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YOUR SPACE, 
YOUR STYLE 

Discover carefully curated 
design-centric pieces for love, 

l ife and home.
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Amanda Cordero 
Owner, Pretty Grit

Letter from 
the Editor 
The driving force in my life is to experience, create and share beautiful spaces. I have 
always felt a strong connection to my environment and being in a well-planned and 
aesthetically pleasing room has always given me a sense of well-being.

As a child, I was encouraged creatively and given almost free rein on my space. No 
one complained when I would constantly rearrange the furniture in my room or painted 
it a deep aubergine, not even when I drew a life-sized portrait of Nirvana on my wall. 
Coming from an artistic family, I was exposed to all forms of the arts. The true gift was 
a unique way of looking at the world; to be able to see and interpret what you are see-
ing; to be able to break it down and understand what is missing, what’s in the wrong 
place, or not complementing the whole. Design is, after all, editing what we see and 
experience.

After completing my Bachelor of Design from Ryerson University, I worked in many 
different fields but all under the same umbrella of three-dimensional design. After many 
years away from my hometown of Hamilton, ON, I saw a new energy stirring, one that 
encouraged startup businesses and creative entrepreneurs. It was evident that this ex-
citing energy was attracting many people who were looking for an urban lifestyle with-
out the price tag and stress of the big city. This was the perfect opportunity to create 
something new! Pretty Grit was born to provide Hamilton’s residents with design-for-
ward home goods that inspire beauty, fun and function.

For our third-year anniversary, we wanted to create something special, so we’ve put 
together our season favourites in this Lookbook. I focus on four trends that are popular 
this summer: botanicals, neutrals, bright colours and metallics. I tend to select items 
that are modern and create contrast, with colour, texture and shapes. It’s this affinity 
for juxtaposition that defines Pretty Grit’s sense of design and creation of a style that 
continually imbues a sense of interest in any space.

No one can deny that houseplants are HUGE in home décor right now. They breathe 
fresh life into any space and add a punch of colour. From ferns to succulents to beauti-
ful leaf motifs, you don’t need a green thumb to bring the outdoors in.

We keep things natural with neutrals and add interest with texture, raw edges, thick 
woven jute and smooth braided seagrass. With these rich textures and a natural palette, 
we create drama with a punch of black and white and a pop of colour.

When it comes to bright colours, the more the merrier! Adding bright colours through-
out your home will beam sunlight into all those dark corners, and put a smile on your 
face while you’re at it.

We’ve also kept it cool and elegant with modern metallics. Thin lines, smooth finishes 
and oversized statement pieces will catch your gaze and hold that sparkle in your eyes.|| 
Enjoy our first Lookbook!

Always remember,
Your space, your style
Xoxo
Amanda
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Bright Colours: 
Patterns & Pastels 
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Neutrals 
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Amanda Cordero, WRITER

“Home is where the heart is.” This is well-
known proverb that is understood to mean 
that a home is more than just the four 
walls and a roof over our heads. It speaks 
to the connections that we have with the 
people we choose to live with. We con-
sider ‘home’ to be directly connected with 
our emotions. Home is where we feel love, 
and so, it’s natural to want to surround 
ourselves with people, animals, and ob-
jects that we love. By doing this we create 
a sanctuary, a place that provides us with 
comfort and a sense of belonging.

It’s no surprise then that your home is a 
major outlet for self-expression and that 
we enjoy living in spaces where we can be 
our true selves and be free of judgments. 
Creating a space that connects with you 
and your loved ones serves two functions: 
it provides a sense of familiarity and com-
fort; it’s a conduit to let people, who you 
choose to be worthy, get to know more 
of who you are. One can even argue that 
home décor is a far more intimate expres-
sion of self over fashion, as it is reserved 
for a much smaller audience.

Those who are visual learners natural-
ly gravitate towards design. It is in their 
nature to read their surroundings. Whether 

they know it or not they use the elements 
of design to do this: colour, texture, line, 
shape, space, form, unity/harmony, and 
balance. Visual learners have a height-
ened awareness of their surroundings and 
put more emphasis on creating a comfort-
able space, as it will have a direct effect 
on their mood and feelings.

