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UAE nATiOnAl DAY

Cultural 
Craftsmanship

A
rcadian apparel is 
the UaE’s first online 
t-shirt website that 
promotes and sells 
wearable art. The t-

shirts reflect moods, characters, 
messages, inspirations, and 
graphics from everyday experi-
ences across the UaE.  it appeals 
to both Emiratis and expats, who 
equally form part of the coun-
try’s heritage and future with de-
signs uniting aesthetic history 
with modern art scene. inspired 
by Emirati culture, it offers a 
unique fashion line that everyone 
can identify with.

commenting on the brand, Pe-

art on tees
The country’s 
first online t-shirt 
store promotes 
and sells 
wearable art that 
reflects scenes 
from the UAE

Salem Al Qubaisi

UAE national Day is very 
special for us. We celebrate 
the birth of our nation and 
our first ruler the late Shaikh 
Zayed bin Sultan Al nahyan.  
We celebrate in many different 
ways by displaying our flags, 
decorating cars, dancing the 
yolla, organising parades and 
art competitions. now, every-
one can celebrate fashionably 
by wearing their pride with 
Arcadian Apparel’s t-shirts. 
Scarves, hats, and stickers are 
no longer the only options. 

Mousa Alraeesi

As an Emirati photographer,  
i am proud to be a part of the 
collaboration between our 
photo group, UAE goodwill 
photographers, and Arcadian 
Apparel and happy to see my 
reflections of our identity and 
heritage turned into wearable 
art. i believe we need more 
brands like Arcadian Apparel 
that acknowledge local talent in 
a creative way. The national Day 
is important both for Emiratis 
and expats, and is a great op-
portunity to share our culture, 
traditions and capture beautiful 
shots for more t-shirt designs!

ter davos, co-founder of arca-
dian apparel, said: “i have always 
had tremendous love and respect 
for my adopted country and 
wanted to create a way i could 
express my pride in being here.  
We needed to get past all the im-
ported labels and come up with a 
local brand that captured the es-

sence of the energy, dynamism, 
and excitement of living in the 
world’s most exciting city. i love 
it here and was driven by the 
need to find a creative outlet for 
my passion for this country. 
That’s why i started arcadian 
apparel.”

arcadian apparel currently of-

fers two modern style collec-
tions: ‘EmiraTee’ and ‘dubai Till 
i die’. The two collections are 
designed by a team of local art-
ists that capture the true essence 
of art in the UaE and showcase 
everyday happenings in a cre-
ative manner. The brand also al-
lows artists to design their own 
signature art, which can be print-
ed and sold on the online store. 
artists can submit their designs 
to the arcadian apparel team 
and, if approved, it will be sent 
for print and available for sale on 
the company’s website. The art-
ist’s name will also be signed on 
the shirt. designs for submission 
can be forwarded to info@arca-
dianapparel.com.

“When i would go back to the 
US, people would ask me how i 
liked dubai and i would respond 
by saying ‘dubai Till i die!’ after 
a few friends of mine suggested 
that i trademark the phrase — 
which i did — i thought i was 
onto something cool that could 
work.  That is how it started,” 
added davos. “i approached my 
Emirati friend, Salem al Qubaisi, 
and asked if he could help with 
the creative direction of Emira-
Tee line and he was totally en-
thusiastic about it. That’s when i 
knew we had embarked on some-
thing big. There are fantastic art-
ists in the UaE, both local and 
expats, and we want every talent, 

new idea, concept, and inspira-
tion to come alive on our t-shirts. 
Our vision is to share the beauty 
of art and pair this with fashion 
as we attempt to support dubai 
Fashion 2020.”

The fabric used for arcadian t-
shirts is 100 per cent high-end 
quality cotton, making it extreme-
ly soft and durable. The t-shirts are 
printed using water-based silk-
screen printing, which is environ-
mentally friendly, and produced in 
sizes S, M, L, XL, and XXL. a new 
collection of 25-30 designs will be 
released each season at a price 
range of dh150-dh250 per shirt, 
which includes shipping. 

arcadian apparel t-shirts are 
available at www.arcadianapparel.
com and are delivered via courier 
within 48 hours from purchase.
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By Farhana Chowdhury

A
n entrepreneur with a strong interest in 
the fashion, beauty and media market, 
Maryam al Hamly introduces The Style 
chamber (www.thestylechamber.com). 
She is the director of Business 
development and Business Partner.  

