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Did you know what you put onto your skin is absorbed into your bloodstream in almost
the same way as if you'd eaten and digested it?

So you shouldn't put anything on your skin that you wouldn't put in your mouth.

That's why we only take the most nourishing natural ingredients and intensify their
effectiveness using the latest technology that works in harmony with your skin's own

rejuvenating processes.

And it works, clinical studies show that the Xtend-Life Kanapa™ formulations
and reduced the appearance of fine lines and wrinkles in as little as six weeks.

So take a closer look at our skincare range and see how a natural approach can help

you look and feel your best.

LEARN MORE

I have been using the Soothing Eye
Contour Cream for around 3 years
now and can't go without it. It
makes the eye area more supple
and reduces lines caused by dry
skin and makes puffiness go away.
I have convinced my husband to
use it and he too can see the
results.

Narelle W, Australia 1)

I've been using Xtend-Life skincare
for over 4 years now and my
favorite product is the Foaming
Facial Cleanser with manuka honey
and kiwifruit. It's a lovely product
that has done wonders for my
complexion.

Kim M, USA 2
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Foaming Facial Cleanser

Clean and tone skin in one simple step
with this unique blend including apple,
kiwifruit and New Zealand Manuka
honey.

Soothing Eye Contour
Cream

Reduce the appearance of fine lines,
dark circles and puffiness with this
combination including Eyeliss, Nano-
Lipobelle Q10 and New Zealand Manuka
honey.
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Missed our last Newsletter?
for Brain

A ientist's Guide to
Health

While genetics plays a part, there are lots of
things you can do to slow down brain aging.

LEARN MORE
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