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Since 2010, Senhoa 

Foundation has 

established three projects 

that address the 

prevention, rehabilitation 

and reintegration of 

survivors of human 

trafficking and those 

vulnerable to 

exploitation. 

 ABOUT 
SENHOA 

OUR MISSION
Senhoa Foundation supports vulnerable persons 

and survivors of human trafficking through 
prevention, rehabilitation and advocacy programs. 
We provide funding and capacity-building through 

long-lasting partnerships to establish sustainable 
programs that serve underprivileged women and 

children. 

Our work encompasses:

1. Educational and social programs for  

intellectual empowerment. 

2. Income generation for women’s economic and 

personal independence. 

3. The use of business sensibilities to achieve  

humanitarian goals. 

Disadvantaged communities will 

be free from oppression, 

poverty and discrimination; have 

equal access to education and 

be empowered to fulfill their 

aspirations and reach their 

highest potential. 

OUR VISION



LETTER FROM THE ED 
Lisa T.D. Nguyen 

Reflecting on the past four years, one of the biggest gifts that we received was meeting our largest donor who 
funded not only our operational costs, but also our programs. We were very lucky and also naïve. In 2014, 
our honeymoon period ended, and we faced one of the toughest challenges for a young nonprofit – our 
primary donor, on whom we had become dependent, pulled funding without notice. 

Within a short period of time, our governing board was forced to become a fundraising board. We had a single 
focused agenda – to raise money. Over a period of 8 months, our funds raised increased 1,400%. I am incredibly 
proud of our leadership team for stepping up the way they did. I am also grateful for the contributions of our 
donors, customers, staff and volunteers all around the world. Together, we survived, we thrived, and we are 
stronger than ever before.  

This lesson taught us that persistent fundraising is crucial to the sustainability of any nonprofit. As we strive to 
create a bigger impact for disadvantaged women and children, we need to establish a lifeline of community 
involvement to support and fund a cause we all strongly believe in. Our new motto: “Onward and Upward.” 

On this onward journey, we met Ziba Beauty and its inspiring CEO, Sumita Batra. Sumita funded an 
unprecedented vocational training trip to Cambodia in September 2014. But her efforts did not stop there. 
Sumita offered Senhoa a grant, covering a large portion of overhead costs. Because of her generosity, we are 
able to keep our 100% promise: 100% of public donations go straight to Cambodia to fund the vital work of 
Senhoa Foundation. We are indebted to Ziba Beauty for this support and for welcoming us into their warm and 
wonderful family. For me personally, Sumita has become a sister (my “didi”), a role model and a guiding light in 
empowerment through artistry and conscious entrepreneurism. 

Finally, in our efforts to ramp up fundraising, our jewelry line was also forced to become sustainable. In 2014, we 
took our shelter-retention vocational training program (the jewelry program) to the next level — employing the 
women full-time as artisans — elevating them from “service users” to “skilled employees.” We also adopted 
business strategies to grow the brand: devising wholesale structures, refining our marketing campaigns and 
reassessing our cost of goods sold to create a thriving business. The end result was a nearly 200% increase in our 
revenue from the prior year. If our growth continues upward at this rate, we will be fully sustainable in three to 
five years, covering the cost of running the jewelry business and the cost of running our nonprofit.  

J.K. Rowling once wrote: “Rock bottom became a solid foundation on which I rebuilt my life.” I couldn’t agree 
more. Because once you have hit rock bottom, there is nowhere else to go but “onward and upward.”  



TRAINED 138

Thanks to our transitional program, 81% are either apprentices or 
safely employed.

A T- R I S K  G I R L S  I N  A  D I G N I F I E D  V O C A T I O N

SHELTERED 58 VICTIMIZED WOMEN IN OUR SAFE HOUSE

PROVIDE MEDICAL & DENTAL CARE, HYGIENIC SUPPLIES, VACCINATIONS AND 
VITAMINS FOR ALL OF OUR SERVICE USERS.

Senhoa Foundation thanks our donors, partners and friends for 
collaborating with us in this crucial work.

SINCE 2010 
SENHOA HAS

WE CURRENTLY:

107
PROTECT

at-risk children via our 

Lotus Kids’ Club. We 

teach basic literacy, math, 

English, computer skills, 

cooking and sewing.

100
FEED

families via our Nutrition Program. 

Monthly food packages, micro-

loans and family development 

programs allow parents to choose 

preschool, rather than child labor, 

for their kids.

