
“An enchanting publication – it
already has a cult following”
Sunday Times

“Dispelling the cosy image of
textiles”
The Independent magazine

“Selvedge is by far the most
chic textiles
magazine around!”
Cath Kidston, Textile Designer.

THE MISSION
Selvedge has now been celebrating textiles, old
and new, for ten years. It remains the only mag-
azine to cover every facet of fine textiles in an
intelligent, stylish and contemporary way...

� Fine art
� Craft
� Fashion
� Design
� Interiors
�Travel
� Shopping

Selvedge is an indispensable guide to the world
of textiles. The trend for the handmade and
crafted continues unabated and
coverage of a new generation of companies,
artists and craftspeople remains the focus of
the editorial content of the magazine.

THE PRODUCT
Selvedge is published 6 times a year, in a
traditional paper format and as an online
magazine. Each issue offers the world’s best tex-
tile photography, peerless writing and high
production values. The subtle, timeless design
makes textiles, as artworks, crafted products or
historic objects the focus.

Selvedge is not a disposable magazine,
Readers pour over every page and a recent sur-
vey showed that 89% of our readers keep each
issue as they would a book for future inspira-
tion*. This extends the life of advertising far
beyond the onsale period.

Selvedge is the resource consumers turn to
when making a textile based purchase. The mag-
azine is required reading for anyone with a pas-
sion for textiles and the perfect vehicle for tar-
geted advertising campaigns.

*Statistics from August 2014 readers survey
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DID YOU KNOW?
48% of consumers agreed that ‘advertising adds
to the enjoyment of reading magazines’.* This is
a higher percentage than any other medium and
the reason is magazines, particularly specialist
consumer magazines like Selvedge, can target
readers, making the advertising more relevant
and appealing."**

WHY ADVERTISE?

The magazine publishing industry has never been
stronger and specialist magazines continue to
benefit from consistent sales. Evidence suggests
people are watching less TV and reading fewer
newspapers but they are buying more
magazines.†

By combining elements of both specialist
and lifestyle titles Selvedge represents
something new and indispensable. It is the only
publication for individuals who delight in the
diversity textiles offer.

In 2007 Selvedge was launched in WH
Smiths. The magazine is also on sale in
museums, galleries and boutiques in every
major city in the UK. In the United States – a
country where over 20 million people are
involved in textiles as a recreational activity –
Selvedge is stocked in branches of Barnes &
Noble.

Selvedge is trusted by its readers and relied
upon when making purchases, deciding which
exhibitions to attend or planning trips.

“Selvedge is always a great
way of seeing new ranges
from young up and coming
designers that have unusual
eclectic and beautifully made
products.”

Julie Hassan, Buyer Manager Home
at Liberty

“If we’re trying to reach a
textile audience we know we
have to be in Selvedge. It’s a
bible for buyers, retails and
anyone with an interest in
textile design.”

Ian Rudge, Co founder of 100%
Design & Co founder and director
of Tent London

*2014 survey Roper Public Affairs, **Erwin Ephron 2013. † PPA chairman, Nicholas Coleridge, May 2014

162 ARCHWAY ROAD, LONDON, N6 5BB TEL 020 8341 9721
advertising@selvedge.org www.selvedge.org



THE READERS

Selvedge readers were described as “strikingly
obedient” by one retailer who doubled the
number of visitors to her website through
advertising in Selvedge.

Our readership is composed of 75,000
people in over 50 countries. As a group they
are affluent, educated and discerning. They
travel extensively, viewing on average 5-15
exhibitions each year.

A survey showed our readers are a
diverse group that includes practitioners,
curators, dealers, architects, gallery owners,
academics, designers and retailers. Selvedge
also attracts a younger demographic and is
popular with those studying fashion, textiles
and other art based courses.

Our remit goes beyond catering to an
audience with an established interest in
textiles. The highest production standards make
Selvedge a desirable ‘coffee table’
publication that appeals to consumers who
surround themselves with fine objects. The
magazine’s advertising offers a guide and aid to
consumers in their search for specialist
products. Intelligent and curious, these
readers use Selvedge to learn about the
history, techniques, artists and designers that
make the items which furnish their homes.

Overall our readers find the magazine
inspiring and demonstrate a high degree of
loyalty to the publication.

DEMOGRAPHICS
Circulation 25,000
Readership 75,000
Subscriber base: 12,500
UK 52%
USA: 31%
Rest of Europe: 7%
ROW: 10%
Within the UK
London and Home counties 50%
Scotland, N West, N East 20%
South West, Wales 20%
Midlands 10%

GENERAL READERS' PROFILE
Selvedge readers are aged between 20-65+
64% have an annual household income of
between 55-120K GBP pa
98% are women
75% have a degree
86% have purchased an item advertised after
seeing it in the magazine
92% have visited the Selvedge website
85% visit between 5-15 exhibitions per year

WEBSITE STATISTCS (For Nov 2016)
Page views 198,500+
Absolute unique visitors 25,000+
Homepage views 39,000+
Blog page unique views 11,000+

EMAIL CONTACT DATABASE
Contacts 55,000+
SOCIAL MEDIA STATISTCS
Facebook likes 61,000+
Instagram followers 23,000+
Twitter followers 21,000+

“the only magazine in the
world with a quest to find
possibilities... Thank you for
spreading the joy of textiles
beyond the usual boundaries.”
Makiko Minagawa, Creative
Director Haat, Issey Miyake.

