working,” Tanika Jones, owner of It Takes 
a Village Family Daycare of Syracuse, said 
in the release. “We are grateful for the 
gifts of two Intellipure air purifiers that we 
otherwise may not have been able to af-
ford, considering we are a small business 
operating on a small budget during this 
difficult time.”

A pandemic can present business op-
portunities, McMahon noted in his re-
marks, referring to HealthWay.

“When you look at the fact that we have 
a fast-growing company in Central New 
York … giving back to the community 
so that our restaurants can market them-
selves so people can feel confident and 
comfortable … they can go to their favor-
ite restaurant, have a meal, and be safe.” 

Syracuse-area businesses deploy HealthWay-donated air purifiers

David Hoyne, publican at Kitty Hoynes in downtown Syracuse, is pictured with donated air-purifi cation systems 
from HealthWay in Pulaski. Kitty Hoynes is among 18 Syracuse organizations receiving the HealthWay systems.
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Darwin on Clinton at 110 W. Fayette St. in Syracuse is among 18 recipients of donated Intellipure air-purifi cation 
systems from HealthWay in Pulaski. The air purifi ers will help to improve air quality in these indoor spaces as the 
pandemic continues, CenterState CEO said.

http://www.ravproperties.com
http://www.cnyhistory.org
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CONGRAT ULAT IONS TO SOUTHERN FARE ON THEIR GRAND OPENING

Small businesses are the real engines of our economy. We recognize and honor our friends and neighbors
who work hard to support and add to the uniqueness of our communities. The wellbeing of this region, 
our home, depends on all of us working together and we plan to continue building Central New York
alongside you. Here at Path�nder, we aim to be there when it counts.

To learn more about our personalized approach to banking, visit any of 
our 10 locations throughout Onondaga and Oswego counties or reach 
out to us by phone 315-343-0057 or at www.path�nderbank.com

!

“I shared with Pat that there’s nobody better to work 
with than Path�nder. I told him to go in and lay the 
cards on the table. Tell them this is what you need, 
and then they’re going to say, “What hoops do we 
have to jump through to get you there?” 

ATOM AVERY - LITATRO BUILDING
OSWEGO, NY

“It’s nice to be recognized as somebody. I walk 
into Path�nder and one of the tellers say, “You’re 

the fried chicken guy.”  That’s why we moved back. 
New York City is a lot of fun, Boston is a lot of fun, 

but you’re just another number. Oswego is home.”

PATRICK MITCHELL - SOUTHERN FARE 
OSWEGO, NY

BY ERIC REINHARDT
ereinhardt@cnybj.com

ITHACA — Organic Robotics Corporation 
(ORC), an engineering startup at Cornell 
University, captured prize money in the 
6th annual NFL 1st & Future competi-
tion, sponsored by the National Football 
League. 

ORC won with its stretchable sensing 
technology, Light Lace, and topped a 
field of four finalists. The finals were tele-
vised Feb. 2 on the NFL Network, during 
the run-up to the Super Bowl in Tampa, 
Florida.

Cornell University graduate Ilayda 
Samilgil and Rob Shepherd, an asso-
ciate professor at Cornell, co-founded 
the company. Samilgil developed wear-
able athletic performance-analysis tech-
nology in Shepherd’s organic-robotics 
lab. Shepherd is associate professor in 
the Sibley School of Mechanical and 
Aerospace Engineering.

ORC won the $50,000 grand prize in 
the Innovations portion of the 1st and 
Future competition. The runner-up team, 
which took home $25,000, was Genesis 
Helmet, which is developing a better-per-
forming football helmet focused on the 
brain rather than the skull.

When host Colleen Wolfe announced 
the results on the prerecorded telecast, 
Shepherd and Samilgil — who gave their 
presentation at Cornell Broadcast Studio 
— were overjoyed and clinked their cof-
fee mugs together in celebration.

Samilgil said ORC will invest its win-
nings back into the company, “to employ 
a great team and start pilot testing our 
wearable solution.”

ORC, which was founded in 2018, has 
received support from the Praxis Center 
and the Center for Technology Licensing, 
both on the Ithaca campus, and from the 
National Science Foundation’s Upstate 
New York I-Corps Node.

Samilgil, a native of Turkey, says she 
wasn’t familiar with American pigskin 
football. The only football she knew was 
the type Americans call soccer.

“This [lack of knowledge] helped me 
go into this without any personal bias,” 
said Samilgil, the CEO of ORC, who 
majored in mechanical engineering and 
minored in entrepreneurship and inno-
vation.

About the product
Light Lace uses light to measure mus-

cle fatigue and respiration, as described 
by Cornell. This stretchable sensor can 
be integrated into garments or even hel-
mets. The information generated can help 
athletes and training staff better assess 
injury-risk factors and optimize perfor-
mance.

Shepherd’s lab has been developing 
this technology for six years, for an array 
of other applications. They include pres-
sure monitoring for diabetes patients, 
monitoring in-vehicle passenger behav-
ior, improving AR/VR (augmented reality 
and virtual reality) training, and giving 

robots a sense of touch.
“Each student who’s worked on this 

has helped march the science toward the 
simplest engineering solution — using 
light to quantify touch and gesture — 
with the most technological benefit,” 
Shepherd said. “I’ve been blessed with 
amazing and brilliant students.”

But it was Samilgil, Shepherd said — 
along with current doctoral student and 
lab member Hedan Bai — who thought of 
applying it to athletic performance. 

“I’m a big fan of [Samilgil’s] vision for 
the company,” Shepherd said.                

Cornell engineering startup 
wins NFL innovation contest             

Cornell University graduate Ilayda Samilgil (left) and Rob Shepherd, an associate professor at Cornell, co-founded 
Organic Robotics Corporation (ORC), an engineering startup. ORC on Feb. 2 won $50,000 in the 6th annual NFL 1st 
& Future competition, sponsored by the National Football League. They are pictured here in early January 2020 at 
the Consumer Electronics Show in Las Vegas. 
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Sign up for the CNY Business 
Journal’s Email News Alerts:  

visit www.cnybj.com

http://www.pathfinderbank.com
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TIME IS RUNNING OUT!
AD SPACE IS GOING FAST -

BOOK YOUR AD TODAY!

DON’T MISS YOUR CHANCE!
Advertise in the #1 publication 

decision-makers refer to 
throughout the year

CONTACT US TODAY!
Kelly Bailey: (315) 579-3924 • Dony Bardenett: (315) 579-3901

CNY BUSINESS JOURNAL

BOOK OF LISTS

ACT NOW!

BY ERIC REINHARDT
ereinhardt@cnybj.com

SARANAC LAKE — Small-business opportunities for the 
“next generation” of entrepreneurs in Northern New York 
(NNY) are the focus of a four-day virtual conference set for 
Feb. 24-27.

The North Country Center for Businesses in Transition 
(CBIT) will host the virtual event that will “attract and em-
power aspiring” entrepreneurs to pursue business ownership 
in NNY, the Adirondack North Country Association (ANCA) 
said in a Jan. 26 news release. 

The conference — titled “Small Communities. Big 
Opportunities: Own a North Country Business” — will in-
clude several one-hour sessions over the course of four days 
to accommodate participants’ work schedules. 

Registration is free and now open at www.northcountryop-
portunities.com.