15
EMPLOY

survivor artisans via our 

jewelry social enterprise, 

offering them a fair 

wage and access to the 

global marketplace.



TEDx was created in the spirit of 
TED's mission of "ideas worth 
spreading." The TEDx Program is 
designed to help communities, 
organizations and individuals to 
spark conversation and connection 
through local TED-like 
experiences. This year, Senhoa’s 
Co-Founder and Executive 
Director, Lisa T.D. Nguyen, was 
invited to present her “ideas worth 
spreading” at the TEDx Orange 
Coast Conference held at Soka 
University in September, 2014. We 
share with you an excerpt from 
Lisa’s presentation: 

TEDx  

“For changes that are truly 
sustainable and impactful, 
brainstorm harnessing the 

good, the happy, the funny, 
the hopeful, so that we can 

empower both the people we 
are trying to rally, and the 

people we are trying to help.”  

“I recently had an epiphany about my moral index. I used 
to think every time I saw depressing images and videos 

on social and mainstream media covering the world’s 
depravities and tragedies that I was going to end up in 

Purgatory because those searing images left me feeling 
sick and powerless and I merely scrolled, clicked or 

turned that page away. These issues were so daunting, I 
had no grand solutions – so I just wanted to crawl back 

into my cocoon of home renovation reality TV shows and 
daydreaming about the Property Brothers. 

But then I got to thinking……there must be another way 
to raise awareness about these horrendous issues and for 

all of us to be a part of a motivated solution. [My idea 
worth spreading is] we are moving on from the era of 

“Guilt Marketing” because guilt not only disempowers 
us, but also the people we are trying to help.

THE POWER OF HAPPY 
(MARKETING)



Lotus Kids’ Club (LKC) is a grassroots project dedicated to supporting street-working 
children, their families and the community in which they live through education, healthcare 
and community-building initiatives.  

LKC promotes education and positive social engagements as the keys to lifting families out 
of poverty and as an early intervention strategy to prevent human trafficking and 
exploitation.

LOCAL PARTNER: CAMBODIA CENTER FOR THE PROTECTION OF CHILDREN’S RIGHTS 

COMMODO FRIGILLA SIT COMMODO

LOTUS KIDS’ CLUB
From Street-Working Kid To Student

PRESCHOOL 
PROGRAM 

Early childhood 
development 
education 
prepares children 
for entry into 
primary school.

SCHOLARSHIP 
PROGRAM 

Educational 
scholarships 
support children’s 
education through 
12th grade and 
include English 
lessons, after-
school tutoring 
and extracurricular 
activities.

FAMILY 
DEVELOPMENT 

A ‘whole family’ 
approach achieves 
real and 
sustainable change 
for individuals and 
their community 
via a microloan 
program, 
parenting classes 
and a nutrition 
program.

COMMUNITY 
BUILDING 

Drop-in centers 
that provide 
English, dance, 
computer, music, 
sewing and other 
classes to 
promote positive 
community-
building.



107 CHILDREN
including 52 preschoolers and 55 primary school scholarships

W I T H  A C C E S S  T O  E D U C A T I O N

100 
F A M I L I E S  W I T H  A C C E S S  T O  T H E  F A M I LY  D E V E L O P M E N T  

P R O G R A M  A N D  N U T R I T I O N  P R O G R A M  

80+
PROTECTED

children in our Afternoon 

Community Program, 

providing a safe space for 

free play and a wide array 

of informal classes.

PROFESSIONAL DEVELOPMENT & INVESTMENT IN OUR  

LOCAL STAFF

2 teachers graduated from the Royal University of Phnom Penh’s Social Work 
Program. 

All staff given access to health insurance. 
All staff received child protection policies and children’s rights training from 

CCPCR & Friends International. 

IN 2014 
WE PROVIDED

BUILT TWO AMAZING LIBRARIES

30
GRADUATED

children from our two-year 

preschool program and 

distributed a backpack, bicycle, 

helmet, lock and school 

uniform to each graduate in 

preparation for primary school.

12
FACILITATED

monthly parent education 

workshops, with topics 

including the dangers of 

trafficking, domestic violence, 

hygiene, budgeting and job 

counseling.



Senhoa jewelry is individually handcrafted by vulnerable women and the social enterprise 
provides access to fair wages, health services and education. The brand’s passion is to 
create opportunities for survivor artisans to earn an income, share their stories and raise 
awareness against exploitation. Senhoa Jewelry Social Enterprise is a social business in 
Cambodia that specializes in designing, manufacturing and retailing fashion accessories for 
the Our Own Hands (OOH) line, Senhoa and partner labels.  

