
 D  IRECTOR  OF  M  ARKETING 

 The Role 

 At Maiden Home, we're growing our team of mission-driven, customer-obsessed design lovers 
 here in NYC. If you're excited to be a part of a revolution of furniture retail–and game to join 
 one of the fastest-growing brands in the industry–we'd love to hear from you. 

 We're looking for a  Director of Marketing  to drive  Maiden Home’s brand strategy and develop 
 compelling, marketing plans that drive results across the funnel while creating strong emotional 
 connections with our consumer. This leader is responsible for defining, creating, and executing 
 an integrated marketing strategy to build the brand and deliver on business objectives. 

 This role will combine strategic, innovative thinking with the day-to-day coordination and 
 execution of Maiden Home’s integrated marketing plans—executing 360 campaign plans and 
 managing execution across brand channels. You will support ideation and seamless 
 implementation of strategies that grow the Maiden Home brand in the hearts and minds of our 
 community—including social, influencers, partnerships, events, PR, and more. The ideal 
 candidate has excellent communication skills and the ability to foster close relationships with 
 cross-functional partners. 

 This role reports to the VP of Marketing and will be hybrid from our TriBeCa office with in-office 
 attendance required three days per week. 

 Responsibilities 

 ●  Spearhead planning, briefing, and cross-functional execution of integrated marketing 
 plans across marketing channels, including both those you directly oversee as well as 
 those you partner with, to drive key moments throughout the year and resulting in a 
 cohesive and amplified brand experience for the customer 

 ●  Own the cross-functional marketing calendar to deliver streamlined messages across 
 email, social, and paid media channels 

 ●  Directly manage and own the strategy and execution of brand channels, which include 
 communications/PR, events, influencer, partnerships–and more 

 ●  Evaluate and contribute to channel and tactical plans to ensure that the strategic intent 
 of the brand and campaign positioning is achieved 



 ●  Responsibly plan and manage the brand marketing budget across initiatives to 
 maximize delivery of business objectives; know when to spend and when to save 

 ●  Maintain a deep understanding of the customer, their evolving needs and preferences, 
 and the competitive landscape to craft compelling strategies that attract new customers 
 and deepen the loyalty of existing customers 

 ●  Partner with the Product & Merchandising team to develop the value proposition and 
 positioning of our products 

 ●  Champion brand strategy, brand aesthetic and brand standards across all consumer 
 touchpoints and content execution 

 ●  Manage day-to-day relationships with external marketing agencies and vendors, as 
 needed 

 Qualifications 

 ●  8+ years of experience in a brand marketing, integrated marketing, or similar marketing 
 role. Channel experience in influencer, social media, partnerships/collaborations, or 
 communications a plus 

 ●  Experience in direct-to-consumer or retail; luxury experience preferred 

 ●  You have an understanding for how marketing levers drive revenue, consumer 
 engagement, and ROI 

 ●  You have exceptional communication and story-telling skills that bring passion, energy 
 and inspiration to the forefront 

 ●  You are both a strategic and creative thinker who is hungry to turn ideas into reality 

 ●  Are culturally-aware and naturally curious–you know what other brands are doing 

 ●  You are results-oriented, able to quickly gain an understanding of customers’ behavior 
 and can turn data and insights into actionable plans that build a strong base of brand 
 loyalists 

 ●  You’re extremely organized and adept at creating (and sticking to!) timelines 

 ●  You’re high energy with a positive outlook and a healthy dose of hustle 

 ●  You’re proficient in Google Workspace, Excel, & Slack 

 Benefits 

 ●  Competitive compensation package, & unlimited vacation 

 ●  Choice of medical, dental and vision insurance plan options, including one option 
 where up to 88% of the premium is covered by Maiden Home 

 ●  Furniture placement program & company discount 

 ●  Pre-tax commuter benefits 

 ●  12 weeks parental leave 

 ●  3-week paid sabbatical after 3 year 



 ●  Strong, growing company culture, including frequent happy hours and other teamwide 
 and company-wide events 

 About Maiden Home 

 Launched in 2017, Maiden Home has quickly become one of the fastest-growing brands in 
 home furnishings. We are a new concept in luxury custom furniture, offering high-quality, 
 handcrafted pieces made by the best American craftspeople and delivered at prices and lead 
 times unheard of in the industry. Since inception, Maiden Home has been featured in 
 Architectural Digest, House Beautiful, Fast Co., Forbes, Bloomberg, and more. The brand has 
 experienced consistent triple-digit year-over-year growth, driven by our cult following of 
 consumers and interior designers across the country. Backed and led by executives in 
 e-commerce and retail, with growth ambitions and a customer commitment unseen in the 
 industry, Maiden Home is on its way to forever transform furniture retail. 

 To apply, send your resume to  jessica@maidenhome.com 

mailto:jessica@maidenhome.com