Excerpts of an exclusive interview:

 

THE UAE And iTs fAsHion-
conscioUs commUniTy
 
The UaE’s pace and focus on culture has allowed me 
to cultivate many different interests at a deeper level. 
For an entrepreneur, the UaE provides the leeway to 
be a multi-faceted individual. a cosmopolitan 
country, it has become a global destination for many 
segments of business. The UaE has grown 
tremendously in fields such as fashion and beauty. 
We are quickly becoming aware of a plethora of 
choice available in the country.

The Style chamber was founded by 
Zayed al Falasi, a UaE national who 
was dissatisfied with the narrow range 
of clothing options in the Gulf, which 
tends to be saturated with mainstream 
brands. So he set out to create a channel for 
brands that reflects his passion for modern, 
forward-thinking and audacious styles. The 
Style chamber has been providing the 
region with new and exciting labels since its 
debut in 2012.

Fairly new to The Style chamber team, i 
introduce emerging designers, especially Middle 
Eastern ones, and increase awareness for such talent 
with our global clientele.

sETTing A brAnd imAgE 

Based in abu dhabi, The Style chamber is an online 

global retailer that aims to introduce labels at the 
forefront of daring style. We present a selection of 
edgy and contemporary designs for both women and 
men and we’re also keen to nurture new talent from 
the region.

Our sales staff has had collective experience at 
institutions such as Balenciaga, comme des Garçons, 
Giorgio armani and Kenzo. We offer fashion advice, 
styling tips and help to find the individual look that is 
right for our clientele; The Style chamber helps its 
customers cultivate their own cutting-edge style.

Our target audience has a global mind-set; they are 
regular international travellers, but have made a 
home in the UaE. The Style chamber’s client is an 
individual who can wear the clothing – rather than 
the reverse scenario. in essence, The Style 
chamber’s customers challenge the idea of 
conventional beauty.

EmirATi TAlEnT 
AboArd THE vEnTUrE

We have around 35 brands at the moment, 
with three of these brands designed by 
Emiratis, two in the UaE and one based 
in London. Our latest venture includes 
swimwear collection from Velorum and 

Ola couture Swimwear.
Velorum is designed by Suhail Matar al 

Shukaili, an Emirati who created an 
exclusive men’s swimwear collection for 

us. The sporty boxers feature a unique 
paisley design in a choice of colours. 
We’re also carrying a women’s swimwear 

brand, Ola couture Swimwear, by Ola 
Kashani, a designer who was born and raised in the 
UaE. it is a luxury line that is edgy and versatile. 

We are also showcasing the debut collection of 
Maysson, a luxury label for women. The House is 
based in London and designed by Maysson al 
Otaiba, who infuses each piece with elements of 
traditional Emirati and Mediterranean cultures, as 
seen in her signature gold disc embellishments.

The Style Chamber, an online shopping portal, features 
avande-garde collections by Emirati designers
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Celebrating local talent 
“The Style Chamber continues to 
bring local and Middle Eastern 
designs to its collection. We 
believe people need to engage 
emotionally in order to make 
change happen. Through 
clothing, we can be a part of 
raising people’s awareness about 
the caliber and abilities of 
‘homegrown’ artists.

The UAE is a country where 
people come to make their 
dreams come true; this spirit is 
rejoiced and shared by residents 
of the country. On UAE national 
Day, The Style Chamber would 
like to convey its best wishes to 
all of the great leaders and people 
of the UAE.”

Maryam Al Hamly, 
Director of Business Development 
and Business partner 
of The Style Chamber. 

nATionAl dAy 
cElEbrATions

The Style chamber has a strong belief in potential 
for talent here – but this talent needs to also gain 
exposure beyond the borders of the UaE and the 
Gulf. 

We organised The Style chamber 
‘interconnected’ Fashion contest for young 
residents in the UaE. The competition accepted 
submissions for drawings of t-shirts and scarves, 
and allowed the public to vote on each design on a 
scale of one to 10. We will be finalising the top 
designers on the UaE national day. One winner will 
have his or her capsule collection financed for 
production, marketed and carried on our site. 

Upcoming plAns
This is the time of year that is quite exciting from the 
numerous side events to the amazing mix of people 
from all over the world. The Style chamber is 
planning on some trunk shows and participating in 
pop-up events alongside the festivities. in addition, i 
have to begin looking at which international fashion 
weeks The Style chamber will attend in February.  

— farhana@khaleejtimes.com

fashionably yours 