LOCAL PARTNER: SHINTA MANI FOUNDATION 

COMMODO FRIGILLA SIT COMMODO

OUR OWN HANDS
From At-Risk To Empowered

SAFE EMPLOYMENT  

We believe that 

access to dignified 

and safe 

employment is one 

of the most 

powerful armors to 

protect women 

from exploitation. 

EDUCATION AND LIFE 
SKILLS 

Our educational 

scholarships and 

comprehensive life 

skills curriculum 

equip women with 

the tools they 

need for the next 

chapter. 

ACCESS TO THE 
GLOBAL 
MARKETPLACE 
Access to the global 

marketplace 

transforms artisans 

and their 

communities in three 

ways: by alleviating 

poverty, protecting 

and empowering 

women and 

promoting peace. 

100% PROMISE 

100% of profits 

from the sale of 

Senhoa jewelry 

fund programs 

for the 

empowerment 

and protection of 

women and 

children. 



15 ARTISANS
All artisans are paid a fair wage and have access to health benefits, 

educational scholarships and a life skills curriculum.

P R O V I D E D  J O B  S E C U R I T Y  T O  S U R V I V O R S  A N D  
A T- R I S K  W O M E N  

$85,346 

GRACE
FEBRUARY

A ten-piece collection featuring 

Tara Teng, Miss World Canada 

as the spokesperson.

Coined and trademarked our new slogan:  
Employ. Empower. Emancipate.TM 

IN 2014 
WE EMPLOYED

LAUNCHED 3 COLLECTIONS

SOLIDARITY
MARCH

An everyday pendant necklace 

collection which has become 

our most popular line.

EM
SEPTEMBER

Launched on the anniversary of 

the preliminary proclamation of 

the emancipation of all slaves in 

the US.

2014 WAS OUR FIRST YEAR AS A SOCIAL BUSINESS. GROSS REVENUE 
NEARLY DOUBLED FROM 2013 SALES.

We believe that conscious consumerism can positively impact the world and its 
people. In 2014, Senhoa took our shelter-retention vocational training program 

to the next level — employing women full-time as artisans — elevating them 
from “service users” to “skilled employees.” We also adopted business 
strategies to grow the brand: devising wholesale structures, amping our 

marketing campaigns and reassessing our cost of goods sold to create a thriving 
business.  

The term Social Business was defined by Nobel Peace Prize laureate Prof. Muhammad 
Yunus as “the new kind of capitalism that serves humanity's most pressing needs.” 



OUR OWN HANDS  
LAUNCH IN CAMBODIA

On July 12, Senhoa Jewelry made our big debut “Sparkle” at the 1961 Coworking and Art Spaces in Siem 
Reap, Cambodia. We were floored by the 250 guests that arrived dressed to the nines, anxious to see our 
jewelry on the runway. People talked about our event weeks prior to it; it was something everyone looked 
forward to, and we did not disappoint.  

To start off the night, we held a private reception for our partners, the media and Siem Reap businesses. 
We gave a presentation, fielded interview questions and allowed our VIP guests an opportunity to learn 
more about our organization. Our talented artisans and Creative Director Jenny Van were present to meet 
and speak with guests, and we also treated guests to a private front-row “first-look” fashion preview of 
the show to come. 

Doors then opened to the public. Guests mingled, sipped on wine and enjoyed delectable Lebanese 
canapés from Mezze Siem Reap. Les Celliers d'Asie Siem Reap and Casillero del Diablo provided the 
wine, and profits from the sales were donated to Senhoa. After wine and hors d’oeuvres, it was time for 
the fashion show. Leakena, one of our teaching assistants at LKC, started off the show by performing an 
apsara dance and creating a runway with tossed lotus petals. Donning clothes from Siem Reap-based 
designer Eric Raisina’s haute texture line, Cambodian models unveiled the latest Senhoa jewelry pieces. 
During the show, we had live music by Deejay Viki Brooker and performance poetry by “Cambodian Son” 
Kosal Khiev. 

https://www.facebook.com/pages/Les-Celliers-dAsie-Siem-Reap/150244485111144
https://www.facebook.com/pages/Les-Celliers-dAsie-Siem-Reap/150244485111144


We are thrilled to relocate our 
Cambodia headquarters to the 
1961 Coworking & Art Spaces. We 
now have our first showroom at 
this space, alongside our studio. 
The showroom is curated by artist 
and entrepreneur, Loven Ramos. 
Come and visit us at: 

1961 Coworking & Art Spaces 
211 Osaphear Street 
Upper West River Side 
Siem Reap, Cambodia 

Senhoa’s new Cambodia headquarters, 
Design Studio & Showroom

After the show we sold Senhoa jewelry in the 1961 foyer, which was set up like a museum display. 