“There are thousands of business owners throughout the 
region who are ready now or will be ready to sell in the next 
few years,” Danielle Delaini, business-transition program 
coordinator for ANCA, said. “There’s also growing interest 
among North Country residents and entrepreneurs from 
outside the region to operate businesses here. This con-
ference is designed to address these needs and ultimately 
invigorate local economies with new energy.” 

Participants may choose to attend the entire conference 
or only the sessions that interest them. Attendees will hear 
from local business owners and regional business-support 
professionals about taking over an existing business, the 

logistics of accessing capital, and insights into relocating to 
the North Country region. 

Conference sessions will also highlight available busi-
ness-ownership opportunities and connect aspiring entrepre-
neurs with retiring business owners.

“The goal is to provide a space for entrepreneurs to ex-
plore opportunities in the region, while providing tools and 
resources to help them realize their dreams,” said Angela 
Smith, assistant director of SUNY Canton Small Business 
Development Center (SBDC) and a lead partner with CBIT. 
“This is an opportunity for all aspiring business owners to 
learn, ask questions, and connect with regional businesses 
and support services, regardless of where they are in their 
entrepreneurial journey.”

Conference attendees will also be invited to sign up for one-
on-one meetings with owners whose business opportunities 
interest them. Invited business owners will come to the confer-
ence ready to speak to potential buyers, having prepared their 
books, and determined their business value ahead of time. 

During and following the conference, representatives 
from CBIT and SBDC will facilitate working groups and 
other services that support business owners and potential 
buyers through the business-transition process.

Pete Cummings, a business owner from Clinton County, 
said he is ready to sell his property-maintenance company 
and meet with aspiring entrepreneurs — a task “made diffi-
cult” during the COVID-19 pandemic. 

“I want to be part of the virtual conference because 
COVID-19 has made it difficult to meet with potential buyers 
in person, my preferred method. I look forward to meeting 

with people interested in new opportunities in the North 
Country,” he said in the release.

About CBIT
CBIT — which was partially funded by a grant from the 

Northern Regional Border Commission in 2018 — address-
es the loss of area businesses by providing matchmaking 
services with potential buyers, access to planning tools, and 
connection with existing services. The center’s 2021 efforts 
have expanded to also support aspiring entrepreneurs who 
wish to purchase an existing business in the region. 

CBIT serves 14 counties in Northern New York — Clinton, 
Essex, Franklin, Fulton, Hamilton, Herkimer, Jefferson, 
Lewis, Oneida, Oswego, Saratoga, St. Lawrence, Warren, and 
Washington counties.

CBIT partners include Adirondack Economic 
Development Corporation (AEDC), Adirondack North 
Country Association (ANCA), Adirondack Park Agency 
Economic Services, Essex County Industrial Development 
Agency, Franklin County Economic Development, Hamilton 
County Economic Development, Lewis County Economic 
Development, St. Lawrence County Chamber of Commerce, 
Saranac Lake Area Chamber of Commerce, SUNY Canton 
SBDC at Clinton Community College, Ticonderoga Area 
Chamber of Commerce, and Greater Watertown-North 
Country Chamber of Commerce.                                     

Virtual conference to focus on 
business ownership in NNY

https://www.cnybj.com/book-of-lists/
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How to Support our Small Businesses & Local Economy
B uying local supports our area’s

 economy and builds community
 by directly helping our neigh-

bors. According to 
Syracuse First, if we 
shift 10 percent of our 
budgets to supporting 
locally owned, indepen-
dent businesses over 
non-local business-
es, it could generate 
$130 million in new 
economic activity for 
Onondaga County alone, 
and nearly $25 million in 
new tax revenue. 

This concept has never been more im-
portant, as we continue our fight against 
the coronavirus. Almost one year into the 
pandemic, the interest in — and support 
for — local businesses has gained even 
more momentum. Grassroots efforts, 
such as Eric Devendorf’s “Love Day” 
campaign and Taste of Syracuse’s Rescue 
Restaurants effort, raise the visibility of 
businesses that pump positivity into our 
community. 

There are many ways for you — repre-
senting your business, or yourself as an 
individual — to support local businesses 
and the recovery of our local economy. 
Here are eight.

Takeout Tuesdays: The renaissance 
of the comfort and magic that the takeout 
experience brings was one of the most-
loved traditions to be established since the 
start of the pandemic. All across Central 
New York, many eyes have feasted upon 
the perfectly plated meals that have taken 
the social-media spotlight. If you haven’t 
already joined in the fun, consider or-
dering takeout on Tuesdays — for your 
team or for your family. The Downtown 
Committee’s Delicious Downtown Deals 
promotion features about 40 offers at 
DowntownSyracuse.com.

Tips & memberships: If you have 
the financial means, take this to the next 
level by considering giving more in tips 
than you might typically offer. With the 
service industry among the most hurt by 
the pandemic, many people rely on tipping 
as a main income source. You may also 
consider maintaining existing local mem-
berships and other subscriptions, even if 
services have been suspended. 

Subscribe to newsletters and news 
sources: Many of our local news sources 
are local businesses, too. Editorial and op-

erations teams have been working around 
the clock, doing more work with often 
fewer people to make sure our community 
stays safely informed throughout the pan-
demic. News sources represent an essen-
tial business that we can support through 
subscriptions, signing up for newsletters, 
and engaging on social media. 

Harness the power of positivity: 
Write a positive review for a favorite place 
or spread the word throughout your net-
working circle. Word of mouth — spoken 
or expressed virtually — is still a power-
ful, personalized way to make recommen-
dations.

Like, share, comment, endorse: 
Liking and sharing social-media posts 
from your favorite local businesses helps 
them reach even more people. Consider 
adding your own comments to draw atten-
tion to innovative techniques that your fa-
vorite restaurant is employing to sanitize, 
thoughtful hygiene practices at your hair 
salon, and the creativity of retailers and 
museums offering private appointments 
to shop and browse at your convenience. 
Sharing photos and videos from your 
experiences subtly serves as a business 
endorsement. By “showing and telling,” 
customers who may be a little appre-
hensive to return to restaurants, hair 
salons, retailers, and cultural institutions 
will be comforted by the progress shown 
through your camera lens. 

Shop at farmers markets: We are 
fortunate to have the year-round CNY 
Regional Farmers Market on Syracuse’s 
north side and the seasonal Downtown 
Farmers Market in Clinton Square — 
granting access to a variety of produce, 
fresh bread, meats, eggs, and other prod-
ucts. Many of our local municipalities also 
have their own farmers markets. When 
purchasing directly from local farmers 
and market vendors, you know your selec-
tions are fresh and were picked within the 
week — sometimes that same day. Plus, 
your money stays local. 

Gift cards and gift certificates: Gift 
cards offer a thoughtful approach to de-
liver a curated experience for a friend, 
family member, employee, or colleague — 
whether it comes in the form of a delicious 
meal at a treasured restaurant, an up-
coming performance or theater show, or 
self-care through pampering at a salon or 
spa they otherwise may not have booked 
for themselves. Through these thought-
ful gifts of experiences, money is also 

pumped back into the local economy. And 
as a bonus, sometimes businesses offer 
gifts to you when gift cards/certificates 
are purchased (For example: Purchase a 
$25 gift card, receive an extra $5).

