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Star Attraction
A childhood fascination with the night sky led Oliver Blumgart to a career in textile design

written by judith carter • photographed by eric roth

P
eripatetic 43-year-old designer Oliver Blumgart spent 
the fi rst half of his life in the United Kingdom before 
decamping for Massachusetts, including Wellesley, 
Beverly, and Hamilton, where he recently opened a 
retail showroom displaying his namesake collection 
of fabrics, wallpapers, and home accessories. The line 

is an outgrowth of Blumgart’s watercolor paintings depicting abstract, 
geometric designs. His work is fresh, classic, modern, and elegant, an 
antidote to been-there-done-that predictability, and versatile enough 
to fi t in a wide range of settings, from cutting edge to traditional. 

Blumgart came early to his artistic sensibility. Born in Cardiff , 
Wales, he moved with his family shortly thereaft er, fi rst to Scotland, 

then London and Switzerland, serially relocating as his surgeon-father 
took successive posts. Wherever they touched down, his parents’ 
devotion to art and architecture ensured that Blumgart made regular 
treks to historic and cultural landmarks. 

“My sister and I spent years being dragged through every 
museum, chateau, and grotto around — from Knossos to Versailles,” 
he says. “But I was easily distracted, always looking up, down, or side-

in his airy Hamilton, Massachusetts, showroom, Oliver Blumgart channels 
Mario Buatta, the “Prince of Chintz,” as he models a cotton chintz blazer 
tailored in his signature North Star pattern. The club chairs and ottomans are 
in upholstery-weight cottons, French dining chairs are in silk, and the 
down-fi lled pillows are in cottons and linens.
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ways, enthralled by the way stars looked or 
the patterns cobblestones made in the road.”  

His parents moved to Manhattan in 1990, 
and the college-bound Blumgart’s European 
sojourn, along with his days on the rugby and 
rowing teams at St. Paul’s School in London, 
came to an end. He attended Babson College 
in Wellesley and, as he says, “knocked about 
a bit,” eventually establishing a dog day-care 
business on Boston’s North Shore. Then, 
fate, in the guise of a raging 2008 northeaster, 
intervened. With power lines down, Blumgart 
reached for his sketchbook, pencil, and ruler 
and began another iteration of a composition 
he had been playing with since he was a boy.   

The result is the precise, graphic North 
Star pattern, inspired by his childhood fasci-
nation with the nighttime sky. When his sis-
ter saw the image, she urged him to “do some-
thing with it.” That suggestion proved to be an 
“Aha” moment for Blumgart.  

He and girlfriend Tanya Biloskirka, now 
director of operations at Oliver Blumgart 
Designs, decided to develop a collection of 
fabrics and wallpapers. “We spent hours 

blumgart’s collection has malleability. Behind him is the Gyroscope 
pattern in a peel-and-stick wallpaper with a 6¾-inch repeat. Red and blue 
linen fabrics in the same pattern are shown in a 2-inch repeat.
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mixing colors on our kitchen table,” says 
Blumgart. “We taught ourselves to screen-
print, we sourced fabric, and printed the 
strike-off s. We hand-screened 80 yards of 
fabric, one image at a time, in two weeks. An 
amazing learning process. Exhausting. Exhil-
arating.” Blumgart prints the wallpapers him-
self in his Beverly home. He also hand-screens 
the new fabric designs there, but the pat-
terned designs are sent to mills elsewhere in 
the United States to complete.

The eff ort paid off . Matthew Patrick 
Smyth, a New York designer whose work 
has been featured in Elle Decor, Architectural 
Digest, and Traditional Home magazines, says: 
“What I admire about Oliver’s fabrics and 
wallcoverings is his clear, classic approach. 
His colors and patterns are so well defi ned and 
thought out, they easily work in traditional or 
contemporary interiors. The line shows [that] 
good taste is always in style.”  

