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tips for using our content ideas

 

Firstly, choose the “days” or celebrations that most suit your audience. This is where you need to put

yourself into the shoes of your ideal customer. What might they be interested in outside of your usual

business or core topics of conversation? Perhaps they love technology but crave the outdoors. Maybe they

love camping but a side characteristic of that is that they also love cooking. Just because they signed up to

hear from you about social media tips and business doesn’t mean they are not a lover of red wine.  Get

creative with all of the unique or unusual holidays included in our content calendar. The posts ideas you’ll

see here might also make your business more relatable and “human” – especially if you get as excited

about celebration days as your customers do! Think about what they like and post about things they are

likely to engage with. 

This is by no means an exhaustive list. It’s impossible for us to list every single day of celebration for January,

but this will get you started for sure! And you can always search for more/extra celebration days to add to

this list.

Check the entries first. Our team double-checks the entries but we would still suggest that you check the

dates for these holidays in your region or country too – you might find some new regional holidays when you

do. Also note that some of the holidays stay the same every year, while others don’t. For example, a day of

celebration might fall on the 1st Friday of the Month, so the actual date will change every year. So it’s

always better to do a quick check before posting. And if you spot an error, please let us know so we can fix

it. These are very dynamic posts, designed to be updated. 

Not all countries are covered. Please note that while Connec+ is proudly Kiwi the holidays in this guide are

from around the world. Many of them are North American Holidays with some from Australia, some

international holidays and others from various countries. Although we endeavour to have holidays from

many areas, this guide would be like a book if we included every country. But if you use the list as a base,

you’ll be off and racing with ideas.

Let’s look at a few top tips and tricks for leveraging your Content Calendar for best results: 



join the conversation

 
There are hundreds of national and global hashtag

holidays today. But before #NationalCatDay or

#EarthDay—or even social media—became a thing,

nonprofits and global agencies created

awareness days like these to educate and boost

the public’s understanding of some of the world’s

most pressing issues.

These holidays have evolved as social has become

a primary platform for connection. From

#DonutDay to #ShopSmall, it’s clear that

consumers want to connect with other people and

brands around their shared interests, and hashtag

holidays are an accessible, casual opportunity to

do just that.

Our list includes a combination of celebrated

industry-specific holidays, as well as pop-culture

events and monthly observances for New Zealand.

Download the monthly booklet and add to your

own content calendar. 

Now, some of these holidays might be simply too

silly for your brand to engage with (and we

certainly don't suggest sharing content on social

media and then tacking on a completely irrelevant

hashtag for the sake of traffic - that's just plain

annoying). But others might not be. You could be

missing valuable opportunities to take advantage

of trending topics with fun and relevant "holiday"

content on social media.



Running with the herd is

not always a great

idea; be unique, and

the links will come.”

- Debra Mastaler

february - love and lunar

 
February is the month of LOVE! Show your

audience some love with these engaging ideas.

Valentine’s Day provides a great opportunity to

show appreciation for your customers, subscribers,

and followers. And if you offer anything giftable,

be sure to offer helpful suggestions for your

customers to show their love to their special

people! 

If LOVE doesn’t resonate with your brand

personality, there are lots more ideas to choose

from, including the Lunar New Year and Random

Acts of Kindness Day and Week. 

You can even get them in a super-simple to follow

format, which you’ll hear more about further down.

So, what’s a marketer to do in February to target

the right audience?  Get in front of them. Stay

relevant, stay relatable. 

It builds loyalty, establishes trust, and eliminates

confusion or mixed messages - all important for

success on Instagram. That’s why we’re focusing on

strengthening your brand identity in February! 



let's do this!

 february 2021

We get it, you're busy. And we also know that social media is sometimes the thing that has to give. But

it doesn't have to be that way. If you're not in the position to call in the experts, you can take expert

advice. And our advice is simple, plan, plan and plan some more.

Planning your social media takes the guesswork out of what you are doing and ensures you stay on

track to use social media as a tool to deliver your business objectives. Social Media is not a nice to

have, it's an important tool to engage and converse with your customers. And loyal customers are what

will ultimately drive your success

Each month we release a guide on content ideas so that you can use it to build out your content

calendar with relevant trending topics your audience is calling out for. Use these in conjunction with

your annual planner to get the most out of our tips.

