
CO 

NN 

EC 

+M 

AG

YOUR BUSINESS  

WEEKLY 

business, retai l ,  social ,  digital  news, 

trends and guides.. .  everything you 

need to:  

2  J U N E  2 0 1 7     |     I S S U E   4     |     V O L U M E  1

Get Focused this June



#getconnected

contents

2.   weekly musing 

3.   recent blogs 

4.   social media news 

5.   digital news 

6.    business news 

7.    retail news 

8.    Client love - Ema Frost

9.    Let's Talk Retail 

10.  Retail Training for June 

11. June is a Great Month, to review     

        Sponsorship 

12.  5 C's of Social Media for June 

13.  Hashtags for June 

14.  Content Ideas for June 

15. What's New Pussycat?

https://connectplus.nz/blogs/news/are-you-as-connected-as-your-customer


weekly musing 

Hello June!  Can you believe we are already in the sixth month of the year, we should have left the Christmas 

Tree up!   

We've been running (Sara has been literary) and apologise for not getting any magazines to you in May, back 

on track and have packed this edition with lots of helpful tips and guides to make up for the lack of Connect 

Plus news in May.  

In Retail, Kmart has finally launched an online store, it was a long time coming and is going to challenge a 

number of retailers with their smart buying and VM. We were sad to see the Banks Group go into 

receivership this week. Three generations built the Banks Group empire and the receivership shows the 

importance of staying relevant in a retail sector constant changing and adapting to consumers needs. 

The Snapchat vs Facebook/Instagram wars continue with each platform rolling out more filters in the bid for 

selfie domination.  Instagram appears to have lifted the horrid Shadow Ban that hit many accounts in May. 

While it was a black time for many Instagram users, it has hopefully made many businesses review and 

refine their Instagram Strategies. 

We have been out meeting lots of interesting new businesses, one of the best things about our job is that 

we get to meet and work with so many passionate business owners, we look forward to bringing you 

their stories over the next month. 

Happy Reading, Aimee, Sara and Hannah xx

#getconnected

https://connectplus.nz/
https://connectplus.nz/


our blog

Customer  Relationships 

are your most valuable 

asset

1

2

3

Developing strong customer acquisition and 

customer retention strategies are extremely 

important to your business’ longevity and to your 

online reputation. Though the cost associated and 

overall time spent to acquire customers is typically 

higher than that of customer retention, both 

elements have a direct effect on a business’ 

success and should be regarded equally. With the 

ever-growing Internet and Social Media space 

small and large businesses alike have enormous 

opportunities to reach new prospects and hold on 

to their established clients 

Read More...

Nine reasons social 

media marketing should 

top your to-do list

These days, it isn’t enough to have a website for 

your business – your digital storefront extends to 

social media marketing sites like Facebook and 

Instagram, and it’s time to start capitalising on it. If 

your company still doesn’t have an Instagram 

account or a Facebook fan page, it’s time to get 

with the program and bring yourself up to speed 

(or risk falling behind your competition) 

Read More... 

People, why are we 

scared of talent?

Hiring and retaining great people is something we 

are passionate about and it requires good 

management and leadership, and a company 

culture that includes honesty, clarity and treating 

people consistently well.  Most elements of a 

company’s success are dependent on these two 

things – and keeping great team members is no 

exception.   

Read More... 

https://connectplus.nz/blogs/news
https://connectplus.nz/blogs/news/are-you-as-connected-as-your-customer
https://connectplus.nz/blogs/news/customer-relationships-are-your-most-valuable-asset
http://marketingland.com/facebook-changes-measurements-pages-organic-videos-211604
https://connectplus.nz/blogs/news/nine-reasons-social-media-marketing-should-top-your-to-do-list
https://connectplus.nz/blogs/news/playing-to-strengths-vs-focusing-on-weaknesses
https://connectplus.nz/blogs/news/people-why-are-we-scared-of-talent


social news

Instagram Adds Links in DMs, 

New Image Sharing Options 

and New Objectives for Stories 

Ads

The biggest social stories of the week. Click the link to go to the full story 
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Facebook Adds New Features 