Pay it forward through acts of kind-
ness: Food can also be used as a vehicle 
to pay kindness forward. Do you have 
a sick friend or family member? Want 
to show appreciation for a health-care 
worker? Ordering a takeout meal(s) or 
treats-to-go to be delivered to their work 
or home will sweeten their day while pro-
viding direct sales for local businesses, as 
well as possible messages of gratitude on 
social media. 

These are easy steps — some of them 

free – that your business can take, or that 
you as an individual community member 
can take to support our local economy. It 
will not only garner positive attention and 
drive sales for other local businesses, but 
it may also help you earn some positive 
attention, too.         

Alice Maggiore is a consultant for Strategic 
Communications, LLC and serves as direc-
tor of communications for the Downtown 
Committee of Syracuse. Syracuse–based 
Strategic Communications (www.
StratComLLC.com) says it provides trust-
ed counsel for public relations, including 
media strategy, media outreach, media 
monitoring, and analysis. 

Local means we live here too.
Local decisions.  
Local approvals.

Client Services  |  (877) 404-2265, Option 1  |  ADKBank.com

UTICA SYRACUSE

Douglas Bartell (315) 798-4039 x5708 Miles Bottrill (315) 471-7232 x1901

Adam Burback (315) 798-4039 x5704 John Popkess (315) 471-7232 x1902

Ann Gaworecki (315) 798-4039 x5702

John Buffa
EVP / Chief Credit Officer

(315) 798-4039 x6101

Kenneth Finegan
SVP / Chief Loan Officer

(315) 798-4039 x5701

Our full-service commercial lending group is 
all about business. Your business. Call us for 

working capital financing, equipment purchases, 
and commercial real estate lending. We’re your 

natural resource for commercial banking. 

Because we’re the local bank.

ALICE
MAGGIORE 
Viewpoint

Port & Company, CPAs rebrands as 
Ranucci, Dalton & Schenk, CPAs, P.C.
BY JOURNAL STAFF
news@cnybj.com

DeWITT — Starting on Jan. 1, the ac-
counting firm formerly known as Port 
& Company, CPAs began operating as 
Ranucci, Dalton & Schenk, CPAs, P.C.

The firm has certified public accoun-
tants and certified valuation analysts and 
advisors. Its services include accounting, 
tax planning and compliance, personal 
financial and estate planning, business 
planning, business valuations, litigation 

support, and federal and state represen-
tation. 

Ranucci, Dalton & Schenk, CPAs op-
erates at 5730 Commons Park Drive in 
DeWitt. The firm says it serves clients 
throughout Central New York and its sur-
rounding areas.                     

http://www.adkbank.com
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SYRACUSE AREA'S HIGHEST-PAID
OCCUPATIONS

Ranked by 2019 Annual Mean Wage in the
Syracuse MSA

Rank Occupation Annual Mean Wage Mean Hourly Wage

Estimated No. of

Local Employees

1.
Anesthesiologists $270,130 $129.87 N/A1

2.
Psychiatrists $267,480 $128.60 50

3.
General Internal-Medicine Physicians $246,470 $118.50 90

4.
Physicians, All Other; and

Ophthalmologists, except Pediatric

$216,240 $103.96 1,010

5.
Family-Medicine Physicians $210,070 $100.99 150

6.
Podiatrists $185,530 $89.20 40

7.
Pediatricians, General $178,490 $85.81 N/A1

8.
Nurse Anesthetists $173,340 $83.33 70

9.
Dentists, General $169,900 $81.68 260

10.
Marketing Managers $159,610 $76.74 240

11.
Architectural and Engineering

Managers

$156,560 $75.27 470

12.
Judges, Magistrate Judges, and

Magistrates

$155,410 $74.72 180

13.
Computer and Information-Systems

Managers

$155,270 $74.65 490

14.
Purchasing Managers $153,910 $73.99 150

15.
Optometrists $152,120 $73.14 70

16.
Training and Development Managers $145,350 $69.88 60

17.
Financial Managers $145,230 $69.82 610

18.
Education Administrators, Post-

Secondary

$145,170 $69.79 440

19.
Chief Executives $144,680 $69.56 230

20.
Sales Managers $138,140 $66.41 520

21.
Advertising and Promotions

Managers

$138,030 $66.36 40

22.
Natural-Science Managers $134,990 $64.90 30

23.
General and Operations Managers $124,860 $60.03 4,450

24.
Human-Resources Managers $122,620 $58.95 210

25.
Personal Financial Advisors $122,580 $58.93 320

SYRACUSE AREA'S HIGHEST-PAID
OCCUPATIONS

Ranked by 2019 Annual Mean Wage in the
Syracuse MSA

Rank Occupation Annual Mean Wage Mean Hourly Wage

Estimated No. of

Local Employees

26.
Administrative Law Judges,

Adjudicators, and Hearing Officers

$118,560 $57.00 50

27.
Industrial-Production Managers $117,560 $56.52 280

28.
Pharmacists $117,410 $56.45 630

29.
Physician Assistants $115,930 $55.74 480

30.
Economics Teachers, Post-Secondary $114,850 N/A1 130

31.
Chemical Engineers $113,930 $54.78 N/A2

32.
Computer-Hardware Engineers $113,800 $54.71 110

33.
Medical & Health-Service Managers $111,390 $53.55 640

34.
Actuaries $108,170 $52.01 N/A2

35.
Nurse Practitioners $107,720 $51.79 470

36.
Chiropractors $107,650 $51.75 40

37.
Transportation, Storage, and

Distribution Managers

$107,450 $51.66 170

38.
Personal-Service Managers, All Other;

Entertainment and Recreation

Managers, Except Gambling; and

Managers, All Other

$105,920 $50.93 480

39.
Political-Science Teachers, Post-

Secondary

$105,230 N/A1 140

40.
Computer-Network Architects $104,770 $50.37 240

41.
Business Teachers, Post-Secondary $103,510 N/A2 580

42.
Engineers, All Other $103,410 $49.72 320

43.
Education Administrators,

Kindergarten through Secondary

$102,380 N/A1 550

44.
Engineering Teachers, Post-

Secondary

$100,340 N/A1 N/A2

45.
Sales Engineers $99,980 $48.07 80

46.
Civil Engineers $99,540 $47.86 950

47.
Philosophy and Religion Teachers,

Post-Secondary

$99,080 N/A1 130

48.
Construction Managers $97,960 $47.09 440

49.
Atmospheric, Earth, Marine, and

Space-Science Teachers, Post-

Secondary

$96,780 N/A1 60

50.
Lawyers $96,530 $46.41 1,110

THE LIST
Research by Vance Marriner
vmarriner@cnybj.com 
(315) 579-3911
Twitter: @cnybjresearch

FOOTNOTES
1. Estimates not released.
2. Wages for some occupations that 
do not generally work year-round, full 
time, are reported either as hourly 
wages or annual salaries depending 
on how they are typically paid.

ABOUT THE LIST
Information was obtained from the 
U.S. Bureau of Labor Statistics.

The Syracuse Metropolitan Statistical 
Area (MSA) includes Onondaga, Oswe-
go, and Madison counties.

WANT  TO BE ON THE LIST?
If your company would like to be 
considered for next year’s list, or 
another list, please email: vmarriner@
cnybj.com

Upcoming Lists:
February 22 
Tax Preparers

March 1 
Conference & Meeting Facilities
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MAIL: Send letters to: Editor, 
The Central New York Business Journal 
415 W. Fayette St., Syracuse, N.Y. 13204
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WEB: www.cnybj.com

HOW TO REACH US

M aking effective public policy
 takes more than good ideas
 and familiarity with the issues. 

