
THE TWISTER LUXE MAKER

THE ART OF PERSONALIZATION

The third collection to feature in the Maker series, the Twister Luxe Maker offers the 
customer the ability to create their own Twister Luxe design.  

The Twister Luxe Maker allows customers to design their own twister luxe 
bracelets online. Their design will then be sent to our atelier to be handmade for 

them. Customers can choose the gold and stone colour of each Rondelle.

There are 3 ways a client can design their bracelet: 

Manual – by selecting each Rondelle one at a time

Random – by filling their bracelet with a random combination of their favourite 
colours. Customers can shuffle again and again to reveal new combinations.

Pattern- create a pattern to repeat around your bracelet.



Originally due to launch in Audemars Piguet Houses in Spring 2020 the presentation 
of the K.I.S.S. collection emerged in a format that seemed designed with the impact 
of 2020 in mind. Displayed in a velvet lined trunk, hand crafted specifically for the 
collection, the ‘Travelling Trunk Show’ concept behind the presentation took on a 

new lease of life in 2020. 

It became the focus of the film and allowed each customer, where ever they may be, 
to be transported into our world. 

The film was crucial to show customers how the bracelets come alive when they 
move, and to explain the story behind the collection, which is very much 

summed up in it’s name: 

‘K.I.S.S. - Keep It Super Simple’ 

Inspired by the inner workings of an Audemars Piguet watch, following two highly 
successful collaborations, the K.I.S.S. pieces are a celebration of pure minimalist 

design that hides the complexity of its creation. 

As we see with many of our collections, to learn about the K.I.S.S. collection is to fall 
in love with the collection, so the experience we aimed to create was very layered.



As the first other brand ever to be hosted within an Audemars Piguet house or boutique 
it was important that the experience provided at each location was as consistent and 

immersive as possible. 

Each location space and event was carefully curated to showcase the best of Italian 
craft. From the LaugunaB Murano drinking glasses, to the hand embroidered cloud print 

Loretta Caponi table linens, to the painstakingly hand crafted and painted Erbavoglio
copper flowers, every element was chosen to reflect the skill behind the collection. 

We created a behind-the-scenes video to showcase the care and attention behind 
each element of the K.I.S.S. project. 

The K.I.S.S. collection was launched during a challenging year and so it was more 
important than ever to celebrate the people behind each item, and for the customer 
to see first hand the generations of skills and craft that are the root of true luxury. 



In London, where restrictions did not allow for an event at the AP House, we created 
‘K.I.S.S. At Home’; a travelling ‘Kit’ that allowed customers to recreate the event and 

tablescape in the comfort of their own home. 

We partnered with MUBI, providing a free 3 month subscription to their classic 
movie streaming service and a K.I.S.S. playlist was created to 

set the mood for our guests. 

For our second London K.I.S.S. At Home event, for special clients and friends of the 
brand, the restaurant and private members club Oswald’s created a menu kit 

inspired by the Keep It Super Simple concept. 

We created a ‘Cooking with Carolina and Gianluca’ behind-the-scenes video for 
guests to follow along. 

The K.I.S.S. ‘On The Road’ and K.I.S.S. ‘At Home’ concepts were designed to 
create the same experience for each customer, regardless of the number of 

guests, location or restrictions within that location. 

Inspired by the ‘Keep It Super Simple’ concept and focusing on good ingredients, 
each menu was to be celebrated as a point of difference between the events 

while the core elements maintained a consistent brand universe. 



The K.I.S.S. Collection has also launched on Net A Porter and will be showcased 
alongside Audemars Piguet in a marketing roll out. 

Carolina joined each event virtually, from the London Audemars Piguet house, to talk 
to clients at each event about the K.I.S.S. Collection.  

In each house, the display remains the same, so that each customer has a little 
window into our world. 



"As a little girl in my parents’ garden in the hills above Florence I remember so 
vividly, now and again, a fleeting breeze carrying with it the sweetest perfume.”

It seemed to come from nowhere, and only later I found out that it came from a 
modest looking shrub called the “Fragrant Olive”. It is not showy. Almost 

hidden in plain view. But it made its presence felt through the fragile sweetness 
of its scent. This home fragrance attempts to capture that mood. A sunny day 
in Fiesole. Picking daisies in my parents’ garden to make daisy chain necklaces. 
A daydream along a leafy path, looking up as the clouds roll over the hills full of 

cypress and pine trees. And then, from nowhere, a beautiful but momentary 
memory. Villa Colombo.