to Facebook Live, Including In- 

Stream Chat and Live Guests

How to Blend Social Media 

Contests with Offline Events

4
3 Steps to Building an 

Employee Advocacy 

Strategy

Facebook Brings Instagram 

Placement To “Click To 

Messenger” Ads

5

6
The New Skype is 100% 

Inspired By Snapchat

http://www.socialmediatoday.com/social-business/instagram-adds-links-dms-new-image-sharing-options-and-new-objectives-stories-ads
http://socialnewsdaily.com/65992/how-important-is-it-for-startups-to-have-social-presence/
http://www.socialmediatoday.com/social-networks/facebook-adds-new-features-facebook-live-including-stream-chat-and-live-guests
https://maximizesocialbusiness.com/blend-social-media-contests-offline-events-26480/
http://blog.marketo.com/2017/05/3-steps-building-employee-advocacy-strategy.html
http://wersm.com/facebook-brings-click-to-messenger-ads-to-instagram/
http://wersm.com/the-new-skype-is-100-inspired-by-snapchat/


digital news

This Mobile Printer Creates 

Harry Potter-style Moving 

Images

What are the digital stories you need to know this week? Click the link to go to the 

full story 
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With Microsoft’s Face Swap, 

search with Bing for your 

next morphing muse

Nudge for Change: Ethical 

shopping app

4
Data dump: The importance 

of a retail app

FinTech must close the 

gender gap

5

6
Why SMEs are better placed 

than the “big four” to 

leverage new technology

http://wersm.com/mobile-printer-creates-harry-potter-style-moving-images/
http://socialnewsdaily.com/65992/how-important-is-it-for-startups-to-have-social-presence/
https://techcrunch.com/2017/06/02/with-microsofts-face-swap-search-with-bing-for-your-next-morphing-muse/
https://www.appannie.com/en/insights/mobile-strategy/app-marketing-3-questions-answer-getting-started/
https://techcrunch.com/2017/04/03/amazon-launches-amazon-cash-a-way-to-shop-its-site-without-a-bank-card/
https://insidesmallbusiness.com.au/planning-management/fintech-must-close-the-gender-gap
https://insidesmallbusiness.com.au/planning-management/why-smes-are-better-placed-than-the-big-four-to-leverage-new-technology


business news

Can You Build a Billion- 

Dollar Company by Working 

40 Hours a Week?

What are the business stories you need to know this week? Click the link to go to the 

full story 
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How to make giving back a 

part of your business journey

Nudge for Change: Ethical 

shopping app

4
Implementing an effective 

customer experience 

strategy

Three key signs your brand is 

under threat

5

6
Why You Should Value 

Repeat Business

https://www.inc.com/will-yakowicz/billion-dollar-company-40-hour-week.html?cid=nl029week22day02
http://socialnewsdaily.com/65992/how-important-is-it-for-startups-to-have-social-presence/
https://insidesmallbusiness.com.au/growth-development/how-to-make-giving-back-a-part-of-your-business-journey
http://theregister.co.nz/technology/2017/05/nudge-change-ethical-shopping-app
https://insidesmallbusiness.com.au/sales-marketing/implementing-an-effective-customer-experience-strategy
https://insidesmallbusiness.com.au/sales-marketing/three-key-signs-your-brand-is-under-threat
https://www.infinitymarketing.co.nz/value-repeat-business/


retail news

Pop Up Goes the Retail 

Scene as Store Vacancies 

Rise

Stay ahead of your competitors with news that will keep you up to date with the 

trends. Click the link to go to the full story 
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Walmart to lower prices on a 

million online-only items if 

you opt for store pickup over 

shipping

Millions of retail jobs at risk 

due to automation

4
Banks Shoes chain calls in 

receivers

Kmart’s ecommerce store 

launches

5

6
Consumers support 

mandatory charge for plastic 

bags

https://www.nytimes.com/2017/05/30/realestate/commercial/pop-up-stores-retail-vacancies.html?_r=1
http://socialnewsdaily.com/65992/how-important-is-it-for-startups-to-have-social-presence/
https://techcrunch.com/2017/04/11/walmart-to-lower-prices-on-a-million-online-only-items-if-you-opt-for-store-pickup-over-shipping/
https://insideretail.co.nz/2017/05/31/millions-of-retail-jobs-at-risk-due-to-automation/
https://insideretail.co.nz/2017/05/30/banks-shoes-chain-calls-in-receivers/
http://theregister.co.nz/news/2017/05/kmarts-ecommerce-store-launches
http://theregister.co.nz/news/2017/06/consumers-support-mandatory-charge-plastic-bags


We love our frosty Connect Plus offices, and 

we're not talking about the weather, but the 

fabulous Ema Frost who is part of the Connect 

Plus family.  We have worked with Ema to develop 

a new eCommerce website so you can order all of 

her fabulous art from her as well as working 

alongside Ema to deliver social media marketing 

driving traffic to her website and frosty love to 

homes around the globe.   