It’s a natural habit for us to want to nest 
and create a space that is a retreat from 
the chaos of the outside world. These 
personalized sanctuaries are outlets that 
help form and inform our identities. They 
depict who we are and what we value. 
The choices we make when curating our 
environment tells an intimate story. 

The art of design plays a very import-
ant role in creating this personal tapes-
try. Often overlooked and undervalued, 
design adds focus to the story. By fol-
lowing the principles of design you can 
create a harmonious space that will put 
you and your guest at ease, and allows 
them to truly appreciate and absorb 
the environment that you have created. 
This connection and the ability to relate 
through this medium of self-expression 
is what makes design so special, mean-
ingful and timeless.|| 

 OUR DESIGN PHILOSOPHY 

Home is Where 
the Heart is 
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The Growing Up Hamilton 
tea towel is inspired by 
Hamilton’s downtown area and the 
childhood experiences of Amanda 
Cordero, owner of Pretty Grit.

Now available for purchase at 
prettygrit.ca and in-store!

Growing up 
Hamilton 
Tea Towel 

Featured locations 
Hamilton Eaton Centre
Copps Coliseum
The Pagoda
Gore Park

King and James
Hamilton Street Railway
Tivoli Theatre
Sam the Record Man
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What was the design process 
like for Nitehood? 
The first prototypes worked very well. The pattern was 
adjusted at least 30 times. Each time getting the fit just 
right. Fabric is an elusive medium, it changes its nature 
every time you knit. Between the the fit and the pattern, 
it was changing constantly for 4 years straight. Each 
iteration taking weeks to test with wearing and washing.

What is your favourite piece in your bedroom? 
I have four big windows facing east. They look out over 
downtown Toronto over a large maple with lots of chirpy 
birds. I like to have them open with no shades. Mornings 
are always bright so that’s why I was a sleep mask wearer. 
But by the time morning came around the traditional masks 
were always off. The Nite Hood™ stays on pretty much all 
night and I’m a real pillow nuzzler.

What’s the last item you splurged on? 
A Dyson vacuum cleaner.

What makes you feel most at home? 
Sharing good food for me and some friends.

How has your own style 
evolved over the years? 
I’ve become tidier. I still live with tons of objects and 
clutter but it’s very well controlled.

What was the last gift you gave 
someone and why? 

I gave my mother a potato chip from my bag. Not any potato 
chip, one that was totally puffed up crispy--edge to edge like a 
bubble--it was the perfect chip. She was thrilled.

Are you working on anything 
new for Nitehood? 
Working on Pajama designs. Same bamboo material. I am 
testing them right now! 
It’s very cozy.

Do you have other creative outlets? 
I have written and illustrated a children’s book. It’s called 
“Hector the Nectar Collector”. You can see some of the images 
at www.chrisparsons.ca

What is your favourite part 
of the production process? 
I like visiting the factory to pick up product. I fold and count 
along with the ladies who are busy sewing. I work at home 
alone mostly and it’s a nice busy feeling to work along with 
others.

What is your least favourite? 
The worst is driving from downtown Toronto to Scarborough up 
the Don Valley Parkway. Life doesn’t look more stupid than that.

What’s been the most rewarding 
part of your business? 
The fact that I‘ve made something very unique that works and 
helps people.||

ARTIST FEATURE

The Wild Kids Apparel
Do you have plans to grow your business 
to include other product lines? 
Yes! At this stage, I’m still running the business in a very 
small way because my youngest son is home with me, 
and I try very hard to balance that. But as my kids get 
older I would love to offer a wider array of clothing 
and some more accessories for kids. My big dream is a 
kids’ book which I’m also working on!

What is your design/creating process like? 
It all starts with me and my sketchbook. I get an idea 
for an animal I want to recreate and I work on it until it 
looks like it belongs in The Wild, and then I create a silk 
screen with my drawing, and that’s it!

What is your favourite part of 
the production process? 
That initial sketch is my favourite, I love seeing a new 
character come to life.