VILLA COLOMBO

HOME FRAGRANCE – FRAGRANZA AMBIENTE



#MYFORTEBEADS

For #MyForteBeads we chose 6 inspirational and talented women to lend their own 
unique styles to the FORTE Beads collection.

I asked Margherita Missoni, Carlotta Oddi, Leandra Medine Cohen, Mira Mikati, 
Marta Ferri and, most recently, Lauren Santo Domingo, to play online and make their 

perfect bracelet on our FORTE Beads Maker. 

This project was designed to inspire our customers to create their own combinations, 
and enable them to shop the creations of women they love to follow. 

#MyForteBeads expanded, this time to include ‘Postcards’, designed to reflect places 
or cities that have a special meaning for the brand. 

Florence, where the business was founded in 1885; New York, where I studied and 
designed my first piece; London, the location of our Flagship store today and Forte 
Dei Marmi, the seaside town where I spent my summers as a child and the original 

inspiration for the FORTE Beads Collection.  



Two new colour combinations have been created especially for ISSIMO; 
il Pellicano and Mezzatorre. 

These are also sold alongside a special edition Multi Kit on their online store 
Issimo.com

FORTE Beads Flower Beads

We had originally hoped to launch the Flower Beads at the same time a Home 
Fragrance that we are developing, but sadly the lockdown delayed

the fragrance project. 

In the midst of lockdown we decided to go ahead and launch the Flower Beads and 
our customers loved the uplifting symbol of spring, resulted in the first batch of 

stock selling out almost immediately. Now back in stock they continue to be 
extremely popular. Arielle Charnas added them to her collection too…



Inspired by the notion of ‘wearing your heart on your sleeve’ these were designed 
to be sewn on by the customer so arrive ready to make with a needle and thread.

This new packaging also enabled us to still send CB Wishes through regular mail, if 
there was a situation where Fedex were no longer able to ship. Luckily this did not 

happen but we were prepared nonetheless…

We also created a series of animated GIFs which can be applied to Instagram 
stories – just search CB Wishes or Carolina Bucci – so that our followers can enjoy 

the charms for free and send ‘wishes’ to their friends and followers 

CB WISHES



In response to the lock down we also launched Isolate and create – a series of free 
downloadable creative pages that included:

Colouring pages featuring our Jewellery
Origami pages from which you could create a Bird, Bee or Heart Ring

A Pin Wheel Template 

This concept was quickly picked up by customers who loved the interactive positive 
nature of the project. Isolate and Create was designed to be a fun way for us to 

continue interacting with our clients at the time when they would be stuck at home 
with their families. 

Lucky Bracelet & Tutto Per Te Ring
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To celebrate Chinese New Year we created a 
digital Girandola that spins away bad luck and 

brings good fortune. Users can click the 
Girandola to spin and reveal their fortune… 

THE GIRANDOLA RING

While we were launching “Isolate and Create”, Harpers Bazaar invited artist and 
designers, including Carolina, to contribute to their editorial feature 'The Power of 

Creativity'. Showcasing the creative projects that were getting them through lockdown 
and inspiring them in isolation. Alongside her sketches of the first pavé Girandola

pinwheel ideas, Carolina explained,

'A pinwheel is something fragile built at home but it doesn’t come alive until you take it 
outside and hold it in the breeze. Somewhere in that I saw a parallel for this moment -

the worry, the boredom, the new habits - they all are a preparation to go out again and 
‘stand in the breeze’. That is when we will all see what we have learned and hopefully find 

some meaning.’ 



Launched in November 2019 the FORTE Beads Bracelet Maker was created to offer 
customers who are unable to come to the store the same creative experience. 

We are always looking for new ways to bring more of the store and Carolina’s world 
into our digital platforms so that it can be enjoyed by everyone, all over the world. 

There are endless right ways and no wrong ways to make your FORTE Beads and this 
allows the customer to play and interact with the brand.

Since its launch the FORTE Beads Maker has helped to increase sales of 
FORTE Beads online by 500%. 

The Forte Beads Necklace Maker allows customers to apply the same level of 
creativity to their necklaces, as they could to their bracelets.

We added a NEW shuffle button that shows the customer random ‘selections’ of 
beads to inspire them, eliminating the need to choose all 80 beads yourself. 

We believe in going with your gut and perusing designs and ideas that are 
seasonless and true to your vision, rather than following trends. 

