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tips for using our content ideas

 

Firstly, choose the “days” or celebrations that most suit your audience. This is where you need to put

yourself into the shoes of your ideal customer. What might they be interested in outside of your usual

business or core topics of conversation? Perhaps they love technology but crave the outdoors. Maybe they

love camping but a side characteristic of that is that they also love cooking. Just because they signed up to

hear from you about social media tips and business doesn’t mean they are not a lover of red wine.  Get

creative with all of the unique or unusual holidays included in our content calendar. The posts ideas you’ll

see here might also make your business more relatable and “human” – especially if you get as excited

about celebration days as your customers do! Think about what they like and post about things they are

likely to engage with. 

This is by no means an exhaustive list. It’s impossible for us to list every single day of celebration for January,

but this will get you started for sure! And you can always search for more/extra celebration days to add to

this list.

Check the entries first. Our team double-checks the entries but we would still suggest that you check the

dates for these holidays in your region or country too – you might find some new regional holidays when you

do. Also note that some of the holidays stay the same every year, while others don’t. For example, a day of

celebration might fall on the 1st Friday of the Month, so the actual date will change every year. So it’s

always better to do a quick check before posting. And if you spot an error, please let us know so we can fix

it. These are very dynamic posts, designed to be updated. 

Not all countries are covered. Please note that while Connec+ is proudly Kiwi the holidays in this guide are

from around the world. Many of them are North American Holidays with some from Australia, some

international holidays and others from various countries. Although we endeavour to have holidays from

many areas, this guide would be like a book if we included every country. But if you use the list as a base,

you’ll be off and racing with ideas.

Let’s look at a few top tips and tricks for leveraging your Content Calendar for best results: 



join the conversation

 
There are hundreds of national and global hashtag

holidays today. But before #NationalCatDay or

#EarthDay—or even social media—became a thing,

nonprofits and global agencies created

awareness days like these to educate and boost

the public’s understanding of some of the world’s

most pressing issues.

These holidays have evolved as social has become

a primary platform for connection. From

#DonutDay to #ShopSmall, it’s clear that

consumers want to connect with other people and

brands around their shared interests, and hashtag

holidays are an accessible, casual opportunity to

do just that.

Our list includes a combination of celebrated

industry-specific holidays, as well as pop-culture

events and monthly observances for New Zealand.

Download the monthly booklet and add to your

own content calendar. 

Now, some of these holidays might be simply too

silly for your brand to engage with (and we

certainly don't suggest sharing content on social

media and then tacking on a completely irrelevant

hashtag for the sake of traffic - that's just plain

annoying). But others might not be. You could be

missing valuable opportunities to take advantage

of trending topics with fun and relevant "holiday"

content on social media.



May

 
So what does May 2021 hold for you and your

content? 2020 with Covid-19 and political and social

movements have changed the face of Social Media

and your followers want you to connect with them

showcase your beliefs and take a stand in an

authentic way.

Check out our month-long and weekly celebrations

you can dive deeper into the themes.

Seasonal holidays such as Mother's Day provide the

opportunity to have a  more personal conversation

with your audience.

It's over a year since the world changed forever as

Covid-19 swept the globe. You could take the

opportunity to look at how your business has changed

and continued to evolve in the face of the global

pandemic.

So, what’s a marketer to do in May to target the right

audience? Get in front of them. Stay relevant, stay

relatable. It builds loyalty, establishes trust, and

eliminates confusion or mixed messages - all important

for success on Social Media. So let's get stuck in and

showcase what's important to you this May.  

“Going viral is not an

outcome; it’s a

happening. Sometimes

it happens; sometimes it

doesn’t. Just remember,

fans are vanity and

sales are sanity.” 

Lori Taylor



let's do this!

may 2021

April can often be a stressful time for business owners, but with the right content marketing ideas and

plan in place, you can relieve some stress without losing out on new customers and engagement. and

also allow the time to plan as we enter for the new financial year.

We get it, you're busy. And we also know that social media is sometimes the thing that has to give. But

it doesn't have to be that way. If you're not in the position to call in the experts, you can take expert

advice. And our advice is simple, plan, plan and plan some more.