It is not easy, especial-
ly when many people 
have lost trust in gov-
ernment and in each 
other, but it can be 
done with attention to 
time-honored charac-
teristics of good gov-
ernance.

I mention a few of 
them. First, in develop-
ing public policy, you 
want to find common 

ground, to the maximum extent possible, 
with a range of people. You want to expand 
areas of cooperation, search for common-
alities, and build support. The broader the 
consensus, the more likelihood of success.

You want your policies to be realistic, 
designed for the world as it is, and not the 
world as you would like it to be. You need 
to be pragmatic, with a strong focus on 
what works, remembering that the goal is 
to solve problems and to get things done 
that benefit people.

Along with this realism, effective public 
policy is marked by restraint. It is OK to 
aim high, but you do not want to over-
reach or make promises that you cannot 
possibly fulfill.

As policymakers try to move forward, 
among their earliest choices is to figure 
out at what level to attack the problem: 
federal, state, or local — or some combi-
nation of them.

Good policy is optimistic and for-
ward-looking. In promoting policy, you 
want to give people hope, lower the tem-
perature of debate, and look to the future.

 You want to set clear goals and ex-
plain how your policies will achieve them. 
This was a problem for former President 
Donald Trump. He did not clearly convey 
his policy goals and explain how they 
would benefit the people, thus he never 
gained momentum for his proposals.

Policy initiatives should not be nar-
rowly focused. You must reach for broad 
bipartisan support for public policy. Few 
proposals are achievable in our complex 
system without at least some bipartisan 
support. Expanding infrastructure, fixing 
roads and bridges, and creating jobs often 
generate wide support.

If policy leverages investment and pro-
motes public-private partnerships, as we 
saw with the development of COVID-
19 vaccines, it can better advance. Such 
partnerships can be helpful in areas like 
biotechnology and artificial intelligence, 
where both government and private-sec-
tor efforts are usually required.

Policy proposals will gain support if you 

can persuade the people that it will help 
them. They ask, “Why should I care? What 
does this mean for me?” Those are legiti-
mate questions that should be addressed 
when advancing policy. Obviously, public 
policy should address the problems peo-
ple confront in their daily lives.

At the same time, it is important to 
set priorities. There are a lot of people 
out there demanding a lot of different 
things, but you cannot hit every target. 
You must prioritize achievable goals that 
people care about.

Ultimately, the test of public policy is 
in the implementation. Policy initiatives 
must show sustainable results. 

Above all, public policy should improve 
the quality of life and raise the standard 
of living for the American people. That 
is always a tall order, but in a democratic 
society, it is what we should seek.           

Lee Hamilton, 89, is a senior advisor for 
the Indiana University (IU) Center on 
Representative Government, distinguished 
scholar at IU Hamilton Lugar School of 
Global and International Studies, and pro-
fessor of practice at the IU O’Neill School 
of Public and Environmental Affairs. 
Hamilton, a Democrat, was a member of 
the U.S. House of Representatives for 34 
years (1965-1999), representing a district 
in south central Indiana.

I  am urging my colleagues in the New
 York Legislature to reject the 
 proposal in Gov. Andrew Cuomo’s 

budget that would delay 
middle-class tax cuts set 
to take effect this year. 
These tax cuts were 
enacted with strong bi-
partisan support sever-
al years ago. I am also 
inviting constituents to 
sign a petition on my 
website to preserve 
this critical tax relief: 
https://www.nysenate.
gov/petitions/pame-

la-helming/keep-middle-class-tax-cut.
These middle-class income tax cuts 

have already been approved and promised 

to New Yorkers. It is irresponsible and 
wrong to take away this much-needed re-
lief now, when so many hardworking fam-
ilies and small businesses are struggling.

The governor’s 2021-22 budget proposal 
would delay for one year a planned tax cut 
for the middle class totaling $400 million.

We need to protect taxpayers, who are 
already overtaxed and overburdened. 
Rescinding these middle-class tax cuts 
does nothing to help local families and 
small-business owners dealing with the 
economic impacts of the pandemic. New 
Yorkers deserve what’s been promised to 
them. The state must keep its word and 
keep the planned middle-class tax cuts in 
place.            

Pamela Helming, Republican, is a New 

York State Senator representing the 54th 
State Senate District, which encompasses 
all of Seneca and Wayne counties, as well 
as parts of Cayuga, Tompkins, Monroe, 
and Ontario counties. Contact Helming 
at helming@nysenate.gov. This article is 
drawn and edited from a news release her 
office issued on Feb. 3.
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FEBRUARY 16

 Learn@Lunch virtual event from
12-12:45 p.m. CNY ATD holds an infor-
mal conversation around current and 
emerging talent-development topics. 
The topic is “Positive and Productive 
TakeAways from 2020.” Complimentary 
virtual activity. For more information, 
call (315) 546-2783 or email: info@
cnyatd.org. Register at https://cnyatd.
org/learn_lunch

FEBRUARY 18

 Managing a Remote Workforce 
educational webinar from 10-11:30 
a.m., hosted by the Cayuga County
Chamber of Commerce. With COVID-
19 forcing more employees to work 
from home, many employers have 
found themselves with questions they 
hadn’t considered before, such as: 
How do employees track their time 
remotely?; and Who is liable for their 
computer and their internet connec-
tion? This presentation will review the 
best practices for remote work and 
policy challenges. Presenters are Jason 
Banuski, president of HR One, and Paul 
Banuski, human resource consultant 
& marketing manager at HR One. No 
charge for chamber members; $20 fee 
for non-members. Register at https://
events.r20.constantcontact.com/regis-
ter/eventReg?oeidk=a07ehinc6it6eb8b-
2ce&oseq=&c=&ch=

FEBRUARY 24

 Facilitating Effective Meetings in-
teractive virtual program from 8:15-10 
a.m. CNY ATD will be discussing guide-
lines for meetings, including virtual 
meetings, to ensure purpose and pro-
ductivity. It will cover meeting content, 
participation, and follow up. Cost is 
$15 for CNY ATD members and $30 for 
non-members. For more information, 
call (315) 546-2783 or email: info@
cnyatd.org

FEBRUARY 25

 Employee Learning Awareness 
Information Roundtable from 12-1 p.m. 
CNY ATD will hold a virtual information 
roundtable to discuss the importance 
of highlighting employee learning 
and for sharing ideas on shining the 
spotlight on employee learning in or-
ganizations. No cost to participate. For 
more information, call (315) 546-2783 
or email: info@cnyatd.org

 Commerce Chenango Virtual 
Economic Outlook Briefing presen-
tation from 8:30-9:30 a.m. Keynote 
speaker, Kenneth Entenmann, NBT 
senior VP and chief investment offi-
cer, will present an overview of trends 
regarding the economic impact of 
COVID. That includes: will the stimu-
lus stimulate?, how do we pay for it?, 
and will there be an “all clear” signal 

marking the end? Non-member price 
is $10. It’s free for members. For more 
information, and to register, visit com-
mercechenango.com (see upcoming 
events), or call (607) 334-1402.

