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Why to Tell People about Thea-Bel 

Today I want to talk to you about telling people about Thea-Bel.  I’ll be asking you to 
share the word a bit so it is important to address any of the misconceptions/concerns 
that I have gotten from past vendors in case you have any of them yourself.   
 
One of the first things that I often hear is “isn’t telling people about Thea-Bel your 
job?”.  Yes, it is and I will do everything I can to get the word out.  But, this is a numbers 
game.  The more people who see our website, the more potential sales we can get.  
Let’s illustrate with an example.  Let’s say I can bring in 300 visitors to www.Thea-Bel.ca 
per month.  Using a conversion rate (the percentage of people who visit the site and 
make a purchase) of 1% (industry standards is usually between 1 – 2%).  That would 
mean on average we would get (3) sales per month.  If our average order size is $30, 
that would mean after my commission, divided up by 20 suppliers, each one could 
expect to get around $3.15 per month or $37.80 per year.  Not great right!  Now let’s 
look at what happens if each vendor brings in 100 additional visitors.  Before you freak 
out, this is not that hard, look at the number of followers you have on Facebook.  If you 
share a few posts, tell a few people and hand out some referral cards you are likely 
bringing in more than 100 people.  Not to mention the people you tell who then in turn 
tell someone else. That would mean we are now looking at 2300 visitors per month and 
on average 23 orders.  Instead of $3.15 per month, we are now looking at around 
$24.15 with $289.80 per year. I ask you, how much money do you want to make?  Most 
likely, I can get us to 2300 visitors per month but without your help it will take longer.  
Collectively we can do so much more.  It is important to keep in mind that the number 
of visitors in this example are made up and our conversion rate is a bit higher.  Also, 
things are never divided up equally.  Some vendors make more and some make less.  
The take away from this example is to illustrate how fast things snowball if everyone 
does their part to let people know about us.   
 
One of the other common misconceptions that vendors have had in the past, is that 
they don’t want to tell people about Thea-Bel as they are worried they will lose 
sales.   This generally isn’t the case, in fact letting people know about Thea-Bel can 
result in increased sales and greater loyalty from your current customers.  How you 
might ask?  If the wheel is not broken, why fix it?  What I mean is, if it is working for 
your customers, why would they change anything?  If anything, we will remind them 
about you and you will increase your business.  For example, your customer might 
subscribe to our newsletter.  In it, they see something new that you have created that 
they want.  Instead of going through Thea-Bel, they will likely go directly to you and ask 
you to create one for them.  You’re welcome!    
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Where you will see the most difference is with your customers who it is NOT working 
for.  The thing is, you might not even realize that anything is wrong.  These could be very 
good customers to you but for whatever reason things are not working as well as they 
would like.  Maybe you don’t ship or take payment in a way that works, your order 
process is difficult or you don’t have enough items to make it worthwhile for them to 
make a purchase.  It could be any reason.  Letting them know about Thea-Bel may 
remove some of the issues for them and result in them being happy and purchasing 
more.   
 
The next statement I often here is “But Sarah, you take 30% so even if they purchase 
more I don’t make as much!”  My response is that time is money.  Most of the vendors I 
have talked to are thrilled to remove some of their customer interactions as it frees up 
more of their time to work on creating more items.  If you enjoy talking to your 
customers, then likely you are doing a good job so have nothing to worry about as your 
customers likely love your customer service and want to keep dealing with you. 
 
  Here are some other reasons to tell people about Thea-Bel: 
 

• You get free advertising: whether your customer purchases from Thea-Bel or 
not, we are helping to remind people about you 

• We stay in touch so you don’t have to: we are busy on social media and have a 
newsletter that goes out.  Let us tell your customer what is going on so that you 
can spend your time doing other things 

• We are dynamic: we are always adding new item and regularly post new articles.  
Each time your customer visits the site, there is something new to see. 

• We run monthly promotions: We reward your customers with free gifts or 
discounts at NO COST to you 

• One stop shopping: we save your customers time as they can purchase from 
multiple vendors  

• We can push your customers off the fence: maybe your customer wants to 
support you but your items cost very little.  They may see a few other items they 
like so they are happy to open their wallets for your $3 item. 

• Customer are not dealing with You: sometimes people don’t want to deal with 
the creator of their items.  For whatever reason, they prefer to deal with 
someone else.  I can be that person. 

• You are rewarded: Don’t forget by using #theabelvendor you can also save 
money on your yearly membership 

 
I hope this clears up any of the concerns that you have and that you are willing to tell 
people about Thea-Bel. 