Planning your social media takes the guesswork out of what you are doing and ensures you stay on

track to use social media as a tool to deliver your business objectives. Social Media is not a nice to

have, it's an important tool to engage and converse with your customers. And loyal customers are what

will ultimately drive your success

Each month we release a guide on content ideas so that you can use it to build out your content

calendar with relevant trending topics your audience is calling out for. Use these in conjunction with

your annual planner to get the most out of our tips.

In our 2021 Planner, you'll find sheets to plan and track your social media. You'll find tips and ideas and

you'll find links to resources to help you achieve your digital goals. As the year goes on, we have no

doubt we'll add new things as well, it's how we roll! Always remember you need to review what has

and hasn't worked when planning your content.

Download our 2021 Social Media Planner and Calendar for planning your new financial year:

2021 Social Media Planner

2021 Calendar

https://connectplus.nz/blogs/content-ideas/the-2021-social-media-planner
https://connectplus.nz/blogs/content-ideas/your-2020-planning-calendar-1


trends for the month

 
OK, let's take a moment to say, where is 2021

going?

Our team has done all the grunt work to get this

May's Content Calendar ready for you. It’s

packed-to-the-brim with content ideas to get you

off and racing.  And if you love hashtags, you’ll

love our hashtag suggestions for all of the

holidays.

So what matters to your followers in May and what

do you need to publish and plan?

NZ Music Month

NZ Sign Language 

Techweek

Health and wellness

Food

Beauty and personal care

Home fitness

Mums

LinkedIn

 



may is the month for...

 
Now it’s super easy for you to celebrate the fun

and important international, national and local

holidays throughout May with our May Content

Calendar Ideas.

Monthly themes are a great way to get hyper-

focused in your messaging while joining in on a

relevant topic on social media. These can also

apply to the themed weekly holidays as well. While

creating strategic, hyper-focused content,

incorporate a full social media strategy to create

engagement with your content. Plan a promotion

that could include blog posts, sales, social media

posts, contests and more

Do any of these month-long holidays resonate with

your business and audience?.

Asian/Pacific American Heritage Month

Foster Care Month

Gifts from the Garden Month

Lupus Awareness Month

Mystery Month

NZ Music Month

Revise your work schedule month

Women's Health Care Month

Personal History Month

Family Wellness Month 

Celiac Awareness Month



celebration weeks

for may 2021

These holidays last for a week (ish). If they are

suitable for your business and audience drop them

into your content calendar. 

Weekly observances can help you build a structure

and a cohesive flow with all of your content

surrounding a holiday or observance. Try out the

different types of themed observances to discover

the best ones for your brand.

Choose Privacy Week  1 - 7 May

Be Kind to Animals Week 2 - 8 May

Screen-Free Week (digital detox week) 3 - 9 May

Sleep Awareness Week 8 - 14 May

NZ Sign Language Week 10 - 16 May

World Trade Week 16 - 22 May

Techweek 18 - 24 May

Youth Week 21 - 29 May

Samoan Language Week  30 May - 5 June



hashtag holidays

for may 2021

We believe one of the best ways to build a connection with current

and prospective customers is by posting content worth sharing, which

is why we’ve handpicked some concepts that you can use to fit your

business on Facebook, Twitter, Instagram, blogs, emails and other

marketing channels. Use these ideas as a jumping-off point to add a

few new things to your content calendar this month.