We also held a live artisan workshop in a separate room, where two of our most talented artisans 

worked on two of our most complicated pieces from our new EM by Senhoa collection. Most 

attendees claimed that this was their favorite part of the night; they could not believe that the girls 

could handcraft such amazing jewelry pieces even as they watched the process with their own 

eyes! 

The night culminated with an after-party at the Hive, a local Siem Reap restaurant. 

We would like to extend a gigantic thank you to everyone who made our official debut in SR a 

wonderful success: our team who worked tirelessly to prepare for this night; our amazing sponsors 

and entertainers; our beyond incredible coordinators and hosts from 1961, Loven Ramos & Kurt 

Xu, who created a beautiful and spectacular night; our past team members whose blood, sweat 

and tears have brought us to this very moment; our Creative Director Jenny whose designs have 

brought us to runways and magazine pages all over the world; and most of all, our artisan team: 

they are the reason we do what we do. We are proud to serve and support them and are thrilled to 

be bringing the world beautiful, unique jewelry made with heart from the Kingdom of Wonder! 

https://www.face
https://www.facebook.com/kurt.xu.7
https://www.face
https://www.facebook.com/kurt.xu.7




AN ARTISAN’S STORY 
 Investing in Our Local Staff 

Seang Lai joined Senhoa in 2012. She is one of our top artisans and is currently in training to 
become a Junior Production Coordinator. This is her story. 

Due to financial hardships, Seang Lai (SL) ceased going to school in the middle of seventh grade to work with her 
family selling Khmer cakes. Later, she worked as a tailor. While she was working and honing her tailoring skills, she 
saw that one of her friends was studying English at Khmer Help Khmer English School. SL badly wanted to learn 
English herself. One day she tagged along with her friend to the school, and the school director offered her free 
lessons as long as she helped tidy up the facility. For two years, while still working as a tailor, SL happily went to the 
school to clean and learn English. One day she met Senhoa’s Outreach Coordinator Kimang, who was also studying 
English at KHKES. Kimang was looking for a cook and cleaner for Senhoa’s office and asked SL if she would like the 
position. SL didn’t know how to cook but Kimang taught her, and she became skilled at the craft and enjoyed 
cooking for the Senhoa girls. 

While she was cleaning the office, SL would always peek inside the jewelry room, and she daydreamed about 
working in there with the artisans. One day Kimang asked if she would like to make jewelry in the OOH program. SL 
gratefully accepted and has now been with Senhoa for 3 years. She started as a Trainee, became an Artisan after 
one year, became a Supervisor the following year, and is now in training to become our Junior Production 
Coordinator. SL has grown immensely in the past few years. While she once barely spoke English, she now speaks 
nearly perfectly and her writing is excellent (she keeps a daily English journal). SL is responsible, always eager to 
learn and always helpful. 

During her work with us, SL was able to go back to school, advancing into ninth grade when she re-entered. Senhoa 
has provided her with a scholarship to attend New York School, a private high school. She will graduate from twelfth 
grade next year and wants to pursue university studies. SL is one of our most talented artisans and would love to 
become a jewelry designer one day. Senhoa would be honored to help her achieve her dream of attending college 
and reaching her career goals. While jewelry is not for everyone in our program — many go on to become teachers, 
beauticians or hospitality workers with the skills and confidence they’ve acquired in OOH — we are happy that it is 
something SL enjoys and wants to continue to practice. 

In August, some children were playing outside SL’s family home and accidentally set it on fire. Fortunately, no one 
was hurt, but her family lost everything: all of their belongings, their beds, food, and the entire house structure. The 
Senhoa team in Cambodia and in the U.S. quickly mobilized and collected clothing, supplies and money to rebuild 
SL’s home. Volunteer Building Cambodia, a non-profit organization that builds homes, toilets and wells for 
Cambodian families in need, reconstructed the house at a discount for us. It was heartwarming to see everyone 
galvanize to help one of our team members. Because of the help she received, SL was able to continue her studies 
and advance in the pursuit of her dreams. 