Assisted by an emailed introduction from 
Smyth, Blumgart was able to secure a meet-
ing with Boston interior design icon Charles 
Spada in his Boston Design Center showroom. 

when his individual designs are replicated, Blumgart fi nds secondary 
patterns emerge, such as the petal fl orets on North Star. Pillow patterns are 
(from left) North Star, X-Marks the Spot, North Star, and Kaleidoscope. 
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“““HHHaHHHHHHHHH veveveeeee nnnnnnnnnototototototootoo hihhihihiihihihihhhhingngngnggngngngggngngngg iiiiiiiiiiiiiiinnnnnnnnnnnnnnnnn yoyoyoyoyoyooyoyoyoyoyoyoyoy urururururururururrurrru hhhhhhhhhhhhhhhhhhhhhhououououoououoououououououououoo seseseseseseseseseseseseseseeee 
tththttththhtthht atat yyyyyyouououououou dddddddddddo oooooo o oo nonononononoonnoononott ttttttt ttt knknknknknknknknknknknknknnowowowowwowowowowwowwo ttttttttoo oooooooooo bebebebebebebebebbebebebebee 
uuuuusssuuuuuusefuullll ooorrr bebebbbbbbbebbbebebb llllllllill eve to bbbbbbbbbbe bbbbbbbbeauuuuutiful.””
  –WILLILLLLLL AM MMMMMMORRIS

781.449.7407  ::  www.rwinteriors.net  ::  rwinteriors@comcast.net

Spada’s cool, classic, and highly curated 
work has appeared in Design New England, 
Traditional Home, and Veranda magazines 
and earned him the title of “Outstanding 
Designer” by Traditional Home and inclu-
sion on House Beautiful magazine’s list of 
“101 Favorite Designers” in the 1990s. 

Spada agreed to represent the fl edg-
ling collection in his showroom and helped 
Blumgart fi ne-tune color and fabric 
options. “I saw great promise in Oliver’s 
concept,” say Spada. “Contemporary as 
the fabrics are, in the end there is a time-
less, Old World richness to the collection, 
reminiscent of exquisite Venetian fabrics.”  

Like the deceptively simple geometric 
patterns midcentury design legend David 
Hicks created, Blumgart’s designs work 
in old and new settings, bringing a breezy 
sophistication to any room. The pattern 
names — X-Marks the Spot, Fabergé, 
Kaleidoscope, Gyroscope— suggest their 
lighthearted appeal. They are avail-
able on wallpapers and fabrics in a stan-
dard range of weights, hues, and textures 
from the sheerest cottons to crisp chintzes, 
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linens, and sumptuous silks. Addition-
ally, Blumgart can customize the color, 
scale, even the orientation of the patterns, 
allowing them to appear as subtle or graph-
ically bold as the customer wants. The 
collection includes artwork, upholstered 
pieces, lampshades, window treatments, 
throw pillows, tote bags, notecards, and 
trays and coasters.

Ranee Palone Flynn, founder of Cake 
Creative Group, a branding strategist in 
Manchester-by-the-Sea, Massachusetts, 
who advises Blumgart, sums up the appeal 
of his line: “Oliver delivers a classic moder-
nity, an almost Scandinavian clarity, with-
out trendiness. I think of his line as an 
aff ordable, accessible luxury. The designs 
are artistic, fresh, harmonious, a perfect 
entry point for anyone interested in layer-
ing styles, colors, textures, and patterns. 
You look at his collection and think, ‘Yes. 
I can live with that.’ ”  

 Oliver Blumgart Designs 161 Bay Road, Unit 1, 
Hamilton, MA, 978-922-1983; oliverblumgart.
com. Open Monday–Friday, 10 a.m.–4 p.m., 
Saturday, 10 a.m.–2 p.m., and by appointment. 

crossbody bags and totes (facing page) 
are made with hand-screened cotton drill, 
Tefl on-coated fabric, and leather trim and 
handles. A white Rose curtain panel and black 
silk North Star tieback (above) show the mix-
and-match potential of Blumgart’s designs.

Hammer Architects
  Cambridge, MA        617-876-5121                                       

Truro, MA                 508-349-7525

www.hammerarchitects.com
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