
QUARTZ CO. LEADS THE PREMIUM OUTERWEAR MARKET  
IN CONSCIOUS AND PROGRESSIVE DESIGN



THIS SEASON, QUARTZ CO. CONTINUES TO BREAK NEW GROUND TOWARD SUSTAINABLE  
PRACTICES AND SOURCING, PERFORMANCE, AND INNOVATION.

Montreal, Canada, September 14, 2021 — Quartz Co. is shaping the future of premium made-in-Canada 
manufacturing and well-considered outdoor fashion. Led with a design philosophy based on function  
and a contemporary northern aesthetic, Quartz Co. brings a global and progressive perspective inspired 
by the people of today — a generation of consumers who have a choice, who are informed and who value 
expertise and transparency. 

This forward-thinking mindset sits at the heart of Quartz Co.’s Fall/Winter 2021-22 Collection, titled  
New Horizons. Set upon the rugged beauty of Quebec’s Kamouraska region, the F/W 2021-22 campaign 
embodies the intrepid, future-facing ethos of the latest collection. This season, the Canadian performance 
outerwear brand breaks new ground in its mission towards a more sustainable future, introducing a line-
up of winter coats with this season’s water-resistant recycled fabrics and its perennial traceable down. 

Since its inception, Quartz Co. has been committed to preserving the planet—from its milkweed- 
insulated jackets in 2016 to its winter coats made of 50% recycled-textile fibres in 2020. For F/W  
2021-22, the brand launches a collection made with, on average, 85% recycled fabrics—a 35% increase  
from its previous collection.

“We are thrilled to be actively continuing on our path toward full sustainability,” said Jean-Philippe Robert, 
CEO. “We are seeing positive changes in our supply chain that now allow us to move faster.”



Quartz Co. partners with companies around the world to find premium eco-friendly and recycled mate-
rials in order to guarantee the levels of performance, comfort and durability for which the brand is known.  
It holds its suppliers to the highest environmental and social standards in the industry and puts sustai-
nability at the heart of its corporate mission.

THE 2021-22 COLLECTION: SUSTAINABLE, TECHNICAL, INNOVATIVE

Each Quartz Co. jacket is made with fabric created from up to 30 recycled plastic bottles and insulated 
with Canadian down sourced from ethical farms and of certified traceable origin. The company sources 
materials that are certified and verified by third-party standards, including BLUESIGN®, Global Recycled 
Standard and OEKO-TEX®.

“Quartz Co.is committed to using only sustainably sourced fabrics by 2025,” said Robert. “In the coming 
months, we will announce environmental targets that will ensure we remain a sustainability leader as  
we grow and expand our business.”

The 2021-22 winter line features jackets that are designed for temperatures ranging from -5°C/23°F  
to -50°C/-58°F. To avoid overproduction and waste, Quartz Co. produces in limited quantities throughout 
the season and actively uses its recently opened flagship store in Montreal to test products before 
launching them on the market. All Quartz Co. coats come with a lifetime warranty. 

ABOUT QUARTZ CO.

Helmed since 2015 by three brothers, Jean-Philippe, François-Xavier and Guillaume Robert, Quartz Co. 
is expanding at a steady pace. Its coats are light, durable and recognized for their exceptional relia-
bility and resistance to northern temperatures. They are sold at major fashion centres and premium 
outdoor stores in over 20 countries, primarily in Canada, the United States, Germany, France, Japan, 
Norway and Greenland. Firmly established in Quebec, Quartz Co. has two factories, one in Victoriaville  
and one in Montreal, and recently opened its first flagship store next to its design studio and  
headquarters in the Mile End district of Montreal.
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