MARCH 5

 CNY ATD Orientation virtual event 
from 8:30-9:30 a.m. Learn about CNY 
ATD, which is the local affiliate chapter 
of Association for Talent Development 
(ATD), and its activities. No charge to 
attend. For more information, call (315) 
546-2783 or email: info@cnyatd.org. 
Register at https://cnyatd.org/orienta-
tion

MARCH 11

 Virtual Voyage Open Forum from
12-12:45 p.m. CNY ATD, the local af-
filiate chapter of the Association for 
Talent Development (ATD), traverses 
the world of virtual with ongoing 
informal conversations providing a 
resource and opportunity to learn, 
share, and discuss. Free virtual activ-
ity. For more information, call (315) 
546-2783 or email: info@cnyatd.org. 
Register at https://cnyatd.org/virtu-
al_forum

 Greater Binghamton Chamber’s 
Virtual Connect Over Lunch networking 
event from 12-1 p.m. This popular event 
takes place the second Thursday of each 

month. Each virtual attendee will receive 
a $10 gift card to a local restaurant. Cost 
is $15 for chamber members only. For 
more information and to register, visit: 
https://business.greaterbinghamton-
chamber.com/events/details/virtual-con-
nect-over-lunch-march-2021-7889?
calendarMonth=2021-03-01

MARCH 24

 Storytelling Workshop from 8:15-
11:30 a.m. CNY ATD will be conducting 
an interactive, virtual workshop on 
discovering, designing, and delivering 
the right stories that will move audi-
ences to learn and act. The instructor 
is Rance Greene, story designer and 
author of “Instructional Story Design.” 
Cost is $45 for CNY ATD members 
and $60 for non-members. For more 
information, call (315) 546-2783, email: 
info@cnyatd.org, or visit: https://
cnyatd.org/upcoming_program3

MARCH 25

 CNY BEST Information Session 
from 8:30-9:30 a.m. This free virtual 
information session covers the CNY 
BEST Talent Development Program, 
recognizing excellence in talent de-
velopment and the awards-application 
process. For more information, call 
(315) 546-2783 or email: info@cnyatd.
org. Register at https://cnyatd.org/reg-
istration_cny_best_information_session

BUSINESS CARD GALLERY
 Operations Management  
 Cost Containment
 Creative Problem Solving 
 Sales Creation/Retention 
 Free Initial Evaluation

javelinstrategicconsultants.com

javelinstrategicconsultants@gmail.com

315.440.0952

Professional Strategies to Grow Your Business

BUSINESS CALENDAR
Email us at movers@cnybj.com
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BY JOURNAL STAFF
news@cnybj.com

N ew York dairy farms
produced nearly 1.29 billion
pounds of milk in April, up

1.5 percent from almost 1.27 bil-
lion pounds in the year-ago month,
the USDA’s National Agricultural

Statistics Service (NASS) re-
cently reported.

Production per cow in the
state averaged 2,055 pounds
in April, up 1.7 percent from
2,020 pounds a year earlier.

The number of milk
cows on farms in New York
state totaled 626,000 head

in April, down slightly from 627,000
head in April 2019, NASS reported.

On the milk-price side, New York
farmers in March were paid an aver-
age of $18.50 per hundredweight,

down 60 cents from February,
but up 20 cents from March

2019.
In neighboring

Pennsylvania, dairy
farms produced 883
million pounds of milk
in April, up 1.6 percent
from 869 million pounds
a year prior, according
to the USDA. 
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MARCH 10

 Sexual Harassment training program
from 8:30-10 a.m. at the Tech Garden, 235
Harrison St., Syracuse. Taught by Pinnacle
Human Resources, LLC, this program meets
and exceeds all mandated content and training
requirements found in Section 201-g of NYS
Labor Law. The program is designed to train all
employees during the first hour, with a special
supervisory session at the end. For more infor-
mation, visit: https://www.centerstateceo.com/
news-events/creating-positive-workplace

MARCH 11

 Sandler Training: How to Better Manage
Time During the Business Day from 8:30-10
a.m. at Cayuga Community College (Fulton
Campus), 11 River Glen Dr., Fulton. Registration
and networking starts at 8 a.m. Learn some
Sandler strategies and tactics that will help you
develop a time-management plan that will
have you controlling your tasks and activities,
and more importantly help you generate new
business and manage your existing business
in 2020. For more information, visit: https://
www.centerstateceo.com/news-events/sandler-
training-how-better-manage-time-during-
business-day

MARCH 19

 Founders Fireside Chat featuring
SparkChange from 5 p.m.-6:30 p.m. at the
Tech Garden at 235 Harrison St., Syracuse. Join
the Tech Garden for its recurring fireside chat
series where it interviews the stars of its startup
ecosystem and learn from their successes,
road bumps, and experience of building and
scaling their businesses here in Central New
York, as well as the company’s impact on the
community at-large. SparkCharge is a portable,
ultrafast, and modular electric car charger that
allows electric-vehicle owners the convenience
and peace of mind to charge their car any-
time, anywhere. The company was founded in
2014 by Joshua Aviv while attending Syracuse
University. For more information on the event
or to register, visit: https://www.centerstateceo.
com/news-events/tech-garden-founders-fire-
side-chat-ft-sparkcharge

MARCH 20

Women in Business Roundtable from
3-4:30 p.m. at the Tompkins County Chamber of
Commerce, BorgWarner Conference Room, 904
East Shore Drive in Ithaca. For more informa-
tion, visit: https://business.tompkinschamber.
org/events/details/women-in-business-round-
table-190679

MARCH 22

 TEDxBinghamtonUniversity Unearthed
from 1-4 p.m. at the Anderson Center,
Osterhout Concert Theater on the Binghamton
University campus in Vestal. Hear TED Talks
from Bill Groner, founder and CEO of SSAM
Alternative Dispute Resolution; Russell Korus,
co-founder and CEO of EZ365; and more.
Events also offers interactive showcases featur-
ing 3D printing, as well as virtual reality and

physics demonstrations prior to the event and
during intermission. Tickets are $10 in advance
and $15 at the door. For more information, visit:
https://www.binghamton.edu/events/tedx/

MARCH 23

 CNY ATD Program: Effective
Communications from 8-10:30 a.m. at
OneGroup Center, 706 N. Clinton St., Syracuse.
The program covers the essential communica-
tion tools and strategies for a 21st century
workforce. The facilitator is Michael Sgro,
Michael Sgro Leadership Consulting. Cost is
$25 for CNY ATD members and $40 for non-
members. Register at cnyatd.org. For more
information, contact (315) 546-2783 or email:
info@cnyatd.org

MARCH 24

 So You Want to Start a Podcast panel
discussion from 12-1:30 p.m. at the Tech
Garden in Syracuse. Bring your lunch and
join SyracuseFirst and CenterState CEO for a
podcast panel to learn best practices, produc-
tion details, marketing needs, real experience
and more from industry experts. For more
information and to register, visit: https://www.
centerstateceo.com/news-events/so-you-want-
start-podcast-learn-how-design-develop-pro-
duce-and-more

MARCH 25

 2020 Nonprofit Awards from 11 a.m.-1:30
p.m. at the Holiday Inn, Liverpool. Nonprofit
organizations do not get recognized enough
for their own programs, leaders, and volunteers
who make our community stronger. This event
is meant to highlight the achievements of the
honorees in each category, provide education
in relation to nonprofits, networking, and the
opportunity to learn more about what is hap-
pening in the nonprofit community of Central
New York. For more information, visit: https://
www.cnybj.com/2020-nonprofit-awards/