The fact FORTE Beads are designed as a ‘create your own’, ’one size fits all’ product 
which is customizable and personalizeable - not to mention the therapeutic aspect 

of stringing beads - made it perfect for online shopping during the pandemic. 

THE FORTE BEADS MAKERS



At the start of 2020 Arielle Charnas bought her FORTE Beads, sharing them with 
her Instagram followers. 

Chiara Ferragni shares her FORTE Beads with her followers showing the 
versatility of the gold beads and letters. 

Karolina Kurkova shows off the functionality of the FORTE Beads Necklace Maker  
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Our Tutto Per Te Lookbook design was 
inspired by my sketchbooks and created as 
another way for those who cannot visit the 
store to see in to our world. 

All the images were shot in our London 
Flagship store and my home, so customers 
can recognize those design details 
throughout the book and the images have 
a warm authenticity to them. 

6 months after its launch the Lookbook was 
more relevant than ever, giving isolated 
customers a window in to our world. 

A fully interactive version of the lookbook
can be found on our website, making it easy 
to ‘shop’ the lookbook. 

There is even a page of useful information 
about the brand and our Jewellery. 

THE TUTTO PER TE LOOKBOOK



CAROLINA BUCCI CHARITY INITIATIVES

As the Corona Virus Pandemic swept through Italy, we made the decision 
early on, before it became mandatory in London, 

to close our flagship store to the public. 

At this point, as a company, Carolina Bucci made the commitment to donate a 
percentage of our global online sales to the Coronavirus Emergency Fund at 

Florence’s Careggi Hospital.  In total we were able to donate €55,000 to the Hospital. 

For the month of May we committed to donating a percentage of our global online 
sales to New York CityMeals. As a result we have been able to donate over $75,000. 
A typical meals cost around $7.83, so these donations will help to feed thousands of 

New Yorkers in need. 

The New York FORTE Beads ‘Postcard’ bracelet, which was created alongside this 
initiative, was extremely well received and May turned out to be our most successful 

month online to date. 

Having to shut down production in Italy meant that we needed to react quickly, 
shipping as much stock as possible to London so that we could continue to fulfil 

orders and protect the business for as long as possible. 

We immediately looked for creative solutions to for products and customer 
engagement.

The first of these ideas was CB Wishes. Taking an already successful product that 
our customers love, the charms from the lucky collection, and reimagining how 

they could be packaged, delivered and worn.

Just before the lockdown started the launch of Tutto Per Te and the Lookbook was 
accompanied by a series of intimate press days. 



RE-ENGAGE CHARITY PARTNERSHIP

Following the successful charity partnerships in Florence and New York, we were 
looking for a long term charity partner whose focus was to support those 

struggling with loneliness and isolation. We found that partner in Re-engage. A UK 
based charity, who connect elderly with volunteer call companions. 

Our relationship with Re-engage will work in various ways: it began with an 
opening donation to allow them to continue the amazing work of staying in touch 

with the vulnerable communities they serve.

In addition to this a percentage of all our London store sales is being donated, and 
every member of our London staff, including Carolina, will also dedicate their time 
to participate in their charitable work - whether that is making a regular friendly 
phone call to an older person, or offering pro bono services to the charity itself. 

Lastly, sales of the Re-engage Lucky bracelets, launched alongside our CB Stories 
project, will directly benefit the charity too. 

The Re-engage Lucky Bracelet is finished with a Florentine Finish Paper Aeroplane
charm. Symbolising the connections we create with our loved ones, reaching out 

during difficult times and the optimism of sharing stories, the Paper Plane is a joyful 
universal creation. A simple childhood plaything with a powerful message of hope.



CB STORIES
Making Connections in a Disconnected World

In the spring of 2020 Carolina spoke about the stories that her father had 
shared with her about the many challenges that the brand had overcome 

over the years.

We started thinking more about these stories and how Jewellery has such 
strong ties to emotions and memories, and invited our clients, friends and 

followers to share their own stories with us. 

The goal was to create a small book to capture how Jewellery means so 
many different things to so many people. Those whose stories were chosen 

received an 
18k gold Re-engage bracelet, designed especially for the project as a 

reminder of this special connection. 

We received hundreds of story submissions. Some were tales of love, some 
were heartbreaking stories of loss, some were funny and some showed the 

resilience of the human spirit. Every single one was unique. 

Narrowing it down to 16 stories was an extremely difficult task. 

