
 

  

MARKETING 
GROWTH SENIOR MANAGER 

 

At Maiden Home, we're growing our team of mission-driven, customer-obsessed design 
lovers here in NYC. If you're excited to be a part of a revolution of furniture retail–and game 
to join one of the fastest-growing brands in the industry–we'd love to hear from you. When 
you join the team, you’ll enter a workspace that encourages innovation, creative expression, 
teamwork, and transparency.  

As a data-obsessed, strategic, and seasoned Senior Manager of Growth Marketing, you will 
be responsible for driving quality growth and customer acquisition for Maiden Home through 
both disciplined management of our paid advertising channels as well as the pursuit of new, 
creative initiatives and programming. Your goal is to build a healthy marketing mix across all 
available channels, managing to a CAC target while seeking out new, scalable acquisition 
strategies for Maiden Home. 
 
The ideal candidate will have deep past experience implementing, optimizing, and managing 
a variety of paid channels and is looking for a new challenge to build and drive Growth 
Marketing at a financially healthy start-up. They should be intellectually curious and 
analytically strong with an exceptional ability to interpret data and communicate findings. 
They will have an innovation mindset that will enable them to drive experimentation in our 
acquisition mix. They will be a steward of the brand and live our mission, commitment to our 
customers, and passion for creating a revolutionary approach in furniture retail. 
 
 
Responsibilities 
Growth Marketing plays a pivotal role in effectively growing our customer base and scaling 
our paid channels for continued brand growth. The Growth Marketing Senior Manager will 
increase brand awareness and prospect high value customers, drive acquisition at a healthy 
CAC, and deepen retention, ensuring the Maiden Home mission and elevated positioning 
within the market shine through.  
 
You will: 

● Manage a multi-channel marketing mix, with a focus on scaling new customer 
acquisition while achieving company KPIs  

● Execute campaign set-up, delivery, performance, testing, and reporting across paid 
marketing channels 
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● Build and implement data-driven digital testing roadmap across messaging, creative, 
audience, frequency, and channel mix 

● Build and manage acquisition model, multi-touch attribution model, and SEO strategy 

● Lead budgeting and monthly forecasts, ensuring execution is successful against 
forecast and brand priorities 

● Own regular goals and recommendations communication cadence, delivering 
insights and optimization recommendations across multiple channels to identify key 
growth and optimization opportunities 

● Work closely with the marketing team to understand the customer journey and 
leverage insights to unlock new growth and conversion opportunities 

● Collaborate with Marketing, Ops, and Product to drive initiatives for impacting organic 
visibility of focused category keywords, site architecture, and content 

● Collaborate with external marketing, creative, and tech agencies to flawlessly execute 
campaigns 

● Think out of the box about innovative, non-traditional acquisition strategies that are 
uniquely suited for Maiden Home; nurture these strategies with a disciplined test, 
measure and scale process 

● Maintain a data-driven mindset through continual experimentation; regularly 
synthesize learnings into reporting and actionable insights for internal and external 
teams  

 

Qualifications 

● 5-7 years of executional experience in multi-channel digital marketing across paid and 
organic search, paid social, programmatic display, affiliate, and offline (e.g. direct 
mail), preferably at a high-growth e-commerce company or digital agency 

● Intimate knowledge of and hands-on experience with ad/web platforms (such as 
Facebook Ads Manager, Google Analytics and AdWords, Optimizely, SQL, etc.) and an 
expert in Excel 

● Experience with audience segmentation, channel testing methodology, lifecycle 
marketing programs, and multiple attribution models to drive learnings and 
optimizations 

● Proven track record of successfully managing an acquisition budget and participating 
in a high growth period for an ecomm business 

● Superior analytical skills with natural ability to extract insights from data and 
synthesize into new ways to drive new customer growth and improve the retention 
curve 
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● Strong track record of effective collaboration with creative, brand, and content 
marketing  

● Excellent leadership and project management skills; proven experience managing 
multiple internal and external stakeholders 

● A thorough understanding of Maiden Home's brand values, key differentiators, and 
competitive set 

● Ability to combine deep analytical skills with deep customer empathy to ensure we are 
always delivering great, premium experiences for our consumers 

● Possess an entrepreneurial mindset with a demonstrated track record of pursuing 
innovative ideas and non-traditional marketing strategies 

● Outstanding personal organizational skills and relentless follow-through in a fast-
paced startup environment 

● High energy, positive outlook, and a healthy dose of hustle 

 

Benefits 

● Competitive salary, bonus, and equity 

● Health, dental, and vision insurance 

● Unlimited vacation 

● Annual furniture allowance & company discount 

● Trade discounts to most major home furnishings brands 

● Strong company culture, including team events 

● Maiden Home office with open floorplan and snacks 

 

About Maiden Home 
Launched in 2017, Maiden Home has quickly become one of the fastest-growing brands in 
home furnishings today. We are a new concept in custom furniture, offering high-quality, 
handcrafted pieces made by the best American craftsmen and delivered at prices and lead 
times unheard of in the industry. 
 
Since inception, Maiden Home has been featured in Architectural Digest, House Beautiful, 
Fast Co, Forbes, Bloomberg and more. The brand has experienced consistent triple-digit 
year-over-year growth, driven from our cult following of consumers and interior designers 
across the country. Backed and led by seasoned executives in e-commerce and retail, with 
growth ambitions and a customer commitment unseen in the industry, Maiden Home is on 
its way to forever transform furniture retail. 
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To apply, please send your resume and cover letter to careers@maidenhome.com 