In our 2021 Planner, you'll find sheets to plan and track your social media. You'll find tips and ideas and

you'll find links to resources to help you achieve your digital goals. As the year goes on, we have no

doubt we'll add new things as well, it's how we roll! Always remember you need to review what has

and hasn't worked when planning your content.

Download our 2021 Social Media Planner and Calendar for planning your new financial year:

February can often be a stressful time for business owners, but with the right content marketing ideas

and plan in place, you can relieve some stress without losing out on new customers and engagement.

and also allow the time to plan for the new financial year.

2021 Social Media Planner

2021 Calendar

https://connectplus.nz/blogs/content-ideas/the-2021-social-media-planner
https://connectplus.nz/blogs/content-ideas/your-2020-planning-calendar-1


content tips for 

february

Rose Day
Propose Day
Chocolate Day
Teddy Day
Promise Day
Hug Day
Kiss Day

Valentine's Day
14 February

The big holiday in February is Valentine’s Day (February
14), as it sets the tone for several other daily, weekly, and
month-long holidays promoting love and kindness – as well
as taking care of your heart!
There’s a full week of Valentine-related holidays starting
on the 7th:

And of course, Valentine’s Day is followed by Singles
Awareness Day on the 15th!

There are plenty of great ideas to tackle this month. Here's a deep dive into content concepts that you can

make your own to fit your business on Facebook, Twitter, Instagram, blogs, emails, and other marketing

channels. We believe one of the best ways to build a connection with current and prospective customers is

by posting content worth sharing. Use these ideas as a jumping-off point to add a few new things to your

content calendar this month. 

Random Acts of Kindness Week

Random Acts of Kindness Day

Donate some money to a local charity, such as an
animal shelter or food bank. Don’t pre-plan the
donation, just head in and leave a cheque (and ask if
they wouldn’t mind a quick photo, of course).
Get some of your team out doing a litter pick or beach
clean-up, showing kindness to the environment and to
the earth.
Email a small business or charity and offer an hour or
two of your services for free, they won’t be expecting
an email like that and if you work in a service-led
industry (such as PR like us) that extra hour or two
might benefit their business more than you could ever
anticipate.
Ask your staff members to bring in a few items of food,
or some clothing that can be donated either to a local
food bank or charity shelter, helping out small
businesses is a really nice idea for Random Acts of
Kindness Day.
Shout about a small business on social media, if you
have a great online presence – this could mean a
world of difference to them in getting them some
great exposure for their brand

14 - 20 February 

17 February 

The focus is to 'Explore the Good' and 'Make Kindness the
Norm'. Here are 5 ideas for your business:



trends for the month

 It's the second month of 2021 and as we start to

move on from the New Years' Resolutions (which

we haven't kept), it's time to start to get down to

what really matters for marketers, which brand will

win the Super Bowl ad of 2021.

So what matters to your followers in February and

what do you need to publish and plan?

Valentines Day

Love

Black History Month

Mardi Gras

Fashion

End of Financial Year

Pampered Pets

Super Bowl

Vegan Food

Facebook

Chinese New Year



february is the month for...

 
Do any of these month-long holidays resonate with

your business and audience?

Plan a promotion that could include blog posts,

sales, social media posts, contests and more.

Black History Month

Vegan Cuisine Month

Library Lovers Month

Bake For Family Fun Month

Bird-Feeding Month

Heart Awareness Month

Aotearoa Bike Challenge

Relay for Life

Carnival of Venice

International Expect Success Month

Plant the Seeds of Greatness Month

International Boost Self-Esteem Month

Declutter For A Cause Month

Women Inventors Month

Chinese New Year



celebration weeks

for february 2021

These holidays last for a week (ish). If they are

suitable for your business and audience drop them

into your content calendar. As with the month-long

celebration holidays, look for different aspects that

may resonate with your followers, and reflect your

business and plan week-long celebrations across

social media platforms and stories.

Feb 1-7 is Eating Disorder Awareness Week

Feb 1–6 is International Networking Week

Feb 1–7 is Women’s Heart Week

Feb 2–8 is Publicity for Profit Week

Feb 6-13 is New York Fashion Week

Feb 10-16 is Freelance Writers Appreciation Week

Feb 13-19 is International Flirting Week

Feb 14-20 is Random Acts of Kindness Week

Feb 14-18 is London Fashion Week

Feb 18-24 is Milan Fashion Week

Feb 24-March 4 is Paris Fashion Week

Feb 28-2 March Sundance Film Festival



hashtag holidays

for february 2021

We believe one of the best ways to build a

connection with current and prospective customers

is by posting content worth sharing, which is why

we’ve handpicked some concepts that you can use

to fit your business on

Facebook, Twitter, Instagram, blogs, emails

and other marketing channels. Use these ideas

as a jumping-off point to add a few new things

to your content calendar this month.

