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February

“Running with the herd is not always a great idea; 

be unique, and the links will come.” 
Debra Mastaler

Valentines
Day

Random
Acts of

Kindness

Leap
Day

Waitangi
Day



join the conversation

 There are hundreds of national and global hashtag

holidays today. But before #NationalCatDay or

#EarthDay—or even social media—became a thing,

nonprofits and global agencies created

awareness days like these to educate and boost

the public’s understanding of some of the world’s

most pressing issues.

 

These holidays have evolved as social has become

a primary platform for connection. From

#DonutDay to #ShopSmall, it’s clear that

consumers want to connect with other people and

brands around their shared interests, and hashtag

holidays are an accessible, casual opportunity to

do just that.

Our list includes a combination of celebrated

industry-specific holidays, as well as pop-culture

events and monthly observances for New Zealand.

Download the monthly booklet and add to your

own content calendar. 

 

Now, some of these holidays might be simply too

silly for your brand to engage with (and we

certainly don't suggest sharing content on social

media and then tacking on a completely irrelevant

hashtag for the sake of traffic - that's just plain

annoying). But others might not be. You could be

missing valuable opportunities to take advantage

of trending topics with fun and relevant "holiday"

content on social media.



February is extra special this year. It’s not all about

Valentine’s Day, Fashion Weeks, or Elton John

(okay, maybe it is). 

 

This year, February packs a punch with an extra

day because it’s a leap year. February 29 happens

every four years to keep us aligned with orbit

around the sun.

 

 

So, what’s a marketer to do in February to target

the right audience?  Get in front of them. Stay

relevant, stay relatable. 

 

It builds loyalty, establishes trust, and eliminates

confusion or mixed messages - all important for

success on Instagram. That’s why we’re focusing on

strengthening your brand identity in February! 

 

 

Content marketing is

more than a buzzword.

It is the hottest trend in

marketing because it is

the biggest gap

between what buyers

want and brands

produce. 

Michael Brenner

february -

 

February Hashtags      

#February #Feb #Summer #WaitangiDay #EltonJohn #BlackHistoryMonth #Pisces #PiscesPower

#ValentinesDay #LoveStory

                                                              

 



trends for the month

 It's the second month of 2020 and as we start to

move on from the New Years' Resolutions (which

we haven't kept), it's time to start to get down to

what really matters for marketers, which brand will

win the Super Bowl ad of 2020.

 

So what matters to your followers in February and

what do you need to publish and plan?

 

 

Valentines Day

Black History Month

Mardi Gras

Winter Fashion

End of Financial Year

2020 Printables and Resources

Pampered Pets



february is the month for...

 Do any of these month-long holidays resonate with

your business and audience?

 

Plan a promotion that could include blog posts,

sales, social media posts, contests and more.

Black History Month

Vegan Cuisine Month

Library Lovers Month

Bake For Family Fun Month

Bird-Feeding Month

Heart Awareness Month

Aotearoa Bike Challenge

Relay for Life

Carnival of Venice

International Expect Success Month

Plant the Seeds of Greatness Month

International Boost Self-Esteem Month

Declutter For A Cause Month

Women Inventors Month



celebration weeks

for february 2020

These holidays last for a week(ish). If they are

suitable for your business and audience drop them

into your content calendar.

 

February 1-7 Eating Disorder Awareness Week

February 6-13 – New York Fashion Week

February 10-16 – Freelance Writers Appreciation

Week

February 13-19 – International Flirting Week

February 14-20 – Random Acts of Kindness

Week

February 14-18 – London Fashion Week

February 18-24 – Milan Fashion Week

February 24-March 4 – Paris Fashion Week



hashtag holidays

for february 2020

Tapping into the hype around cultural events like

Valentine's Day, the winter holidays, or the

summer vacation can help you to connect with

your customers. Plan social media content around

events that matter to your ideal clients.

Remember you can post celebration days to your

stories, it doesn't have to go in your feed.

 

FEBRUARY 2020

1.    Groundhog Day #GroundhogDay

2.   World Wetlands Day #WetlandBiodiversityMatters

3.   Super Bowl LIV #SBLIV

3.   Nelson Anniversary Day #NelsonAnniversaryDay

4.   World Cancer Day #WorldCancerDay #KissCancerGoodbye

4.  Facebook Launched 2004 #HBDFacbook

5.   World Nutella Day #WorldNutellaDay

6.   Waitangi Day #WaitangiDay

6.   New York Fashion Week #NYFW

9.   92nd Academy Awards #Oscars2020

10.  Clean Out Your Computer Day #CleanOutYourComputerDay

10.  World Marriage Day #WorldMarriageDay

11.   Make A Friend Day #MakeAFriendDay

11.   Day of Women & Girls in Science #WomenInScience

11.   Safer Internet Day  #SID2020

11.   Inventors Day #InventorsDay

12.  International Darwin Day #DarwinDay

13.  World Radio Day #WorldRadioDay

14.  Valentines Day #ValentinesDay

17.  Random Acts of Kindness Day #KindnessDay

17:  Family Day #FamilyDay

18.  Drink Wine Day #DrinkWineDay

20. Love Your Pet Day #LoveYourPetDay

20. World Day of Social Justice #SocialJusticeDay

21. International Mother Language Day #IMLD

22. World Thinking Day #ThinkingDay 

25. Mardi Gras #MardiGras

28. National Skip The Straw Day #SkipTheStrawDay

29. Leap Day #LeapDay

    



monthly goals

for your social media in 2020

january
REV IEW

february
BRAND

march
PERSONA

april
CALENDAR

july
HASHTAGS

october
TRAFF IC

may
TONE

august
COMMUNITY

november
AUTOMATE

june
CURATE

september
STOR IES

december
PLAN



february

BRAND

The bitter reality of today’s business world is that competition is cut-throat.

The only way you can survive and stand out from your competitors is through

“differentiation.” And what is it that differentiates your business from

others? Brand!

Helps you to determine the positioning of your business and to plan progressive (possibly corrective)

strategies

Empowers you to discover the strengths and weaknesses of your business

Guides you to align your offering more accurately with the expectations of customers

Enables you to get up to speed with the perceptions (positive or negative) about your business

Customer

Market

Brand Image

Company

Why You Should Audit Your Brand as part of your Annual Business Review:

The purpose of a brand audit is to ascertain how your business is performing in the eyes of your customers.

It offers you the following benefits:

 

So, Let’s get into how you can conduct your own brand audit…Brand audits take many forms – there is no

single magic format. Regardless of the form your audit takes, the perspective is always that of the

company and how the brand supports its overall objectives. To complete a brand audit, you will need to

first identify all the possible sources of information at your disposal.

 

There are four key categories for your brand audit: 



february

BRAND

 

Audience size and segmentation

Target expectations relative to the category       

Third party research about your industry

Company research studies      

What is the brand known for?

What brand elements are associated with the brand, e.g., trademarks, sub-brands, logos, taglines

Brand attributes / customer associations

Points of parity / points of differentiation vs. Competition

Visual components of the brand - online, instore, marketing, social media      

Company mission, vision and values statements

Financial performance and trends 

Each of the four categories have a number of sub categories to work through (the good news is that you

have already undertaken your customer and company categories).     

 

1. Customer Target market

 

2. Market

 

3. Brand Image

 

4. Company

 

Now it's your turn, download the brand audit guide and put your audit into action.

 

 

DOWNLOAD THE BRAND AUDIT GUIDE 

 