May 1: Save the Rhino Day #SaveTheRhino

May 1: May Day #MayDay

May 1: International Workers Day #IntWorkersday, #MayDay

May 2: World Laughter Day #WorldLaughterDay

May 2: World Tuna Day #WorldTunaDay

May 3: World Press Freedom Day #FreePress

May 4: Star Wars Day #StarWarsDay #Maythe4thBeWithYou

May 5: LinkedIn Launched 2003 #LinkedIn

May 5: Cinco de Mayo #CincodeMayo

May 5: Sleep Awareness Day #SleepAwarenessDay

May 5: International Midwives Day #MidwivesDay

May 7: World Password Day #WorldPasswordDay

May 7: International Sauvignon Blanc Day #SauvignonBlancDay

May 8: World Red Cross Day #RedCrossDay

May 8: Migratory Bird Day (second Saturday in May) #WorldMigratoryBirdDay

May 8: Space Day #SpaceDay

May 9: Mothers Day #MothersDay 

May 10: World Lupus Day #WorldLupusDay

May 12: International Nurses Day #InternationalNursesDay

May 13: National Receptionists Day #NationalReceptionistsDay

May 13: IEEE Global Engineering Day #GlobalEngineeringDay

May 14: International Chihuahua Appreciation Day #LoveChihuahuas

May 15: International Day of Families #FamiliesDay

May 17: World Hypertension Day #WorldHypertensionDay

May 17: World Telecommunications & Information Day 

May 17: Society Day #SocietyDay

May 18: International Museum Day #MuseumDay 

May 20: World Autoimmune Day  #WorldAutoimmuneDay 

May 20: World Arthritis Day #WorldArthritisDay

May 21: Pink Shirt Day - #SpeakUp #StandTogether #Stopbullying

May 21: World Day for Cultural Diversity #embracediversity 

May 21: Memo Day #MemoDay

May 21: Global Accessibility Awareness Day #AccessinilityAwarenessDay

May 21: Endangered Species Day #EndangeredSpeciesDay

May 22: International Day for Biological Diversity #biologicaldiversity

May 23: World Turtle Day #worldturtleday

May 24: World Schizophrenia Day #worldschizophreniaday

May 25: Towel Day #HitchhikersGuideToTheGalaxy

May 27: International Chardonnay Day #ChardonnayDay

May 29: International Day of UN Peacekeepers

May 31: Smile Day #SmileDay

May 31: World Smoke-Free Day #SmokeFreeDay

https://twitter.com/search?q=%23WorldMigratoryBirdDay&src=hashtag_click


resources for 

may

Sprout Social Report: The State of Social Media Investment

The events of 2020 put into sharp focus how critical social media

is for an organisation’s success. With much of the world in

lockdown, businesses leveraged social media to maintain and

nurture their connections with consumers. But social is more than

a communication channel—and executives are recognising just

how powerful social media can be in driving business forward.

50 content ideas you can use to jumpstart your content

creation

Content marketing informs, entertains, educates, and offers utility.

Content is (at the very least, should be, about adding value to the

reader. Content marketing is considered the “new black” of

marketing, it should center around the customer rather than itself.

It attracts people rather than interrupts them, and it’s more about

them than it is about you.

Sprout Social Listening Map

Social media is fundamentally changing how businesses operate

and connect with customers. But in order to reach your target

audiences, you must understand and listen to them first.

Creating Persona's For Your Digital Marketing 

At the most basic level, developing a customer avatar will help

you become more effective in your messaging and cut through

the noise in today's marketing landscape. Using it in combination

with a solid lifecycle marketing strategy is a sure-fire way to

explode your business growth.

Creating Persona's For Your Digital Marketing 

Sprout Social Report: The State of Social Media Investment

50 content ideas you can use to jumpstart your content creation

Sprout Social Listening Map

https://connectplus.nz/blogs/toolkits/social-media-goals-by-platform-2021
https://connectplus.nz/blogs/toolkits/social-media-goals-by-platform-2021
https://connectplus.nz/blogs/toolkits/social-media-goals-by-platform-2021
https://connectplus.nz/blogs/toolkits/social-media-goals-by-platform-2021
https://connectplus.nz/blogs/toolkits/sprout-social-listening-map
https://connectplus.nz/blogs/toolkits/sprout-social-listening-map
https://connectplus.nz/blogs/toolkits/social-media-goals-by-platform-2021
https://connectplus.nz/blogs/webinars/creating-your-customer-persona
https://connectplus.nz/blogs/webinars/creating-your-customer-persona
https://connectplus.nz/blogs/content-ideas/making-a-content-calendar-for-social-media-1
https://connectplus.nz/blogs/content-ideas/50-content-ideas-you-can-use-to-jumpstart-your-content-creation
https://connectplus.nz/blogs/toolkits/sprout-social-listening-map


resources for 

2021

2021 SOCIAL MEDIA PLANNER

Planning your social media takes the guesswork out of what

you are doing and ensures you stay on track to use social

media as a tool to deliver your business objectives. Social

Media is not a nice to have, it's an important tool to engage

and converse with your customers. And loyal customers are

what will ultimately drive your success.Each month we

release a guide on content ideas so that you can use to build

out your content calendar with relevant trending topics your

audience is calling out for. Use these in conjunction with your

annual planner to get the most out of our tips.In our 2021

Planner, you'll find sheets to plan and track your social media.