What is your least favourite? 
Sewing our soft toys is my least because I’m not 
naturally a sewer. For a long time, I managed it on my 
own but I have since hired a friend to work on them for 
me and it’s been life-changing.

What makes you feel most at home? 
Being with my husband and our kids.

What is your favourite piece in your home right now? 
In my hallway, I have two framed paintings that my 
sons painted for me. They are the most valuable 
pieces of art I have ever owned.

What is the last item that you splurged on? 
Probably my iPad, ha ha!

How has your aesthetic evolved over the years? 
I’ve fully embraced the minimalist lifestyle, so I’m 
always purging. My entire home is monochromatic, 
and I like things to be simple and clean, with a 
touch of greenery here and there. For a long time, I 
experimented with colours trying to find the right ‘fit’ 
and it was only when I painted nearly every room in my 
house white that I realized that’s exactly what I was 
looking for. the same is true of my fashion (all black 
everything), so I guess you can say I’ve discovered the 
beauty of a monochromatic lifestyle!

What was the last gift you gave someone and why? 
I recently gave both my mom and my mother-in-law an 
oil diffuser and essential oil set for Mother’s Day.||

ARTIST FEATURE

Nitehood
What inspires you to create? 
My lovely kids inspire me with their enormous imaginations and love of 
nature and play!

Who are your major design influences? 
I’m really inspired by artists who thought outside of the box, 
like Andy Warhol and Picasso. I also love bold and modern designers 
like Marimekko.

How would you describe your style? 
Minimal, modern, Scandinavian-inspired, and monochromatic.

Do you have a favourite blog that you like to follow? 
I have tons! But a few top favs are Deuce Cities Henhouse and 
Minimalist Baker.

Do you have other creative outlets? 
I love to write, although I rarely make time for it these days. And I 
love to paint abstract pieces. I actually used to sell my work before I 
launched The Wild and I really miss it.

Adriane Duckworth, OWNER + ARTIST Chris Parsons, OWNER + ARTIST
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What inspires you to create your unique designs? 
We wanted to set ourselves apart and create pieces that 
no one else has, which is why we started creating our own 
unique molds. We always hope to keep a distinguished 
look to our items so that people know they’re ours. There 
are concrete makers popping up everywhere so we always 
have to stay on top of our game.

How would you describe your style? 
Definitely modern, but not to the point where function 
doesn’t come first. For example, I love a slick contemporary 
couch, but it still has to be comfortable.

What’s your design/creating process like? 
I design our mold shapes in a 3D software and 3D print 
them after, turning them into re-usable molds. All of our 
pieces are cast by hand, one at a time. Luke (co-owner 
and husband) sands, washes, seals and paints each piece. 
It’s actually a pretty involved process for a small planter.

 Who are your major design influences? 
I look up to @concretegeometric who was really the 
catalyst for concrete decor and for just general, overall 
aesthetic, Aaron Draplin.

What are you working on currently? 
We just trialed a few new colours for spring. We will usually 
introduce a couple colours and bring them to markets and 
see what the reception is before we make them available 
online or in stores.

Do you have plans to grow your 
business to include other product lines? 
 We’re trying to expand from just planters to other home 
décor. Right now we just finished the wiring details on a 
concrete lamp. We’ll hopefully have a whole line of home 
decor pieces in time for the holiday season.

What inspired you to create Drizzle Honey? 
I was first inspired by the beautiful colour differences that 
are produced in honey by different locations and seasonal 
harvests. Secondly, I was inspired to create a product that 
was better than all the subpar, pasteurized, un-sustainably 
produced honeys in mass grocery.

What makes Drizzle Honey different than the rest? 
Drizzle is an everyday luxury you can feel great about! 
This is because we are completely raw, bee-friendly and 
support Canadian beekeepers too. We have also created 
a brand new superfood flavoured honey that uses trending, 
health-conscious ingredients.

What was the process like in creating the first batch? 

