
 

  

MARKETING 
CONTENT MANAGER 

 

At Maiden Home, we're growing our team of mission-driven, customer-obsessed design 
lovers here in NYC. If you're excited to be a part of a revolution of furniture retail–and game 
to join one of the fastest-growing brands in the industry–we'd love to hear from you. When 
you join the team, you’ll enter a workspace that encourages innovation, creative expression, 
teamwork, and transparency.  

As our strategic, brand- and customer-obsessed Content Marketing Manager, you will be 
the steward of the Maiden Home brand voice, dedicated to deploying best-in-class visual 
and written content across channels. You will lead cross-functional projects across 
advertising, product and merchandising, customer operations, with a primary focus on our 
owned channels (social media, blog, and email). You will be a cultivator of our highly 
engaged community of consumers, interior designers, and trade professionals across the 
country. 

The ideal candidate will be an expert storyteller with exceptional writing and editing skills. 
They should be highly detail-oriented and strategic to ensure brand voice and messaging is 
consistent across all touchpoints. They will be a self-starter that drives content strategy for 
the brand, having a deep love for both Maiden Home and the Maiden Home customer. They 
will be a steward of the brand and live our mission, commitment to our customers, and 
passion for creating a revolutionary approach in furniture retail. 
 
 
Responsibilities 
Content Marketing plays a pivotal role in helping us achieve future growth and customer 
engagement. The Content Marketing Manager will help the brand evolve from positioning as 
a custom furniture start-up into a deeply loved home brand. They will superpower our owned 
channels and content strategy to drive deep engagement with our customers, ensuring that 
all consumer touchpoints exemplify the premium positioning of our brand.  
 
You will: 

● Create and deploy branded content across our major owned channels (including 
email, blog, social) to drive engagement and cultivate our community 

● Develop a content marketing strategy and calendar that seamlessly integrates all 
consumer touchpoints and delivers consistent storytelling 
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● Define workflows for the creation of content with checks in place to ensure all content 
meets high brand and editorial standards 

● Ideate and execute brand campaigns and strategic brand/influencer partnerships that 
deepen our brand storytelling and elevate our brand positioning 

● Collaborate with both internal and external creative teams to define the Maiden Home 
voice and ensure consistent execution through visual and written communications 

● Establish process for monthly and quarterly reporting to quantify and qualify 
effectiveness of our content efforts to inform future campaigns 

● Work with Growth Marketing Manager to devise and implement an SEO strategy that 
will drive organic search and traffic growth 

● Work cross-functionally with all teams including growth, operations, design, and 
customer excellence to ensure alignment of communications and voice across the 
customer journey 

● Conduct competitive audits 

 

Qualifications 

● 5-7 years of experience in content, PR, social media marketing, journalism, or editorial 

● Expert storyteller with exceptionally strong writing and editing skills 

● A highly detail-oriented mindset 

● Excellent communication, interpersonal, and cross-collaboration skills 

● Ability to prioritize and meet deadlines with a bias towards making thoughtful, 
deliberate choices 

● Analytical mindset focused on creating effective strategies that develop the brand 

● Ability to elevate the Maiden Home brand in a thoughtful, consumer-centric way 

● Ability to become Maiden Home-obsessed in order to put forth an authentic brand 
voice and communicate with customers in a meaningful, engaging way 

● High energy, positive outlook, and a healthy dose of hustle 

 

Benefits 

● Competitive salary, bonus, and equity 

● Health, dental, and vision insurance 

● Unlimited vacation 

● Annual furniture allowance & company discount 
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● Trade discounts to most major home furnishings brands 

● Strong company culture, including team events 

● Maiden Home office with open floorplan and snacks 

 

About Maiden Home 
Launched in 2017, Maiden Home has quickly become one of the fastest-growing brands in 
home furnishings today. We are a new concept in custom furniture, offering high-quality, 
handcrafted pieces made by the best American craftsmen and delivered at prices and lead 
times unheard of in the industry. 
 
Since inception, Maiden Home has been featured in Architectural Digest, House Beautiful, 
Fast Co, Forbes, Bloomberg and more. The brand has experienced consistent triple-digit 
year-over-year growth, driven from our cult following of consumers and interior designers 
across the country. Backed and led by seasoned executives in e-commerce and retail, with 
growth ambitions and a customer commitment unseen in the industry, Maiden Home is on 
its way to forever transform furniture retail. 

 

To apply, please send your resume and cover letter to careers@maidenhome.com 