MARCH 26

 Tompkins Chamber Annual Dinner &
Awards at Emerson Suites/Ithaca College, 953
Danby Road, Ithaca. Registration & cocktail
hour from 5:30-6:30 p.m. Dinner & program
start at 6:45 p.m. sharp. The Annual Dinner
showcases the successes and achievements
of the Tompkins Chamber and its members,
reviews the Annual Report, as well as previews
goals and initiatives for the coming year. Cost
to attend is $80 per person. For more informa-
tion, visit: https://business.tompkinschamber.
org/events/details/2020-annual-chamber-
dinner-awards-190644

MedTech MeetUp at Syracuse University
from 1-5 p.m. at Syracuse Center of Excellence,
727 E. Washington St., Syracuse. This event will
discuss diversity in the STEM fields. For more
information and to register, visit: https://www.
eventbrite.com/e/medtech-meetup-at-syra-
cuse-university-tickets-87718190469

 Advanced NYS Leave Law Compliance
Breakfast Briefing from 8-10 a.m. at the

DoubleTree by Hilton in Binghamton.
Registration and continental breakfast at 8 a.m.;
program runs from 8:30-10 a.m. This program
is designed for the human-resource profes-
sional or in-house counsel who is responsible
for managing compliance with leave laws and/
or structuring policies and practices that meet
the employer’s need. Registration fees are $40
for Bond clients and $50 for other invitees. For
more information, visit: https://www.bsk.com/
events/spring-2020nbspbreakfast-briefing-
upstate---advanced-nys-leave-law-compliance-
briefing

MARCH 27

 2020 CNY Business Journal Book of Lists
Happy Hour from 4-6 p.m. at the Scholar Hotel
in Syracuse. Get your free copy of the Book of
Lists before anyone else ($57 value), network
with your peers in the CNY region, enjoy
passed hors d’oeuvres and complimentary
beverages, and check out the newly renovated
Scholar Hotel. Tickets are $25 each. For more
information and to register, visit: https://www.
cnybj.com/2020-book-of-lists-happy-hour/

APRIL 7

 Advanced NYS Leave Law Compliance
Breakfast Briefing - Ithaca from 8-10 a.m.
at the Clarion Inn in Ithaca. Registration and
continental breakfast at 8 a.m.; program runs
from 8:30-10 a.m. This program is designed for
the human-resource professional or in-house
counsel who is responsible for managing
compliance with leave laws and/or structuring
policies and practices that meet the employer’s
need. Registration fees are $40 for Bond clients
and $50 for other invitees. For more infor-
mation, visit: https://www.bsk.com/events/
spring-2020nbspbreakfast-briefing-upstate-
--advanced-nys-leave-law-compliance-briefing

APRIL 21

Advanced NYS Leave Law Compliance
Breakfast Briefing - Syracuse from 8-10 a.m.
at the DoubleTree by Hilton, near Carrier Circle.
Registration and continental breakfast at 8 a.m.;
program runs from 8:30-10 a.m. This program is
designed for the human-resource professional
or in-house counsel who is responsible for
managing compliance with leave laws and/or
structuring policies and practices that meet the
employer’s need. Registration fees are $40 for
Bond clients and $50 for other invitees. For more
information, visit: https://www.bsk.com/events/
spring-2020nbspbreakfast-briefing-upstate---ad-
vanced-nys-leave-law-compliance-briefing

APRIL 22

 2020 GENIUS NY Finals Night from 5-8
p.m. at the Marriott Syracuse Downtown, 100
E. Onondaga St., Syracuse. Five drone startup
companies will pitch their technologies to a
panel of judges before a live audience, as they
compete for a total of $3 million in cash prizes,
including a $1 million grand prize and four
$500,000 awards. The five GENIUS NY finalists
are developing technologies in the unmanned
aircraft systems (or UAS) space. Judges will
score the companies based on factors such as

technology success, company growth potential,
and future job creation. For more information,
visit: https://www.centerstateceo.com/news-
events/genius-ny-finals-night-0

APRIL 29

 2020 CenterState CEO Annual Meeting
from 12-1:30 p.m. at the Oncenter, 800 S. State
St., Syracuse. The annual meeting is the largest
gathering of business and community leaders
in the region. The event celebrates CenterState
CEO’s 10-year anniversary and looks toward
the region’s future growth. Cost is $80/person
for CenterState CEO members and $90/person
for non-members. For more information, visit
https://www.centerstateceo.com/news-events/
centerstate-ceo-annual-meeting-celebrating-
10-years or email: lmetot@centerstateceo.com

APRIL 30

 2020 Mohawk Valley Legacy Awards from
5:30 - 8:30 p.m. at the Stanley Theater in Utica.
This is a formal awards event celebrating families
and businesses who have created a legacy in
the community through their time, talent, and
resources and have made a tremendous impact
in the Mohawk Valley. For more information and
to purchase tickets, visit: https://www.cnybj.
com/2020-mohawk-valley-legacy-awards/

 Advanced NYS Leave Law Compliance
Breakfast Briefing - Utica from 8-10 a.m. at
the DoubleTree by Hilton. Registration and
continental breakfast at 8 a.m.; program runs
from 8:30-10 a.m. This program is designed for
the human-resources professional or in-house
counsel who is responsible for managing
compliance with leave laws and/or structuring
policies and practices that meet the employer’s
need. Registration fees are $40 for Bond clients
and $50 for other invitees. For more infor-
mation, visit: https://www.bsk.com/events/
spring-2020nbspbreakfast-briefing-upstate-
--advanced-nys-leave-law-compliance-briefing

MAY 28

 Free Industry 4.0 Education Live Event
from 8:30 a.m.-3p.m. at New Horizons at
Logical Operations Syracuse at 445 Electronics
Parkway, Suite 206, Liverpool. Understand what
your organization needs to do to build a digital-
ready workforce. Investing in the latest smart
technology will only benefit your organization
if you have the workforce prepared to deal with
the volume of data being collected. Join New
Horizons Syracuse and Technical Instructor,
Stacey McBrine for this Industry 4.0 Live event
that will focus on: internet of things (IoT), artifi-
cial intelligence (AI), and ITIL (information tech-
nology infrastructure library) awareness. For
more information, visit: https://www.tdo.org/
event/free-industry-4-0-education-live-event/

ONGOING EVENTS

 Every Tuesday, Cayuga Toastmasters Club
from 6-7 p.m., at Cornell University, Ithaca,
Rhodes Hall, Hoy Road, 6th Floor Conference
Room #655. Free parking is available on first
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BUSINESS CALENDAR
Editor’s note: This calendar 
contains a limited number of 
events, all of them virtual, due 
to the coronavirus pandemic 
that has led to the widespread 
cancelation or postponement of 
in-person events for the com-
ing weeks. We encourage you 
to send us your virtual-event 
listings as well any future in-
person event announcements 
you may have, including known 
new events and rescheduled 
events with firm dates. Email us 
at movers@cnybj.com

JUNE 4

 Understanding NYS
Requirements for MBE, WBE, and
SDVOB businesses videoconfer-
ence at 8:30 a.m. This is part of
the Greater Utica Chamber of
Commerce Small Business Series.
It will feature a 45-minute discus-
sion and 45-minute live Q&A with
panelists, who include Ryan Smith
of Empire State Development,
Denise Flihan of Daughter for Hire,
and Sonia Martinez of SCORE &
Latino Association. An optional
contribution of $10 is welcome
and will help the chamber con-
tinue offering no-cost/low-cost
training opportunities. For more
information or to register, visit:
https://greateruticachamber.org/
small-business-series