1.    Auckland Anniversary Day #AucklandAnniversaryWeekend

1.    Nelson Anniversary Day #NelsonAnniversaryWeekend

1.    Northland Anniversary Day #NorthlandAnniversaryWeekend

2.   Groundhog Day #GroundhogDay

2.   World Wetlands Day #WetlandBiodiversityMatters

4.   World Cancer Day #WorldCancerDay #KissCancerGoodbye

4.  Facebook Launched 2004 #HBDFacbook

5.   World Nutella Day #WorldNutellaDay

6.   Waitangi Day #WaitangiDay

6.   New York Fashion Week #NYFW

7.   Super Bowl ILV #SBILV

10.  Clean Out Your Computer Day #CleanOutYourComputerDay

10.  World Marriage Day #WorldMarriageDay

11.   Make A Friend Day #MakeAFriendDay

11.   International Day of Women & Girls in Science #WomenInScience

11.   World Day of the Sick #WorldDayOfTheSick

11.   Safer Internet Day  #SID2020

11.   Inventors Day #InventorsDay

12. Chinese New Year #ChineseNewYear #LunarNewYear #YearOfTheOx

12.  International Darwin Day #DarwinDay

13.  World Radio Day #WorldRadioDay

14.  Valentines Day #ValentinesDay

16. Mardi Gras #MardiGras

17.  Random Acts of Kindness Day #KindnessDay

17:  Family Day #FamilyDay

18.  Global Drink Wine Day #DrinkWineDay

20. Love Your Pet Day #LoveYourPetDay

20. World Day of Social Justice #SocialJusticeDay

21. International Mother Language Day #IMLD

22. World Thinking Day #ThinkingDay 

23. International Puppy Day #PuppyDay

27. Open That Bottle Nigth #OpenThatBottle

28. 78th Golden Globes #GoldenGlobes

28. National Skip The Straw Day #SkipTheStrawDay

    



resources for 

february

SOCIAL MEDIA GOALS BY PLATFORM

Social media isn’t only a marketing tool, it can

affect almost every area of a business – it's a

key channel for brand awareness,

engagement, lead generation, customer

support, and much more. But remember: goals,

priorities, and expectations vary from platform

to platform. Here are some goals for social

media broken down by individual networks and

their specific strengths.

HASHTAGS - THE ULTIMATE TRAINING

Hashtags are a great way to find messages or

information about a particular topic, a great

way to add your thoughts to a conversation

online, and a great way to feel connected to a

community. We know, it’s hard to constantly

keep up with everything you need to know

about hashtags so we’ve put together this free

training on how hashtags work,

SOCIAL MEDIA GOALS BY

PLATFORM

HASHTAGS - THE ULTIMATE

TRAINING

https://connectplus.nz/blogs/toolkits/social-media-goals-by-platform-2021
https://connectplus.nz/blogs/webinars/the-ultimate-hashtag-training


resources for 

february

MAKING A CONTENT CALENDAR FOR SOCIAL

MEDIA

Many businesses struggle to create a consistent

social media marketing strategy, posting blindly and

haphazardly, and hoping their efforts will be enough

to keep their audience engaged. A great way to

avoid this is by using a strategically planned content

calendar for social media as your secret weapon. A

content calendar can help track your efforts, create

content your audience loves, and meet your

marketing goals faster.

CREATING PERSONA'S FOR YOUR DIGITAL

MARKETING

What's a persona? It's you! But while we all know

the importance of creating persona's for your

digital marketing success; the question is, "How

do I create one?" Good news: it's not difficult if

you ask the right questions.

MAKING A CONTENT CALENDAR

FOR SOCIAL MEDIA

CREATING PERSONA'S FOR YOUR

DIGITAL MARKETING

https://connectplus.nz/blogs/content-ideas/making-a-content-calendar-for-social-media-1
https://connectplus.nz/blogs/webinars


annual resources for 

february

2021 SOCIAL MEDIA PLANNER

Planning your social media takes the guesswork out of

what you are doing and ensures you stay on track to use

social media as a tool to deliver your business objectives.

