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tips for using our content ideas

 

Firstly, choose the “days” or celebrations that most suit your audience. This is where you need to put

yourself into the shoes of your ideal customer. What might they be interested in outside of your usual

business or core topics of conversation? Perhaps they love technology but crave the outdoors. Maybe they

love camping but a side characteristic of that is that they also love cooking. Just because they signed up to

hear from you about social media tips and business doesn’t mean they are not a lover of red wine.  Get

creative with all of the unique or unusual holidays included in our May content calendar. The posts you’ll

see in here might also make your business more relatable and “human” – especially if you get as excited

about Selfie Day as your customers do! Think about what they like and post about things they are likely to

engage with. 

This is by no means an exhaustive list. It’s impossible for us to list every single day of celebration for May,

but this will get you started for sure! And you can always search for more/extra celebration days to add to

this list.

Check the entries first. Our team double-checks the entries but we would still suggest that you check the

dates for these holidays in your region or country too – you might find some new regional holidays when you

do. Also note that some of the holidays stay the same every year, while others don’t. For example, a day of

celebration might fall on the 1st Friday of the Month, so the actual date will change every year. So it’s

always better to do a quick check before posting. And if you spot an error, please let us know so we can fix

it. These are very dynamic posts, designed to be updated. 

Not all countries are covered. Please note that while Connec+ is proudly Kiwi the holidays in this guide are

from around the world. Many of them are North American Holidays with some from Australia, some

international holidays and others from various countries. Although we endeavour to have holidays from

many areas, this guide would be like a book if we included every country. But if you use the list as a base,

you’ll be off and racing with ideas.

Let’s look at a few top tips and tricks for leveraging your Content Calendar for best results: 



join the conversation

 

And it's another new month, hello November! 

This month offers content marketers many

opportunities to connect with their audience of

customers.

Content may well be one of the most powerful

forms of modern marketing. A business that

creates content, publishes that content, and then

promotes it has the potential to attract, engage,

and keep customers. Its site may perform better in

search engine rankings, and its social media posts

may gain fans and followers. And the content

could instill a sense of reciprocity in its audience.

We believe one of the best ways to build a

connection with current and prospective

customers is by posting content worth sharing,

which is why we’ve handpicked some concepts

that you can use to fit your business on Facebook,

Twitter, Instagram, blogs, emails and other

marketing channels. 

Use these ideas as a jumping off point to add a

few new things to your content calendar this

month.

So, what’s a marketer to do this month to target

the right audience? Get in front of them. Stay

relevant, stay relatable.  It builds loyalty,

establishes trust, and eliminates confusion or

mixed messages - all important for success on

Social Media. 



december

 Whether you’re a brand, influencer, small-business owner

or creator, social media marketing is fundamental to

increase brand awareness and reach your target

audience. Our top tip is to plan social media marketing

campaigns (even if it’s just in your stories) around trending

social media holidays! Not only will your posts reach more

people because the hashtags are trending, but sometimes

we just need a bit of content inspiration and social media

holidays offer just that.

December: Christmas buzz is in full force, businesses are in

frenzy mode and your audience is in holiday overdrive.

Don’t let 2020 end without helping your audience to

develop goals and make a positive change for the year

ahead.

Whether it comes to preparing for lots of family time,

enjoying (or surviving) the summer weather, or gift buying,

people are busy. With so many different companies

competing for the attention of your audience, it’s essential

you hit people with smart, targeted messages. That starts

with strategic content marketing. 

A question we often get asked, why promote holiday or

seasonal content? A Sprout Social customer survey 

discovered when brands share irrelevant information,

41% of people tend to unfollow the company on social.

This insight is important to any organisation’s bottom line,

especially since 57% of consumers are more likely to

purchase something from a brand they follow and

75% have made a purchase because of social. So use the

celebration days that mean something to you and

remember if your brand operates in other countries outside

of New Zealand to research key holiday dates to engage

with your customers in each market. So, let's dive into the

ideas.

 

December is a month full of celebrations, and there is no

shortage of topics you can address on your content. From

the holidays to the weather, you will be dashing through

your planning and writing in no time. We’ve hand-picked

five content concepts that you can make your own to fit

your business on Facebook, Twitter, Instagram, blogs,

emails, and other marketing channels. We believe one of

the best ways to build a connection with current and

prospective customers is by posting content worth sharing.