JUNE 5

 Bi-Weekly Community Update
from Leadership Alliance
COVID-19 Response, Recovery
& Resiliency Task Force &
Workgroups Zoom conference
from 12-1 p.m. The task force is a
collaboration of industry, govern-
ment, economic development,
and nonprofit organizations
established to address the im-
mediate, short-term, and long-
term needs of businesses and
nonprofit organizations operating
in Broome County. No cost to at-
tend. For more information, visit:
https://business.greaterbing-
hamtonchamber.com/events/
details/bi-weekly-community-
update-from-leadership-alliance-
covid-19-response-recovery-resil-
iency-task-force-and-workgroups-
7521?calendarMonth=2020-06-01

 Women in Business
Roundtable — Virtual Happy

Hour event from 3-4:30 p.m.
Attendees will get together in
their virtual offices and homes
to commiserate and support one
another through all that they’re
trying to manage right now.
They will chat about balancing
work, family, community, and
home needs during this unprec-
edented national emergency. No
charge to attend, but attendees
are asked to consider a dona-
tion to the Tompkins County
Chamber of Commerce Member
Support Fund at: https://www.
givegab.com/campaigns/cham-
ber-member-support-fund. For
more information on this event,
visit: https://business.tompkin-
schamber.org/events/details/
women-in-business-roundtable-
virtual-happy-hour-190983

JUNE 12

 Eggs & Issues - Building
Broome: What it takes to turn
an idea into reality in Broome
County virtual Zoom event from
9-10 a.m. Learn more about how
major development happens in
Broome County. This program will
showcase a few developers in the
area and their work to make the
community a better place. For
more information, visit: https://
business.greaterbinghamton-
chamber.com/events/details/
eggs-issues-building-broome-
what-it-takes-to-turn-an-idea-
into-reality-in-broome-county-
7569?calendarMonth=2020-06-01

JUNE 16

 Greater Binghamton Chamber
Webinar Series: Financial
Survival Strategies from 2-3
p.m. This unprecedented pan-
demic has taken a financial
toll on individual consumers
who are struggling to get by
as money becomes scarce and
hourly jobs are cut back. Pat
Roma of Visions Federal Credit
Union will present the credit
union’s best advice on manag-
ing money, stress, planning for
disaster, and getting through job
loss to help finances heal after
COVID-19. No charge to attend
this Zoom Webinar. For more in-
formation, visit: https://business.
greaterbinghamtonchamber.
com/events/details/webinar-se-
ries-financial-survival-strategies-

7571?calendarMonth=2020-06-01

JUNE 17

 Intellectual Property
Overview from the SU
Innovation Law Center online
workshop from 11 a.m.-12 p.m.,
presented by the Tech Garden.
The Innovation Law Center at
Syracuse University will discuss
patents, trade secrets, copy-
rights, and trademarks. The
presentation includes the require-
ments for protection, information
on when infringement arises, and
more. No cost. Attendees must
register to receive information on
how to participate in the webinar.
For more information and to reg-
ister, visit: https://www.eventbrite.
com/e/intellectual-property-over-
view-from-the-su-innovation-law-
center-tickets-105244806048

JUNE 19

 Bi-Weekly Community Update
from Leadership Alliance
COVID-19 Response, Recovery
& Resiliency Task Force &
Workgroups Zoom conference
from 12-1 p.m. The task force is a
collaboration of industry, govern-
ment, economic development,
and nonprofit organizations
established to address the im-
mediate, short-term, and long-
term needs of businesses and
nonprofit organizations operating
in Broome County. No cost to
attend. For more information,
visit: https://business.greaterbing-
hamtonchamber.com/events/
details/bi-weekly-community-
update-from-leadership-alliance-
covid-19-response-recovery-resil-
iency-task-force-and-workgroups-
7522?calendarMonth=2020-06-01

JUNE 24

 Put Me In, Coach! interac-
tive virtual program by CNY ATD
from 8:30-10 a.m. The program
will focus on coaching individu-
als and teams to tap into the full
potential of organizations. It is fa-
cilitated by Emergent leadership
and team-development certified
executive coaches. The cost is
$25 for CNY ATD members and
$40 for non-members. Register
at cnyatd.org. For more informa-
tion, call (315) 546-2783, or email:
info@cnyatd.org.

 Operations Management  
 Cost Containment
 Creative Problem Solving 
 Sales Creation/Retention 
 Free Initial Evaluation

javelinstrategicconsultants.com
javelinstrategicconsultants@gmail.com

315.440.0952

Professional Strategies to Grow Your Business

New York milk production
rises 1.5 percent in April

http://www.staffleasing-peo.com
http://www.clintonsditch.com
http://www.zoeyadvertising.com
http://www.javelinstrategicconsultants.com
https://syracusehearingsolutions.com
https://syracusepayroll.com
https://primeheatandair.com
https://mattressmakerssyracuse.com
http://zoeyadvertising.com/the-local-show/


CNYBJ.COM
I    15   FEBRUARY 15, 2021   I   THE CENTRAL NEW YORK BUSINESS JOURNAL

Send your news 
on new hires and 

promotions to: 
movers@cnybj.com

ACCOUNTING

The Bonadio Group’s 
Syracuse office recently 
promoted the following 
in-charge accountants to 
the role of senior accoun-
tant: KATHY NGUYEN and 
ALEXANDER FLEMMING, 
commercial team; KRISTEN 
FOTI, government, compli-
ance, and labor team; and 
BROOKE REILLEY, SBA 
team. The accounting 
firm also recently hired 
the following people at its 
Syracuse office as assistant 
accountants: MICHAEL CHETNEY, SBA 
team, is a graduate of SUNY Oswego 
and holds a bachelor’s degree; ALLIE 
WILLIAMS, health care and tax-exempt 
team, earned a bachelor’s degree from 
SUNY Brockport; RYAN ORK, commercial 
team, received a bachelor’s degree from 
SUNY Oswego; UMAIR NAWAZ, govern-
ment, compliance, and labor team is a 
graduate of SUNY Oswego, where earned 
both a bachelor’s degree and an MBA.

Dermody, Burke & 
Brown, CPAs, LLC has pro-
moted six employees. In 
the auditing and account-
ing department, ALYSSA 
HANSEN has been pro-
moted to audit & account-
ing senior associate. She 
received a bachelor’s de-
gree in accounting and an 
MBA, with an accounting 
concentration, from Alfred 
University. Hansen is work-
ing to complete the cer-
tification process to earn 
her designation as a CPA. 
NICK MARINELLI has also 
been promoted to audit & 
accounting senior associ-
ate. He received a bache-
lor’s degree in accounting 
from SUNY Oswego and 
is working to complete 

the certification process 
to earn his designation as 
a CPA. In the tax depart-
ment, BRITTANY BECKER
and KATIE RIVERS have 
been appointed senior as-
sociates. Becker received 
a bachelor’s degree in 
business administration 
from SUNY Potsdam and 
an MBA in professional 
accountancy from Utica 
College. She holds a CPA 
designation. Rivers is a 
CPA and received a bach-
elor’s degree in account-
ing and a master’s degree 
in accounting from Siena 
College. GREG SMITH and 
AMIE VANDERPOOL have 
been named tax senior 
managers. Smith, a CPA, 
graduated from SUNY 
Oswego with a bachelor’s degree and an 
MBA. He is treasurer of the New York 
Family Business Center at the Madden 
School of Business at Le Moyne College. 
Smith is a QuickBooks Pro Advisor and 
leads the Custom Accounting Solutions 
(CAS) department at the firm. Vanderpool, 
a CPA, graduated from Le Moyne College 
with a bachelor’s degree in account-
ing. She is chair of the New York State 
Society of Certified Public Accountants 
(NYSSCPA) Career Opportunities in the 
Accounting Profession Program.