Our integrated marketing plan is delivering results 

and one of our favourite campaigns to date is our 

been our Easter dinkie hunt.  Which provide much 

fun for Ema's followers and gave everyone a great 

look through Ema's website.  

Learn more about our clients and what we could 

do to help you grow your business over on our 

website www.connectplus.nz 

Follow Ema Frost on Social Media 

https://goo.gl/1B2TVZ
https://www.facebook.com/emajfrost/
https://www.instagram.com/emafrostartist/?hl=en


There is an old retail adage that says, “the only thing constant in retail is change”. Today we all 

spend so much time “in” our business that we don’t allow the time to spend “on” our business. 

Every year you should look at your store, its branding and its communication strategy, but just as 

importantly you must look at your customers’ lives and how you fit in. 

Connect Plus are your Retail Digital Marketing Specialists. We have been retailers so we 

understand what happens on the shop floor and therefore create solutions which deliver results. 

Working together, Connect Plus focuses on improving Business Performance, Team 

Performance and looking at Expansion Opportunities which will improve your bottom line, your 

market share and the culture and development of your team.  Importantly Connect Plus are a 

start to finish solution, we work with you to develop a strategy and will create and implement 

programmes of change to deliver the strategy and monitor the progress of the programmes to 

ensure that they deliver to the business objectives. Connect Plus is one of the few businesses to 

offer a full solution to retailers, ensuring all strategies are developed to contribute to overall 

business growth.  Our workable solutions are practical, change behaviours and deliver financial

results. 

Connect with Connect Plus to discuss your retail goals and let's grow your online and offline 

retail experience. 

Let's Talk Retail +

Connect with Connect Plus to discuss: 

Retail Strategy 

Omni-Channel Integration 

E-commerce websites 

Store Operations 

Training 

Retail Events and Promotions 

Pop-Up Stores 

Visual Merchandising 

Project Management



June Retail Training  

 Idea's to Build Confidence 

and Grow Sales

What makes a good customer service team member? Empathy, patience, flexibility, a calming 

presence, as well as communication, listening, and persuasion skills.  A rare combination, indeed.  

The problem is that these skills are usually developed subconsciously throughout our lives. They 

can’t be learned from books; you need to live them. 

There’s a way, though, to let your teams live and learn these skills in a time compressed manner: 

training. Many of these training ideas are based on improvisation, an area that more and more 

companies are discovering as a powerful tool for communication training. The power from 

improvisation training derives from the fact that team members don’t know what will happen, 

just like on the shop floor!  

This June try this one game as part of your team training - Customer Role Play. 

Divide the team in couples, with group A playing the customers and group B playing the service 

team.   The people in Group A play angry customers. They are either handed a certain complaint 

or can think of one themselves (think ridiculous complaints, e.g. “the water was too wet”). Also, 

they are given a certain goal – to get big refund, for example. 

The service members in Group B are given the task to resolve the situation. They, too, have a goal 

– to calm down the customer and minimise the damage as much as possible. They might not be 

allowed to give a refund, for example, but are allowed to give away a product or a few weeks of 

free service. 

The couples then perform their role-play in front of the group. Ensure Team A to stay reasonable. 

Like in all improvisation, the participants should build on what their partners say or do. It’s a 

conversation, not a shout-out.  

After the role play, the rest of the group can give feedback – e.g. what the service team could 

have done differently to minimise the damage.  This is a useful exercise for both groups. The 

service team get a thorough exercise in conflict resolution, while the ones playing the customers 

get a training in empathy – filling the shoes of the customers they engage with on a daily basis. 

Retail Training
ideas for June - Customer Role Play



June is a great month  

 ... to review sponsorship

It's a tough world out there and as a business of any size, you will be approached numerous times 

throughout the year by charities, events or organisations seeking either donations or sponsorship.

 All too often businesses confuse donations and sponsorship and don't leverage the opportunities

that sponsorship can deliver.  If you have a sponsorship portfolio, regardless of size, here are some 

tips to help you review the value of your sponsorship to ensure it is delivering value to your 

business, try the following: 

Clearly define your objectives. Determine which of your current goals or strategies the 

sponsorship can help achieve, versus creating new ones. 

Identify your brand equity opportunity. Find the space you can actually “own” and what you can 

achieve with it.

Assess your partner’s brand fit. There’s nothing worse than partnering with a property that 

doesn’t align with your current brand or where you want to take it. Make sure your partner will 

enable you to reach a key target and reinforce — or define — what you stand for. 