Social Media is not a nice to have, it's an important tool to

engage and converse with your customers. And loyal

customers are what will ultimately drive your success.Each

month we release a guide on content ideas so that you

can use to build out your content calendar with relevant

trending topics your audience is calling out for. Use these

in conjunction with your annual planner to get the most out

of our tips.In our 2021 Planner, you'll find sheets to plan

and track your social media. You'll find tips and ideas and

you'll find links to resources to help you achieve your

digital goals. As the year goes on, we have no doubt we'll

add new things as well, it's how we roll! So download the

2021 Planner and let's make this year the year you nail your

social media goals.

2021 CALENDAR

If you've been reading your 2021 Planner you'll know that

all good planning is written down, we think you'll find if it

isn't, it's just a dream. So click the link below, download

your 2021 Calendar and follow the steps in our planner to

start planning your content calendar. Each month has a

goal, which you'll find step by steps tips and resources for

in your monthly content guides. But it's important when

planning out your content, keep it authentic to you. Don't

use a formula. Listen to your customers and hear what they

want from your and then start posting that.

2021 Social Media Planner

2021 Calendar

https://connectplus.nz/blogs/content-ideas/the-2021-social-media-planner
https://connectplus.nz/blogs/content-ideas/your-2020-planning-calendar-1


planning for retail success

2021

What did we learn from the year’s sales trend?

What are our customers wanting from our business?

Is our brand relevant? 

What are our competitors doing better than us?

Where do we want to be at the end of 2021?

There hardly seems time to review your year and plan for next, particularly after the year that was 2020.

But failure to understand your previous year’s business performance and plan for the coming year can only

lead to achieving the same results you always have, it’s the old "if you always do what you have always

done, you will always get the same results".

We consistently review our client’s digital and retail performance against their goals but in the last quarter

of the year, we spend more time planning the following year against the data and new objectives.  Small

changes can make a big difference and one of our big lessons from 2020 is being fit for purpose.  Not all

businesses are created equal and small wins need to be celebrated. We are big believers that not all

mistakes are failures, but failing to learn from them is.  Pulling apart and understanding various aspects of

your business and putting them back together will ensure that you are setting your business up for success

in 2021. 

Ask yourself the following questions:-

Question 4 raises some interesting questions about success, what does success mean to you?  Without

fail, most business people will answer in terms of sales growth, without considering the steps to achieve

that financial success. Increasing team performance, introducing a customer-centric philosophy will

ensure your business delivers the sales growth and financial success we all strive for - so are these better

measures of success?   These are the macro questions we look at, what you do review? One of our most

important review tips is to involve your team - you'll be surprised at what comes out of a team discussion.

Download out Planning For Retail Success guide to start your 2021 planning for your retail business.

https://cdn.shopify.com/s/files/1/1336/8291/files/Planning_for_Success_2021.pdf?v=1607237704


digital trends

2021

Graphic Design Trends That Will Dominate 2021

Social Media Trends to watch 2021

Stunning web design trends for 2021

Email marketing trends 2021 

2021 Content Marketing Trends To Anticipate

Digital Customer Trends You Should Look for in 2021

Innovative Retail Trends for 2021

eCommerce Trends to Watch 2021

As the saying goes, "The only constant in life is change”.

In 2020, social marketers faced challenges unlike any other we’ve seen before. Together, we paused and

pivoted more than just our social strategies. We also learned to raise our voices and speak out on the

issues that matter most to our communities. Looking back, these lessons have helped us all become

stronger and more adaptable marketers.

As planning for 2021 is well underway, it’s time to take this year’s learning and insights and transform them

into next year’s impact. So in 2021 what are our predictions and advice?



Graphic Design Trends That Will Dominate 2021

With so many large scale changes in the world over the past year, brands haven’t been able to take many design risks

this year. They also have to do a lot more with less this year. So the trends point to graphic design relying on old

favorites like muted color palettes, serif fonts, and simple data visualisations for clear communication. Things that

invoke a sense of calm, understanding, and positivity in an ultra chaotic world.  Bold colors, brash fonts, and in your

face marketing isn’t going to work now and into the future, as consumers look for a state of calm.  What graphic design

trends will dominate in 2021? Check out some of the biggest graphic design trends HERE