You'll find tips and ideas and you'll find links to resources to

help you achieve your digital goals. As the year goes on, we

have no doubt we'll add new things as well, it's how we roll!

So download the 2021 Planner and let's make this year the

year you nail your social media goals.

2021 Social Media Planner

2021 CALENDAR

If you've been reading your 2021 Planner you'll know that all

good planning is written down, we think you'll find if it isn't,

it's just a dream. So click the link below, download your 2021

Calendar and follow the steps in our planner to start

planning your content calendar. Each month has a goal,

which you'll find step by steps tips and resources for in your

monthly content guides. But it's important when planning out

your content, keep it authentic to you. Don't use a formula.

Listen to your customers and hear what they want from your

and then start posting that.

2021 Calendar

https://connectplus.nz/blogs/content-ideas/the-2021-social-media-planner
https://connectplus.nz/blogs/content-ideas/your-2020-planning-calendar-1


planning for retail success

2021

What did we learn from the year’s sales trend?

What are our customers wanting from our business?

Is our brand relevant? 

What are our competitors doing better than us?

Where do we want to be at the end of 2021?

Question 4 raises some interesting questions about success, what does success mean to you?  Without

fail, most business people will answer in terms of sales growth, without considering the steps to achieve

that financial success. Increasing team performance, introducing a customer-centric philosophy will

ensure your business delivers the sales growth and financial success we all strive for - so are these better

measures of success?   These are the macro questions we look at, what you do review? One of our most

important review tips is to involve your team - you'll be surprised at what comes out of a team discussion.

There hardly seems time to review your year and plan for next, particularly after the year that was 2020.

But failure to understand your previous year’s business performance and plan for the coming year can only

lead to achieving the same results you always have, it’s the old "if you always do what you have always

done, you will always get the same results".

We consistently review our client’s digital and retail performance against their goals but in the last quarter

of the year, we spend more time planning the following year against the data and new objectives.  Small

changes can make a big difference and one of our big lessons from 2020 is being fit for purpose.  Not all

businesses are created equal and small wins need to be celebrated. We are big believers that not all

mistakes are failures, but failing to learn from them is.  Pulling apart and understanding various aspects of

your business and putting them back together will ensure that you are setting your business up for success

in 2021. 

Ask yourself the following questions:-

Download out Planning For Retail Success guide to start your 2021 planning for your retail business.

https://cdn.shopify.com/s/files/1/1336/8291/files/Planning_for_Success_2021.pdf?v=1607237704


digital trends

2021

Graphic Design Trends That Will Dominate 2021

Social Media Trends to watch 2021

Stunning web design trends for 2021

Email marketing trends 2021 

2021 Content Marketing Trends To Anticipate

Digital Customer Trends You Should Look for in 2021

Innovative Retail Trends for 2021

eCommerce Trends to Watch 2021

As the saying goes, "The only constant in life is change”.

In 2020, social marketers faced challenges unlike any other we’ve seen before. Together, we paused and

pivoted more than just our social strategies. We also learned to raise our voices and speak out on the

issues that matter most to our communities. Looking back, these lessons have helped us all become

stronger and more adaptable marketers.

As planning for 2021 is well underway, it’s time to take this year’s learning and insights and transform them

into next year’s impact. So in 2021 what are our predictions and advice?



Graphic Design Trends That Will Dominate 2021

With so many large scale changes in the world over the past year, brands haven’t been able to take many design risks

this year. They also have to do a lot more with less this year. So the trends point to graphic design relying on old

favorites like muted color palettes, serif fonts, and simple data visualisations for clear communication. Things that

invoke a sense of calm, understanding, and positivity in an ultra chaotic world.  Bold colors, brash fonts, and in your

face marketing isn’t going to work now and into the future, as consumers look for a state of calm.  What graphic design

trends will dominate in 2021? Check out some of the biggest graphic design trends HERE

