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FUTURE ISSUES
Connecting cloth, culture and creativity to community

HAND IN HAND
May/June 2024

Successful collaboration is far more than  
people working together. To make a truly  
effective partnership, businesses need a cul-
ture that directly fosters trust and mutual 
respect. We look at designers working with 
artisans across the globe, where each has a 
valued contribution and the power is equally 
balanced. The results of  successfull collab-
orations are often greater than the sum of  
their parts. The design duo Harriet Wallice 
Jones and Emma  Sewell have been design-
ing together for thirty years. We see this  
 true teamwork at the Royal School of   
Needlework where no one embroiderer’s 
work can be distinguished from another. In 
medieavil tapestry workshopsartisans worked 
in harmony side by side for long periods

SAVOIR FAIRE
July/August 2024

To coincide with the Olympics this  
summer, our attention turns to France.  
Traditional French textiles are renowned for 
their elegance, craftsmanship, and enduring 
charm. France has a rich history of  textile  
production, with regions suxh as Lyon,  
Normandy, and Alsace contributing to its 
diverse heritage. The luxurious silk fabrics 
of  Lyon, known as "soie de Lyon," have 
adorned the fashion world for centuries 
with their exquisite patterns and sumptu-
ous drape. Normandy is celebrated for its  
delicate lace, while Alsace is renowned for its 
intricate and colourful printed fabrics. These  
traditional textiles showcase a harmoni-
ous blend of  tradition and innovation that  
continues to captivate worldwide.

UNDER FOOT
September/October 2024

For this issue, we are staying close to 
home refreshing our domestic environ-
ment and cleaning our space. We take 
a deep dive into carpets, curtains and  
cushions and look at what brings us joy.  
From upholstered sofas stuffed with  
horsehair, colourful Indian Charpais to  
South American hammocks woven from  
sisal. The textiles we keep close at hand 
speak of  daily rituals and bring comfort  
to our lives. We are welcomed into the  
homes of  makers and see first-hand the 
products of  their labour as they return to 
the land. The appetite amongst consum-
ers for farm-to-fabric enterprises shows 
no signs of  abating.
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Connecting cloth, culture and creativity to community

WHITE
November/December 2024

Inspired by the subtle beauty of  light and 
shade, we explore white on white and devote 
this issue to textiles that whisper rather than 
shout. In this issue, we explore; Chikanka-
ri  and  Jamdani from India In Europe,  
numerous styles of  white embroidery on 
a white ground has evolved,   Whitework  
techniques include counted, drawn and 
pulled thread work, shadow work and  
cutwork. The terms Ayrshire, Mount-
mellick, Richelieu, Dresden, Schwalm,  
Hardanger, Helm, Hebedo, and Appenzell 
will be explored—regional styles that have 
developed in precise and intricate local  
combinations of  basic techniques and  
stitches.

SPICE
January/February 2025

Southeast Asia is composed of  elev-
en countries with impressive diversity in  
religion, culture, history, and, of  course, 
textiles. In this issue, we explore tech-
niques indigenous to Brunei, Myanmar,  
Cambodia, Timor-Leste, Indonesia, Laos, 
Malaysia, the Philippines, Singapore,  
Thailand and Vietnam. Textiles have  
always been at the forefront of  Southeast 
Asian cultural identity, and each country 
boasts a particular fabric unique to them 
and their sensibilities. Behind the design, 
the colour and patterns lay the intention 
and arduous labour to make one think 
twice about calling it just fabric.

FUTURE ISSUES

ADORABLE
March/April 2025

Kawaii, the Japanese culture of  cuteness, 
is a significant influence across social- 
driven trends, and coquette, another  
aesthetic in the cute family tree, has  
established itself  as one of  the year’s  
biggest trends. This reach even rivals that 
of  cottagecore. In this issue, we identify 
some of  the cute elements from a textile 
perspective. We look at the pink, fluffy 
pile textures, ribbons and bows, small 
scale textile toys, dolls, and children’s 
clothing. Kawaii is evolving, influencing  
Korean culture, its current torchbearer. 
We can detect it in playful, street-style 
subcultures, all of  which we unpick in this 
issue.
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