Lotus House was a residential facility that exclusively catered to the needs of vulnerable 
young women who had been victimized and subjected to violence or exploitation.  

The Lotus House objective was to prepare young women with the knowledge and skills 
they needed for safe and secure income generation. This helped to promote their ability to 
live safely and independently.  

LOCAL PARTNER: CAMBODIAN CENTER FOR THE PROTECTION OF CHILDREN’S RIGHTS 

COMMODO FRIGILLA SIT COMMODO

LOTUS HOUSE
From Victimized To Protected

SAFE 
ACCOMMODATION 

A healing center 

and residential 

facility that helped 

to meet the needs 

of vulnerable 

young women who 

were victimized or 

subjected to 

violence or 

exploitation. 

HEALTH 
SCREENINGS AND 
COUNSELING 

All house 

residents had 

access to health 

screenings and 

group and 

individual 

counseling.

VOCATIONAL TRAINING 
AND LIFE SKILLS 
EDUCATION 

Courses provided in 

communication, 

budgeting skills, 

female 

empowerment and 

job readiness to aid 

independent living.

APPRENTICESHIPS 
AND JOB 
PLACEMENT 

Once the women 

gained 

employment, 

they were 

assisted in a slow 

and steady 

reintegration 

into society.



SHELTERED 58
Thanks to our transitional program, 81% are either apprentices or 

safely employed.

V I C T I M I Z E D  W O M E N  I N  O U R  S A F E  H O U S E

A L L  5 8  R E S I D E N T S  R E C E I V E D  P S Y C H O S O C I A L   

COUNSELING AND HEALTH CHECKUPS  

16
HOUSED

women in the Lotus 
House. Thirteen women 
were recruited in 2014, 

while three women were 
prior service users.

SERVICE USERS HAD ACCESS TO A DEDICATED SOCIAL WORKER AND AN ON-
SITE HOUSE MOTHER 24/7.

Senhoa Foundation ceased funding to CCPCR for the implementation of Lotus House as of October 2014 
due to differences in project vision. We are currently seeking a new local partner to implement a safe 

house for victimized girls who are at the end of the care cycle, with a focus on job training and 
employment placement. CCPCR is still operating a shelter for girls under a new name, Jasmine House. 
Senhoa Foundation continues to provide funding to CCPCR to jointly implement the Lotus Kids’ Club 

program.

SINCE 2010 
LOTUS HOUSE HAS

FROM JAN TO OCT 2014

16
PLACED

women in 
apprenticeships, skills 

training, volunteer 
positions and/or job 

placements.

12
REINTEGRATED

women back into the 
community via 
employment or 

placement with relatives 
(when safe).



At Senhoa Foundation, we believe that providing at-risk 
women with access to vocational training and 
subsequent employment placement is one key solution 
to tackling sexual exploitation and human trafficking. 

In September 2014, Senhoa Foundation and Shinta 
Mani Foundation collaborated with Ziba Beauty to train 
at-risk women  in Ziba’s curriculum on the Art of 
Threading and the Art of Mehndi. Fully funded by Ziba 
Beauty’s Shukar initiative, the pilot vocational training 
program trained and certified 33 at-risk girls from 
partner shelters in two new art forms. Senhoa 
Foundation and Shinta Mani Foundation have been 
providing supplemental English and life skills classes to 
the girls, as well as job counseling and small business 
start-up support.

Ziba Beauty 

EMDIDI 

Vocational 

Training 

Program

"It was our honor to 
support Senhoa’s 

vocational training 
initiatives and we hope 
to continue to support 

these young ladies in 
the future. We were 
very impressed with 

the team and staff in 
Siem Reap. This was 
the highlight of our 

year!”  
(Sumita Batra,  

CEO, Ziba Beauty)

http://zibabeauty.com/
http://zibabeauty.com/




A FRESH PERSPECTIVE

Sylvia Dang started volunteering for Senhoa in 2011. In 2013, she started working as our Office Manager. She has since 

become our Director of Operations in 2014. 

For 6 months this year, I was privileged to lead OOH in Cambodia. I got to see our work as it was on the ground, rather than via 

glimpses through email and Skype calls. Acclimatizing to Third World conditions in a growing tourist town was a lesser challenge; 

accepting cultural differences - how different from what you are used to in the Western world is not necessarily worse or in need of 

improvement - was slightly more difficult. Even more intimidating was maintaining the delicate balance between catering to our 

artisans' needs, extending continual grace and being sensitive to their situations AND managing a productive and efficient business. 

