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Date 

 

Thursday, October 17, 2019 

Time 9:00 am – 4:30 pm 

Program fee $195 

Location Center for Executive Education 
In conjunction with the School of Risk Management, Insurance and Actuarial Science 
The Peter J. Tobin College of Business 
St. John’s University, 101 Astor Place, New York, NY 10003 

For more information 
 

tel 212 277 5161 
web stjohns.edu/tobinexeced 

To register online https://sjureg.mycoursecenter.com/products/data-in-the-new 

8:15 am Registration and networking breakfast 

9:00 am Welcome and opening remarks  
Norean Sharpe, Dean, Tobin College of Business  

9:10 am Keynote: Data - Creating Value Across the Insurance Industry  
James Bramblet, Managing Director, North America Insurance Practice Lead, Accenture  

10:00 am Presentation: Promises, Pitfalls and Process of AI  
Stephen Mildenhall, Assistant Professor, School of Risk Management  
Why does AI work on some insurance problems but not others? What characterizes successful applications and how 
can you identify them in advance? What are the ethical and model bias risks involved in using AI? 

 

10:45 am Networking Break 

11:00  am Panel: The Influence of New Data in Property/Casualty 
How are the new data sources affecting the insurance business? A discussion on the changes to the business, 
process and regulation. 
Moderator: Carey Anne Nadeau, CEO and Founder ODN, and Research Affiliate, MIT  
Panelists: Andy Clapson, Data Science Lead, Slice Labs; Annette Hofmann, Associate Professor, School of Risk 
Management; Paul Bailo, Global Head of Digital & Strategic Analysis, PIP  
 

12:00 pm - 1:00 pm Networking Lunch, sponsored by Accenture 

1:00 pm Presentation: Digitization and Data 
Bill Pieroni, President and CEO, ACORD 
 

1:30 pm Presentation: Consumer Data Protection: A Regulator’s View 
James Regalbuto, Deputy Superintendent for Insurance, New York State Department of Financial Services  

2:00 pm – 3:00 pm 
 

Panel: The Influence of New Data – Transforming Life & Disability Insurance 
A discussion of the impact of the changes from new data on product development, distribution service and claims 
Moderator: Chris Gaver, Director and Advisor, Operations Transformation and Change Management, Accenture 
Panelists: William Stevenson, AVP Global Claims, MetLife; Blake Hill, FSA, FCIA, Vice President of Business 
Development Life Insurance & Re-Insurance North America, dacadoo; David Goldberg, Head of Data Science and 
AI, Office of the Chief Marketing Officer, Prudential Financial 
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3:00 pm – 3:15 pm 

 

 
Networking Break 

3:15 pm – 4:15 pm Spotlights: Innovative Insurtechs 
Presenters: Monte Zweben, Co-founder and CEO, Splice Machine: Data Latency – Why does real-time matter in 
insurance?; Aman Khaira, Senior Vice President of Product, CoverWallet; Shefi Ben Hutta, Founder, Coverager 
  

4:15 pm – 4:30 pm 
 

Closing Remarks 
Herbert Chain, CPA. Executive Director, Center for Executive Education 

4:30 pm – 6:00 pm Reception  
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