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Sherpa Adventure Gear was founded as a living memorial to 
the unsung heroes of  Mt. Everest — the highly skilled Sherpa 
guides who makes the route, carry the load and sets the ropes 
up mountains and back. In this spirit, our brand has evolved to 
take on a larger mission: to provide economic and social stability 
to an even greater population of  unsung heroes — the people 
of  Nepal, home of  the Sherpas. Through steady employment, 
quality working conditions and educational opportunities for 
future generations we hope to build a brighter future for  
hundreds of  people. 

In 2016, this promise to the people of  Nepal remained at our 
core. However, 2016 also had its challenges. The devastating 
pains of  the 2015 earthquake were still felt throughout the 
country. A fuel crisis and blockade at Nepal’s border after the 
earthquake impacted production capabilities and transportation 
during the early months of  the year. Additionally, many of  the 
knitters and sewers relocated to aid family members or return 
home to their villages to help with reconstruction. 

While there were setbacks, the hard working people of  Nepal, as 
always, persevered. In 2016, we employed over 700 people in our 

production centers, crafting our handcrafted hats, sweaters and 
apparel styles. We also developed two new product lines, in turn 
creating new relationships with Nepali artisans and forging new 
paths and new job opportunities, which we hope to see blossom 
over time. 

Through our Sherpa Adventure Gear Fund, we raised enough 
funds to fully support 11 students for one year. In early 2017, 
we are pleased to announce that one of  the students currently 
in the program will graduate. As we look to the future, exciting 
opportunities are on the horizon, such as the potential to add 
more studemts to our program and to lay the groundwork for 
building a school in the coming years.  

As our brand grows we hope to create even more opportunities 
for employment and education for generations to come. 

FROM THE SHERPA FAMILY

Dan Costa Kelsie Costa

Pema Chamatsang-SherpaTsedo Sherpa-Ednalino
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450
people employed  

to make our hats 
and accessories

141
people employed 

to make our  
apparel styles

80
people employed 
to make our fall 

2016 sweaters

Making products in Nepal means the world to our communities. By bringing meaningful employment and 
income to so many, we’re able to make a real difference in their lives. As we grow, so will our employees. In this 
way, we’re  able to fulfill our belief  that small brands can change the world.

CREATING JOBS IN NEPAL

578 part time employees        125 full time employees

703
TOTAL PEOPLE  

EMPLOYED

SPOTLIGHT:
HANDCRAFTED HATS

Every workday, after sending the kids off to school, groups of  
skilled women knitters gather in small co-ops to fashion our 
famous Sherpa hats. Each hat takes at least six hours to craft, 
using the finest materials and Himalayan-inspired designs. 
It warms your heart — as well as your head — to see the 
opportunities they create.

20
people employed  

to make our  
hand-beaded bracelets

12
people employed to 
make our woven 

bags and accessories

73,000
HANDCRAFTED  
HATS PRODUCED

162
DAYS OF WORK 

PER KNITTER

In 2016
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SPOTLIGHT:

   PARTNER ORGANIZATIONS:

Women Forum For Women in Nepal is the first organization 
of  women working in informal and entertainment sector which 
is working to strengthen the work rights of  these women and 
advocating and lobbying for their cause. They conduct skill-
generation programs and help them find employment. 

WOMEN FOR  
WOMEN IN NEPAL

International Organization for Migration (IOM) implements a 
pilot project titled “Trafficking Risk Reduction in Nepal” aimed at 
providing psyco-social counselling, vocational training and enterprise 
development support to rescued survivors and potential victims of  
trafficking to establish sustainable sources of  livelihood.

INTERNATIONAL  
ORGANIZATION FOR MIGRATION

BARPAK GHORKA

Photo: Meet Padmini Bajracharya (right). With 
more than 20 years of  experience as a knitter, 
she now helps many women by teaching her 
skills. Here she is providing knitting training 
to women in Barpak, Nepal (Barpak was the 
epicentre of  the devastating 2015 Earthquake). 

Our production partners in Nepal ran a short, intensive training 
program for young women in the remote village of  Barpak, 
Gorkha. The goal was to teach these women to knit our wool hats 
and sweaters, with our long term goal of   bringing them into our 
production network. This not only offers them a marketable skill 
to immediately help provide income for themselves and their 
families, but also for the days to come.

EPICENTER OF APRIL 2015 EARTHQUAKE
10 OUT OF 1,200 HOMES LEFT STANDING

12
knitters 
trained

Our production centers partner with the following organizations to provide training and support to female workers:
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For every product Sherpa Adventure Gear sells, 25 cents is donated to the 
Sherpa Adventure Gear Fund to provide a brighter future to the children of  
Nepal through empowerment and education. Working alongside respected 
Nepal-based organizations, we fund scholarships, build schools, support 
orphanages and provide safer living conditions for the youth in our homeland.

EVERY PRODUCT SOLD MATTERS:

SHERPA ADVENTURE GEAR FUND

=
PRODUCTS SOLD STUDENT

EDUCATED FOR  ONE YEAR

10,000 ONE

+

Between May 1st and December 31st 2016, Sherpa Adventure Gear sold 117,930 
products, adding $29,482 which is enough funds to support 11 students in the year 
ahead, with additional fund leftover. 

2016 FUND REPORT

FUNDING 11 STUDENTS IN THE FOLLOWING YEAR:

117,930
PRODUCTS  

SOLD

X =
PER  

PRODUCT

$29,482
INTO  

THE FUND

$

TUITION

EXTRACURRICULAR  
ACTIVITIES

FOOD  
AND LODGING

The fund provides students with:

AND:

OF ADDITIONAL FUNDS

$

$1,482
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2016 EDUCATIONAL SCHOLARSHIPS

GRADE 3

UNIVERSITY GRADE 5UNIVERSITY

GRADE 3 GRADE 4

GRADE 1

GRADE 6GRADE 5

GRADE 6

GRADE 4

GRADE 4

Palden is the eldest daughter of  Mr. Nima Kanchha and Ms. 
Tashi Doma Sherpa from a village called Khumjung located 
in north-eastern Nepal. Her father used to work as yak herder 
and trekking porter and now he works as a trekking guide. Her 
mother has a small tea shop in her village. Palden also has a 
nine year old younger brother. 

Palden lives throughout much of  the year at the school boarding 
house, as her home is quite far away and requires a flight from 
Kathmandu to Lukla (about 30 mins) and then a full days walk 
to reach Khumjung. Her favorite subject is English because it 
helps her to communicate with tourists, which is an important 
skill to have in her village. She enjoys travelling with her family 
when she is not in school. Her dream is to become a social 
worker when she’s older. 

PALDEN JANGMU SHERPA
SPOTLIGHT:

12 
STUDENTS  
CURRENTLY ENROLLED

188 SCHOOL DAYS 
PER STUDENT 

6,768  MEALS PAID  
FOR BY THE FUND

600,000 
PRODUCTS SOLD SCHOOL BUILT

GOAL: = ONE

LOOKING AHEAD:

SHERPA ADVENTURE GEAR FUND

A long-term goal of  the fund is to build a school. With every product sold, 
we are one step closer to making this dream a reality. 


