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As we begin our fifth year in
business, we are so excited to
introduce our first TAMGA impact
report looking back on 2020. This
report is an examined look at our
social and environment impact as a
business and our goals for the future.

We had some scary moments this
year, along with some amazing
experiences of growth and learning.
While TAMGA saw some production 

A  N O T E  F R O M  T H E  F O U N D E R S

delays due to the impact of COVID-19, we informed our suppliers early on that we had no
intention of canceling or reducing orders. Thankfully most of our partners are still in business
and working with the progressive, sustainable materials that we love. 

Amidst a pretty dark year, there were signs of hope and light. With more time at home, we
saw a growing number of consumers choosing to research their purchases, seeking out more
sustainability and transparency. Our team had so many conversations around sustainability
with individuals, businesses, and organizations, and gained a lot of wonderful new customers
from around the world. 

While some projects we had planned in terms of circularity (such as fabric waste re-use)
were postponed because we couldn't travel, we were still able to make some amazing
progress in our materials. We released our first collection (Freebird) using Lenzing EcoVero
fabric, and chose re-usability over biodegradability with our new 100% organic cotton
certified garment bags. We also took the plunge and went 100% carbon neutral in the
manufacturing of our garments, tracking and offsetting the emissions from the raw materials
all the way to our customers' closets. 

Our TAMGA journey began in 2016 with an ambition to create exciting, colourful fashion in
an ethical and sustainable way. Even though we are very proud of our supply chain today,
sustainability is not something that we pretend to have 'achieved'. We have a responsibility
to constantly improve, ask tough questions, and make difficult decisions balancing profit,
design, and planet. We hope this impact report give you the same sense of ambition and
hope that it inspires in us. 

Yana, Anna and Eric



SUSTAINABLE MATERIALS
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The single most important driver of a
garment's impact lies with the materials used.
While some other brands are on a quest to use
a higher percentage of sustainable fibres,
TAMGA started with 100% eco-friendly fibres
and we intend to keep it that way.

Our signature printed TAMGA garments and
super-soft basics are either made of TENCEL,
EcoVero, or LENZING Modal fibres that come
from sustainably sourced wood pulp. These
fabrics are versions of 'Viscose', but they come
from renewable forests, are made using
closed-loop technology, and produce a fraction
of mainstream Viscose's water and energy
impact.

The stunning colours that TAMGA is known for
are all created using fibre-reactive, 'low-
impact' dyes that are certified by GOTS,
Bluesign and Oeko-Tex.  Our printing mill
follows the ZDHC wastewater guidelines and
ensures that no hazardous chemicals are
released into Indonesia's waterways. 

 

LOOKING AHEAD
 

The 'ZDHC Roadmap to Zero' program is a unified expectation on wastewater
quality for the entire textile industry. Moving forward, we will ask every printing

and dye partner to adhere to these guidelines.
 
 

100% SUSTAINABLE 
FIBRES

 
 

SUSTAINABLE MATERIALS

TENCEL EcoVero Lenzing
Modal



Like most fashion brands, TAMGA does not own and operate the garment factories
we work with. We choose suppliers based on our code of conduct and how much

information on wages, materials and partners that they will share with us. 
 

It's helpful to think of a fashion supply chain as layers - and as you peel back those
layers, you get closer and closer to the raw materials. There are suppliers that we

purchase from directly (fabric, printing, sewing and packaging) and there are those
that our suppliers buy from (yarn spinning and raw materials). 

 
The most important thing to us about transparency is being honest. We share every
business that contributed to a TAMGA garment so that you know exactly where it

comes from - from fibre to final product. 
 
 

BALI, INDONESIA

Cning Bagus Saraswati
PapersBintang Harapan

Lucky Print

SUPPLY CHAIN TRANSPARENCY

AUSTRIA

JAVA, INDONESIA

Lenzing AG.

PT. Visionland

PT. Duniatex

Lenzing AG.
CHINA



FIBRE PRODUCTION 
(Lenz ing  AG. )

WEAVING (PT.  V i s ion land)

OUR SUPPLY CHAIN
WE LOVE: EcoVadis gold rating for
sustainability, sources exclusively from
responsibly managed forests.

WE WANT: Full labour transparency in
forestry operations (including wages)

WE LOVE:  50%+ less water and energy
than conventional viscose processing,
closed-loop production, 100% renewable
energy (TENCEL, Modal).

WE WANT: 100% renewable energy usage
in EcoVero production.

This spinning mill creates the yarn used in
TAMGA garments, TAMGA does not have
a direct relationship with them. 

WE LOVE: Full wage transparency,
environmentally friendly materials, key
environmental certifications in place.

WE WANT: Average salary above the Asia
Floor Wage Alliance recommendation
(currently 5% below).

WE LOVE: Low-impact printing inks,
ZDHC wastewater certification ensuring
no hazardous chemicals into waterways.

WE WANT: Full wage transparency.

RAW MATERIALS 
(Lenz ing  AG. )

SPINNING (PT.  Dunia t ex )

PRINTING (Lucky Pr in t )

WE LOVE:  High quality knit fabrics, 100%
low-impact dyes. 

WE WANT: Full wage transparency.

KNITTING (B in tang Harapan)



CUTTING & SEWING
(C 'n ing  Bagus)

WE LOVE:  Female-owned social
enterprise, recycled post-consumer paper
& natural dyes, a creative solution to
waste from Bali’s tourism industry.