Exhausting! I used to do all the beekeeping myself (before 
I became allergic to bees) as well as hand labelling 
and filling each jar. After months of designing our logo, 
harvesting honey and picking out packaging, I sold the first 
jar of honey at a local market here in Calgary. Feels like 
forever ago!

When are you the most creative? 
In a very, very quiet room with no distractions and only 1 
or 2 pieces of blank white paper. I know it sounds weird. 
Whenever I need to work through a business problem or 
need to create an innovative solution, I get into a space 
like I just described and amazing things always happen-- 
sometimes we just have to allow ourselves space to quiet 
down and the answer is within us all along.

How would you describe your design aesthetic? 
Simple, clean, healthy.

What’s the last item you splurged on? 
A hard-shelled suitcase so I can travel around with glass 
jars of honey and not break them.

What is your favourite piece in your home right now? 
I have 3 hexagon wall-hangers that are built out of reclaimed 
hive wood.

What was the last gift you gave someone and why? 
Craft beer for my husband. I do this frequently because it lets 
him know I am thinking about him and want him to treat himself 
with a cold beer after a long day!

Are you working on anything new right now? 
We just released our new superfood honey line on May 1st, so I’m 
still so excited and totally focused on promoting these to all our 
Drizzle lovers. I love, love, love product innovation, so I’m sure it 
wont be long until I have a new idea to start plugging away at.

Do you have other creative outlets? 
I love to garden. I think growing food and creating recipes with 
the fresh veggies is an outlet. I don’t have a lot of space at my 
current house, but I do still get to do planter pots and raised 
veggies beds.

What is your favourite part of the production process? 
Having an image in my head on what something should 
look or taste like, and then seeing it unfold into an actual 
product. This sometimes takes days and sometimes weeks, 
but I love that feeling of accomplishing something that was 
once only a thought.

What is your least favourite? 
Working through food and labelling regulations. 
Ugh. Don’t even get me started.

What’s been the most rewarding part of the business? 
When someone I have never met tells me that Drizzle is the 
honey brand that they buy. It means that the hours and hours 
that I’ve poured into Drizzle are starting to pay off and that my 
goal of being a household name is slowly coming along….||

ARTIST FEATURE

Drizzle Honey

ARTIST FEATURE

Double L Decor

Aja Horsley, OWNER + FOUNDER

Laura Jaschke, OWNER + ARTIST

Have you always been a maker? 
I’ve always been a creative person, but not necessarily a maker. 
I was a huge art nerd in high school and later went to college 
for graphic design. So it’s always been there in one shape or 
form. Luckily I have Luke to balance out the creative side, he is 
definitely the more pragmatic and logical one.

What is your favourite part of the production process? 
I love when we come up with something new and we take the 
first piece out of the mold. Whether its a new shape or a new 
concrete pigment we’re trying, it’s like Christmas taking it out of 
the mold for the first time.

What is your least favourite? 
It’s a tie between the dust that pouring concrete creates or 
packing and carrying boxes full of concrete. 

What roles do each of you play in the creating process? 
I come up with a lot of the ideas for colours, designing shapes 
and making molds and branding -- both ideas or themes for 
our larger markets. We both paint, pack orders and plant. Luke 
truthfully does a lot of the hardest work. He does all of the 
mixing, casting, sanding, sealing and most of the painting. He is 
the real workhorse behind the whole business.

What material do you use for your products? 
We use white concrete as the base for almost all of our 
planters. There are coloured concrete pigments that we include 
during the mixing and pouring process for things like our solid 
coloured shapes or marbled pieces. We also include certain 
additives to ensure the concrete doesn’t crack over time, and 
they are all sealed with a waterproof sealant. All of our material 
selections came from some pretty lengthy trial and error 
processes, but now it seems like second nature.||
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CREATE YOUR 
PERFECT SPACE 
WITH OUR NEW 
GIFT REGISTRY

visit prettygrit.ca or 
see in-store for detials
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It’s our anniversary!

THANK YOU 
FOR THREE 

GREAT YEARS 
HAMILTON!
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By The Virago Studio 
Tashika Gomes, Creative Director 

Ankush Dhiman, Designer 
Mary Senza, Photographer


