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THE GROVE

EVENT OVERVIEW

From late January through mid-February, when love is in the air, Citi partnered with 
renown artist & designer Michael Kalish to bring “a whole lotta love” to 
cardmembers and Grove guests with a unique, multi-tiered promotion that 
incorporated an onsite spend incentive, social media campaign, VIP opening night 
reception, and Kalish’s latest artistic piece – The Art of Finding Love – a 20’ 
interactive sculpture placed in The Grove’s Park through Valentine’s Day.  

The installation, which looks like a juxtaposition of shapes until you circle it and find 
“Love”, began its nationwide tour at The Grove with plans to tour other public 
venues in cities such as San Francisco, Dallas, Miami, and New York. 

To celebrate the launch, Citi sponsored the installation and opening night gala 
reception, which was attended by over 160 guests, including 80 cardmembers, Citi 
spend incentive and Facebook contest winners.  Catered by Laduree with craft 
cocktails by Muddle & Stir, guests were treated to appetizers including smoked 
salmon on lemon macarons, goat cheese and seed tarts, and tuna tartare.  Stillhouse 
Whiskey also provided a sampling bar with 6 different flavored whiskeys served 
over strawberry ice cubes.  Throughout the night cardmembers received special 
perks, including early access, a meet & greet with the artist Michael Kalish, valet 
parking passes, boxed macarons, and exclusive entry in a prize drawing for a limited 
edition gold table companion piece, which two lucky cardmembers walked away 
with.

The 19 day marketing campaign, which included onsite posters, digital marketing via 
The Grove’s website & eblasts, social marketing via The Grove’s Facebook, Twitter, 
Instagram & Snapchat channels, and Citi Private Pass, earned 6,317,142 media 
impressions.  The following pages further illustrate the art, culture and culinary 
delights of The Art of Finding Love. 
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ONSITE MARKETING

Spend Incentive & General Event Promotional 
22” x 28” Posters Displayed at The Grove 

Spend Incentive Event Voucher
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ONSITE MARKETING
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SOCIAL MARKETING

To support the Citi sponsored 
“Love” installation, The Grove 
hosted a Facebook enter-to-win 

contest with 6 lucky winners earning 
a chance to attend the opening night 

gala reception.  

The contest garnered 23,972 social 
media impressions with 1,146 
likes, comments and re-posts.  



DIGITAL MARKETING

4x event newsletter 
eblasts sent to Grove 

& Americana at 
Brand subscribers 

(193,000 
impressions)  



DIGITAL MARKETING

Citi eblast sent to 
4.5M subscribers



DIGITAL MARKETING

Grove 
website 
listing, 
Caruso  
Top 10 

newsletter, 
and 

Valentine’s 
themed 
eblasts



ABOUT THE ARTIST

Michael Kalish
ARTIST. SCULPTOR. DESIGNER.

Like no other American artist of his time, Michael Kalish is recognized for
inventing an entire genre and brand out of the license plate and for creating
distinctive iconic sculptures made solely from reclaimed materials. Over the
past 20 years Kalish has been creating large scale interactive public
Monuments as well as smaller scale works that hang in Galleries and Museums
around the Globe and in the private collections of world leaders, fortune 100
companies, past Presidents, professional athletes, and musicians.

His unique position as a preeminent arbiter of design and style has led to
features in a wide variety of media including The Wall Street Journal, NY
Times, Details, Wired, ArtNews, CBS Sunday Morning, CNN, E!, MSN, TLC,
and most recently as the host of Discovery Channel’s “Final Offer”.

Kalish’s past installations include:

reALIze
• A monument that is larger than life, as is Muhammad Ali’s legacy: an

appropriate testament to the essence for the legend the world has come to
know, simply, as “The Greatest.” (installed at L.A. Live)

24M: The DRIVE4COPD Monument
• Twenty-four massive pinwheels sculpted from 6000 license plates and over

3 tons of steel were created to represent the vast number of American lives
affected by Chronic Obstructive Pulmonary Disease. (installed across the
country, now resides at the Pratt Sculpture garden in Brooklyn, NY)

Raise The Caliber
• The work, a 30-foot high sculpture created from 2,000lbs of illegal guns

bought off the streets through voluntary gun buybacks, was unveiled in
Hartford, CT in September 2014.