Social Media Trends to watch 2021

To succeed in 2021, consumers need to be at the center of your marketing strategy. The idiom “the consumer is king”

may be cliché, but it is more relevant than before. The brands that fully understand their consumers—their motivations,

needs, conversations— and take decisive actions based on those insights, will be the ones that survive the turbulence

ahead. Now is the time to listen to the customer voice and turn it into brand success for 2021. Yes, your 2021 social

strategy starts with listening, listening some more and yes listening more closely. Check out the social media trends to

watch in 2021 HERE

Stunning web design trends for 2021

Each year’s web design trends promise to beam us into the sci-fi future of our dreams, given that they are based in

technology. But 2021’s web design trends appear to share a common theme: rather than aspiring to hi-tech fantasy,

web designers are seeking new heights of realism. They are blending the digital and the ordinary like never before, and

it reflects just how much a part of everyday life websites have become. In this way, the 9 web design trends for 2021

are literally breathing life into the digital world. Read what the trends are HERE

Email marketing trends 2021 – 5 trends to watch

Email marketing remains one of the most successful and popular marketing forms and continues to show an incredible

resilience to change, as well as the ability to adapt to meet consumer’s ever-changing needs in an increasingly

dynamic digital landscape. As such, great email design should never be underestimated. These trends will not only help

you create a visually appealing message, but they may also help increase open rates and conversion rates, helping you

retain a more loyal customer base. Read the 5 trends to watch HERE

https://connectplus.nz/blogs/toolkits/7-graphic-design-trends-that-will-dominate-2021
https://connectplus.nz/blogs/toolkits/social-media-trends-to-watch-2021
https://connectplus.nz/blogs/toolkits/9-stunning-web-design-trends-for-2021
https://connectplus.nz/blogs/toolkits/email-marketing-rends-2021-5-trends-to-watch


2021 Content Marketing Trends To Anticipate

Content marketing is still a critical part of any organisation’s marketing strategy, and this isn’t about to change in 2021.

As a content marketer or business owner, 2021 brings a lot more than just these content marketing trends, but you

need to know what inspires your target audience and how you can engage them. Make sure you add them as part of

your planning process going forward. The future of content is here, and it looks good!  Read the trends to anticipate

HERE

Digital Customer Trends You Should Look for in 2021

The world of customer communications is constantly changing, and with the rate at which our technology is advancing,

these changes are happening faster than ever. People in 1950 were made of the same stuff as the people in 2020, so

why are customer expectations constantly evolving? The simple answer is it’s due to the power of technology and how

it shapes our experiences. Today we’re going to look at the digital customer communication trends you should look in

2021. It’s never too early to start preparing for the future, especially when it comes to creating the perfect customer

experience. Customers today expect excellent experiences made up of frictionless customer journeys and extreme

convenience. When more and more companies offer this experience, the competition gets fierce. Customers also

become more accustomed to it. Find out about the key digital customer trends for 2021. Read the trends to look for

HERE

Innovative Retail Trends for 2021

We live in unpredictable times. Digital technology is advancing at a furious rate while a global pandemic continues to

change the way consumers live, communicate, work and shop. Hardly a day goes by without a new wrinkle,

complication or obstacle for retailers, challenging their ability to adapt to an ever-changing “new normal” swiftly. Yet,

where there’s disruption, there’s opportunity. And 2021 also promises to be a profitable year for digitally native

merchants. Several key business and technology trends are emerging or have already taken shape and it’s wise to

consider them as 2020 ends. Here are the  top retailing predictions for the coming year and why you should keep an

eye on them HERE

Graphic Design Trends That Will Dominate 2021

With so many large scale changes in the world over the past year, brands haven’t been able to take many design risks

this year. They also have to do a lot more with less this year. So the trends point to graphic design relying on old

favorites like muted color palettes, serif fonts, and simple data visualisations for clear communication. Things that

invoke a sense of calm, understanding, and positivity in an ultra chaotic world.  Bold colors, brash fonts, and in your

face marketing isn’t going to work now and into the future, as consumers look for a state of calm.  What graphic design

trends will dominate in 2021? Check out some of the biggest graphic design trends HERE

https://connectplus.nz/blogs/toolkits/2021-content-marketing-trends-to-anticipate
https://connectplus.nz/blogs/toolkits/digital-customer-communications
https://connectplus.nz/blogs/toolkits/innovative-retail-trends-for-2021
https://connectplus.nz/blogs/toolkits/ecommerce-trends-to-watch-2021