One of the most important things I learned in Cambodia reflects the girls’ own experiences: it is crucial to accept the past, but to 

truly heal and grow, one must focus on the future. In our descriptions of Senhoa’s work, we’ve always written that we fight against 

modern slavery. We use bold and dramatic language since we know that donors and supporters need to feel connected to the cause. 

They want to hear the brutal stories, to feel like they are helping to improve a harrowing situation, and we needed to use strong 

words to market our cause and bring awareness to our mission. 

In Cambodia, I felt differently.  Strong, dramatic words, however true, were not helping us move forward. They held us back by 

continually, although not deliberately, labeling and exploiting the girls and reminding them of what they had suffered.  It is okay to 

acknowledge the past, but we need to focus on the girls' accomplishments, how far they've come and their future pursuits. 

In addition, the girls now speak to patrons at events and in our boutique shop and often frequent the Internet.  How can we continue 

to use language that re-victimizes and embarrasses them?  After all, we are teaching them English. In July, we had a Senhoa Jewelry 

launch event. Our artisans were all there, dressed to the nines and beautiful, so excited to watch their first-ever live fashion show. 

Better yet, this show showcased their work, their art. It was an incomparable experience watching the pride and sparkle in their eyes 

as 250 people gathered to celebrate their work and accomplishments. 

At the event, we needed to give a short speech on what Senhoa’s jewelry program was all about. What could I say to describe our 

work, when the girls themselves were watching and listening to me? I decided to tell the short truth, that we work with young women 

who have gone through many hardships and have had few opportunities growing up. We provide them with the tools they need to 

move forward, live independently, care for their families, and – most importantly - live out their dreams. 

Dreams are difficult to live out when you constantly hear negative words about yourself. We can’t shield our artisans from the words 

we use to describe our programs.  Therefore, we are making efforts to change the language on our website and marketing channels.  

Going forward, this language will reflect change and moving forward and focus less on victimization and labeling. We are not perfect 

and we are constantly learning, but we strive to make the girls in our programs feel comfortable, safe, happy and free. 



PRESS 2014
The Observer Magazine (November) 

Fashion + Art + Design (2014)  
Fashion Lab (2014) 

Asia Life (August) 
Travel + Leisure (November) 

Salt (#7) 
Eluxe Magazine (May) 

Phnom Penh Post (July) 
Crystals by Swarovski (#5)



A PARTNER IN LEADERSHIP

Executive Service Corps (ESC) is a leading nonprofit provider of high-impact, 
management development services to nonprofits in Southern California. Since 1981, 
ESC has been fulfilling their mission to strengthen nonprofits through coaching, 
consulting and capacity-building provided by experienced executives who volunteer 
their services. In 2013 and 2014, Senhoa Foundation received two key grants from 
ESC to implement a Focused Strategic Plan and to strengthen the capacity of its 
Board of Directors. Through the leadership, objectivity and guidance of ESC 
consultants Lynn Dines, Barry Morton and Ed Franklin, an organization-wide effort — 
from Board members to field staff to volunteers — came together to create guiding 
policies and procedures and other key documents to advance and drive Senhoa’s 
mission forward. We take this opportunity to sincerely thank ESC and its consultants 
for an incredible two years.

We would like to remember Ed Franklin 
from ESC, who sadly passed away in 
February 2015. He worked tirelessly 
with Lynn Dines and the Senhoa board 
for more than two years and helped us 
grow at a governance and strategic 
level. We are sincerely grateful for Ed’s 
p a s s i o n a n d d e d i c a t i o n t o 
strengthening nonprofit organizations 
such as Senhoa Foundation.



FINANCIAL REPORT 
2014

Senhoa Foundation USA Financial 
Report 2014 has been prepared with 

the assistance of Harper & Harper 
Tax and Accounting Services.