Value what you bring to the table. Every successful sponsorship also helps the promotional 

partner.  Use the value you bring to the table to negotiate opportunities; otherwise, you may 

overpay. 

Look for ways to leverage the sponsorship across all relevant channels. By understanding all of 

the ways your target's connect with your business you can utilise the sponsorship to create 

value and drive key behaviours.  

Capture data and measure results. Clear objectives should drive opportunities for measurement 

and optimisation, which will be the key to quantifying and improving sponsorship ROI moving

forward.

Done properly, sponsorship marketing can offer much more than mere affinity and “eyeballs.” It 

can also play a starring role in activating consumer behaviour and motivating an entire system to 

do the same. People’s passions — whether they’re causes, competitions, music, or movies — offer 

myriad opportunities for engagement, content, sharing and value. Find the right match and unlock 

its power to build passion and business for your brand. 



5 C's of Social Media

  F O R  J U N E

1.   Content

2.  Capture

4.  Community

3.  Conversation

5.  Conversion

Content is the so-called holy grail of social and search platform scrutiny, especially on Facebook. 

First and foremost,  it’s best to avoid packing your pages with promotions, lest your organic 

reach suffers scathing FB smack down. If you want to sell stuff, Facebook contends, part with 

some money and take out some ads. In essence, entertain, inform and then market.

Using social media to grow a community of friends, advocates and enthusiasts are great. But it 

shouldn’t be the endgame. Investing all that time and energy simply to increase likes, follower 

counts and visibility may not be worth the effort unless it also leads to sales, email captures, 

downloads or other strategic conversions. Conversion, is the holy grail for businesses on Social 

Media, don't get caught in the trap of creating content with no strategy.

When your company encourages and facilitates community building rather than one-way 

conversation, customers benefit – and so do you, because you’ve given the faithful a home and a 

platform for sharing their passion, excitement and experiences.

A little more conversation, a little less selling.  The most effective conversations are those in 

which both parties feel understood and validated. Social media exchanges are no different.  One 

of the keys to excelling at this “C” is to acknowledge and reach out to loyal followers who are 

actively engaged with your brand.

Your social media efforts will be more successful if you can effectively engage them (via social) 

and direct them back to other channels or content that you own or control, such as a website, 

online community or opt-in list.



#hashtags

#june 

#june2017 

#winter 

#wintertime 

#cold 

#wintersolstice 

#shortestday 

#winter17 

#bestfriendday 

#BFF 

#friendship 

#matariki 

#arborday 

#worldenvironmentday 

#worldoceanday 

#queensbirthday 

#longweekend 

#NZLions2017 

 #LionsNZ2017  

#ProjectBlackout 

#NationalSelfieDay 

#SMDay 

and don't forget to include your local area hashtags, company 

hashtags and branded hashtags too 

T O  U S E  T H I S  J U N E



June

C O N T E N T  I D E A S  F O R

5th
Queen's Birthday

5th 8th
World 

Environment Day

Best Friend Day

June

Winter Solstice

8th 21st

30th
Social Media Day

Lions kick off 

 their NZ tour

25th
Matariki

21st
Selfie DayBest Friend Day

World 

Ocean Day



what's new pussycat?

THE COCKTAIL PARTY 

Connect Plus provides digital marketing 

sponsorship to The Cocktail Party, a 

fundraiser for the Hawke's Bay 

Helicopter Rescue Trust.  Sara and 

Aimee threw on their glad rags and 

headed off for a fun (and busy) night!

OUR TARGA RALLY CAR 

Connect Plus' gorgeous Pink Rally Car 

was a show stopper!  Thanks to Milton 

at the Havelock North Business 

Association we had the opportunity to 

support the Havelock North Fire 

Brigade with a sponsorship of our Rally 

Car when the Targa Rally hit the village.

HAWKE'S BAY MARATHON 

Sara was a legend and backed up a 

 busy night at The Cocktail Party with a 

half marathon the following day! What a

legend! Awesome result and she's 

already trying to get us all signed up for 

next year! 

May was a busy month with lots going on at the Connect Plus Offices 



#getconnected

In a complex world, Connect Plus makes growing 

your business simple  

 

Connect with us today  

 

0508-CONNECT 

www.connectplus.nz

https://connectplus.nz/
https://connectplus.nz/
https://twitter.com/connectplusnz
https://www.facebook.com/connectplusnz
https://nz.pinterest.com/connectplusnz/
https://www.linkedin.com/company/3254376
https://www.instagram.com/connectplusnz/