Use these ideas as a jumping-off point to add a few new

things to your content calendar this December. Take a look

at our content suggestions and add them to your editorial

calendar!

 

Christmas isn't a

season, its a feeling. 

Showcase that in your

social media 



december in a snapshot

for december 2020

Plan a fun advent calendar, even if you are a B2B business.

Don't forget to promote shipping dates if you are a B2C Business.

Treat your VIP customers to make them feel extra special. 

If you are operating extra hours for the holiday or are closing down for a break, don't forget to let

your customers and  followers know.

Any extra offers happening to make your customers lives easier, let them know (this could include;

free shipping, free gift wrapping, extended returns)

No matter the holiday celebrated, there is a lot of gift giving in the month of December. Think up

new and interesting ways to showcase gift giving.

Are you supporting any local charities and/or events this holiday season? Make sure to take lots

of pictures and write posts about the events you attend! You can help support your community

and promote different ways others can give back.

Speaking of holidays, help out your followers by providing easy DIY gifts ideas for their friends and

family.

National Thank You Note Day is December 26. Write about the importance of holiday thank you

notes and tips for getting them done efficiently. ·      
Provide some tips for throwing a successful New Year’s Eve party, as well as how to handle

liability issues that can arise from unruly party guests.

·      



trends for the month

If you’re looking for ways to create engaging

social media posts easily, then you can’t look past

our Content Guides. Our guide  is jam-packed

with  content ideas and templates which will make

planning your monthly content calendar a walk in

the park. We’ve done all the hard work for you by

researching, checking and double-checking weird

holidays and celebration days to make it easy-

peasy for you to get inspiration to fill your content

calendar for coming month.

Keep on reading for a full selection of daily, weekly

and monthly ideas to get you excited. We’ve also

included marketing tips and the good hashtags to

get you going.

Christmas

Family 

Traditions

New Years

Resolutions

Planning

Reflections

Goals

Summer

Holiday Décor

Gift Guides

Support Small Business

Entertaining

Hanukkah

Recipes

Party outfits

 



december is the month for...

 Now it’s super easy for you to celebrate the fun and

important international, national and local holidays

throughout the month with our Content Calendar

Ideas. 

2020 is a year like no other so remember alongside

the lighter hashtag holiday posts it's time to care for

your audience. 

Do any of these month-long holidays resonate with

your business and audience? Plan a promotion that

could include blog posts, sales, social media posts,

contests and more. 

With the month long celebrations you can do daily or

weekly posts, diving in deeper to the holiday to

connect with your your followers.

Human Rights Month

Food Services Safety Month

Operation Santa Paws Month

Write A Business Plan Month

Tie Month



celebration weeks

for december 2020

These holidays last for a week (ish). If they are suitable for

your business and audience drop them into your content

calendar. As with the month-long celebration holiday's,

look for different aspects which may resonate with your

followers and reflect your business and plan week long

celebrations across social media platforms and stories.

Hanukkah runs from the 10th - 18th December



hashtag holidays

for december 2020

Seasonal Days are perfect for the small business owner struggling with what

content to share. Whether it’s International Volunteers Day or Cat Herders Day,

every day has something to celebrate online.