“Selvedge is an exciting and visu-
ally stimulating magazine that
addresses beautifully all the
things I love: textiles, art, craft
and beautiful objects!”
Zandra Rhodes
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ADVERTISING CAMPAIGNS
We want to create a campaign tailored to your
needs. For your campaign we can offer:
� Display and digital magazine advertising
� Inserts
� Calendar listings
� Online advertising (blog & calendar)
� Newsletter advertising
� Social media support
� Craft ‘How To’ (where appropriate)
� Competition prizes
� Subscriber gifts
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Display advertising is limited to less than 25%
of the publication and is woven into the body
of the magazine.

We aim to ensure individuals read and
consider Selvedge advertising as an integral
part of the publication.

Rates and sizes can be found below and should
be used as a guide when considering an adver-
tising campaign with Selvedge.

DISPLAY ADVERTISING RATES (W
xHmm)
Size 1 476 x 238 £2,500
Size 2 238 x 238 £1,500
Size 3 218 x 148 £1,200
Size 4 218 x 72 £700
Size 5 160 x 238 £1,200
Size 5A 160 x 148 £900
Size 6 70 x 224 £700
Size 7 70 x 148 £500
Size 8 144 x 72 £500
Size 9 70 x 72 £300
Size 10* 70 x 20 £200

Inside front cover, size 1 £5,000
Back cover, size 2 £4,000
Inside back cover size 2 £2,500

Facing matter + 20%
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WEB ADVERTISING
Advertising on the Selvedge website is a great
way to enhance your display advertising or as
a sole method of attracting new customers.

BLOG ADVERTISING
The blog was launched in May 2008 and has
since become a popular destination for our
web users. The blog is used to update readers
and launch competitions and receives on
average 30,000 views per month.
Badge 126px x 142px £150 (pcm)
Sky Scraper 126px x 472px £300 (pcm)

WEBSITE STATISTICS
Avg. Page views per month 155,000+
Avg. Pages/Visit 6.5

E-NEWSLETTER
Selvedge E-newsletters are is sent out to
55,000 readers. Our website, containing a
link to our newsletter archive, also receives
approximately 500 visitors per day. Adverts in
this format have the potential to reach more
than 66,000 people in the textiles, visual art
and design community

BANNER ADVERTISEMENT
600px x 70px £250, incl. hyperlink

E-NEWSLETTER STATISTICS
Clicked / Opened 42%
Banner Ad clicked: 13%
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SUBSCRIBER GIFTS
Each issue Selvedge offers subscribers a
beautiful gift. This is the perfect way to
promote your company, create an affiliation
with Selvedge and gain the goodwill of
Selvedge readers.

Selvedge receives 100 new loyal three year
subscriptions each issue and requires the same
number of gifts. The textile related gift should
have a retail value of between £70-£80.

Previous successful gifts which have been
Peruvian Connection Scarves, John Hanly
Throws, Fog Linen bags, Toast candles, hand-
woven silk purses from Margo Selby and
Saltwater bags.

To promote the gift and our partner we
include:
A full page in the magazine dedicated to the
gift
An email promoting the gift, sent to our full
contact list of 55K contacts with a URL to
your company.
A section on the subscription page on our
website offering the gift with a URL to your
company.

INSERTS
Inserting a leaflet about your company is an
ideal way to reach our audience. We will
accept relevant inserts only and as a general
rule include just one insert per issue so your
promotional material will have greater
prominence and impact than in many other
magazines.

Insert must not be larger than 230 x 230mm

RATES FOR INSERTS:
Rates below are based on inserts up to 10g in
weight.

LOOSE INSERTS:
Inserted randomly into the the magazine.
£75 per 1000 in full print run
£95 per 1000 in subscription copies

BOUND IN INSERTS:
Price on application depending on weight and
size
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TERMS AND CONDITIONS

All quotes unless otherwise agreed are based on
jobs being supplied complete and requiring no
operator intervention. Any additional work or
requested changes will incur an additional
charge calculated at an extra 10% of the agreed
advertising rate. If requested digital proofs will
be provided to advertisers for approval before
going to press. Please note that we can only
accept a maximum of two amendments during
proofing stage.

MECHANICAL DATA

Please send complete artwork via email to
advertising@selvedge.org if file size is under
9MB: larger files can be sent using
WeTransfer.com or can be copied onto a CD
and sent to our postal address, Selvedge 162
Archway Road, London, N6 5BB

GENERAL

Please supply file with company name clearly
marked on folders. A hard copy or
cross-referencing digital file must be supplied for
checking purposes, same size where possible
and in colour. Artworks should be made in high
resolution (minimum of 300dpi) in CMYK
colours with all fonts embedded. Please make
sure to allow 3mm bleed on full page adverts.
All advertisements are full colour.

Please do not supply files in RGB, Index colour
or DCS format. Avoid enlarging images over
110 percent. Supply all images and font folders
placed within the file in case alterations are
required. Please also make sure you flatten your
artwork if worked in Photoshop layers.

COPY ISSUE PUB DATE*
DEADLINES*

15 Jan Mar/Apr 1 Mar
15 Mar May/Jun 1 May
15 May Jul/Aug 1 July
15 Jul Sep/Oct 1 Sep
15 Sep Nov/Dec 1 Nov
15 Nov Jan/Feb 1 Jan
*Dates may vary

To find out more about advertising opportunities, please call: 020 8341 9721 or email: advertising@selvedge.org
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