For the design and layout of the book we worked with Construct, the 
company who designed our logo and packaging, and also created 

our K.I.S.S. Film. 

The photographs and imagery submitted for each story were so different so 
this project required a special treatment to bring it all together. Complete 

with a gold foil Ponte Vecchio envelope and bookmark the book is a 
celebration of memories and hope for the future. 



For the design and layout of the book worked with Construct the company who 
designed our logo and packaging, and also created the new K.I.S.S. Film. 

The photographs and imagery submitted for each story were so different so this 
project required a special treatment to bring it all together. Complete with a gold foil 

Ponte Vecchio envelope and bookmark the book is a celebration of memories and 
hope for the future. 

CB STORIES



FORTE BEADS PENDANT ADDER

Following the success of the FORTE Beads necklace maker we added a new 
customisation tool, allowing customers to add pendants to their necklaces. 

Choosing 1,2 or 3 pendants from our whole range.

For the launch of our FORTE Beads Makers Carolina announced two 
competitions, one for the bracelet and one for the necklace, encouraging 

customers to share their designs and the inspiration behind them. 

FORTE BEADS PRECIOUS BEADS

Summer 2020 also saw the launch of the Precious FORTE Beads. Introducing 
one new colour each day, over 7 days, and culminating with 

the Rainbow bead. 



We have since introduced curated edits of the Precious FORTE Beads for 
customers to shop online.

NEW FORTE BEADS POSTCARDS

To showcase the latest FORTE Beads stone colours two new Postcards were 
introduced; Kyoto and Marfa, inspired by the colours of each place that held 

special memories for Carolina.



LUCKY 1885 BRACELET MAKER

As the FORTE Beads Makers have proven so popular, giving customers a level of 
personalization and play that they were previously only able to enjoy in our London 

flagship store, we wanted to take it one step further and introduce 
The Lucky 1885 Bracelet Maker. 

Customers are able to choose between any combination of Lucky Bracelets and pavé
or Florentine Finish links. There are endless right combinations and no wrong 

combinations, just like the FORTE Beads Maker. 

At Carolina Bucci true luxury is something that has been made perfectly, just for 
you. Personalisation and customer interaction is extremely important. The reaction 
that we have seen from customers in response to each new Maker has helped to 

solidify this belief. 

It’s the level of personalisation and attention to detail, coupled with our extremely 
knowledgeable customer service, that allows each customer to feel immersed in 

the process and keeps them coming back again and again. 

We are constantly looking for new ways to create these experiences online and will 
be launching more Maker projects soon…

Designed to support Fashion Trust Arabia, Carolina created a limited edition 
unisex bracelet. 40% of the proceeds of each FTA FORTE Beads bracelet sold is 

donated towards their non profit initiative whose stated mission is to support, 
nurture and promote fashion talents across the MENA region.



180 TWISTER LUXE BRACELETS

THE EYE

Based on a 3000 year old faience eye amulet, gifted to Carolina by James as a good 
luck charm before leaving on a long trip, The reversible Eye pendant represents the 

Eye of Horus - a symbol of protection and good health, and perhaps the origin of the 
idea of the Evil Eye.

Carolina created the new 180 Twister Luxe Bracelets, half pavé stone and half 
smooth 18k gold, unveiling a beautiful new colour combination, Fiore. 

Horus was an Egyptian sky god, whose right eye was associated with the Sun 
God Ra, and left eye with the Moon God Thoth. Our reversible pendant thus 
represents both elements of the Eye of Horus depending on which way you 

choose to wear it.

The pavé side, set with white and grey diamonds, two shades of blue 
sapphires and lilac sapphires represents the right eye. The reverse side, in our 

signature Florentine Finish, represents the left eye. 

According to the myth, Horus lost his left eye in a struggle with Seth, fighting 
for the throne of Osiris. The eye was magically restored by Thoth and this 
restoration came to symbolise the process of making whole and healing.



To celebrate the holidays in store and online, ‘2020’ Florentine Finish Bee ornaments 
were created to gift to special clients. These decorated our window garland. 

Online we took our window display one step further, creating an interactive, 
shoppable gift guide.

FORTE Beads Advent Calendar

The FORTE Beads Advent calendar helped to create excitement about the FORTE 
Beads collection in the run up to Christmas. This was also a Christmas gift for key 

influencers and friends of the brand to showcase the creative versatility of the beads.

A VERY CAROLINA BUCCI CHRISTMAS