December 1: Giving Tuesday  #GivingTuesday

December 1: World AIDS Day #WAD2019

December 1: Pie Day #PieDay

December 1: Walt Disney Day #WaltDisney

December 3: International Day of Persons with Disabilities #IDPD

December 4: Sock Day #SockDay

December 4: Cookie Day #CookieDay

December 5: Bartender Day #BartenderDay

December 5: World Soil Day #WorldSoilDay

December 5: International Volunteers Day #CelebrateVolunteers

December 7: Pearl Harbour Remembrance Day #PearlHarborRemembranceDay 

December 7: Letter Writing Day #LetterWritingDay #SnailMail

December 8: Pretend to be a Time Traveler Day #PretendToBeATimeTravelerDay

December 8: Brownie Day #BrownieDay

December 8: International Children’s Day #ChildrensDay

December 10: Human Rights Day #HumanRightsDay

December 10: Nobel Prize Day #NobelPrize

December 11: App Day #AppDay

December 11: World Mountain Day #WorldMountainDay

December 14: World Monkey Day #WorldMonkeyDay

December 15: International Tea Day #InternationalTeaDay

December 15: Cat Herders Day #LikeHerdingCats

December 16: Chocolate Covered Anything Day #ChocolateDay

December 21: Crossword Puzzle Day #CrosswordPuzzleDay

December 21: Ugly Sweater Day #UglySweaterDay

December 21: First Day of Winter #WinterSolstice

December 24: Christmas Eve #ChristmasEve

December 25: Christmas Day #Christmas #MerryChristmas

December 26: Boxing Day #BoxingDay

December 28: Card Playing Day #CardPlayingDay

December 29: Tick Tock Day #TickTockDay

December 30: No Interruptions Day #NoInterruptionsDay

December 31: New Year’s Eve #NYE

Capitalise on these valuable opportunities if they align with your branding.

Please, do not JUST use the hashtag on top of something irrelevant.

So many options to participate in worldwide conversations – that is

how you grow reach and authority and even vanity “likes” and “followers”.



content tips for 

december

Do you typically send out a holiday card to your
customers and partners? Think about a way you can
add a personal touch for Letter Writing Day.
Show your appreciation by sending a handwritten
thank-you note to a client, partner or co-worker.
Challenge your audience to write you a letter for
something they want to see from your business.     
Encourage referrals by giving free postcards or
Christmas cards to existing customers.

Letter Writing Day (December 7)
Because there’s nothing like a little snail mail

There are plenty of great ideas to tackle for the month of December between all the interesting awareness

days and the holiday season coming up. Here are five content concepts that you can make your own to fit

your business on Facebook, Twitter, Instagram, blogs, emails, and other marketing channels. We believe one

of the best ways to build a connection with current and prospective customers is by posting content worth

sharing. Use these ideas as a jumping-off point to add a few new things to your content calendar this

December.

Have a company outing to one of these great events
or sponsor an activity/display.
Post a photo of your favorite Christmas displays.
Get a selfie with Santa!
Share what’s on your professional or your team’s wish
list for Santa.
Ask what’s on your audience’s holiday wish list.
Promote giving back to your community and those less
fortunate than yourself.

Local Holiday Events (all month)
Join the community celebrations and showcase a
behind the scenes look at your business.
 

Get creative! Create a chocolate masterpiece and
cover something (anything) in chocolate to celebrate.   
Surprise your audience by giving away some delicious
chocolate.
Give a shout out to your favourite candy company or
local candy shop. 
Make a list of all the things that would be great
covered in chocolate.     
Have a physical location? Encourage people to come
in and have free chocolate (or a chocolate fountain if
you’re feeling really adventurous)!

Chocolate Covered Anything Day (December 16)
This is a mandatory day, because, well CHOCOLATE!
You have no option but to participate in Chocolate
Covered Anything Day (#sorrynotsorry).
  



content tips for 

december

Reflect and share your favourite moments of 2020.
Recap what happened in your industry or local community this year
with flashback posts. 

Reflections of 2020 (each and every day, all month long) 
#our2020
The last month of the calendar year is a great time to reflect on
what has happened in the year. All too often we forget what has
happened the week before, let alone 11 months ago so take a trip
down memory lane.
   

Write funny New Year’s resolutions. It’s an ongoing joke that people
are bad at keeping resolutions – play this up in a fun, relatable way.
Share big plans you have for 2021, whether it’s offering a new
product, a renewed focus on customer service, or hiring for new
positions.

New Year’s Eve (December 31) #NewYearsEve    
Goodbye 2020, hello 2021!
New Year’s Resolutions are a hot topic; share tips for keeping
resolutions or things people should add to their resolutions.
 



monthly training goals

for your social media in 2020

january
REV IEW

february
BRAND

march
PERSONA

april
CALENDAR

july
HASHTAGS

october
TRAFF IC

may
TONE

august
COMMUNITY

november
AUTOMATE

june
CURATE

september
STOR IES

december
PLAN



We get it, you're busy. And we also know that social media is sometimes the thing that

has to give. But it doesn't have to be that way. If you're not in the position to call in the

experts, you can take expert advice. And our advice is simple, plan, plan and plan

some more.