Five new employees re-
cently joined Firley, Moran, 
Freer & Essa, CPA. P.C.: 
BRITTANY JONES, staff 
accountant, holds a bach-
elor’s degree in account-
ing and an MBA from 
SUNY Oswego; BRAYDEN 
KNIGHT, staff accountant 
and previous intern, has 
a bachelor’s degree in ac-
counting and an MBA from 
St. John Fisher; MARK 
PURCELL, staff accountant, 
holds a bachelor’s degree 
in accounting from SUNY Geneseo and a 
graduate degree from Le Moyne College; 
BROOKE SHATTUCK, staff accountant, has 
a bachelor’s degree in accounting from 
SUNY Brockport; and KAITLYN MCNEIL, 
marketing and communications coordi-
nator, previously was a digital-marketing 
specialist at Liftech in East Syracuse. 

HEALTH CARE

Slocum-Dickson Medical Group an-
nounced that ROXANE HANDAL-OREFICE, 
M.D. has joined the
Obstetrics & Gynecology
Department. She cares
for women of all ages with
an emphasis on mater-
nal-fetal medicine. Handal-
Orefice is fluent in four
languages — English, 
Spanish, French, and
Haitian Creole. She has a great deal of
experience caring for women of all ethnic
and cultural backgrounds. Before joining
Slocum-Dickson, Handal-Orefice attended
Columbia University for a fellowship in
maternal-fetal medicine and completed
her residency in obstetrics and gynecol-
ogy at Boston University Medical Center.
She earned her medical degree and a mas-
ter’s degree of public health from Boston
University School of Medicine and her
bachelor’s degree from Boston College.

Primary Urgent Care has appointed 
JULEEN QANDAH, D.O. as its new med-
ical director. She will pro-
vide medical direction and 
administration to Primary 
Urgent Care’s clinics 
in Utica and Herkimer. 
Qandah is a board-certi-
fied emergency physician 
and brings years of clinical 
and medical experience to 
Primary Urgent Care. She earned her 
Doctor of Osteopathic Medicine from 
Midwestern University, Arizona College 
of Osteopathic Medicine, and her bach-
elor’s degree in biology, from Siena 
College. Prior to joining Primary Urgent 
care, Qandah was affiliated with MVHS 
Medical Group as the medical director for 
Faxton Urgent Care in Utica. 

JEFFREY DAVID CHRISTENSON, D.O. 
has joined Finger Lakes Health. He is 
caring for patients at 
Soldiers and Sailors Health 
Center in Penn Yan. He 
is board-certified by the 
American Board of Family 
Medicine. Christenson 
completed his residency 
in family medicine at St. 
Joseph’s Health Hospital, 
Syracuse, and attended medical school at 
New York Institute of Technology College 
of Osteopathic Medicine in New York City. 

Microscope, a health-
care consultancy, with 
headquarters in Syracuse 
has promoted the follow-
ing individuals. RICHARD 
T. (TERRY) LANG has been
promoted to managing 
principal. He brings more 

than 35 years of experience in health care 
in both hospital and long-term care orga-
nizations. As the leader of Microscope’s 
Reimbursement Consulting Services, 
Lang assists health-care providers by 
showcasing the connectiv-
ity of reimbursement and 
operational opportunities. 
KEVIN T. BURKE has been 
promoted to senior direc-
tor. He brings more than 
nine years of experience 
serving health-care organi-
zations in a variety of finan-
cial services and accounting capacities. 
As a member of Microscope’s Financial & 
Operational Performance Services team, 
Burke provides financial support to large 
health-care systems, hospitals, and physi-
cian practices to help achieve their finan-
cial and strategic goals.

INSURANCE

The FitzGibbons Agency 
is expanding its product 
and service offerings to 
include Medicare sales. 
The sales and service 
of this new product line 
will be led by MAURA J. 
O’TOOLE, licensed agent 
with FitzGibbons Agency. She joined the 
agency in 2018 as a licensed property and 
casualty commercial lines service repre-
sentative. Prior to her role at FitzGibbons, 
O’Toole held a license in life, accident, and 
health for more than 20 years. O’Toole 
holds the America’s Health Insurance 
Plans (AHIP) certification and has access 
to all of the major insurance carriers. She 
is based in the agency’s Baldwinsville 
office. O’Toole holds a bachelor’s degree 
from Le Moyne College.

MARKET RESEARCH

Drive Research announced 
that DEVAN GRANT has 
joined the market-research 
firm as a research analyst. 
He will be managing client 
projects and taking a lead 
in designing surveys, run-
ning analyses, and prepar-
ing reports. Grant graduated from Colgate 
University in 2018 with a bachelor’s de-
gree. He previously worked for more than 
two years at KS&R.         
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Planning for risk is what we do. Our health plan has been preparing for the possibility 
of a short-term or long-term crisis for years.

As the COVID-19 crisis escalated through 2020, Excellus BlueCross BlueShield worked to protect and serve 
local families, employers, providers and community organizations across our upstate communities during 
this critical time of need. 

FOR MEMBERS, we waived copays and cost sharing for all COVID-19 related care at
a cost of $19-23 million. We provided expanded telemedicine services at no cost to our insured 
members whether the care was related to COVID or not. For those facing unemployment, we 
provided help navigating health insurance options.

FOR EMPLOYERS, we issued more than $20 million in premium refund credits
for certain medical and dental coverages. We provided financial relief for small businesses 
experiencing hardship through a two-month premium grace period. We committed more than 
$200,000 in grants for local Chambers of Commerce to purchase and distribute health and safety 
supplies to help local businesses return to work. 

FOR PROVIDERS, we increased the reimbursement rates for telemedicine visits to the
full office visit rate to help offset lost revenue, and we trained hundreds of physicians on how 
to incorporate telemedicine into their practices. We also provided $1 million in grants to hospitals for 
purchasing PPE and $250,000 for the purchase of testing equipment and supplies.

FOR THE COMMUNITY, we launched a comprehensive COVID-19 webpage to provide
information and resources. We also committed $1.5 million in sponsorships and grants for 
health-related programs, as well as $600,000 to community food banks, $30,000 to local diaper 
banks, and $50,000 to domestic violence prevention organizations.

2020 was a year like no other. Looking ahead, we will continue to support our community by offering 
information and resources to help people stay safe.

For additional information and resources about COVID-19,
ExcellusBCBS.com/CanDo

2020              WAS A 
YEAR LIKE NO OTHER, 
BUT OUR HEALTH 
PLAN WAS PREPARED

A nonprofit independent licensee of the Blue Cross Blue Shield Association
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http://www.excellusbcbs.com/cando



