
Did you know what you put onto your skin is absorbed into your bloodstream in almost
the same way as if you’d eaten and digested it?


So you shouldn’t put anything on your skin that you wouldn’t put in your mouth.


That’s why we only take the most nourishing natural ingredients and intensify their
effectiveness using the latest technology that works in harmony with your skin’s own
rejuvenating processes.


And it works, clinical studies show that the Xtend-Life Kanapa™ formulations smoothed
and reduced the appearance of fine lines and wrinkles in as little as six weeks.


So take a closer look at our skincare range and see how a natural approach can help
you look and feel your best.

Soothing Eye Contour
Cream
Reduce the appearance of fine lines,
dark circles and puffiness with this
combination including Eyeliss, Nano-
Lipobelle Q10 and New Zealand Manuka
honey.

Foaming Facial Cleanser
Clean and tone skin in one simple step
with this unique blend including apple,
kiwifruit and New Zealand Manuka
honey.
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