Planning your social media takes the guesswork out of what you are doing and ensures you stay on track to use social

media as a tool to deliver your business objectives. Social Media is not a nice to have, it's an important tool to engage

and converse with your customers. And loyal customers are what will ultimately drive your success

Each month we release a guide on content ideas so that you can use to build out your content calendar with relevant

trending topics your audience is calling out for. Use these in conjunction with your annual planner to get the most out of

our tips.

In our 2021 Planner, you'll find sheets to plan and track your social media. You'll find tips and ideas and you'll find links to

resources to help you achieve your digital goals. As the year goes on, we have no doubt we'll add new things as well, it's

how we roll! 

So download the 2021 Planner and let's make this year the year you nail your social media goals.

december training

planning

2021 CALENDAR

2021 PLANNER

https://connectplus.nz/blogs/content-ideas/your-2020-planning-calendar-1
https://connectplus.nz/blogs/content-ideas/the-2021-social-media-planner


There hardly seems time to review your year and plan for next.  But failure to

understand your previous year’s business performance and plan for the coming year

can only lead to achieving the same results you always have, it’s the old "if you always

do what you have always done, you will always get the same results".

What did we learn from the year’s sales trend?

What are our customers wanting from our business?

Is our brand relevant? 

What are our competitors doing better than us?

Where do we want to be at the end of 2021?

We consistently review our client’s digital and retail performance against their goals but in the last quarter of the year, we

spend more time planning the following year against the data and new objectives.  Small changes can make a big

difference and one of our big lessons from 2020 is being fit for purpose.  Not all businesses are created equal and small

wins need to be celebrated. We are big believers that not all mistakes are failures, but failing to learn from them is. 

Pulling apart and understanding various aspects of your business and putting them back together will ensure that you are

setting your business up for success in 2020. Ask yourself the following questions:-

Question 4 raises some interesting questions about success, what does success mean to you?  Without fail, most business

people will answer in terms of sales growth, without considering the steps to achieve that financial success. Increasing

team performance, introducing a customer-centric philosophy will ensure your business delivers the sales growth and

financial success we all strive for - so are these better measures of success?   These are the macro questions we look at,

what you do review? One of our most important review tips is to involve your team - you'll be surprised at what comes out

of a team discussion.

planning 

for retail success In 2021

DOWNLOAD PLANNING FOR RETAIL SUCCESS IN 2021

https://connectplus.nz/blogs/toolkits/plan-your-way-to-retail-success


christmas

resource centre

Where the year went (but let's be honest who is ready to say goodbye to 2020 already?) 

Christmas Promotions? Again?

How to juggle your Christmas rosters?

What your clients Christmas budgets will be this year?

Holy Christmas Bell's Santa, it's almost time to drag the tinsel out, decorate the store and get your

Christmas on!  Yes, the holiday season is almost upon us and you're probably wondering ...

And yup, as a business owner the stress levels are about to explode the fairy lights. 

Don't get your tinsel in a tangle, we've got your Christmas sorted with our 2020 Christmas Resources. It's

time to download our Christmas guides, planners and tips to see off 2020 with a tinsel inspired bang.

And a word to the wise if you haven't got your Christmas plan sorted, (tick tock), it's time to throw on the

Christmas CD's and get in the mood.

CHECK OUT OUR CHRISTMAS RESOURCE CENTRE

https://connectplus.nz/blogs/toolkits/2020-christmas-resource-centre


2021 trends series

resource centre

Graphic Design Trends That Will Dominate 2021

Social Media Trends to watch 2021

Stunning web design trends for 2021

Email marketing trends 2021 

2021 Content Marketing Trends To Anticipate

Digital Customer Trends You Should Look for in 202

Innovative Retail Trends for 2021 

eCommerce Trends to Watch 2021

As the saying goes, "The only constant in life is change”. 

n 2020, social marketers faced challenges unlike any other we’ve seen before. Together, we paused and

pivoted more than just our social strategies. We also learned to raise our voices and speak out on the

issues that matter most to our communities. Looking back, these lessons have helped us all become

stronger and more adaptable marketers.As planning for 2021 is well underway, it’s time to take this year’s

learning and insights and transform them into next year’s impact.  So in 2021 what are our predictions

and advice?

CHECK OUT OUR 2021 TRENDS SERIES

https://connectplus.nz/blogs/toolkits/trends-for-a-successful-2021