ASSETS

Current Assets Dec 31, 
2014

Dec 31, 
2013

Cash and Cash Equivalents - USA $129,179 $182,728

Cash and Cash Equivalents - Senhoa, LLC 16,543 8,903

Cash and Cash Equivalents - Cambodia 58,530 79,916

            Cash and Cash Equivalents - Australia 26,400 0

            Inventory 33,486 26,425

            Prepayments 20,012 12,925

Total Current Assets 284,150 310,896

Total Assets 284,150 310,896

LIABILITIES AND NET ASSETS

Liabilities 4,038 0

Net Assets 280,112 310,896

Total Liabilities and Net Assets $284,150 $310,896

STATEMENT OF FINANCIAL POSITION

SUPPORT AND REVENUE

Jan - Dec 
2014

Jan - Dec 
2013

Donations $102,258 $367,411

Fundraising 71,328 5,832

Jewelry Sales 85,346 51,961

Total Support & Revenue 258,932 425,204

EXPENDITURES

            Cambodia Operations 194,774 153,250

            USA Operations 34,654 61,004

            Senhoa, LLC Expenses 60,288 33,488

Change in Net Assets -30,784 177,462

Net Assets, Beginning of Year 310,896 133,434

Net Assets, End of Year $280,112 $310,896

STATEMENT OF ACTIVITIES & CHANGE IN NET ASSETS



DONATION BREAKDOWN

Donations - USA $38,153 $57,156

Donations - Cambodia 2,873 0

Donations - Other International 61,232 310,255

                           Total Donations $102,258 $367,411

JEWELRY SALES

           Jewelry Sales - Senhoa, LLC $72,858 $51,330

           Jewelry Sales - Charmed by Senhoa 3,976 0

           Jewelry Sales - Cambodia 8,512 631

Total Jewelry Sales $85,346 $51,961

GROSS FUNDRAISER 
BREAKDOWN

$36,320

$4,882
$33,180

$4,812
$13,165

Beyond the Beauty - DC
Global Raffle
Kitchener Tennis Club, Canada
Love, Actually - OC
Tay Ninh Dong Huong Hoi - Sydney

PROGRAM SERVICES 
(CAMBODIA)

$1,270

$109,048
$26,668

$57,788

Jewelry Life Skills
Lotus House
Lotus Kids' Club
EmDidi Vocational Training

OPERATING EXPENSES - USA

Accounting Fee $1,900 $1,000

            Bank Fees 483 551

Website & Information Technology 1,383 711

            Office Expenses 1,524 5,417

            Education, Conventions & Meetings 579 371

            Travel 3,884 11,344

            Executive Services 12,000 16,000

            Consultant Fees 3,783 8,600

            Legal Fees, Claims, Licenses & Trademark 50 520

            Volunteer Appreciation 272 1,307

            Payroll Taxes 321 770

            Rent & Utilities 8,475 7,645

            Salaries 0 6,778

Total Support Services $34,654 $61,004



$30,000+ 
Global Giving 
Tennis Association Kitchener 
Tay Ninh Dong Huong Hoi 

$20,000 - $30,000 
Solera, Inc. 

$10,000 - $20,000 
Andy Tong 
Viet Thai Waterloo Restaurant 

$5,000 - $10,000 
Pho Ben Thanh 
My Nga T. Le 
Langara Students’ Union 
Embassy of the United Arab      
   Emirates 
Ziba Beauty 

$2,000 - $5,000 
Tomaz & Ana Tereza Fleury  
   on behalf of Octavio Fleury 
Mark Johnson 

$1,000 - $2,000 
Ann Garvin 
The Women’s Center, Inc. 
Normerica, Inc. 
Northdown Industries, Inc. 
Marvin F. Weissberg 
First Source Solutions 
Ian Croft 
Richard & Jennifer Bradlow 
Susan Clarkson 
Ken Lam 
Mr. & Mrs. Thanh Nhat 
Mr. & Mrs. Tha Nhan 
Mr. & Mrs. Quang Huong 
Mr. & Mrs. Huong Lo (London) 
Dang Trung Chinh 
Dr. Diep Ban Thanh 
Btouch Solutions 

$500 - $1,000 
Linh Dang 
Trang Nguyen 
Huy Vu & Jennifer Doan 
Katherine Liljegren 
Snow Station 
VietSun, Inc. 
Jenny Van Ho 
Hong Kong Fashion 
Spring Rolls Restaurant 
Pho Dau Bo Fischer-Hallman 
Jessica Nail Supplies 
Le Nails 
Kim Thau Jewelry 
Dr. Danh & Nhung  
Gia Long Alumni Association 
JJ Bead 

Melissa McKay 
Brian Carbauh 
Gloria T 
Dac Vu 
Embassy of Bahrain 
Kenneth Tran 
Nathan & Valerie McCarry 
Tebo Express 

William Tinker 
Tu Nguyen 
John Jeppson 
Minh Son Phan 
Robert La Rose 
Xavier Guinot 
Minh Vo 
Joseph Dang 
Bally Gill 