WE WANT: Nothing!

TAGS (Saraswat i  Papers )

WE LOVE: Living wage for all employees,
healthy & happy work environment, family
owned and operated.

WE WANT: We're working with the team
to reduce and reuse fabric waste.

LOOKING AHEAD
 

In 2021, we plan to work with our fabric mills to lift their average wages above the
Asia Floor Wage Alliance's Living Wage (7,249,086 IDR in 2020). 



What does a TAMGA garment really cost to produce?
 

A lot of our customers have asked us about this over the years, and we're always
happy to share! Here's where your (and our) dollars go in creating a TAMGA dress.

 

COST TRANSPARENCY

Freight
$3.65

Duties
$3.76Packaging

$2.36

Materials
$8.60

Sewing
$9.94

Avg. Retail 
Price
$171

AVERAGE COST OF A TAMGA DRESS (CANADIAN DOLLARS)

Avg. Production
Cost

$28.31



ENVIRONMENTAL FOOTPRINT
In order to reduce our footprint, we have to understand it first!

 
Since day one at TAMGA, we've been working with our partners at Green Story, an

environmental impact research firm to measure and share the impact of our
garments.  

 
Green Story looks at the impact of a comparable mainstream fabric (in our case,

Viscose) and measures the impact of TAMGA fabrics against it. By doing this we can
show how much energy, emissions, and water are saved by choosing a TAMGA

garment versus a traditional viscose one. 
 

In 2020, our fabric choices and your purchases have led to savings of:
 
 
 

LOOKING AHEAD
 

TAMGA's emissions come from two areas - production of garments, and
operations. 

 
In 2021, we will begin offsetting the entire impact of our operations, including

energy usage at our warehouse, travel, and photoshoots. By the end of 2021, our
goal is for TAMGA as a business to be 100% carbon neutral.

2,031.3
KG OF CO2 EMISSIONS

AVOIDED

2,107.2
KWH OF ENERGY SAVED

88,474.3
LITRES OF WATER SAVED

Emissions Energy Water



2020 CARBON OFFSET PROJECTS

Hyrdologic, a Cambodian
social enterprise, provides

safe and clean drinking water
to more than 1 million

Cambodians.

CARBON OFFSETS
The environmental metrics on the previous page show the impact of choosing sustainable

materials - but creating TAMGA garments still has a footprint. In 2020, we made a big
decision to take the next step: offsetting the emissions that our production creates, making

every TAMGA garment 100% carbon neutral. 
 

Our first step is always to reduce emissions, the next step is to offset them. 
Here are the some of the offsets we purchased in 2020 and the projects that they supported. 

 
The Sidrap wind farm in South
Sulawesi, Indonesia generates
enough renewable energy to
power 70,000 local homes.

 

This small scale hydro power
project reduced greenhouse
gas emissions by more than

64,000 tons in it's first year of
operation.



LOOKING AHEAD
 

In 2021, we will be providing our customers with options to easily re-sell their
TAMGA garments, extending their use and value.

Circularity, like sustainability, is a constant
journey. In the fashion industry there is far
too much waste and disposability, but even a
little is too much if we're striving towards a
circular economy.

At TAMGA, our long-term vision is this:
everything we create will be re-created, all of
our materials - from fabrics to packaging and
trims - will be designed for multiple lives and
uses.

In 2020 we made and sold over 100
accessories made from offcuts of fabrics, and
switched from our biodegradable (but
disposable) garment bags to GOTS  certified

CIRCULARITY

57 scrunchies sold 47 jewellery bags
used in orders

269 reusable garment 
bags sent out to customers

organic cotton reusable ones in October. We continue to work with only 100% natural
fibres (no blends) as these are easier to recycle into new fibres - even though the
technology to regenerate cellulosic fibres is not yet commercially available. In 2021 we will
be providing our customers with tools to re-sell their garments when they're through with
them, extending their useful lives. 



From the moment we created TAMGA, giving back a portion of our sales has been a
key part of the business. While we always give 1% of our annual sales to the

Sumatran Orangutan Society (S.O.S.) through our 1% For the Planet commitment,
we are always brainstorming other ways to give back. 

 
In 2020, our give-back initiatives included:

 
→ Our Trees Please Tees ($10 from every sale to S.O.S.)
→ Forest-Friendly-Friday (20% of all sales to S.O.S.) 

→ International Orangutan Day (25% of all sales to S.O.S.)
→ A raffle with 9 other Canadian brands in support of the Black Legal Action

Committee (BLAC) in Toronto
→ The TAMGA x Dressember dress (20% of all sales to fight Human Trafficking) 

$4,305

$6,230

$390

GIVING BACK

 Donated to support
orangutans and

reforestation projects in
Indonesia.

 
 
 Donated with 10 Canadian

brands to support the 
Black Legal Action Centre in

Toronto, Canada.
 
 
 Donated to support the

Dressember Foundation to
end global human trafficing.

 
 
 

To date, our partners at S.O.S. have planted 1,910,153 trees in the
critically endangered Leuser Ecosystem, and have trained over

18,000 locals to support conservation-friendly livelihoods. 
We continue to support S.O.S. because they are on the

environmental frontline of a battle to protect Indonesia's biodiversity
and one of the most valuable ecosystems in the world.


