
ABOUT THE DESIGNER:
Originally turning to denim as a passion project, the budding designer 
began devising the perfect of jeans pair by tailoring the cropped cut on 
her close friends. 

Her love for clothing began at a young age as she grew up working with 
her stepfather, Serge Azria, and the designers at his companies Joie and 
Current Elliott. She joined him on his frequent flea market trips around 
the world where she handpicked collectable pieces that she uses for inspi-
ration to this day. 

It was natural that Alexia went on to study fashion at Parsons School 
in New York, where she graduated in 2015. Throughout college, she 
explored and studied her other passions in fashion photography. Alexia 
gained incredible insight into the ever evolving world of fashion by 
accepting mentorships for renowned publications V Magazine and CR 
Fashion Book.  Her experiences in the industry led her to castings at 
Starworks Group, where she worked on iconic campaigns for brands 
such as L’Oreal and Calvin Klein and with some of the biggest and most 
influential names in fashion.

Her unique eye for style and lifestyle came to life in her first
 lookbook which cast her friends including Atlanta de Cadenet Taylor, 
Gray Sorrenti, and Carlotta Kohl. These women embody MIAOU’s mes-
sage of confidence, empowerment and strength. Alexia seeks out to create 
a brand that celebrates a confident woman. 

ABOUT THE BRAND:
A single pair of jeans; timeless and empowering the every day girl.

Inspired by a pair of Jean Paul Gaultier jeans she picked up at a thrift 
store in Paris in 2000, Alexia designed a garment integrating unique 
detailing such as grommets and a rope tie.

Her affinity for the hourglass figure is illustrated in the MIAOU brand as 
it celebrates the woman’s figure. The MIAOU JEAN hugs every woman 
the same; all shapes and all sizes are included, something that was im-
portant to the designer. 
 
Although the brand began with a single pair of jeans, MIAOU will not be 
limited to denim. 

In just one garment, MIAOU exemplifies the things designer wishes to 
see in the ready to wear market-  a versatile, and sexy every day brand. 
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