Social Media Trends to watch 2021

To succeed in 2021, consumers need to be at the center of your marketing strategy. The idiom “the consumer is king”

may be cliché, but it is more relevant than before. The brands that fully understand their consumers—their motivations,

needs, conversations— and take decisive actions based on those insights, will be the ones that survive the turbulence

ahead. Now is the time to listen to the customer voice and turn it into brand success for 2021. Yes, your 2021 social

strategy starts with listening, listening some more and yes listening more closely. Check out the social media trends to

watch in 2021 HERE

Stunning web design trends for 2021

Each year’s web design trends promise to beam us into the sci-fi future of our dreams, given that they are based in

technology. But 2021’s web design trends appear to share a common theme: rather than aspiring to hi-tech fantasy,

web designers are seeking new heights of realism. They are blending the digital and the ordinary like never before, and

it reflects just how much a part of everyday life websites have become. In this way, the 9 web design trends for 2021

are literally breathing life into the digital world. Read what the trends are HERE

Email marketing trends 2021 – 5 trends to watch

Email marketing remains one of the most successful and popular marketing forms and continues to show an incredible

resilience to change, as well as the ability to adapt to meet consumer’s ever-changing needs in an increasingly

dynamic digital landscape. As such, great email design should never be underestimated. These trends will not only help

you create a visually appealing message, but they may also help increase open rates and conversion rates, helping you

retain a more loyal customer base. Read the 5 trends to watch HERE

https://connectplus.nz/blogs/toolkits/7-graphic-design-trends-that-will-dominate-2021
https://connectplus.nz/blogs/toolkits/social-media-trends-to-watch-2021
https://connectplus.nz/blogs/toolkits/9-stunning-web-design-trends-for-2021
https://connectplus.nz/blogs/toolkits/email-marketing-rends-2021-5-trends-to-watch


2021 Content Marketing Trends To Anticipate

Content marketing is still a critical part of any organisation’s marketing strategy, and this isn’t about to change in 2021.

As a content marketer or business owner, 2021 brings a lot more than just these content marketing trends, but you

need to know what inspires your target audience and how you can engage them. Make sure you add them as part of

your planning process going forward. The future of content is here, and it looks good!  Read the trends to anticipate

HERE

Digital Customer Trends You Should Look for in 2021

The world of customer communications is constantly changing, and with the rate at which our technology is advancing,

these changes are happening faster than ever. People in 1950 were made of the same stuff as the people in 2020, so

why are customer expectations constantly evolving? The simple answer is it’s due to the power of technology and how

it shapes our experiences. Today we’re going to look at the digital customer communication trends you should look in

2021. It’s never too early to start preparing for the future, especially when it comes to creating the perfect customer

experience. Customers today expect excellent experiences made up of frictionless customer journeys and extreme

convenience. When more and more companies offer this experience, the competition gets fierce. Customers also

become more accustomed to it. Find out about the key digital customer trends for 2021. Read the trends to look for

HERE

Innovative Retail Trends for 2021

We live in unpredictable times. Digital technology is advancing at a furious rate while a global pandemic continues to

change the way consumers live, communicate, work and shop. Hardly a day goes by without a new wrinkle,

complication or obstacle for retailers, challenging their ability to adapt to an ever-changing “new normal” swiftly. Yet,

where there’s disruption, there’s opportunity. And 2021 also promises to be a profitable year for digitally native

merchants. Several key business and technology trends are emerging or have already taken shape and it’s wise to

consider them as 2020 ends. Here are the  top retailing predictions for the coming year and why you should keep an

eye on them HERE

Graphic Design Trends That Will Dominate 2021

With so many large scale changes in the world over the past year, brands haven’t been able to take many design risks

this year. They also have to do a lot more with less this year. So the trends point to graphic design relying on old

favorites like muted color palettes, serif fonts, and simple data visualisations for clear communication. Things that

invoke a sense of calm, understanding, and positivity in an ultra chaotic world.  Bold colors, brash fonts, and in your

face marketing isn’t going to work now and into the future, as consumers look for a state of calm.  What graphic design

trends will dominate in 2021? Check out some of the biggest graphic design trends HERE

https://connectplus.nz/blogs/toolkits/2021-content-marketing-trends-to-anticipate
https://connectplus.nz/blogs/toolkits/digital-customer-communications
https://connectplus.nz/blogs/toolkits/innovative-retail-trends-for-2021
https://connectplus.nz/blogs/toolkits/ecommerce-trends-to-watch-2021