Deluxe Auto Dealer 
Dr. Nhuan Tong 
Greg Caito 
Lan 
Loan Thanh Ngo 
Quang Nguyen 
Rose Ellen Morrell 
Tommie Fern 

$200 - $500 

2014 DONORS



Mr. & Mrs. Minh Lam 
Mr. & Mrs. Thuan Trinh 
Sau Ve 
Egg Roll King  
   Restaurant 
Red Basil Restaurant 
Tan Thanh Supermarket 
T & T Electronics 
Mr. & Mrs. Nam Pham 
Trung Nguyen 
An Wah Supermarket 
Post Travel 
Nha Si Oanh 

Supreme Pizza 
Ong Nail Printing 
Tan Phat Supermarket 
Pho Rua Vang 
Ben Thanh Supermarket 
Mr. & Mrs. Van and Ngoc Anh 
Anh Vu & Anh Cuong 
Mr. & Mrs. Vo Tri Dung 
Mr. & Mrs. Vo Minh Cuong 
Dr. Vu Ngoc Tan 
Staff of Dr. Vu Ngoc Tan  
Mr. & Mrs. Pham Van Gioi 
Mr. & Mrs. Phu Quang Dao 

Dr. Le Khac Tien Dat 
Anh Nguyet 
Nguyen Dinh Chieu & Le 
Ngoc Han Alumni Association 
Thanh Chau 
Ngoc Thiet Kiet 
Thanh & Loan 
Barbara Anh Hue 
Quang Tho 
Phan Giang Sang 
Bui Thi Huong 
Dr. Vo Van Phuoc 
Nguyen Van Thieu



OUR TEAM

SENHOA HEADQUARTERS 
Board of Directors 
Dr. Rhodo Nguyen — Co-President 
Sabrina Beg — Co-President 
Greg Reese — Vice President 
Mai Nguyen — Treasurer 
Dana Esperanza — Secretary 
Ruth Craven — Officer 

Advisory Board 
Coco Rocha 
James Conran 
Anh Hua  
Debra Ly 
Mayura Kona 
Thi Nguyen 

Accountants 
Hang Harper 
Darlene Nguyen 

Corporate Counsels 
Ken Duong 
Tanya Kiatkulpiboone 

Head Office 
Lisa T.D. Nguyen — Executive Director 
Jenny Van — Creative Director 
Sylvia Dang — Operations Director 
Dori Do — Office Admin 
Misa Nguyen — Customer Experience 
Gabriella Sousa — Graphic Artist

SENHOA CAMBODIA 
Allin Delgado —  Country Director 
Houy Chap — Finance Manager 

Lotus House 
Dara Sovann — Project Manager 
Sey Chhenghong — Social Worker 
Yem Saroun — House Mother 

Our Own Hands 
Sylvia Dang — General Manager 
Sinoun Try — Education Instructor 
Kim Ang Ly — Production Supervisor 

Vi Vochee — Community & Volunteers Liaison 
Thang Hoang — Fundraising & Development 
Kyle Chang — Grants 
Dr. Christine Dinh — PR and Events 
Hau Nguyen — Webmaster 
Lynn Charoenchai — Graphic Artists

Lotus Kids’ Club 
Sophy Ry — Project Manager 
Steve Mojica — Technical Advisor 
Chon Leakna — Nurse 
Chann Samath — English Instructor 
Kamra Sey — Social Workers 
Vanna Soeng — Social Workers 
Sokum Sim — Head Teacher LKC 1 
Uk Phary — Head Teacher LKC 1 
Meas Chenda — Head Teacher LKC 2 
Chab Rachana — Head Teacher LKC 2 
Veng Savoeurn — Assistant Teacher 
Men Daly — Assistant Teacher 
Sylvia Tran — Clinton School of Public Service Fellow 
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17832 Pioneer Boulevard 
Artesia, CA 90701, USA 

1.562.402.5131 
www.senhoa.org 

Copyright © 2014 Senhoa Foundation

ANNUAL REPORT ACKNOWLEDGEMENTS 

Written & Compiled by: 
Sylvia Dang 

Lisa T.D. Nguyen 
Ruth Turner 

Edited by: 
Avra Kouffman 

Ruth Turner 
Dr. Rhodo Nguyen 

Photography by: 
John D. Russell 

Sylvia Tran 
Etienne Bossot 

Jane Ta 
Anna Bella Betts 

And our staff and volunteers! 

http://www.senhoa.org
http://www.senhoa.org
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